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FACEBOOK REACH RANKINGS

COUNTRIES AND TERRITORIES* WITH THE LARGEST FACEBOOK ADVERTISING AUDIENCES

INDIA 320,000,000 PAKISTAN 40,000,000
USA. 190,000,000 TURKEY 38,000,000
INDONESIA 140,000,000 UK. 38,000,000
BRAZIL 130,000,000 COLOMBIA 36,000,000
MEXICO 93,000,000 FRANCE 33,000,000

PHILPPINES 83,000,000 ARGENTINA 31,000,000 0%

VIETNAM 68,000,000 ITALY 31,000,000 +3.3%
THAILAND 51,000,000 GCERMANY 29,000,000 +3.6%
EGYPT 45,000,000 NIGERIA 29,000,000 +3.6%

BANGLADESH 41,000,000 MYANMAR 27,000,000 +3.8%
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ELIGIBLE AUDIENCE REACH RATE: FACEBOOK

THE NUMBER OF USERS THAT ADVERTISERS CAN REACH ON FACEBOOK COMPARED TO THE POPULATION AG
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Number of follower is more than 1M

Macro-influencer €3
Number of follower is between 100k-1M
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Number of follower is between 50k-100k
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Micro-influencer o

Number of follower is between 10k-50k

Nano-influencer °
Number of follower is less than 10k
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TasLE 1. StaTisTics oF CONSTRUCT ITEMS

Factor ~ Composite Average variance Standard
Constructfitem loadings  reliability® extracted® Mean  deviation
Social interaction ties 0.89 0.72 413 1.61
SC1: I engage in a high level of interaction 0.89
with other Facebook fan page members.
SC2: I spend considerable time interacting 0.89
with other Facebook fan page members.
SC3: I have frequent communication with 0.76
other Facebook fan pages members.
Shared values 0.84 0.64 3.84 1.36
SV1: I think that Facebook fan pages provide 0.81
information that reflects my values.
SV2: I agree with what Facebook fan pages 0.88
consider to be important.
SV3: Facebook fan page activities are in line 0.70
with my personal values.
Trust 0.92 0.78 3.62 1.01
T1: Facebook fan pages enthusiastically address 0.90
their members’ problems
T2: Facebook fan pages provide trustworthy information. 0.91
T3: In general, Facebook fan pages are very trustworthy. 0.84
Continued intention to use 0.85 0.65 3.83 1.33
CIU1: T will continue using Facebook fan page. 0.84
CIU2: 1 will continue using Facebook fan pages in the future. 0.85
CIU3: I will recommend my friends to use Facebook fan pages.  0.73
*Composite reliability: (sum of standardized loading)*/{(sum of standardized loading)* + (sum of indicator measurement error)).

l'(’\vemgv variance extracted: (sum of squared standardized loading)/|(sum of squared standardized loading +sum of indicator
measurement error)}

~ o i i Aq v = o D) )
MnN 2.6 naasdrogesnnlslunuuaeuny msAnyinnuadlalunislsauman
UL 0E1NABIHBIA NN B NAUAAYDINUNINTIAN

X Lin and Lu (2011)
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Perceived Perceived
OL Enjoyment
Perc
- A [

Intention to use

P

Perceived
Similarity

Perceived
Trustworthiness

Control variables: Age,
education, gender and
internet use frequency

v Y
MIA 2.7 LEAINTBUNUITIYRINITANEINTMUIeA1NAT1211n151F Consumer Generated
Content/Media 11M5NUNUMITNDUNED

11: Ayeh, Au and Law (2013)

Table 2
Factor loadings for individual items.
Construct Item Loading Cronbach’s alpha (&) Composite reliability AVE
Enjoyment Enjoyable 0916 0939 04953 0.804
Pleasant 0928
Interesting 0.884
Fun 0922
Entertaining 0.830
Ease of use Easy to learn how to use 0912 0955 0965 0.846
Easy to use to find the information needed 0925
Easy for me to become skillful at using 0921
Easy to use content to plan my trips 0.908
Overall, | find easy to use 0933
Similarity of interest Reflect my own interests 0927 0.949 0961 0.832
Similar to my own interests 0943
Interests | can identify with 0921
Not very different from my own interests 0838
Have common interests 0927
hine L ble/d dabl, 0870 093 0947 0.782
Dishonest/honest 0.880
Unreliablefreliable 0.905
Insincere/sincere 0.867
Untrustworthy/trustworthy 0.900
Usefulness Improves my travel planning 0.920 0958 0967 0.855
Helps me plan trips more efficiently 0933
Makes my travel planning easier 0922
Makes it easier for me to reach travel-related decisions 0918
Overall, | find useful for travel planning 04931
Attitude Bad/good 0911 0.951 0.963 0.837
Unpleasant/pleasant 0914
Negative positive 0923
Foolishjwise 0m7
Unfavorable/favorable 0911
Intention Will not hesitate 0.894 0.965 0973 0878
Plan to seek travel advice 0.936
Expect to use the content 0.952
Intend to use 0.938
Very likely to use 0.962

Note: All loadings are significant at p < 0,001,

d' [ 1 o ~ 9 = o g’/ 9
MU 2.8 LAAIAIBE19AIDIUN 1% I UBBVTOUDIUATANEINITHIUI8ANA 10 Tun15 19
Consumer Generated Content/Media 14N1319HUNITNOUNED

11: Ayeh, Au and Law (2013)
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Appendix. Scale items used in the study

Facebook use

I mainly use Facebook to GLI5 - In the future I will “Like” the Facebook fan page of

FBUI - [. . ] keep in touch with friends and family. brand X.

FBU2 - [...] communicate with distanced friends. T iea” o inten ”

FBUS3 - [. . ] find out what old friends are doing now. Like"-intention WOM N -

FBU4 - [...] reconnect with people T have lost contact LWOMI - I intend to click the “Like” button on brand X’s

with. Facebook fan page to show my positive experience with the

FBUS - [. . .] connect with people I would otherwise have brand.

lost contact with. y 3 v .

= 2 - o o @ e” &

FBUSG - [. . ] find people I have not seen for a while. LWOM?2 - I intend to click the “Like” button on brand X's

FBU7 - [. . .] maintain relationships with people I do not Facebook fan page to recommend the brand to my
(‘B""'_‘ very often, Facebook friends.

“BE - cognitive processing y c . ST ke ’s
CP!I - Using brand X gets me to think sbout the brand I:\‘C ‘OM3 — I intend to click the “Like” button on brand X’s
CP2 - 1 think about brand X a lot when I use it Facebook fan page to recommend the brand to other
CP3 - Using brand X stimulates my interest to learn more Facebook users visiting the brand’s Facebook fan page.

about the brand.

ok 2 “Like”-intention info

CBE - affection iy @ R 3
AFFECI1 - I feel very positive when I am using brand X. LINFOI1 - I intend to click the “Like” button on brand X’s

Using brand X makes me happy. Facebook fan page to stay informed about new products of

AFFEC3 - I feel good when I use brand X '
AFFECA - 1 am proud to use brand X. brand X. s o~ 2

CBE - activation LINFO2 - I intend to click the “Like” button on brand X's
ACTIVI -1 spend a lot of time using brand X, compared to Facebook fan page to stay informed about competitions
other brands in the same product category. offered b_\' brand X.

ACTIV2 -~ When I am using products from this product o . 3 o9 s
category, 1 usually use brand X. LINFO3 - I intend to click the “Like” button on brand X’s

ACTIV3 - Brand X is one of the brands I usually use when Facebook fan page to stay informed about promotions
I use th regarding brand X’s products

LINFO4 - I intend to click the “Like” button on brand X’s
Facebook fan page to stay informed about brand X.

rand trust

BT1 - I trust brand X

BT2 ~ I rely on brand X

BT3 - Brand X is an honest brand.

A o h a Aq Y = % 9 o
MNN 2.10 uaaadegedmn I lylunyuaaunin nsanyInuadlalumsleaumsn
UM BEIABIIBIN NN BRI AUAAUBINUNINTIAN

131: Halaszovich and Nel (2017)
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a 4 = 9 a o
MK ANNLUTYIIUMURET (One-Way ANOVA) TuTisunsu spss lawamsinsie s
U l;l
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Sum of Squares df Mean Square F Sig.
PB Between Groups 34.186 3 11.395 12.066 .000
Within Groups 406.100 430 .944
Total 440.287 433
PC Between Groups 35.240 3 11.747 12.728 .000
Within Groups 396.853 430 923
Total 432.093 433
PT Between Groups 41.329 3 13.776 13.409 .000
Within Groups 441.787 430 1.027
Total 483.116 433
OE Between Groups 51.662 3 17.221 16.254 .000
Within Groups 455.578 430 1.059
Total 507.240 433
oC Between Groups 45.955 3 15.318 13.827 .000
Within Groups 476.397 430 1.108
Total 522.353 433
(0N Between Groups 35.909 3 11.970 11.923 .000
Within Groups 431.676 430 1.004
Total 467.585 433
CPB Between Groups 64.454 3 21.485 17.460 .000
Within Groups 529.111 430 1.230
Total 593.565 433
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M1319N 4.13 mmmiwzwmmgmﬂmwmaﬂymzﬂizmﬂﬂumumq (919)

Sum of Squares df Mean Square F Sig.
CPE Between Groups 63.105 3 21.035 17.098 .000
Within Groups 529.018 430 1.230
Total 592.122 433
CPU Between Groups 57.528 3 19.176 17.145 .000
Within Groups 480.930 430 1.118
Total 538.458 433
CTI Between Groups 76.714 3 25.571 22.263 .000
Within Groups 493.905 430 1.149
Total 570.619 433
CTE Between Groups 52.852 3 17.617 16.389 .000
Within Groups 462.242 430 1.075
Total 515.094 433
CTA Between Groups 46.191 3 15.397 13.932 .000
Within Groups 475.210 430 1.105
Total 521.401 433
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Activity) 329018 <25 1 fidundsedii 3.71 Faunnniveeny 25-40 1 waz > 577 fifidunde
afj‘ﬁ' 2.98 1A% 2.88 AMEINY (A151971 4.15)
a3af 4.14 ANUUANA19Y901g TuTaduaTua1 o
Dependent Variable Mean Difference (I-J) Std. Error Sig.
PB <25 years 25-40 years 61457 11706 .000
41-56 years 86416 44524 213
> 57 years 721107 13364 .000
PC <25 years 25-40 years 56006 11572 .000
41-56 years 1.14218 44014 048
> 57 years 75515 13211 .000
PT < 25 years 25-40 years 65149 12209 .000
41-56 years 1.05149 46439 108
> 57 years 80644 113939 .000
OE <25years 25-40 years 72950 .12399 .000
41-56 years 1.16673 47158 065
> 57 years 90151 14154 .000
oC <25years  25-40 years 70569 12679 .000
41-56 years 91564 48223 230
> 57 years 84826 14474 .000
(0N} <25years 25-40 years 63229 12069 .000
41-56 years 1.16040 45904 057
> 57 years 70634 13778 .000
CPB <25years  25-40 years 79849 13362 .000
41-56 years 76475 50821 435
> 57 years 1.04367 15254 .000
CPE <25years  25-40 years 78118 13361 .000
41-56 years .95446 .50817 .239
> 57 years 1.03373° 15253 .000
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Dependent Variable Mean Difference (I-J) Std. Error Sig.
CPU <25years 25-40 years 77025° 12739 .000
41-56 years 70297 48452 468
> 57 years 97504 .14543 .000
CTI <25years 25-40 years 88417 .12910 .000
41-56 years 1.20436 49101 .069
> 57 years 1.11751° 14738 .000
CTE <25years 25-40 years 70105 12489 .000
41-56 years 79525 47502 339
> 57 years 95633 14258 .000
CTA <25years 25-40 years 73380 12663 .000
41-56 years .34891 48163 .887
> 57 years 82783 .14456 .000
*_ The mean difference is significant at the 0.05 level.
maaft 415 aseludiud g Tuugagsieong
“I}qu N Mean Std. Deviation Std. Error
PB <25 years 101 3.5842 .83267 .08285
25-40 years 217 2.9696 1.00092 .06795
41-56 years 5 2.7200 46043 20591
> 57 years 111 2.8631 1.04237 .09894
Total 434 3.0825 1.00838 .04840
PC <25 years 101 3.5822 .66519 .06619
25-40 years 217 3.0221 1.04521 .07095
41-56 years 5 2.4400 .55498 .24819
> 57 years 111 2.8270 1.02425 .09722
Total 434 3.0959 .99895 .04795
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¥ 991¢ N Mean Std. Deviation Std. Error
PT < 25 years 101 3.6515 81322 .08092
25-40 years 217 3.0000 1.05585 .07168
41-56 years 5 2.6000 .67823 30332
> 57 years 111 2.8450 1.09965 .10437
Total 434 3.1074 1.05629 .05070
OE < 25 years 101 3.7267 .82011 .08160
25-40 years 217 2.9972 1.08823 .07387
41-56 years 5 2.5600 .62290 27857
> 57 years 111 2.8252 1.09116 .10357
Total 434 3.1180 1.08234 .05195
ocC <25 years 101 3.6356 .93740 .09327
25-40 years 217 2.9300 1.07405 .07291
41-56 years 5 2.7200 .94446 42237
> 57 years 111 2.7874 1.11103 .10545
Total 434 3.0553 1.09834 05272
(0N} <25 years 101 3.5604 .85183 .08476
25-40 years 217 2.9281 1.04686 .07107
41-56 years 5 2.4000 1.14018 .50990
> 57 years 111 2.8541 1.03219 .09797
Total 434 3.0502 1.03917 .04988
CPB < 25 years 101 3.9248 92773 .09231
25-40 years 217 3.1263 1.16575 .07914
41-56 years 5 3.1600 1.15239 51536
> 57 years 111 2.8811 1.14491 .10867
Total 434 3.2498 1.17082 .05620
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¥ 991¢ N Mean Std. Deviation Std. Error
CPE < 25 years 101 3.9545 .86389 .08596
25-40 years 217 3.1733 1.18299 .08031
41-56 years 5 3.0000 70711 31623
> 57 years 111 2.9207 1.16815 .11088
Total 434 3.2885 1.16940 .05613
CPU < 25 years 101 3.9030 .82443 .08203
25-40 years 217 3.1327 1.12796 .07657
41-56 years 5 3.2000 .83666 37417
> 57 years 111 2.9279 1.10923 .10528
Total 434 3.2604 1.11515 .05353
CTI <25 years 101 3.9644 .84494 .08407
25-40 years 217 3.0802 1.12712 .07651
41-56 years 5 2.7600 .88769 .39699
> 57 years 111 2.8468 1.14795 .10896
Total 434 3.2226 1.14797 .05510
CTE <25 years 101 3.8752 .84231 .08381
25-40 years 217 3.1742 1.10440 .07497
41-56 years 5 3.0800 .64187 .28705
> 57 years 111 2.9189 1.07107 .10166
Total 434 3.2710 1.09069 .05235
CTA < 25 years 101 3.7089 .88432 .08799
25-40 years 217 2.9751 1.07166 .07275
41-56 years 5 3.3600 1.20333 53814
> 57 years 111 2.8811 1.14077 .10828
Total 434 3.1263 1.09734 .05267
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Sum of Squares | df | Mean Square F Sig.
PB Between Groups 102.661 3 34.220 43.583 .000
Within Groups 337.625 430 785
Total 440.287 433
PC Between Groups 126.155 3 42.052 59.104 .000
Within Groups 305.938 430 71
Total 432.093 433
PT Between Groups 125.797 3 41.932 50.461 .000
Within Groups 357.320 430 831
Total 483.116 433
OE Between Groups 139.533 3 46.511 54.391 .000
Within Groups 367.706 430 .855
Total 507.240 433
oC Between Groups 138.647 3 46.216 51.792 .000
Within Groups 383.705 430 .892
Total 522.353 433
(O] Between Groups 96.234 3 32.078 37.144 .000
Within Groups 371.351 430 .864
Total 467.585 433
CPB  Between Groups 188.682 3 62.894 66.796 .000
Within Groups 404.883 430 942
Total 593.565 433
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Y a 4 1 [ 1
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Sum of Squares | df | Mean Square F Sig.
CPE  Between Groups 197.720 3 65.907 71.855 .000
Within Groups 394.402 430 917
Total 592.122 433
CPU  Between Groups 172.562 3 57.521 67.598 .000
Within Groups 365.897 430 851
Total 538.458 433
CTI Between Groups 192.879 3 64.293 73.188 .000
Within Groups 377.740 430 878
Total 570.619 433
CTE  Between Groups 166.720 3 BH1S 73 68.594 .000
Within Groups 348.374 430 .810
Total 515.094 433
CTA  Between Groups 123.933 3 41.311 44.692 .000
Within Groups 397.468 430 924
Total 521.401 433
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Dependent Variable Mean Difference (I-J) Std. Error Sig.

PB Single = Married w/o child 97156 10484 .000
Married with child 98652 10516 .000

Divorce 22156 31917 .899

PC Single = Married w/o child 1.05932° .09980 .000
Married with child 1.11555 .10011 .000

Divorce 44265 .30382 465

PT Single  Married w/o child 1.04184° .10785 .000
Married with child 1.12216 .10819 .000

Divorce 22239 32834 906

OE Single  Married w/o child 1.10310° .10941 .000
Married with child 1.18356 10975 .000

Divorce 51884 33308 404

ocC Single = Married w/o child 1.11539° 11177 .000
Married with child 1.16109° 11211 .000

Divorce .29964 .34025 815

0S Single  Married w/o child 95755 .10995 .000
Married with child 94102 11029 .000

Divorce 30107 .33473 .805

CPB Single  Married w/o child 1.31388" 11481 .000
Married with child 1.34747 11516 .000

Divorce .56943 .34952 363

CPE Single ~ Married w/o child 136601 11331 .000
Married with child 135661 11366 .000

Divorce 47156 .34496 521

CPU Single  Married w/o child 127455 .10914 .000
Married with child 127057 .10948 .000

Divorce .52547 33226 390




M9 4.17 anuuanavesaaumumsansaluladeaiuai o (ge)

78

Dependent Variable Mean Difference (I-J) Std. Error Sig.
CTI Single Married w/o child 1.33562° .11089 .000
Married with child 1.35465" 11124 .000
Divorce .52358 33760 408
CTE Single Married w/o child 1.22545° .10650 .000
Married with child 1.27523" 10682 .000
Divorce 49953 32421 414
CTA Single Married w/o child 1.08017 11375 .000
Married with child 1.07098 .11410 .000
Divorce 23851 .34630 901
ms1af 418 Taseludid q lunpaz @0 1umnwmsausd
N Mean Std. Deviation | Std. Error
PB Single 211 3.5716 .81249 .05593
Married w/o child 108 2.6000 97827 .09413
Married with child 107 2.5850 90019 .08702
Divorce 8 3.3500 1.23635 43712
Total 434 3.0825 1.00838 .04840
PC Single 211 3.6427 71226 .04903
Married w/o child 108 2.5833 96252 .09262
Married with child 107 2.5271 .92487 .08941
Divorce 8 3.2000 1.17108 41404
Total 434 3.0959 .99895 .04795
PT Single 211 3.6474 .80737 .05558
Married w/o child 108 2.6056 1.01961 .09811
Married with child 107 2.5252 97188 .09395
Divorce 8 3.4250 1.13861 40256
Total 434 3.1074 1.05629 .05070
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N Mean Std. Deviation | Std. Error
OE Single 211 3.6938 .83729 .05764
Married w/o child 108 2.5907 99471 .09572
Married with child 107 2.5103 1.00273 .09694
Divorce 8 3.1750 1.07138 37879
Total 434 3.1180 1.08234 .05195
ocC Single 211 3.6246 .88099 .06065
Married w/o child 108 2.5093 1.00666 .09687
Married with child 107 2.4636 98770 .09548
Divorce 8 3.3250 1.12599 39810
Total 434 3.0553 1.09834 .05272
(0N} Single 211 3.5261 90535 .06233
Married w/o child 108 2.5685 96796 .09314
Married with child 107 2.5850 .92988 .08990
Divorce 8 3.2250 1.02225 36142
Total 434 3.0502 1.03917 .04988
CPB Single 21 3.9194 .90003 .06196
Married w/o child 108 2.6056 1.04281 .10034
Married with child 107 2.5720 1.01663 .09828
Divorce 8 3.3500 1.12504 39776
Total 434 3.2498 1.17082 .05620
CPE Single 211 3.9716 .84962 .05849
Married w/o child 108 2.6056 1.05563 .10158
Married with child 107 2.6150 1.02670 .09925
Divorce 8 3.5000 1.30055 45981
Total 434 3.2885 1.16940 .05613




man 4.18 Jaseludiuena q luudazaoummumsansd (@o)

80

N Mean Std. Deviation | Std. Error
CPU Single 211 3.9005 .80389 .05534
Married w/o child 108 2.6259 1.04733 .10078
Married with child 107 2.6299 98548 .09527
Divorce 8 3.3750 1.18773 41993
Total 434 3.2604 1.11515 .05353
CTI Single 211 3.8986 .83845 05772
Married w/o child 108 2.5630 1.00732 .09693
Married with child 107 2.5439 1.02195 .09880
Divorce 8 3.3750 1.24413 43987
Total 434 3.2226 1.14797 .05510
CTE Single 211 3.8995 81191 .05589
Married w/o child 108 2.6741 99854 .09608
Married with child 107 2.6243 94198 .09106
Divorce 8 3.4000 1.14642 40532
Total 434 3.2710 1.09069 .05235
CTA Single 21 3.6635 .88282 .06078
Married w/o child 108 2.5833 1.02679 .09880
Married with child 107 25925 1.02678 .09926
Divorce 8 3.4250 1.14860 40609
Total 434 3.1263 1.09734 .05267
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ms@emsuuvihndeiln annsadngzd 1alagld Aunde (Mean) nazdnmudouuuuns gy

o
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(Owner Expert: OF) 11388114a11aA13 11300 999191081 (Owner Credibility: OC) ad

1%

v Y =R o ga v N . o )
NHNATUANTUAATIAAINUHAAATNUDILITUDIUND (Owner Similarity: OS) Ta9eneaIumssu;

U

A
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o J ]
sz Togrivouilon11un13 Ina (Content Perceive-Benefit: CPB) 1fa38Mn19a11n15503
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e
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9
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9
anud1elunslFauveudion11ums Ina (Content Perceive-Ease of use: CPU) 1adan1agny
9 ] 9
o mlszinndoyanalyl (Content Type-Information: CTI) asemednuilonilszinnanuiiuis
1 [ 9 dy o A d' d' 9
(Content Type-Entertainment: CTE) itag Ja98m19a11uilonlstnnnsninenssunneivod
v YA o A 1 a = a A 9 (9
VRAANY (Content Type-Activity: CTA) Nalanadanganssulumsaonaanuvse lgaumai)n
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M3197 4.19 ANRDY (Mean) 1azd@IUUYUVUUIATIIU (Standard Deviation) ¥9ITTEN1

9 [ o’dy A [ a A a A 9 [}
ﬂ'l‘l!ﬁ@l'.llaENTI?JNEI@E]‘WE]@ﬂiiiﬂuﬂ'li!,a@ﬂﬁﬂ@nllﬂi’E]i‘lN'luLW%‘quﬂLL‘V\IuLWﬁ]

v )

Pets Influencer a1uaNNaa s lumslFanuuazdumsaomsuuuihnasihn

(<))

d

e Hasemadudaiites Mean Std. Deviation
Mumeug
PB1 | snewiuganstlszmendt 12y 3.074 1.6988
PB2 | aeniugalszmenst wionn 3.173 1.0149
PB3 | aoviug Inoud 3.120 1.2136
PB4 maﬁuﬁﬁgﬁﬂmﬂmiwau%’mmaﬁuﬁ 3.021 1.1299
PBS | aeviug inealy 3.025 1.1915
!ﬂéf] 3.082 1.250
MuanYazidy
pCl | g duding edszamenl 3.210 1.6619
pc2 | 4091 naia Fodad Ufiicamdalaa 3311 1.1463
pC3 | e liufuRn s 3.069 9895
PC4 | Snayn ¥oUMNINTTY 3.078 1.3312
PC5 | Sndulay voudaninn 2.811 1.1757
!ﬂéﬂ 3.096 1.261
AUANNENBNTOTIAY
PT1 | wgdnssuiuanlomind 3.046 1.6696
P12 | Ufiamwedan lveadrves'd 3.304 1.0658
PT3 | shienssuiideserdomstlndulg 3.092 1.2008
PT4 | l@5usetamsud 2.790 1.2383
PT5 | aunsaldieiwiudaiamoiug 3.304 1.2137
!ﬂa'ﬂ 3.107 1.278
N30 4.19 Tosemedudatides duamannsadioy dudeioiiiaund

=

d’ A 9 [ a v A dl ld’ 9 [ d‘
GINGA N 3.107 39303NIAD AUANHUSUTY NAURATDYN 3.096 LIAS AITUTIINUT UAURAY
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M13199 4.20 AUNAO (Mean) taz a1 DeUUUNIATYIU (Standard Deviation) Vo 911a3n19A 11

& Y A~ 1

a a =]
dyanaveudveunINiinanenganisulumsidenaaaiunieldauvein

Y 1
ur1ma Pets Influencer auauaalalumsldnuvazdumsaeasuuuihn

ae1l1n
o YademauiIyanave AN U AND Mean Std. Deviation
SruanuFrmain
OEl | Anuidmimgnudiunginssy 3.143 1.7120
OE2 | amudmmgmadiugunim 3.304 12175
OE3 | Anuimimamuadiuaeniug 3.088 1.0382
OE4 | Anuidsimgyniadiunansusl 2910 1.2435
OES | Ao mgnadiunansay 3.145 1.2345
!ﬂéﬂ 3.118 1.289
Srumnniugode
ocl | fiyndnnwiigh sedud 3.134 1.7355
oc2 | fiveides Taeds fuidsn 2.993 1.1280
ocs | fimnwaunsalumsiteas 3.293 1.1652
ocs | szaumsallumsdesda’ 3.074 1.2268
ocs | 185umseensunnesdnsiersudas 2.783 1.1943
!ﬂéﬂ 3.055 1.290
MuUANNADIENDGAAM N
ost | oglndiResnuganay 2.802 1.6090
0s2 | szaumsanuIndifiesnudaaniy 2.961 1.0899
0S3 | yuuedRaizned1e 9 adwiudAAn W 3318 1.0530
0S4 | anvazmsl9Innd1enugaanu 2.947 1.2947
oss5 | anmaulaluizesns q adrwiudaaa 3.224 1.2414
!‘ila'fj 3.050 1.258
21AM319d 420 Tasomedudiyanaveadmoamns duanuderng ey
Fudeseifiauategaiiga i 3.118 sesaunfie duanuiuede Jaundvedi 3.055 uaz

Y Y v YA A A 1A
AUANVANYNUNAANIN UAURATDYN 3.050
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M3199 421 AUNAY (Mean) tazdIULouUUIATFIU (Standard Deviation) Upaadan1eau

v Y dy A [ a A a A 9 Y
mssugvestomlums Inaninadenganssulums@enaamunyelsaumesi)n

Y 1
ur1ma Pets Influencer auauaalalumsldnuvazdumsaeasuuuihn

aoihn
o Hademadumssudveuiiomlumsina Mean Std. Deviation
aumsFuiiszlovs
cpB1 | i langdnssudadiaovesauedld 3.189 1.7437
CPB2 L%’ﬂﬂqmmwﬁ’miéawmmmﬂﬁ’ 3.348 1.1638
CPB3 ﬁ’muﬁ%ﬂmgﬂﬂﬁ’ﬁﬂmmwum%u 3.373 1.0347
CPB4 | Aonfanssudmindniaseld 3.111 1.3834
CPB5 | Aonnansuaidmindaiiaseld 3.228 1.2443
e 3.250 1.314
MUMITVFANNAYDAUIY
CPEl | 3 anumwanamau 3313 1.7256
CPE2 | aduanududu 3.210 1.1771
CPE3 | a519Augua 3359 1.1868
CPE4 | 5 usetivanala 3.196 1.2772
CPE5S | a¥f1aonsuaivy 3364 1.2828
méﬂ 3.288 1.330
Mumssuianuaelumsliau
cPUl | fianwdaga raula shldesnaaniy 3.219 1.7461
CcPU2 | “waomsvhnnuiily 3.486 1.1377
cPU3 | dwdemsaudiitoneae’ly @ tink) 3.295 1.0083
CPU4 | Mgsiomsiliinaiuy 3.078 1.3587
CPU5 | 91899m5%na13 (I Admin) 3.224 1.1921
!ﬂa'ﬂ 3.260 1.289

A Y Y o 9 & Y o 9
NANTNN 4.21 ﬁ%ﬁ] YNNA 'mﬂ'lﬁiﬂgsllf]ﬂm@ﬂﬂlt!ﬂﬁIWﬁ mum‘iiugmmmg NEUIU

v '
v AA S

< A A A Y [ ' Y A A 1A
LﬂUﬂﬂﬂﬂﬂNﬂ']LﬂaﬂQ'\iﬂq@] N 3.288 TO303U1AD ﬂWuﬂ'ﬁﬁ‘U;J:ﬂ')']iJ\ﬂEﬂUﬂWﬁi“]N’lUllﬂHﬂaﬂﬂﬁ!ﬂ

9 v 9 Jd A A 1A
3.260 Loy ﬂWHﬂ']i'ﬁ‘Ug‘ﬂi$IEJ‘b'u ummagagn 3.250
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M3199 422 AUNAY (Mean) tazdIUToUUUNIATFIU (Standard Deviation) Upaadan19au
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Y 1
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o TasemadnsznveaiforlumsTna Mean Std. Deviation
Srumslioyaitaly
CTIl %’egmﬁmﬁ’uwaaﬂimﬁﬁﬁgm 3.219 1.7475
CTI2 Gl’fmlumﬁmﬁ’uqmmwﬁ’@’i%m 3.334 1.1952
CTI3 %’amﬂmﬁm fundnsaaidadiaos 3.267 1.0363
CTI4 %}@Hﬁlﬁ'ﬂlﬁﬂﬁ%ﬂiimﬁ1ﬁ§hﬁ’@i§m 3.143 1.3431
CTI5 %’agmﬁ'mﬁumﬂﬁuﬁﬁﬁigm 3.150 1.1803
méﬂ 3.223 1.300
UM lAnNNTMNg
CTEI | fvfasilszdriuvesdnides 3.235 1.7086
CTE2 | fonssuiiisawiudhvesdnides 3.410 1.1240
CTE3 ﬁi}ﬂﬁuﬁﬁﬁ’mﬁ’uﬁmiéawmmj’éu 3.311 1.0000
CTE4 | Aonssunenthuvesdaides 3.152 1.3727
CTEs | ilomiiilunszumhudadiaos 3.247 1.1174
!ﬂéﬂ 3.271 1.265
Srumsindonssufinervesivdannu
CTAl | druan TalsTud 3.002 1.6431
CTA2 | 53mslonaasual 3.276 1.1093
CTA3 | NINTINMIAAA (Event) 3.154 1.0042
cTad | Aanssulumefilidfanu 185 mann 2.993 1.3326
CTAS | mynoudaminongaaaluTne 3.205 1.2069
!ﬂa'ﬂ 3.126 1.259
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U Pets Influencer uANNAdlalumsldnumaziumsasaisuuuihnaeihn
a 4 v A 1 a A a A 9 Y
MiIAgHendwadonnanssylumaaenaanumse lsauatjounuimwe
v 2 9 ) A ! a ¢
Pets Influencer a11A1UA4 12 lums lsnuuazdumsasaisuuuiinaein awsansigy
a 4 as LY a Q‘f [ v J
lannmsdnizidreIsmsmaduilseansandunusniyna (Multiple Regression Analysis)
9 A o J I Jd A v o o o a ] dy
sEAUANUFNY 95 1losidud Wisoaisd Ay 0.05 laenadouauuagiu Al
AuuAFIUN 3
v W c’dy 9 9 o 4 = a [ a
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=Y [ 25
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=
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[ YY) (dy 9 9 [ A o (=} a 1 a
H,: T30 IRE9U0 U VDUND AMUANHUSHTY lliJﬂJNﬁL%\‘l‘]J’Jﬂ@]ﬂWi]ﬁﬂiﬁJclu
a (=) 2\’/
msidenanaurs o ldaumlanuume Pet Influencer MuaNAla 10
[ e’dy 9 9 Y] A v A a 1 a
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AUUATIUN 5
v o o’g 9 9 a = a 1 a
H,: Tadaiifeswoud vouns Auanuannsanay linasuinaenganssy
a Y g’z
lumsidenaanumie lsaumlatnunuma Pet Influencer AuANA I 10
v o d 1 a a 1 a
H,: Jadedaiinesueudnvouns AUANUA TN INATIINABNYANTTY

a Y gj
Tumsidenaaaurie lFauanunuma Pet Influencer A1uamuAsla 10

d' a o [ e’g F) A 1 a A a
M3 NN 4.23 Wﬁﬂﬁ'llﬂi?%ﬁ‘]jﬁ]%ﬂﬁ@nmﬂﬂﬂl@ﬁlﬂ?ﬂl@ﬁlWﬂﬂﬁﬁWﬁﬂ@Wﬂﬁﬂﬁﬁﬂiuﬂﬁlﬁ@ﬂ@ﬂ@TM

) o Y d ]
w3 lsarnmlat)nuwiimg Pet Influencer ATuAMWAY 19 15911

Model R R Square Adjusted R Square | Std. Error of the Estimate

1 .879 73 71 .54749

s 9 Y] a

A OOy v o w
2177135197 4.23 J90dA 1009909 1V0 AN Aud1oWUT Aruanbuzide
a s 1 I J @ J = o 4 a
MuaNuasaNey Ja1 R u 0.879 uiladn Tadeludiuaig 9 Tanuduius ) luneamis
= v a A a A 9 Y Y 4
@eanununganssulumsonaanuse l5aumlainunume Pet Influencer MUAMNAID
1 I @ 1 = a a
1%971 uazaA1 R Square (U 0.773 vaneds Taveluduaie o anuannsassuienganssuy
a &Y g).l
Tumsidonaaamunieldanuatjnunuime Pet Influencer muanuaslaldanlaiosaz 77.3
) & a a @ A AN 1 Y= J = =
uazdeuaz 22.7 Wudnswavesdualsou 9 1l lAdAE uag Adjusted R Square A1 0.771 Hu18D
] 1 o a a Y
Tadeluduae q aunsowensainganssulumsidenaaniunsold aumlatinuvlume Pet
v 3 y vy A A @
Influencer auANUAT v 151 1A Sosaz 77.1 TaslimanuaaiamaouIATgIUMITNEINTEL

NN +0.547

q' a d v r{dy Y A
M3197 4.24  ugaIRamsAnsIzHmnNNLlsUsiuves Jatedaliaesueudiveunanasna

1 a A a A Y @ Y
ﬁf]WQﬁﬂiillsluﬂ'li!a@ﬂ@lﬂﬁ'lilﬂi@i“]f\ﬂuW\IcﬁuﬂLW\IulW’ﬂ Pet Influencer AU

anuaalalda
Model Sum of Squares df Mean Square F Sig.
1 | Regression 438.151 3 146.050 487.243 .000°
Residual 128.892 430 .300
Total 567.042 433
a. Dependent Variable: TU
b. Predictors: (Constant), PT, PC, PB
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{ [~ [ @ 1 @ v o ¥
NNT19N 4.24 naaaldisiuniadadeediaios 1 1a9s (TadedaiResveuiives
o o (% A o

INIATUATUAIOWUT (Pet Breed: PB) A1uanyaiziido (Pet Characteristic: PC) agA1U

a AaAa A 1 A a A 9 (94
ANNANNTONAY (Pet Talent: PT) Uanswaas lunisidenaamunie g sjnuvums

Y 2 Y 1 A v o W aa a S Y 1 .
Pet Influencer A1UAMMWAY T8 15911 pelidodyneada Taodnsizd 1aa1naA1 P-Value (Sig.)

v '
I=Y=N o 3 =

MiiA1 P-Value (Sig.) 111 0.000 Fetpenanivdnni 0.05 1l

H a S o a Q(
m‘;nﬁ 4.25 Wﬁﬂ']i?kﬂﬁ?%‘l’iﬂ?ﬁ‘h‘lli%ﬁ“l/l‘ﬁﬂ?iﬂﬂﬂﬁ]ﬂwyjﬂm (Multiple Regression AnalySiS)
o o A v vy v o Yy Ao
ﬁumﬂmﬂz’fmmmmmmmmmmmmumﬂwu‘q (Pet Breed: PB) ANUANHUSUTY
(Pet Characteristic: PC) a1 ﬁ’mmmmmmﬁmu (Pet Talent: PT) ?'NNaG]'E)Wf,]aﬂiiiJ

a o d v
Tumsidenaaauwsoldaumajnuniimy Pet Influencer AuaMAI I IdaIU

Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
1 | (Constant) .041 .088 460 .646
PB 261 .060 230 4.362 .000
PC 427 .059 373 7.272 .000
PT 342 .062 316 5.538 .000
a. Dependent Variable: TU

v JIA 4

~ a 4 1 Y] 3 @

1INMI5 NN 425 Ham3nTzHIzy Jatodadifesvoudivounaauaiewusy

(Pet Breed: PB) #1Ua Ay Tid 8 (Pet Characteristic: PC) 1A MUANNAINITONIAY (Pet Talent:
[l 1 a = a A 9 (92 9 g}/

PT) dawagonganisulumsdenaaaiunoldarumlanuwume Pet Influencer A1uAAT 10

9 w a

' o a o § J 73 o A '
19910 edndinsdrgnedna o szauadonu 95 nlesisud 119991nA1 P-Value (Sig.)
= | 9 1
UMUBYNI 0.05
d' a 1 o ya 4 Y v o c{dy k) k) [
IUONITUINT Beta ﬂ?iﬂ?LﬂiTSﬁWﬁllﬂ'ﬂ T8N 109UV INIA U N UL
Aa o .. 1 1 a A a A 9 (9
UNY (Pet Characteristic: PC) E"NNa@’E)Wf]@]ﬂiillil!ﬂ”lim’f)ﬂ@ﬂ@ﬂﬂﬁii’](’lﬂﬁ"lulwcﬁuﬂLL‘I/\I‘L!L‘Wi] Pet
Y g Y 1 A v o o ~ A 1w I
Influencer ﬂ"ll!ﬂ’J"I?J@Nclﬁ]iG]N"lu YWUUIFIAYNINNGA NAT Beta IN1NU 0.373 59909 1u
v o J 1 a J 1w
ﬂililflﬁﬁ’.llﬁEN"‘IJ’ENL%}"I"‘IJ’ENLW%ﬁ?ﬂﬂ’«)"lllﬁﬁﬂiﬂwmy (Pet Talent: PT) A1 Beta 110U 0.316 LA
Y

v o d v J 1 1 o o w
']jﬁ]ilﬂﬁ@nlaEN‘U?J\‘]L%)"IGU?NLWﬁlﬁl”IuﬁWJWHﬁ (Pet Breed: PB) A1 Beta iN10U  0.230 ¢uaAU
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H,: 998 daeaueadnvouns MUANNEINTONAY JNAEUINAONYANTTY

Mumsdeasuuuihnasin

Y a J v o d % A 1 a 4
ﬂ“li”lﬂﬁ 4.26 Wﬁf‘ﬂi’Jlﬂ‘ﬂgﬁﬂi]i]EIEWI’JLEENGUENL%}WGU@\‘IL‘Wi]‘]/l’ﬁ\maG]EJWE]G]ﬂi‘iiﬁ%uﬂﬁ’?f@ﬁﬁ

nuuihnaein
Model R R Square | Adjusted R Square Std. Error of the Estimate
1 .845° Wils WAL 7728

a. Predictors: (Constant), PT, PC, PB

s 9 Y] a

v Y
1INA15199 4.26 Tsedadinesvoudiveuns auaienug sudnyuzide
a 1 I U [ 1 [ Y4 a

Muanuasofey Ja1 R 3w 0.845 uiladn Taseludiuaig 9 Tanvudusiug b lunani
= Y% a 9 d‘ v 1 I = [
RINUNUNYANTITUMUMIToa15uVVLInAel1nuazaA1 R Square 11U 0.715 viwede Jade
Tumuae q Tanuannsoesuenganssusumsaeasuuuihnaeihn 1a3evay 71.5 way
9 I a A (Y A A ) Y= . =) =
fovay 28.5 1Wusninavesdusou q 1 li'ladny uay Adjusted R Square a1 0.713 138D
[ 1 4 4 1 1
Jaseluduaie q ansanensaisumsaeasuuutndelin lasesas 71.3 Taglia

ANUARIAADBULIATTIUMINGINTBNINY £0.7728
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d' a d v o o’g 9 A
M319N 4.27 uaaaramsaasizimaNuLlsdsiuves JatedadifesveudiveunangIwna

1 a 9 d' 1
GI@‘WE]G]ﬂiﬁJﬂ'luﬂ'liﬁ@?f'lilmﬂﬂ'lﬂﬁﬂﬂ'lﬂ

Model Sum of Squares df Mean Square F Sig.
1 Regression 643.535 3 214.512 359.220 .000°

Residual 256.779 430 .597

Total 900.313 433

a. Dependent Variable: WOM

b. Predictors: (Constant), PT, PC, PB

! < T [ ' o v o g
1NANTNN 4.27 uaas Iimiuniititeediados 1 Tase (Tadvdniinesvesdives
INIRTUATUENBWUT (Pet Breed: PB) ATUANHAIZ o (Pet Characteristic: PC) 1AM UANNATNGD
WiAY (Pet Talent: PT) anTwasonganssuaunsaedisuuuihnaelinedelivedinsy
Aaa a S Y 1 - A 5 T W = Y 1 1
NNADA 19e2AT121 1491081 P-Value (Sig.) NUA1 P-Value (Sig.) 191111 0.000 F3ri08n3161

v o

WodA 0.05 1104

H a 1w = | S
3197 4.28 Nami%mﬁzﬂﬂiﬁmﬂi&ﬁﬂ‘ﬁfﬂiﬂﬂﬂ@ﬂW?jﬂﬂ! (Multiple Regression Analysis)
o o DA v vy 9 o Y
ﬂlaﬂﬂi}ﬂElﬁ@l')!,aEl\‘lﬂlﬂﬂlﬂWﬂl@ﬁLWﬂﬂ?u@’luﬁ’lﬂWﬂﬁ (Pet Breed: PB) ATUANHUS
U8 (Pet Characteristic: PC) HaE A1UANNAINITONIAY (Pet Talent: PT) d9HA

U a 9 d' 1
ﬁ@Wﬂ@ﬂﬁiNﬂW‘L&ﬂﬁﬁ@ﬁﬁllﬂﬂﬂ?ﬂ@]@ﬂWﬂ

Unstandardized Standardized

Model Coecfficients Coefficients t Sig.
B Std. Error Beta
1 (Constant) -.744 124 -5.983 .000
PB 137 .084 .096 1.628 .104
PC 598 .083 414 7.214 .000
PT .503 .087 368 5.767 .000
a. Dependent Variable: WOM




91

{ a 4 1 v o J 3 o

1INA13197 4.28 HANTAATIZHIZYN Yadoda Iae9u0 U U UNIMIUB N Y
18 (Pet Characteristic: PC) 1A AUANUEINITONIAY (Pet Talent: PT) daNaA0NgANTTY
9 A 1 ] A v o w aa @ A @ J < 4
Aunsaeaisuuulinaelin ed1allsdAYN A0 & TTAUANNFNU 95 1loSiFua
¢£I 1 . = 9 1
1H9991nA1 P-Value (Sig.) UAMBINI 0.05

A A 1 o ya 4 9 v o o’dy 9 9 [

eniniana Beta vl nszvina lan Tatedaiinosveudveumdiuanyae

(%

1do (Pet Characteristic: PC) dananonganssuaiunisdedisuuuihnaein edieiitoddny
~ A [ I v o d’dy 9 Y a
NN NA1 Beta 1M1 0.414 5090301 uiT998d 0 IR eU0 U 1VBUNIATUANINA NI TONIAY
(Pet Talent: PT) A1 Beta 11171 0.368
ANVAFIUN 9
Y Y Y ~ 9 % o"dy (= a 1
H,: 998621 AAa0 19030 AIUANUFEIFIYAIUTANADS MTHAIBILINAD
a a (4] g’;
woanssulumsidenanauvseldaumlatjnunumy Pet Influencer MuaNualalFau
v o { [ o’g = a [ a
H,: Tadoiyanadweunas uaNusemYa Te Saeadinadaandenganssu
a Y Z}J
lumsidonaanuvse lFaumsinunuma Pet Influencer aunudlaldau
ANVAFIUN 10
[ 9 9 [} d' A (= a 1 a
H,: Tadsdayanamiveauns aAuanuiuyens lulnadauinaenganssuluy
a Y g}.z
MILAonNAAMINYS 0 1T W nuNWD Pet Influencer A1unAA T 19911
v o 4 Y } A A =1 Aa 1 Aa
H,: T998691ANAI010WD AIUANNUNFDND UnaiFauInaenganssylu
a Y g}.z
MILaenAAM Y0 1T W TnuNwD Pet Influencer A1unA T 14911
AUUAFIUN 11
v o 9 Y a = Y v YA (=} a
H,: Tadeayanadveans suyaanmmiiansazadenudasmy lisadauan
] a A a A 9 5] 9 g'/ 9
aenganssulumsdonaamunsolsauesinuvlums Pet Influencer ATuANUA T T
v W 9 F) a = Y v YA A a
H,,: J998721ANAI9IUBANY ATUYAINNINUANHULANBNUAAANTY UHAFILIN

' a A Aa A 9 =] Y ¥ 9y
ﬁ@Wﬂ@]ﬂjjlﬂuﬂ”ﬁ!a'ﬂﬂ@ﬂﬁTNﬁi@i%Q]ulw%uﬂllwulWﬂ Pet Influencer ﬂWUﬂ’nﬂJﬁQiﬁﬂGﬁ\ﬂu

4 a 4 v o { 1 v a a
9’]151\1‘?] 4.29 Naﬂﬁ’JLﬂﬁ%‘l’iﬁﬁ]%ﬂﬂ’JﬂﬂﬂﬁL%}T‘U?NL‘Wilﬁﬁ'\iNaﬁ@Wi]@]ﬂﬁiiJcl‘LlﬂWi!ﬁ@ﬂﬁﬂﬁ111

o ¥
#5015 Wy nuW LN Pet Influencer ATUANNAT T TFa11

Model R R Square Adjusted R Square | Std. Error of the Estimate

1 .890° 793 792 .52250

a. Predictors: (Constant), OS, OE, OC
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~ YY) 9 9 ~ 9 [ 4 Lﬂy
10M15 199 4.29 T998AI1YAAAITIVDUNIATUANUTEIFIYAIUTATID O
Yy A A Y a A o Y v Ya = 3 ]
AUANNUNFEND LAy AMuYAaNMNTaNYuzAIenUAAAA1Y a1 R 1TY 0.890 uiladn
[ 1 o o a v @ a a
Jadelumuais q Tanuduius W luiemaferdunungdnssulumsdendaaiursoldau
(9 g’z 1 I [
iWlastnu une Pet Influencer ATUANAT 1195971 1azaA1 R Square 114 0.793 viunoda ade
1 a a a <Y
Tuduas q Janweunsoeiuronganssulunmsaenaaaiunse lsaumnastnurume et
25 I a A o 4 { 1
Influencer MuANNAd I 1511 1#3 psaz 79.3 uazdeesaz 20.7 Wudsniwavesdwalsdu  1'lu'ld
o 1 4 a
AAY1 1AY Adjusted R Square 3A1 0.792 vidnedafadsludiudis 9 emnsanensainganssu
a (=] g’/
Tumsidenaaaunsaldaumlatinuumws Pet Influencer Arunmaalaldanu’ld Sooaz 79.2

1 4 d 1w
I@]ﬂﬁfﬂﬂiﬂllﬂﬁW]Lﬂﬁ@ull1@3;@11!ﬂ1§‘1/‘|81ﬂiﬂ!m1ﬂﬂ +0.523

4 a Jd v @ - 1
msnﬁ 4.30 LLﬁ@NWﬂﬂ1§3lﬂ313‘Viﬂ1ﬂ’J13JLL‘]J§°]JTJuGIJfJ\T]ji]ﬂﬂ@ﬁuﬂﬂﬁL%WTﬁ]%Wﬁ]ﬁﬁﬂNaﬁﬂ

a A a A Y (2 Y
Wf]@]ﬂﬁﬁiJclUﬂ']ﬁLa@ﬂ@]ﬂﬁ1uﬁﬁ@1‘ﬁﬂ’]ulwcﬁuﬂLLV\IULWﬂ Pet Influencer A1UAIY

aalalsfan
Model Sum of Squares df Mean Square F Sig.
1 Regression 449.651 8 149.884 549.018 .000”
Residual 7391 430 273
Total 567.042 433
a. Dependent Variable: [U
b. Predictors: (Constant), OS, OE, OC

A < 1A @ ' @ v W
11n15199 4.30 uaaslmauniidadeedinios 1 Tate (Trveayanad1veuns
: % zfdy 1 4
ATUANUFE I YA TUT AT (Owner Expert: OF) A1UA1INU SO0 (Owner Credibility: OC)

9 a o 9 v YA .. . a A 1
nay muuﬂaﬂmwﬁaﬂymzﬂmﬂﬂw‘mmu (Owner Similarity: 0S) Joninaaslunisaen

9w aa

a =) g’; v o
anaunse laumlatjnuvume Pet Influencer auanuaslaldau ediivedagnieada

v
=

TaeAns 1w 1819A1 P-Value (Sig.) ATiA1 P-Value (Sig.) 151171 0.000 #arfpeniidnisddayi 0.05

HUIBY
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Y a 1w a £
Ms19h 431 wanmsInsIzHAIdUszANTn1InAn0eNY Y (Multiple Regression Analysis)
v o v v A Yy o oA
Y091f9uAIYAAAIVOUND AUAMUTIIMQYAIUTA SRS (Owner Expert: OF)
AUANNUUTD0 (Owner Credibility: OC) HagmuyAanMNlanyuzad10nY
ya .. . A ' a A a A 9y
HARAIY (Owner Similarity: 08) Ndswaaonganssulumsdonaamunseldau

o ¥
iWatjnunlume Pet Influencer MuAMUAI 1D 1F010

Unstandardized Standardized

Model Cocfficients Cocfficients t Sig.
B Std. Error Beta
1 (Constant) 183 .081 2.266 .024
OE 488 .052 461 9.414 .000
oC 302 .058 .309 5.550 .000
(ON) 177 .047 161 3.732 .000
a. Dependent Variable: [U

= a 4 1 v o ~
1NN 431 HANIUATIZH T2 TIVEAIYANAIIVDIND ATUANUFEI Y
o d’dy [} 4 a
AR IA09 (Owner Expert: OE) ATUANUULTDND (Owner Credibility: OC) Ltaz@ULAGNNTN
NanbazaaIen UgAAAN (Owner Similarity: 0S) denanenganssulumsdonaaaunsoldan
(4 9 g}J 9 1 A v o @ aa [ d‘ <
W1 L 1na Pet Influencer auaNuAla g egaliisddyneana u szauanudoly
J < s A 1 R A9 1
95 11lo51HuaA 1199101 P-Value (Sig.) ¥MUBYNI 0.05
d‘ a 1 o Yya 4 Y v o 9 9 d'
{eNNMTaNaT Beta 1IN zvina 111 Tateayana1veans aAuanudersy
9 [ o’dy 1 1 a A a =l 9 Y
AMUAA A9 (Owner Expert: OF) daHanonnanssulumsaonaanunio lsamas nuumwe
FY 2’/ Y L] A v o w a A [ Y 3
Pet Influencer A1UAMNAI 19 15011 pe1elTodMNINNGA NA1 Beta (ND 0.461 59903011l
Tadoaa1Ana1v0UnY ATUANLUUFDDD (Owner Credibility: OC) A1 Beta 111111 0.309 1Az
aseananaveunamuyaanmmwiianbazadenugana1y (Owner Similarity: OS) A1 Beta
MNY 0.161 MUAIAY
AUUATIUN 12
v o Y Y A 9 [ (dy 1 a 1
H,: Ta38a11Ana1ve9ne AuANUFeImyaIuda e lilinadauinao
a 9 d‘ 1
WAnssTuAIUMsdemsuuuilinaein
v o v P A Y, o I A A '
H,,: T938621ANaI0 10090 A1UANFIITIYAIUTA IR0 UNAITIUINGAD

a 9 d‘ 1
‘Wi]@]ﬂiillﬂWuﬂﬁﬁﬂﬁﬁlm‘ﬂﬂ"lﬂ@]i’)‘]hﬂ



94

AUUATIUN 13
v k) k) oA A (=} a [ a 9
H,: adeayanaidiveuns auanuiniede lulinaBauinaonganssuaiu
A .
msaeasuuvinaeln
v W 9 9 1 d’ A = a 1 a 9
H,;: J998621ANa10199UND AUANNUFDDO VHAIFIVINADNOANTITUATY
A .
msaeasuuvinaeln
AUNATIUN 14
v o Y Y a =y 9 v YA (=} a
H,: Jaseayanaswvouns suyaanmmiansazasenudaaay lulina Fan
[ a 9 A [
aonganssuaumsaomsuuvinaethn
[ 9 9 a =y Y [ Yy =1 a
H,,: 1998611ANa 1IN MUYAINMINNANEUZASNUHAAA TN UNAIFIDIN

[ a 9 d' 1
G]E]‘Wi]@]ﬂﬁillﬂ1uﬂ15ﬁ@ﬁ15ll‘ﬂ‘ﬂﬂ1ﬂ@]ﬂﬂ1ﬂ

H a < v o 9 {1 1 a 4
ﬂ1§1\1‘ﬁ 4.32 Waﬂﬁﬁ]lﬂi18“H“]ji]i]EJG]’J‘]_JﬂﬂﬁL%Wﬂ]ﬂﬂlWﬂﬁﬁiNaﬁ@WﬂﬁﬂiiNﬁﬁuﬂTﬁ’ﬁ’OﬁWiu‘UU

1neo1hn
Model R R Square Adjusted R Square Std. Error of the Estimate
1 833" .693 .691 .8014

a. Predictors: (Constant), OS, OE, OC

~ v v ~ [ 4 dy
110A15190 4.32 Ta78dYAAAIIVBUNIRIUANUTEIFIYAIUTA DO
Y A A 9y a = Y v YA a0 < J o
AuAMULFeNe Az muyaanmwlanbazadenudanay a1 R iy 0.833 uan Jade
1 = o Y4 a =) v W a 4 1
Tumuen q danuduius 1 luiemaderdusungdnssudiumsdeasuuuihnaetn
1 I~ = @ Y 1 = a a 9
1LazA1 R Square 114 0.693 naeds Tadelumuais q innuaunnsoesuienganssuaiu
4 [ Id Aa A o 4 { 1
msdeasuuuiinaeilhnlasesas 69.3 azieeay 30.7 Wuoninavesansou q 1'lula
[ 1 4 a
AN 11z Adjusted R Square UA1 0.691 111899179981 U@ LA 9 FNTaNeINTAINGANTTY
A a A qu o v Ay & ] P
lumsidenaamuvie lFaumagnurumesgnasiiosauanuaslaldan’ld fevaz 69.1

1 4 d 1w
Iﬂﬂﬁﬂﬁ‘l’ﬂl]ﬂﬁ”Iﬂ!ﬂﬁi’]ull1ﬁi§1uﬂ1i1ﬁl81ﬂimm1ﬂﬂ +0.8014
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H a d [ - 1
ﬂ'li'lﬂﬁ 4.33 L!ﬁﬂ\‘lNﬁﬂﬁ"J!.ﬂi'13ﬂﬂ'lﬂ'3111L!.ll3‘1Ji'JuGUﬂﬂﬂ‘ﬂ%ﬂﬁﬁuﬂﬂa!%ﬁlﬂ\uw%ﬁ@’NWtWI’E]

Model Sum of Squares df Mean Square F Sig.
Regression 624.155 3 208.052 323.953 .000°
Residual 276.158 430 .642
Total 900.313 433

a. Dependent Variable: WOM

b. Predictors: (Constant), OS, OE, OC

{ < 1 [ ' o v W
11013197 4.33 uaaslifiiuniidivediaios 1 Jase (Thtedyanaiiveans

v
Y

9 A Y v A oA A e
AMUANWTEIFIYAUTATIA09 (Owner Expert: OF) A14AIUUUFON0 (Owner Credibility: OC)
HAZATUYAINA NI N UZAT WA UAAAA1N (Owner Similarity: OS) HENTWaRoAIUMTAO A1

[ (] A v o w an a S Y 1 . d’d 1 .
uuuthnaeihn ednlisdiAgniedda Taeinszi 1a0na1 P-Value (Sig) N1iA1 P-Value (Sig.)
A 0.000 HetipenNaniod 1R 0.05 1L

[

H a d a £
3197 4.34 Nami%mﬁzﬂﬂiﬁmﬂi&ﬁﬂ‘ﬁfﬂiﬂﬂﬂ@ﬂW?jﬂﬂ! (Multiple Regression Analysis)
v A [ n’dy
UDN ﬂm&lmuﬂﬂm%}wmgm ﬁWuﬂ’NiJl%fJ’)“]ﬂiyﬁ1u’ﬁﬁ'Jmﬂﬂ (Owner Expert:
OE) A1UAMNUFBD® (Owner Credibility: OC) taz a1uyaannInlianyue

AMBNUAAAATN (Owner Similarity: OS) NAINAADNYANTTUAIUMITOAITUDY

1ngeihn
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
1 (Constant) -.501 124 -4.043 .000
OE .604 .079 453 7.602 .000
oC 342 .089 261 3.842 .000
oS 218 .073 157 2.994 .003
a. Dependent Variable: WOM
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{ a o 1 [ {
INATN 4.34 WANIIAUNIICH IS ﬂ%%ﬂﬂ?ﬂﬂﬂﬁl%ﬁlﬂﬂ!ﬂﬂ ﬁWl‘lﬂ'NiJ!%fJ'J‘b"]ﬂJu

9 o o

F4 [
AT A9 (Owner Expert: OF) ATUANUUF0DD (Owner Credibility: OC) 182 @ 1UYAANATN

[

NanbagAa 1w URAAAIY (Owner Similarity: OS) dawanengAnssuaumMsdomsuuuthnaein

=Y a o A 73 & A ' . 2y 1
DYNUUITINUNNADA U FTAUANUITOUU 95 nosiFua 1Ho391nNA1 P-Value (Sig.) uMUDENI

0.05

]
a U

A o ya 4 Y v W k) Yy

IUOWIITUIAT Beta ﬂWﬂlﬁULﬂi”IZﬁNallﬂ’N ﬂ%ﬁ]ﬂ@ljuﬂﬂa!‘ﬂﬁl@ﬁlwfﬂ ATU
Y

f

P
v I

4 1 1 a 9 4 1
AT INIYATUTAIAE9 (Owner Expert: OF) danasonganssuaiumsaodisuuvihnaelin

9

1 =

v o w { {1 Y I v W
pg1aTivedidnuIniiqe 1A Beta 1Ay 0.453 sesasuniufisedrynnadrveauns
AMUADWUUFDDD (Owner Credibility: OC) A1 Beta 11101 0261 1oz Tadesiyanad1veuns
auyaannmilanymzAdenuganA Y (Owner Similarity: OS) A1 Beta 117D 0.157 AWE1IAU
ANVAFIUN 15
Y
v o [ 4 ] a 1
H,: Tadomssviveuilonrlums Ina aumssviise Tea lulinadauanae
a a (=] H)
woAnssulumsidenaaaumseldaumlajnunumy Pet Influencer Muauadlaldau
Y
v o @ 4 a 1
H,.: Tesenmssuiveuiiom lunis Tna dumssvise Tomi TnaFauinae
9
woaAnssulumsidendaauvseldaumla]numlums Pet Influencer MuaNuadlalFau
AUUATIUN 16
@ [ dy Y v Y (=} a
H,: Tatemssugveuiiom lums Ing Aumssuianueaynauy lilinaauan
' a A a A g9 o Y 2 v
apnganssulumsenaamurse l5aumsnunuimng Pet Influencer MuANUAI 191511
o o & ) v Y 2 s
H,: Yodenssuzveauienilums Ina aumssuinnuaynauIy THaiFauan
' a A a A g9 o Y 2 v
apnganssulumsmenaamurse l5aumsnunuimng Pet Influencer MuANUAI 1915910
AUNATIUN 17
[ v Y dy 9 v Y 1 9 A
H,: adenssuveutom lums Ina munssuganudelumsldou Lilina
a ] a A a A F =] Y g}/
wInaengAnssulunsiaenaanunse lsaumsnunuime Pet Influencer MUANUAT1Y
9
[ o 9 t&’ Y o Y J 9y IS
H,: Tadenissugveateon luns Ina Aunissuganudielunislenu Uwa
a 1 a A a A Y (o2 Y 3
wauInaenganssulunsaenaanunse lsaumainunuime Pet Influencer AMUAINAITD

iEARY
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d' a 4 [ v 9 tél A 1 a A
M3 NN 4.35 Naﬂ'lﬁ']!.ﬂ31$Wﬁ%%ﬂﬂ13ﬁ‘ﬂgﬂl@ﬂluﬂﬁ11uﬂ15IWﬁVIﬁ\‘]Naﬂ@WQﬁﬂﬁﬁﬂJiuﬂTﬁlafJﬂ

a 24 g’l
Aaansoldaumlatnuime Pet Influencer Aunnuaslaldau

Model R R Square Adjusted R Square | Std. Error of the Estimate

1 .895° .801 .799 51258

a. Predictors: (Constant), CPU, CPB, CPE

~ o v Y dy k) v 9 9 [
110a15 190 4.35 Tademsiudveaiiom lums Ing dAumsiod dunsivj
o 1 1 I 1 o
anuaynauu tazaumssuianudielumsldau e R Tl 0.895 nlan Taveluain
1 =\ [ Y] o a ) (% (% a = a A 9 (24
a9 q fanudwius W luiamaderdudunganssulumsdonaamunselFaumsin
)
% 1 I [
U3 Pet Influencer A11ANA 1319911 nazA1 R Square 11 0.801 uneDe Jadeludu
1 =\ a a A a A 9 (9
A1 q Iawamnsnesuenganssulumsi@enanaumso laumatjnuume Pet Influencer
g’./ I a A @ 4 1 [l
muanuaalaldanuldosas 80.1 vazdesaz 19.9 Wudnsnaveadnalsou q i lulddnmn
(9 1 4 a
118 Adjusted R Square §A1 0.799 Hanedefadeludiuais q amnsonensainganssulu
a (9 g}/
n1sionana s o lsaunatjnurumy Pet Influencer auauaslaldauld Sosas 79.9

a 4 o e GY
I@]EIlIﬂH‘TﬂllﬂﬁW]Lﬂ'ﬁfluiﬂ@‘iﬁﬁ!ﬂ1§W81ﬂiﬂ!!‘1/]1ﬂ‘lJ +0.513

d‘ a d 1 @ v 9 dy A
139N 4.36 LL’ﬁ@NW@fﬂi’Jl,ﬂ‘ﬂgWﬂWﬂ’JHJL!“]J'ﬁﬂiﬂuﬂlﬂiﬂi}ﬂ‘c’lﬂﬁiﬂqﬁﬂlﬂﬂlﬂ@ﬂWiHﬂTﬁIWﬁﬂ

L J a A a A 9 (94
fNWﬁﬁ@Wi}ﬂﬂii‘J\liuﬂﬁLaﬂﬂﬂﬂ@’ﬂilﬁiﬂi%ﬁuLW‘]ﬁuﬂL!WﬂLWﬁ] Pet Influencer

Suanuasla g
Model Sum of Squares df Mean Square F Sig.
1 | Regression 454.064 3 151.355 576.062 .000”
Residual 112.978 430 263
Total 567.042 433
a. Dependent Variable: IU
b. Predictors: (Constant), CPU, CPB, CPE

{ < 1 o ' o o [ {
1INA15199 4.36 udas ldmiuniidedeediaios 1 T99e (Jademsiuiveuiion
o 4 o
Tuns T Sumsiuiilse Temd (Content Perceive Benefit: CPB) A1UMITUSAINAYNAUIU
(Content Perceive Enjoyment: CPE) uazﬁ’ WUMST ‘]J§ anudelums Gl“lafjﬂu (Content Perceive Ease of

a A 1 a 5] 2
use: CPU) lionsnanelumsidenaamumse ldamumlatjnuvuma Pet Influencer auamuaala
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[ v o w aa a o 1 . { 1 . T W
1% edralivednynieana Taedinsizn 1491a1 P-Value (Sig) 1A P-Value (Sig.) 11111

0.000 F31iponANTod RN 0.05 WHIDS

H a d 1w a £
M3 4.37 HANIUATIZHAANYTEANTNIT0AN08WHAM (Multiple Regression Analysis)
4
[ [ [ 4

yoalasemsivveuiionumsIna dunsiuise Teand (Content Perceive

Benefit: CPB) A1UA155 uj:' ANUAUNTUIU (Content Perceive Enjoyment: CPE)

Y} o Y ' P} . A
uaz@1mmiiugmmmﬂiumﬂmm (Content Perceive Ease of use: CPU) 7

[l [ a A a A 9 (9
ENNﬁ@]@Wi}ﬁﬂﬁiﬂJGlUﬂﬁiLﬁﬂﬂ@ﬂﬁTJJW5@1%31ulwcﬁuﬂllwulw% Pet Influencer

duanusaleldan

Unstandardized Standardized

Model Cocfficients Coefficients t Sig.
B Std. Error Beta
1 (Constant) 221 .077 2.893 .004
CPB 248 .056 254 4.422 .000
CPE 173 .063 177 2.738 .006
CPU .500 .065 487 7.697 .000
a. Dependent Variable: [U

A~ a 4 J o o f
1015199 4.37 HaN13 ATz Taven1siuiveuionilunis Ina
Y J @
a3 1)az Tomd (Content Perceive Benefit: CPB) @ 11N155 UM NALIM (Content Perceive
Enjoyment: CPE) uazﬁ'mmi%’ugmmdwfflumﬂ%}ﬂu (Content Perceive Fase of use: CPU) @HAA0
a = a A Y (=4 Y ¥ 9 1A
waanssulumadendamuwieldanumadnurlume Pet Influencer Auanuaslaldan adradl
v o w aa (% A 4 J 3 s A 1 . A9 J
WedAymeada o szaunuFesiy 95 nlesiFud s na1 P-Value (Sig) HiAiesnin 0.05
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Model Sum of Squares df Mean Square F Sig.
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a. Dependent Variable: WOM

b. Predictors: (Constant), CPU, CPB, CPE
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a. Dependent Variable: WOM
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Model R R Square | Adjusted R Square Std. Error of the Estimate
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a. Predictors: (Constant), CTA, CTE, CTI
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Model Sum of Squares df Mean Square F Sig.
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Total 900.313 433

a. Dependent Variable: WOM

b. Predictors: (Constant), CTA, CTE, CTI
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a. Dependent Variable: WOM
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