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KMO and Bartlett's Test
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M13197 4.13 Model Summary

Model Summary

Std. Error of the

Model R R Square Adjusted R Square Estimate
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M13199 4.14 ANOVA

ANOVA’
Model Sum of Squares df Mean Square F Sig.
1 Regression 15.401 21 733 5.879 000
Residual 9.856 79 125
Total 25.257 100
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