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gns ansn szazild
Formula Rate Application
15-15-15 wiwie 1-2 na./mi/d masgAuiamly
15-15-15 Premium 1-2 kes./plant/year eeneral growth
8-24-20 winion 1-2 /A NSENABNARKA
8-24-24 Premium 1-2 kes./plant/year flower and fruit stage
13-13-21 winien 1-2 nn/mu/Al HEawasUTUURAMA ™
13-13-21 Premium 1-2 kes./plant/year imprave fruit quantity and quality

saufulaiiiu 5 an/MuAl / Total not over than 5 kes/plant/year
. a [ 14 v o v
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Josowsn / Para rubber Fertilizer

16-8-4, 25-7

14-4-9, 18-4-5, 20-8-20

15-7-18, 21

Gk an YNNI
Formula Rate Age of Para rubber
7 0.2-0.4 nn. /AU #nh 357

0.2-0.4 kgs./plant/year less than 3.5 years

0.6-0.8 Nn./fuA 35710

0.6-0.8 kgs./plant/year 3.5-7 years

7-14, 21718 1-15 /gl 7 Vil vilendalnin
1-1.5 kgs./plant/year over 7 years or after tapping period

Jeundudaou / 0il palm Fertilizer

il

Year

13
1 year
2449

2-4 years

gns
Formula

25-7-7, 15-15-15 wiiley

25-7-7, 15-15-15 Premium

12-9-21, 20-8-20, 21-7-14, 21-7-18,
13-13-21 wWadley

12-9-21, 20-8-20, 21-7-14, 21-7-18,
13-13-21 Premium

51
Fuly

Over
5 years

Jedn-Ionenlius:Au / Vegetable

12-9-21, 13-13-21, 20-8-20, 21-7-18

gns dasn
Formula Rate
15-15-15 $aude 30-50 an./ls
16-16-16 Fawdin R VGH]
15-15-15 CIS 30-50 kes./rai

16-16-16 CIS

basal application

CLEY] Yoy

Rate Enhance Fertilizer
1.5 nn/euAl - fwaslavi 0.2 nn/sw U
1.5 kgs./plant/year - kieserite 0.2 kgs./plant/year
3.5-6 NN/FUA - fiwoslal 0.4-1 nndw/ Y

- Tuusnd 35-100 n3w/suAl

3.5-6 kgs./plant/year - kieserite 0.4-1 kg./plant/year
- borax 35-100 gm./plant/year

57.5 nn/AuAl - 0-0-60 851 1-2 NN/FUA

- fiwaslsi das1 1 nn/duA)
- Tuusnd 150 ndw/diuAl

5-7.5 kgs./plant/year - 0-0-60 rate 1-2 kgs./plant/year
- kieserite 1 kg./plant/year
- borax 150 gm./plant/year

and Flower & Ornamental Plant Fertilizer
szuzinld
Application

Aswsnwinlifudandesesiumqurdeuan vievwanndu 25-50 wu.
adwaluwilifuamdnnladeniausn 15-30 Ju

sowing cover the plot or basal application before planting or
apply alongside far from tree 25-50 cm. after that 15-30 days
apply again

d‘ + a o 4 v o @ 1
MNN 1.5 ‘]J‘fl N-P-K Naﬁﬂmm@mﬂ’lW@i’lﬁfJ?')-ﬂuqﬂ (919)
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I, 16-8-8 J 16-12-8 N
v ¥ S 2

e

Jednouna:zgnolwa / Rice & Maize Fertilizer

gns a5
Formula Rate
fiumide 25-40 nn./13
16-8-8, 16-12-8, 16-20-0, 25-7-7
fiunitw

16-8-8, 16-16-8, 18-12-6, 25-7-7

Clay soil

16-8-8, 16-12-8, 16-20-0, 25-7-7
Sandy soil

16-8-8, 16-16-8, 18-12-6, 25-7-7

25-60 kgs./rai

sensitld

Application

asil 1 Tddladufiveny 20-30 Ju wisldsasiuriouan
as 2 Tawdwinldnsausn 30 Ju viewdidnivily

1% application for 20-30 days plant or basal application
2™ application 30 days after first application or after weed eradication

Jogudu:nav / Cassava Fertilizer

qns a9 seoeifld
Formula Rate Application
16-8-8, 16-12-8, 18-12-6, 25-7-7  30-60 nn./ls adad 1 ldsesiiundanaufiutounsiousiu Wiaudnan 1 \hay
30-40 kgs./rai 1¥ application, basal application before planting or after planting
1 manth
12-9-21, 15-7-18, 20-8-20, 30-50 an/ls asail 2 ldvdaan 2-3 ey wiondaininivily

21-7-18, 12-10-18 Wiidlow,
15-15-15 waudlaw

12-9-21, 15-7-18, 20-8-20,
21-7-18, 12-10-18 Fremium,
15-15-15Premium ..

30-50 kgs./rai

Judow / Sugarcane Fertilizer

ans Bk
Formula Rate
16-12-8, 16-16-8, 18-12-6,  40-50 nn. /13

25-7-7, 15-15-15 W3y

16-12-8, 16-16-8, 18-12-6,
25-7-7, 15-15-15 Premium

40-50 kgs./rai

12-9-21, 15-7-18, 20-8-20,
21-7-18, 12-10-18 Watiley,
13-13-21 Wiy

40-50 nn./19

12-9-21, 15-7-18, 20-8-20,
21-7-18, 12-10-18 Premium,
13-13-21 Premium

40-50 kgs./rai

2™ application, 2-3 months after planting or after weed eradication

sugiild
Application

Aseil 1 dewdan sesfusamiomlgn wiondagn 1 e
Seena ldvidusne 1 Wou

1" application, new planting apply basal application or after
planting 1 month

ratoon planting apply after trimming 1 month

w

=l = = =] w0 w w  a
ATV 2 13D 28818 2-3 LADU U NENIVAIUNY

2" application, 2-3 months after planting or after weed eradication

a o J v o @ J
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