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ABSTRACT 

This thematic paper examines to value the stock price of Dynasty Ceramic 

Public Company Limited (DCC) base on discounted cash flow model (DCF). An entity 

perspective, the business derives cash payoffs in form of free cash flow. To estimate 

the entire company value, free cash flow discounted with appropriate weighted average 

cost of capital commensurate with risk involved are considered. The method can be 

used to value shareholders’ equity value by deducting debt value from the calculated 

firm value. With strong performance and large market share including expectation of 

strong industry growth in following years, we expect the conservatively optimistic future for 

DCC. The target price shall be around 1.97 Baht per share while the current price is at 

1.86 Baht per share. Thus, the recommendation is to BUY. Nevertheless, other external 

factors which beyond expectation might lead to less effectiveness in valuation of target 

price. 
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CHAPTER I 

VALUATION 

 

 

1.1  Highlights 

 

1.1.1  Supporting from Thai Government 

In 2019, Thai government plans to support infrastructure construction projects 

in capital city, frontier, and especially in up-countries i.e. high speed train, electric train, 

expressway, electrical wire under the ground project, and etc. That will affect Ceramic 

Tiles and Walls businesses because this business is considered as construction materials, 

thus, the infrastructure projects that have buildings benefit to this business and also 

real estate business.   Ministry of Transport (2016) 

 

1.1.2  Expedition of outlets and renting spaces for another company 

Regarding DCC (2019)’s policy, in year 2019-2023, there is going to be 

about 4-5 new outlets opened in Thailand. In addition, the company will renovate the 

exciting outlets to be more modern. And the company has available space for other 

companies to rent as well. 

 

1.1.3  Recommendation for BUY 

The current stock price of DCC is 1.86 Baht per share as of 30 November 

2019, while we forecasted the target price in 2019 is around 1.97 Baht per share and 

expected value of investor in 2020 is around 2.24 Baht per share. The share price of 

DCC is upside about 6.08% and 20.24% in 2019 and 2020 by frequency. However, as 

the current value is higher than market value, we therefore decide to BUY stocks because 

we believe FCFF will reflect the intrinsic value of the company base on gradual consistent 

growth the future. 
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Figure 1.1 5-year Price Performance 

Source: Settrade (2019) 

 

 

1.2  Business Description  

The whole chapter about Business Description is summarized from DCC 

(2018) and DCC (2019). Dynasty Ceramic Public Company Limited (DCC) was established 

in 1989 earlier known as Royal Floor Tiles Co., Ltd. (Figure 2.1). Business-wise, DCC 

is specializing primarily on the manufacturing and distribution of ceramic tiles and walls, 

both domestically and internationally. In 2000, DCC expanded its production capacity 

by acquiring Tile Top Industry Public Co., Ltd. and its factory. DCC currently holds a 

major share of 96.83% in Tile Top Industry Public Co., Ltd. 

In 2005, DCC heavily invested through its three subsidiaries Pick and Pay 

Co. Ltd., Muang thong Ceramic Co. Ltd. and Worldwide Ceramic Co. Ltd, to build 

factory outlets to support the retail business. This step allowed DCC to get more in touch 

with its customers, understand their preferences and purchasing trends. As a result, DCC 

improved its products and services and increased sales. 

In 2014, DCC has restructured its business by Entire Business Transfer of 

its three subsidiaries with the goal to increase the effectivity of the business and lower 

the costs and expenses.  

DCC and its subsidiaries produce the ceramic tiles. The secondary business 

comprises purchasing construction equipment in households such as staircase, grout 

and etc. to sell locally and aboard. The company currently owned by Thai shareholders 

around 89.84% and 10.16% by Non-Thai (Figure 1.3). 
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Figure 1.2 Company History 

Source: DCC (2019) 

 

 

Figure 1.3 The Proportion of Shareholders 

Source: DCC (2018) 

 

As the trend of customer demand rapidly changes, the company has to 

develop its product to meet customer demand, increase in productivity of the production 

system by using technology, develop software in order to satisfy its customers and 

consider social and environmental responsibility.  

 

1.2.1  Plan and Strategy 

In 2019, the company will continue to develop the potential of its employees 

in a level to improve its service quality and also set forth marketing strategies for the 

next year as follows: 

 

89.84%

10.16%

Thai Foreigners
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 Develop Distribution Channel and Customer Approach 

The key strength of the company is retail outlets that allow the company to 

get close to its customers, however, technology is also important which leads the company 

to develop its online website that is more informative and user-friendly and acts as a 

brochure that customers can choose from and select over a thousand designs of its tiles 

online. 

 Existing Store Renovation 

The company’s plan to continuously renovate existing stores remains firm 

by refreshing the environment of the stores to be more modern with parking area as well 

as putting air-conditioning in some outlets. 

 Progress with Construction Material Community Mall 

In 2019, the company plans to rent out 5-10 more locations, in addition to 

the 3 locations already rented out in 2018. 

 Look for New Opportunity in Construction Projects and Wholesales 

Regarding wholesales, the company plans to launch a new fighting brand, 

manufacture OEM products, as well as assisting small shops on product and sales knowledge. 

As for construction projects, we target to communicate our products directly to developer 

and architects in order to grow its business. 
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1.2.2  Income Structure 

 

Table 1.1 Total Income structure in the last 3 years (Consolidated Financial 

Statement) 

 

Source: DCC (2018) 

 

In table 1.1, the total income structure in the last 3 years is presented 

(Consolidated Financial Statement). Regarding domestic sales, the income in 2018 

came primarily from sales from tiles by the company and purchases from subsidiaries 

(93%), the remaining domestic income came from sales from grout and others by the 

company and outlets (4%). Therefore, income from domestic sales made 97% of the 

total income of the company. The rest of the total income came from sales from tiles 

of overseas by the company and TTOP (3%). 
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1.3  Industry Overview and Competitive Positioning 

 

1.3.1  Macro-Economic Analysis   

 Thai Economic Outlook 

The whole chapter is about Macroeconomic analysis which summarized 

from Bank of Thailand (2019a). Thailand's economy is expected to grow at a slower 

pace at 2.8% and 3.3% (Gross Domestic Product: GDP) in 2019 and 2020. Despite the 

slowing down somewhat from the previous year due to the demand, foreign trade has 

been affected by the Trade war between the US and China. The inflation rate is expected 

to remain within the target. However, under VUGA world, Thailand will continue to 

face risks from both internal and international factors. The stability of the financial 

system, although still in good shape, but there are still some weak points such as the 

real estate sector. Seeking behaviour and the rewards that come with the risk assessment 

should be lower (Under-pricing of risks), the sequel to the low interest rate environment 

for a long-term. 

 Reduction of interest rate policy 1.75 to 1.50 percentage annually by BOT 

As Thailand's economy is likely to expand at a lower rate and a lower level 

of potential output, which resulted in a reduction to domestic demand. The board of 

committee of Bank of Thailand (BOT) agrees to vote for cut policy rate to 1.50% per 

annum which the accommodative monetary policy will be conducive to inflation returning 

to the target frame and support the expansion of economic uncertainty increased, especially 

from foreign countries. However, the committee is also concerned about the baht's 

appreciation versus the partner country competition which may affect the economy 

more vulnerable to the risks of rising there will be a follow-up exchange rate situation 

(Figure 1.4). Hence, the lower interest rate will push businesses to expand and individual 

consumption will increase rather than saving money in the account. However, BoT 

needs to emphasize on pros and cons of keeping low interest rate which already mentioned 

in overall micro and macro economies.  
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Figure 1.4 THB development 

Source: Bank of Thailand (2019a) 

 

 The Annual Average Core Inflation and Headline Inflation Target of 1.0% 

and 2.0% as the Target is Expected by BOT 

From the forecast by BOT, headline inflation is likely to slow down, especially 

in 2019 as prices of energy are declining and inflation slowed by pressure on demand, 

but headline inflation is likely to enter the target in 2020 followed (Table 1.2). The 

outlook for economic growth and inflationary pressures on the cost of a policy to raise 

the minimum wage. 

 

Table 1.2 Expected Inflation rate 

Percentage (%) 2019 2020 

Headline Inflation 0.8 1.0 

Core Inflation 0.6 0.9 

Source: Bank of Thailand (2019b) 

 

 Construction and Real Estate Businesses Benefit Ceramic Tiles and Walls 

Business: 

Ministry of Transport (2016) will continue supporting infrastructure construction 

via projects on and off road in Bangkok, countryside, and frontier around the countries. 
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Those will help to connect and increase convenience in travelling. Therefore, it has a 

considerable potential to increase sales of Ceramic Tiles and Walls because the improved 

infrastructure will lead to better export logistics and export support. 

 

1.3.2  Industry Analysis  

In 2018, overall demand for construction materials in the country is growth 

around 3% in the construction sector which growth in the public and private sectors 

such as motorways in Bang Pa-in, Nakhon Ratchasima and the MRT Orange Line and 

the Cultural Centre Section - Min Buri. The government is accelerating construction 

projects to progress as planned. The construction of the expansion of the private sector 

increased along the transport route and area of special economic zones east (Eastern 

Economic Corridor: EEC) (Krungsri 2019). 

 Thai Ceramic Tiles and Walls Industry Outlook 

For ceramic tiles and walls are considered as construction materials, therefore, 

this industry is expected to rose up in 2018 to 2020 because the domestic demand will 

expand infrastructure projects in public sector that lead to increase the demand for 

construction material products because of materials sales such as concrete blocks, tiles 

and sanitary ware to benefit from the enhancing real estate sector (Figure 1.5). Another 

reason is the export of building materials is expected to recover due to many countries, 

especially in ASEAN is investing in upgrading infrastructure and real estate sectors 

(Krungsri 2019). 

 

 

Figure 1.5 Construction Materials (Demand) and Investment in Construction 

Source: Krungsri (2019) 
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 Market Share 

The medium and large-sized enterprises are able to produce a variety of products 

with large quantities due to its financial strength, efficient production and the strong 

bargaining with suppliers in the supply of adequate, while smaller players focus on smaller 

range of product items. Figure 1.6 is shown the largest proportion of market share in 

2018 came from “others” (27%) whereas tiles’ market share is 7% and figure 3.4 shown 

the proportion of market share by operation which DCC’ market share is 24%. 

 

 

Figure 1.6 Market Share by Category 

Source:  Krungsri (2019) 

 

 

Figure 1.7 Market Share by Operation 

Source:  Krungsri (2019) 
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 Demand of Ceramic Tiles in Domestics, Import, and Export 

In 2018, the demand for construction materials in total grew by around 3% 

compared to 2017 when it reached 14%. The construction sector grew, both in the public 

and private sectors due to the fact that the government is accelerating construction 

projects to progress as planned. As a result, demand in the country in 2018 rose from 

4.5% which is 165 million square meter which comes from the investment in the real 

estate sector of residential expansion while, the volume of exports contracted by 16.7% 

of the country's major trading partners which including Myanmar and Lao PDR. Laos 

and Cambodia turned to cheaper imported goods from China instead. Production volumes 

decreased 2.9% due to the export of foreign markets shrinking, the stock inventory is 

still high that considering the finished goods inventory index stood at 75%, and consumers 

turn to buy imported goods from abroad increased by 6.8% (Figure 1.8). 

 

 

Figure 1.8 Ceramic Tile – Production, Domestic Sales and Export 

Source: Krungsri (2019) 
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 Industry Trend 

 

 

Figure 1.9 Construction Material Domestic Sales Trend in 2019-2021 

Source: Krungsri (2019) 

 

Referring to Krungsri (2019), in the next 3 years (2019-2021), construction 

materials business trends to continue to expand. In 2019, the demand for construction 

materials in the country could grow in a limited manner due to the forward new projects 

may slow down in the first half but it expected to accelerate the signing of a new project 

and start construction after the announcement of election official results. Then from 

2020 to 2021, the domestic demand for construction materials will be accelerated in the 

direction of the construction sector to grow for both the government and the private 

sector. For overseas growth opportunities from new export markets such as Bangladesh, 

the same target market as Cambodia, Laos and Myanmar are likely dropped the import 

from Thailand due to an increasing of entrepreneurs set up factories producing construction 

materials in the country.  
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Regarding the ceramic tiles’ trend in the next 3 years, the demand in the country 

is expected to grow at a rate of 2-4%, 3-5% and 3.5-4.5% year on year, respectively, 

due to new housing projects are underway (Figure 1.10). The construction could start 

in the steps leading to the tiles that used to decorate more. Meanwhile, exports of ceramic 

tiles are likely to contract at a slower pace (Table 1.3 the highly competitive with 

foreign products, such as China, where production costs are lower. For this reason, 

production of floor tiles and ceramic wall is the gradual improvement in domestic 

demand (Market share in the international market was at 90:10). 

 

 

Figure 1.10 Cement and Ceramic Tile Export Volume Outlook (2019-2021) 

Source: Krungsri (2019) 

 

The main domestic competitors of DCC are Union Mosaic Public CO., LTD. 

(UMI) and Royal Ceramic Industry PLC (RCI) and the ranking of company are in 

sixth place as shown in Table 1.3. 
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Table 1.3 Company Highlight: Construction Materials 

 

Source: Settrade (2019) 

 

 

1.4  Investment Summary  

 

1.4.1 Brief Description of the Company: 

Refer to DCC (2019), the company has more than 200 branches/stores in 

Thailand to serve domestic demand in material in construction industry. In addition, 

the company currently operate 3 manufacturing facilities in Thailand –Dynasty, Tile 

Top, and RCI factories with total production capacity of 84M Sq.m. in 2019 (Table 

1.4). 
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Table 1.4 Production Capacity 

 

Source: DCC (2019) 

 

1.4.2  Developing in Production, Head Office, and Outlets:   

1.4.2.1 Production 

 Product Development to Meet Customer Demand 

The company increases production volumes of larger size tiles, 

following higher sales volume and demand in this product and increases production mix 

of digital printing tiles to correspond to the demand of customers which shift to look 

for fancy and colourful patterns. 

 Efficient production and Economy of Scale (EOS) 

The production process always keeps researching, development, 

and improvement. It results to satisfy to deliver on demand. Besides, they can sell in 

low price with standard quality because of gaining economy of scale benefit. Fully 

Automatic System has been implemented and Quick Setup Time has been used to respond 

to dynamic change in customer taste. It also reduced firing process from multiple to one 

time in order to reduce energy consumption. 

1.4.2.2 Head Office 

 Efficiency in employee knowledge, expertizing, and skill 

The Company also arranged of training program in-house and 

externally throughout the year. The company also gives importance to online training 

to develop people skills and open opportunity to consider the ideas via employee’s brain 

storm.  
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1.4.3  Outlets 

According to DCC (2019), the company has planned to be opened about 4-

5 new outlets during the year 2019-2023. Now, there are about 25-30 outlets in process 

of renovation to upgrade modernist style.  Below here are the pictures of the outlets 

before and after renovation. 

 

Before Renovation (38 outlet) After Renovation (165 outlets) 

 

Figure 1.11 Outlets 

 

Refer to the plan of DCC (2019), most of land in outlets are owned by company 

itself. They plan to rent other spaces to related business in material and construction 

industry because the company want to make their place to become one stop services 

for customers who buy in each place. 

 

Table 1.5 Outlet Space 

 

 

These are the list of the companies that rent DCC’s space per below; 

 

 

Figure 1.12 Rental Clients 
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 Store expansion and rebranding projects 

The company emphasized on rebranding the appearance and ambiance of 

the outlets with modern designs and offering conveniences to customers. 

 Software development 

New applications have been developed continuously such as Sales and 

Inventory Applications for head office and outlet managers to utilize these tools to help 

them monitor and analyse the data more profoundly. 

 Rental space and Construction materials community mall plan 

The company worked on its plan to rent out vacant spaces to other manufacturer 

and importers of construction material and equipment to make our outlets a community 

mall for construction materials in the future. 

 

1.4.4  Earnings Outlook 

This year, DCC is expanding production capacity for 3 production lines, 

two for DCC and one for RCI, totalling 900,000 sqm/month, with a total investment of 

THB700m. Last year, it has production capacity of 7m sqm/month. It will add 5 tile 

branches, totalling 204 branches at the end of 2019, and top 219 branches in the next 5 

years. It also plans to develop a comprehensive integrated construction material centre. 

Total investment in 5 years is THB2.3b. We have cut our earnings forecast due to 

additional expense of THB43m required by new Labour Protection Act and risks from 

drought hitting several provinces that affect purchasing power. In 2019, we estimate 

DCC's sales will grow 4% to THB8.364b, with a net profit of THB990m, up 1% YoY. 

If excluding employee benefit provision, normalized profit should grow 5.4% YoY. 

May Bank (2019) 

 

1.4.5  Forecasts  

The overall sale is going to be increased (2.56%) in the same direction of 

Thailand Economic growth per Thai’s government policy which actuates the country’s 

economy such as Policy for decreasing of transfer fee of buying a new house, Policy 

for supporting a down payment for buying the first new house from Thai government 

about 50,000 baht as example. In a mean time, DCC is also able to control its production 

volume as good as before. Even though, the company has to face the increasing of selling 
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cost that is pushing the net sale of the company to be increased. From these forecast, 

these all are supported the increasing of company profit. 

 

 

1.5  Valuation (Discounted Cash Flow - DCF)  

We evaluated DCC by using Discounted Cash Flow Method, we are confident 

that the most appropriated method for DCC are the Free Cash Flow to Firm (FCFF) which 

is incorporate with the sustainable growth in long term and concrete cost of capital. 

We used trailing method (YE’2018 - Q3’2018 + Q3’2019) for 2019 as the 

latest year because it consists of actual number in 2019 until the third quarter. For fourth 

quarter we assume the same number with fourth quarter in 2018. In addition, we also 

forecast another 5-year (2020-2024) to use in this method. Information in the market 

value, we use November 30, 2019 as the ended of period. 

 

1.5.1  Weighted Average Cost of Capital (WACC): 

1.5.1.1 Weight of Debt and Equity 

Weighted average consists of 2 parts that disclosure information in 

balance sheet. 

 Debts  

The company’s source of debt depends only short-term borrowing. 

We use book value because the debt is from financial institution that has no market 

value. We use debt outstanding from financial statement in 2019. 

 Equity  

We use the latest no. of shares outstanding in latest financial 

statement as of Q3’2019 because we assume no. of shares always remain constant. 

There is no news to increase additional stocks in the market. In order to obtain market 

value, we bring no. of shares multiplies with stock price as of November 30, 2019.  

Then, we sum the value of both sources of fund. And find the 

average weight of each item to obtain amount of weight of debt and equity as the below 

table. 
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Table 1.6 Average Weight 

 

 

 Cost of Debts  

Refer to BOT announcement decreases interest rate from 1.75% 

to 1.50% on August 7, 2019. It results to lower MLR charge from the bank. In the 

disclosure note no. 11 as of September 30, 2019, the financial cost charged to the company 

by financial institution is between 1.75% to 2.80% p.a. However, we conservatively 

apply to estimate cost of debt in maximum charges at 2.80%. Refer to FCFF method, 

Rd has to adjust for tax because it is after tax expense to payback debts. Thailand’s 

corporate tax rate is 20%. The result shows in below table. 

 

Table 1.7 Cost of Debts 

 

 Cost of Equities  

We use CAPM model to estimate cost of equity. 

1.5.1.2 Risk free rate  

We use 10-year government bond as risk free rate because it is 

low default risk and 10 year is in period that we do forecast. The yield of 10-year government 

bond at the ended of November 29, 2019 is 1.61%. 

1.5.1.3 Beta  

We manually calculate 5-year historical beta from Reuters. We 

run covariance between daily SET return and daily DCC return, and then divided by 

Weighted Average 2019
no. of shares 30/9/19 6,527,993,958
Stock price 30/11/19 1.86
Equity Value 12,142,068,761.88

Debts in B/S (BV) ST 2,274,220,576.00

Total Debts& Equities 14,416,289,337.88
We 84.22%
Wd 15.78%

Promissory notes Interest rate per annum
2.80
2.24

Promissory notes 
2019 : 1.75 – 2.80 p.a.
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daily variance of SET. Next, we annualize to obtain beta at 1.43 times. Also, we find 

annual beta in Bloomberg that value around 1.27 times. However, we choose to apply 

beta from regression at 1.43 times because we conservatively assume the company 

will highly sensitize on market affects.   

1.5.1.4 Risk premium  

The adjusted market risk premium, the raw data was retrieved 

on Professor Aswath Damodaran’s research that launch in January, 2019. Thailand 

was graded Baa1 based on Moody’s rating. Then the expected market risk premium of 

8.18% was reconciled by today’s 10-year government bond risk-free rate to reflect the 

most realistic approximation at 9.79%.  

Finally, we obtain cost of equity around 13.35%. Firstly, beta 

is multiplied with risk premium. Then, we bring those values add up with risk free rate. 

The result shows in below table.  

 

Table 1.8 Cost of Equity 

 

 

1.5.1.5 Cost of Capital (WACC) 

To obtain WACC, we bring cost of equities multiplies with 

weighted average of equity. In a meanwhile, cost of debts is multiplied with weighted 

average of after tax short term debts. Finally, those two costs of fund will be sum up as 

the below table. 

  

Re = Rf+β(Rm-Rf) DCC
Risk Free Rate (Rf) 1.61%
Beta 1.43

Return on Market (Rm) 9.79%
MRP+Rf
=8.18%+1.61

Cost of Equity 13.35%
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Table 1.9 WACC 

 

 

1.5.2  Free Cash Flow to Firm Model  

We derive formula from NOPAT plus Depreciation, minus/plus Change in 

Net Working Capital and Capital Expenditure (Operating assets - PPE). Then, we obtained 

Free Cash Flow to Firm. In addition, we obtain the Terminal Value of Firm with WACC 

at 11.60% in 2019. For sustainable growth, we find that industry analysis in construction 

and materials estimated industry growth around 2%-4.5% p.a. in the future. However, 

we conservatively apply risk free rate 1.61% at the ended of November 30, 2019 as the 

growth rate which is lower than the estimation. Finally, we sum FCFF and TV to obtain 

Summary of Cash Flow per year as the below table. 

  

Cost of Equity 2019
Risk Free 1.61%
Beta 1.43
Risk Premium 9.79%
Ke 13.35%

Cost of Debt after tax
Kd 2.24%

Weight of Equity 84.22%
Weight of Debt 15.78%
Cost of Capital 11.60%
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1.5.3  Valuation Model  

 Target Price 2019 

After we obtained amount of Summary of Cash Flow per year, we discount to 

find Net Present Value or Enterprise Value (EV). Then, we sum up of annual cash and 

non-opt. assets (other L-T investment). Later, we subtract with Value of Debt of each 

year to get Value of Equity only. Lastly, we divide by No. of Shares to obtained Intrinsic 

Share Price at 1.97 baht in 2019. The result shows in below table. 

 

Table 1.11 Intrinsic Value 2019 

 

 

 Investor’s target price 2020 

After we obtain value in 2019, we find target value 2020 with cost of equity 

at 13.35%. Then, the value will be 2.24. 

 

Table 1.12 Investor’s target price 2020 

 

 

1.5.4  Valuation Summary  

The current stock price of DCC is 1.86 Baht per share as of 30 November 

2019, while we forecasted the target price in 2019 is around 1.97 Baht per share and 

expected value of investor in 2020 is around 2.24 Baht per share. The share price of 

DCC is upside about 6.08% and 20.24% in 2019 and 2020 by frequency. However, as 

the current value is higher than market value, we therefore decide to “BUY” stocks because 

Intrinsic Value 2019
EV (Net Present Value) 15,023,324,849       
Add: Cash and non-op assets (other L-T investment) 131,096,229            
Total value of firm 15,154,421,078       

Less: Value of Debt 2,274,220,576-         

Value of equity 12,880,200,502       

Divide: No.of shares 6,527,993,958         

Share Price 1.97                       

Target Value 2020
Share Price 2019 1.97                       
Cost of Equity 13.35%

Share Price 2020 2.24                       
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we believe FCFF will reflect the intrinsic value of the company base on gradual consistent 

growth in the future. 

 

 

1.6  Financial Analysis 

Financial ratio analysis: Key ratios are analysed to cover in consideration 

of liquidity, asset management, solvency, and profitability. The Union Mosaic Industry 

Public Company Limited (UMI) is chosen as peer to be comparable with the company 

(Dynasty Ceramic Public Company Limited (DCC) because both of firms are almost 

the same characteristic of business activities and operations.  

 

1.6.1  Current Asset, Total Asset, and Fixed Asset Turnover Ratios 

 

 

 

Figure 1.13 Current Asset, Total Asset, and Fixed Asset Turnover Ratios 

 

The company's asset utilization trends to decrease every year, it indicates 

that it is not efficiently in using its assets to generate from sales. CAGR is too low 

comparing to investment in assets especially on PPE. 
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Dynasty is able to manage asset utilization look good both current and fixed 

assets. Also, every item can generate performance above UMI. It can conclude that 

they effectively use the company’s asset to generate the profit. 

  

1.6.2  Debt-to-Capital and Debt-to-Equity Ratios 

 

 

Figure 1.14 Debt-to-Capital and Debt-to-Equity Ratios 

 

The company's financial distress trends to increase slightly until 2018 from 

continuing to increase source of funds from debts rather and issuance of equity. It results 

from inventories that are large amount item of assets and CAGR increase. D/E ratio is 

greater than debt to capital because liabilities also include borrowings and creditors while 

another one considers only debt from the bank. But they run in the same direction.  

Dynasty's financial distress is quite low comparing to the competitor. It 

results to face the least chance to financial distress. In a meanwhile, UMI is risky to 

bankrupt from relying too much on liabilities only. 
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1.6.3  Interest Coverage Ratio 

 

 

Figure 1.15 Interest Coverage Ratio 

   

Dynasty's interest coverage ratio trends to decrease because of increasing 

in debts both borrowing and accounts payable. However, the company can manage 

times interest earned very well. Ability to pay interest on its outstanding debt average 

over 5 years is around 53.49 times.  It indicates that the company’s EBIT can cover 

financial cost. 

It is difficult to compare ability to pay interest among two firms because 

the one is profitable and another is loss. Dynasty's interest coverage ratio is very good, 

the value still greater than 1 with multiple around 53 times. By the way, UMI mostly 

operates loss in EBIT along 5 years. 

 

1.6.4  Return on Total Assets Ratio 

 

 

Figure 1.16 Return on Total Assets Ratio 
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Dynasty’s profitability to generate the returns from investment in asset is 

better than the competitor. The company creates more amount of return comparing to 

original investments average over 5 years is around 19.54%. In contrast, UMI is ineffective 

to generate return from using the assets. 

 

1.6.5  Earnings per Share (EPS) 

 

 

Figure 1.17 Earnings per Share (EPS) 

  

The company’s EPS is quite volatile a bit over the 5 years. However, the 

trend starts increasing once again since 2018. In addition, the value is over than par at 

1 baht. An investor can see the value of a stock in terms of how much the market is 

willing to pay for each amount of earning returns. 

 

1.6.6  Return on equity (ROE) 

 

 

Figure 1.18 Return on equity (ROE) 
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The capital structure of company mostly depends on only short term borrowing 

and credit term from suppliers. They also have quite high the portion of equity. It results 

to face the least chance to financial distress. In a meanwhile, UMI is risky to bankrupt 

from relying too much on liabilities. 

 

1.6.7  DuPont Analysis for ROE (DCC Company) 

 

 

 

 

Figure 1.19 DuPont Analysis for ROE (DCC Company) 

  

Overall, DCC’s ROE reduces through many years, it could be the reason 

that the asset had not been utilized fully capacity, the large investment on PPE cannot 

generate the return. DCC had impressive ROE during 2015 - 2016 because of historical 

high revenue and lower equity value. 

  

Ratio 2015 2016 2017 2018
 

2019 
Net profit margin 19.18% 19.87% 14.16% 14.16% 14.36%
Total asset turnover ratio 1.39 1.32 1.15 1.06 0.95
Leverage 1.74 1.68 1.79 1.86 1.78
Return on equity 46% 44% 29% 28% 24%
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1.7  Investment Risk 

 

1.7.1  Risks 

1.7.1.1 Projection growth may drop. 

Cause: Intensive foreign competitors from China dump a lower 

price than local companies. 

Risk Level: Medium 

Mitigations: Although, the selling price of Chinese product is 

quite low, the company's product quality is better in term of various/unique design and 

technology in research and development. Additionally, the company currently has the 

largest market shares in low income sector in Thailand. We could notice from Dynasty 

Tile-Top brand expand more than 200 branches in local area. Additionally, there is high 

barrier to entry for Chinese product to compete because Thai Industrial Standards Institute 

(TISI) assists to prevent products which are low quality out of in the market. It had 

been resulted to reduce competitors who sell low price with inferior goods like Chinese 

imported product in the market. Therefore, the risk of dumping price might decrease. 

1.7.1.2 Mismatch funding may arise. 

Cause: Debt structure depends only on short term loans from 

banks. In addition, Pay-out ratio or dividend policy is too high. 

Risk Level: Medium 

Mitigations: The company always operates profit, net income 

after tax usually provide positive, and also keep more reserves in retained earnings. It 

could be the first source of fund to support those expenses/costs. 

1.7.1.3 Market share may decrease. 

Cause: Intensive competitions in local business. 

Risk Level: Low 

Mitigations: Besides, the company has more branches than other 

competitors. The firm will emphasize on wholesale and support big construction projects 

rather than retails. It results to gain better Economy of Scale (EOS). Moreover, they 

have specialists to always do research and development the products. These qualifications 

lead them to be able to sell product in low price with good quality. Hence, it makes the 

competitors may face with hard situations.  
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1.7.2  Sensitivity Analysis  

The sensitivity analysis presents the percentage change of growth rate and 

cost of capital (WACC) that would impact to the change of DCC’s share price. The growth 

rate has a positive relationship with share price, while cost of capital has a negative 

relationship with share price. 

 

Table 1.13 Sensitivity Analysis 

 

 

 

In 2019, we obtain intrinsic value around 1.97 baht with WACC 11.60% 

and sustainable growth 1.61%. If any factor in WACC changes, share price could be 

change to minimum price 1.91 baht at WACC 12% and maximum price 2.27 baht at 

WACC 10%. While, there is an opportunity that growth rate will reach a peak to 3.00% 

according to the range in industry analysis. The maximum price will turn to 2.25 baht. 

However, if both WACC and growth change, price will be 1.91 baht and 2.66 baht for 

minimum and maximum price respectively.    

 

WACC 1.97                       g 1.97                       
10.00% 2.27 1.61% 1.97                       
11.00% 2.07 2.00% 2.04                       
11.60% 1.97 2.50% 2.14                       
12.00% 1.91 3.00% 2.25                       

1.97                       10.00% 11.00% 11.60% 12.00%
1.61% 2.27 2.07 1.97 1.91
2.00% 2.36 2.15 2.04 1.98
2.50% 2.50 2.26 2.14 2.07
3.00% 2.66 2.38 2.25 2.17

g

WACC
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CHAPTER II 

DATA 

 

 

2.1  Organization Structure 

 

 

Figure 2.1 Organization Structure 

  



31 

2.2  Shareholders’ Structure 

Shareholding structure (10 major shareholders) and shareholding changes 

in the last 3 years are as follows.  

 

Table 2.1 Shareholding Structure 

 

 

 

2.3  Board of Directors 

 

 

Figure 2.2 Board of Directors 
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2.4  Management and Organization Chart 

 

 

Figure 2.3 Organization Chart 

  

 

2.5  SWOT analysis 

 

 

Figure 2.4 SWOT analysis 
  

Strengths
. Extensive experience

. Low-cost producer

. Larges number of distribution networks

. Ongoing improvements

Opportunities
. Market growth

. Increse of distribution channel

. Use of domestic raw material

. Changing of customers behaviour

Weaknesses
. Focus on narrow segment

. Impact by the changed of energy prices

Threats
. Economic slowdown
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2.5.1  Strengths: 

 Extensive experience: the company has extensive experience in the 

production of ceramic tiles for a long period gives customer’s confidence in the quality 

of ceramic tiles. 

 Low-cost producer: the company is a low-cost producer from cost leadership 

strategy to attract the low- to mid-range markets   

 Large number of distribution networks: the company has many distribution 

networks via the company retail outlets located throughout the country 

 On-going improvements: the company also continuous improvement 

for its production, Head Office, and Outlets 

 

2.5.2  Weaknesses: 

 Focus on narrow segment of the market: The company has a low customer 

base diversification because the company is mainly focus on mid to middle market 

 Impact by the changed of energy prices: The changing in energy prices 

effects to the company’s earnings due to the main production process is needed energy 

within its. 

 

2.5.3  Opportunities: 

 Market growth: Government policies to stimulate the economy, the real 

estate market begin to recover, resulting in the ceramic tile market growth coupled with 

investments in the sector of construction. 

 Increase of distribution channel: the result of the Free Trade Area (FTA), the 

company has increased its distribution channels, which can be marketed by companies 

exporting to foreign countries increased. 

 Use of domestic raw material: Ceramic tile industry can use raw materials, 

mainly from within the country. 

 Changing of customers’ behaviour: the customers’ behaviour has changed 

with modernization and a more urban society. Therefore, the demand for ceramic tiles 

quality, elegant, and differentiation. 
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2.5.4  Threats: 

Economic slowdown: The potential that economy will slow down will 

affect weak (lower) demand of the material in construction business.  

 

 

2.6  Five Forces Analysis 

 

 

Figure 2.5 Five Forces Model 

  

2.6.1 Bargaining Power of Buyer (High) 

The buyers have a strong bargaining power to force a very important due 

to the diverse needs of consumers with a greater choice in selecting ceramic tile because 

competition in the industry can produce an equal quality product, diverse, and meet 

the needs of customers and the sales price is lower. Therefore, consumers can choose a 

quality product that meets the demands and offers as reasonable prices, as the results 

the bargaining power of consumers is high for both in Thailand and foreigner countries. 

 

 

Five 
Forces

Bargaining 
Power of 

Buyer 
(High)

Bargaining 
Power of 
Supplier 

(Moderate)

Threat of 
New 

Entrance 
(High)

Threat of 
Substitute 
Product or 

Service 
(High)

Rivalry 
among 

Existing 
Competitor

s (High)
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2.6.2  Bargaining Power of Supplier (Moderate) 

Supplier of production factors in the ceramic tile industry has bargaining 

power that can be explained as follows: 

 Raw Materials 

The suppliers of raw materials in the field of soil, mineral, and mixed soil 

cannot be considered as a pressure in the ceramic industry because the mineral and soil 

sources are spread all over the country, so it cannot be monopolized by one group 

because there are other distributors that can be substituted. The machinery used in the 

production of paint, coatings, and various chemicals. Most are imported from foreign 

countries and there is no monopolization of the imports at all. The same applies to the 

tools used to measure and check the quality of that product that can be imported from 

foreign countries as well. 

 Energy 

Energy used in production can be considered as the industry's strongest 

pressure, because most operators prefer the use of LPG gas, which is monopolized by 

PTT and is likely to increase the price that impacts on the production of ceramic tiles 

because in the production requires a large stove and the need for high energy, the price 

of gas is an important factor that affecting the production cost. Currently the operator 

is unable to find other energy sources to replace gas LPG. Although some operators 

turn to natural gas however, the cost of connecting pipes to the factory is very high, 

which makes it unable to bear the cost burden? 

 Labours 

Labours in the ceramic tile industry can be divided into two groups: industrial 

workers, management workers, which range from administrative staff to managers and 

executives, and the other is the production group, which is skilful workers, technicians, 

researchers, as well as engineers involved in the production process, which labour 

depression is a major force in the ceramic tile industry. If considering the structure, the 

cost of production is the cost of labour, raw materials, energy, depreciation and other 

expenses. 

 

 

 



36 

2.6.3  Threat of New Entrance (High) 

The ceramic tile industry is considered an industry that requires a lot of 

investment. In addition, the production innovation and technology investment are also 

high, and requires the money to invest in building a production plant, including hire 

personnel in production expertise and must invest continuously to research and product 

development department which requires high investment funds that makes a new entry 

of competitors can be difficult. Another reason is that businesses need to have a large 

reserve of funds for working circulation. 

In the other hand, the advent of new entrepreneurs coming from outside 

the country has a huge impact, which is something that cannot be neglected to consider. 

Due to the official liberalization trade facilitates new competitors to trade freely. For 

example, china can enter the Thai market easily, with cheap products affecting the 

ceramic tiles in Thailand a lot. In the future, if there is a wider liberalization of government, 

the entry of foreign entrepreneurs will also be easier because of the labour wage 

advantage that is lower than Thailand. 

 

2.6.4  Threat of Substitute Product or Service (High) 

Nowadays, the ceramic tile industry is highly competitive, so the products 

produced are equal to quality but different in design, combined with the high price 

competition. Therefore, the obstacles from substitute products are moderate, even though 

ceramics have different properties from other materials. Thus, there are not many 

products that can replace ceramic tiles such as marble flooring, granite products, and 

wood (Paquet's), but nevertheless a ceramic tile product with transport costs and cheaper 

than granite but with a competition which is high in quality and price, it may give these 

substitutes an opportunity to come as an alternative for consumers to buy to replace 

the company's products. 

 

2.6.5  Rivalry among Existing Competitors (High) 

Competition in the ceramic tile industry is highly competitive. The price’s 

war has occurred within the industry both from domestic competitors and overseas. 

Especially the competitors from foreign countries entering the Thai market by using 

the low-price strategy in marketing make the competition more intense. As a result of 



37 

liberalization trade with China, Vietnam, etc. For China, it can be considered as an 

important competitor that have an advantage in production costs, labour costs or machinery 

that is lower than Thailand which leads to the import price is cheaper than Thailand 

and has a lot affects to the operators within country. The competitiveness of domestic 

industries that is violent as well. Due to the capacity of competitors is increasing every 

year and competitive strategies that the competition focused on producing a quality 

product and makes a difference in the competition even more intense with the economy 

making consumers decide to buy more. Thus, price competition has intensified 

significantly. 

  

 

2.7  Common Size Analysis 

 

Table 2.2 Common Sizes  

 

STATEMENTS OF FINANCIAL POSITION
(Unit : Baht) 2015 2016 2017 2018

 
2019 

Trailing
Average over 
latest 5 years

ASSETS

CURRENT ASSETS

Cash and cash equivalents 4.23% 1.42% 1.33% 1.57% 2.09% 2.13%
Trade accounts and other current receivables - net 2.46% 2.42% 3.82% 3.64% 3.60% 3.19%
Trade accounts receivable and other receivable - subsidia 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Inventories - net 30.81% 27.26% 25.32% 24.54% 24.59% 26.50%
Other investment 0.36% 0.32% 0.26% 0.01% 0.01% 0.19%
Other current assets 0.94% 0.81% 0.00% 0.00% 0.00% 0.35%

Total Current Assets 38.80% 32.23% 30.73% 29.76% 30.29% 32.36%

NON - CURRENT ASSETS

Investments in subsidiaries 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Other long-term investment 0.00% 0.00% 0.46% 0.37% 0.33% 0.23%
Property, plant and equipment - net 59.86% 66.74% 67.73% 68.47% 67.91% 66.14%
Goodwill 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Intangible assets - net 0.42% 0.31% 0.36% 0.34% 0.24% 0.33%
Deferred  income tax asset 0.43% 0.36% 0.41% 0.84% 1.06% 0.62%
Other non - current assets 0.49% 0.36% 0.30% 0.22% 0.18% 0.31%

Total Non - Current Assets 61.20% 67.77% 69.27% 70.24% 69.71% 67.64%
TOTAL ASSETS 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

LIABILITIES AND SHAREHOLDERS' EQUITY

CURRENT LIABILITIES

     Short - term loans from financial institutions 18.70% 23.13% 29.74% 30.06% 27.36% 25.80%
     Trade account and other current payables 9.31% 8.88% 12.31% 11.48% 9.86% 10.37%
     Trade account payables - subsidiary company 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

Accrued income tax 3.12% 2.40% 1.31% 1.39% 1.31% 1.91%
Other current liabilities 3.88% 3.45% 0.00% 0.00% 0.00% 1.47%

Total Current Liabilities 35.01% 37.86% 43.36% 42.93% 38.53% 39.54%
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Table 2.2 Common Sizes (cont.) 

 

Remarks: - Orange highlight is amount that materiality. 

 - Yellow highlight is amount that immateriality.  

  

Common size Analysis  

Common size is analysed the latest 5-year financial statements of Dynasty 

Ceramic Public Company Limited. The information is between 2015 to 2019 (trailing). 

To conclude briefly for all analysis as follow; 

 The company's current asset consists of quite large portion of inventories 

(around 26.50% of total assets average latest 5 years). 

 While, more than half of uses of fund are spent to fix assets (around 66.14% 

of total assets average latest 5 years). 

 Only two sources of fund come from accounts payable and short-term 

loans. They do not depend on any long-term borrowings (A/P 10.37% and S-T loans 

25.80% of total assets average latest 5 years). 

 With quite high and increasing revenue over the 5 years, average latest 

5 years CAGR around 2.71%, always result to generate profit continuously, average 

latest 5 years around 16.40% of sales and keep it to be ready for investment in term of 

retained earnings that accumulated the current amount around 31.70% of total assets in 

2019.  

SHAREHOLDERS’ EQUITY

     Share capital - common share at Baht 1 par value
     - Registered
     - Issued and paid - up 12.71% 11.35% 9.20% 8.16% 7.07% 9.70%
    Premium on share capital 9.86% 8.80% 7.13% 6.32% 5.48% 7.52%

    Retained earnings 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

        - Appropriated for legal reserve 1.27% 1.14% 0.92% 0.82% 0.71% 0.97%
        - Unappropriated 36.03% 36.61% 32.42% 31.85% 31.70% 33.72%
other component of equity 0.00% 0.00% 0.00% -0.99% 4.72% 0.75%
Shareholders' equity of the Company 59.87% 57.90% 49.67% 46.16% 49.67% 52.65%
Non-controlling interests in subsidiaries 0.90% 0.84% 3.60% 7.85% 8.69% 4.38%
TOTAL SHAREHOLDERS' EQUITY 60.78% 58.74% 53.27% 54.00% 58.36% 57.03%
TOTAL LIABILITIES AND SHAREHOLDERS' EQUITY 100.00% 100.00% 100.00% 100.00% 100.00% 100.00%

STATEMENTS OF FINANCIAL POSITION
(Unit : Baht) 2015 2016 2017 2018

 
2019 

Trailing
Average over 
latest 5 years

ASSETS
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 However, the main company's cost structure is costs of goods sold. The 

firm can generate gross profit average almost half of revenues (CGS 59.65% and GP 

40.35% of sales average latest 5 years). 

 In addition, the other significant expenses are selling and administrative 

that also impact to operating expense but immateriality (S&A 10.12% of sales average 

latest 5 years). 

 All in all, overall company's financial statement structures as normal 

manufacturing firm. They produce and sell by their own. The firm can generate high 

revenue and profit. Also, there is sufficient source of fund from equity to keep in 

retained earnings. 

 

 

2.8  Significant account changes analysis 

 

Table 2.3 Movement in Significant Accounts 

 

STATEMENTS OF FINANCIAL POSITION
(Unit : Baht) 2015 VS 2014 2016 VS 2015 2017 VS 2016 2018 VS 2017

2019(Trailings) 
VS 2018

ASSETS

CURRENT ASSETS

Cash and cash equivalents 4.97% -62.45% 16.00% 33.08% 53.37%
Trade accounts and other current receivables - net 39.82% 10.26% 94.87% 7.25% 14.16%
Trade accounts receivable and other receivable - subsidiary companies
Inventories - net -10.10% -0.93% 14.65% 9.30% 15.60%
Other investment 0.00% 0.00% 0.00% -94.21% 0.00%
Other current assets 31.38% -2.39% -100.00% 0.00% 0.00%

Total Current Assets -5.68% -6.95% 17.69% 9.20% 17.41%

NON - CURRENT ASSETS

Investments in subsidiaries 
Other long-term investment 0.00% 0.00% 100.00% -10.67% 3.41%
Property, plant and equipment - net 2.48% 24.85% 25.26% 14.00% 14.45%
Goodwill
Intangible assets - net 39.33% -18.35% 47.29% 5.36% -19.50%
Deferred  income tax asset -0.73% -5.72% 39.35% 132.36% 45.06%
Other non - current assets -44.18% -18.06% 4.56% -19.61% -5.78%

Total Non - Current Assets 1.96% 24.00% 26.17% 14.34% 14.53%
TOTAL ASSETS -1.15% 11.99% 23.43% 12.76% 15.39%

LIABILITIES AND SHAREHOLDERS' EQUITY

CURRENT LIABILITIES

     Short - term loans from financial institutions -30.94% 38.54% 58.70% 13.99% 5.00%
     Trade account and other current payables -6.27% 6.79% 71.15% 5.16% -0.89%
     Trade account payables - subsidiary company

Accrued income tax 87.24% -13.87% -32.49% 19.12% 9.40%
Other current liabilities -3.55% -0.24% -100.00% 0.00% 0.00%

Total Current Liabilities -18.00% 21.13% 41.36% 11.64% 3.57%
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Table 2.3 Movement in Significant Accounts (cont.) 

 

Remarks: - Orange highlight is significant account changes. 

- Yellow highlight is insignificant account changes. 

 

Significant account changes analysis 

In addition, the movement of each significant account is also analysed. The 

result concludes briefly for analysis as follow; 

 In 2016, cash and cash equivalents increase significantly around 62.45%.  

 In 2017, trade accounts and other current receivables – net increase 

significantly around 94.87%. Moreover, other long-term investments rise 100%. It is 

STATEMENTS OF COMPREHENSIVE INCOME
(Unit : Baht) 2015 VS 2014 2016 VS 2015 2017 VS 2016 2018 VS 2017 2019 Trailings VS 2018
Revenue from sales -0.08% -0.10% 2.77% 9.01% 1.93%
Costs of goods sold 0.48% -2.43% 11.21% 9.05% 1.19%
Gross income -0.84% 3.12% -8.27% 8.94% 3.11%
Other income -40.33% 50.54% 59.21% -13.08% 51.80%
Selling expenses -10.42% 4.04% 12.79% 14.30% -0.65%
Administrative expenses -0.12% 5.13% 19.88% 11.56% 6.58%
Goodwill written-off
Finance costs -22.31% -21.33% 52.98% 32.60% 8.13%
Income before income tax 9.75% 2.74% -26.73% 3.14% 4.04%
Income tax 1.86% -0.21% -26.53% -20.97% 7.78%
Income for the year 11.95% 3.48% -26.78% 9.04% 3.38%

OTHER COMPREHENSIVE INCOME (LOSS)

Actuarial losses - net of tax
TOTAL COMPREHENSIVE INCOME (LOSS) FOR THE YEAR 9.46% 4.20% -27.28% 9.04% 4.39%

STATEMENTS OF FINANCIAL POSITION
(Unit : Baht) 2015 VS 2014 2016 VS 2015 2017 VS 2016 2018 VS 2017

2019(Trailings) 
VS 2018

NON - CURRENT LIABILITIES

Unfunded provident fund 2.23% -2.09% -9.87% 2.04% 3.78%
Employee benefits obligation 11.34% -18.24% 50.14% 4.13% 24.70%
Deferred income tax - liability 20.33% 9.24% -6.97% -7.62% -8.79%

     Other non-current liabilities 100.00% 160.73%
Total Non - Current Liabilities 10.08% -9.65% 22.15% 2.73% 16.95%
TOTAL LIABILITIES -15.69% 17.82% 39.78% 11.00% 4.46%

SHAREHOLDERS’ EQUITY

     Share capital - common share at Baht 1 par value
     - Registered 60.00% 0.00% 0.00% 0.00% 0.00%
     - Issued and paid - up 60.00% 0.00% 0.00% 0.00% 0.00%
    Premium on share capital 0.00% 0.00% 0.00% 0.00% 0.00%
    Retained earnings 
        - Appropriated for legal reserve 60.00% 0.00% 0.00% 0.00% 0.00%
        - Unappropriated 2.37% 13.77% 9.33% 10.76% 14.85%
other component of equity 0.00% 0.00% 0.00% 100.00% 650.56%
Shareholders' equity of the Company 11.30% 8.29% 5.90% 4.78% 24.18%
Non-controlling interests in subsidiaries 7.26% 4.14% 428.65% 145.75% 27.75%
TOTAL SHAREHOLDERS' EQUITY 11.24% 8.23% 11.95% 14.31% 24.70%
TOTAL LIABILITIES AND SHAREHOLDERS' EQUITY -1.15% 11.99% 23.43% 12.76% 15.39%
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the first time of this item over 5 years that the company invests in another long-term 

project. Additionally, the firm invest a lot in intangible asset that results to increase 

around 47.29% in this year. Result in accounts receivable increase a lot, the sources of 

fund from short - term loans from financial institutions and trade account and other 

current payables increase in the same direction to support these changes.  

 In 2018, other investments decrease sharply around 94.21% because 

there are some subsidiaries that the company invested which are Muangthong Ceramic 

Co., Ltd. and Pick and Pay Co., Ltd. registered the liquidation later as at May 9, 2018 

and August 23, 2018, respectively. Revenue from sales reaches a peak at around 8 billion 

baht. Also, costs of goods sold, selling and administrative expenses increase in the same 

line with core revenues. While, financial cost rises because of increasing in short term 

debt from the previous year. It results to lower income tax expense in this year.  

 

 

2.9  DCC Financial Ratio Analysis and Peer to Peer Analysis 

Table 2.4 Key Financial Ratios  

 

 

Fiancial Ratio Analysis Ratio unit 2015 2016 2017 2018 2019 
Trailings

Liquidity Current ratio times 1.11    0.85    0.71    0.69    0.79           

Acid test ratio (quick ratio) times 0.19    0.10    0.12    0.12    0.15           

Asset Mgt - Working Cap Current asset turnover ratio times 3.50    3.73    3.65    3.52    3.16           

Asset Mgt - Long Term Total asset turnover ratio times 1.39    1.32    1.15    1.06    0.95           

Fixed asset turnover ratio times 2.35    2.06    1.70    1.55    1.39           

Solvency Debt-to-Capital ratio % 23.53% 28.25% 35.83% 35.76% 31.91%

Debt-to-equity ratio % 64.53% 70.25% 87.72% 85.17% 71.35%

Interest coverage ratio
 (times interest earned)

times 68.53  89.19  43.24  33.85  32.61         

Leverage times 1.74    1.68    1.79    1.86    1.78           

Profitability Return on equity % 46.43% 43.82% 29.12% 28.05% 24.20%

Return on total assets % 26.64% 26.16% 16.23% 15.05% 13.63%

Earnings Per Share (EPS) THB 2.11 2.18 1.60 1.74 1.80

Price-to-Earnings (P/E Ratio) times
Return on sales % 19.18% 19.87% 14.16% 14.16% 14.36%

Financial Ratios
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Table 2.5 Financial Ratios Analysis 

 

Fiancial Ratio Analysis Ratio unit Dynasty
(Avg. 5 yrs)

UMI
(Avg. 5 yrs)

Fiancial Ratio Analysis

Liquidity Current ratio times 0.83           2.36            Dynasty's ability to pay short-term 
obligations or those due within one 
year is worse than the competitors 
and average over 5 years is lower 
than 1.

Acid test ratio (quick ratio) times 0.14           1.14            Also, if we count only liquid 
assets, Dynasty is ranked as lower 
UMI. It indicates that the 
performance in turning liquid assets 
to cover current liabilities is less. 

Asset Mgt - Working Cap Current asset turnover ratio times 3.51           1.81           

Asset Mgt - Long Term Total asset turnover ratio times 1.17           0.73           

Fixed asset turnover ratio times 1.81           1.31           

Solvency Debt-to-Capital ratio % 31.06% 41.42% Dynasty's financial distress is quite 
low comparing to the competitor.

Debt-to-equity ratio % 75.80% 113.15% The capital structure of company 
mostly depends on only short term 
borrowing and credit term from 
suppliers. They also have quite high 
the portion of equity. It results to 
face the least chance to financial 
distress. While, UMI is risky to 
bankrupt from relying too much on 
liabilities.

Interest coverage ratio
 (times interest earned)

times 53.49         (0.30)          It is difficult to compare ability to 
pay interest among two firms 
because the one is profitable and 
another is loss. Dynasty's interest 
coverage ratio is very good, the 
value still greater than 1 whit 
multiple around 53 times. By the 
way, UMI mostly operates loss in 
EBIT along 5 years.

Profitability Return on equity % 34.32% -5.18% The company effectively manages 
to use a company’s net assets to 
create profits. They are in 
outstanding performance rather than 
UMI that generates negative return 
to shareholders.  

Return on total assets % 19.54% -2.37% Dynasty’s profitability to generate 
the returns from asset investment is 
good comparing to the competitor. 
The company creates more amount 
of return comparing to original 
investments average over 5 years is 
around 19.54. In contrast, UMI is 
ineffective to generate return from 
using the assets.

Earnings Per Share (EPS) THB 1.89           (0.12)          The company’s EPS is always 
higher than par but another one is 
below. An investor can see the 
worthwhile value of a stock in terms 
of how much the market is willing to 
pay for each amount of earning 
returns.

 Dynasty is able to manage asset 
utilization look good both current 
and fixed assets. Also, every item 
can generate above than UMI. It can 
conclude that they effectively use 
the company assets to generate the 
profit.  

Financial Ratios
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2.10  Risk Free Rate 

 

 

Figure 2.6 Risk Free Rate 

    

 

2.11  Beta 

 

Table 2.6 Regression Output 

 

  

SET DCC
Annualized Simple Return 0.00216176 -0.000324189
Annualized SD 0.042611847 0.087917596
Annualized Variance 0.000605257 0.002576501

Column 1 Column 2
Column 1 1 0.231825336
Column 2 0.231825336 1

Covariance SET DCC
SET 0.00181577 0.000868494
DCC 0.000868494 0.007729504

Covariance SET/DCC 0.000868494
Annualized Varience of SET 0.000605257

Beta 1.43
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Figure 2.7 Bloomberg-2Y  

 

 

Figure 2.8 Bloomberg-1Y  
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2.12  Equity Risk Premium 

 

 

Figure 2.9 Equity Risk Premium 
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2.14  Terminal Growth 

 

Table 2.8 Industry Estimated Growth 

 

 

 

2.15  Market Stock Price 

 

Table 2.9 Current Market Stock Price 

 

 

 

2.16  Comparison Value with Financial Analyst 

 

 

Figure 2.10 Price target by Maybank (Kimeng)  

Source: https://portal.settrade.com/brokerpage/IPO/Research/upload/2000000375859/ 

191113_DCC_t.pdf 

 

 

2019 2020 2021
Industry Estimated Growth 2-4% 3-5% 3.5- 4.5%

Date Open High Low Close Adj Close Volume
43,798.00    1.87         1.88         1.86         1.86         1.86         3,889,200.00 
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When we compare the value we obtained from our valuation method with 

professional analyst. Price target by Maybank (Kimeng) is 2.35 Baht per share, which 

upside from our DCF valuation (at 1.97 Baht per share) around 0.38 Bath per share or 

19.10%. It sounds more reasonable that our target price is conservative relatively to 

the market. However, the analyst also recommends to BUY this share when they believe 

that return is expected to be above 10% in the next 12 months. 
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