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This is to certify that:
Nichamon Siriyongwatana
Has completed the following CITI Program course:

Human Subjects Research (Curriculum Group)
Student Social, Behavioral & Humanity Research (Course Learner Group)
1 - Basic Stage (Stage)

Under requirements set by:

Mahidol University

Completion Date 03-Jun-2020
Expiration Date 02-jun-2024
Rerord ID 36878385

Not valid for renewal of certification
through CME. Do not use for
TransCelerate mutual recognition
(see Completion Report).

raining Initiative
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COLLABORATIVE INSTITUTIONAL TRAINING INITIATIVE (CITI PROGRAM)
COMPLETION REFORT - PART 1 OF 2
COURSEWORK REQUIREMENTS*

* NOTE: Scones on this Baguirements Repor reflect quiz compheions al the lime all requirements for the counse were mel. See lisl balow for detads.
See separale Transeripl Repan for more recent quiz scores, induding those on oplional (supplemental) coursa elements.

« Marne: Michamon Siiyangwatana (ID: 9163353)
» Institutien AFilistion:  Mahidal Universily (ID: 3282)

« Institutien Email: rachamon singatudenl mahidelae ih

« Institutien Unit: CMML

- Phana: 02- 2062000

= Curriculum Group: Human Subjecls Research

» Course Learmner Group: Studenl Social, Behaviesal & Humandy Researeh
= Siage: Stage 1 - Basic Sage

» Record ID: I5ETEIAE

» Completion Date: 03 Jun- 2020

~ Expiration Date: [2-Jun-2024

= Miinimmum Passing: BO

= Reported Scone*: 100

REQUIRED AND ELECTIVE MODULES ONLY DATE COMPLETED SCORE
Higlery and Efical Princigles - SBE (ID: 400 03-Jun-2020 S5 (100%)
Irfesmed Cansent - SBE {ID: 504) [5-Jun-2020 S5 (100%)
Privacy and Confidentalily - SBE (ID: 505) 0G-Jun-2020 S5 (100%)
Unanticipaled Preslems and Reporing Requiremenls in Socal and Behavioral Research (ID: 14008) 03-Jun-2020 S5 (100%)
Assessing Risk - SBE (ID: 503) [3-Jun-2020 S5 (100%)

For this Réport (o be valid, the leamer identified above must have had a valid affiliation with the CITI Program subseribing institution
identified above or have been a paid Independent Learmear.

Collaborative Institutional Training Initistive (CITI Program)
Email: MEM mlgl O] FETL P

Phone: BBS-520-5020

Web:
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COLLABORATIVE INSTITUTIONAL TRAINING INITIATIVE (CITI PROGRAM)
COMPLETION REPORT - FART 2 OF 2
COURSEWORK TRANSCRIFT**

** NOTE: Seores on this Transcrinl Bapor refiect the most ewtent quiz complelions, incuding guizzes on eplional (supplemental) elements of he

course. See lisl below fof delads. See separabe Reguiements Repan lor he reperted scores at the time all reg for the courss wene mel
+ Marne: Michamon Sariyongwatana (I0: 9163353)
» Institution AMfiliation: Mahidal Unsversily (I0: 5202)
« Institution Email: nichamon sinfstusent matidelae th
« Institution Unit: ChBL
+ Phone: 02-2062000

= Curritulm Group: Human Subjecls Resaanch
» Course Learner Group: Student Social, Behavioral & Humanity Ressanch

+ Stage: Stage 1 - Basic Stage

« Record I0: IBETRIAS

« Report Date: 03-Jun-2020

« Current Seore*: 100
REQUIRED, ELECTIVE, AND SUPFLEMENTAL MODULES WMOST RECENT SCORE
Asseasing Risk - SBE [ID: 503) 03-Jun-2020 &I5 (100%)
Irfeemed Consent - SEE (ID: 504) 03 Jun-2020 &I5 (100%:)
Privacy and Confidentiality - SBE (ID: 505) 03-Jun-2020 &5 (100%)
Unanticipated Problens and Reporing Requirements in Secal and Behavioral Ressarch (ID: 14028) 03-Jun-2020 &5 (100%)
Higlory and Efical Principles - SRE (ID: 480) 03 Jun-2020 &5 (100%:)

For this Report to be valid, the learmer identified above must have had a valid affiliation with the CITI Program subseribing institution
identified above or have been a paid Independent Learner.

Collaborative Institutional Training Initistive (CITI Program)
Ernail: i

Phone: BES-520-5529

Web: hitpasiiwsw SIRDPCram e
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COA No. MU-CIRB 2020/126.1409

Mahidol University Central Institutional Review Board
Certificate cfﬂppmmi

Protocol MNo.: MU-CIRB 2020/238.0109

Title of Project: Factor affectineg Online Purchase Intention of Cosmetic and Skin Care in Thailand

Approval Includes:
1} Principal Investigator: Ms. Nicharmen Sirlyongwatana
Affiliation: College of Management, Mahidol University
Research 5ite: College of Management, Mahidol University
Submission Form Yersion Date 24 August 2020
Protocol Version Date 1 September 2020
Self-Administered Questionnaire Participant Information Sheet Version Date 24 August 2020
Cuestionnaire Version Date 1 September 2020

MU-CIRE is i Full Compliance with Intematicnal Guidelines for Hurman Research

Protection such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and the

Intermaticnal Conference on Harmonization in Good Clinical Practice (KH-GCP)

Date of Approval: 14 / September & 2020
Date of Expiration: 13 / September / 2021

Signature of Chairperson: ......
(Professor Or. Rutja Phuphaibul)
MIU-CIRE Chair

* See [isl af Co-nvestipatars at the back poge

Page 1 af 2
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List of Co — Investigators
1. Asst Dr. Burim Otakanon

Al MU-CIRB Approved Investigators must comply with the Following:
Conduct the research according to the approved protocol,

Conduct the informed consent process without coercion or undue influence, and provide

the potential subjects sufficient time to consider whether or not to participate.

Use only the Consent Form bearing the MU-CIRE Approval stamp.

Obtein approval of any changes in research activity before commencing and Informed
research participants about the changes for their consideration in pursuing the research,
Timely report of serous adverse events to MU-CIRE and any new information that may
acversely affect the safety of the subjects or the conduct of the trial.

Pravide MU-CIRB the progress reports at least annually or as requested.

Provide MU-CIRE the final reports when completed the study procedures.

MU-CIRE Address: Cffice of the President, Mohidol Unfversity, 3th Floor, Room Number 411
299 Phuttarmontfien 4 Road, Salaya, Mokhonpathom 73170, Thailand

Tel: &6 (0) 2849 6224, £225  Fox: 66 (0) 2849 5224

E-mail; muchbgermal.com

Website: kit so.mehidolocth




