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Digital Immigrants 22% Age 35+ year Old

Progressive Digizen 27% Age 25-34 year Old
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Social Networking —
Global Phenomenon, Facebook Leading, Though Many Regional Strongholds

Global Social Networking Web Sites*
859MM Unique Users, +32% Y/Y; 232B Total Minutes, +50% Y/Y, 1/10

QQ (Alumni +
> Mini) — Tencent
Facebook Vkontakte 47MM users

471MM users * 25MM users +65% Y/IY
+100% Y/Y +20% Y/IY

- Skyrock Baidu Space CyWorld

MySpace 20MM users & i ¢ 54MM users 19MM users

120MM users +9% Y/Y +35% Y/Y -12% YIY
L a

7% YIY =
N — Renren Mixi
Twitter 34MM users 14MM users
74MM users, % Y/Y** +14% YIY
+1107% Y/Y
Friendster

Hi5 15MM users
47MM users -44% YIY

-22% YIY

Orkut
52MM users
+6% Y/IY

Note: *Global social networking websites exclude application-based networks such as IM networks. **Renren Y/Y data
not available. Usage stats are ‘unique visitors’, per comScore global 12/09, may differ materially from company-
Morgan Stanley disclosed ‘registered accounts’ stats. Other notable social networks include Windows Live Profiles, 56.com,

Deviantart, Digg, Buzz Media, and Bebo. Source: comScore 1/10, Morgan Stanley Research. 30
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