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Hi-Tech Library Solution
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5 |yes A Review and impiement to TTE Strategy 22cays  wW11058 A30M058 Company Strategic Team
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N5 A199 Tua19 133 nagNT hitp://promrucsa-dba04.blogspot.com/2012/10/
uwugﬁ’;aﬁaumquazwa (Causal Loop Diagram : CLD)

https://perchai.wordpress.com/2012/06/06

J a 1
Strategies NAYNTTI nalszanag W) http://lertad.com/columns/sm-magazine/business-strategies/

Positioning Strategy: Differentiation, Cost Leadership, Focus

http://freelancerconsulting.com/business-frameworks/positioning-strategy-scope-

cost-differentiation-focus.html

=)
nagninooy |s

http://boc.dip.go.th/index.php?option=com_content&view=article&id=344&Itemid=

14
Business Strategy, Competitive, Cooperative

http://mba.sorrawut.com/wiki/%E0%B8%9A%E0%B8%97%E0%B8%97%E0%B8

%B5%E0%B9%88 6 Business Strategy . Compettitive , Cooperative

a3l Mydam3nagns htp:/vits.blogspot.com/2011/08/bm607_2287.html

MIUIMTFIgnsenaas

http://www.stou.ac.th/knowledgemanagement/infoserve/kmdb/read kb.asp?db_id=9

uHUNgNEAAAT (Strategy Map)

http://rmutrmba6.blogspot.com/2012/05/strategy-map-balanced-scorecard.html
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http://www.opdc.go.th/oldweb/Knowledge/File download/1109823434-1.pdf






