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UITMIUNIN

WU grandaiuiindeaszninalszime a.a. 2018 (International Federation of the
Phonographic Industry (IFPI) (GLOBAL MUSIC REPORT 2018)

http://www.ifpi.org/downloads/GMR2018.pdf

wnuransd1snganssndliowaeiidialulszmalnedl 2560 Taodninauwaun
F3NTIUMBIANNTBING (D9FuMIBL) NszNIATaLHeIs BgRazdaAN
https://www.etda.or.th/publishing-detail/thailand-internet-user-profile-2017.html

AUdITOIRTHFN AL FIND FUIAT INoW18I%d (SCB Economic Intelligence Center)

https://www.scbeic.com/en/detail/file/product/3366/eco6vvvx4ii/Note EN_TV-ad-

spending_20170321.pdf

100X NuthmsduTagii 3 saenmanwalluailumsilu ENTERTAINMENT PLATFORM

A5V NNAY https://www.mxphone.net/220218-joox-direction-2018-entertainment-

platform/

THE FUTURE OF THAI MUSIC gad@1mnssuauss Ine uaz3nnae lgouna

http://www.tcdc.or.th/creativethailand/article/CoverStory/24885

g
mmé’mi@mNﬂgmwmmamﬁmmm (Song) http://www.music.su.ac.th/wp-

content/uploads/2016/04/dip Manual Musical.pdf

YouTube Rewind 18839 Togoation Uszai) 2560

https://www.dailygizmo.tv/2017/12/08/youtube-rewind-2560/

anu(linlasanlasvearansgnieIne hitps:/prachatai.com/journal/2017/06/72057
The rise of multichannel networks & Critical capabilities for the new digital video ecosystem

https://www.strategyand.pwc.com/media/file/The-rise-of-multichannel-networks.pdf


http://www.ifpi.org/downloads/GMR2018.pdf
https://www.etda.or.th/publishing-detail/thailand-internet-user-profile-2017.html
https://www.scbeic.com/en/detail/file/product/3366/eo6vvvx4ii/Note_EN_TV-ad-spending_20170321.pdf
https://www.scbeic.com/en/detail/file/product/3366/eo6vvvx4ii/Note_EN_TV-ad-spending_20170321.pdf
https://www.mxphone.net/220218-joox-direction-2018-entertainment-platform/
https://www.mxphone.net/220218-joox-direction-2018-entertainment-platform/
http://www.tcdc.or.th/creativethailand/article/CoverStory/24885
http://www.music.su.ac.th/wp-content/uploads/2016/04/dip_Manual_Musical.pdf
http://www.music.su.ac.th/wp-content/uploads/2016/04/dip_Manual_Musical.pdf
https://www.dailygizmo.tv/2017/12/08/youtube-rewind-2560/
https://prachatai.com/journal/2017/06/72057
https://www.strategyand.pwc.com/media/file/The-rise-of-multichannel-networks.pdf

Multichannel networks: complementary to the established broadcasters—or a future competitor?

https://www.pwc.com/gx/en/global-entertainment-media-outlook/hot-

topics/assets/multichannel-networks.pdf

Online Music streaming UNITIUIINNNTINALUN YA hitps://themomentum.co/korean-online-

music-streaming/

YouTube is trying to clean itself up by making it much harder for small video makers to make

money https://www.cnbc.com/2018/01/16/youtube-is-trying-to-clean-itself-up-by-

making-it-much-harder-for-small-video-makers-to-make-money.html

HUIAANITUI M5 Balanced Scorecard

http://www.geocities.com/vichakarn2002/scorcard.doc

v Y 5
HHUAAN191an http://www.prachasan.com/mindmapknowledge/fishbonemm.htm
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