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& Grewal Natter

(1974) (1974) (1977) (1990)
(2014) (2011)
1. Store Location 1. Institutional 1. Location 1. Location 1. Location 1. Location
2. Merchandise 2. Merchandise 2. Product 2. Quality of the 2. Merchandise 3. Assortment
Management 3. Assortment Merchandise

3. Assortment

3. Pricing - 4. Price 4. Price 3. Price 3. Price

4. Customer Service

3. Service

4. Clientele

5. Physical Facilities
6. Comfort

7. Post Transaction

Satisfaction

5. Parking Facilities

6. Friendly Personnel

4. Customer Service
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Levy, Weitz,

Miiller-Hagedorn &

Lindquist Doyle & Fenwick Bearden Ghosh
& Grewal Natter
(1974) (1974) (1977) (1990)
(2014) (2011)
5. Store Design and 8. Store Atmosphere 5. Styling 7. Atmosphere 5. Store Atmosphere 4. In-Store
Display Management

6. Communication Mix

9. Promotion

6. Advertising
7. Personal Selling
8. Sales Incentive

Programs

5. Promotion Planning

6. Sales Force
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msmilanvesngugnd1dus Ina (B2C) uaz naugnagsne (B2B)

Group Statistics

ANy ,
, . o 368}
‘]Ji%Lﬂ‘VIEUENﬂQIJ 1UIU EEA21) A Std. Error
Objective v STENISTAY]
anal (au) AV Mean
o AT
ARLNU
Jadvdmszaumsanian
L fuadsesiud AV31na (B2C) | 169 42589 | 0.68568 0.05274
(Location) 309 (B2B) 135 40611 | 0.81295 0.06997
5 MstanssIuRA Auilnna (B2C) | 169 45053 | 0.55294 0.04253
(Merchandise Assortment) §3n9 (B2B) 135 44104 | 0.66751 0.05745
Y a
(Pricing) 5309 (B2B) 135 4.1244 | 0.72106 0.06206
9 a
4 sl nsgnd AUS 1A (B2C) | 169 43057 | 0.73478 0.05652
(Customer Service) §3nv (B2B) 135 42062 | 0.78813 0.06783
Y v A o
5. MIVBALVUIULALIAGTEY | B5Tnn (B2C) | 169 4.1811 | 0.78475 0.06037
Aum
5309 (B2B 135 4.1867 | 0.77583 0.06677
(Store Design and Display) : WS20)
1 d’
6. dlszaumsaons AUilan (B2C) | 169 3.9724 | 0.8606 0.0662
MInaN
309 (B2B 135 3.979 0.84676 0.07288
(Communication Mix) ° ( )
m3sanduledo (Purchase Decision)
Y Y a
nsdadulas AU 1A (B2C) | 169 451 0.674 0.052
(Purchase Decision) 3N (B2B) 135 479 0.552 0.047
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q‘ a 4 1 1 A @ a ] 1 [ Y = v Aa dy 1 Y 9 a
AN 4.4.4 Wﬁfﬂiﬂmi'l%TTﬂ’ﬂlllmﬂ@lN"UENF]'ImafJi3ﬂiJﬂ31Mﬂﬂlﬂuﬁﬂﬂﬂﬂﬂﬁiuﬂ§$ﬁuﬂ'liﬂﬁJﬁﬂLm$ﬂ1§@ﬂﬁu1ﬂcﬁﬁlﬂ16\1ﬂqj\l@lﬂﬂ1ﬂ‘ﬂiiﬂﬂ (B20)

1az NAUYNAIINY (B2B)

Levene's Test for
Equality of t-test for Equality of Means
Variances
95% Confidence
Sig. (2- Mean Std. Error
F Sig. t df Interval of the
tailed) Difference | Difference
Difference
Lower Upper
Maseaulszaumsmilan
. a2 v Equal variances assumed 3.488 0.063 28 302 0.022* 0.19776 0.08598 0.02857 0.36696
1. MANAIUDITIUAT *
Equal variances not
(Location) 2254 262.069 0.025 0.19776 0.08762 0.02523 0.3703
assumed
. - Equal variances assumed 5.889 0.016 1.356 302 0.176 0.09496 0.07 -0.0428 0.23271
2. NTAIATTIAUAN
Equal variances not
(Merchandise Assortment) 1.328 259.076 0.185 0.09496 0.07148 -0.0458 0.23571
assumed
. Equal variances assumed 0.204 0.652 1.09 302 0.276 0.08857 0.08124 -0.0713 0.24845
3. MINMUUATINIVIY
Equal variances not
(Pricing) 1.085 281.523 0.279 0.08857 0.08165 -0.07215 | 0.24929
assumed
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4 a 4 1 ' { % a ] 1 [ v A 4 U a
M50 4.4.4 HANTINTIZHANIANA VIR IR ALTERUANNAMT URo T S sd sz aumsAAnuazmsdadulaeveanqugnagys Ina (B2C)

1az NANENAIEINY (B2B) (A0)

Levene's Test for

Equality of t-test for Equality of Means
Variances
95% Confidence
Sig. (2- Mean Std. Error
F Sig. t df Interval of the
tailed) Difference | Difference
Difference
Lower Upper
Maseaulszaumsmilan
v - v Equal variances assumed 1.432 0.232 1.136 302 0.257 0.09955 0.0876 -0.07284 | 0.27194
4, ﬂ'lii“l"f‘ﬂﬁﬂ'ligﬂﬂ'l
Equal variances not
(Customer Service) 11127/ 277.844 0.261 0.09955 0.08829 -0.07426 | 0.27336
assumed
5. M3eonUUU LA Equal variances assumed 0.263 0.608 -0.062 302 0.95 -0.0056 0.09013 -0.18296 | 0.17176
JaiFeadum Equal variances not
-0.062 288.718 0.95 -0.0056 0.09001 -0.18277 | 0.17157
(Store Design and Display) assumed
6. ulszaumsdoans Equal variances assumed 0.014 0.907 -0.067 302 0.946 -0.00663 0.09864 -0.20073 | 0.18747
N1TAA1N Equal variances not
-0.067 289.276 0.946 -0.00663 0.09846 -0.20041 | 0.18716
(Communication Mix) assumed
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M50 4.4.4 HANTINTIZHANIANA VIR IR ALTERUANNAMT URo T S sd sz aumsAAnuazmsdadulaeveanqugnagys Ina (B2C)

1az NANENAIEINY (B2B) (A0)

Levene's Test for

Equality of t-test for Equality of Means
Variances
95% Confidence
Sig. (2- Mean Std. Error
F Sig. t df Interval of the
tailed) Difference | Difference
Difference
Lower Upper
M3Aadulade (Purchase Decision)
msdadulodge *
Equal variances assumed 31.306 | 0.000* | -3.846 302 0 -0.276 0.072 -0.418 -0.135
(Purchase Decision)
Equal variances not
-3.932 301.805 Okl -0.276 0.07 -0.415 -0.138
assumed
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Model Summaryb

Std. Error
Adjusted R
Model R R Square of the
Square
Estimate
1 367" 0.135 0.103 0.638

a. Predictors: (Constant), Communication, Merchandise, Location, Service, Pricing,

Store Design

b. Dependent Variable: Purchase Decision

ANOVA®
Sum of Mean
Model df F Sig.
Squares Square
Regression 10.293 6 1.716 4.214 .001°
1 Residual 65.944 162 0.407
Total 76.237 168

a. Predictors: (Constant), Communication, Merchandise, Location, Service, Pricing, Store Design

b. Dependent Variable: Purchase Decision
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Model Variable Coefficients Coefficients t Sig.
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Store Design -0.007 0.122 -0.008 -0.056 0.956
Communication 0.124 0.103 0.158 1.195 0.234

a. Dependent Variable: Purchase Decision
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Model Summaryb
Std. Error
Adjusted R
Model R R Square of the
Square
Estimate
2 411° 0.169 0.13 0.514

a. Predictors: (Constant), Communication, Merchandise, Location, Service, Pricing,
Store Design

b. Dependent Variable: Purchase Decision

ANOVA®
Sum of Mean
Model df B Sig.
Squares Square
Regression 6.895 6 1.149 4.342 .001°
2 Residual 33.875 128 0.265
Total 40.77 134

a. Predictors: (Constant), Communication, Merchandise, Location, Service, Pricing, Store Design

b. Dependent Variable: Purchase Decision
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