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MIFNEINNITAUT U
¥in-anldenon
AUUUU 97,550 0 0 0 0
wa-mlgelunms
VIS 904,300 919,920 1,000,051 1,017,429 1,035,328
Wn-aldaemsnaia 1,105,000 639,400 639,400 574.400 574.400
Wn-mideusiadu
MUINIT 13,680 13,680 13,680 13,680 13,680
s 159189103
MUY 2,121,030 1,573,000 1,653,131 1,605,509 1,623,407
flsanmsaniums -1,543,030 1,834,340 2,060,871 2,442,753 2,424,855
mlFaemanstu
vin-aenmoi 0 0 0 0 0
i lspeurinaditula
HAynna -1,543,030 1,834,340 2,060,871 2,442,753 2,424,855
M
Wa-mBRu 1aHa
yAna 20% -308,606 366,368 412,174 488,551 484,971
flsgnd -1,234,424 1,467,472 1,648,697 1,954,203 1,939,884
Wn-Quiluwaiie 0 0 0| 1,367,941.94 1,357,918.57
i lsuasnetuiluna -1,234,424 1,467,472 1,648,697 586,261 581,965
ilsazau -1,234,424 233,049 1,881,745 2,468,006 3,049,971
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318M3 o W1 2 U3 4 s
Funind
a v d =
FunIndnauideou
Ruaauaziauaaly
FUINT 2,834,052 1,622,941 3,160,882 4,885,159 5,552,570 6,215,686
gnuiimism 0 0 0 0 0 0
gumdiseznands 0 19,267 132,845 256,645 391,587 526,529
samduniwdnuion 2,834,052 1,642,208 | 3293727 | 5141803 | 5944157 | 6,742,215
a v dY =~
Aunindlalviapdon
Funindons 68,398 68,398 68,398 68,398 68,398 68,398
RUAUNOUNT
Autiua 97,550 97,550 97,550 97,550 97,550 97,550
AnTous ey 0 -13,680 -27,359 -41,039 -54,718 -68,398
sawdunindlivyudon 165,948 152,268 138,589 124,909 111,230 97,550
SAFUNT W 3,000,000 | 1,794,476 | 3432316 | 5,266,713 |  6,055386 | 6,839,765
Aa v vy
nHFumazaIvveney
A =
nHauHyUIY
RAugdszozdu 0 0 0 0 0 0
miimsd 0 28,900 199,267 384,967 587,380 789,793
HHAUNRYUITLOY 0 0 0 0 0 0
FINMUTUNY LI 0 28,900 199,267 384,967 587,380 789,793
;Q ) =
nHau lanagude
RAugdszozen 0 0 0 0 0 0
nidu livyudoudu 0 0 0 0 0 0
swniau livyuideu 0 0 0 0 0 0
RG] 0 28,900 199,267 384,967 587,380 789,793
v YA Y
FIuvesoenu
nufueiy 3,000,000 | 3,000,000 | 3,000,000 | 3,000,000 | 3,000,000 | 3,000,000
RuUAiUayUgININ
eESIRG! 0 0 0 0 0 0
mlsazay 0| -1,234424 233,049 1,881,745 | 2,468,006 | 3,049,971
FWAIMVBIDONU 3,000,000 | 1,765,576 | 3,233,049 | 4,881,745 | 5,468,006 | 6,049,971
SINHUTUIAZAINVI
ot 3,000,000 | 1,794,476 | 3432316 | 5,266,713 6,055,386 | 6,839,765
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woms | Whe | TR | e i3 Wia s

NIZUTRUTADINNTAUHUNY
mlsqns 0 -1,234,424 1,467,472 1,648,697 1,954,203 1,939,884
AuTeusIAId NS
USMILATNIVIY 0 13,680 13,680 13,680 13,680 13,680
L%W‘I’i‘ﬁﬂﬁ?gﬁ 0 28,900 170,367 185,700 202,413 202,413
qoviimsi 0 0 0 0 0 0
gumdiiagiands 0 -19,267 -113,578 -123,800 -134,942 -134,942
aoniot 0 0 0 0 0 0
I NIZUARUTA

. 0 -1,211,111 1,537,941 1,724,276 2,035,353 2,021,034
AnMIAHUNIY
NIZUARUAAINNTAINY
Suasnuluduning
D173 68,398 0 0 0 0 0
RUaIUNOUNTS
ANUUU 97,550 0 0 0 0 0
I DITHARUAA
1NMIAINY 165,948 0 0 0 0 0
NIZUARUAADINMTIARUIU
Ruaannmsgoy
FUINT 0 0 0 0 0 0
[uaasunnmsesn
Hunu 3,000,000 0 0 0 0 0
RUAATUINNT
b1 0 0 0 0 0 0
Ruaanietura 0 0 0 0 -1,367,942 -1,357,919
I PITHARUAA
NMIVATISH 3,000,000 0 0 0 -1,367,942 -1,357,919
AIEUERUAANG 2,834,052 1,211,111 1,537,941 1,724,276 667,411 663,116
AszuEUTAdUNA 0 2,834,052 1,622,941 3,160,882 4,885,159 5,552,570
nszuatuanilas
930 2,834,052 1,622,941 3,160,882 4,885,159 5,552,570 6,215,686
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