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Lo rewes | szeeen | sweco | orovmer | amowmer | zasomn

GRAND TOTAL (GLOBAL, ALL MEDIA) 593 100.0% -4.2% 7.6% 4.5%
us 224 37.8% -1.3% 4.1% 3.3%
NORTH AMERICA 236 39.8% -1.5% 4.2% 3.3%
WESTERN EUROPE 118 19.9% -6.3% 9.1% 2.1%
CENTRAL & EASTERN EUROPE 19 3.3% -4.7% 9.5% 4.7%
LATIN AMERICA 23 4.0% -11.3% 8.3% 6.4%
ASIA PACIFIC 183 30.8% -4.9% 11.1% 4.2%
DIGITAL AD SALES ** 311 52.4% 8.2% 10.4% 6.6%
SEARCH + SOCIAL 227 38.3% 30.0% 44.6% 7.1%
MOBILE 213 35.9% 15.5% 14.9% 9.2%
OFFLINE AD SALES * 283 47.6% -20.7% -17.9% -1.9%
LINEAR TV 169 28.5% -12.2% 2.6% -2.1%
PRINT 49 8.3% -25.1% 0.2% -6.9%
RADIO 28 4.8% -24.1% 4.0% -1.3%
OOH 36 6.0% -28.9% 13.5% 4.0%

* Includes linear ad sales on legacy platforms (broadcast, paper). Excludes publishers ad sales on digital platforms.* * includes ad sales on all digital
platforms.*** includes ad sales from all digital formats on smartphones and tablets.
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v 84392 70995 65786 70382 70310 63177 § -10% 5,695 598 A 5%
Internet(DAAT) 8,084 9479 12402 16928 19555 19610 0% 1756 1685 § 4%
Outdoor & Transit 8674 11,002 12259 12915 13509 11,041 § -18% 1,250 1150 § 8%
Cinema . 5133 5,445 6.816 7,383 8,838 4317 § 51% 1,090 667 & -39%
Print 16590 12782 9684 7,416 5,671 3833 § -32%3 453 370 § -18%
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Source: Nielsen Advertising Information Service, DAAT (Digital Advertising Association (Thailand)
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Melugdunuvesditu sadlumsawaansusinsuiluliundguaanmeuasine14sznounin
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Balasubramanian (1994, p. 31) 18 1 AuHaNeved luyauredn msveduie 194

4 A o o o I 4 ' 1 o ' °

msdedIHansuat lunmeuas vsosiems Insnan Tdundsy Tae v Iddan Tdansngy
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Tayau19¢ (Balasubramanian, 1994; Belch & Belch, 2004; Gupta & Lord, 1998; Karrh, 1998; Keller,
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o £ a @ 3 ] §
2552; 1yl 1avzIF5N0A, 2559; 73 401 NNy, 2549) Wsomnns Nz luawisanlasy
! A A d e Yo . & o A v 2
FOI518MTHIONANALINTSUBL'IR (Anil Pillai, 2011; Wilbur et al., 2008) F90198 11 U5 AN
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Balasubramanian (1994) Anil Pillai (2011) Keller (2013)
Belch and Belch (2004) Wilbur et al. (2008)
Gupta and Lord (1998)

Karrh (1998)

Keller (2013)

Kramolis and Drabkova (2012)

La Ferle and Edwards (2006)

Newell et al. (2006)

Nuangthong (2007)

Russell (1999)
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2.1.2 JUnpvvedawanud
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o I o [~} . )
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o a [ < 1 1
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Models
Stages AIDA Hierarchy of Innovation Information
model® effects model adoption model* processing model?
Attention Awareness Awareness Presentation
Cognitive Atcaftion
stage
Knowledge Comprehension
Interest Liking Interest Yielding
Affective Preference
stage
Desire Conviction Evaluation Retention
Trial
Behavioral
stage
Action Purchase Adoption Behavior

M 2.2 msnlSewnen Response Process Model

7131 Belch and Belch (2004, p. 147)

o w

. I [ Sld' v Aa 9 A a 1
Cognitive HudADusn lUMITUINGNVTUM ¥30UIN5 Tasazeglugiluvuves

U

@ 9 = v 9 A @ o Y a @ a Y Yo o Yo
ﬂ'liillgiﬂﬂiu@ﬂﬂ miiugmﬂﬁaaluﬂm;uu ‘Vl'lsl,‘ViLﬂﬂﬂ’)'liJ@iZﬂuﬂiu@]i"lﬁuﬂW gi]ﬂll,ﬁgi]'lhlﬂﬂll

1 A o a @ o"gl.l
Gﬁ’ay’ama q NINUNAANUNUU (Belief) (Pike & Ryan, 2004)
. 3 o o w A yo Yo Y o 9 ' a v
Affective 1UAIAVOAN mamUGm”lmuguazsumm%yaw ] VDITUAULDL

A Y Yo ~ 9= ! A 1 Y A ' v <
UVINIILAT @ﬁ‘ﬂcb'llﬁﬂﬂiﬂTlﬁ]gllﬁﬂﬁﬂ’ﬂllgﬁﬂ LB BOU NI ”111515@1] ’E]Eﬂﬂllﬂ ‘Vii@uluﬂfﬂﬂulﬂ Lllu

v F
A1 A Y = v

Y = Y3 K o a . Yo A
AU “Hﬁllﬁﬂﬂiﬁlﬁuﬂﬂﬂﬁuﬂﬁ (Attitude) ﬂl@ﬁﬁjﬁﬂ“ﬁuﬂﬂﬁ@ﬁuﬂ1ﬁﬁ@ﬂﬁﬂ']ﬁuu

= a =

Y
Conative 1130 Behavioral AoMIL@AI0ONDINYANTTUNTADAUAINY TasTiNugIU
Y 9 Y
MNRAUARIINTY Affective TATFINITOUTAIDDN TUTFIVINUAZAY 15U MITHFOAUAIUU N3
o 9 9y A ] v A 9 A & < Y
inld manaaesld wio msluseusuaumuazusmsniu iudu
= a o = a A g’/ o v
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(Bressoud, Lehu, & Russell, 2010; Fanny Fong Yee, 2012) Ao

b4
g

o o a I o [
1) m3taanuaseniinluasiauan (Brand Awareness) (Hun13daluszauau
o a 1 @ ]
Cognitive 198%199A132n0UMINATHIIAMITLAn 1 (Recall) Tae 13Tid1%38 (Unaided) 130 T
v 1 . A Y I3 XK v A a FY A a Y ] Y a av =
#1578 (Aided) 1o lvHUDITZAUN Fum ¥3e aaum oglulavesdus Iaa 31nauddelusaa

as @ g}/ I Y ] Yo 4 J a Aa ad A
’J‘ﬁﬂﬁ’)@uu%mﬂuﬂﬁi“ﬂﬂ’qn ’J’E]El1\‘]ulﬂiﬂ‘]51~li1ﬂﬂ1ii‘lﬂi‘lﬂﬁu NMNYUAT AT ll’m’ﬂ’mI@ nIo

1 a J A { g’/ o o
NITRAUINUADUNINDT “I/IidJﬂ'liﬁﬂﬂllﬂiﬂlﬁﬂﬂ'ﬂmﬂmﬂlm %'lﬂuu?jﬁ%ﬂﬂ%‘l/ﬂﬂ'liﬁ@ﬂﬂ'lﬂﬁﬂﬁ'51
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a Y d' A d' Yo . g’z = o A 1 ] d‘
AUATNN 9 ﬂﬂﬁWﬂ;]GluﬁQVIulﬂi‘U‘lﬁJ (Unaided Recall) 910 UUILHNITUINIAN €] WIFIUUNDNIT

[

5280 (Aided Recall) Taog3so9g 1o unodaniniill Tananuds ieilumstuduanugndesves
Tauwauran1s1ng (Davtyan, 2017; Gupta & Lord, 1998; Laura Herrewijn & Poels, 2018) Tag

PR 2 R a Y A A 9 A ' Y = A
Nelson (2002) 1@“ﬂ15ﬂﬂﬁ@ﬂﬂ15§$ﬁﬂﬂ\1ﬁﬂﬂ’l NIDATITUAN Lu@ﬁgﬂgwa']w']uulﬂllajﬂq 510U

Y
%

1A gAY 1 o A = = A v Yoy a & o VY
WTJ'N?JE‘!‘Vlulllﬁ']ll'ﬁﬂ%ﬂﬂ'lﬂﬁﬂﬁgaﬂﬂﬂﬂﬁ']ﬁuﬂ'luuulﬂﬂq 39902 30 9NN Dubow (1995) GINUIH

'
=

Aa 9 ' A A = = a v a9y ya a9
NUDIYUINIT 18 ﬂ 3Jﬂ313Jﬁm1iﬂ1uﬂ1§§$aﬂﬂ\iﬂﬁﬁuﬂmazﬁuﬂﬂﬂﬂﬂjnﬂﬂuﬂﬂﬂﬂﬂ

A

dy o 1 ~ o g’/ = o ,i’ =1
wonaIntl danunms lawanudsilszauanuduianu Wniinisgn llduiieises Tanulaa
1 [ a 9 A a 9 Y =3 Y o 1 =
AU HAZIAINAUM HIBATIFUA 13ATINAN1 (Gupta & Lord, 1998) 51045 IAAaLAsTIAUT
m3l¥aufndesns Tuyan (Russell et al., 2006)
Y a = @ v & h . =2 g
2) MINOUAUDIVRIALS 1A ABNIIATUIEAVTY Affective 1A Behavioral 311y
A & F I A o &2 A o 9 o a a =
NaNAINNIINTU Cognitive 1T uDnTvenanihnlsialssansnavos Tuyaude 9910
uitelusdaiinsiaiauaavesdus Ina Taswanisate lundvessinunaae TasauduFaun
A { 1 o a o { g o
(Positive) Ain N30 Tarwanua Tash lisuniumsiusy wiedumgn 14 lasirazasiitludnen
I Ja
$udu (Anil Pillai, 2011; D'Astous & Chartier, 2000; Nelson, 2002; Russell et al., 2006; FLaUHQUD
a a a 4 a 4 |g}.l v A [y a o 14
ansndivdna, ¥ Taudnd uaas, weans mMyuasal, 9155y Tnuudd, uazeBud Juninie, 2561)

[ 1 1 =<

a 1 @ 2 2 g 13 A a 3
\111!’3%8‘UN?('J‘H‘WUﬂ?éiﬂﬂfﬂﬂﬂ’ﬂhgﬁﬂuﬁmﬂ (Neutral) Lﬁadmﬂummﬂumuwuwmammm

Ao o 7 Jou

TfasnFuauilauanysal (Cianfrone, Trail, Zhang, & Lutz, 2008; NINTNE WNTOIATNHI, 2555;

a

~ [

Yo A 9= a . A = P~
AN AwyIz, 2549) HAzASUBUNNAINS ANTIAY (Negative) 1HDI010 Tamanudadinaud
a v o [ @ L g @
Tumsuaasunmu i §dnmilougniisduldsusu Taauds wsoduaasinidludrfreting 1y
a 9 A I Y Ia g a o dy
AumndluTamanuds Wudu Russell, 1999; mapgis ansNalwena uazamz, 2561) HoNIINI
9
o v a @ 1 J o

MINAIAUTUVDINGANTTUAINGTI Nuangthong (2007) 1a3in15152gnd Iaerin AIDA (Awareness-
. . A g Y g A X 9y a o @ s
Interest-Desire-Action) e unmsiannuaslaazagevesdus Inandsanms susunmeuasni

T anuels



d‘ U a a
139N 2.3 m‘nﬂﬂszammwmaﬂmymmm

Cognitive Affective Conative
:)fi V) Brand Awareness Attitude Purchase
Intension
Anil Pillai (2011) v v
Cianfrone et al. (2008) v v v
D'Astous and Chartier (2000) v v
Davtyan (2017) v v v
Gupta and Lord (1998) 4
Laura Herrewijn and Poels (2018) v v v
Russell (1999) v v
Russell et al. (2006) v v
Nelson (2002) v v
Nuangthong (2007) v 4 v
mangie ansNA¥oNa uazamy (2561) v v
NINTNE WNB0IATAE (2555) v v v
Bam i v v

ATAN NUNTYIT (2549)
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2.2 1IIAAINYINUANNATZHIN UATIAUA (Brand Awareness)

Awasziinluas1@uf (Brand Awareness) v M3fU3 Ina lasuiTuasidud

A A Y A Yo o A a Y A A F) ?1‘1 a Y
NIDAUA LﬂJ’E]UlﬂﬁJ"]ﬁJIGJJBﬂ!'I Iﬂﬂﬁ']ll1§ﬂﬁ]ﬂﬂ1ﬂiﬂlwﬂuﬂ$ﬁi']ﬁu@1']‘Vii@fﬁ!ﬂ']H‘L! INATITUAN

au'ld (Aaker, 1991; Keller, 1993)

Top-of-Mind

Brand Recall

Brand Recognition

Unaware of Brand

NN 2.3 The Awareness Pyramid

AN: Aaker (1991)

2
AMuATENIN TuAsI@UA (Brand Awareness) Wit IagnoTuielugiunuves “The

Y 9
Awareness Pyramid” Taglidautduasae 11

A9 a Y A

Unaware of Brand AomsNAu3 1nalaison liwesuinie liawisasadiasidum

U U

nioaua e
A 9y a

9
Brand Recognition A9 M3 ARUS InATINIT0521D9AT1TUM Wi 0AUAIUIINAT

U

A Y A a gy A Y v AA gy Y A a v a ¥ Aa

AU m@aumau”lﬂamagﬂmq I@ﬂﬂ?iil’ﬁ\ilj1 LHU ﬂ1§1ﬁlﬁ@ﬂ§]i?ﬁuﬂﬂﬂ NNATITUATINY
I

AuMaInvate 11 udu (Aaker, 1991; Dubow, 1995; Hakala, Svensson, & Vincze, 2012; Keller,

1993, 2013)

A A Y a 2 K& A ) a v o oA A A
Brand Recall A9 ﬂ15ﬂ@ﬂ51ﬂﬂﬁ1ﬂ1iﬂigﬁﬂﬂ\ﬁ’i‘ifl@]@ﬂﬂﬁﬂﬁi?ﬁ'l‘lﬂ'lvlmuﬂlllﬂm@ﬂ
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2.4 NSUMSIVY
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