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GLOBAL WELLNESS ECONOMY:

$4.5 Trillion Market

Traditional &
Complementary
Medicine
$360b Weallness
Real Ex Personal Care,
Wodn Wellness e
OIS Anti-Aging
Preventive & $639b $1 083b
Personalized ’
Medicine and
Public Health
$575b
. . Spa
Healthy Eating, Physical Econonmy
Nutrition & Ackivit $1196
Weight Loss y

$702b $828b
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Latin America
-Caribbean
$34.8b Expenditures

Wellness Tourism by Region, 2017

Number of wellness tourism trips and expenditures (inbound and domestic)

North America
$241.7b Expenditures

Europe Asia-Pacific
$136.7b Expenditures

$210.8b Expenditures
O

» Sub-Saharan Africa
$4.8b Expenditures
O

Middle East-North Africa
$10.7b Expenditures
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131 : Global Wellness Tourism Economy (2561)

In-Country
Transport
$109.9b

Airlines, Rental Cars
Public Transit,
Trains, Taxis

Other Services
$89.5b

Telecom, Insurance,
Travel Agencies,
Concierges

Generic

Wellness Tourism Industry in 2017

Lodging

$130.5b

Ashrams | R

Restaurants |
Bars ~ Food & Beverage Heal
Snack Shops \ $111.5b Organic
Souvenirs | Gifts Shopping Fitness Wear | S
Clothing | Art - $98.3b Healthy Foods
Museums Activ  Excursions Spas | Bathing | Fitne

Tours | Theater Meditation | L

Wellness-Specific

JUMN 1.5 1aRayamIMUATHFNIVE Wellness Tourism Tuaanalan

11: The Global Wellness Tourism Economy (2561)



Healthy hoteis Spas
integrative heailth centers wellness cruises Salons
Heaith resorts Baths & springs
Thalasso

CAM centers
Wellness centers & sanatoria

'
'
.

Yoga studios

'
Spa & Martial arts studios

Organic & natural
restaurants \‘x\ B
Heaith food stores %ea 960
' cam Massage 0’
s Integrative medicine Bathing
' D s Body treatments
- Health check-ups Facials
- Q Chronic condition mgmt. Hair & nails
: < Z
' =
(7
O,
s
L
m h family O
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