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ABSTRACT 

The objective of this thematic paper is to identify the key factors that 

influence graduates to choose a university for Master’s Degrees. The research method 

that has been used for this thematic paper is a quantitative method by sending an online 

survey with the expectation of at least 100 responses from respondents who are currently 

studying Master’s Degrees. 

The result of this thematic paper indicated that with all the factors, the most 

influential factors that they perceived as important for choosing university are university 

curriculum, university reputation, university location, and tuition fees. However, there 

is another factor that is not considered as significantly important for respondents and 

that is lecturer expertise. Thus, the understanding of the key factors would help 

universities to effectively consider if there should be any changes or adjustments in 

order to meet the needs and interests of students when they are looking for a university 

for Master’s Degree. 
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CHAPTER I 

INTRODUCTION 

 

 

Today, people tend to study for a Business Degree - Master's Degree, and 

Doctoral Degree more and more. It is either straight away right after finishing university 

or after taking a gap year. The demand for higher education is happening all across the 

globe for instance in China, Chinese people actually demand higher education (Wu, 

2022). The reason behind people’s continuation of studying is varied. It can be personal 

reasons as well as others. When it comes to reasons, there are many factors influencing 

people to choose to continue their higher level of education and one of them is their 

future career. Applying for a job, the very first thing that is needed to put in the resume 

is education.  The most basic requirement is a Bachelor's Degree yet in some jobs or 

some companies, only a high school degree is enough. However, since we all are living 

in such a challenging and competitive society where the education level is quite 

important, it cannot be denied that a Bachelor's Degree at some point is not enough. 

People with a business degree have a high tendency to get a job with a competitive 

salary. Some people have a very clear image in their head about their future career and 

that is what they want to pursue which requires a higher education level and they are 

willing to leave their hometown for it with the belief that education would help them 

achieve what they need (Stone, 2021). Pursuing a dream job can be an internal need of 

a person as well. Having a good job or a good profession could be what one really wants 

and that is coming from having better education (Serrano, 2021). The desire of having 

a good professional can also link to personal happiness in a way. They choose what 

makes them happy and some people choose to study a higher level of education because 

of nothing but to fulfill their own happiness. They choose what they feel is right. They 

choose what they think or perceive will make them happy (Serrano, 2021). It is to fulfill 

their self-actualization in a way as well. Having been promoted and getting a better 

salary is the motivations why people seek higher education (Amani et al, 2022). People 

want to make changes in their lives to be in a better environment and that sometimes 
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requires something to exchange with it. When people are happy in what they are doing, 

there are chances they do better and that leads to success. The happier they are the higher 

chance of their academic success (Moussa, 2022). However, professional and personal 

happiness is not the only reasons people choose to study for a business degree. Looking 

for social connections or building a competitive workforce or business could be another 

reason people enroll in business degrees as well. 

As mentioned, the demand for business degree education is rising and this 

is happening in Thailand as well. In Thailand, there are so many universities offering 

business degree programs. Some of them are well-known universities and some of them 

are not. So the key challenge for universities across Thailand is to have a strategy to 

fight against each other in the competitive market. According to the statistics from The 

Ministry of Higher Education, Science, Research and Innovation, the number of 

students studying business degrees is increasing from the academic year 2019 to 2021. 

With the demand of students, it is crucial for universities to find their way to become 

top-of-mind university choices among students. Becoming a top-of-mind university 

might sound simple for well-known universities such as Mahidol University, 

Chulalongkorn University, or other top-tier ones yet it is the most challenging and most 

difficult task to maintain that position. In order to get students to choose one university 

for their business degree, a strategy is needed. To be considered students, many things 

need to be taken into accounts such as curriculums, course structure, teaching style, and 

the management system (Wu, 2022). 

Although there is a lot of research about factors that motivate students to 

choose a university for their studies, researchers still would like to study more on this 

topic. The research will help identify the key influential factors that motivate graduates 

to choose universities for business degrees. Furthermore, this research will help 

universities in Thailand identify key elements that either to be changed or to be removed 

and better their strategy to become competitive in the market and serve what is best for 

both current and future students.  
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1.1 Research Objectives 

• To identify the factors that influence graduates to choose a university for 

Master’s Degree. 

• To help university board members identify the effectiveness of the courses 

or facilities offered to students. 
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CHAPTER II 

LITERATURE REVIEW 

 

 

2.1 University Reputation 

The reputation of the institution is found to be an influential factor for 

students when they are choosing a university for their higher education (Mishra, 2021). 

University reputation creates an impact on students, as they perceive the reputation of 

the institution as something important. Most students believe that top-tier universities 

tend to produce better and more qualified students in society which leads to better 

careers or better opportunities in society (Bain, 2021). In today’s society, the privileges 

and in this case, a better career tends to be given to those who have attended top rank 

universities. And even students themselves are aware of these privileges as well that if 

they graduated from well-known universities, there is a high tendency to get offered a 

better job and salary (Schettino, 2022). In addition, a university that has a good 

reputation tends to have exclusive programs partnered with a global partner or company. 

So with the special program offered by the university, it is a lot easier for students to 

gain more experience from those partnered companies by, for example, taking 

internships at that company or participating in exchange programs which would result 

in better opportunities in the future (Wut, 2022). From past studies, university reputation 

is one of the most important factors that students consider as university criteria. 

Reputation can have an impact on personal feelings such as believing that a well-known 

university would get them a better job or the confidence that they will get something 

special out of it. 

 

 

2.2 Location 

Location is one of the most important factors determining university choices 

(Syed, 2016). The research from Wachira also confirms the importance of location as 

one of the criteria for choosing a university of students. The finding of the research 
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shows that since the location of the university is important, students prefer a university 

that is easily accessed either by their own vehicles or by public transportation. Those 

that are located further away from the city should provide transportation services for 

students (Watanawongworakula, 2022). Location somehow links to costs that students 

need to bear. The study from Gaspar shows that there is some group of students 

concerned about the location if it is in the city or near their house or not (Gaspar & 

Soares, 2021). If the university is not so far away from the student’s home then the cost 

of transportation is not high and they can save more time which is importantly and linked 

to satisfaction of the individual as well. In addition, the cost of transportation relates to 

the satisfaction of students resulting from the university location (Hanssen and Solvoll, 

(2015).  

 

 

2.3 Tuition Fees 

Tuition fees can create an impact on educational decision-making. The study 

by Chen et al. contrasts that even though higher education in China is fully developed, 

the government still needs to provide financial support or lower interest rate loans for 

students (Chen et al., 2020). From this, it can be implied that the higher the tuition fee, 

the less the students are willing to enroll. There is a study supporting this as well that 

the tuition fee should be taken into account, especially for new students. The study finds 

that there is some significant association between tuition fees and student’s income in 

Istanbul and that there is a possibility that the high tuition fee, will take away the number 

of new students to join and that this issue should be considered (Altug et al., 2014). 

Tuition fee comes with expectations. The money students pay, they expect something 

back in return - at least the quality of the course. For instance, in Canada, if students 

need to pay 100% of the tuition fees, they disagree with the idea and also argue that this 

increasing tuition fee will lead to losses in university (Danilo et al., 2019). With this, it 

seems like tuition fees are one of the factors influencing the student's intention to choose 

a university. If what they have to pay is not worth the money then the students might 

choose other universities instead. 
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2.4 University Curriculum 

Many graduate students are looking for the right curriculum that they 

believe would help them with their goals either in their career, their business, or their 

own personal reason. The curriculum could be something that is important for most 

graduates when they are seeking a university for their business degree. University 

curriculum is considered as an external motivation according to the study by Shellhouse 

et al. In their study, the finding mentions that graduate students think that a business 

degree would help them with their current and future careers, and the curriculum is 

perceived as one of the most important tools to help them achieve their goals (Shellhouse 

et al., 2020). The academic program was founded to be one of the criteria students use 

to make decisions about the university (Mishra et al.,2021). In addition to this, Dao and 

Thorpe’s study also confirms the importance of the curriculum in their study, it plays 

the second most important factor in Vietnamese student choice of university (Dao & 

Thorpe, 2015). From these past studies, it can be implied that the curriculum is playing 

such a vital role for students when they are in the process of making decisions and they 

need to find what the best fit is for them. 

 

 

2.5 Lecturer Expertise 

The image of a university consists of many different aspects such as ranking, 

reputation, environment, lecturer expertise, and more. When it comes to choosing the 

university, the expertise of lecturers is considered as well. A student’s intention to 

choose a university is influenced by many factors that include lecturer expertise 

(Cubilloet al., 2006). The study by Padlee et al. also confirms the idea that according to 

their study, the finding shows that the qualification of a lecturer is one of the top five 

factors for students to choose a university (Padlee et al. 2010). Some students believe 

that they would gain the best experiences during their academic period from experts - 

lecturers by absorbing, gaining and sharing knowledge with each other (Maringe and 

Carter, 2007). From these studies, it can be concluded that one of the factors influencing 

student choices of the university is lecturer expertise that students perceive as important. 

Students expect that the expertise of the lecturer would benefit them. 
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CHAPTER III 

RESEARCH METHODOLOGY 

 

 

The study uses quantitative methods as an approach to collect data in order 

to identify the intention to choose a university for a business degree. The factors that 

will be analyzed are university reputation, location, tuition fee, university curriculum, 

and lecturer expertise. The survey will be divided into 4 parts. Starting with screening 

questions that screen out non-relevant respondents. Next will be general questions 

asking about participants' behavior such as their major and study timetable - date and 

time. Next will be specific questions regarding the 5 factors that this study aims to study. 

The survey is designed to have 5 scales rating from Strongly Agree to Strongly Disagree. 

Lastly, demographic questions. In this part, the questions will be about gender, age, and 

income. All of the survey questions will be useful for data analysis and to provide 

recommendations for related parties. 

 

 

3.1 Sample Size 

The sample size for this study will be at least 100 respondents. The 

respondents are both male and female who are 21 - 40 years old. According to the 

respondents, since the aim of this study is to study the intention to choose a university 

for a Master’s Degree, the respondents can be either Thai students or international 

students who are either living in Thailand or exchange students. They must currently 

attend their Master’s Degree at any university in Thailand. 

 

 

3.2 Quantitative Method 

The questionnaires are divided into 4 different sections. The first section 

will be the screening question section. It is intentionally designed to screen the 

participants since the aim of this study is to study the factors that influence Master’s 
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Degree students to choose a university for their Master’s Degrees, so this section, it will 

screen out unqualified participants. The question will be asked about whether the 

participants are studying for a Master's Degree or not. If the answer is yes, the survey 

will continue in the next section. Yet if the answer is no, then the participant will be 

directed to the end section. Next is the general questions section. This section, it is 

basically about their studies such as university, program, and major. The participants 

will be given multiple choices for each question in this section. Third, a specific question 

section where the participants will be asked to complete sets of questions for each factor. 

There are 5 factors - University Reputation, University Location, Tuition Fees, 

University Curriculum, and Lecturer Expertise. The participants will be asked to give a 

scale to the statements whether they agree or disagree to it. The scale will be from 1 to 

4 where 1 is strongly disagree and 4 is strongly agree. Lastly, the demographic section. 

In this section, the questions will be about gender, age, occupation, and monthly income. 

 

 

3.3 Potential Outcome 

• To understand the factors or criteria that affect students' decision-making 

when choosing a university for their Business Degree. 

• To get board members of the university to be aware of the factors affecting 

their university. 

• To help board members of the university to improve or enhance their 

courses, facilities, and services in order to gain more students to enroll. 
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CHAPTER IV 

FINDINGS AND RESULTS 

 

 

There were 123 respondents that responded back to the survey distributed 

using Google form. Among those numbers, there are 15 respondents whose answers 

were no, I am not currently studying for a Master's Degree. So these 15 respondents 

were excluded from the eligible samples. However, 108 respondents answered Yes, I am 

currently studying for a Master's Degree. Thus these 108 respondents’ answers will be 

used for the analysis of this study as it is aimed to study the factors that influence people 

in choosing a university for their Master’s Degree. 

 

 

4.1 Respondent Profile 

The result has been analyzed as the frequency and the percentage of the 

respondents’ demographics including gender, age, occupation, and income. The detail 

of respondents is shown below 

 

 

Figure 4.1 Percentage of respondents' gender 
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According to figure 4.1, it can be seen that there is a significant difference 

among the gender of respondents. Of all 108 respondents, over 62% of respondents were 

female while only 37.9% were male respondents. 

 

 

Figure 4.2 Percentage of respondents’ age range 

 

Similar to the gender of respondents, there is a significant difference among 

the age group of respondents. With 108 respondents, the age group of 26-30 years old 

gains the most significant portion followed by 31-35 years old and 20-25 years old 

respectively. 

 

 

Figure 4.3 Percentage of respondents’ occupation 
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For the occupation, it can be seen that employees seem to have the largest 

portion compared to other occupations. Employees have over 65.3% while business 

owners account for 21%. The bottom two occupations that have the least percentage are 

freelancer and student, which account for 8.4% and 2.1% respectively. 

 

 

Figure 4.4 Percentage of respondents’ average income 

 

Regarding the figure 4.4, the pie chart that represents the average income of 

respondents, it can be seen that the majority of respondents’ average income is 31,000 - 

40,000 THB as it takes 34.7% - the highest percentage compared to other income ranges. 

The second rank is 41,000 - 50,000 THB as it is 31.7% followed by 50,001 THB and 

above (26.7%) and below 30,000THB as the lowest percentage (6.9%) of average 

income respectively. 
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Figure 4.5 Amount of respondents’ general information regarding their Master’s 

Degree 

 

According to the respondent's profiles regarding their Master’s Degrees, it 

can be seen comparing public and private universities, most of the respondents attend 

public universities over private universities. The number of respondents attending public 

universities is 77 and 31 for private universities. In addition, for the program, since most 

universities offer students both Thai and International programs, it can be seen that still, 

the majority of the respondents are studying in International Programs. The total number 

of respondents who are studying an International program is 65 while there are 43 

respondents who study a Thai program. 
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Figure 4.6 Respondents’ Master’s Degree Major 

 

According to the pie chart, there are varieties of respondents’ majors. 

However, there are 2 significant majors that contain a high percentage. The 2 majors are 

Marketing which accounts for 29% and Entrepreneurship Management which has 

25.2%. The third significant is General Management that accounts for 17.8%. Then the 

rest will be in a similar percentage. Starting with Financial Management (6.5%) 

followed by Law 4.7%, Journalism 2.8%, Communication Arts 2.8%, and Healthcare 

and Wellness 1.9% respectively. 

 

 

4.2 Factors that influence respondents in choosing a university for their 

Master’s Degree 

There are many factors that people take into consideration when it comes to 

the decision-making process. Since there are so many good universities for people to 

choose from, it is not an easy decision to make. They all need the best for themselves 

yet fit with the criteria that they have in mind as well. Thus, in this study, there are 5 

factors that will be analyzed. What is the most influential one that has a huge impact on 

respondent’s decision-making on their university choices. Since the scale of the survey 

is out of 4, so in this part, all the mean scores are calculated and the statements that have 
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mean scores over 3, it means those statements are important to the respondents while 

the ones that have less than 2 will be considered as factors that are not really important 

to the respondents. 

 

4.2.1 University Reputation 

 

 

Figure 4.7 Mean scores of University Reputation Factor 

 

For the first factor, university reputation, according to the bar chart (Figure 

4.7), represents the mean scores of university reputation statements that the respondents 

answered. So, from the bar chart, it can be seen that out of 109 respondents, the highest 

mean score is 3.8 while the lowest is 2.2. The highest mean score is on ‘I think university 

reputation is important statement.’ and the lowest mean score is on ‘University ranking 

from international websites is one of the key factors that I use to choose university for 

my business degree’. However, when looking at it closely, ‘University that has a 

positive reputation has an effect on my decision making process’ statement is also 

having a high mean score at 3.6 which is only 0.2 difference from the highest one. Then 

it is followed by ‘University that is well-known both nationally and internationally is 

one of the key factors that I use to choose a university’ and ‘I think university ranking 

is important for the intention to choose a university for Master's Degree’ which get 2.9 



15 

 

 

and 2.6 as mean scores respectively. Thus, from the mean scores and the bar chart, it 

can be interpreted that respondents think that university reputation is the important and 

positive reputation of the university is affecting their decision-making process are 

important to them as these 2 statements get high mean scores of over 3.  

 

4.2.2 Location 

 

 

Figure 4.8 Mean scores of University location Factor 

 

For the university location factor, according to figure 4.8 above, the bar 

chart shows the mean score of all statements under university location factor. There are 

5 statements in total and 4 out 5 statements have the mean scores over 3 while there is 

only one statement with the lowest mean score of 2.5. The highest mean score is 3.7 on 

‘I choose a university that is easy to commute to’ followed by ‘University location 

significantly influences my intention to choose university.’ (3.6),  ‘I choose a university 

that is located near my home or my accommodation’ (3.5), and ‘I choose a university 

that is located near my work place’(3.3) respectively. With regards to this, it means that 

respondents take these 4 statements into account when they choose university for their 

Master’s Degree. However, the least important one for this study is ‘I choose a 

university that is located in the city or near a department store’ with a mean score of 2.5. 
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4.2.3 Tuition Fee 

 

 

Figure 4.9 Mean scores of Tuition Fee Factor 

 

The bar chart in figure 4.9 shows the mean scores of all statements from the 

tuition fees factor that respondents have answered from the online survey. The highest 

mean score is 3.6 on  ‘I choose a university that offers reasonable tuition fees’ while the 

lowest is 2.1 on ‘The cheapest tuition fees of a university when compared to other 

universities has the most influence on my intention to choose university for my business 

degree’. The difference between the highest and the lowest score is 1.5. The second high 

mean score is at 3.5 on ‘I choose a university that does not charge extra fees’ followed 

by ‘I think tuition fees are an important factor for my intention to choose a university.’ 

is 2.7 and ‘I choose a university that offers tuition fees that I can afford.’ is 2.6 

respectively. From the result, it is implied that respondents consider universities that 

offer reasonable prices and do not charge extra fees as important factors for them when 

they choose university for their Master’s Degree. 
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4.2.4 Curriculum 

 

 

Figure 4.10 Mean scores of University Curriculum Factor 

 

Looking at the mean score of the university curriculum factor from figure 

4.10, the bar chart shows the overall mean score of all statements of the factor. From the 

figure, of all statements, the mean scores are quite similar to each other as they are over 

3 meaning that respondents think that these 6 statements are impacting their university 

choices. Looking closer at each of the statements, the highest score is 3.9 and the lowest 

score is 3.4. There is no highlighted difference among these statements since the mean 

score is quite the same. However, according to the highest mean score, there are 2 

statements that got the same number which is 3.9. They are ‘The curriculum of a 

university is an important factor for the intention to choose a university for a business 

degree.’ and ‘I choose a university that offers the curriculum that serves my interest.’. 

Then followed by ‘I choose a university that offers the curriculum that is popular at the 

moment.’ (3.8), ‘The curriculum that is or that will serve the needs of the labor market 

has an impact on my intention to choose university for my business degree.’ (3.7), and 

‘I choose a university that offers the curriculum that is popular at the moment.’(3.6) 

respectively. The lowest mean score is 3.4 on ‘I choose a university that offers special 

programs such as an exchange program’. Consequently, respondents for this research 
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perceive university curriculum factor is important for them when it comes to their 

Master’s Degrees and a university.  

 

4.2.5 Lecturer Expertise 

 

 

Figure 4.11 Mean scores of Lecturer Expertise Factor 

 

However, when it comes to the lecturer expertise factor, as of figure 4.11, 

the bar chart presents the mean scores of all statements under the lecturer expertise 

factor. From this, it can be seen that the overall mean score is in the same range of 2.4 - 

2.9 scores with the highest one of 2.9 and the lowest one of 2.4. The highest mean score 

is 2.9 on ‘I think lecturer expertise is an important factor.’ while the lowest mean score 

is 2.4 on ‘Lecturers with many research publications influence my intention to choose 

a university.’. The difference between the highest and the lowest score is 0.5 points. On 

the other hand, there are 2 same medium mean scores which is 2.7 points on ‘I choose 

a university that has lecturers who are famous and specialized in their subject.’ and 

‘The knowledge and expertise on the subjects of lecturers are important for my intention 

to choose a university’. As mentioned, the scale that has been used for this research is 

out of 4 where 4 is strongly agree while 1 is strongly disagree, for the lecturer expertise’s 

mean scores, it seems like the respondent do not consider the expertise of lecturer as 

important as other factors such as university reputation or university location. The 

overall ranking from high to low can be seen in the figure 4.12 below. 
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Figure 4.12 The mean scores of all factors in order from high to low 
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CHAPTER V 

CONCLUSION AND RECOMMENDATION 

 

 

The main objective of this study is to identify factors that influence the 

intention to choose a university of students who study Master’s Degree. To achieve the 

objective, this study conducted an online survey in order to collect data from the 

respondents. This chapter will begin with the conclusion of the results and findings 

followed by the practical recommendation. Then the final part will discuss the 

limitations of this study. 

 

 

5.1 Conclusion and Recommendations 

From the study’s results, there are so many factors that have an impact on 

the intention to choose a university among students for their Master’s Degree. The 

researcher was able to collect the data from 108 respondents and the result shows that 

among 108 respondents, the majority of respondents are female over male respondents. 

The largest age group for this study is 26-30 years old while the highest income range 

is 31,000-40,000 THB. As most Master’s Degree classes are in the evening session, it 

seems to link with respondents’ occupation profile as well as the majority of respondents 

are employees followed by business owners and freelancers respectively. Moreover, 

from the information that respondents have given, the top 3 Master’s Degree majors are 

Marketing, Entrepreneurship Management, and General Management. However, 

according to the result, there are some interesting majors such as Communication Arts, 

Law, or Finance as well. Thus, for the factors, the result, as mentioned, indicates that 

there are so many factors that are considered to be important for respondents of this 

study as shown in figure 5.1. 
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Figure 5.1 The mean scores of all factors in order from high to low 

 

As the scale in the survey is 1-4 where 1 is strongly disagree and 4 is strongly 

agree, those factors that get more than 3.1 will be considered as influencing factors while 

those that get a mean score below 3.1 will be considered as non-relevant factors 

affecting intention to choose a university for Master’s Degree of respondents. There is 

a mean score line to indicate that all the factors that are below the mean score line which 

is 3.1 will be considered as not important as it is shown in the bra chart above. 

In addition, according to figure 5.2, out of all factors that is more than 3.1 

points, university curriculum is the most influential factor. This study’s result is similar 

to the study from Shellhouse et al., (2020) which agrees on the importance of university 

curriculum. Apart from the curriculum, another interesting factor is the university 

location. In addition, traveling from and to the university is something to be considered 

as well and as the result of this study, university location seems to be another important 

factor. Respondents agreed with the university that it is easy to commute to as well as 

the one that is located near their place or their workplace. Lastly, university reputation, 

tuition fee, and lecturer expertise are not considered as important factors since the result 

is less than 3.1. It seems like respondents do not consider lecturer expertise as important 

as curriculum or location of university.   
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5.2 Recommendation 

The findings of this study indicates that the influential factors towards the 

intention to choose a university for a Master’s Degree are the university curriculum in 

which there is a variety of courses as well as it serves students’ and labor market needs. 

The recommendation for this is that universities should provide students with a variety 

of courses. Those courses should be something that is needed in the market or will be 

needed in the future. For example, since the trends along with the advancement of 

technology change our world, with those changes, there will be a need for new skilled 

labor in the market. Those who are specialized will be given the advantage over those 

who are not. Moreover, universities should provide special programs such as exchange 

programs or onsite visit programs for students. The exchange program, most universities 

might have this program already yet they should probably consider the period of the 

program or offer choices for students to choose from. The program could be from 3 

months up to 6 months so that students could choose and be able to study abroad gaining 

some experience. Apart from exchange students, another recommendation is to have an 

on-site program for students in a particular subject. For instance, there could be some 

real company or factory that allows students to visit to really learn from it. By proving 

this and if the university could really do it, it would increase the reputation of the 

university as well. 

Another recommendation regarding the result of this study is related to the 

university location. Commuting to class at 5 pm. for 6 pm. class can be so hectic 

sometimes because of the heavy traffic, especially during rush hours every day. Thus 

the recommendation for this is that universities should provide a free shuttle bus for 

students from and to the nearest public transportation stations. Furthermore, as BTS and 

MRT are one of the main public transportation for everybody, another recommendation 

is promotion. Universities could do this by partnering with BTS or MRT and barter with 

them to give special promotions just for students and the promotion is valid from the 

first day of the academic year until the last term. The promotion is only for students who 

sign up for it only and others cannot use it. Moreover, a university could use this as 

another USP to promote as well. 
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5.3 Limitations 

There are several limitations found in this study. First, the survey could take 

up to 15 minutes to complete due to the length of the questions that mostly are quite 

long. It requires respondents to read and answer. Taking so much time to complete the 

survey could be a barrier since the respondents might lose their focus and concentration 

on the survey, which might affect the result. If the respondents do not focus, they might 

not read the questionnaires thoroughly and they might answer them untruthfully. 

Secondly, due to time constraints, the respondents that participated in this online survey 

are those who are already studying for their Master’s Degrees. So they already know 

too well about their university and their satisfaction. Thus the answers might be biased 

since they already know and probably their satisfaction is met already. As the aim of 

this study is to understand and to identify the key factors of students when they choose 

a university for their Master’s Degree, it might be better for the future study to send out 

the survey to those who just get accepted from their choice of university.  Moreover, it 

will be better to send out the survey to those who have the intention to study Master’s 

Degree. It could be done by screening questions asking them if they are planning to 

study for a Master's Degree or not as well as asking, them if they just applied for one 

already. 

 

 

5.4 Future Study 

This study is to identify the factors that influence graduates in choosing 

university for their Master’s Degree. In order to continue the study to acquire more in 

depth knowledge or information, the recommendations for future research are:  

• As this study used quantitative methods as a methodology to acquire the 

information, it might be better to use the qualitative method to gain more insight from 

respondents. 

• For this study, it is focusing only on respondents who are currently 

studying their Master’s Degree so for future research, it is better to get information from 

respondents who are deciding to study Master’s Degree. With this, there will be another 

useful insight to identify as well. 
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Appendix A: Survey Questions 

 

Section 1: Screening Question 

1. คุณก ำลงัศึกษำระดบัปริญญำโทอยูห่รือไม่ (Are you currently studying Master’s Degree?) 

_ ใช่ (Yes)  

 _ ไม่ใช่ (No) (End of the questionnaire) 

 

Section 2: General Questions 

1. คุณก ำลงัศึกษำอยูท่ี่มหำวิทยำลยัรัฐบำลหรือเอกชน (Are you studying at Private or Public 

University?) 

_ มหำวิทยำลยัรัฐ (Public University) 

_ มหำวิทยำลยัเอกชน (Private University) 

2. หลกัสูตรท่ีคุณก ำลงัศึกษำ (What is your program?) 

_ หลกัสูตรไทย (Thai Program) 

_ หลกัสูตรนำนำชำติ (International Program) 

3. สำขำท่ีคุณก ำลงัศึกษำ (What is your major?) 

_ กำรตลำด (Marketing) 

_ กำรจดักำรผูป้ระกอบกำร (Entrepreneurship Management) 

_ กำรเงิน (FInancial Management) 

_ สำขำกำรจดักำรธุรกิจสุขภำพ (Healthcare and Wellness Management) 

_ กฏหมำย (Law) 

_ กำรจดักำร (General Management) 

_ อ่ืนๆ โปรดระบุ (Other, please specify) 
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Section 3: Specific Questions 

 

University Reputation 

Questionnaires Strongly 

disagree 

Agree Dis 

agree 

Strongly 

agree 

1 2 3 4 

1. ฉนัคิดวำ่ช่ือเสียงของมหำวิทยำลยัเป็นส่ิงท่ี
ส ำคญั 
(I think university reputation is important.) 

    

2. ฉนัคิดวำ่กำรจดัล ำดบัมหำวิทยำลยัเป็นส่ิงส ำคญั
ส ำหรับกำรตดัสินใจเลือกมหำวิทยำลยัเพื่อศึกษำ
ต่อ 
(I think university ranking is important for 

the intention to choose a university for a 

business degree.) 

    

3. มหำวิทยำลยัท่ีมีช่ือเสียงดำ้นบวกส่งผลอยำ่ง
มำกต่อกำรตดัสินใจเลือกมหำวิทยำลยั 
(University that has a positive reputation 

has an effect on my decision making 

process.) 

    

4. กำรจดัล ำดบัมหำวิทยำลยัจำกเวบ็ไซตก์ำรศึกษำ
ต่ำงประเทศเป็นปัจจยัในกำรเลือกมหำวิทยำลยั
เพื่อศึกษำต่อ 
(University ranking from internal websites 

is one of the key factors that I use to choose 

university for my business degree.) 

    

5. มหำวิทยำลยัท่ีเป็นท่ีรู้จกัทั้งในประเทศและ
ต่ำงประเทศมีผลต่อกำรตดัสินใจเลือก
มหำวิทยำลยัของฉนั 
(University that is well-known both 

nationally and internationally is one of the 

key factors that I use to choose a 

university.) 
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Location 

Questionnaires Strongly 

disagree 

Agree Disagree Strongly 

agree 

1 2 3 4 

1. ท่ีตั้งของมหำวิทยำลยัส่งผลอยำ่งมำกต่อกำร
ตดัสินใจเลือกมหำวิทยำลยัของฉนั 
(University location significantly 

influences my intention to choose 

university.) 

    

2. ฉนัจะเลือกมหำวิทยำลยัท่ีเดินทำงไปเรียน
สะดวก 
(I choose a university that is easy to 

commute to.) 

    

3. ฉนัจะเลือกมหำวิทยำลยัท่ีตั้งอยูใ่กล้
หำ้งสรรพสินคำ้ หรือ ใจกลำงเมือง 
(I choose a university that is located in 

the city or near a department store.) 

    

4. ฉนัเลือกมหำวิทยำลยัท่ีอยูใ่กลท่ี้พกัของฉนั 
(I choose a university that is located near 

my home or my accommodation.) 

    

5. ฉนัเลือกมหำวิทยำลยัท่ีอยูใ่กลท่ี้ท ำงำน 
(I choose a university that is located near 

my work place.) 
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Tuition Fees 

Questionnaires Strongly 

disagree 

Agree Disagree Strongly 

agree 

1 2 3 4 

1. ค่ำธรรมเนียมกำรศึกษำถูกท่ีสุดเม่ือเทียบ
กบัมหำวิทยำลยัอ่ืนๆมีผลต่อกำรตดัสินใจ
เลือกมหำวิทยำลยัของฉนั 
(The cheapest tuition fees of a 

university when compared to other 

universities has the most influence on 

my intention to choose university for 

my business degree.) 

    

2. ฉนัคิดวำ่ค่ำธรรมเนียมกำรศึกษำของ
มหำวิทยำลยัเป็นปัจจยัส ำคญัในกำรตดัสินใจ
เลือกมหำวิทยำลยั 
(I think tuition fees are an important 

factor for my intention to choose a 

university.) 

    

3. ฉนัเลือกมหำวิทยำลยัท่ีมีค่ำธรรมเนียม
กำรศึกษำท่ีตวัฉนัสำมำรถจ่ำยได ้
(I choose a university that offers tuition 

fees that I can afford.) 

    

4. ฉนัเลือกมหำวิทยำลยัท่ีมีค่ำธรรมเนียม
กำรศึกษำท่ีสมเหตุสมผล 
(I choose a university that offers 

reasonable tuition fees.) 

    

5. ฉนัจะเลือกมหำวิทยำลยัท่ีไม่มีค่ำใชจ่้ำย
เบด็เตลด็อ่ืนๆเพิ่มเติมนอกเหนือจำก
ค่ำธรรมเนียมกำรศึกษำ 
(I choose a university that does not 

charge extra fees.) 
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University Curriculum 

Questionnaires Strongly 

disagree 

Agree Disagree Strongly 

agree 

1 2 3 4 

1. หลกัสูตรท่ีเปิดสอนเป็นปัจจยัส ำคญัในกำร
ตดัสินใจเลือกมหำวิทยำลยั 
(The curriculum of a university is an 

important factor for the intention to 

choose a university for a business 

degree.) 

    

2.  ฉนัเลือกมหำวิทยำลยัท่ีมีหลกัสูตรท่ีเป็นท่ี
นิยมในสังคมปัจจุบนั 
(I choose a university that offers the 

curriculum that is popular at the 

moment.) 

    

3. ฉนัจะเลือกมหำวิทยำลยัท่ีเปิดสอนหลกัสูตรท่ี
เก่ียวขอ้งกบัส่ิงท่ีฉนัตอ้งกำร 
(I choose a university that offers the 

curriculum that serves my interest.) 

    

4. ฉนัเลือกมหำวิทยำลยัท่ีมีหลกัสูตรใหเ้ลือก
เรียนหลำกหลำย 
(I choose a university that offers a variety 

of courses.) 

    

5. ฉนัเลือกมหำวิทยำลยัท่ีมีโปรแกรมพิเศษอ่ืนๆ
ใหก้บันกัศึกษำ เช่นโครงกำรแลกเปล่ียน 
(I choose a university that offers special 

programs such as an exchange program.) 

    

6. หลกัสูตรท่ีเปิดสอนตรงกบัตลำดแรงงำน
ส่งผลต่อกำรตดัสินใจของฉัน 
(The curriculum that is or that will serve 

the needs of the labor market has an 

impact on my intention to choose 

university for my business degree.) 
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Lecturer Expertise 

Questionnaires Strongly 

disagree 

Agree Disagree Strongly 

agree 

1 2 3 4 

1. ฉนัคิดวำ่ควำมเช่ียวชำญของอำจำรยเ์ป็น
ปัจจยัส ำคญั 
(I think lecturer expertise is an 

important factor.) 

    

2. ฉนัเลือกศึกษำต่อในมหำวิทยำลยัท่ีมี
อำจำรยท่ี์มีช่ือเสียง และมีควำมช ำนำญใน
วิชำนั้นๆ 
(I choose a university that has 

lecturers who are famous and 

specialized in their subject.) 

    

3. อำจำรยท่ี์สอนมีควำมรู้ ควำมช ำนำญตรง
กบัวิชำท่ีสอนเป็นปัจจยัในกำรตดัสินใจของ
ฉนั 
(The knowledge and expertise on the 

subjects of lecturers are important for 

my intention to choose a university.) 

    

4. อำจำรยท่ี์มีผลงำนดำ้นวิชำกำรจ ำนวนมำก
ส่งผลต่อกำรตดัสินใจของฉัน 
(Lecturers with many research 

publications influence my intention to 

choose a university.) 
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Section 4: Demographic Questions 

 

1. โปรดระบุเพศของคุณ (Please identify your gender) 

_ ผูห้ญิง (Female) 

_ ผูช้ำย (Male) 

_ อ่ืนๆ (Other) 

2. คุณอำยเุท่ำไหร่ (What is your age?) 

_ 20 - 25 ปี (20-25 years old) 

_ 26 - 30 ปี (26-30 years old) 

_ 31 - 35 ปี (31-35 years old) 

_ 36 - 40 ปี (36-40 years old) 

_ 41 ปีขึ้นไป (41 years old and above) 

3. กรุณำระบุอำชีพของคุณ (What is your profession?) 

_ พนกังำนบริษทั (Employee) 

_ เจำ้ของธุรกิจ (Business Owner) 

_ ฟรีแลนซ์ (Freelancer) 

_ อ่ืนๆ โปรดระบุ (Other, please specify) 

4. คุณมีรำยไดเ้ฉล่ียต่อเดือนเท่ำไหร่ (What is your average monthly income?) 

_ ต ่ำกวำ่ 30,000 บำท (below 30,000 THB) 

_ 31,000 - 40,000 บำท (31,000 - 40,000 THB) 

_ 41,000 - 50,000 บำท (41,000 - 50,000 THB) 

_ 50,001 บำทขึ้นไป (50,001 THB and above) 

 

  


