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ANOVA
Sum of df Mean Square F Sig.
Squares

Between Groups .096 2 .048 .057 945
Intention Within Groups 354.866 419 .847

Total 354.962 421

Between Groups .056 2 .028 .057 945
PU Within Groups 206.694 419 493

Total 206.750 421

Between Groups .824 2 412 .660 518
PEOU Within Groups 261.816 419 .625

Total 262.640 421

Between Groups SR8 2 2.591 4.441 .012
PSE Within Groups 244.486 419 .583

Total 249.669 421

Between Groups 346 2 8l 73 284 753
Trust Within Groups 255.567 419 .610

Total 255913 421

Between Groups 465 2 233 448 .639
Enjoyment  Within Groups 217.829 419 520

Total 218.295 421

Between Groups 235 2 118 200 .819
Assortment Within Groups 247.156 419 .590

Total 247.392 421
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Difference (I-J)
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PSE N %
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N Mean Std. Deviation Std. Error
B8 134 4.1294 78298 06764
‘Viﬁjﬂ 279 3.8901 75486 .04519
PSE ”
INANNAUQDN 9 3.9630 75359 25120
Total 422 3.9676 77009 .03749
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ANOVA
Sum of df Mean Square F Sig.
Squares

Between Groups 5.848 4 1.462 1.746 139
Intention Within Groups 349.114 417 .837

Total 354.962 421

Between Groups 3.845 4 961 1.975 .097
PU Within Groups 202.905 417 487

Total 206.750 421

Between Groups 5.084 4 1.271 2.058 .086
PEOU Within Groups 7517.596 417 .618

Total 262.640 421

Between Groups Ii7-385 4 4.389 7.885 .000
PSE Within Groups 232.113 417 S

Total 249.669 421

Between Groups 7.958 4 1.990 3.346 .010
Trust Within Groups 247.954 417 595

Total 255913 421

Between Groups 5.749 4 1.437 2.820 .025
Enjoyment Within Groups 212.545 417 510

Total 218.295 421

Between Groups 3.802 4 951 1.627 .166
Assortment Within Groups 243.589 417 584

Total 247.392 421
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N Mean Std. Deviation Std. Error
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Total 422 3.9676 77009 .03749
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Trust N 0
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Total 422 3.4431 77966 .03795
<23 15 3.7167 .69991 .18072
23-30 218 3.8360 71946 .04873
31-40 84 3.6875 .69190 .07549
Enjoyment
41-50 56 3.7098 75795 10129
>50 49 3.4745 67747 .09678
Total 422 3.7435 72008 .03505
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ANOVA
Sum of df Mean Square F Sig.
Squares

Between Groups .589 3 .196 232 .874
Intention Within Groups 354.373 418 .848

Total 354.962 421

Between Groups 3.265 3 1.088 2.236 .083
PU Within Groups 203.485 418 487

Total 206.750 421

Between Groups 2.261 3 754 1.210 .306
PEOU Within Groups 260.379 418 .623

Total 262.640 421

Between Groups 6.479 3 2.160 3.712 .012
PSE Within Groups 243.190 418 582

Total 249.669 421

Between Groups 5.464 3 1.821 3.040 .029
Trust Within Groups 250.449 418 .599

Total 255913 421

Between Groups 2.867 3 956 1.854 137
Enjoyment Within Groups 215.427 418 S15

Total 218.295 421

Between Groups 2.392 3 197 1.360 254
Assortment Within Groups 244.999 418 .586

Total 247.392 421
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A15191 4.18 M3FUFANUAWNITOVOIF 1F1UIB9 (Perceived Self-Efficacy: PSE) 11azA11%0

Talumsldau (Trust) Tundagszaumsanugaga

N Mean Std. Deviation  Std. Error
s S wanes 19 3.4386 1.09461 25112
Ysyaes 237 3.9550 75029 04874
PSE Yy In 157 4.0403 73704 05882
ganamfSyanin 9 4.1481 70929 23643
Total 422 3.9676 77009 03749
S 19 3.1053 93659 21487
Ysyaes 237 3.4599 80600 05236
Trust Yy In 157 3.4246 69246 05526
ganmfsyanin 9 4.0370 90438 30146
Total 422 3.4431 77966 03795
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ANOVA
Sum of df Mean Square F Sig.
Squares

Between Groups 6.451 5 1.290 1.540 176
Intention Within Groups 348.512 416 .838

Total 354.962 421

Between Groups 10.750 5 2.150 4.563 .000
PU Within Groups 196.000 416 471

Total 206.750 421

Between Groups 4.552 5 910 1.468 .199
PEOU Within Groups 258.088 416 .620

Total 262.640 421

Between Groups 3.954 5 791 1.339 247
PSE Within Groups 245.715 416 591

Total 249.669 421

Between Groups 3.513 5 703 1.158 329
Trust Within Groups 252.400 416 .607

Total 255913 421

Between Groups 10.513 S 2.103 4.210 .001
Enjoyment Within Groups 207.781 416 499

Total 218.295 421

Between Groups 11.591 5 2.318 4.090 .001
Assortment Within Groups 235.801 416 567

Total 247.392 421

A ' ) Yy A oA A " v 9
1NN1TNN 4.19 WUUWigﬂﬂﬁqﬂqﬂlﬂaﬂ@ﬂlﬂ@u Mﬂjqullﬁﬂ@]']\jﬂugluﬁﬂi]ﬂﬂ']L!ﬂ’]i

] 4 o ]
mjﬂfﬂiﬂa%u (Perceived Usefulness: PU), ﬁ%%8ﬁ1uﬂ155ﬂ§ﬂ31nﬁuﬂﬁu1u (Enjoyment) a1
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Jad8a1Un155UIDIAUNAINNA18UDITUAT (Product Assortment: Assortment) 8143

U

v o

[ t:‘ [ 9 t:' 1 A 1 = 1 (%]
HYFIAY (M1519N 4.19) Iﬂﬂi%ﬂﬂi"lﬂulﬂmaﬂ@@tﬂ@uu']ﬂﬂ’l'] 100,000 V1N UANUUANANWNOD

9

[

seau318'ld Tosn1 20,000 V1N, 40,001-60,000 LN LAz 80,001-100,000 1N Tuaadedrums
@ 4 . 1 A v o W o Yy A 1 A
5U3152 Toal (Perceived Usefulness: PU) od19iiiod 1Aty tagszause lamasasiaon 80,001-
100,000 VN HAMUUANA1PY TEaU18' TR 20,001-40,000 LN, 40,001-60,000 VIN LA
60,001-80,000 UM TuiladearunmssuianuaynauIu (Enjoyment) og19iviodany nazlu
TadeaunsSu5aenuHaINna1eveIdUAT (Product Assortment: Assortment) 5261310 18
20,001-40,000 VN LANAINDINTEAVII 1AUINAIT 100,000 V1N wag saus1e’la 80,001-
10,0000 V1IN TANUUANAINDINTEAVI18']A 20,001-40,000 VIN, 40,001-60,000 UIN HAL
(] A o o @ d' & [ [ J .
60,001-80,000 11N B8 NBd AT (13199 4.20) FaTuiadearunssuilse Towl (Perceived
[ Y = 1 = ~ 1 =\ v Y 4 ~
Usefulness: PU) 521318 Iaindgaat@ouiuinnai 100,000 u1n Imssvinalss Tewimae
4.57 §au1nn31 s2a1318'1d9N Teena1 20,000 LN, 40,001-60,000 LN LA 80,001-100,000
uIn AlAnaen 4.09,4.19 uaz 3.87 a1y egelivedinny Jeseaiunissuiaaiu
. 9 A 1 = ~ a0 = [
AYNTUIU (Enjoyment) 518 IAInAeantAo U 80,001-100,000 UM IAURAINITTUIAIN
aynduIueg 3.18 FINoon1152AUII8 18 20,001-40,000 V1N, 40,001-60,000 UIN HAZ
60,001-80,000 V1M NANNABDEGN 3.87, 3.73 Az 3.79 AMEIAY od19Tiied 1A uazgaie
Jaded1umsTuInen1unaINHa18v0IdUAT (Product Assortment: Assortment) 521518 18
A 1A A = ' o P ' Aa
[RAVADIADY 20,001-40,000 VN WAUNAY 3.96 1NN 5LAUTIY IATNUIANIT 100,000 LN N
1 ~ = ) A = A = Y ' o Yy
Aundged 3.58 uaz 310 lanay 80,001-100,000 U0 FANNGY 3.32 Falesnd1 5zAUTI8 1A
20,001-40,000 VN, 40,001-60,000 VN 1A 60,001-80,000 VN NUAUNAENITTVIDIAIW

@ [

WanvaeveIa UMY 3.96, 3.88 1Ay 3.97 Mudiau egndiodnn (A15190 4.21)



~ ' o Y A 1A v 9 o 9 4
A1T1N 4.20 ﬂ'J']ﬂJLW]ﬂ@]'NGUfNﬁgﬂ‘ﬂﬁ']ﬂulﬂlﬂaﬂﬂﬂlﬂﬂu [lclf!ﬂﬂﬁ]ﬂﬂ']l‘lﬂ'lﬁﬁﬂgﬂigjﬂcﬁu
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(Perceived Usefulness: PU), Tademumssuianuaynauiu (Enjoyment) aziadsarunis

v Y

mgﬁqmmwamwawmm%uﬁﬁ (Product Assortment: Assortment)

Dependent ) 5181400 @) 518 1dn iAo Mean Std. Error
Variable Hou Difference (I-J)
<20000 48070° 14214 010
20001-40000 22256 12130 444
PU >100000 40001-60000 38062 13116 .045
60001-80000 14672 15865 940
80001-100000 70228 .19559 .005
<20000 -.39703 .19068 299
20001-40000 -.68816 17475 .001
Enjoyment 80001-100000 40001-60000 -55314 18215 .030
60001-80000 61111 20402 .034
>100000 -.47329 20138 177
20001-40000 >100000 38118 13304 .050
<20000 -.40469 20313 .348
20001-40000 -.63866 .18616 .009
Assortment -
80001-100000 40001-60000 -.55827 .19404 .048
60001-80000 -65278° 21734 .033
>100000 -.25748 21453 .837




{ % o 1%
A1319N 4.21 mi’iuiﬂiﬂﬂ%u (Perceived Usefulness: PU), ﬂ1§iﬂ§ﬂ31wﬁ1§ﬂﬁu1u
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(Enjoyment) uazﬂ”rs%’u;%fﬁqmmwmﬂwmﬂmaﬁuﬁ’w (Product Assortment: Assortment) 1u

[ F) A A 1
izﬂmw"lmnaﬂamaumm

Mean Std. Deviation Std. Error
<20000 58 4.0920 .74350 .09763
20001-40000 179 4.3501 .66034 .04936
40001-60000 92 4.1920 76911 .08019
PU 60001-80000 36 4.4259 .58343 .09724
80001-100000 18 3.8704 .64816 15277
>100000 39 4.5726 .60673 .09715
Total 422 4.2867 70078 .03411
<20000 58 3.5776 70120 .09207
20001-40000 179 3.8687 71615 .05353
40001-60000 92 3.7337 .70692 .07370
Enjoyment 60001-80000 36 3.7917 77344 12891
80001-100000 18 3.1806 70610 .16643
>100000 39 3.6538 59774 .09571
Total 422 3.7435 .72008 .03505
<20000 58 3.7241 .69882 .09176
20001-40000 179 3.9581 75675 .05656
40001-60000 92 3.8777 79792 .08319
Assortment 60001-80000 36 3.9722 .68342 .11390
80001-100000 18 3.3194 .64629 15233
>100000 39 3.5769 .80532 .12895
Total 422 3.8472 76657 .03732




a d' o Y = = 1 [ v 9 1
auNNAgIUN S H; . anyazllszInTAIUD TN ]lllllﬂ’ﬂmmﬂﬁ1ﬂﬂu1uﬁﬂi}8ﬂ1uﬁ1ﬂﬂ

[ 9 = = 1 o v Y 1
H;: AnEULYTTVINTAIUITN ll‘ﬂ’J”Illeﬂ@]Nﬂueluﬂﬁ]ilEJﬂ"mWNG]

AN 4.22 MINATIZHANULANA VDI N B U T2 31nT IUAIUe TN

48

ANOVA
Sum of df Mean Square F Sig.
Squares

Between Groups 3.233 4 .808 958 430
Intention Within Groups 351.729 417 .843

Total 354.962 421

Between Groups .644 4 161 326 .861
PU Within Groups 206.106 417 494

Total 206.750 421

Between Groups 1.846 4 461 738 567
PEOU Within Groups 260.794 417 .625

Total 262.640 421

Between Groups 4.886 4 1.222 2.081 .082
PSE Within Groups 244782 417 587

Total 249.669 421

Between Groups 7.166 4 1.792 3.003 .018
Trust Within Groups 248.747 417 597

Total 255913 421

Between Groups 1.800 4 450 .867 484
Enjoyment Within Groups 216.494 417 519

Total 218.295 421

Between Groups 4.717 4 1.179 2.026 .090
Assortment Within Groups 242.675 417 582

Total 247.392 421
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A U = = 1 [ v 9 A 9
1NN 19N 4.22 WU TN Uanuuanaeni ludesaiumsge lalunis leau

0 w

(Trust) o@193itied 1A naze1Funiaurelaluns1daunannu egreliiod 1A Ao

9

FI¥MI/SFIEMN LagFInNaaIUAD (15199 4.23) Taes1yms/Fgadrmna danu 3 lunde

(%

é 1 = a 1 U td'd 1 z:' ln:' 1 = o n:'
3.67 HAUINNI DIFNFINIAIUAINUAUNAYDYN 3.23 DY WUUYAINTY (9195190 4.24)

9

A15199 4.23 anuuanaavede s TudasedumsiaelalunslFau (Trust)

Dependent  (I) 21N €) 1N Mean Difference Std. Error Sig.
Variable (I1-1)
iniseu Aaaainfnm 23077 19105 747
31%A15/ WHANUUTHNONFU 119380 12597 538
Trust i 5 = - ;
I §INIAIUAT 43820 14234 019
) -.13333 36450 996

. . , '
A1519% 4.24 anude lalums 19 (Trus) Tue13nanee

N Mean Std. Deviation  Std. Error
niseu Naanindny 26 3.4359 63784 12509
NUNNUDT MO NBU 258 3.4729 73360 04567
FIBMI/FI AN 44 3.6667 76756 11571
Trust N r
FINIAIUA) 89 3.2285 91783 09729
U 5 3.8000 44721 20000

Total 422 3.4431 77966 .03795
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v ¥

a J v Y (Y] A 1 A a Y a
4.4 fnﬁ”Jlﬂi13?111%"{]816]111!ﬂ1§£|®N§‘1J!‘ﬂﬂiuiﬁﬂTlNNﬁﬂﬂﬂ"Ii“lf@ﬁ'uﬂ"IQﬂiﬂﬂ‘Uﬁiﬂﬂ

| \ d
N1N‘HENTIN@E)H"!E’IH

a d U v
4.4.1 M5AANZHAMWANVIGA VD YTR UM INA TadA I UNITHONT Y
dd'd i tg a Y =3 v v d
malulagitnasemsveaumellinnuilan iiuresmasenla
a 4 < 9 9 1 v Y (%
M153ATITNAVAUAIIVOIRAB VLUV ADUDINADTITEAIUNITHONT
§ 1 ¥ a 9 a ] [] 4 a 4 9
maTuladniinademisedudiglInays Ina iutesnisesulail aunsainsies 1 lagly
' H 1 H . . 4 v 9
ANAY (Mean) Lmzmmﬁﬂqmummgm (Standard Deviation) Lﬁa@’ngmmmnﬁammﬁ
< l 1 o @ J = v 9 o 9
anuued1s lsaotateaiunsiudise Towl (Perceived Usefulness: PU), Haded1unissuj
29n21wd18Tun 1519911 (Perceived Ease of Use: PEOU), 99801140135 U{A110@ 10150909
) ] v Y 4 B o Y
19911104 (Perceived Self-Efficacy: PSE), adea1unsiyolalunisldaiu (Trust), tosoau
9

M35DIAINAYNAUIU (Enjoyment) 182 T98A1UNITTVIDIN1IUHAINHAIIVDITUAT

A 1 dy a Y a 1 1 4
(Product Assortment: Assortment) mJNammwaﬁumqﬂimuﬂm mu%amnaeu"lau

A 1 a U A v 9 Y Ada 1
ATNN 4.25 f’ﬂmﬂEJLLﬁ$ﬁ’JuL‘]JENLUUNW@?;@WH%@Qﬂ‘Dﬁ]EJﬂTL!ﬂﬁEJ@iJiﬂlﬂﬂiuiaﬂﬂuwﬁﬁ@ﬂﬁ

4
gouiglInnys Ina Muzesnisesulal

ifadaimumsgensumalulagNinanon1sae Std.
Mean nilawa
a v a |l U @ . .
aumgilanu3lon duresmaesenlail Deviation

v v d
adeiuns3u31l5z1ew1 (Perceived Usefulness)

Y
m3gedumgllnny3 Ina ruresneoulail

 awyr 4 o yuy 3 4.38 0.77 wnnga
ma“lwmucmﬁumulﬂﬁ:mﬂmu
Y
a a 1 1 J
msveaumglInavs Ina Musenisoou lail .
1 Y &' a 9 Y ds! 428 083 ll'lﬂ‘ﬂqﬂ
‘D"Jfﬂﬂ“l’l']u“]if)ﬁuﬂ‘lhlﬂﬂﬁlﬁllu
k4
m3seauniglInays aa iuvesnmsooulan
4.20 0.80 Un

Y
Huse Towl

nay 4.29 0.70  WINNga
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A 1 A U A v 9 1% A 1
M1INWN 4.25 ﬂ1mﬁﬂlm3ﬁ?lu!,‘]JfNLUUMT@’J’@WH%@Q‘]}%fﬂﬂﬂ?ﬂﬂﬁﬂ@llSﬂlﬂﬂjuiaﬂﬂuwﬁﬁ@ﬂﬁ

Y
FoaumgiInayus Ina muresniseoula (o)

v Y (% IS d‘ IS \ &’
‘ﬂ"i]ﬂﬂﬂ1‘uﬂ1§ﬂ’t’)ui‘m‘ﬂﬂiuiﬁﬂﬂllwﬁﬂﬂﬂ1§“lﬁ)

Std.
Mean wilawa
a Y a 1 \ J . e
aumgilanu3lan duresmaesonlail Deviation
tadesumssvitennuielumslyau
(Perceived Ease of Use)
g a Y a 1 1 4
m3wedumglInaus lna Minuyesnsoeu ladl
. 4.04 0.88 1N
wulaigaenn
A <3| 9o £y 9 A
msnzdludgsnglumsseauagllnavilana
1 1 < 3 A A 392 096 N’]ﬂ
HIugeIn1veon laliduisoaide
Y
a a 1 1 4
msyeduniglInavs Ina iugesnieou lai
P 4.06 081 1
TN CARITRRE
g
(e 4.01 0.79  WN
adatumssuianuannsavesdliniues
(Perceived Self-Efficacy)
v A 9 < J 1 Y=t
ulinnuansolumsldaudulmiaglaa 4.13 090 WM
v Y1 Y A Ao 9 Yl < o =
uiNdosmaaninudens lan vy lod 422 0.82  WNAga
v YA Y < e ' <
u3seams 1 leduinndauna 1y 3.55 097 10
2
1nag 3.97 0.77 U
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A 1 A U A v 9 1% A 1
M1INWN 4.25 ﬂ1mﬁﬂlm3’d”elu!f]JfNLUUMT@S@;WH%@Qﬂﬁ]%EJ@TL!ﬂﬁEJmJSﬂlﬂﬂjuiaﬂﬂﬂwﬁﬁﬂﬂﬁ

Y
FoaumgiInayus Ina muresniseoula (o)

iladamumsgensumalulagninanensae

Std.
- —_ , Mean o uawa
aumailnauslon diuresmaseila Deviation
tadadumsielalumslFay (Trust)
¢ X a 9 ¢ v
nnlszaumsaimssoduiioon laivesny du
a 1 9 a 9 a 1 1
And "Juigaunigl Inavs Ina MiugeInig 3.52 0.87 11N
I A o <
pou laliinnudedad
J dy a 9 o [ v
nindsgaumsaimsgedudioon larivesiu A
a U 9 a Y a ] ]
an "guie"aumgl 1navs Ina Fiureang 3.49 085 11N
Iq 1
poulaldlagne
4 zi\sll a 9 4 [ [
nnszaumsaimsseauaIeon larlveanu au
A "gane dumgl Inaus Tna Miugenis 3.32 0.90 1unag
4 D [
pou lail lunag Tomanugnd
(R 3.44 0.78 110
Jaduiums3u3nNuaynaIM (Enjoyment)
v YR 1 d” a 9 a ] ]
AuianinmsseduiiglInaus Ina Museans
., 4.02 081 110
GLITHCIVISEETE
v YR 1 d” a FY = ] (]
AuiannmsseduiiglinansIna Museanig
e 3.82 0.78 11N
poulalih linunel
v YR 1 &} a 9 a [l ]
AujannmsseduiiglInaus Ina Miuseanig
doq Vo A 3.53 0.99 un
pou lmih ldnudaudy
v YR 1 &’ a 9 a ] ]
AujannmsseduiiglInaus Ina Miuseanig
S 3.61 099  n
pou Tatih Idauayn
3
(e 3.74 0.72 110
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A 1 A U A v 9 1% A 1
M1INWN 4.25 ﬂ1mﬁﬂlm3ﬁ?lu!f]JfNL‘UL!‘JJW]S@;WHGIJ’ENﬂﬂ%EJ@TIJﬂﬁEJEJlISULWﬂIuIQﬂWMWﬁﬁﬂﬂﬁ

Y
FoaumgiInayus Ina muresniseoula (o)

iladamumsgensumalulagninanensae Std.
Mean nilawa
a Y a v v d . e
aumailnauslon diuresmaseila Deviation

v Y vy a v
‘ﬂ‘i]‘i]f]G’ITL!fnii‘ijEﬂQﬂ?]Nﬁﬁ]ﬂﬂﬁ]ﬂﬂli’Nﬁuﬂ]

(Product Assortment)

soanmeeou launauaiollnaus Ina vainvaie

Q

Yo a X 4.09 0.86 UIN
l¥auaenae
Foaneou laridaumgl Inaus Ina guluuy
] Y o = dy 404 083 1]']ﬂ
Tnuq inlviawaensoidue
1 I a 9 a d’d (%
Foan1woou latidudigl lnaus Ina Nlanbue
A 1 Yy 9 ) 359 ]02 N
WAYRNZ 7199101195119 1)
1 I a 9 a d‘d
Foan19oou latlduaigl Inaus Inaniinim
. m 9 A a v Yy v
narnvale N1l lasnmsseaumauium 3.67 1.02 110
'l
3
nag 3.85 0.77 110

~ v 9 o A 1 i‘ a Y
910913197 4.25 Tavearuniseausuma Tulagninanenmigsedunigllnna
a 1 [} 4 1 o <3 9 v Y v 9 4
U5 Ina Wiuresntsoou lan Tassauegluszauiiudrenn uazavesumssuilss Tew
. v A A ~ ~ A o Y v YR 1
(Perceived Usefulness) Ja98NTUAURA8gINGA N 4.29 509091179 19984 1UNIITUIDIANNNY
1 { A @ 3 3 Y] [
Tun1519%91U (Perceived Ease of Use) iA1tnag0gN 4.01 nanimiutadediunisius
ANUTINTDVBIR 1FI1U10 (Perceived Self-Efficacy), e 14M3 503090 NUMAIN1HA0YD
AuA1 (Product Assortment), 938A1UN135UFANVAYNAUIY (Enjoyment) 1Az Ta9ea1unIs
d’ 9 =Pl d' o w
o laluns leau (Trust) UAURAY 3.97, 3.85, 3.74 uag 3.44 aua1ay
a d (Y] (Y] 3 1 a
442 msasizridedadiumsseniumaluladidinanensseduiigling
a ] v J
U31an Minveamaesulal
a 4 v 9 o A 1 dy a 9 a
Mspazitateaiunssauiuma luTagninasenmsdoauaigl Inaus lnn

] ] 4 a 9 ¥ a Y as LY a Q( [ v J
N'luﬂfﬂﬂT]TQ@fJuhlﬁUﬁWMWiﬂ'JLﬂi'lgﬁllﬂi]'lﬂﬂ'li'Jl,ﬂﬁ'lgﬂ@nﬂ'c]'ﬁﬂ'liﬂ1ﬂ1ﬁﬂﬂi$ﬁﬂﬁﬁ1’iﬁNWUﬁ
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o 4 o I I 4 1 o o W
WY (Multiple Regression Analysis) sEAUANIYONU 95 1o iFud ﬁ%muamﬂm 0.05 Iag

Y
NAAOUANNATIU A1

a =
AUNAFIUN 6

a a
AUNAFIUN 7

ANNAGIUN 8

a =
AUNAFIUN 9

ANNAZIUAN 10

v 9 [ 4 . [ 1 A
H, : ﬁﬂ%ﬂﬂ1uﬂ1iiﬂgﬂi$jﬂﬂm (Perceived Usefulness) hluﬁwaqumﬂﬁu
A dy a 9 a ] ] 4
ﬂ1ilﬁﬂﬂcﬁ@ﬁuﬂ1QﬂIﬂﬂUiTﬂﬂ mu%mmmau"lau
v 9 v 9y J . a 1 a
H; : ﬂﬂﬂﬂﬂ1uﬂ1iiﬂgﬂ3318%u (Perceived Usefulness) UNAADWHANTTUNIT

A dy a Y a ] ] J
enyodunigl Inavs Ina iugesnisoou la

H, : Tovemumisuinennudielunslaay (Perceived Ease of Use) 1iilina
1 a A dy a Y a 1 1 4
AengAnssumMstaengeaui1gl Inaus Ina Mugesnisooulail
H, : Jadearumssuinennudielunmsldan (Perceived Ease of Use) linago

a A g a 9 a 1 ] J
npAnssumMaaendedudigl Inaus Ina Musesniseon la

o 4 ] 1 a &’
H, : avemumsiyelaluns 1y (Trus) hilinadenganssumsidenie

umgUIaaus Inn iusesnisesn ol

=)

an)

v 9 d' Y =l 1 a A ﬂ
< davsarun iy lalun1s 19911 (Trust) UWaAoNANTTUNITIADNTO

dumaiIaaudIna iusesnisesnlad

v 9 [

H, : Taded1uns5uinnuaynauIu (Enjoyment) 1ilinanong@Anssunis

a Y

A dy a [ [ Jd
enyodumigl Inavs Ina Miugesnieou la

H, : J998a M35 u3ANNaYnaUIY (Enjoyment) Inanonganssunsiaon

4
yoaumgl Inaui Ina muvesniesnlan

H, : 1998a 1135505091 MaINHa1euedun1 (Product Assortment) 143
1 a A c&’ a 9 a 1 1 4
HaRpWgANITuMIonFodungl Inaus Ina iuvesnieou la
v 9 o YR a Y =)
H,, : TodomumssuinennumaInna1oveadun (Product Assortment) Hia

1 a A dy a Y a 1 1 J
asnganssumitengeaumgl Inaus Ina iuresnisesu lail
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AMTR 4.26 HAMTUATIZN asedumssuilse Towd (Perceived Usefulness: PU), fadvdu
m3s5uinennudtelunisldau (Perceived Ease of Use: PEOU), Thivdumagelalumsld
91U (Trust), Ta98814M155VFAWAYNAUIY (Enjoyment) tazTTododrunissudneniy
NA1NHA1BUBIAUA (Product Assortment: Assortment) 3INAUANYAUUTT¥IAT daNane

a = g a 9 a 1 1 J
‘Wi]@]ﬂiillﬂﬁmﬂﬂcﬁﬂﬁuﬂ”l’fgﬂiﬂﬂ‘ﬂiiﬂﬂ mu%mmmau"lau

Model R R Square Adjusted R Std. Error of the

Square Estimate

1 675° 455 442 .68596

a. Predictors: (Constant), ©13W, Enjoyment, M3ANE1gIga, tnel, 510 1dnvidou, PEOU, 014,

Trust, Assortment, PU

~ a 4 A
1NN 4.26 ANITDIAUATITHANVEINI5011N150F U8 (Explanatory power)
[ [ 4 @ [ ]
Yoafaden1un13 50315 Toml (Perceived Usefulness: PU), Jaden1un1ssuinennudieluns
149710 (Perceived Ease of Use: PEOU), adediumsiaalaluns 19911 (Trust), Jadadiuns
Su§anuaynauu (Enjoyment) azdaioa1un1ssuinannumaInnaleueaaum (Product
1 [ (% 9 J Aa A [ d‘ o 9
Assortment: Assortment) SINAUAREUZYTzHAT lannmlszantamlumsvuehdSouds
~ 1 1 o o 4
(Adjusted R Square) NLAAIA1 0.442 1i119A21031 T99881UN155U5U 52 Towil (Perceived
Usefulness: PU), 1998@1un1350509n2109181un15 19911 (Perceived Ease of Use: PEOU),
dadearumsiyelaluns g (Trusy, Jatedrunisiuianuaynauiu (Enjoyment) uaz
ademumssunennurainnalevesdu (Product Assortment: Assortment) SINAUANHUE
o a = dy a 9 a ] ] N Y Y
Uszanns ensnsinenganssumsdensedudigl Inaus Ina Museinisesulaild oe

0e 44.2
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1319 4.27 wansTiansimanuudsdsiuves Jesedunssuddss Tond (Perceived
Usefulness: PU), 19388114n15505 090210418 1101519911 (Perceived Ease of Use: PEOU),
Jasedrunsidelalumsldam (Trusy, Tosedrmnissudanuaynauu (Enjoyment) tas
TademumsuinanNuHaINaIeueId U (Product Assortment: Assortment) 3IUNUANHUZ

1 1 a A z a 9 a ] ] 4
Uszang ENWaGl?JWf]ﬁﬂiiiJﬂ"lim?Jﬂ“b’?Jﬁuﬂ"IQﬂIﬂﬂ‘ﬂiiﬂﬂ mu%mmmau“lau

Model Sum of Squares df Mean Square F Sig.
Regression 161.568 10 16.157 34.336 .000°
1 Residual 193.394 411 471

Total 354.962 421

a. Dependent Variable: Intention

b. Predictors: (Constant), 915W, Enjoyment, M3AN®1gaga, 1nd, 510 lanoiaou, PEOU, 1,

Trust, Assortment, PU

1 <3 1 [ 1 [ [ o
210913199 427 uaaa i unuedeediades 1 e (Tavedrunissud

U

J . o v 9 ' 9 .
152 Tow1] (Perceived Usefulness: PU), 9388114013505 0921091814015 19919 (Perceived

U

Ease of Use: PEOU), tlaveaiumatae 1o lunisldam (Trust), dadedunissuianuaynauiy
. A v Y v Y= a Y
(Enjoyment) #50199881140155U509A2101Ma1n1Ha18U0 9T 1A (Product Assortment:

AAa A 1 a A dy a 9 a [ ] 4 [
Assortment)) ll’E'J‘]/]‘ﬁNa@E)‘Wi]@]ﬂi‘illﬂﬁmﬁ)ﬂ“]ff)ﬁLlﬂWQﬂIﬂﬂUiIﬂﬂ mu%mmmau"lau YN
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a. Dependent Variable: Intention
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a. Dependent Variable: Intention
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Coefficients Coefficients
B Std. Error Beta
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a. Dependent Variable: Intention

Note: Adjusted R Square = .443; F = 31.469; P-Value = 000"
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