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oA Mo, MI-CIRE 2030/139,2509

Mahidol University Central Instiutional Review Board
Certificate of Approval

Protocol Mos  MUSCIRE S0315247.0108
Title of Project: The Develapment of Busiveas Pan for Onling Mulp-Banded Sioe ' e Closet’
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Prircipal Ir-mitigatar Miss Chananpanm Besrdheiiipam
Affilistion: College of Management, Mahidal Uiniversity
Heseanch Site. College of Management, Malildol Unhersity
Sobariasing Farrn Varslan Debe 15 Sactambsee 2000

Przdoenl Vesion Date 71 September 2030

Partapants Inkeimalen Sheet Varion Lile 15 Sejpbe st M8
Iiforrmed Congant Form Mersian Date 21 Sgust 2000

oo Cuddeling Virsien Outa 1 Septernber 2020

WU-CIFE [s i Full Complinnce with Intermational. Guidelines for Human Aeseanch
Prstgabien auch as Declarwtion of Helilnk The Belmont Regert, COWS Guidelines and the
Intarnational Corfesence on Harmanization in Good Clmicsl Practics ICH-GCF)
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Listof Co Investhgators
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Conduct tha resasech acconding to the approved protoonl

Cenduct the informed consent process without coecian o undue influence, and provide
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Use only the Consenl Faer Baaring the MU-CIRE Approval stamp
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PF Mhattameniton d Moag, Sodapa, Meianpaptons T30 Thimlersd
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