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ECOMMERCE SPEND BY CATEGORY

TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2019, IN U.S. DOLLARS

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

$1.03 $1.15 $697.0 $755.0

BILLION BILLION MILLION MILLION

TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION)* MUSIC GAMES

$682.0 $6.12 $48.00 $227.0
MILLION BILLION MILLION MILLION
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ECOMMERCE GROWTH BY CATEGORY

e—
YEAR-ON-YEAR GROWTH IN TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES (2019 vs. 2018) |

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICAL MEDIA PERSONAL CARE APPLIANCES

+14% +7.7 % +22%

TOYS, DIY TRAVEL{INCLUDING DIGITAL
& HOBBIES ACCOMMODATION)* MUSIC

we :
are. . | Hootsuite
social -
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Figure 1 Forecast: US B2B eCommerce Sales, 2015 To 2020

$1.132
$1,066
$999
$928
$855
&780
g0z
{US$ billions) I
‘
p— P——
# | N

2014 2015 (F) 2016 (F) 2017 (F) 2018 (F) 2019 (F) 2020 (F)

Year-on-year growth  9.3% 88% 91%  9.2% 93% 94% 94%

Share of total

BIB sales 8.5% 9.3% 99% 105% 11.0% 116% 121%

Mote: (F) = Forecast
Source: Forrester Research B2B eCommerce Forecast, 2015 To 2020 (US)

115857 Sourca: Forraster Research, Inc. Unauthorized reproduction or distribution prohibited.
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13197 7.5 Tier Discount

dluan
Funa TIRaua 1M §a | 51|
doffasiaifian | wan(iv) | dwas | wice | Tvandr | wiaa
1-50 180.00 5% 9.00 171.00 | 1w
51-150 180.00 3% 14.13 165.87 | 11
151 4wl 180.00 2% 17.27 162.73 | U

v
1A =

] Y ] Y ] Y
Weasauyagiueoamsdedeluiln 1 Siuauieesas so ogluseanisdage

v Qs’ 1 @ f 1 Qy 1 9
TEUIN 1-50 %umzﬁau %}@ﬂﬁg 15 Gluﬂﬁ)ﬂﬂTiﬁ\‘i‘;]?ﬂi%‘Vf’JN 51-150 %umzﬁau asIngae 5

o Lil 1 ay 1 A A o A A Y g’z
TugpansaerouInnI1 151 FUABLADY Wom 1IN NgeAu18THYN 1 N Forecast Ul’?l‘l/l\iﬁi]ﬂ

1 Y
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31U 36,711 3 azdianld91elunsuie wiearuaan iinuand 373.829.76 1M
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36,711.63 BU
AuyAgIv
vhminns 51 Aunu
Swoums | dadelund Fum NNAT dwan | arldelu
Sadode a2 Tier Fui mae (COGS) daa | umeae | msviems
Hou discount V1Y (@?‘u) YOAVIYTIN ADNUIY Total COGS a 1i1oe V1YY
1-50 80% 29,369.30 180.00 5,286,474.72 85.00 2,496,390.84 5% 9.00 264,323.74
51-150 15% 5,506.74 180.00 991,214.01 85.00 468,073.28 3% 14.13 77,810.30
151 3ula 5% 1,835.58 |  180.00 330,404.67 85.00 156,024.43 2% 17.27 31,695.72
6,608,093.40 3,120,488.55 373,829.76
M319i 7.7 naasamlgoelumsunaluili 2
SuuruRne 13 2 4588954 | &
Aunu
AUYATIY 37101 N1AT
Swoums | dhminns dum (COGS) daaa | aldenelu
dudode | dadoluudar | $woud nH 0 da | vmas | Msvwns
1A Tier discount V1Y (¥u) gAY | WU Total COGS f N VYT
1-50 80% | 36,711.63 180.00 | 6,608,093.40 85.00 3,120,488.55 5% 9.00 330,404.67
51-150 15% 6,883.43 180.00 | 1,239,017.51 85.00 585,091.60 3% 14.13 97,262.87
151 ﬁldj‘uhll] 5% 2,294.48 180.00 413,005.84 85.00 195,030.53 2% 17.27 39,619.65
8,260,116.75 3,900,610.69 467,287.19
15199 7.8 uaasalsnelumsvieluili 3
Suusuing 1§l 5736192 | ¥u
AuyAgIU 5IM Aunu
TIMIUNT vhminns aum NNAT dauan M ldelu
§adode dadolusaz | swoud maw (COGS) amwa | 1 ae 58T
Hou Tier discount RL (??u) g9Av1853Y | denae Total COGS ) Yi1oe Y185
1-50 80% | 45,889.54 | 180.00 | 8,260,116.75 85.00 3,900,610.69 5% 9.00 413,005.84
51-150 15% |  8,604.29 180.00 | 1,548,771.89 85.00 73136450 | 3% 14.13 121,578.59
151 3] 5% | 2,868.10 180.00 | 516,257.30 85.00 243,788.17 2% 17.27 49,524.56
10,325,145.94 4,875,763.36 584,108.99
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M3199 7.9 naasalyaelumsueliiln 4

Swvguieldhdlia | 7170240 | 30
auyAgIY
- "
minms Aunu
Swums | dadetund 3101 NNAT dauan
Sadode a2 Tier Fuaui Fum (COGS) @va | vmede | arldarelums
iAou discount Ny wReEy) | oavwsw | dewite | Total COGS f Wie | MemInesn
1-50 60% 43,021.44 180.00 7,743,859.45 76.50 3,291,140.27 3% 5.40 232,315.78
51-150 30% | 21,510.72 180.00 3,871,929.73 76.50 1,645,570.13 2% 8.89 191,273.33
151 %ullﬂ 10% 7,170.24 180.00 1,290,643.24 76.50 548,523.38 1% 10.55 75,639.44
12,906,432.42 5,485,233.78 499,228.55
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15199 7.10 saasmlsnelumsneludi s
Swousuiveldluiis | so.62800 | Fu
AuyAgIv
dafnms Aunu
Swoums | dadelund 51 NNATE diuan
Sadode A Tier Ui Fum (COGS) @va | vmae | aldoelums
iAou discount N Aoy | eeaviesn | dewie | Total COGS A e | vemsnesiy
1-50 60% 53,776.80 180.00 9,679,824.32 68.85 3,702,532.80 3% 5.40 290,394.73
51-150 20% 17,925.60 180.00 3,226,608.11 68.85 1,234,177.60 2% 8.89 159,394.44
151 uly 20% | 17,925.60 180.00 | 3.226,608.11 68.85 1,234,177.60 1% | 1055 189,098.59
16,133,040.53 6,170,888.00 638,887.76

7.3.3. {?lju"quﬂlﬁi?)jém (Indirect cost)

Y Y
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¢ A A A a Y o 1 91 ) o A
Qﬂﬂimlﬂi@qygﬂimUﬂ1ﬁwa@ ATV NNUINTU LS ﬂ'lcl,clfi]']ﬂﬂjllﬂ PNU

A A A

1 4 a
7.3.3.1 mgUnsainsesien1Flumsnan

9
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Y Y v a < £ dy s A
auu viEnsuudesainuaeginssiiie 141y

FINITIZHANTUA
a Y Y @ o 1 @ 1 z o
ATLUIUNITHAA 1HA0AAABINUIIUIUNY Demand forecast #4n a1 Y Tagf11UA
. . v A S = & A o & @ a
Production capacity 13gagani1uIu 1600 Fuamon JuiluNuIvesmsingoginsainisnan
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ORI ERNECRFTIORITSRR
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M3197 7.11 vaasaunueUnsamlilunszuaunswan

sans Ealzh

@it Natural NFT-4208 208|865

Usunaduaduay 0.5|805

16316 416|%Bu

Demand forecast 900 “}“jvu

msvayiu Tdauiu 3la 27,000.00
nsgnzdaTulla 120|A1a
Tdnarliinsinnsingay 1

1 Tu9 dotiu 1 Juaviale 8|nssny

JunilaldlEunal 960|Ala

tsizariy 1oy 1|103a9 70,000.00
**REXyagualay 1 AlaAia tM7AY 1 Aas

LA3avBaguaAINIATUIAAATY 4|a96ia 1 U

winganaan 8 1 1ug 1920|609

szasiu i 1|1p329 50,000.00
ERGRERT] 147,000.00
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7.3.3.2 M9 1aninau

) A 2

v
mmmuﬁmqwauwwﬁwummmwm 5AU ﬁmmqmmaumwm
A k) a o o 1A 1 A A a LY o =
80,000 UN Iﬂﬂmi]”lsllﬂﬂllﬁem 1 AU 3U8YN 30,000 VINADIABDU 1ummzw UNUNITU T1YIUBN
o 9 A g ] T A 9 =1 & A 9 1 A o A
muhndu Packer LAagWUNITUAITUATITINON 3 AU “BQ?J?‘IWN@]E)L@]@H?’JiJﬂ‘LJi’JQVHJi%iHm

9 9 9
17,000 U IN mﬁzmuumxﬁau VS HNIZN19910A NI NOIUTIUIUNITY 126,250 YN MD

A A =
AU 130 1,515,000 UINADI

M99 7.12 paaamaenanauluusen

WulfauLayaA1a NUIU (AU) Advsatiau|A1dveall
WUl aurusuIs 1 30,000.00 360,000.00
Wulthauniinou 5 80,000.00 960,000.00
A58 | -
A998 (Wilnviuilszan) 2 13,000.00 156,000.00
AMuru uvnrsnvucadlaud 40.00 -
ArAesiathlug 37.50 -
A19199187U (Wdnouaasy) 1 3,250.00 39,000.00
Nuiuth luemsvinnusiadlaiv 20.00 -
ArAvEata Tug 37.50 -
Wudauuazaavieay 9.00 126,250.00 | 1,515,000.00

7.3.3.2 M l¥9eoug

d‘ ' Y d‘
199N 7.13 l!ﬂﬂ\‘lﬂﬂ‘lﬁﬂﬂ?ﬁﬁ]

sremsanlsseaun A 15107 1

A TN 120,000.00
AMTDBUAIDLTOUTINN 97,572.00
ABITMTHINFUINITAL U0 12,000.00
mldnedaman 60,000.00
Useiuss (ANuSURaazNSNIAY) 60,000.00
f]'ﬂ%'ﬁwﬁﬂﬂqmLmﬁﬁ@?’?mﬂﬁm 24,000.00
lisudiduaznssads 6,000.00
MIVIYUAZNTADA 60,000.00
Tnsdwiiazmsandedoans 60,000.00
Aniarlul 120,000.00
AN 52,533.33
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CRIGGE 75,714.29
a 4‘ 4‘ a J

FAUFDINONTWIDHY 59.569.15
RGN 12,677.78
MY 157,003.20
Total 977,069.75

A o E 1 [ ' A =\ ' Y A a 49! g’/
LEJE)‘lHﬂﬂ"]ﬁﬂEJG]NG]3J1i’J§JﬂL!W°U’J1 11319 1 2zisremsm 1 ANAYUNIINA

[}
=

2,968,567.25 U 191111 Allocate 019

Y Aa

Tdsuududing

oz laluiin g §

Nn131U3U 36,711

NSV Y

Q ' 9 Y X 1 1A Y 2
¥ WU HAUNUNI900Y (Indirect cost) agﬁ 80.86 VINADAUAT 1 YU

q

- 1 QY v
MINN 7.14 E!@Tﬂﬂﬂﬂ‘]ﬁnﬂﬂ%‘i'ﬂ'ﬂu

i1 Tlii2 i3 Tliia Tiis
mlemadennann 2,668,567.25 | 2,882,694.16 | 3,139,325.59 | 3,547,658.97 | 4,222,285.38
FuRFuU 1| inausuazaeld 12,237.21 15,296.51 19,120.64 23,900.80 29,876.00
Suuidudd 2 inamuezane'ld 12,237.21 15,296.51 19,120.64 | 23,900.80 |  29,876.00
Sufauii 3 inawuezaneld 19030 1 15,296.51 19,120.64 | 23,900.80 |  29,876.00
Indirect Costing Alocation (‘JJWI/‘T?‘L!) 72.69 62.82 54.73 49.48 47.11
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AuuAgIY dunu | mldee | Aunu | Net Profit
FIINAUM mMepse | lumsvie | neden | Margin per
Fodum méﬂ(‘?;lu) WU | (COGS) Ao Ao pieces
Saunduide'ls 180.00 VM| 85.00 10.18 | 72.69 7%
Faundauna 180.00 VM | 85.00 10.18 | 72.69 7%
i1 | Foun'len 180.00 UM | 85.00 10.18 | 72.69 7%
Saunduide'ls 180.00 VN | 85.00 10.18 | 62.82 12%
faunfauna 180.00 VM | 85.00 10.18 | 62.82 12%
iﬂ‘ﬁ2 Faunlvum 180.00 UIN 85.00 10.18 | 62.82 12%
Saunduibe I 180.00 VM | 85.00 10.18 | 54.73 17%
Saunmaitg 180.00 VM | 85.00 10.18 | 54.73 17%
iﬂ‘ﬁ3 Faunlvum 180.00 UIN 85.00 10.18 | 54.73 17%
Saunduite I 180.00 UM | 76.50 6.96 | 49.48 26%
Faundaura 180.00 UM | 76.50 6.96 | 49.48 26%
?J‘ﬁ4 %ﬁuﬂ‘léﬁﬂln 180.00 UIN 76.50 6.96 | 49.48 26%
Saunduite I 180.00 UM | 68.85 7.13 | 47.11 32%
Faunmiamie 180.00 UM | 68.85 7.13 | 47.11 32%
?J‘ﬁS %’Quﬂlléliém’z} 180.00 UIN 68.85 7.13 | 47.11 32%
7.4.1.1. 9ufm lsvanu
5190 7.16 auilsnanu
i 1 7 2 i 3 it 4 i 5
sreldaa 6,608,093.40 | 8,260,116.75 | 10,325,145.94 | 12,906,432.42 | 16,133,040.53
AIAQAL (COGS) | 3,120,488.55 | 3,900,610.69 | 4,875,763.36 | 548523378 | 6,170,888.00
mlgaelimsvie 373,829.76 | 467,287.19 584,108.99 499,228.55 638,887.76
¥ aensay 3,494,318.31 | 4,367,897.88 | 5459,872.35 | 5,984,462.33 | 6,809,775.77
s i 3,113,775.09 | 3,892,218.87 | 4,865,273.58 | 6,921,970.09 | 9,323,264.76
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RuifeulazA1Ig
ﬁulﬁﬁ)uﬁiﬂ%ﬂﬁ 360,000.00 370,800.00 381,924.00 393,381.72 405,183.17
U UWITANU 960,000.00 988,800.00 1,018,464.00 1,049,017.92 1,080,488.46
GRERRERIIGIN
(‘Wﬁ’ﬂ\ﬂuﬂiziﬁ) 156,000.00 160,680.00 165,500.40 170,465.41 175,579.37
MI195185U
(‘wﬁmmﬁaﬁx) 39,000.00 40,170.00 41,375.10 42,616.35 43,894.84
watlse Tomiau o 176,497.50 |  181,792.43 187,246.20 192,863.58 198,649.49
MITeNI9n M
RuiReuiiaay 1,691,497.50 | 1,742,242.43 | 1,794,509.70 | 1,848,344.99 | 1,903,795.34
ml¥senaii
A Tawan 120,000.00 |  123,600.00 127,308.00 131,127.24 135,061.06
MsnEUALaY
FOUTTNN 97,572.00 |  100,499.16 103,514.13 106,619.56 109,818.15
ABITNIOUTUIAS
uazYe 12,000.00 12,360.00 12,730.80 13,112.72 13,506.11
mldnadanda 60,000.00 | 61,800.00 63,654.00 65,563.62 67,530.53
UszAune (ANuTY
Aatagnsndau) 60,000.00 | 61,800.00 63,654.00 65,563.62 67,530.53
mlFedninau
wazFagaulien 24,000.00 | 24,720.00 25,461.60 26,225.45 27,012.21
Tsudifuazms
DGR 6,000.00 6,180.00 6,365.40 6,556.36 6,753.05
MIVeLATMIAAA | 120,000.00 |  123,600.00 127,308.00 131,127.24 135,061.06
Tnsfnsinazms
fadoded1s 60,000.00 | 61,800.00 63,654.00 65,563.62 67,530.53
Anien 'l 120,000.00 |  123,600.00 127,308.00 131,127.24 135,061.06
¥ enafinaay 679,572.00 | 699,959.16 |  720,957.93 |  742,586.67 |  764,864.27
swldnouneniianaz
mi 742,705.59 | 1,450,017.28 | 2,349,805.95 | 4,331,038.43 | 6,654,605.15
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mldaeou q
Amortized Start-up
Expenses 52,533.33 | 52,533.33 52,533.33 52,533.33 52,533.33
Adou 7571429 | 75,714.29 75,714.29 75,714.29 75,714.29
ﬂﬂﬂl“ﬁﬂ
FuFeritems
Wdi¥e 59,569.15 | 52,123.48 44,139.56 37,378.56 31,653.17
1104 12,677.78 | 12,397.09 12,093.10 11,796.56 11,507.30
miRuld 97,003.20 | 247,724.39 |  439,377.68 |  779,304.56 | 1,5382,217.68
e q iisau 297,497.75 | 440,492.57 |  623,857.96 |  956,727.30 | 1,553,625.77
ilsgqn 445207.85 | 1,009,524.71 | 1,725,948.00 | 3,374,311.13 | _5,100,979.38
7% 12% 17% 26% 2%
7.4.12.9098

[ v Y A

4 A o oA 9 . S ' o
Lﬁ’ENMﬂ‘UiE“VIiJuIEJ‘UWGlW Credit term 194461 30-60 1Y ﬂllgﬂﬂ'ﬁﬂﬁ\i

o 1

a 9 g 1 Qy 1 S < d' o g’; =
fudraaa 50 Fuao@oudnlyl 991991951 Demand Forecast 111 Wi HT1uusglszu1

1 ~ ~ Y o @ =) 2’; 9 a 1 ¥ % a
30% mu‘wmﬁa 0N 70% Tvssznielu 30 ’EJﬂ‘VNﬁ]%1%uiﬂﬂ18@@@®ﬂlﬂ$ﬂﬂﬁﬂﬂﬂﬂ1ﬂ

Q

Y a o A = 9 K 9y & Y= o A Yy  a
?juﬁ')uﬂl@ﬂﬂﬁﬂﬂ IWDHINITDAN Payment term ELWU’]USUHUI;@] GINUI:WEN 907U L“W’E]Glﬁ‘ﬁﬁﬂﬂ

Q

TOMEIUMT IR IUTZE2UTN

M990 7.17 9Uqa

auiin 1 auilin 2 auiln 3 a1l 4 vl s
Funing

Funindvyuiiou
Ruda 1,104,388 1,847,158 3,282,627 5,727,539 9,740,434
‘”aﬁgnwﬁ 202,779 253,473 316,842 665,849 1,128,140
fgufnanda 70,138 144,194 289,597 463,097 791,461
1418 91eadenin 46,667 42,000 28,000 18,666.67 12,444
ﬁum”wﬁwyuﬁauﬁu 9 58,400 52,560 35,040 23,360 15,573
maum%ws‘rmuﬁauﬁqa”u 1,482,371 2,339,386 3,952,106 6,898,511 11,688,053
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200,000 200,000 200,000 200,000 200,000
100,000 100,000 100,000 100,000 100,000
150,000 150,000 150,000 150,000 150,000
50,000 50,000 50,000 50,000 50,000
100,000 100,000 100,000 100,000 100,000
600,000 600,000 600,000 600,000 600,000
75,714 151,429 227,143 378,000 504,000
2,006,656 2,787,957 4,324,962 7,276,511 12,192,053
455,626 324,195 159,907 38,896 904
971,653 836,602 691,788 539,595 399,300
156,618 152,956 148,989 143,029 135,878
1,583,898 1,313,753 1,000,684 721,520 536,082
422,759 1,474,204 3,324,278 6,554,991 11,655,971
422,759 1,474,204 3,324,278 6,554,991 11,655,971
2,006,656 2,787,957 4,324,962 7,276,511 12,192,053

Y v
91NN152190WU Demand forecast 3 Uusnwui usEniimsauIavunni Tas

a A Y A a A Y A a =
2 m‘lﬂmmﬂm 080T 126 LIAY 1_]1/] 3 mﬂiﬁﬁ]'lﬂ'll‘ﬂ2 980 79 UAZIUDWITTUIDIUNUILYS

dd‘ 9 g’; v A 1 d‘ 1Y a 1 F a
8171 U7 4-5 uaruu aaaduay Iaaotiles ‘]_]'53ﬂf)‘]_lﬂ‘]_lljiﬂﬂﬁ1m1iﬂﬁﬂﬂﬂ%mﬂiuﬂﬁwﬁﬂ

9 o Y a a ds! [] 1 d‘ a ds! 9 9
LLa$ﬂ1islﬂfJa\‘1hlﬂ‘ﬂﬂﬁ ‘Eiﬂﬂlﬂﬂiﬂﬂlu@mﬁﬂ@m@ﬁ Taoau Tnvusosas 95.5 uas Soea 51.17

AN
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M3197 7.18 LA IMIAUIAveIUIEN

i lsqns Tadunndiiud
71 445,207.85 0
7 2 1,009,524.71 126.75%
7 3 1,725,948.00 70.97%
77 4 3,374,311.13 95.50%
7 s 5,100,979.38 51.17%

Y o Aa a
7.4.1.3 YAANNUNITANUUTIND

a a

' '
a a o A

RuaanuluiEsugsnesiau 1,057,600 1N etianmuiuny fls

q

A a Y r =
Azaua1na3 19N 7.16 auuagiulvai k () = 10% 1nmstszuunis Iasens lunair 53

a a [ J 7 1 Y a 1A
TAINISUAY 3N HAANNIINTIUNIZTYaAn1 InTansTagiiugns (NPV) 8¢ 6,950,189.39

Y v Y 1 v
119 uaglveasiwaneuuny aely (IRR) 3088 100 LLAENUINIANNNY (Breakeven) YD

a Y A ol = a 9 = A [ 9 '
ﬁiﬂ%ﬂgﬂh‘l@um%@ﬂmufﬁﬁﬂﬁ]ul‘]JLLﬁ’J 19 10 U ﬂ\‘l‘]Jﬂﬂ{]ﬁﬁJﬁﬁN@NaN

q £

]
v a

3190 7.19 HAANIANNNUHUBITIND

Q Q Q

discount rate 10%

Year Cash flow Cumulative
0  (1,057,600.00) (1,057,600.00)

1 445 207 85 (612,392.15)

2 1,009,524 71 397,132.55

3 1,725,948 00 2,123,080.55

4 3,374,311.13 5,497,391.68

5 5,100,979 .38 10,598,371.06

7.4.2 nadtamumsaliiihluamumanang (Worst Case Scenario)

nIdllinagnMNzIAsHINIDADRedIHanTENUA UM T Taveegne W ldns

a a a I a a a 1 {
UszanumadnTavesgsnogunuanuiuase aaeasunganssuveadus Inannlasu 'l

Taglifadvizosguasnanmy vt eeuduesnnudesnsvesdus Inadwalisiela
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N 9 2 a o Ay 1a v A 2 g
ﬂl@ﬂﬂl@ﬂﬁiﬂi}aﬂaﬁ 3989 15 cmﬂmﬂuizﬂxnamhlumwulmﬂunm 219U «m‘ﬂuizﬂznm

A a o A a ' Y1y (Y o
‘Wﬁjﬂfﬂlﬂ uﬁﬂm‘wENW’EJWEﬂ‘ViﬂWNiﬁﬂTJWHﬂﬂH

M13199 7.20 vaaalszanamsaeaugnsal

paomumsatlindiddmumaning

i1 1 2 7 3 Tlii 4 i 5
51018 6,608,093.40 | 8,260,116.75 | 10,325,145.94 | 12,906,432.42 | 16,133,040.53
oa1dIumMssualag 15% 15% 15% 15% 15%
seldnaanedsy 5,616,879.39 | 7,021,099.24 | 8,776,374.05 | 10,970,467.56 | 13,713,084.45

ﬂﬁf,ﬁ Worst Case

7.4.2.1 Uszanamssuim lsaanu nsal Worst case

maefl 7.21 naassuilsnanunsainaamumsallidulmumaning nsal Worst Case

it 1 i 2 i 3 i 4 i s
sl 5,616,879.39 | 7,021,099.24 | 8,776,374.05 | 10,970,467.56 | 13,713,084.45
AIARAY (COGS) 2,652,415.27 | 3,315,519.08 | 4,144,398.86 | 5,180,498.57 | 5,245254.80
mlFnelmse 317,755.29 | 397,194.12 | 496,492.64 |  692,708.23 543,054.60
¥ eaan 2,970,170.56 | 3,712,713.20 | 4,640,891.50 | 5,873,206.80 | 5,788,309.40
s 2,646,708.83 | 3,308,386.04 | 4,135,482.55 | 5,097,260.76 | 7,924,775.05
LG EGRERE
RuAouguins 360,000.00 | 370,800.00 | 381,924.00 |  393,381.72 |  405,183.17
RuAeuminau 960,000.00 |  988,800.00 | 1,018,464.00 | 1,049,017.92 | 1,080,488.46
M9195183U (minaudsed) 156,000.00 | 160,680.00 | 165,500.40 170,465.41 175,579.37
M998 (WinNUdaETE) 39,000.00 | 40,170.00 |  41,375.10 42,616.35 43,894.84
walss Tomiau o 176,497.50 | 181,792.43 | 187,246.20 192,863.58 198,649.49
¥ emaduitumeuisay 1,691,497.50 | 1,742,242.43 | 1,794,509.70 | 1,848,344.99 | 1,903,795.34
al¥aenadi
M Taban 120,000.00 |  123,600.00 | 127,308.00 131,127.24 135,061.06
ATDOUALAZTOVTINN 97,572.00 |  100,499.16 | 103,514.13 106,619.56 109,818.15
Msssuilousunsuaz e 12,000.00 12,360.00 12,730.80 13,112.72 13,506.11
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mlFatanda 60,000.00 61,800.00 63,654.00 65,563.62 67,530.53
Ysgiude (Anusuiauazningau) 60,000.00 61,800.00 63,654.00 65,563.62 67,530.53
fh‘l%ahaﬁwﬁmmuaﬁﬁ@ﬁmﬂﬁm 24,000.00 24,720.00 | 25,461.60 26,225.45 27,012.21
Tsuaifuazmsdada 6,000.00 6,180.00 6,365.40 6,556.36 6,753.05
MIVBUALNITARIA 120,000.00 | 123,600.00 | 127,308.00 131,127.24 135,061.06
TnsAniuazmsannedods 60,000.00 61,800.00 63,654.00 65,563.62 67,530.53
Aniar1u 120,000.00 | 123,600.00 | 127,308.00 131,127.24 135,061.06
ml¥sanatinaay 679,572.00 | 699,959.16 | 720,957.93 742,586.67 764,864.27
seldneuneniionazmi 275,639.33 | 866,184.45 | 1,620,014.92 | 2,506,329.09 | 5,256,115.44
mldaaeou q
Amortized Start-up Expenses 31,520.00 52,533.33 52,533.33 52,533.33 52,533.33
Andou 75,714.29 75,714.29 75,714.29 75,714.29 75,714.29
ﬂﬁ]ﬂ!,‘]djﬂ
Fuieritemsvndisd 59,569.15 |  52,123.48 |  44,139.56 37,378.56 31,653.17
-S04 12,677.78 12,397.09 12,093.10 11,796.56 11,507.30
miRula 26,432.08 | 247,72439 | 439,377.68 779,304.56 | 1,382,217.68
ml¥oea 9 Fady 205,913.30 | 440,492.57 | 623,857.96 956,727.30 | 1,553,625.77
mlsgns 69.726.03 | 425,691.88 | 996,156.96 | 1,549,601.79 | 3,702,489.67
1% 6% 11% 14% 27%
7.42.2 ﬂizmmmiwaa N8 Worst case
man 7.22 uama‘uqanstﬁﬁaﬂmmsm""’laiﬁlu"lilmumﬂﬁmﬂ 150 Worst Case
il 1 it 2 it 3 il 4 aiilfi 5
Funing
Funinduyuiiou
Ruda 683,628 1,060,397 2,006,844 3,033,550 5,138,184
ﬁig’%gnwﬁ 172,362 215,452 269,315 336,644 420,805
fgufnanda 75,959 117,822 222,983 264,498 361,198
1418 11eadeni 56,000 42,000 28,000 14,000 -
Funswdmpmideudu 70,080 52,560 35,040 17,520 -
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1,058,029 1,488,231 2,562,182 3,666,213 5,920,187
200,000 200,000 200,000 200,000 200,000
100,000 100,000 100,000 100,000 100,000
150,000 150,000 150,000 150,000 150,000

50,000 50,000 50,000 50,000 50,000
100,000 100,000 100,000 100,000 100,000
600,000 600,000 600,000 600,000 600,000

75,714 151,429 227,143 302,857 378,571

1,582,314 1,936,802 2,935,039 3,963,356 6,141,616
379,834 262,533 115,905 51,171 (1,591,608)
971,653 836,602 691,788 572,041 836,602
156,618 152,956 148,989 145,125 152,956

1,508,106 1,252,090 956,682 922,179 (602,051)

69,726 495,418 1,491,575 3,041,177 6,743,666

69,726 495,418 1,491,575 3,041,177 6,743,666

1,577,832 1,747,508 2,448,257 3,963,356 6,141,616
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Y o

7.42.3 JANNUMIAUNUFIND NI Worst case

q £

' [}
a a

Ruaanu UG UFIAT I 1,057,600 VN derhanduusy mls
d‘ a Y . =y
A2ANIINAITIN 7.20 auuagu e k () = 10% 1nmsdszanaums Insanis lunar 59
a a [ 4 [ 1 Ly a ] 1
TAINTUNY FIND HAANNIINTIUNIZTYan1 1ATIn13 T ugnT (NPV) 99 3,463,379.89
v uaz19easmanouunu n1elu (IRR) Yooaz 59 uazwUI19ARNNU (Breakeven) YDIFIND

wAunuiledntiugsne luudr 23 11 @eu dalsingaumseaisais

< y A =
M3197 7.23 HAAIDAANNMYDIGIND THNIA! Worst case

discount rate 10%
Year Cash flow Cumul;t;\;;
0 -1,057,600.00 -1,057,600.00
1 63,387.30 -994,212.70
2 351,811.47 -642,401.23
3 748,427.47 106,026.23
4 1,058,398.87 1,164,425.11

5 2,298,954.78 3,463,379.89
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