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What's going on? :

Remains...

e Mainly Female

e Housewife or working mum

e« Going to major hypermarket/
supermarket near their homes

e Family shopping together on
weekends and individual
shopping on weekdays

e To do a substantial weekly
shop

e And getting a sense of
satisfaction and fulfilment
from it

ME BULK OF SHOPPERS REMAIN
LINE WITH EXPECTATIONS

dredeaylmsInsizrdeyaiildninuuuasuaerinauenagni

Shopper
Insight g}

...but becoming

Men are shopping - both
jointly and independently

Youngster and young adult
single living condition is a
significant force in big cities

Much reactive as well as
planned shopping

Not just a main plus a top up
or some will only do top up

Emerging of convenience
shopping and quick trip in big
cities

Delivering to a range of
lifestyle needs: indulgence,
convenience, efficiency,
escape, relaxation,
invigoration

HOWEVER THERE ARE SIGNS

OF CHANGE

Remains...

Fresh market still the “Place”
for daily fresh

Department store is loosing it
flair

Shopper spends most money
at the HPM during their main
shopping frip

CVS top of mind purpose is for
emergency

[4] M&P store is the store for rural
l] while in municipal area is more
) modern M&P or CVS

SPM/HPM becomes a more
convenience choice and better
premium selection (Hygienic and
imported option)

Mega mall and community has
become a new hang out choice
for all ages

TESCO

Small formats is the choice for
more frequent top up and also
the sole store for those with
smaller family size

€xpress

CVS become more of a daily pit
stop or a pantry for the working
generation

Online is the main source of
information and has become
popular shopping venue among
working and younger generation
especially for personal care
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Shopper

‘A Trained Bargain Hunter’ :
9 Insight )

Unique to TH?

gonsu 150

supUasdouan

50%

Bargaining is not just the saving gain for the Thai shoppers, it creates fun
and a sense of self-pride for being the super smart shoppers.

Shopper

Insight )

Shoppers are trained to look for promotion and deal and there are massive tools and
messages to remind shoppers and signal promotion in-store and out of store.

Key behaviors observed

Large
Out-of -store Ix Advertising Picture

standee

F ture  Digital Screen
Promo POS

-7

[ S

Branded Product
Information

[

Branded
Freestanding

w ! Fixture
s &
'l-— i
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So...shoppers become super smart and deter Shqpper
purchase to wait for the best deal Insight g}
7

% Vol sales on promotion

80 733

70 865 g4 653
60
50
408
40
30
20

10

Source: Nielsen Vol on Promo Data for Big C (MAT Apr'11)

They believe in ‘Word of mouth’ and ‘real people’s ShOpper
experience’. If it works with others, it should work with me. Insight

Buoiiun

Tmnnitae | Snlauitas | Ewuniugean | snnedoshan | S

..... ool - ) 3

Sunsilk

Damaged Hair Reconstruction Shampoo

*h kA 354 (S03N)

winny

£ n n
Sunsilk v
Bl Damaged Hair Reconstruction Treatment —
O ke dk® 396 (48%H * P g ™
###*% 4 anoymore o 1091 3
GG winonnd wannnee Hudosaniufust

Sunsilk

Co-Creations Damaged Hair Reconstruction 3 s BratiATd
Minutes Treatment eI A
*hkdk 410 (4250 v

Popularity of product review online — Shoppers check product review
online before buying. If it has good review, they feel confident to buy
the product.
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Shopper

Key behaviors observed... Insight
Shoppers spend time reading info on pack both Shoppers listen to BAs to
front and back. understand product benefits

Type of action - Big C Average no. | No. Resp
oftime
Interact| 21.22 32
Study 7.67 21
Touch 4.00 16
PickUp| 561 28
Read Pack on Shelf 10.27 15
Read Pack 5.71 28
Read Back of Pack! 3.46 24
Read front of pack 3.50 22
Test 3.71 7
Replace 4.54 26
1.17

Source: Trip Management Study 2007

GT Shopper needs are not sophisticated. Shopper
Need is more developed at hygiene category. | Insight g

(Point Change)
09 25 16 26 15 19 14 0.5 22 3.7 13 06 0.5 26 0.5 27

! 9 9% W52w/e 28 Mar 1
% 161 61 g9 7169 [ WS52w/e 27 Mar 11 65 g2 70 69
5 peon n 38 33 :
= (b )% 16 16 LT % 2
® (e Y
(% Change)
z 36 08 7 5.7 2 39 8 1 94 s 07 38 a4 |11 62 03
g
& 6.46.4 1041116353 5 96 5523108995424 2522 3.031 2525 4749 4039|9282 13925 5,57
pr—
G1 Dish Fab Pwd. La HH Bar (L4} H&B Deo Facial Facia Hair Bhampoo Sea Ice
Wash  Soft  Det.  Det. Cleaner Soap | Soap Moist Cleanser Moist.  Cond, soning Cgargl

/

52



Shopper

TVC is the most effective media of all...

Insight

» Mostly, shoppers are aware of & have knowledge about the product from TVC

» Many occasions, shoppers come to the store and refer to TVC message in order
to find the product they want

~ In-store media only
helps navigate shoppers
to find their brand easier.
The communication
message hardly reach
them

Thais are outer-beauty focus.. i{ggﬁf g

s

~ Physical image has always been the key attribute Thai use as a mean to convey a positive
expression and achieve desired status in the society.

Celebrity
Beauty Pageants TS -

~ The young generation of Thal Shoppers are actively seeking a way to identify and express their identity.

Millennium

Carol Millennium Male Gen X, Single

R

rn with Ci about look... but Pamper myself - self indulgence
ing to explore Need quick & easy fix
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Modern society allow greater choice and freedom of Shopper
expression for the young generation Insight

="

Celebrity Culture Social Networking Photo mania

With celebrity status easier to e e e e | | Toke pholos svarvwhens ond Lpload
~ v i orger circle of Deapie 1o imoress and inferact éoin A
achieve than ever, teens want a witn. . themonto social networkingsites.
share of that imelight and s
assumed rappings.

Permissive Soclety
The igsi iaty tiggers of iizing the idea that
young girls can laok like adults and be admired for it

‘ .

| A

A Pancake: Waii from Kemikaze:

Dressed upsery Supsrmodeial the age Celebity ot very young
of 15, oge.

Personal Care store has become a destination for Shopper

young shoppers with a unique shopping mission Insight
—/

wBigroutine
wTopap
wEmergency Shopping
Kill Time
Meal for Today 0%
simmediate Consumption
Special Offers
2%
wFora Spacial Evert
™ 12%
n
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L
Average  Temo Ldtus Lotus Express  Carrefour Bigt

Top Sevan-Elevel
Hypermarket Supemarket
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Fun & Trendy assortment at affordable size & value are Shopper
I

well accepted...but short life nsight
4
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Shopper
Insight )

Shoppers have various brands/ items in repertoire,
easily switch, but hardly used up

At their home....

Just for ‘Me’
Medium size for in-use, small for new products

Small for 2 weeks, medium around 1 - 1%z month




by themselves...

." Bl WUE

But Men don’t buy all Male Grooming products

Insight

Soap, Shower
cream, shampoo Decdarant; body

Facial moist and
spay

cleanser

25%
0%
70%
75%

il
>

Level of
Involvement

Moose,
spay, hair

gel - Myself

20%

I Others

80%

Level of
Control in decision

>

Must buy by myself

Shopper

____—_/g

Not all grooming products are equally Shopper
important to Men. Insight )
( ™
Male consumers take face and body scent as their first priority because
they believe these two factors have highimpact on how people see them.
Low Level of Involvement High
i Low Involvement ! High Involvement
L J L J
T T
Hair & Body (Touch & Feel) Face & body scent (See)
Otherthan face and body scent, male Face & body scent are what others cansee
consumers just want no negatives and prefer and experience clearly since first met. Thus
keeping personal care simple and basic male consumers take special care ofthese
two aspects.
. J
el Sy Mave Snopper Stuay 2011
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Preference on ‘For Men’ products is mainly for | Shopper

High Involvement categories Insight g/

Hence, most male consumers believe that for-men products can serve them better in taking
care offtheirface and body scent.

[y ] [ oo

Body Nourishing | | Hairstyling |

. .

Any product will do | Prefer for-men products

~\
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