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FOINWMIIATIHUY 7 1 97 2 7 3 7 4 7 5
dumesin

ERGRURCRGIRET) 75 75 75 75 75
%011!31,!17;"“18 (w29) 6,000 6,300 6,930 7,277 7,640
510'181nmsvie (wn) 450,000 472,500 519,750 545,775 | 573,000
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A 9 ' 1 = 1
ATTNN 5.3 !Lﬁﬂ\ﬁ’lﬂul,ﬂfl]'lﬂﬂ'ligll’lﬂllﬁﬂzﬁliﬂﬂﬂNﬁﬂ’ﬂﬂigﬂgnﬂ’] 51 (99)

Suvendaiuriteguam

59110 (UN) 75 75 75 75 75
ﬁmauﬁmﬂ (vI9) 60,000 63,000 69,300 72,765 76,404
519 l8a1AMINY (Um) 4,500,000 | 4,725,000 5,197,500 5,457,375 5,730,300

5.5 M3Uzanums

A £
AT NN 5.4 LEAIN U

HU:1N

az'lad

dnduiles 2.1 2.1 2.1
ﬂﬂﬂ!ﬁﬂa’)ﬂ 5 5 5
wzna 0.6 0.6 0.6 0.6 0.6 0.6
mlelumsulasanin 3.92 3.92 4.02 4.12 422 433
FIMUTIYIUA 17.56 17.56 18 18.45 18.91 19.38

A 3’/ Y a ] 3’/
WNOHA: *MIHEA 1 A5 141187 12 8a5 119u337 14 30 198 (1 A9 = 1 batch)

a @ a
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ssqunuIagAuii 2-5 liimsnasunilas iesnniagavildvauiluingau
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Wuimanlasulasdiusiniesnn (@ounuulmuedinaln 4 YUY Aa1ANIAIY
azAIAIANITZ1]I)
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HU:IN

Ruieu 1,393,476 1,463,172 1,536,348

Alsenudany 54,000 54,000

mlgaedninauy 393,958 402,907

A
A1 19N 5.7 Laaails

HU:N

QY » <= jj

1. mldarelumsennyn 0,0 1025 05,063 107,690 110,382

2. AMNINTTUAUATUATVUY \~.:_f 153750 157,594 161,534 165,572

3. mldelumsdaindlag 15,000 5,000 5,125 5253 5,384

4. 1g9elum s Tawan 100,000 102,500 105,063 107,690 110,382
4

oou'lail

5. e lumssiluluisas 20,000 20,500 21,013 21,538 22,077

6. m1Fa1elunssithe Tawan 60,000 61,500 63,038 64,614 66,229

7. MAIUAANIINITVY 330,000 346,500 381,150 400,213 420,222
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A5199 5.8 ueraszanumsaui lsnanu i 1-39 s
MUY LN

519M15 7 1 7 2 7 3 7 4 7 5
519'1d0nmsve 4,950,000 | 5,197,500 | 5,717,250 | 6,003,113 | 6,303,268
Aunue 1,950,680 | 2,099,038 | 2,366,028 | 2,546,072 | 2,739,826
'l vudu 2,999,320 | 3,098,462 | 3,351,222 | 3,457,040 | 3,563,445
amlFelumsvienazmsusms
mlFeneamsaana 775,000 792,250 838,044 868,529 900,246
mlFnelumsusms 1,295,900 1,543,110 | 1,832,704 | 1,911,130 | 1,993,255
M lsneurinaditulduazen 928,420 763,102 680,475 677,381 669,941
L?fE]JJﬁFn
AvNBTY 0 0 0 0 0
AndousIm 92,211 92,211 92211 92,211 92,211
Mlsnewinabitula 839,200 670,891 588,264 585,171 577,731
miRuldnayaaa 83,621 67,089 88,240 87,776 86,660
ilsgns 752,588 603,802 500,024 497,395 491,071
Nuiluwa 0 0 0 74,609 73,661
mlsazewy 752,588 1,356,391 | 1,856,415 | 2.279.201 | 2,696,611
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Y
2104

IATRRTRYY
3183 i 0 i 1 i 2 i 3 i 4 i s

Funing
FunFndnaguiSeu
Ruaataz@ulusums 538,947 | 1,052,106 | 1,733,789 | 2,294,124 | 2,792,921 | 3,285,724
qniinis il - 406,849 | 427,192 | 469911 | 493407 | 518,077
adendumdisag ? 85,1200 | 91,302 | 102,427 | 109,928 | 118,002
afeningaL - - - - - -
smaUNS U IoY 538,047 | 1,544,076 | 2,252,283 | 2,866,462 | 3,396,256 | 3,921,802
FunFndlainagnidau 461,053 | 368,842 | 276,632 187421 | 92211 -
saudunSne laiviguSon 461,053 | 368842 | 276,632 | 187421 | 92211 -
gns
sImFUNTN 1,000,000 | 1,912,918 | 2,528,914 | 3,050,883 | 3,488,467 | 3,921,802
wiawaz e uIvag
ﬁﬁ%uﬁqumju
Wwiimsd - 160,330 | 172,524 | 194468 | 209266 | 225,191
samHaunSe - 160,330 | 172,524 | 194,468 | 209266 | 225,191
wilauainguidou 0 0 0 0 0
Smiau - 160,330 | 172,524 | 194468 | 209266 | 225,191
TIUVOUNIVDY
nufuaiy 1,000,000 | 1,000,000 | 1,000,000 | 1,000,000 | 1,000,000 | 1,000,000
mlsazay - 752,588 | 1,356,391 | 1,856,415 | 2,279,201 | 2,696,611
SV ANVRA 1,000,000 | 1,752,588 | 2,356,391 | 2,856,415 | 3,279,201 | 3,696,611
samauazdIuves 1,000,000 | 1,912,918 | 2,528,914 | 3,050,883 | 3,488,467 | 3,921,802
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5.9 AsTuaRUaAveIINIINS

15197 5.10 NszuAiTuARdasTd M UINeIEINYe 3TN B wnmes $1ia 115 0 - T4 5
NU28:0M

LoszuaRuan
ilsqns 603,802 500,024 497,395 491,071
WD AuFeusIN 92,211 92,211 92,211
#n Juiluwa (219) 0 (74,609) (73,661)
Ruan (g) gnsandanssumsauHuaIm 592,235 514,997 509,621
2. Auaanu
wseelddninay uazTsandn 0 0 0
mlFnenoumsaniuau 0 0 0
Ruaady (1) gNEANNINIINMIAMY 0 0 0
3. RUNUHYUIEY
in IUNUHYUAEY (461,053) (58,697) (25,988) (27,287) (28,651) 601,676
pIsuaRuandaszgns (922,106) 903,496 722,001 619,522 543,648 1,111,297
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(Net Present Value: NPV) A4A51 (319) gNIAABA01Y 1NN
gasmaaoulnunylu HAADULNUTEHINNTUAN AR 61.1%
(Internal Rate of Return: IRR) | 3Utfiazaaonig lasanisias
T TULHO
A Aa A
FLHLIAAUNY Yszumiaszoznannamsoy 1.4 190U
9
(Payback Period) lasuRuasnuaLnIua

INMI3190 5.1 1 N T arn “Andasin” Hyaslagiugns (Nev) dunan Tag
UYaA WY 1,356,091 11N éaﬁgaﬁmmﬂiwﬁumnu LonMnHiia s Hane U8l
(IRR) 0 61.1 % Laeiisgaz1a1A T (Payback Period) adfiUszinas 1.4 o

defnsanmanouunuites 185U nnsamy ludnyamdeniugnd (Net Present
Value: NPV) asmanuunug 1y (Internal Rate of Return: IRR) Lmzszﬂznmﬁunu

1 a 901 Y v o [ 1
(payback Period) Hana31§309 1e1d19in “Andein innuguainonisasu

a d !
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A 4 1 = I = A 4
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a o Y o = A o A ' a :g Y U
NNWNUITHNA ]1@]'VIWﬂWSﬂﬂHWﬂWiLﬂaﬂullﬂaﬂﬂlﬂﬂﬂi}i}EJ‘VIﬂWﬂ’ﬂﬂWﬂLﬂﬂ"Uuua’Jil%ﬁﬂWﬁ

[ o F)
nsznuaoram lsegelsiha

d -
NN 1 geav1elna

NIAIN 2 sonAvIBanad 20%
A A 2 X
NTAIN 3 YOAVBINVL 20%

~ A v A d o w A A A
A1TNN 5.12 HANRANITADULUNUMITAINUVDIUITHN B8N LUNINDT 91NA wodumslasunilag

AUTINY GOAUIY LAZAUNUFUM

goav1e1lna 6,303,268

goAVIIAAAT 20% 5,042,614 20.00%

A 2
YOAVIYNNUU 20% 7,563,922 20.00%
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MANUHIN A

Sensory analysis of Fruit and Veggie Wash

(YY) [ ¢ o v
nm‘uae‘umumaﬂszamauwammwaﬂnmmmmﬁmwn

v a o d
Product Acceptance (mmamﬂuwammm)
Instruction: 1. Test the product sample which soaked with “Veggie clean Veggie” (Fuil3gniu Haaf
o R Yy v A o o d U Y o
AIDYNFINIUNTANAIWWHANNUN “HAANNAN)
2. Rate the sample by using 9-point hedonic scale. (¥azuuuanuyey AMUAURALZUUY

Y U ' L
auaaluunazyinye)

1= Dislike extremely ("lﬂj“lf?)‘]mmﬁtm) 2= Dislike very much ("lli"lfﬂmﬂﬂ)
3= Dislike (ligavthuna19) 4= Dislike slightly (liweuianios)
5= Neither like nor dislike (sR&°]) 6= Like slightly (%E]‘].Ilﬁﬂﬂ}ﬂfl)

7= Like moderately ("]i’f)]J‘lJTHﬂﬁ N) 8= Like very much (¥9UN1N)

9= Like extremely (‘Hﬁ)ﬂuiﬂﬁ’sjﬂ)

Attributes (Tadaiananand)

Color of fruit or vegetable after soaked(?rmmvi"ﬂw%wa"lﬁ’ﬁvhumsm%) ........................
Odor of the product after soaked (ﬂauﬂladwa@ﬁmcﬁﬁﬁmmiwﬁ) ........................
Freshness of fruit or vegetable (ﬂﬂilﬁﬂéll@ﬁﬁﬂ‘l/i%fmahlfl}) ........................

Overall Liking (AMusouTagsim)

1 3 =) 3 g L Q L}
1. Is this product acceptable? (Mugeusulundasasiinmdrsdnannmsadaayulnsviela)
[]1. Accept LG VLS 1) NS
[]2. Not accept ("lajamﬁ"u) ......................................................................
2. Will you buy this product if it is available in the market? If Product price is 45 Baht in 200 ml. (5} 1
a [y ch’d a o ] 1 Y A ,:i’ A L) a [y J
HAAN MR UTNAADDNIITIHUIEMIUABININIZFOWTD 1 IHAANWHTIAT 45 UVIN VY 200 UA)
I
11 BUY (BOUUUDUY oo s eeeee e s s s ses e seeee s
(12 Not Sure (THIUTD) oo

[]3. Not buy (Ulliglﬂfi‘)) ...............................................................................................................................



o & ° { < ' a < 1
MWL Tﬂsmﬁaﬂﬂmw‘ﬁmumummuwﬁmmwmmm’nmﬂmummmumﬂmjﬂ

doyan llvesdoutuuasuniy

1
=

Va A o 2R v q Y VA
1 1/]TL!ﬂﬂ31wa@ﬂmmuﬂqi"l]ﬂcl‘ﬁili']flﬂ’lﬁﬁ\uﬁillﬂ'ﬁ"]nﬂiﬂ
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List of Promotion

(F78N194NLETNNNTUNE)

Highest «

» Lowest

Advertisement (a0 Usetn A USAINED AN )

Open booth in supermarket (@@ﬂgmmmauﬁﬂuﬁw)

Awards or lucky draw (4ansnedavizedalaa)

Free Tester (WANAUAIIUIANARD)

Buy 1 get 1 free (M358 1 oK 1)

Price discount (N38M51A1&1A1)

2. Gender (AWNfT)

[]1. Male (¥19)

3. Age (919)
[]1. Less than 15 years old (fl}ﬂﬂﬂ’h 15 “]!J)
[14.36-451
[] 7. More than 65 years old (lﬂﬂﬂ’h 65 fﬂ)
4 Income (szsU10 1dnA0A0IABM)

1. 108071 10,000 11N
[]3.20,001-30,000 U0

[]5.40,001-50,000 U0

ToraupLg

.| 2. Female (ﬁiijd)

[]2.15-251

{15, 46-55 1)

[]2.10,001-20,000 U0
[ ]4.30,001-40,000 YN

[ ]6. 119071 50,000 VN

[13.26-351

[16.56-651



MANHIN 3

ULV AU Supplier
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