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MANHIN N

d (¥4 4
ﬂﬂﬂ%ﬂﬂzlﬁﬂuazﬁuiﬂﬂuﬂ uaziﬂi}niﬂmﬂuﬂfﬂ 2555 — 2559

gl’li’]\‘]flf]ﬂfl]ﬂﬂglﬁﬂuﬁgﬁﬂiﬂflu{gl{Llagiﬂﬁlﬂﬁﬂ']‘l'!ﬂuﬁﬁj 2555 -2559
YU AU

ilszionsa 2555 2556 2557

Type of Vehicle (2012) (2013) (2014)

56. 1 500umisaduyana iiiu 7 Au Sedan
(Not more than 7 Pass.) 2,972,305 | 3,356,099 | 3,592,212 | 3,799,125 | 8,197,012

50. 2 SROUMITIEINIARAIAY 7 AU Microbus
& Passenger Van 208,665 | 126,080 | 217717 | 214,394 | 422,221

3EJ.3‘iﬂﬂ1lﬁv'5ﬁ'1']ﬂfhuljﬂﬂﬁ Van & Pick Up | 1,089,131 | 1,154,712 1,200,273 | 1,242,201 | 6,277,527

50. 4 300UAT WA AINYANA Motortricyele 772 818 824 832 1,638

50.12 50ANTUMEUA Motorcycle 2,846,690 | 3,066,088 | 3,168,496 | 3,284,422 |20,276,806

NANABANITVUET NOMHUITM NSHNIYHAININUD

(Transport Statistics Sub-Division, Planning Division, Department of Land Transport)

t2 = [
1M IR VIAYBIBRAIANZIBUA AN s HATIUYANG
o =y . X
Aauad w.a. 2555-2559 (Nationwide)
30,000,000 T — P —
20,000,000 _—— f
10,000,000
- ]
(2012) (2013) (2015) (2016)
2555 2556 2558 2559
—o— 58, 1 saausiiogiuyana’laitiu 7 au Sedan (Not more than 7 Pass.)
== 50, 2 saﬂus{ﬁodmuﬂﬂmﬁu 7 AU Microbus & Passenger Van
== 58, 3 708UAUTINAKIUYAAR Van & Pick Up
== 5. 4 sagusidnuaagIUUAAR Motortricycle
== 581,12 503nTENULUG Motorcycle
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Concern v v 2 |- anunaaaTyunannnns g dannn
- Open end question | = T
BAHATOLIUR
n{l | =l
Interest in : wignanaulalunisdandsieg
v~ | Open end question o .
Product UanntauATneus
Interest in _ v y &
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Usage
Price Multiple Choice AALANEaNTU LA
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