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List of Co — Investigators

All IPSR-IRB Approved Investigators must comply with the Following:

w

w

6.

Conduct the research according to the approved protocol.

Conduct the informed consent process without coercion or undue influence, and provide
the potential subjects sufficient time to consider whether or not to participate.

Use only the Consent Form bearing the IPSR-IRB Approval stamp.

Obtain approval of any changes in research activity before commencing and informed
research participants about the changes for their consideration in pursuing the research.
Timely report to serious adverse events to IPSR-IRB and any new information that may
adversely affect the safety of participants.

Provide IPSR-IRB the progress reports at least annually or as requested.

Provide IPSR-IRB the final reports when completed the study procedures.

Office of the Institutional Review Board,

Institute for Population and Social Research, Mahidol University (IPSR-IRB)
999 Phuttamonthon 4 Road, Salaya, Nakhon Pathom 73170, Thailand

Tel (662) 441-0201-4 ext, 223

E-mail: ipsrirb@mahidol.ac.th
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