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FORCEFIELD
BODY ARMOUR

NITREX EVO®

This protected technology offers
protection evenly across its surface.
Most other protectors performance
will vary and be inconsistent.

You never know where the impact
will strike!

REPEAT PERFORMANCE
TECHNOLOGY (RPT)

The specialist materials used offer
Repeat Performance Technology (RPT)
allowing multiple impacts with no loss
of protective performance.

Many protectors can withstand only
one impact and must be discarded
after a fall.

MULTI-DENSITY

By using a combination of specialised
high-tech energy absorbing materials,
the protectors are less bulky with a low
profile whilst still offering unrivalled
protection.

FLEXIBILITY AND
3D MOULDING

A combination of Nitrex Evo® and
multi layer construction results in a
system that offers both lightweight
and flexible protectors.

With a unigue 3-Dimensional moulding
characteristic the armour becomes
part of the body for all day comfort
with no restriction.

BREATHABILITY

The unique triangular Nitrex Evo®
outer grid has been designed to allow
maximum air flow and breathability
whilst also reducing the weight and
thickness.

www.forcefieldbodyarmour.com

nitrex

evo
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The World’s
Premier
Protection

REPEAT

PERFORMANCE
TECHNOLOGY

WARM AIR

e SHOCK OF IMPACT IS =

— q —

COOLAIR

c All Forcefield Body Armour
is fully CE approved

NN 8 malulat NITREX EVO® ¥4 Forcefield Body Armour
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v d
Usziansednsenueun (58.12)

a6y #%038 milszima NIUNNA | @augian
Whole
Bangkok Regional
Kingdom
1 101SAVE - - -
2 AJ 5 - 5
3 BMW 197 179 18
4 CAGIVA 5 1 4
5 CIVICA - - -
6 DAGON 26 25 1
7 DAI-O 50 49 1




8 DUCATI 173 172 1

9 EAGLE 2 - 2

10 E-BIKE - - -

11 ELECTA 2 - 2
12 EVT 1 1 -

13 GARUDA - = X

14 GUSTO 4 2 2
15 HAOREN - - L

16 HARDE 43 E 43
17 HARLEY DAVIDSON | 162 162 =
18 HAYAKU - - £

19 HKMCO 16 16 -

20 HONDA 1,258,549 239,414 1,019,135
21 J.DAI 5 - 5
22 VESPA 601 441 160
23 JIALING 32 - 32
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24 JIAXTANG 2 - 2

25 JOMDA 17 11 6

26 JRD 578 111 467
27 JUMP - - -

28 KAWASAKI 19,971 5,464 14,507
29 KOZAWA 101 101 ¢

30 LION 13 4 9

31 LUCKY LION 18 = 18
32 M BIKE 1,425 341 1,084
33 MEADOW 5 2 3

34 MZ 42 34 8

35 NAKARIES 15 4 11

36 PENGUIN - - -

37 PHOEBUS - - -

38 PHOENIX - - -

39 PIAGGIO 17 6 11
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40 PLATINUM 664 154 510
41 RD 4 - 4

42 R-REX 8 2 6

43 RYUKA 12,120 1,047 11,073
44 SACHS 153 94 59

45 SKYWING g . s

46 STALLION 1,273 658 615
47 SUN 12 - 12

48 SUZUKI 66,103 9,751 56,352
49 T -UNITED " 4 4

50 T-BIKE 12 - 12

51 TIGER 2,297 671 1,626
52 TOYOTRON 156 83 73

53 TRIUMPH 83 77 6

54 VARETA 18 - 18

55 VESTOR 4 - 4
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56 VIVACE 654 15 639

57 XINFU 35 35 -

58 YAMAHA 478,926 115,224 363,702
59 YES - - -
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aoasIusaln thauas) Naanziteulaananttioss U w.a. 2554

(Y] J
Usziansadnsenueun (50.12)

Lyt f%osn Fasuma PIUNWA | @IUAMA
Whole
Bangkok Regional
Kingdom
1 101SAVE - -
2 AJ - \
3 BMW 186 172 14
4 CAGIVA 3 - 3
5 CIVICA ! |
6 DAGON 3 3 o
7 DAI-O 9 9 -
8 DUCATI 270 270 -
9 EAGLE 13 1 2
10 E-BIKE 2 2 -
1 ELECTA 3 - 3
12 EVT 3 3 -
13 GARUDA - -
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14 GREENBIKE 22 - 22

15 GUSTO 1 1 -

16 HAOREN - -

17 HARDE 34 - 34

18 HARLEY DAVIDSON | 235 235 o

19 HAYAKU = E

20 HKMCO 81 81 -

21 HONDA 1,381,237 244,564 1,136,673
22 J.DAI E i

23 JIALING 24 = 24

24 JIAXIANG 3 = 3

25 JOMDA 9 5 4

26 JRD 389 236 153

27 JUMP 3 - 3

28 KAWASAKI 30,795 8,509 22,286
29 KOZAWA 16 13 3
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30 LIFAN 1,824 14 1,810
31 LION - -

32 LUCKY LION 3 - 3

33 M BIKE 3,325 406 2,919
34 MEADOW 8 7 1

35 MZ 101 36 65

36 NAKARIES 5 2 3

37 PENGUIN = s

38 PHOEBUS E i

39 PHOENIX - -

40 PIAGGIO 46 23 23

41 PLATINUM 745 347 398
42 RD - -

43 R-REX 7 - 7

44 RYUKA 14,383 753 13,630
45 SACHS 35 12 23
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46 SKYWING 23 8 15

47 STALLION 3,337 764 2,573
48 SUN 6 - 6

49 SUZUKI 78,835 8,156 70,679
50 T -UNITED 3 .

51 T-BIKE 4 - 4

52 TIGER 1,992 215 1,777
53 TOYOTRON 81 43 38

54 TRIUMPH 112 85 27

55 VARETA 4 - 4

56 VESPA 1,954 765 1,189
57 VESTOR = -

58 VIVACE 159 1 158

59 XINFU - -

60 YAMAHA 481,355 111,195 370,160
61 YES - -

56
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560

195

365

2,002,245

377,141

1,625,104
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(Y] J
Usziansadnsenueun (50.12)

Lyt f%osn Fasuma NIUNNA | @IUAMA
Whole
Bangkok Regional
Kingdom
1 101SAVE - -
2 AJ : .
3 BMW 237 207 30
4 CAGIVA 4 - 4
5 CIVICA ! |
6 DAGON E L
7 DAI-O 8 -
8 DUCATI 1,255 1,254 1
9 EAGLE 1 - 1
10 E-BIKE ; ]
1 ELECTA - -
12 EVT 14 14 ;
13 GARUDA 1 - 1
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14 GREENBIKE - -
15 GUSTO 6 5 1

16 HAOREN - -

17 HARDE 23 - 23

18 HARLEY DAVIDSON | 502 502 -

19 HAYAKU = 3

20 HKMCO 86 85 1

21 HONDA 1,481,687 282,559 1,199,128
22 J.DAI = -

23 JIALING 10 2 10

24 JIAXIANG 1 = 1

25 JOMDA 2 -

26 JRD 63 29 34

27 JUMP - -

28 KAWASAKI 34,549 10,694 23,855

29 KOZAWA 1 1 -
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30 LIFAN 5,834 156 5,678
31 LION . .

32 LUCKY LION 1 - 1

33 M BIKE 4,225 478 3,747
34 MEADOW 1 1 -

35 MZ 116 24 92
36 NAKARIES 6 4 2

37 PENGUIN - -

38 PHOEBUS 4 -

39 PHOENIX 2 -

40 PIAGGIO 67 29 38
41 PLATINUM 661 150 511
42 RD - -

43 R-REX 1 - 1

44 RYUKA 17,084 1,099 15,985
45 SACHS 14 1 13
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46 SKYWING 18 2 16

47 STALLION 3,502 805 2,697
48 SUN - -

49 SUZUKI 76,097 9,510 66,587
50 T -UNITED 3 .

51 T-BIKE 2 = 2

52 TIGER 1,554 231 1,323
53 TOYOTRON 47 35 12

54 TRIUMPH 108 72 36

55 VARETA - -

56 VESPA 4,320 1,560 2,760
57 VESTOR " 2 7

58 VIVACE 74 3 71

59 XINFU - -

60 YAMAHA 489,316 131,887 357,429
61 YES - -

61



62

4,151

761

3,390

RRLY

2,125,646

442,158

1,683,488
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aoasIuseln thauas) Naanzidevlasuanttiose 1 w.a. 2556

(Y] J
Usziansadnsenueun (50.12)

Lyt f%osn Fasuma NIUNNA | @IUAMA
Whole
Bangkok Regional
Kingdom

1 101SAVE - -

2 AJ : .

3 BIGBULL 438 4 434

4 BMW 378 329 49

5 CAGIVA 3 - 3

6 CIVICA 4 g

7 DAGON 8 -

8 DAI-O - ;

9 DUCATI 2,367 2,341 26

10 EAGLE 2 - 2

1 E-BIKE ; ]

12 ELECTA - -

13 EVT ; ]
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14 GARUDA - -
15 GPX 491 35 456

16 GREENBIKE - -

17 GUSTO 16 16 -

18 HAOREN 3 -

19 HARDE 3 = 3

20 HARLEY DAVIDSON | 1,005 1,003 2

21 HAYAKU - &

22 HKMCO 75 75 -

23 HONDA 1,488,808 306,761 1,182,047
24 J.DAI - #

25 JIALING 5 2 5

26 JIAXTANG - -

27 JOMDA - -

28 JRD 33 14 19

29 JUMP - -
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30 KAWASAKI 44,602 15,923 28,679
31 KOZAWA - -

32 KTM 184 113 71

33 LIFAN 4,463 108 4,355
34 LION 3 .

35 LML 26 6 20

36 LUCKY LION 1 = 1

37 M BIKE 1,699 111 1,588
38 MEADOW 1 = 1

39 MZ 25 1 24

40 NAKARIES 4 2 2

41 PENGUIN o -

42 PHOEBUS - -

43 PHOENIX - -

44 PIAGGIO 128 63 65

45 PLATINUM 544 286 258
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46 RD - -
47 R-REX - -

48 RYUKA 11,748 936 10,812
49 SACHS 3 2 1

50 SKYWING 6 3 6

51 STALLION 1,709 553 1,156
52 SUN 1 = 1

53 SUZUKI 52,732 7,548 45,184
54 SYM 2,207 290 1,917
55 T -UNITED £ 5

56 T-BIKE - #

57 TIGER 1,113 261 852

58 TOYOTRON 23 13 10

59 TRIUMPH 192 137 55

60 VARETA - -

61 VESPA 6,675 2,113 4,562
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62 VESTOR - -

63 VIVACE 13 2 11

64 XINFU - -

65 YAMAHA 372,506 106,687 265,819
66

67

67
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(Y] J
Usziansadnsenueun (50.12)

Lyt f%osn Fasuma NIUNNA | @IUAMA
Whole
Bangkok Regional
Kingdom

1 101SAVE - -

2 AJ : .

3 BENELLI 220 123 97

4 BIGBULL 236 5 231

5 BMW 603 501 102

6 CAGIVA 6 1 4

7 CIVICA - -

8 DAGON - ;

9 DAI-O ; ;

10 DUCATI 2,772 2,690 82

1 EAGLE - -

12 E-BIKE ; ;

13 ELECTA - -
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14 EVT 28 28 -

15 GARUDA - -

16 GPX 3,796 228 3,568
17 GREENBIKE - -

18 GUSTO 1 3 1

19 HAOREN = 3

20 HARDE 11 = 11

21 HARLEY DAVIDSON | 578 575 3

22 HAYAKU = -

23 HKMCO 4 4 5

24 HONDA 1,354,549 294,779 1,059,770
25 J.DAI 2 -

26 JIALING 1 - 1

27 JIAXIANG - -

28 JOMDA - -

29 JRD 5 2 3

69



30 JUMP - -
31 KAWASAKI 35,663 13,695 21,968
32 KEEWAY 2,692 449 2,243
33 KOZAWA - -

34 KTM 392 240 152

35 LIFAN 4,564 374 4,190
36 LION - =

37 LML 152 92 60

38 LUCKY LION = -

39 M BIKE 907 50 857

40 MEADOW - #

41 MZ 3 2 1

42 NAKARIES 1 1 -

43 PENGUIN - -

44 PHOEBUS - -

45 PHOENIX - -
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46 PIAGGIO 64 25 39

47 PLATINUM 710 500 210
48 RD - -

49 R-REX - -

50 RYUKA 13,872 1,938 11,934
51 SACHS = 3

52 SKYWING = -

53 STALLION 4,539 2,518 2,021
54 SUN 1 = 1

55 SUZUKI 39,876 6,920 32,956
56 SYM 1,438 194 1,244
57 T -UNITED o -

58 T-BIKE 1 - 1

59 TIGER 1,306 440 866
60 TOYOTRON 120 44 76

61 TRIUMPH 292 184 108
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62 VARETA - -
63 VESPA 7,958 2,684 5,274
64 VESTOR - -
65 VIVACE 10 - 10
66 XINFU 3 -
67 YAMAHA 221,080 62,892 158,188
68 YES - =
69 E;u 9 767 116 651

R

1,699,218 392,295 1,306,923
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aoasIuseln thauas) Naanzdevlasnenttiose 1 w.a. 2558

(Y] J
Uszonsednsenueun (56.12) DunougaInu

Lyt f%osn Fasuma NIUNNA | @IUAMA
Whole
Bangkok Regional
Kingdom
1 101SAVE - -
2 AJ : .
3 BENELLI 2,204 885 1,319
4 BIGBULL 70 1 69
5 BMW 965 746 219
6 CAGIVA 1 - 1
7 CIVICA - -
8 DAGON - ;
9 DAI-O ; ;
10 DUCATI 2,595 2,505 90
1 EAGLE - -
12 E-BIKE ; ;
13 ELECTA - -
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14 EVT 4 4 .
15 GARUDA - -

16 GPX 9,989 2,873 7,116
17 GREENBIKE - -

18 GUSTO 2 -

19 HAOREN - -

20 HARDE 4 - 4

21 HARLEY DAVIDSON | 392 369 23

22 HAYAKU 4 -

23 HKMCO - -

24 HONDA 1,146,163 251,168 894,995
25 J.DAI 5 o 5

26 JIALING - -

27 JIAXIANG - -

28 JOMDA - -

29 JRD 8 - 8
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30 JUMP - -
31 KAWASAKI 21,829 8,492 13,337
32 KEEWAY 1,740 529 1,211
33 KOZAWA 16 16 -

34 KTM 407 224 183
35 LIFAN 3,779 391 3,388
36 LION 1 - 1

37 LML 186 117 69

38 LUCKY LION - -

39 M BIKE 262 23 239
40 MEADOW 5 ,

41 MZ 1 1 -

2 NAKARIES - -

43 NKT 1,174 192 982
44 PENGUIN 4 - 4

45 PHOEBUS - -
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46 PHOENIX - -
47 PIAGGIO 18 7 11

48 PLATINUM 201 150 51

49 RD - -

50 R-REX 1 3 1

51 RYUKA 8,007 1,409 6,598
52 SACHS = -

53 SKYWING - &

54 STALLION 8,103 4,179 3,924
55 SUN £ 5

56 SUZUKI 25,383 4,211 21,172
57 SYM 702 113 589

58 T -UNITED - -

59 T-BIKE - -

60 TIGER 96 9 87

61 TOYOTRON 11 11 -
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62 TRIUMPH 1,270 911 359
63 VARETA 1 - 1
64 VESPA 7,752 3,252 4,500
65 VESTOR - -
66 VIVACE 6 - 6
67 WUYANG HONDA | 2 2 -
68 XINFU - -
69 YAMAHA 173,514 53,090 120,424
70 YES 4 I
71 o q 88 78 10
U
1,416,954 335,958 1,080,996
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