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Tydnyol unumals

FVVM Functional Value (Value of Money)
FVQP Functional Value (Quality/Performance)
EV Emotional Value

SV Social Value

REW Personal reward

CON Confident in functional drink

NEC Necessity for functional drink

SAF Safety of functional drink

M13197 4.3 Factor Analysis

Rotated Component Matrix

Component

4

FVVM1
FVVM2
FVVM3
FVVM4

.813
.799
18]
.566

FVPQ1
FVPQ2
FVPQ3
FVPQ4

715
.802
KHe)
.759

SV1
Sv2
SV3
Sv4

824
.839
.789
707

EV1
EV2
EV3
EV4
EV5

.783
.691
822
.829
811
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M5137 4.3 Factor Analysis (ﬁ@))

Rotated Component Matrix

Component
1 4 5 6 7

REW2 565

REW4 739

REW5 749

REW7 739

REW8 .636

CON2 690

CON3 690

CON4 697

NEC1 .626

NEC4 712

NEC5 .604

SAF1R .861

SAF3R .813

SAF5R 796

PUR1 .668
PUR2 619
PUR3 .666

A a 4 o
1INAITWN 4.3 1NNITUATIEN Factor Analysis "Uamﬂmmﬂmmuﬁauam
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4 A v 9 19 o . o Y
09A1sEneun 3 NITUINUAINTIUTIAY (Social Values) 91UIU 4 U9

4 ~ [ T Y o . o 9
p9nlseneaun 4 NIT3UIAUATIATIUDITI (Emotional Value) 914U 5 U8
=

v H 9
padlsznoui 5 nuil 1 Jasenvzdesgniangulmilasluesdilsznevilzilsznoudie

AD1UDIN Personal reward (PEW) 311U 5 99 Confident in functional drink (CON) 911U 3
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o I o 4 o [l
79 1iagNecessity for functional drink (NEC) 91434 3 ¥0 52uiiu 11 90 fviuasedasslvy
N HruARR U1 TaUNANFeNY Reward of Confidence (ROC)
2971/52n0UN 6 NAUARMUANNLABANY (Safety of functional drink) 911U 3 41D

4 A v A ti’ . o y
09n1seneun 7 msaaaulaxe (Purchase Intention) 914U 3 U®

31971 4.4 1AAITIBAZIDEANIANNIITEDDVEUNTDIND (Reliability Analysis)

Constructs Cronbach’s Alpha No of items
Functional Value (Value of Money) (FVVM) .851 4
Functional Value (Quality/Performance) (FVPQ) .861 4
Social Value (SV) .883 4
Emotional Value (EV) 918 5
Reward of Confidence (ROC) .930 11
Safety of functional drink (SAF) .780 3
Purchase Intention (PUR) 853 3
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1 [ a AQ( 1 1 [}
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Y d v v d
M9 4.5 MIIATNEHAHANNUS (Correlation Analysis)

SUM_ SUM_ SUM_ SUM_ SUM_ SUM_ SUM_
FVWVM FVPQ SV EV POC SAF PUR

SUM_FVVM 1

SUM_FVPQ .543** 1

SUM_SV 372* .280** 1

SUM_EV 482** .370** .455** 1

SUM_POC .592** .504** 150 P 15902 1

SUM_SAF -.057 -.026** -.022 -.100* -.002 1

SUM_PUR 492* 44T 436** .646** .690** .031 1

**Correlation is significate at the 0.01 level (2-tailed)
*Correlation is significate at the 0.05 level (2-tailed)
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