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COLLABORATIVE INSTITUTIONAL TRAINING INITIATIVE (CI'TI PROGRAM)
COMPLETION REPORT - PART 1 0F 2

COURSEWORK REQUIREMENTS*
* NOTE: Scores on this Roguitempnts Rapor reflact quiz completions at the time all for the course were mel. See list bolow for details.
See separate Transcript Report for more recent quiz scores, including those on {supplemental) course elements.

Namae: Piyanuch Chungsamanukul (ID: 9163400)

« Stage: Siage 1 - Basic Stage

* Record 1D: 36878386

* Caompletion Date 03 Jun-2020

* Expiration Date: 02-Jun-2024

* Minimum Passing: 80

* Reported Score*: 68
REQUIRED AND ELECTIVE MODULES ONLY DATE COMPLETED SCORE
Higtory and Ethical Principles - SBE (1D: 480) 13-Jun-2020 o5 (100%)
Informed Consent - SBE (1D: 504) 03-Jun-2020 505 (100%)
Privacy and Confidentiality - SBE (10: 505) 33 Jun-2020 &5 (100%)
Unensicipated Problems and Reporfing Requirements In Social and Behavioral Research (ID: 14928) 0G-Jun-2020 505 (100%)
Assessing Risk - SBE (10: 503) 13- hun-2020 45 (80%)

For this Report to b valid, the learner identified above must have had a valid affiliation with the CITl Program subscriding instituion
identified above or have been a paid Independent Leamer.

Coliab Instit | Training Initiative (CIM Program)
ma ml u'ﬁ"“'- QULRLT g

Phonec 265 5000000

Web: hilps/www. ciioromam.omg



COLLABORATIVE INSTITUTIONAL TRAINING INITIATIVE (CITI PROGRAM)

COMPLETION REPORT - PART 2 OF 2

COURSEWORK TRANSCRIPT**
** NOTE: Scores m ufbeun rrent comple including quizzes on opSional Mdmdh
ooeno.ﬁu below for mw&p:!u NWMANI:;!N&J:MU gunonn

+ Curriculum Group: Human Subjects Research
+ Course Leamer Group: Student Social, Behavioral & M 2y Ri

* Stage: Stage 1 - Basic Stage

* Record 1D: 368878385

* Report Date: 07-Sep-2020

* Current Score™: 96
REQUIRED, ELECTIVE, AND SUPPLEMENTAL MODULES MOST RECENT SCORE
Assassing Risk - SBE (10 503) 03-Jun-2020 45 (80%)
Informad Consent - SBE (ID: 504) 03-Jun-2020 55 (100%)
Privacy and Confidensality - SBE (1D: 505) 03-Jun-2020 55 (100%)
Unanticipated Probloms and Reporting Requiremants in Soclal and Behavioral Research (ID: 14928) 03-Jun-2020 515 (100%)
History and Ethical Principles - SBE (ID: 490) 03-Jun-2020 55 (100%)

For this Report to be valld, mmmmmmm-mmmncmmmm

identified above or have been a pald Independent Leamer.
Vertfy at: wvaw cilivogoan v 2205 18c47-d2dd-4 1d0-Ba07 643208907 404-3687 8386

Collaborative Institutional Tralning Initiative (CITI Program)
Emeit: supediailnearam.ag

Phone: B88-529-5020

Wed: illpaliwany clirooram.om
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a4 r I 1 Completion Date 03-Jun-2020

.. I I Expiration Date 02-Jun-2024
un Record ID 36878386
¥ PROGRAM

This is to certify that:

Piyanuch Chungsamanukul

. Not valid for renewal of certification
Has completed the following CITI Program course: through CME. Do not use for
TransCelerate mutual recognition
{see Completion Report),

Human Subjects Research (Curriculum Group)
Student Social, Behavioral & Humanity Research (Course Learner Group)
1 - Basic Stage (Stage}

Under requirements set by:

Mahidol University

Verify at www.citiprogram.orgfverify/?w2a6062ec-4847-46db-b68{-327eff000ze5-3687
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COE No. MU-CIRB 2020/125.1709

Mahidol University Central Institutional Review Board

Certificate of Exemption

Title of Project: Composition of Tiktok Application affacting Buying Impluse of Generation Z
in Thailand

Protocol Number: MU-CIRB 2020/263.1409
Principal Investigator: Ms. Piyanuch Chungsamanukul

Co- Investigators: Asst. Prof. Dr. Burim Otakanon

Affiliation: College of Management, Mahidol University

The criteria of Exemption: Research involving the use of survey procedures and:
- Recorded information CANNOT readily identify the subject (directly or indirectly/linked) OR
- Any disclosure of responses outside of the research would NOT place subject at risk (criminal,
civil liability, financial, employability, educational advancement, reputation)

MU-CIRB is in full compliance with International Guidelines for Human Research Protection
such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and the International
Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Determination: 17 September 2020

Signature of Chairperson:

{Professor Dr. Rutja Phuphaibul)
MU-CIRB Chair

MU-CIRB Address: Office of the President, Mahidol University, 4th Floor, Roorn Number 411
999 Phuttamonthon 4 Road, Salaya, Nakhonpathom 73170, Thaitand
Tel: 66 (0} 2849 6224, 6225 Fax: 66 (0) 2849 6224

E-mail: mucirb@¢moil.com Website: http//www.sp.mahidol.ac.th
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