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Wellness Economy Sectors, 2015 and 2017

Market Size Average Annual
(USS billions) Growth Rate
2015 2017 2015-2017
Personal Care, Beauty, & Anti-Aging $9990 $1082.9 a0
Healthy Eating, Nutrition, & Weight Loss $6478 s$7021 4.1%
Wellness Tourism $563.2 $639.4 6.5%
Fitness & Mind-Body $5420 $595.4 4.8%
P tive & P lized Med| d
reventive & Personalized Medicine an $5343 $574.8 <%
Public Health
Traditional & Complementary Medicine** **$199.0 **$359.7
Wellness Real Estate™** $ns6 $1343 6.4%
Spa Economy $98.6 sn8.8 —98%
(Spa Facilities) ($776) ($93.6) H4(9.9%)
Thermal/Mineral Springs $51.0 $56.2 49%
Workplace Wellness $433 $475 4.8%
Wellness Economy *$3,724.4 *$4,220.2 6.4%
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GLOBAL WELLNESS ECONOMY:

$4.5 Trillion Market

Traditional &
Complementary

e
Personal Care,
Wellness Beauty &
. oeau
He, Anti-Aging
o $639b
bl i @ $1,083b
5 7.’7::7 }’eitl,\‘ e,
$575b 556 4
ff ‘F
Healthy Eating, Physical { onon
Nutrition & e S
Wc-uglhtI Loss Activity ""
$702b $828b
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Number of Trips

- (millions)

2018 2017 2015 207
T | 2015 2017

Europe 0 $3

North America 186.5 2041
Asia-Pacific 38,819 48,679 B T

Europe 249.9 2918
North America 28,306 9

Asia-Pacific 193.9 2576
Latin Americ 269 13,85¢ $49 $6.6 [
Caribbean “ il g *>%  Latin America-Caribbean 46.8 591
Middile East-North Afr 4,465 6,057 $28 Middle East-North Africa 85 n.o
Sub-Saharan Af 2 3,984 $11 $16 Africa 5.4 6.5
Total 121,595 *149,252 $77.6 *$93.6 Total Wellness Tourism Industry 691.0 830.0
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- Mossel Bay : magﬁ Shop 8 Bayview Plaza, c/o Louis Fourie &, Garret St, The Voorbaai,
Mossel Bay, 6500, South Africa
Y [
- Knysna: ﬁﬂ@gﬁ Shop 9, Main Road, Memorial Square, Knysna, 6571, South Africa

9 [
- Plettenberg Bay : A99g% 1 Monks View, Church St, Plettenberg Bay, 6600, South Africa
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Y08 5 %
o humeszeznald U9 2 — 3 (2023-2024)
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1.4 MIBANZHANIZMINVITUIUE IO (1530AdH 5 U323 Five Force Analysis)
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1.4.1 gilassalumsiinanvesguaaselval (Threat of new entrances)
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uru Ing Royal Thai Massage

1.4.2 511190 13ADIVIVDINIATIINGAY (Bargaining power of supplier)
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14.3 émmmsdmawmé’% (Bargaining power of buyer)
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1.4.4 qﬂassﬂmnauﬁmmmu (Threat of new entrances)
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1.4.5 ANNFUISIVOINSUVITUMUAT N33 (Intensity of rivalry)
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$1unaaunylng Royal Thai Massage

1.5 M3AATSHADIUNITA (SWOT Analysis)
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1.5.1 ﬂqﬂ!!‘ﬁfl (Strengths)
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1.5.2 i}ﬂi’)'i’)u (Weakness)
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1.5.3 Tema (Opportunity)
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= 9 Y .

2.1 M3AnEINGANIsHMsIFUIMsS1uaumulng Royal Thai Massage

MINMINUVUAOVDIWVDIGNAUNGINUNYANTTUMS IFUTMITmuraunu Ine

Y
o Y 1 d

Royal Thai Massage Iﬂ81ﬁgﬂﬁ}1ﬂ1LLUUﬁ@U01Mﬂﬂﬂuﬂ 101 AY Ll Qﬂf’%}ﬁﬂﬂ’dﬂn Mossel

a 3 a 3
Bay 62 AY Aatllu 61.4 % o191 Knysna 32 AU Aatlli 31.7 % uaz @191 Plettenberg Bay 7 AU
a I % I ~ a 1 ] 1 [ 1
anndlu 6.9 % Fuilugnmiaeunldusmsunounih 98 % gnimlni 2 % wuignidiulug
= A Y a A g}/ 1 o 4 1 & 9y Y Aa A g’/
uaudlumslousmsae 1 aseaedilaid 56.4 % luuaazassgnanlsusnismasnssay

A 91 = = A Y Y Aa
1 %%. 89.1 % UA1l¥910imaseghn 401-500R 63.4 % lasilszannmsuiangnamnlesusmsuin
ﬁijﬂ 5819U1150AD Thai oil massage 50.5% Aromatic oil massage 17.8 % Head, Neck, Back
, 2@ a 2 Y
massage 15.8% Sport massage 11.9% Deep tissue massage 10.9 % il lunamafedny
nunisuaangnmiiiawelawinfigalunislgusnis 5 @1@UNTnA0 Thai oil massage 47.5 %
Aromatic oil massage 15.8 % Head, Neck, Back massage 9.9 % Sport massage 9.9 % Deep tissue
massage 8.9 %
Y Aa o w A A 1 ~ A

auralumsun1lsuinmauan 3 MAuLTn AD INOROUANIIANUIATEA 96.0 % LND

1983auuu30gunin 86.1 % 1d3193ad 109 50.5 % Tasgeanalumsivnuazsuivnnas

A o 9 o w A < 4 A v J
NYINVIIU 3 A1AULTH AD l’]Ull“]fﬂ 69.3 % WNoU 67.3 % Tusess 21.8 %
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2.2 lﬂ]‘l"i&ﬂﬂ‘ﬂ]ﬁﬂ]ﬁﬂﬁ]ﬂ

[

v Yo y g a 2
31““3@]“11/]6 Ulﬂﬂmumﬂmmm/mm‘iﬁmﬂmmimlﬂuiwzmm 5 ‘l] PNU

M13197 2.1 190208 HU1EN19MIAAIAVBIS 1M Royal Thai Massage 11 5 1) (2022-2026)

i ihnuentamsaaie

i1 Suadraaziiia Brand loyalty 10 % veagnéiavua
Guad1auaziAa Brand awareness 20 %
a$1990an1391un1510a Customer Engagement
qnA1 20 % 1A@ Satisfaction TN

i 2 qnANNA Brand loyalty 20 % maqgﬂﬁwﬁwm
@379 Customer trust Glﬁ’g] am
1N Brand awareness 30 %
qnA1 40 % 19 Satisfaction T11T N3

Ui 3 QNA1IAA Brand loyalty 35 % Yosgnamanua
1N Brand awareness 50 %
qNA1 60 % 19 Satisfaction T1LTN3
Guveneggningu I

it 4 qnAIfA Brand loyalty S0 % YoagnATiavaa
1NA Brand awareness 60 %
qnA1 80 % I1AA Satisfaction TULTM3
New customer Lﬁlllsﬁu 20 %

i 5 qnAifa Brand loyalty 70 % YeagnATiara
1NA Brand awareness 80 %
qnA1 90 % 19 Satisfaction TULTM3
New customer Lﬁm%u 30 %
vewen Tidesaudhafos




a J
2.3 MsAnzguiIlunan
2.3.1 guaisiualiniios Mossel Bay

®  Yim Phoom Jai Thai massage

A3 2.2 19a21B0Ag1UI5UNIA Yim Phoom Jai Thai massage 11109 Mossel Bay

SATIMUIMI(UTUA)
UIMIUIA 30U | 60 WM | 90N | 120
- Thai herbal massage W
- Thai oil massage 400 600 - -
gﬂnmums - Traditional Thai massage 300 400 650 -
UINS - Aromatic oil massage 300 400 650 -
- Deep tissue massage 300 450 700 -
- Foot reflexology massage 300 450 700 -
- Head, Neck, Back 300 400 650 -
massage 300 400 650 -

naitaii | 9-d. 09.00-19.00%.

N3

v
U

FuNAY | No. 1 Boulevard East, Convenience Centre, Diaz Strand, Mossel Bay

Y
51U
- anugd lad Ine nuuiEsudie
- 41989 WHNAUUIA 3 AU
ANHUSVDI
Y
51U

gay | Indanevia uvasioudien




v " Y A
2.3.2 Qumﬁmmeﬂumm Knysna

® Bamboo Thai Massage

A15199 2.3 51992180a71993 14129 Bamboo Thai Massage 111109 Knysna

13

oA

P

5 ‘ ~
12)4 Guest house MIAUIM

=

suanazathaug ldae

BATINUTMI (UTUR)
UIMIUIA 30U | 60 WM | 90 WM | 120
- Thai herbal massage W
- Thai oil massage 380 580 - -
- Traditional Thai massage 280 400 600 -
g‘lJ!L‘iJ‘iJmi - Aromatic oil massage - 380 520 630
UINS - Foot reflexology massage 350 450 620 -
- Head, Neck, Back 250 350 - -
massage 280 400 600 -
ysmsaih
- Herbal stream - 350 (45) 480 -
- Scrub - 450 650 -
natlai | 9-01. 09.00-19.001.
N9
amuﬁﬁu’a 9 Bolton road, hunters home, Knysna, 6571, South Africa
5 Induviaafiogords
ANy - anuashualedlne Seude
S - WIAB95095 4 1A89 WITNNUUIA 4 AU




® Back to Balance

M13197 2.4 518a2100Ag1U95 114199 Back to Balancel111j09 Knysna

14

[ [ a 4
DNIIAUINIT(LTURA)

D = = ~ ~
UINITUIA 30U | 60U | TS UM | 90 UM

- Deep tissue massage 300 500 600 650
- Reflexology massage ”» » » »

- Seniors massage » » » »

- Trigger point trerapy 2 ” ” ”
suuuums
- - Hot stone ” > » »
YINI
- Traditional Thai massage 2 & » »
UsMsaduasuanuam
- Vitaderm Phyto 390 — 540
- Vitaderm Advance 670 — 820
- Collagen Induction 900 - 1250
nadaim | 9-¢. 09.00-16.001.
111 0]
FUNA 9b Gray St, Central, Knysna, 6571, South Africa
51 Tndunasiiegendo gquanmsa
[y) T 9 4 (9
anNBMULUa - anuae e laanz Juan
v
U

- wiinauadlusaend lildniuuedlad Ine

oA

Wavimsmluaiuanuamnazivianiug lidoe




®  Guru Thai Massage

M13199 2.5 5199218091935 1UUIA Guru Thai Massage 1113199 Knysna

15

@ 1 a J
2AI1AUINIT(TUR)

UIMIUIN 30U | 6010 | 90 WA | 120 WA
- Thai herbal massage 450 600 900 -
- Traditional Thai massage 300 450 700 -
- Aromatic oil massage 300 450 700 -
- Hot aromatic massage 350 500 800 -
- Sport massage 300 450 700 -
siluuums
- - Swedish massage 350 500 800 -
UINI
- Thai hot stone massage 600 900 900 1200
- Foot reflexology massage 300 450 - -
- Head, Neck, Back 300 450 - -
massage 300 450 - -
- Migraine Massage - . 900 1200
- Body scrub & Massage - 450 - -
- Foot scrub
naitasi | 9-01. 10.00-20.001.
N3
Guru Thai Massage, Knysna Terrace Guesthouse, 138 Old Cape Rd, Paradise,
Knysna, 6571, Western Cape, South Africa
ﬁl’ﬂﬁ!ﬁ%\‘l
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A9 2.5 310a2180A195U1IA Guru Thai Massage 111109 Knysna (#0)

9
(4

1 ' o [
- avednely Guest house mﬂum%'mﬁ"lmmaumﬂ

= 9 =) [ =) @
- U1 YO EITONTY 1 M8 WUNUUIA 1 AU

ANHMUZUDI

Y
U

< { o a '
gaay | 1T Guest house Mutlavgnmsuianiug ldre




2.3.3 guasi1unaliiio Plettenberg Bay

® Healing Hand Thai Massage

A135199 2.6 51902180793 1UUIA Healing Hand Thai Massage 1U11/9 13 Plettenberg Bay

17

[ 1 a 4
PRI IMUINMTULTUA)

UIMIUIA 1510 | 60110 | 90 W0 | 120
- Thai oil massage W
- Traditional Thai massage - 500 - -
siluuunis
< - Sport massage - 400 - 800
g - Foot reflexology massage - 500 - -
- Head, Neck, Back 100 . - -
massage 100 - - -
nadasih | 9-a. 11.00-20.001.
N9
ﬁﬂ]uﬁ%ﬂ Top of driveway, 2 Sewell rd, Odland St, cnr, Plettenberg Bay, 6600, South
51 Africa
- anused led Ine upuiSeude
- 21889 WINAUUIA 2 AU
aANHMLUDI
5

AUAY

< A
IHUIINSID ‘Ui'iﬂ']ﬂ’lﬁa
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24 ﬂ'lillliﬁdguﬂ'l\‘iﬂ‘liﬂa]ﬂ !!agﬂ'li'J'N??I'l!!ﬁﬂQﬂ]Qﬂ]ﬁﬂa]ﬂ
e muaunu Ine Royal Thai Massage 1¥nagns STP lumsiasigridiuuie
NNNITADIA (Segmentation) ﬂtjugﬂﬁ’uﬂmmm (Targeting) HAZNTINAWHUINNNTAQA

U t;'
(Positioning) A4

2.4.1 M3ULEIUNINIIAAIA (Segmentation)
4
Tuauddetindeaiuntaniensaainve s muIanau 1ne Royal Thai Massage
) Pz \ ) ¢ 7 . . A a
a1t lumsuaneauilszannsaianans (Demographic Segmentation) 9 ©1¢ 20 1 - 60
Y
[} a 14

Ul wazdisrelangration 5000R Y1l uaznadUNGANTTURAEAS (Behavior Segmentation) AD

d' Y Aa
A luns 1¥u3ms

2.4.2 M33zyngugnAuthisng (Targeting)
1 (% A 1 1 9 1 dy L:'d
nauiuendan Ao ¥2991g 46-60 NqU318 179111131 40,000 R 'l Nd
a Y a P A "y 2 Ak s =2 I '
Wganssu1uMsu1¥UINI3311UIA Royal Thai massage 0619108 1 ATdaoddan suilunguy
Ado w 1 Y Aa 9 I o o
numasegaaznlyusmssnaidlulsehainave
1 A 1 1 9 dld
nauiMuNe599 A9 $29918 41-60 NGNI18 1AL 1UNA19 15,000 — 40000 R #ill
a Y a ) . "y ¥ 4 oA 2 g oA
Wganssu1umsu14U3n1331119A Royal Thai massage 06191108 1 ATIAOIADU HUungun

wolimaanetaz i 19usMIuuIafo Ui

2.4.3 MIIAWHUINNAAIA (Positioning)
o d' v v o w d’d 1 A Y Aa 9
nnmsmuuygeununenuilIsdryninadensiaen 14uImMs UUIAVDY
v ' v A yaqy o o A v Y & y a Aa
g nuNfadengam lvianudidyuin ae Jateauynains naludmuynanaimnauas
I a J Y 2 =KX o A [
Wuiias maerlalduazanlagndnaeanisusnis souduinyemsuiauazmsaoais Jade
9 ' [
armmsuauenazadwanyaznanenm nalusesussomangglunisdounals iy
= 2 a 1 < 9 4 A 9 o =2 <3|
aues nauvow gungl uasa g udu meanuseundinuuazuaasesnainuiiulng
) i1 9
dnnaluGesnnuazerauazgnguanyue auiulunmsndmiamamsnainvesd iy Royal
. = o ' ' Y Y o < Y A aa o =
Thai Massage 3414 11a 18 ANAAGNA THATUMNANHAIVDIIUNGAN TS AULAZUTAIDINIY
[

& Ao 9 v R T ) 2 a A 3 A !
!1]‘Llll‘ﬂEJGI,‘Lﬁ'lﬂ'l‘ﬂi]ﬂﬁ@\'lllﬂlmglslﬂﬂﬂllﬂ\ﬂﬂWi@ll‘ﬂ\‘lﬂ'l5‘]J5ﬂ'liﬂlﬂuﬂWﬁiﬁWHLlaglﬂumﬂiﬁﬂ

2nMm



19

2.5 ﬂ1iﬁ11"iuﬂﬂﬁq‘ﬂﬁ'ﬂ1ﬁﬂ1iﬂﬁ1ﬂ (7Ps)
2.5.1 nagnEMuauAMazLUSMS (Product)
$uuaunulng Royal Thai Massage Glﬁ'u?mimiumﬁwmﬂwmagﬂgmu 14
waasuaifidasadonaz 1811AT 510 MINOUWIANNAUMIUNMTOUIUHANFATNITLIA
WINTFIU w%’aumtnﬁsm‘iﬁcl,d%gﬂﬁ'mazgﬂummgm Taggnarausadengluuunis
WEmanadade' i
- Thai herbal massage
- Thai oil massage
- Traditional Thai massage
- Sport massage
- Deep tissue massage
- Aromatic oil massage
- Foot reflexology massage
- Head, Neck, Back massage
Fainarlumslius meudaz suuuuidugrnafigndrannsaden’ld 30 und
60 WA LAZ90 1IN

[

v v A S o PEGE A 0 o Y 2
ﬂ?ﬂiWHﬂﬂ!ﬁﬂﬂﬁiﬁWﬁ@ﬂﬂ!cﬂﬂi‘ﬁGlUﬂTiu’JﬂT]NTuﬂﬁ@ﬂﬂEJLLa%]lﬂ?J'I@]iﬁ'lu JU

p Y

A a o sq Y 9 a AqQY a o %
MTNN 2.7 Llﬁﬂ\iNﬁ@]ﬂmcﬂTli“ﬁﬂ'lfﬂu‘i'luuﬁ%gﬂllﬂﬂﬁﬂ'liuﬂﬂﬂicﬁl}»lﬁﬁﬂmmuu

a [ 4 a
HANNDUN sluvvuIMIUIA
e gvNeITansy aaawaney 1¥ussmionns - Sport massage
Yrailes aaedu - Deep tissue massage

il |

< i
Ceyulus |
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X

~ a [ Jsaq Y Y a AqQ Y a ] [
ATNWN 2.7 meNaGlﬂmmﬂ%mﬂuamuazgﬂlmiﬁm‘iu’mvﬂﬂfwaﬂﬂmmuu (90)

Nanf

slupuuIMIUIA

v
o o 1 3
® YTUUNIY FIFUITTINIDINITUIALIUVUDY

¥

Y A Y <] Y 1 ]
DATNIUD LTUIDU LAZUD FIYINDUADTY
v A ¥

ya o w
NATULUD Vl\ﬁl'lﬂﬂ'linqu%')ﬁﬂﬁgfﬂ’ljuuag N3

1A
UNK

- Sport massage

- Thai herbal massage

y E ; :
® 1i13y Baby Oil ¥04 Click NieouTouuay 1y

JEAGNDIADAT

it e s

ab

1by

- Thai oil massage
- Aromatic oil massage
- Foot reflexology

massage
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X

~ a [ Jsaq Y Y a AqQ Y a ] [
ATNWN 2.7 Llﬁﬂ\iNa9’],ﬂm"ﬂVliﬂfﬂ’lfﬂuiTu!laggﬂuﬂﬂiﬂ’liu’)ﬂﬂclf]fwﬁﬂﬂmcﬂuu (9D)

HARS A sluuuuIMIUIA

® Aroma Fragrance Oil 494 The Body Shop #1578 - Aromatic oil massage
y A ! a A o &
HINNAUNDUDDU) Iﬂﬂmﬂﬁu“ﬂﬂﬁﬂﬂ JU
- Lavender
- Tobacco Flower
- Exotic

- Tuberose & Orange Blossom

- Pomegranate & Raspberry

A 9 = A a a o o Y
291N 3 mwm%wmiqugﬂu‘uumsmmwazwammmiumiumiw
Y '
W’(ﬂﬂ“ﬂﬁﬁliﬂﬂﬁuﬁ@@ﬂéjﬂﬂqﬂﬁﬂﬂ31hﬁ}@\ﬁl®ﬁ@jﬂ?gﬁ VU INUNITUINIT Hot Thai oil Massage,
. ’ A 2 w W) 4 ¥ Y N o A =
Cupping Massage, §A3811HUDINTONAY Aroma Fragrance Oil Wuau LW@iﬁgﬂﬂnﬁn!ﬁﬂﬂﬂ

i Y
wmﬂﬁ'mmwﬁugtazgmﬂmﬂﬂmﬂmm

d
2.5.2 NAYNEAIUIIA (Price)

Y A

H b4 4 H
nnmsiuuuaeuauwuIgnmim lsiemaslumslduimsdeasunavedn

401-500 R 63.4 % wazgnminanudidgluszauiunanluses msdmuasimndaau

Y
v A

v 9
FIMNMAINKaIY Llazﬂ’NﬂJﬁ'm‘lﬁiﬁ!ﬁMNa"llﬂﬁiWﬂWI"lllﬁ"lﬂ‘UIﬂﬂ‘ﬂN%ﬁuﬁﬂﬁ@ﬂﬂﬂ’lﬂﬂu
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{ o 1 a [ Y
G]'liNﬁ 2.8 9ATIATVINITANNC) UBNIU

gispums1dusms | dasAnims 30 gA31AITNT 60 BAIINVTNT 90
IR (15uR) N W
(U5UA) (U5UR)
Thai herbal massage 400 600 -
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Questionnaire

For customers of Royal Thai Massage

Marketing plan development of Royal Thai Massage in South Africa

Researcher : Miss Ploypailin Hutthakit

The College of Management, Mahidol University

the Master Degree of Management (Business management)

This questionnaire is established to obtain information for the study of “ Marketing plan of
Royal Thai Massage in South africa” All following value information is contributes to Master
Degree of Management thesis majoring in business management, Mahidol University. The
information sought within this questionnaire will be treated as extremely confidential and will be
used only for the purpose of academic research. In order to collect the data for analysis, appreciate

if you please fill in all questions accurately. Thank you very much for your time and assistance



53

Questionnaire

Marketing plan development of Royal Thai Massage in South Africa

This questionnaire is aims to study customer behavior of using “ Royal Thai Massage” and
factors affecting the decision making to use massage services. There are 3 parts to complete.
Part 1 : The behavior trend of using “ Royal Thai Massage”
Part 2 : The factor affecting the decision making to use massage services

Part 3 : Demographic Information

® We have many programs of massage that you can

choose.
® Good service quality
R
h ) ® Massage staffs are well training and have certificate
eSS 2
P of massage.

“ ® The massage shop atmosphere made you feel like you

ROYAI THA*I MASSAGE travel to Thailand.

® We have many branches covering all areas in The

Garden Route

Part 1 : The behavior trend of using “ Royal Thai Massage”
Direction : Please mark / or fill sentences for your answers.
1. Have you ever used “ Royal Thai Massage” ?
() Yes ()No
o ¥ 9 o Y Y a 9 o . v
(hieya 15T denagniauduninaznsii Segmentation gnAT)
2. Which branch that you using our services ?
() Mossel Bay () Knysna () Plettenberg Bay

(hdoyaly1dlumsei Segmentation gnen)
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How often do you receive a massage ?

() More than Once a week () Once a week () Twice a month

() Once a month () Once every 2 months () Once every 4 months
() Once every 6 months () Once a year () Other (please
specify)........

o o J a J a a
ahdoyal1Fluirdenagnimudumuazaumsduasunmsaaa - 195z

= Y a Y A 1 Y A Y Aa ] 9 1
mmaclumﬂ%mmﬁmum L‘W’E)@’NﬁﬂﬂﬁJﬂﬁi"]ﬁJiﬂﬁ‘U@ﬂiJ1ﬂu@ﬁll,l,ﬂh1‘1/iu

U U

Y o . Y v 9y Y Y
nazaz Iarhiaue promotion Tnugnalagnde)

On average , how much time that you spend in our massage shop per once ?
() Less than 1 hours () I hours () 2 hours (') More than 2 hours
o 9 v q Y v 9 J Y a 9 9y ) J 2 Y
(m@um@ 1ﬂ1%’1uﬂ'JEUE]ﬂﬁfﬂ]‘ﬁ@nuﬁuﬂnl,ﬁg@WUTﬂiﬁi]lﬁiJJﬂTN]ﬁWﬂLLﬁ$§1ﬂ1 : G16])'
a o Aa 4 ' = 9 a ] I
Usziuirauarlumslguimssiunaa tieg gnaiims ldusmsveailu
T ' 1 & Y o 3 =) 1Y v Y Y 1
nau lus Tundagasazez Iaviuaue promotion 303191 1 nUgNA1 Iapes
U TY)
On average , how much do you pay for massage per once ?
() 200-300 R ()301-400 R ()401-500 R
()501-600 R () More than 600 R

=l =i

o W v ) v 9 7Y { Yo = o v
ahveya Il g luavenagnsaiusia : ena: lahnmnmuzaudugna
llﬁgﬁﬂﬁﬁfiuﬂﬁWﬂWﬁL“I/TiﬂﬁﬁiJgUf‘N‘iJ%ﬂT'i)

Which type of massage do you usually seek/purchase when you go to our shop ?
(Please check all that apply)

() Thai herbal massage () Thai oil massage () Traditional Thai massage
() Sport massage () Deep tissue massage () Aromatic oil massage

() Foot reflexology massage () Head, Neck, Back massage

o 9 9 v Y J Y a 9 A A =* a Y 1A
(uway,avlﬂGlﬂuwwaﬂaqmimuaum :LWEW]ﬁ]%ﬁﬂ‘]&l']Wi]@ﬂiiiJﬂl@ﬂ@jﬂﬂT}'lll

A Y a I 1 Y o a Y Y
WE]@ﬂiillluﬂWiblslf‘Uﬁﬂ"lilﬂl!@ﬂ1\311§ i]gllﬂu"llﬁu'ﬂ‘ﬂ5ﬂ1§1‘ﬂ¢]§\‘]ﬂ311|@@\3ﬂ"|iGU?J\?

Y

2nn1)
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From above, Which type of massage do you like most in our program ?

() Thai herbal massage () Thai oil massage () Traditional Thai massage
() Sport massage () Deep tissue massage () Aromatic oil massage

() Foot reflexology massage () Head, Neck, Back massage

o ¥ Y o 9 Y a 9 A A 0= ' Y a =
(hdeya lU1dludonagnsaudu - ieszdneignaanuiane lalu
a ~ a A 3 Aa

ﬂ'lﬁ‘ijﬁﬂ'liﬂgllill']ﬂ‘ﬂq@ ﬂ'liﬂiﬂ?islﬂ%!,ﬂu‘ﬂuﬂll)
Why do you take the massage ? ( Please select 3 reasons that why do you take
massage the most)

() To relieve stress/feel relaxed () To live a wellness lifestyle () For self-reward

() To improve mental health () To improve physical health () To enjoy with family
() To enjoy with friends () Other (please specify).........

¥ Jis N QY v Y 7Y a 9 A4 A ] a
(H O'Jaj'ﬁ J l%lu%?ﬂl@ﬂﬁq7]‘ﬁﬂ?u’ﬁuﬂ1 DINBDNISANHINDAD J!,Lﬁglliﬂﬂ\iclﬂ"ll'ﬁ)\i
Y Aa

q s lEuIms)
How do you know the information about our shop ? (Please check all that apply)
() Relative / Family () Friend () brochure
() Website () Facebook () WhatsApp
() Other (please specify).........

W.a 3 (9 & v 9 J Y ) 1 Y & i J a

HUIUDUT |r|GIfiUW'J“IJ@ﬂﬁQIW‘ﬁﬂWHTﬂiﬂ@ﬂﬂ/f‘lﬂ? 1SR TUD NUFTTUNITAAN :

~ 1 A 9 o 5 q 1 9 9
DN92AF0INN aNA2s IsmsHuaveas Tasyan v waz g luarums
IN1TNAINA)

What information do you want to receive from our shop ? (Please check all that

apply)

() Massage program () Price () Open/ Close time

() Location or Map () Benefit of massage () Knowledge of Massage
() Promotion () Other (please specify).........

o % 4 1 a 4 d‘ ]
ahdeya l 15 luidenagnisumsdudiumsana : iefivzggnadoInIs

P A EY )
1/]313611@33@16513 L‘W?J@]@Uﬁu@ﬂﬂﬁWNﬂ@\iﬂﬁ"Uﬂﬂgﬂﬂﬂ
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12.

13.

14.
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Which is the most convenient way to receive information about our shop ?

() Facebook page () Instagram () Twitter
() WhatsApp () E-mail () Other (please
specify).........

o % 4 1 =y 4 { 1
ahdeyaldldluirdonagnidunmsauasunisaaia: iioNozgi1nlsey

@ 4 @ 4 <
Uszandunusnse Tavanldnugnilunila e ldgndniiunazdsgani

aulvveagna)
Why do you choose our shop to take a massage ?

° >y Y 1 y ' 4
ahdeyalil1dlwidenagniaumsdiulszaunianmisaaia 8p: iegnagns
Y 9 1< < a
Al uganaveImIuImMs )

Do you have any problem or anything from our shop disappointed you ?

o o J 1 y )
(hdoya 1 lwiadenagniaums daulszaunianisnaia 8p: iievs Idihde

[ { Y o a Y 4
"JJimJgqmﬂmiﬁgﬂmmuauuzu11Ji"uﬂ;amﬁmmsmm%’nﬂwmﬂwamm
9 Y
ADINITUBNQNAT)

Do you have any suggestion to improve our service ?

o 9

9 o v 7Y 1 A Y o
(‘LlT’UE]‘J;Jjﬁhlﬂ1%1Uﬁﬁﬂlﬂﬂﬁfalﬂﬁﬂ'IUﬂ']iﬁ'JUﬂﬁ$ﬁlﬁfl1Qﬂ']i@a']ﬂ 8P: LW@ﬁ]gUlﬂuq
) ) o Y a v v s FY
ﬂJ@Lﬁu@Lmzﬁ]ﬂl@@gﬂmmﬂiuiﬂumiUimiﬂJENimiwmauh%&mm%mmi

v 2
VDIPNANINUU)
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Part 2 : The factor affecting the decision making to use massage services
Direction : Please mark / in the box showing the importance of the following factor affecting your
decision to use massage services, which is classified into 5 levels as follow:
1 =Not at all important,, 2 = Somewhat important, 3 = Important, 4 = Very important, 5 = Extremely
important

o ¥ 9 v 9 7Y 1 4 = o A
(LlWJE]ll“ahl‘ﬂ1%1“W3%@ﬂaq%‘ﬁ@11!ﬂ1§ﬂ"31lﬂi$ﬁll‘1m\1ﬂ1§@Eﬂ@ 8P: LWﬂﬁ]gﬂﬂHWﬂﬁ]ﬁ]ﬁJ‘ﬂﬁQNa

aomasdadulalumsleusnms morielunseonuuUUHUMIAAANHINZT)

Factors Important level

Not at all | Somewhat | Important Very Extremely
important | important important | important

0)) 2 3 O] ®

1.Product / Service

1.1 Safety product

1.2 Natural ingredients

product

1.3 Quality of massage

product

1.4 Variety of massage

product

1.5 Variety of massage

1.6 Standard quality of

massage

2.Price

2.1 Reasonable price

2.2 Cleary indicated service

rate

2.3 Several price range

3.Place
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Factors

Important level

Not at all
important

)

Somewhat
important

2

Important

3)

Very

important

@

Extremely
important

®

3.1 Convenient location /

Easy to access

3.2 Safety location

3.3 Located nearby

community mall

3.4 Have car parking space

3.5 Pre-booked call service

3.6 Pre-booked online

service

4.Promotion

4.1 Advertisement in public

such as facebook page.

4.2 Advertisement in

personal

4.3 Have promotion such as

discount rate

4.4 Membership system

4.5 Discount for

membership

4.6 Point collection for

discount or reward

4.7 Special promotion on

special day

4.8 Having package deal

with discount price

5.People
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Factors

Important level

Not at all
important

)

Somewhat

important

2

Important

3)

Very

important

@

Extremely
important

®

5.1 Massage staffs having
experience, skills and

knowledge of massage

5.2 Massage staffs pay
attention to clients when

massage

5.3 Receptionist have
ability to welcome with
courteous and attentive to

clients

5.4 Receptionist are able to

provide information about

the service

5.5 All staff wear uniforms
that are appropriate to

operation.

5.6 All staffs are able to
communicate in English
languages and sufficient to

provide service

5.7 All staffs have good

personality and friendly

6.Physical evidence

6.1 The massage shop is

clean and hygienic
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Factors

Important level

Not at all
important

)

Somewhat
important

2

Important

3)

Very

important

@

Extremely
important

®

6.2 The appearance of the
physical facilities is in
keeping with the type of

service provided

6.3 The massage shop is
decorated appropriately and

attractively with Thai style

6.4 The massage shop has
fragrance that help you to

relax

6.5 The massage shop has

music that help you to relax

6.6 The massage shop is

quiet and calm

6.7 The massage shop has
suitable temperature and
ventilation to create

comfortable environment

6.8 The massage shop has
proper lighting to create

comfortable environment

7. Process

7.1 The massage shop has

convenient operating hours
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Factors Important level
Not at all | Somewhat | Important Very Extremely
important | important important | important
) 2 3) @ ®
7.2 Provide

recommendation to client
about the service that the

shop has

7.3 Provide adequate, clear
and fair information about
the massage services and

products that they will get

7.4 Provide the price of
service to clients that they

will get

7.5 Have standard process

of massage

7.6 Offer services in a

promised manner of time

7.7 Provide prompt service

7.8 Provide safety service

7.9 Provide Payment in
several channels such as

cash, credit card , and etc.

8.Productivity

8.1 Reliability in massage

service

8.2 Quick response to

customer requirement
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Factors

Important level

Not at all
important

)

Somewhat
important

2

Important

3

Very

important

@

Extremely
important

®

8.3 Have enough massage

staff
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Part 3 : Demographic Information

Direction

1.

: Please mark / or fill sentences for your answers.

Gender : (1¥lumsimuanguidmaneiasn3vh Segmentation gnan)
() Male () Female () Other

0 ° J o . Y
Age: (1%}1uﬂ15ﬂ1ﬁu@ﬂ%jiJLﬂWWﬂJTEJLL@%ﬂﬁ“VH Segmentation Qﬂﬂ"l)

() 20 years old or less () 21-25 years old () 26- 30 years old
() 31-35 years old () 36-40 years old () 41-45 years old
() 46-50 years old () 51-55 years old () 56-60 years old

() More than 60 years old

Education : (19111013 nguilvane 11 Se n gnA1)
() High school () Diploma / Certificate () Bachelor’s degree

() Master’s degree () Doctor’s degree () Other (please specify)........
Marital status : (15 Tumsimuangudhvusnaznis nentation gNA1)
() Single () Married

Y o 1 o . 9
Employment status : (GlGhGlumiﬂmuﬂﬂqmﬁmmmmz:w’ 11311 Segmentation Qﬂm)

() Student () Full time employee () Part time
employee

() Self employee ( ) Business owner () Home duties

() Retired () Other (please specify)........

Income (Per month) : ( 1 sivuanguivuneLas gmentation Qﬂ?aﬁ)
() 5,000 R or less () 5,001-10,000 R () 10,001- 15,000 R
() 15,001-20,000 R ()20,001-25,000 R ()25,001-30,000 R
() 35,001-40,000 R () 40,001-45,000 R () 45,001-50,000 R

() More than 50,000 R
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LagUwaneunuuaauauannngugnauthiing Mavaea 101 51

v v J
1.1 ﬂl@ﬁﬁﬂ1ﬂﬂi$‘lﬂﬂiﬂ1ﬂﬂi

A131eN 1.19 Seoazvesvoyadnymzn1alszynimMans YA UL HOUD N

5ﬂ]&lﬂ!$ﬂ1\1ﬂﬁ$%1ﬂﬁﬁ1ﬁﬁ§ ﬁmaum % %Ii’]ﬂﬁz
N 32 31.7 %
(N
W) 69 68.3 %
20 FnTod1n M 1 1.0 %
21-251] 5 5.0 %
26-30 1) 3 3.0 %
31-35 9] 9 8.9 %
21g 36-40 6 5.9%
41-459) 20 19.8 %
46-50 21 20.8 %
51-551] 22 21.8%
56-60 1 14 13.9 %
Useulale 4 4.0 %
ayilsyan 12 11.9 %
USyanas 20 19.8 %
MIANE
USaanin 61 60.4 %
Sy en
4 4.0 %

{ Y 9 Y 4 Y '
@]’lﬁ’l\‘lﬁ 1.1v 5'f]Elﬁ3"]]'E]\1611'f]ll”aaﬂymgﬂ'l\?ﬂig“ﬁ'lﬂiﬁWﬁﬂiﬂlﬂﬂEﬁﬂﬂ!tﬂﬂﬁ@ﬂﬂ’lﬂ (n0)
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o 4 o Y

anvazmalszmnnsmans INUIUAY % 3089

Taa 37 36.6 %
AMUMN ,
LAY 64 63.4 %
WniTen / dnfAnen 6 5.9 %
NUNUYTE 28 27.7 %
. DIFNOATL 27 26.7 %

21N ” -
91UDIFIND 23 22.8 %
INHe0IY 16 15.8 %
199U 1 1.0 %
5,000 R or less 8 7.9 %
5,001-10,000 R 11 10.9 %
10,001- 15,000 R 2 2.0 %
15,001-20,000 R 5 5.0 %

N s 20,001-25,000 R 1 1.0 %

seflanodon

25,001-30,000 R 8 7.9 %
35,001-40,000 R 14 13.9 %
40,001-45,000 R 23 22.8%
45,001-50,000 R 16 15.8 %
More than 50,000 R | 13 12.9 %
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v v a Y a
1.2 ‘llf)Hﬁﬂ1uW€]ﬂﬂiﬁNﬂ1iﬂl‘lf‘lliﬂ"li

A3 19N 1.2 fovazvestoyadiunganssulumsldusnisdmuuialne Royal Thai Massage

YOIRADULUUTOUN N
a Y a 9 o 9
wganssulumslsusmsiiuuialne Royal UIUAL % Souaz
Thai Massage
meanlFusmsn e | tae 99 98.0 %
NoUHID 1! laitne 2 2.0 %
Knysna 82 31.7%
@MnFuImMs | Mossel Bay 62 61.4 %
Plettenberg Bay 7 6.9 %
11NN 1 ASIAD
. 7 6.9 %
ailavi
g’; [ 1% 4
1 A59 aodilaw 57 56.4 %
anudlunsly | 2 aseaaifon 15 14.9 %
133 1 AT90IADU 15 14.9 %
1 759610 2 1AOU 4 4.0 %
1 A79610 4 1ADU 1 1.0 %
1 153610 6 1ADU 2 2.0 %
.. 4. | deendn 1w, 3 3.0 %
) uanasly
L | 90 89.1 %
M3lFUINIIRenss
2 WU, 8 7.9 %
200-300 R 2 2.0 %
Vaw 4 301-400 R 18 17.8 %
ml¥nenagelums
9 A ) 401-500 R 64 63.4 %
1¥uSmMsnen3a
501-600 R 12 11.9 %
11N 600 R 5 5.0 %
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{ ¥ ) Y a Y a v .
GﬂiNﬁ 1.2%9 56aazﬁuawayja@qumﬂimiumﬂ%mmﬁmu’m"lm Royal Thai Massage

YOIFADULVLTOUNY (AD)

nganssulumslFusmssmuuaalne Royal TuIuAY % Souay
Thai Massage
Thai herbal massage 6 590,
Thai oil massage 5] 50.5%
Traditional Thai
7t 6.9%
massage
] Sport massage 0
Uszammswaaiin | - = H.9%
15u5ms Deep tissue massage | 11 10.9%
Aromatic oil massage | |8 17.8 %
Foot reflexology
2 2.0 %
massage
Head, Neck, Back
16 15.8%
massage
Thai herbal massage 6 500
Thai oil massage 48 47.5 %
Traditional Thai
2 2.0 %
4 | massage
szianmsuaan
A Sport massage 10 9.9 9%,
¥oUNINNGA
Deep tissue massage | g 8.9 9%
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COE No. MU-CIRB 2021/121.2604

Mahidol University Central Institutional Review Board

Certificate of Exemption

Title of Project: Marketing Plan Development of Royal Thai Massage in South Africa
Protocol Number: ~ MU-CIRB 2021/162.2603

Principal Investigator: Miss Ploypailin Hutthakit
Co- Investigators:

Affiliation: College of Management, Mahidol University

The criteria of Exemption: Research involving the use of survey procedures and:
Recorded information CANNOT readily identify the subject (directly or indirectly/linked) OR
Any disclosure of responses outside of the research would NOT place subject at risk (criminal,

civil liability, financial, employability, educational advancement, reputation)
MU-CIRB is in full compliance with International Guidelines for Human Research Protection

such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and the International

Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Determination: 26 April 2021

Signature of Chairperson: M SL\:\.

(Associate Professor Dr. Penchan Pradubmook Sherer)

Acting MU-CIRB Chair

MU-CIRB Address: Office of the President, Mahidol University, dth Floor, Room Number 411
999 Phuttamonthon 4 Road, Salaya, Nakhonpathom 73170, Thailand

Tel: 66 (0) 2849 6224, 6225 Fax: 66 (0) 2849 6224

E-mail: mucirb@gmail com Website: http://www.sp.mahidol.ac.th
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