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9 

 

 

 
 

1.3.2   

1.3.2.1  Modern Loft  

Industrial 

  

 

modern 

     

 70% 20%  10% 

 Build-in 

  

 

 
: Modern Loft 

 : http://talung.gimyong.com/index.php?topic=  
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3.3:  

.  23  2557  /   

    

Total 

Grand 

Total 

 /  /  /      

 6,289 5,169 11,458 11,458 

 6,289 5,169 11,458 11,458 

 1,534 1,779 3,313 3,313 

 77 160 237 237 

 88 177 265 265 

 156 166 322 322 

 228 121 349 349 

 124 312 436 436 

 122 270 392 392 

 206 69 275 275 

 309 208 517 517 

 160 137 297 297 

 64 159 223 223 

 391 290 681 681 

 282 192 474 474 

 109 98 207 207 
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 /  /  /      

 102 340 442 442 

 69 224 293 293 

 155 210 365 365 

 106 44 150 150 

 28 144 172 172 

 28 79 107 107 

 11 31 42 42 

 3,513 1,577 5,090 5,090 

 396 173 569 569 

 216 195 411 411 

 642 116 758 758 

 143 64 207 207 

 386 106 492 492 

 298 157 455 455 

 140 28 168 168 

 467 129 596 596 

 222 77 299 299 
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Grand 

Total 

 /  /  /      

 118 168 286 286 

 76 36 112 112 

 191 145 336 336 

 

245 322 567 567 

 54 42 96 96 

 1  1 1 

 112 97 209 209 

 44 97 141 141 

 34 86 120 120 

 63 23 86 86 

 63 23 86 86 

Grand Total 6,289 5,169 11,458 11,458 

:http://www.info.mua.go.th/information/show_all_statdata_table.php?data_show=  
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 1  60– 80  70 50% 95 3,325.00 

 1  80-100  90 35% 95 2,992.50 

 1  100 –140  120 14% 95 1,596.00 

 

1  1-5 5 2% 95 9.50 
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: http://www.manager.co.th/iBizChannel/ViewNews.aspx?NewsID=  
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 : http://travel.truelife.com/detail/386514 
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 : kitchenjoyblog.com 

 

 
3.9:  

:http://www.waitrose.com/content/waitrose/en/home/recipes/recipe_directory/h/heston_s_pea

ch__parma_ham_and_gruy_re_salad.html 

 

 
3.10: Blackmagic  ( ) 

 : https://ssimplespanish.wordpress.com/type/image/ 
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 Cost-Based Pricing 

 24 
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 (Key success)
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 Facebook , 

 (Line ID),  Instagram  24 

 

Instagram Username  

 24  

 Line ID  

 081-234-5678  

, 24  
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3.11: social network  

 : http://smartblogs.com/education/2013/10/31/from-connection-to-multi-scale-collaboration-

during-connected-educator-month/ 

 

3.8.4  

    

 Community 

 (Integrated Marketing 

Communication-IMC)  

Social network 

 Facebook Instagram  2   

 

 (Advertising) 

 Social Network  

 

Social Network  facebook  Instagram  Line 

 

 -  

 -  WWW.pantip.com 
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3.12:  

 : http://www.wongnai.com/blogs/why-wongnai 

 

 (Personal Selling) 

 24 

Social network 

  

 (Sales Promotion) 

-  Signature 

 

-

 3  

-  2 .   15  Signature  1 

 30  Signature 1  1 

 

-   1  1  1  
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3.8:  

 

. . . . . . . . . . . .

 Social network

Social network

 (Public Relations)

 (Sales Promotion)

 Signature 

 200 

 3

  1  1  1

 3 

 2 . 

 15  Signature  1  

 30  Signature 1 

 1 

 (Event Marketing)

 2558
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3.13:  

 : http://www.atomiconpromotional.com.au/html/pocket_bib_aprons.html  
http://www.webstaurantstore.com/choice-black-full-length-bib-apron-with-adjustable-neck-
with-pockets-32l-x-28w/167BAADJBK.html 
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 1.6 2557

  

 

5.2:  

   ( )  ( )  ( ) 

 2 20,000 40,000 480,000 

 3 11,000 11,000 396,000 

 1 9,000 18,000 108,000 

 6   69,000 984,000 
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 5.3:  

 :   %  

 / 

 

. 2558 . 2559 . 2560 . 2561 . 2562 

 

 

 

 
 

 

 

 

 
 

 

 

 

 
 

 

 

 

 
 

 

 

 

 
 

1.

) 

2 20,000 40,000 2 21,000 42,000 2 22,050 44,100 2 23,153 46,305 2 24,310 48,620 

2.

 
3 11,000 33,000 3 11,550 34,650 3 12,128 36,383 3 12,734 38,202 3 13,371 40,112 

3

 

1 9,000 9,000 1 9,000 9,000 1 9,000 9,000 1 9,000 9,000 1 9,000 9,000 

    
82,000 85,650 89,483 97,732 93,507 97,732 

 ( )   984,000 1,027,800 1,073,790 1,122,080 1,172,783 



60 

 

 
 

 

 

 

 5% 

 

 

-   

 

-  

 

 

 

5.6  

 24 

 

  

 

 

 

 

 



61 

 

 
 

 

 6 

 

 

 

 

1. % - %  

2.  1  50% ,  

3.  2  60% ,  

4.  3  70% ,  

5.  

6.  

7.  5   

8.  5  3   

9.  1  30  

10.  5   

11. 5%  

12.  5%  

13.  37.5  8  9,000  

14.  5%  

15.  5%  750  

16.    

17. )  5  

18.  ( ) 

(Outsource) 

19. Tax Rate  2558-2562 

% 

20.  

21.  5%  5  
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.  

        

1  
 

    15,000    
                     

-   

                   

-   
      15,000  

        

2  
 

                   

-   
   75,000     175,000    250,000  

3 

 

                   

-   

                   

-   
20,000  

                   

-   
 20,000  

4  
                   

-   

                   

-   

                     

-   

                   

-   

                     

-   

5  
                   

-   

                   

-   
    5,000     5,000   10,000  

6 
 

                   

-   

                   

-   

                     

-   

                   

-   

                     

-   

7     2,000    2,000    2,000  2,000     8,000  

   ( )  303,000  

 

.  

   ( ) 
                     

-    

   ( ) + ( )    303,000  
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 6.2:  

    

   

 
   ( ) 

 
 

1.    
 

    

1.1  ( ) 300,000  
               

-   

               

-   
300,000  

   (1)    300,000  
               

-   

               

-   
300,000  

2.    
 

    

2.1      225,940  
               

-   

               

-   
 225,940  

2.2      163,570  
               

-   

               

-   
163,570  

    (2)    389,510  
               

-   

               

-   
389,510  

3.    
 

    

3.1     303,000  -   -   303,000  

 (3)    303,000  
               

-   

               

-   
303,000  

 

(1)+(2)+(3) 
   992,510  

               

-   

               

-   
992,510  

) 
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-5 
 

   
:  

 

 

) /

 

 

/unit 

  1  2  3 Q2 Q3 Q4 2558  2 2559  3 2560   4 2561  5 2562 

 60– 80 70 113,400 138,600 159,600 693,000 693,000 693,000 2,490,600 2,490,600 2,490,600 2,490,600 2,490,600 

 80-100 90 43,200 48,600 59,400 251,100 251,100 251,100 904,500 904,500 904,500 904,500 904,500 

 

100 –

140 120 25,200 32,400 36,000 162,000 162,000 162,000 579,600 579,600 579,600 579,600 579,600 

 
 

280 181,800 219,600 255,000 1,106,100 1,106,100 1,106,100 3,974,700 3,974,700 3,974,700 3,974,700 3,974,700 

 1 1 1,650 1,650 1,650 4 ,950 4,950 4 ,950 19,800 19,800 19,800 19,800 19,800 

 5 5 3,450 3,450 3,450 10,350 10,350 10,350 41,400 41,400 41,400 41,400 41,400 

 5,100 5,100 5,100 15,300 15,300 15,300 61,200 61,200 61,200 61,200 61,200 

 186,900 224,700 260,100 1,121,400 1,121,400 1,121,400 4,035,900 4,035,900 4,035,900 4,035,900 4,035,900 

:  70%  20% 10% 70%

30% 
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    -  

 

  

. 2558 /  . 2559 /  . 2560 /  

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 

 

(100%)  666,750    1,116,450    1,116,450    1,116,450    1,059,424    1,059,424    1,059,424    1,059,424    

 

1,112,395    1,112,395    1,112,395    1,112,395    

 

(0%)  

                 

-      

                  

-      

                 

-      

                 

-      

                  

-      

                  

-      

                 

-      

                 

-      

                  

-      

                  

-      

                 

-      

                 

-      

 

) 666,750    1,116,450    1,116,450    1,116,450    1,059,424    1,059,424    1,059,424    1,059,424    

 

1,112,395    

 

1,112,395    

 

1,112,395    

 

1,112,395    

 

    –  ( ) 

 

  

. 2561 /  . 2562 /  

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 

 (100%)    1,168,015      1,168,015      1,168,015      1,168,015         1,284,816    1,284,816    1,284,816    1,284,816    

 (0%)                   -                        -                       -                          -                       -                         -                         -                        -      

 ( ) 1,168,015    1,168,015    1,168,015    1,168,015         1,284,816         1,284,816         1,284,816         1,284,816    
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:  -  

 . 2558 /  . 2559 /  . 2560 /  

 

  

666,750    1,116,450    1,116,450    1,116,450    

 

1,059,424    

 

1,059,424    

 

1,059,424    

 

1,059,424       1,112,395       1,112,395       1,112,395    

   

1,112,395     

 

                        

-       

                     

-       

                     

-       

                     

-       

                           

-       

                     

-       

                     

-       

                     

-       

                           

-       

                     

-       

                     

-       

                     

-       

 

  

666,750    1,116,450    1,116,450    1,116,450    

   

1,059,424    

   

1,059,424    

   

1,059,424    

   

1,059,424     1,112,395     1,112,395     1,112,395     1,112,395     

 

:  - ) 

 . 2561 /  . 2562 /  

 1,168,015    1,168,015    1,168,015    1,168,015      1,284,816      1,284,816      1,284,816      1,284,816    

 

                           

-      

                           

-      

                           

-      

                           

-      

                           

-      

                           

-      

                           

-      

                           

-      

   1,168,015      1,168,015      1,168,015      1,168,015       1,284,816       1,284,816       1,284,816       1,284,816    
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: -5 

Q1 Q2 Q3 Q4 

    
 )  . 58 

 88,200 148,500 148,500 148,500 

 47,040 78,120 78,120 78,120 

 27,300 47,250 47,250 47,250 

  

 941 941 941 941 

 393 393 393 393 

  

 163,874 275,204 275,204 275,204 

10%  172,067 288,964 288,964 288,964 

 5,600 5,600 5,600 5,600 

 )  . 58 341,541 569,768 569,768 569,768 
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. : -5( ) 

Q1 Q2 Q3 Q4 

 

 

 

 

 

 

 

  2)  . 59 

            140,096             140,096            140,096            140,096 

              73,868              73,868              73,868              73,868 

              44,376               44,376              44,376              44,376 

          

                   988                    988                    988                    988  

                   413                    413                    413                    413  

  

            259,740             259,740            259,740            259,740 

10%             272,727             272,727            272,727            272,727 

                5,880                 5,880                5,880                5,880 

2)  . 59            538,347             538,347            538,347            538,347 
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: -5( ) 

Q1 Q2 Q3 Q4 

    
 ( 3)  . 60 

 147,101 147,101 147,101 147,101 

 77,561 77,561 77,561 77,561 

 46,594 46,594 46,594 46,594 

  

 1,037 1,037 1,037 1,037 

 434 434 434 434 

  

 272,727 272,727 272,727 272,727 

10%  286,363 286,363 286,363 286,363 

 6,174 6,174 6,174 6,174 

3)  . 60 565,264 565,264 565,264 565,264 
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: -5( ) 

Q1 Q2 Q3 Q4 

    
 4)  . 61 

 154,456 154,456 154,456 154,456 

 81,439 81,439 81,439 81,439 

 48,924 48,924 48,924 48,924 

  

 1,089 1,089 1,089 1,089 

 455 455 455 455 

  

 286,363 286,363 286,363 286,363 

10%  300,681 300,681 300,681 300,681 

 6,483 6,483 6,483 6,483 

4)  . 61 593,527 593,527 593,527 593,527 
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: -5( ) 

 

Q1 Q2 Q3 Q4 

    
 5)  . 62 

 162,179 162,179 162,179 162,179 

 85,511 85,511 85,511 85,511 

 51,370 51,370 51,370 51,370 

  

     1,143 1,143 1,143 1,143 

 478 478 478 478 

  

     300,681 300,681 300,681 300,681 

10%  315,715 315,715 315,715 315,715 

 6,807 6,807 6,807 6,807 

5)  . 62 623,204 623,204 623,204 623,204 
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 6.7:  ( - ) .  –  

.  /       

      

. 

 

. 

 

. 

 

. 

 

. 

 

 8,100 600 600 600 9,900 2,400 900 900 900 

 30,000 - - - 30,000 - 15,000 10,500 25,000 

 

Signature  3,640 - - - 3,640 - - - - 

 200 

 3  600 600 600 600 2,400 2,400 2,400 2,400 2,400 

(Sale promotion)   

  1 

 1  1  3  

 4,000 500 500 0 5,000 10,000 1,500 1,500 2,000 
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 6.7:  ( - ) .  –  ( ) 

 2 . 

   

 15  Signature  

1  500 500 500 500 2,000 2,000 2,000 2,000 2,000 

 30  Signature 

1  1 

 500 500 500 500 2,000 2,500 2,000 2,000 2,000 

 500 0 0 0 500 0 0 0 0 

) 0 0 0 500 500 500 500 500 500 

 47,840 2,700 2,700 2,700 55,940 19,800 24,300 19,800 34,800 
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 6.8:  - ) .  –  

 

 1 . 2558  2 . 2559  3 . 2560  4 . 2561  5 . 2562 

 

 

 

   

 

   

 

   

 

   

 

  

 

  15 6 21 15 6 21 15 6 21 15 6 21 15 6 21 

 28 6 34 28 6 34 28 6 34 28 6 34 28 6 34 

 35 6 41 35 6 41 35 6 41 35 6 41 35 6 41 

 

 

 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 

 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 0.19 0.48 0.67 

 



75 

 

 

 
 

 6.9:  

 
  ( ) 

 ( ) /  

.  - - - 

    ( ) - - - 

.   - - - 

   ( ) - - - 

.  

    - - - 

   ( ) - - - 

.  

             1,000              5             200  

             3,990              5             798  

   78,560              5        15,712  

            18,900              5          3,780  

             9,990              5          1,998  

            18,160              5          3,632  

        10,000              5          2,000  

            33,540              5          6,708  

            51,800              5        10,360  

   ( )        225,940          45,188  
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 6.9:  ( ) 

 
  ( ) 

 ( ) /  

.  

  

 

 

 

         20,000              5          4,000  

             4,990              5             998  

   10            7,000              5          1,400  

             5,200              5          1,040  

  
 

         13,590              5          2,718  

             4,000              5             800  

            15,000              5          3,000  

            17,900              5          3,580  

             4,500              5             900  

             2,390              5             478  

            57,000              5        11,400  

            12,000              5          2,400  

   ( )        163,570          32,714  

  (  +  +  +  +  )        389,510          77 902  
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 6.10:  ( - ) .  –  

 
 1 ( . 2558)/  1-4  1  2  3  4   5  

1 2 3 4 . 2558 . 2559 . 2560 . 2561 . 2562 

 84,000 84,000 84,000 84,000 336,000 352,800 370,440 388,962 408,410 

  69,300  69,300 69,300 69,300 277,200 291,060 305,613 320,894 336,938 

 
18,900 18,900 18,900 18,900 75,600 75,600 75,600 75,600 75,600 

  (  

) 
11,400 11,400 11,400 11,400 45,600 46,968 48,377 49,828 51,323 

 6,000 6,000 6,000 6,000 24,000 25,200 26,460 27,783 29,172 

 126,000 126,000 126,000 126,000 504,000 516,600 529,515 542,753 556,322 

 6,150 6,150 6,150 6,150 24,600 25,830 27,122 28,478 29,901 

 

 
7,299 7,299 7,299 7,299 29,196 36,495 45,619 57,023 71,279 

 
16,182 16,182 16,182 16,182 64,728 66,346 68,005 69,705 71,448 

 ( ) 345,231 345,231 345,231 345,231 1,380,924 1,436,899 1,496,750 1,561,026 1,630,394 
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 6.11 - ) .  – 2 

 
 1 . 2558/   1 

. 2558 

 2 

. 2559 

 3 

. 2560 

 4 

. 2561 

 5 

. 2562 1 2 3 4 

 11,297 11,297 11,297 11,297 45,188 45,188 45,188 45,188 45,188 

 8,179 8,179 8,179 8,179 32,714 32,714 32,714 32,714 32,714 

 ( ) 19,476 19,476 19,476 19,476 77,902 77,902 77,902 77,902 77,902 

 

 6.12:  - ) .  – 2 

 
 1 

. 2558 

 2 

. 2559 

 3 

. 2560 

 4 

. 2561 

 5 

. 2562 

                  -                    -                    -                    -                    -   

       2,050,845       2,153,387     2,261,056        2,374,109        2,492,815  

       2,050,845        2,153,387        2,261,056        2,374,109        2,492,815  

                  -               -        -              -                    -   

       2,050,845        2,153,387        2,261,056        2,374,109        2,492,815  
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 6.13:  1 . 2558  31 . 2562 

  1 . 2558   2 . 2559   . 2560   . 2561   5 . 2562  

: 
 

 ( ) 4,035,900 4,237,695 4,449,580 4,672,059 5,139,265 

 2,050,845 2,153,387 2,261,056 2,374,109 2,492,815 

 - - - - - 

 1,985,055 2,084,308 2,188,524 2,297,950 2,646,450 

: 
 

 55,940 19,800 24,300 19,800 34,800 

 1,380,924 1,436,899 1,496,750 1,561,026 1,630,394 

 77,902 77,902 77,902 77,902 77,902 

 303,000 - - - - 

 1,817,766 1,534,601 1,598,952 1,658,728 1,743,096 

 167,289 549,707 589,571 639,222 903,354 

 - - - - - 

 167,289 549,707 589,571 639,222 903,354 

 - - - - - 

 167,289 549,707 589,571 639,222 903,354 

 33,457.87 109,941.38 117,914.27 127,844.36 180,670.86 

 133,831 439,766 471,657 511,377 722,683 

 133,831 573,597 1,045,254 1,556,632 2,279,315 
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 6.14:  1 . 2558   31 . 2562 

 
 0 

. 2557 

 1 

. 2558 

 2 

. 2559 

 3 

. 2560 

 4 

. 2561 

 5 

. 2562 

 
 

:   

           300,000             848,191         1,442,342        1,999,874        2,599,084       3,452,496  

                    -                       -                       -                     -                      -                     -   

                    -                       -                       -                     -                      -                     -   

    300,000             848,191         1,442,342        1,999,874        2,599,084       3,452,496  

:             

           389,510             389,510            389,510           389,510           389,510          389,510  

:    

                       -                       -                     -                      -                     -   

 
 

( 45,188) (90,376) (135,564) (180,752) (225,940) 

 
 

(32,714) (65,428) (98,142) (130,856) (163,570) 

           389,510             311,608            233,706           155,804             77,902                    -   
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6.14:  1 . 2558   31 . 2562( ) 

 
 0 

. 2557 

 1 

. 2558 

 2 

. 2559 

 3 

. 2560 

 4 

. 2561 

 5 

. 2562 

:   

           303,000                      -                       -                     -                      -                     -   

              

           303,000                      -                       -                     -                      -                     -   

           992,510          1,159,799         1,676,048        2,155,678        2,676,986       3,452,496  

 
 

:   

                    -                       -                       -                     -                      -                     -   

                33,458            109,941           117,914           127,844          180,671  

                    -   33,458      109,941           117,914           127,844          180,671  

                    -           33,458            109,941           117,914           127,844          180,671  

   

           992,510             992,510            992,510           992,510           992,510          992,510  

              133,831            573,597        1,045,254        1,556,632       2,279,315  

           992,510          1,126,341         1,566,107        2,037,764        2,549,142       3,271,825  

      992,510          1,159,799         1,676,048        2,155,678        2,676,986       3,452,496  
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 6. 5:   1 . 2558   31 . 2562 

  0 . 2557  1 . 2558  2 . 2559  3 . 2560  4 . 2561  5 . 2562 

 
      

 
 

4,035,900 4,237,695 4,449,580 4,672,059 5,139,265 

 
 

- - - - - 

 - 4,035,900 4,237,695 4,449,580 4,672,059 5,139,265 

 
      

 
      

 - 2,050,845 2,153,387 2,261,056 2,374,109 2,492,815 

 
 

55,940 19,800 24,300 19,800 34,800 

 
 

1,380,924 1,436,899 1,496,750 1,561,026 1,630,394 

 - - 33,458 109,941 117,914 127,844 

 
      

 389,510 - - - - - 

 303,000 - - - - 
 

 692,510 3,487,709 3,643,544 3,892,048 4,072,849 4,285,853 

 
      

 992,510 - - - - - 

 300,000 548,191 594,151 557,532 599,210 853,412 

  - 300,000 848,191 1,442,342 1,999,874 2,599,084 

 300,000 848,191 1,442,342 1,999,874 2,599,084 3,452,496 
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.1  (Payback Period) 

  

 

(Payback Period) =  + ( /

) 

 

 

 
 0  1  2  3  4  5 

 2557  2558  2559  2560  2561  2562 

 (692,510) 548,191 594,191 557,532 599,210 853,412 

 

:  (Payback Period) = 1.24    

= 14.91  

 

.2  (Net present value = NPV) 

 

NPV =   

PV =   

I =  

 NPV = PV – I 

 NPV 

 NPV  

 

 



84 

 

 
 

 

 

 
 0  1  2  3  4  5 

 2557  2558  2559  2560  2561  2562 

 (692,510) 548,191 594,191 557,532 599,210 853,412 

 (

 5% 

 5 ) 

(692,510) 522,087 538,913 481,617 492,971 668,671 

 

NPV = [-692,510] + [548,191/ (1+0.05)] + [594,191/ 

(1+0.05)2] + [557,532/ (1+0.05)3] +[599,210/ (1+0.05)4] + [853,412/ (1+0.05)5]  

NPV = 2,011,748   

NPV  Work Play and Lay Down  

 

.3  (Internal Rate of Return: IRR) 

 IRR PV 

 I  NPV  0 

 IRR  

IRR =  79 % 
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 6  

 

 

7.1  (Market Risk) 

 24 

 24  

 Switching cost 

 

 24 

 24         

 (One stop service) wifi 

 CRM 

 3  
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7.2  (Financial Risk) 

 2  

 

 

 

7.3  (Liquidity Risk)  

 

 

   

 

 

7.4  (Credit Risk) 

 

 100% 
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7.5  (Operational Risk) 

 24 

 

 1  

  

 1  

 20 

 

 

 

wifi 
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7.6  (Strategic Risk) 

 Low season 
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