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Strategic support in market entry & development

Research & Marketing Logistics & Customer service
analysis distribution & support

> Market research > Promotion > B2B and B2C sales > Importation > |nstallation and
> Market entry studies  management > Key account > Warehousing commissioning
> Application research > Public relations management > Stock management > Customer service,
and support > Product > Product training > |nvoicing, cash technical support

> Testing management > QOrder taking and collection > Repairs and

> Brand building processing > Transportation and maintenance

> Field marketing > Stock reporting and  delivery

planning > Product packaging

Backflow of information from customer to client

N : Roland Berger Strategy Consultants
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2.4 MATeiREITag

INNITNVNINITTUNTIUNUIHAIIU N ANYUALITY 0122 A 1R adu
(Sustainable Leadership) @11t UIAAVUDY Honeybee Leadership 4n15Any1AUegatnsvia1elu
191 seind (Avery & Suriyankietkaew, 2014; Avery & Suriyankietkaew,2014; Avery &
Suriyankietkaew,2016)
uagetinisany1lyuindnluuSunvesdseina’lne (WONGWIBOONSAT, 2015;

ISARAKANKUL,2015; MUSIKA, 2015; Suriyankietkaew,2016)

M1 2.1 NUMUITIUNTI NN T4

NO Honeybee Element Significant

1 Developing people Pharmacy, SSMEs, ESMEs

2 Labor relations Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

3 Staff retention Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

4 Succession planning Hotel, SSMEs, ESMEs, Manager

5 Valuing Staff Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs

6 CEO and top team Rice Mill, Pharmacy, SSMEs, ESMEs, Manager

7 Ethics Behavior Hotel, Pharmacy, SSMEs, ESMEs, FSMSs

8 Long-term perspective Rice Mill, SSMEs, ESMEs, FSMSs, Manager

9 Organizational change Hotel, Rice Mill, Pharmacy, SSMEs, ESMEs, Manager

10 | Financial market independence | FSMSs, Manager

11 | Responsibility for environment | Hotel, SSMEs

12 Social responsibility Rice Mill, SSMEs, ESMEs, FSMSs

13 Stakeholder consideration Rice Mill, SSMEs, Pharmacy, SSMEs, ESMEs

14 Strong and Share Vision Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

15 Decision-making Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

16 Self-managing Rice Mill, Pharmacy, SSMEs, Manager




A4 9 1
AT N 2.1 NUMUIITIUNTTUNLNYIVDY (7D)

NO Honeybee Element Significant

17 Team Orientation ESMEs, SSMEs, FSMSs

18 | Knowledge sharing and Hotel, Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,

retention Manager

19 Culture Hotel, Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

20 | Trust Hotel, Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

21 Innovation Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

22 Staff Engagement Hotel, Rice Mill, Pharmacy, SSMEs, ESMEs, FSMSs,
Manager

23 Quality Hotel, Pharmacy, SSMEs, ESMEs, FSMSs, Manager

Key: SSMEs = Anuitanolovesgnodulugsne SMEs; ESMEs = anuitawolavoaniingiu

Tug3N9 SMEs; FSMSs = ANuaNsanemslulugsne SMEs

{ A 1 @ 4 1 [
MNATTN 2.1 ﬂﬂﬂﬁuﬁiimﬂﬁimﬁlﬁﬂﬁ"ﬁ}ﬂﬁ WUM ANNTUWU T M NeThave 1y

a

o

@11 VD9 Honeybee Leadership AUAINE 11501915131 11U 509 SMEs nuiianuduiu s
AY 1619987 © Labor relations, Staff retention, Valuing Staff, Ethics Behavior, Long-term
perspective, Financial market independence, Social responsibility, Share Vision, Decision-making,
Team Orientation, Knowledge sharing and retention, Culture, Trust, Innovation, Staff

Engagement, Quality ( Avery & Suriyankietkaew,2016) & © @ f deanuanuduRNUTveq

Aa a 1 =< YN Y A @ LY . .
ANUTNTIONNMITINUTIND SMEs WTHANUN Wﬂ‘lﬂsllf)\‘] HOOUNY 22 ‘ﬂﬂ‘ﬂﬂ gMNLIU Financial

q

market independence na

Wiy Tasvaznluaiuanuianelsvosniinam Tugsne SMEs
1A o v v Y

WuNIANUF WU 5AU 20 1998 8013 Financial markets independence, Self-management and

Environmental responsibility (Avery & Suriyankietkaew,2014) 1t @1 94 & Nauianelaves

Y a U 1 [ v J o [
Wuﬂ\ﬂuﬁluiﬂﬂﬁﬁﬂfﬂ@%ﬂﬂ WA TUN U T AU 20 1938 ﬁﬁ] Labor relations, Staff retention,



Succession planning, CEO and top team, Long-term perspective, Organizational change, Financial

market independence, Share Vision, Decision-making, Self-managing, Knowledge sharing and

retention, Culture, Trust, Innovation, Staff Engagement, Quality ( Suriyankietkaew,2016) U 4 & 7
o v J v Aa 1 a A o A a a9 9

ANVUAUNU ‘ﬁ‘ll't’)\iﬁ‘fl‘ﬂ ﬂﬂuﬂﬁﬂ@ﬂi%ﬁﬂ‘ﬁﬂ TNNITAUU umﬂu‘g iﬂfﬂiiﬂﬁﬂl 137U Tﬁ\mﬁ e

Fa05n wu Organizational change, Knowledge sharing and retention, Culture, Trust i{@g Staff

Engagement 13 W JadeoNiad1uaoadoanu ( WONGWIBOONSAT, 2015;

ISARAKANKUL2015; MUSIKA, 2015)
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Developing people

Labor relations

Staff retention

Succession planning

Valuing Staff

CEO and top team

Ethics Behavior

Long-term perspective

Organizational change

Fmancial market A & 4 o
AIMUAAULNULNYINUADIUNIN

Responsibility for a ¢
NNNTTNUUDIDIANT

Social responsibility

Stakeholder

‘ ﬂ’]WiJﬁQWE)Gl‘ﬂﬂJf]QWﬂJﬂQWH

Share Vision

Decision-making

Self-managing

Team Orientation

Knowledge sharing and

Culture

Trust

Innovation

Staff Engagement

Quality
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A15199 4.7 u@AIM Cronbach's Alpha

NO Honeybee Element Cronbach's Alpha
1 Developing people 0.223
2 Labor relations 0.605
3 Staff retention 0.053
4 Succession planning -0.028
5 Valuing Staff 0.854
6 CEO and top team 0.063
7 Ethics Behavior 0910
8 Long-term perspective 0.778
9 Organizational change 0.834
10 | Financial market independence 0.591
11 | Responsibility for environment 0.753
12 | Social responsibility 0.802
13 | Stakeholder consideration 0.213
14 | Strong and Share Vision 0.626
15 | Decision-making 0.532
16 | Self-managing -2238
17 | Team Orientation 0.864
18 | Knowledge sharing and retention 0.781
19 | Culture 0.802
20 | Trust 0.826
21 Innovation 0.707
22 | Staff Engagement 0.805
23 | Quality 0.879
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@

o v I o a a
(Innovation) iANuduwusauanuiawe laveswi narulugsnalvuSmsaunsveeaaia

' '
aad [Z =2

v Y
(Market Expansion Services) 9819 018 d1AY NN adANI LAY 0.01 FIeoandosnuauuagiunag 13
Ao a 7 v o UK A o ¢ . A X
Teelimaudse ansandunus (r) 1190 0.390 na13fe UIANTTNI UBIANT (Innovation) LW HUUDE
mldanuiawe lvvesmiinam lugsm IR uSnsMumsversnaia (Market Expansion Services)
Q' 3 %
winvu luszauilhunas
%3 (v} d 1 " . U
W NN UNAIUTINOVDIANEF 3N (Staff Engagement) A1 Sig. (2-tailed) 1111 0.000
[ Y
F91i0on21 0.01 Wude UJ@sauuAgIuran (Hy) 1azeousS Uauuagiusod (H,) 11802107
Wiin 9 la T WAL 9AN 553 N0 (Staff Engagement) HANuduWU fiun i analavesmiinau
Tugsnaldusnsdunisvensaain (Market Expansion Services) 9819 11iod 1Ay n1addanss A
& ) o a A& gy | —y, a @ o . i o A
0.01 FeA0ANADINUTNNATIUNAG 13 Taolin1dulseanfandunus (r) MY 0454 na1aAe
(% 1 1 % =) Q' g o (%
witnuiau T WA UeIANTE 30 (Staff Engagement) tiinAuag v anuitawelavosniinamlu
a a : . A 2 o
‘ginﬂﬁ’mmsﬁ'mmwmaﬁmﬂ (Market Expansion Services) mejuclus:ﬂuﬂmﬂmq
d 1 1 o .
AUNTNUDITUA MAZUIN15Y0909A N3 (Quality) A1 Sig. (2-tailed) 1NIA 0.000 4
9
Yoon11 001U ude U e sauuAgiunan (Hy) 4azeo NS UAUNATIUT0 (H,) HU19A2102
AUANYDIFUMUAZUTNITVDIIANT (Quality) HaNuduWuTAuA NN ane laveawiinaulu
§3NVIA LT M3AIUNITV818AA19 (Market Expansion Services) 0819 Tiod 1Ay maddanszav 0.01
=< Y @ a d'g’z Y A 1w a 4 @ Y4 U 1 A
Faaoandoenuauuag a3 Taeliadulse ansanduius () 1mniu 0311 na1Ae AUNIN
a 9y a J . A & o Y =< @ a
YOIAUAIALUTNITYDIDIANT (Quality) tNIU vz Vi TH ANUNIneTvveawinauluging
= . . 4 2 .
Glﬁ'mmﬁﬁ'mmiﬂmwmam (Market Expansion Services) i lusgahunans
a 4 4 a 4
MIAUATIERAUMINOINTA 1ABNITIUATIZHNITOADDYUUVUNY A (Multiple
. d' [ 9 a . d‘d a a
Regression) IW anAToU1aTY 13 YoM uuIAA Honeybee Leadership nudszansainluns
a < A o a a a
WeINTAANVAAT UINGIAUADIUAIMNINITRUVDIDIANTFINY IR LT MIMUNITVeIoAA1A

(Market Expansion Services) ttag #awoloveswiinau lugsnal duSmssunisvensaana (Market

Expansion Services)
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A v Aa a a 4 a < = @ a
319N 4.10 naas e niYszans nnlun1snensal AUAALHUINEIAUED U ATNN 1M IS U

J a a
YOIOIANTFINY IR LI MIAIUM5V18AAIA (Market Expansion Services)

|Adjusted R Std. Error of the

Model [R R Square  [Square Estimate

1 517" 268 227 59297

a. Predictors: (Constant), Quality, Social responsibility , Valuing
Staff, Knowledge sharing and retention, Responsibility for
environment , Trust, Culture, Long-term perspective , Staff
Engagement, Ethics Behavior, Team Orientation, Organizational
change, Innovation

11915199 4.10 nuNTaseiiilszdnainlunisnernsal arwaadt wiferdy
ADUN NN NN UVDIDIANT FIN 11 13 M5 MU TV18AAA (Market Expansion Services) 1 13
i Ao AanMveIAUAIAZ UTN15UP909ANT (Quality), MITANUTUAAYOUADFIAY (Social
responsibility), 1151 A8 ATWBIN N1 (Valuing Staff), n15uuatiun1uiuas Snu1ve09Ans
(Knowledge sharing and retention), N 15 A 1USTUN A¥ DU A O Faundow (Responsibility for
Environment), 121313214 19 nWna1% (Trust), 38 U5ITNOIANT (Culture), N13I1UNU AMTAT
autl umsvesoadnsliluse o281 (Long term perspective), Wiina1uiid1us wALoIANTFIN
(Staff Engagement), MSUHANITEFITUUAL FITNIA VAU BIANT (Ethics Behavior), N3 314
1n309101U94ANT (Team Orientation), M31Asunilasessnsiiu ot U178 (Organizational
change), W3an35u1UBIANT (Innovation) Tasamisas wAuwenssinwgninluanulddesay

22.7 o8NTIAAYNINADANIZAY 005
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a A

. . v Aa 4 a < ~ @
1319 4.11 LTAN Multi-regression Hodenisz ansaimlumswernsal anufaiuineIny

ﬁmumwmqmﬁﬁu
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Eeta t Sig.

1 (Constant) 1.707 276 6.181 .000
Yaluing Staff 087 066 A07 1.313 1480
Ethics Behavior -.0086 .07 -.0o7 -.088 832
Long-term perspective 271 088 265 3.070 002
Qrganizational change .042 .0B5 045 A07 620
Sr'ffifnnn”rﬁ:fr:'t'w for 026 068 029 384 701
Social responsibility -.088 058 -.1048 -1.630 27
Team Orientation 070 075 083 829 354
Culture -.074 .07 -.0a8 -1.041 289
ﬂg:{:gﬁge sharing and 134 065 149 2.049 042
Trust 007 070 .oos .0gs 825
Innovation -120 A00 -107 -1.1483 234
Staff Engagement 138 076 148 1.814 071
Quality 047 061 058 778 437

a. Dependent Variahle: FIM

A a 4 o AA a a 4
NAAITNN 4.11 uFdAINanIsAATIZHTenuUseansninlumsnernsalnim
a < 4 o a 4 a a
ALY ulﬁﬂﬁﬂﬂﬁﬂ TUATNNNNITNU VDIDNANTT 5ﬂﬁ](1ﬁ}°u M iﬁ}ﬁ«! MIVIeAA1A (Market Expansion
. Y a aay) Yo dy
Services) ﬂ'JfJﬁiJﬂJﬁﬁWuVl'Nﬁﬂ@]ulﬂﬂﬂu
@ a E 1= a A 4
H,: IERRGRIMTRGIE Honeybee Leadership luTdszansamlunsnernsaiaaiw
a < 4 o a 4 a a
ALY ulﬁﬂﬁﬂﬂﬁﬂ TUATNNNNTITNUUDIVINNTT iﬂ%olﬁlﬂiﬂT 5&3’1)11! MIVP189a19a (Market Expansion
Services)
v a A A a A 4
H;: e 1uuuIna Honeybee Leadership Judseansn 'l‘WGlLlﬂ'li‘W g1nNI AU
a < 1 o a 4 a a
ALY uLﬁEJ’Jﬂ‘]JE‘TE] TUATNNWNNITNUUVDIDNANTD 'iﬂi]clﬁ!‘]J'iﬂT 5559])11! MIVP8na1a (Market Expansion
Services)
a a a [ I~ A . A9 ] =
NNAUUNTIU %ﬂam‘ﬁﬁmmgmw an (Ho) NABLINUD Sig. UATUBDYNIT 0.05 HBINTT

a ' o A a A L4 a < { o
Vlﬂﬁ'l’)‘llﬁlllql‘@@']UW‘]J'J”Iﬁfl]{l]EJﬁﬁﬂix f‘T‘VI‘ﬁﬂTWiufﬂﬁ‘Wfﬂﬂiﬂ!ﬂ'J"IiJﬂﬂWiu!ﬁEJ'JﬂUﬁE]"IHﬂTWVI"N
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MR UVPI04ANTFI N 1HLTMIAIUNITVE10AA1A (Market Expansion Services) 3 2 T3t Ao 13
MIUKNU N1T52 82817 (Long term perspective) A1 Sig iN1AU 0.002 Az AAZLUUAY (B) 1A
0271 1170 A1N15IUHUNITTE 82817 (Long term perspective) 11N 1 1189z damaliniu
A weTuga I MmN siuveeadnag s 1HUI M1 M3 vesna 1A (Market Expansion
Services) 1WA UA 0.271 H1W 1182 MITUUY Tuanuduazny1ve909AnT (Knowledge sharing
and retention) 31 Sig 191N 0.042 LAZAIAZ LU UAD (B) 1NNV 0.134 AR BIN1sueTuamg
1Az SNYIDIIANT (Knowledge sharing and retention) 1% 1 Wi 289y damald anudaiiufery
AU AINNIINMITIIUUDI0IANTFIN 1R UTNITAIUNITUINBAAIA ( Market Expansion Services)

Q' 3 1
IWWUUAY 0.042 TUY

A o Aa A a o = o a
AT 1NN 4.12 Llﬁﬂdﬂ%%ﬂﬂuﬂizﬁﬂ‘ﬁﬂ]WiuﬂWiW YNNI U ﬂfJ']NWQWﬂGl%"’U@QWH ﬂﬁu“lu ‘Ejﬂﬁ]

THUTMImumMsvenoaaia (Market Expansion Services)

Model Summary

Adjusted R Std. Error of the

Model R R Square Square Estimate

1 618" 382 .348 .55492

a. Predictors: (Constant), Quality, Social responsibility, Valuing Staff,
Knowledge sharing and retention, Responsibility for environment , Trust,
Culture, Long-term perspective , Staff Engagement, Ethics Behavior, Team

Orientation, Organizational change, Innovation

N5 T 4.12 wun Stz dnsamlumanensaianuitawe laveswiinau
Tugsnaldusmsdrumsvensaaia (Market Expansion Services) i 13 11998 Aio Aaun 1Mv03duf)
1AL UINTVBI04ANT (Quality), N5HANUTVAAS D UADFIAY (Social responsibility), 113 1 A 1A
Y IW W NI (Valuing Staff), mM5uveunuiuas 199 909AnT (Knowledge sharing and
retention), 113 1ANSURAFOUADH IAGDY (Responsibility for Environment), 721313219 1au '
WITAU (Trust), I UFITNBIANT (Culture), MI NAUNUAITMIATUATVI09AnT 11 TN sz Be
817 (Long term perspective), W1 41U T 21U T 1A UBIANTF5N Y (Staff Engagement), P13 AN AN

a a J 1 J
IYDITUUASTITINID maiuamm (Ethics Behavior), ﬂ1iﬁ%1ﬂlﬂ§ﬁ]"lﬂﬂiuﬁlﬁﬂﬂi (Team
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y 4 < 1 [ [
Orientation), N13 1) Asunlasesansiilu lUeg19y uuaa (Organizational change), uiAns 1l

o

J ] @ L4 @ J Y
930N (Innovation) Tﬂﬂmmmﬁamuwmmmmmr@ﬂwuGl,umu”lﬁ’%’aaaz 34.8 8 WedAgy

9

NMIADANITZAL 005

o Aa a A 4 @
AT 4.13 LAY Multi-regression ﬁi]i]ﬂﬁilﬂi%ﬁﬂ‘ﬁﬂ1wﬁluﬂﬁwmﬂ‘im ﬂ’)ﬁJﬁ\‘iW’Eﬂﬂﬂl@\iWHﬂ\ﬂu

Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.

1 (Constant) 1467 258 5676 .0o0
Valuing Staff 221 062 267 3.567 .0oo
Ethics Behavior 055 067 064 821 413
Long-term perspective 152 .0e2 47 1.848 066
Organizational change -.035 079 -.037 -.446 GEE
ER:vSiFnDnnrﬁ:ahr:ltw for 037 064 034 ATE Rilifd
Social responsibility -104 054 - 126 -1.832 0545
Team Orientation 139 070 64 1.987 048
Culture -.088 066 -103 -1.323 187
Iﬂeﬂx:sﬁge sharing and -.070 061 076 | -1.143 254
Trust 124 066 146 1.875 062
Innovation 108 0G4 095 1.154 250
Staff Engagement 50 .07 159 2113 036
CQuality -.034 057 -.047 -.GB3 06

a. Dependent Variable: SEM

A a 4 o Ao a A t4 =3
MNNA1T NN 4.13 naAINaM s Ans 1z daveni)seansninlumsnensaiauing
wolavesamiinau lugsnaldusnisdau msversaaia (Market Expansion Services) @20 WuAg1u
aal] Yo dy
neana ldaatl
@ a . 1= a A t4 =3
H,;: 11938a1011u A A Honeybee Leadership Tuiilszansainluniswennsal i g
wolwessminaulugsnliuimsmumsvensnaa (Market Expansion Services)
@ a . oaa a A o
H,: 11978A10111 28 A Honeybee Leadership H1 52 @nFamlunisweinsal anw
a < § @ a a a
AR LN N VD IUN MNINTEUUDI0IANTFIN IHUIMIMUMIVe18Aa1A (Market Expansion

Services)
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a a a o I~ A . S 19 J =
nnauAg Yzl asaunAgIuvdan (Hy) Naetie Sig. UA11EDENI10.05 HI013
a = = [ L;I [ v Aa Aa A 4 =
NAdOUANYATIU UT18a1Dea a1t U Tadenllse ansamlumsnenssinnuivane lavesq
wirnaulugsnald uinisaunisvereaaln (Market Expansion Services) i 3 11998 fio 1314
AMANYBINI N1 (Valuing Staff) Ha Sig (N1AD 0.000 Loz MAZLULAD (B) (MIAD 0.221 NA1IAD
15 19 aA1eINITNIIU (valuing Staff) 1ty 1 viesg damalianuianelavesawiinaiuly
Aa A A X 1
5309 1R UINIAIUNISVO18ARIA (Market Expansion Services) 1N UAUATN 0.221 WU N15H319
[ 4 ] U @ 1 a LY
1509181140 IANT (Team Orientation) WAT Sig INIAV 0.048 AL ATALUUUAY (B) LN1AD 0.139
oAy Y A 4 s N ) ' ! Y =2
NA19M0 D1N15A319A50181UBIANT (Team Orientation) NI 1 WU B FINAlHANUNIND 9V
o a a 4 X
waminau lugsnldusnsaiunisversaaia (Market Expansion Services) 1WNAU A3 0.139
[] ] = 1 [ 4 a = LY ]
MUY uag WA UNAIUIINNVBIANTFI NI (Staff Engagement) UAT Sig tN1AY 0.036 1AL A
a 1 @ ] Ly [ 1 v 4 a A
AZLUUAD (B) 1M1A 0.150 AR 81N AU EIUTINALDIANTFINY (Staff Engagement) LW 1

1 ] a <] . @ a 4 a a
uu 'JEJ%ZETQWﬁGlﬁ}ﬂ’N?JﬂﬂL‘HuLﬁﬂ':lﬂ‘]_lﬁﬂ'lu DINNNNITNUUDIBIANTT 5ﬂﬂcl“rgi}‘1ﬁ fﬂi?’%UﬂTﬁJEﬂﬂ

2 X2 '
fa1A (Market Expansion Services) (NNUHUAY 0.150 11U



42

UNN 5

asidwamsIdanazderavonus

= A v A o 9 s o oA a Y a
MIANEUTD “Uadeniinl HosAnsegee1agsau lugana lnusnisvergaainay
a . a S a < { o a
1114 IAA Honeybee Leadership” AA51EH M UANUAALH UAINUFDIUNIWNNNITIIU LA AN
=< @ a . o v a3 Ay A
Wano 1 UeInNaIL 1NLUIAA Honeybee Leadership 31121 23 a9 11 umsna sl

@ g’/ = = o Aav
(Quantitative Research) (LU UIANAATILAYI (One-shot Case Study) NN pilszaanlunisive

q

[

Y
=\
i
d' = v d‘d 1 [ 4 1 o A a
LW eAN YU 8NUNAAONITWAIUIDIANTO 819898 U AU UIAA Honeybee
a a a d
Leadership Tu ‘giﬂi]clﬁ}lliﬂﬁ MUNITVIIBAAA (Market Expansion Services) Tag AT 1R
a <3 { [ a o
ANVAAFUINEINUADIUMINMIM AU Az A NN laveaniinay
A = 9 93 9 ) a o o
2 ivefny e g1t maduanwlanSeunegsne waz wanlsuils
Y a @ a Y [ Y 9 [ A a A o (% J
Aun Nz 1FuInisuaz a1 gs n ldamnsonasdu ldeereiitlse ansamdmsuoenns
FIMIRUIMIMUMIVeIAAA (Market Expansion Services)
sza1n31uMIARY Ao WITNI LU UTHN Atate ey (Uszine lng) 1Aa Huae
a A ~ a oA a Jd 14 N a Y o o 14
ganaogunIn N UAIuluununAdonaad, 1o U3 N15gAATUWY § (Call center),
o 4 o 3 a o o IS a
Use ¥ 1dUNUT (Reception), Wi NI1ULAVII U (Bill Collection), WHNITULUHUNIALAVLA (Bill
Control), W ﬁﬂﬂ”ll!L!N‘LAﬂﬂT]JﬂiJ?’(H L%@Qﬂﬁli (Credit Control), Wi NI1U LN N Account
Receivable (Account Receivable), WH A9 1UUKNUAE WU U Msldusas ( Operation Support)
Y v P
naggaveldmnuadadmveshiuiumedanady 247 AU FIMUIVUYUIAYDIAI0619A 1L
1 o 1 3 T w 1
gasnsdl lunswsuaudse ¥nsuudueu (Cochran, W.G.,1953) Tagsmstnudoyangua0e1
Taold75 qua 108190 UUTUB YN IOAINAIUAZAIN (Convenience sampling) 1AL 11 U A
dadmvesdszrniNgitemuuare guiosas 20 szauaNuFeiunioas 9501
A = Y] o g dyalaw y A T @ 1 <3
ANuAMIAAIOUNTZAY 0.05 T 246 AU NITFIe IARBINAng AT 320 AU

A A A aAav Y 1 ] dy
Lﬂi'ﬁ]\?Nﬂﬂlﬂﬁuﬂ?i?ﬂﬂlﬂuuﬂﬂﬁ@°Uf|']llﬂﬁgﬂ’li]llﬂf]ﬂ 4 93U AN
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v ~ < o ~ v W o 14 9

aiIuni L‘]Juﬂ1ﬂ”|3JLﬂEJ’Jﬂ‘]Jf1ﬂBﬂ!$ﬂ')llﬂWTQﬂﬁgG]fTﬂﬁﬁ”lﬁ@iﬂJﬂQ@@@ﬂ
HUUADUDINGIN 6 V0 TALN WS 018 ADIUN N STAUMIANYT Anu ey nazsieldao
A
LADU

U a < o a o A @ a J o 9

a3un 2 L‘]JUﬂ'lﬂ'liJﬂ']'lllﬂﬂlwulﬂﬂfJﬂ‘]JfT]jU5W13@\1ﬂﬂ5 U 53 1D

v
v )

< o a < { @ a a o o
a3un 3 Lﬂuﬂ”lfﬂilﬂ’l”luﬂﬂﬁ’iulﬁﬂ?ﬂﬂE‘TﬂTlJﬂ"lWﬂ"IiNuﬂlﬂ\i‘]JiEVI U 3 "191}@
voa

3 o A o =< o o 9
alIun 4 L”]JummnﬂEJDﬂUﬂmMWQW@%GUENWUNTN TUIU 4 9D

Iy o 9 o g 2 Yo A=
mﬁ]ﬂ"lmmmmummmmnuaumﬁu 320 g@ Llﬁgulﬂi‘]JLLUUﬁ@UﬂWN‘ﬂjJﬂ’ﬂN

U

Ed

° a o a & o
ﬁmyiﬂfmmmumnmiw‘Villﬂymu’Ju 247 AR ﬂﬂ!fdu%}i’)ﬂﬂg 77.19 YDNUIULVUFADUDIY

ya o 9y a J

Y 4 4 H
nanwands i) vinifudiseideyanldndns iz ideyaanyazdiuynnavesnguaiesi

U

o 4

§romsniadesaz Sins1zRarnmdesi (coefficient of reliability) 31A 512 ¥ AU T
e MIANUFNRUF va11958 23 TR MWLUIRA Honeybee Leadership 1AM AR UiReIT1
ADUMUN WM ITUYDIIANTFINITHUT MIMUAITVI8ARA (Market Expansion Services)
ez fenelaveaniinaiu lugsnalius msdumsversnann (Market Expansion Services) #20
MsrIMaNlse %m?aw ﬁ'uﬁuﬁadwimma il ﬂ%ﬁu(Pearson Product Moment Correlation
Coefficient) mmi"uW’mﬁmiwﬁmmmamm LW DA (Multiple Regression) Lﬁ@ﬁ’%}N
UM SNENTBIA NUAAT Y INEI T DTN MNIIMS AUVBI8Y AnsgsnalHs mIsumsvene
AA19 (Market Expansion Services) #tagiawe laveaniinaiulugsnaldusnmsdiumsvens

1A (Market Expansion Services)

Jd ¥ ' ] v
5.1 HAMSAATISHUDYAANHMLA IUYANAVBINGNAIDEN
U 1 1 13 Aa a 4 =~ aAra a

nguimegdu lvailumemasaatiuiooas 89.1 fie1g 25 - 347 Aailudovas

= Y ' ] =< @ A Aa < 9 3
55.50 arnunmlaa Josas 70.4 dalvgaumsany sl yanasaniiuiosay 89.5 11U

o o 1 o A oa a Y aa A Y ] a I
wiinauduruszauliamsfatluiesas 79.4 Taelidwasuiioand 20,000 11 Aarilu

$oaz 502

a J Y
5.2 HAMIIATIZHAINIING I (coefficient of reliability)
AAUAIDEN9 AN 81 (coefficient of reliability) TasienAmLARE Tavoa1y

- 4. E N N
11UAA Honeybee Leadership Noglu sz Nopuiuaaua 0.7 Yu $1u2u 13 aauls Ao n1sld
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U v . v a a J .
AUATUDIN U NITU (Valuing Staff) ﬂ'l'iﬁﬁ ANYIYDITULAS TITUIN 1J”|a6lu 934 NT (Ethics
Behavior) N33 1NN MmNty miﬂummﬁﬂﬁ"lﬂmwwn (Long term perspective) A3

A J < 1 1 . . =~ v A '
wasunilasesansiilulde 19y uuaa (Organizational change) N135iA1 NS UAAY D UM ©
§9117A 8 83 (Responsibility for Environment) N154 A3 185 UAAY 8 UADTIAN (Social
responsibility) N1 sadrunsoslueanng (Team Orientation) ) AREIGIREI TR T mq%fuaz FNHIVOY

J o J 1 @
93ANT (Knowledge sharing and retention) 3% U TIIUDIANT (Culture) AN u"li"m“lmmwu NTU
@ J @ 1 1 @ 4 a
(Trust) UIANT sulueenns (Innovation) W AU U IUTWAUDIANT 7309 (Staff Engagement)
a 9 a 4 . Ya v K o w Aa VoA A
AUNINUDITUAULAZUINTIITUDIDIANT (Quahty) HIDYW uT@]'JL!‘]JTVIl]ﬂ'J']lIu UBDUINATDU

AuNAAgIU

=
5.3 AANINATUANNAF I
a an [ 9 4 ] U J o

HANINATOUANUATIU A DAY FUWUFDINNI10UD N 85F U (Pearson Product

Moment Correlation Coefficient)
a 4 o v J o a o
53.0 WANITAATIZHANNTUW U §A 199821011 I1ARA Honeybee Leadership N1

a I~} 4 [ a 4 a a
ANUAALT UL NEIALADIUA MIMINITRUYDIDIANTFINDLHUTNITA U MIVS18AA1A (Market
. B =} o v J v A Y U o . =
Expansion Services) UA1NANWUT 13 098 Ao mﬂwﬂmmmm WUNANU (Valuing Staff) NN
o a a 4 o A
NANITETITNLALTITUIAVIATUB9ANT (Ethics Behavior) N15319UHUMTNITA AT UNITUD
4 3 ] e < \ .
p3An3 1111 5282 817 (Long term perspective) M3t1as uulasosansiiu lilograyuuaa
(Organizational change) N1 SHANUSUN AT D UAD A ILIARD U (Responsibility for Environment)
MINANVST VAN DUADFIAN (Social responsibility) N15 519:AT0U18 11U DIANT (Team
1 [ 4
Orientation) ) N 154U 9 KT RN JJ;%:LL AL INHIVUDIDIANT (Knowledge sharing and retention)
[ J 9 ] o [ o .
TMUTITUOIANT (Culture) 7210 13219 Tatpwiina1u (Trush) H3an5 511U 04ANT (Innovation)
o S 1 1 o 4 a a a 4
WITNa U a1 TR DBIAN 55 309 (Staff Engagement) AMATHYDI FUALAZ LT N TVDIDIANT
. é = (% A [ a o d' a o = a 9
(Quality) FI WUV 11 WO U AVIIUITEUDIOITUAL FITULINITALND (Avery &
Suriyankietkaew,2016) NANYIANUA1NTDN1NA5IU TUFINY SMEs S1u2u 11 Hadeoniiu
{ 3 1 1 [T 1

msilasunasesnnsifulies19yunia (Organizational change) N15iiANSUAATOUAD
9119303 (Responsibility for Environment) 71 1414 o1 Al vz v o Aua1u3den1sans
a a 1 =1 YA Y A A o = a Y
ANUEINTONNMIRUFIND SMEs H1UANIUNIND 1 903700114 YBI01T3L Az § 38U 1NS AL

g dy A AY a v Ay o I Yo
(Avery & Suriyankietkaew,2014) MU D1 BINIINN INHVI 5‘1@] MITYNAY "lwm%u Uuag
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¥ v o o 4 Y o

lvdansssannuia snnedaiaudausssueadns v auIanmshau demald wilnauil
anudelafuuaz du iausaududuiusaz wdenfis s duanudl duniui 19 fa
wianssulvi Fenelifansu3msniinanm

532 WANIAATILH AT Y T aulad891A11 AR Honeybee Leadership A1)
auiawelaveswiinau lugsnal WS masiun1sveroaain (Market Expansion Services) &
anuduiut 13 Thie Ao 13 1¥naA1veanIinaIU (Valuing Staff) M3 1M aN1305551A 533
NAaluodAng (Ethics Behavior) M13NAURNUMIMsALHUMTvesosnns ) Iuszezenn
(Long term perspective) 113 wlaeuudaseadnsihulede U7 (Organizational change) N1
finusuRas oUAe T 111aR81 (Responsibility for Environment) N3 AN U5 URas 0 UsoFIAY
(Social responsibility) 115 e5191A304101U09ANT (Team Orientation) ) N13uviuAwiay
$AIVU9909ANT (Knowledge sharing and retention) AU 535 189AN5 (Culture) 711113119 Taun
WU (Trust) UiAN55u1UPIANT (Innovation) WTNIUTFIUTWALEIANTFINY (Staff
Engagement) a1 A1 NY04 TUMUAZUTAITUDI09ANT (Quality) Fafithsomidon fuauisoves
430U 1nos AR (Suriyankietkaew,2016) 111U 8 938 en3uni131¥ qaa 1 veaniinau
(Valuing Staff) 01501 an938535500az 535017 V18114 09ANT (Ethics Behavior) N151A1Y
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