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3.1.3 Positioning (Perceptual Map)
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a o a a & o v A Y o ] a v 4
U3 eengoz JaouTundu $1na Ieldnnmssmienaasua
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y1liouInlar 31 “StockHome” 1A81T1002108AAI1

3197 7.4 ﬂ1§ﬂi$ﬂ1mﬂﬁi1ﬂllﬁ}

18M3 1 2 i3 n 4 s
Online direct sales 3,437.50 5,835.00 8,036.76 10,361.82 12,817.08
Tmﬁﬁsmm (tops 129,937.50 149,688.00 158,070.53 166,922.48 176,270.14

market):mana1dazld

189 @111

Tmﬁ%umm (tops - 15,750.00 16,632.00 17,563.39 18,546.94
market): 92 I100NLAY

AU 21 @1

TR N9 (BieC & - 546,750.00 | 57736800 | 609.700.61 | 643,843.84
Lotus):manaiataz 1d:

269

TuRTUMIA (BigC & - £ 22,500.00 23,760.00 25,090.56
Lotus):MADE 11N

AZIUDDN:30
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Seven-11: N1ANA 3 - 3 - 310,500.00
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GEED)
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9 9 4
YosduMmedn asiulumswaanswsn wlsmsauyagunspaauuiugudeyasinainioe
a o A 1 1 a I @
s Alaniu n3e 62 nasd aea1v uazlumsvorenazmadn Tauldawmsveresdives
PATIMNIIULAZMIVIIADIUNMITIHIEMUMIAAINLAAITUMI 19N 7.4

7.1.3.2 madszanumsaunu

m319i 7.5 Msdszanaumsaunu

3170 Uszanamsaununeve (1 Nase D33 80 N3%)
318M3 W 1 . ) . . .
i1 12 Uns i 4 ins
%09
AriAnAL 1.96 | 274,890.00 | 1,430,198.28 | 1,565,414.38 | 2,887,142.59 | 3,668,427.57
syl 1.10 | 154275.00 | 802,662.30 | 878,548.89 | 1,620,335.13 | 2,058,811.39
aldveusanm | 12.81 |1,796,602.50 | 9,347,367.33 | 10,231,101.15 | 18,869,539.06 | 23,975,794.50
sandludv: ;i | 15.87 |2,225,767.50 | 11,696,030.19 | 12,929,833.22 | 24,085,363.77 | 30,909,095.74
onsdule

Y a Y A o o a A 1
wineme: aunuaumluin 2-5 susmdasisuden 1.0 % (Fuimsuvslszmalng 2561)

M3197 7.6 M3z lgnenazusng

7.1.3.3 mytlszanamldnenazusviig

318M3 i1 2 i3 4 i s
aldelumssanadninan | 30427000 | 12000000 | 12000000 | 120,000.00 | 120,000.00
uazan SR aud
mlFelumsusmsnely 48,600.00 49,523.40 50,464.34 51,423.17 | 52,400.21
1N
AMAsINdoULnY 10,000.00 10,000.00 10,000.00 10,000.00 | 10,000.00
RuAouYANAINT 1,296,250.00 | 1,386,960.00 | 1,460,767.80 | 1,538,635.03 | 1,869,784.96
Nuaunulsznudinu 45,000.00 45,000.00 45,000.00 45,000.00 | 54,000.00
mlFnelumsvuaadum 77,000.00 | 114,000.00 | 144,000.00 | 198,000.00 | 228,000.00
Aniwaz i 60,000.00 60,000.00 72,000.00 84,000.00 | 84,000.00

3 1,841,120.00 | 1,785,483.40 | 1,902,232.14 | 2,047,058.20 |2,418,185.16




M99 7.7 uaasdszanamsa lFarenianisueiln 1 -3

v
=

70

ns
UM i1 2 i3 4 s

mldielumsesnyn 100,000 100,000 100,000 | 100,000 | 100,000
alFelums Tuwandesou'lar] 635,510 | 1,000,000 | 1,271,020 | 1,271,020 | 1,271,020
mlFelumsives Tasanandum 340,000 150,000 300,000 500,000 | 500,000
mlFelumsvie 25,000 25,000 25,000 25,000 30,000
AsaTls Tuduveay 0 0 0 2,278,483 | 4,283,891
YNFUFUA:hypermarket 520,300 859,100 992,200 0 0

ERLY 1,620,810 | 2,134,100 | 2,688,220 | 4,174,503 | 6,184,911

7.1.4 suinlsnanu

o o [ a o J Y 2 o o A
wm%mmnummuwammm G];ﬂﬂaumﬂﬂmmmﬁ%gﬂmaqmmw #1731 “Stock

v Y
Home” 92UaA911UM15199 7.8 @Tmallﬂu

19T 7.8 nerasszanalszmnamssuilsunany 7 197 5

30013 i1 i 2 i 3 Ui i s
el 5,329,500.00 |[27,728,334.00 | 30,349,870.70 | 55,975.213.46 |71,122,575.42
Aunu -3,817,055.00 |-20,294,973.39 |-21,999,937.24 |-41,123,553.61 |-52,167,524.21
lsatud 1,489,991.00 | 7,410,906.61 | 8,327,479.47 | 14,829,205.85 |18,932,597.20
mlFonelumsuims
nazAUHUNY
mlFnelumsnain | 1,620,810.00 | 2,134,100.00 | 2,688,220.00 | 4,174,50339 | 6,184,910.96
A lF1elumInsvig | 1,841,120.00 | 1,785,483.40 | 1,902,232.14 | 2,047,058.20 | 2,418,185.16
s ldelums | 3,461,930.00 | 3,919,583.40 | 4,590,452.14 | 6,221,561.58 | 8,603,096.12
ANHUNU
flsuaaml¥nely | 1,971,939.00 | 3,513,777.21 | 3,759,481.32 | 8,630,098.27 [10,351,955.08
MIAUHUY
ApNIET - - - - -
mlsnewinat -1,971,939 | 3,513,777.21 | 3,759,481.32 | 8,630,098.27 |10,351,955.08
MBRu1A 20 %) - 702,755.44 751,896.26 1,726,019.65 | 2,070,391.02
flsgni -1,971,939 | 2,811,021.77 | 3,007,585.06 | 6,904,078.62 | 8,281,564.07
Ruiunae - - - - -
Mlsudweduiuma | -1,971,939 | 2,811,021.77 | 3,007,585.06 | 6,904,078.62 | 8,281,564.07
ilsazau -1,971,939 839,082.77 | 3,846,667.83 | 10,750,746.44 |19,032,310.51
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9 v a o 4 Y =X o &
gadmiunaasud gilneuinlarnsduiagaiioguain a1 “StockHome”

1 Y
azuaaalua1sngh 7.9 aeae Tl

D.

M319fi 7.9 werassuga 7 1 - 77 5

518Ms i iz i3 Yiia iis
Funind
Auda 12233400 | 7,889.41 | 2,675,523.39 | 6,165,132.21 | 12,410,768.06
adeningiu 22257675 | 1,169,603.02 | 1,292,983.32 | 2,408,536.38 | 3,090,909.57
NUITHINMSHAALAY 222,576.75 | 1,169,603.02 | 1,292,983.32 | 2,408,536.38 | 3,090,909.57
dumdizog
Qwiims 484,500.00 | 2,310,694.50 | 2,529,155.89 | 4,664,601.12 | 5,926,881.28
sRmInda I 1,051,987.50 | 4,657,789.95 | 7,790,645.93 | 15,646,806.09 | 24,519,468.49
faunazdalgnad 200,870.00 | 200,870.00 | 200,870.00 | 200,870.00 | 200,870.00
winaudews 1Az 2245400 | -44908.00 | -67,362.00 | -89.816.00 | -112,270.00
smEUNSNda ez 1,230,403.50 | 4,813,751.95 | 7,924,153.93 |15,757,860.09 | 24,608,068.49
aunindouy
ﬁﬁausmsnu
i 202,342.50 | 974,669.18 | 1,077.486.10 | 2,007,113.65 | 2,575,757.98
Judszuzdy - - 4 - -
saumiFu Iy 202,342.50 | 974,669.18 | 1,077,486.10 | 2,007,113.65 | 2,575,757.98
Rufizeze 4 - - - -
SmiFT e 20234250 | 974,669.18 | 1,077,486.10 | 2,007,113.65 | 2,575,757.98
nuanzidou 3,000,000.00 | 3,000,000.00 | 3,000,000.00 | 3,000,000.00 | 3,000,000.00
i lsazau -1,971,939.00 | 839,082.77 | 3,846,667.83 | 10,750,746.44 | 19,032,310.51
sIMEIUDORY 1,028,061.00 | 3,839,082.77 | 6,846,667.83 | 13,750,746.4 | 22,032,310.51
snmiiaazd nveseni| 1,230,403.50 | 4,813,751.95 | 7,924,153.93 | 15,757,860.09 | 24,608,068.49
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