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fni’JLﬂiTgﬁﬂ’NNLWIﬂ@nQG\J@QaﬂHm$ﬂ§$%1ﬂ5%$W%Wiﬂﬂﬂﬂymgﬂig%”lﬂﬁiuﬁ}”lu

9 1 = Y 1 Op. 2! 1 [ A [ | o 9 9
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1 9 a J 3 v 9 (% 9 d‘ [ A 9
NRUDIIBI (Subjective norms), ‘ﬂi]%ﬂﬂ1uﬂ1iiu3mﬂ’)ﬂuﬂt‘gﬁ1ﬁdLL’JﬂﬁE]iJ (Knowledge of

. . v Y 9 =2 d Adoa =, . .
environmental issues), Y9989 14NN ILHTUNSIBU (Ability to approach sustainable fashion),
' v v Y v

1l EJSBSI)WHVI?IM?WWIGLLWG])"LJEN%{H (Attitude towards sustainable fashion) tazauadlagoumlyu

v
7

a Jd Aaa
gty (Purchasing intention toward sustainable fashion) lagl %}ﬂ 19AUATICHAITADS T-Test LA

[

F4
ANUUUTYIINMARGT (One-Way ANOVA) TuTsunsy Spss lanamsinsiziaail

auuAgwi 1 HO : anvazlszmnsdume Tulianuuanatenuludfadeaiuaieg

@ Y = ' @ v 9 1
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A1519% 4.13 mimmzwmwmmﬂmwmaﬂymzﬂﬁwmﬁﬂluﬁﬁuMﬁ

T-Test
Sig.
N Mean S.D. t (2-tailed)
asemumsndosnungud1ea WY 147 41003 55722
-.99 921
(Subjective norms) s 261 4.0939 75562
Yademumssudineanudom WMo 147 41116 55795
AuAdel (Knowledge of R -495 621
U 261  4.1433  .65504
environmental issues)
asemumsing s dagu Wy 147 41361 45373
(Ability to approach sustainable l -.659 510
U 261 4.1692 .54400
fashion)
Tasodusiaunaaonnsudadu ¥y 147 41616 45122
- 2,695 007
(Attitude towards sustainable fashion) s 261 4.3027 53695
gL q X e =
ANUAa lagou¥ugasy ¥y 147 42670 47331
(Purchasing intention toward 817 414

QYL 261 42232 54486
sustainable fashion)

AT 1N 4.13 NUNALUUUNRAUAAADUNFUGIEU (Attitude towards sustainable

A o [

fashion) YBAUNAWIBUAZHANUANUUANANNY D8 1NTBTIATY

9

auuAgwi 2 HO : anvazlszmnsaeig lilanuuanatenuludadsaiuaie

@ Y =Y 1 @ v 9 1
H2: aﬂﬂmgﬂi$%1ﬂiﬂ1uﬂ1q1|ﬂ’ﬂllLmﬂﬂNﬂuiuﬂ%%ﬂﬂ1u@1N¢|
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ANOVA
Sum of Mean
Squares df Square F Sig.
Yademumindoonungudds  Between
12.726 3 4242 9.465 .000
(Subjective norms) Groups
Within
181.061 404 448
Groups
Total 193.787 407
Tademumssudineanudomn Between
2 v 5.458 3 1.819 4.847 .003
FWIAADY (Knowledge of Groups
environmental issues) Within
151.647 404 375
Groups
Total 157.106 407
Tadedumardrdaumlsudas Between
5.409 3 1.803 7.163 .000
(Ability to approach sustainable Groups
fashion) Within
101.694 404 252
Groups
Total 107.103 407
Tademusiauadaoulsugsey Between
2.752 3 917 3.570 .014
(Attitude towards sustainable fashion) Groups
Within
103.809 404 257
Groups
Total 106.561 407
anuaalaFounsudiduPurchasing  Between
2.600 3 867 3.257 .022
intention toward sustainable fashion)  Groups
Within
107.476 404 .266
Groups
Total 110.075 407
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M350 4.15 Anuuanasvesolglulideaiunindoonungue e (Subjective norms), Jadt
aumssu3inenudaauadon (Knowledge of environmental issues), 11938@14N519109
ulsudaty (Ability to approach sustainable fashion), Jasemuiaunaaoumlsudaduy (Attitude

v Y v v
towards sustainable fashion) LS AN Tadouvludaay (Purchasing intention toward sustainable

fashion)
Mean
Difference
Dependent Variable (D 218 (J) 018 (I-D Std. Error  Sig.
25-3917) -35265%  .08907 .00l
. 40— 541 -22042 11045 280
18 - 241 :
.y { ' UINN 55
adea1umsnaosnIungL . 17802 14135 1.000
51494 (Subjective norms) -
. 18— 247 -.17802 14135 1.000
UINAIN 55 -
3 25-397) -.53067* 12634 .000
40 - 541 -.39844* 14223 .032
Madeaumsiuineany 18 - 2417l -20350 12936 .699
Taymaanadon WNAN S5 25-391 -38226% 11563 .006
(Knowledge of 1 ?
40— 5419 -.38194* 13017 .021
environmental issues)
25397 -.24045%* 06675 .002
Y e e J WVag sl -24241% 08278 .022
Mavea 1150y 18 -241% :
o U1INNI 55
INE)E 3 .06257 .10594  1.000
(Ability to approach ”
. 18— 247 .06257 .10594  1.000
sustainable fashion) 1IN 55 -
5 25-391) -30302%  .09469  .009
40— 547 -.30498 .10659 .027
Y o 25-397) -19464% 06744 025
Yadeaunruanaoum ¥y -
. L 40-541 -19194 08364  .133
838U (Attitude towards 18 -2479 -
UINNI 55
sustainable fashion) -.02615 .10703  1.000

bl
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A3 4.15 ANuuanA19vee01glutlideaiunindoonungue 19 (Subjective norms), a1t
ﬁ'mmﬁ%’uﬁ’tﬁmﬁ’uﬁ@m?{mmé’@u (Knowledge of environmental issues), 1199811519194
LLW‘BLqulﬂgu (Ability to approach sustainable fashion), ﬂ%ﬁlﬂﬁﬁuﬁlﬁuﬂaﬁiﬂuwcﬁlﬁbﬁgu (Attitude
towards sustainable fashion) uazmmé? ﬂﬁ]é]ifl oun ‘I;'lju fj'liﬁu(Purchasing intention toward sustainable

fashion) (GI' 9)

Mean
Difference
Dependent Variable (D 91¢ (J) 218 2)) Std. Error  Sig.
2o 4 o ooa 25-391 -19942% 06862 023
aNnuadlodgonmyugany -
" 40 - 5419 -.20833 .08510 .089
(Purchasing intention 18 -241 '
UINNII 55
toward sustainable fashion) 3 -.08854 .10891  1.000

[ (%

M5 4.16 T998A1UNMINAPEAIMNGUD1989 (Subjective norms), Tademumsiuiineny
Yymaaunadon (Knowledge of environmental issues), Ja9ea1umsiinnausudtu (Ability
to approach sustainable fashion), ﬂﬂ%ﬂﬁ}1uﬁﬁUﬂadaLLWﬂ?’ugﬁﬁu (Attitude towards sustainable

Y F ] ]
fashion) !,l,ﬁ3ﬂiﬂll@Qiﬂ%ﬂllﬂ%umgu(Purchasing intention toward sustainable fashion) luusay

B0
Std. Std.
N  Mean Std.  Deviation Error
Mademumindosnunguesss 18 -24 7 75 3.8733 76048 08781
(Subjective norms) 25-3979) 229 4.2260 61055 .04035
40 - 541 72 4.0938 74522 .08782
NN 55 3.6953 66821 11812
32
1)
Total 408 4.0962 .69002  .03416
Masedumssudinmdudaym 18247 75 4.0160 73871 08530
Fanadoy (Knowledge of 25-391 229 4.1948 54641 03611

environmental issues) 40 — 5419 72 4.1944 56765  .06690
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[

MINH 4.16 J990A1UNIARDIANNGUDIDY (Subjective norms), ﬂﬂﬁhﬁﬁuﬂwi§uiﬁﬂaﬂu
Taymaadon (Knowledge of environmental issues), Tasod1umaidaumsudadu (Ability
to approach sustainable fashion), ﬂ%%ﬂﬁiﬂﬁﬂl&ﬂ@@i@&ﬂ‘ﬁlgﬁu (Attitude towards sustainable
fashion) !.!,a3ﬂﬂllﬁ?iﬂialﬂ%mlwsﬁbuf]'jiﬁu(Purchasing intention toward sustainable fashion) luuaay

¥3901¢ (1D)

Std. Std.

N  Mean Std.  Deviation Error

11PN 55 3.8125 80952 .14310

- 32

6l

Total 408 41319 62130 .03076
Tadeaum s sl sudasu 18 — 247 75 3.9844 60725 07012
(Ability to approach sustainable 25-399) 229 4.2249 46674 .03084
fashion) 40 — 5419 72 42269 46160 .05440

YNNI 55 3.9219 55678 .09843

. 32

1l

Total 408 4.1573 51298 02540
Jasedurieuaanoundudidy 18- 247 75 4.1067 65137 07521
(Attitude towards sustainable 25-391] 229 43013 42771 .02826
fashion) 40 — 5419 72 4.2986 47404 05587

310NN 55 4.1328 68974 12193

| 32

)

Total 408 42518 51168  .02533
anugalodoundudat 18247 75 4.0833 62105 07171
(Purchasing intention toward 25-399) 229 4.2828 46183 .03052
sustainable fashion) 40 — 547 72 42917 44996 05303

119NN 55 4.1719 71684 12672

. 32

3l

Total 408 4.2390 0.52005  0.02575
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[ 9 = = 1 [ v 9 1
H3 : anbazdszmnnsaiueran ummummmuiuﬁmﬂmumm
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ANOVA
Sum of Mean
Squares df  Square F Sig.
Tadvarumsadeonungu Between
g A 14.982 6 2497 5.600 .000
919 (Subjective norms) Groups
Within Groups  178.804 401 446
Total 193.787 407
osearmmssuiineanuilaymr  Between
2 v 5.454 6 909 2404 .027
Il (Knowledge of Groups
environmental issues) Within Groups ~ 151.651 401 378
Total 157.106 407
Mademumadntaudugsdu  Between
7.301 6 1217 4.889 .000
(Ability to approach sustainable Groups
fashion) Within Groups 99.802 401 249
Total 107.103 407
Tadedurirunfdeundudidy  Between
4.945 6 .824 3252 .004
(Attitude towards sustainable Groups
fashion) Within Groups  101.617 401 253
Total 106.561 407
9 $q X D
ﬂﬂﬂﬂﬁ?ﬂﬂ?WNﬁQjﬂ%ﬂllwsﬂu Between
o 4.831 6 .805 3.068 .006
¢98U(Purchasing intention Groups
toward sustainable fashion) Within Groups  105.244 401 262
Total 110.075 407




35

A ' v Y £ 1Y A ..
NATNTNWNN 4.17 wmmzuuuﬂﬂ%mumﬁﬂaaﬂmuﬂqumqm (Subjective norms)
1 ] = =1 1 [ v Y [ 9 A [ A 9
UAASTINDTIFTWUAITUUANAIND Y, ﬂzuuuﬂmﬂmumﬁﬁUgmﬂmuﬂtymﬁmmaau
. . ' ' a A ' o v 9 9y =X
(Knowledge environmental issues) UAQL B INDIFWUANUUANANNNU, ﬂzuuuﬂmﬂmumimm

ul¥UE98U (Ability to approach sustainable fashion) HABLFIIOIFNAANULANANY, ASUUY

Javeaunruadaoumyudadu (Attitude towards sustainable fashion) HAAL¥IIBIFNIAIY

kY ¥ v '
UANAINU Ll,azﬂ$Lmuﬂ’nll15]lei]QGLLW‘Huﬂﬂﬁu(Purchasing intention toward sustainable fashion)

=

v ' a oA 1 o 1 A v o o ' A 1 I v A
UAASFNDIFWUANUUANANWNU DY WUUITIANY Tﬂﬂmqmwmummuﬁmmwzgﬂuumiﬂu/

9 @ v a a = 9 a

s/ ﬁﬂﬁﬂ‘hﬂ ﬁﬂ’ﬂllLmﬂ@iNﬁﬁEﬂ%WﬂﬂiﬁfﬂWi/ NWUNNUITITINND LASDIFNAIVIY/ FIND

3

d2UAY/ 19110909017 1AZRIFNT1T1¥NS/ NTNNUTFIA MDD UANWUANAIAUDITN

9

WUANUUTENON YU Gluﬂi]ﬂU@WHﬂWiﬂaﬂU@TﬂJﬂaM@Nﬂﬂ (Subjective norms) 28190 od wilul,

an 93 @ @ v a v 9
YU/ Ude/ UﬂﬁﬂHT 11?’17]1%!,mﬂ@ﬂﬁﬂ'ﬂ@'l%‘Wﬂﬂﬁ'ﬂfﬂTi/ WUﬂ\‘]TUiﬁ’Jf’fTﬂﬂi} 1Uﬁﬂﬂﬂﬂ1uﬂ15

5e
aalk

v
a

g2 Uy 1a9uIndon (Knowledge of environmental issues) 08193 g d 191y, 013 W

)

UL

SaNe

9 % v a a 1 (% o aa o Y]
VIT1YNIT/ WUNITUTTITINND ﬁﬂ’JHJL!,GIﬂ@Nﬂ‘]JUﬂSEJH/HE‘T@/ Uﬂﬁﬂ‘HW Lmzm%‘wwumm

y3menyy lud1un st aunudagy (Ability to approach sustainable fashion) 88195

v o W v A Aaa v =K = T W =S 9 Y v A aﬁl

UYFIAY, UNITEU/ UTA/ UAANHET UANUUANANAUDIFWUITIFNIT/ WUAIUTFTIT1YND

v a9
Y Y F v

AMunaunfaouFUgIEY (Attitude towards sustainable fashion) tazAuAd lagounFugIEuU

A o

(Purchasing intention toward sustainable fashion) @ #1938 d1 ﬁJﬂJ (CRIGEERN 4.1 8) Tuduns

9 U 9 a v A aAa v =K =\ 9 1 9 a [B=] Lé 9 1
ATBIATUNQUD BT UNITIU/ UTA/ UNANE UNITATBIATUNUDINBDIBYN 3.73 YIUBYNI

U

a a

= 9 @ [ =] 9 a U @ 9 a A A A
DIFWVITIFNIT/ WUANUITZITTUND LASDIFN AU/ FINVTIUAY LIVDININITNUAURAIN
Y o

430 uaz 4.20 adey Tusumssodinenudymdunaden Wnisew ide/ indnw Ims

a

o Y o A Y} 1A 2 9 ' Ay o o a

5U§Lﬂﬂﬁﬂﬂﬂﬂg1’nﬁ\1LL'J@'G’I@?J@EJVI 3.96 YIUBDYINITOIFWUITIBN1T/ Wuﬂ\ﬂ‘l‘ﬁj?ﬁﬁ’fﬂﬁ]
' A A v Y = d oA a 9 . o A a a P}
ANURQYN 4.27 1u91uﬂ']iLEU']ﬂQLW‘I%HENEJH@']%WT']?W%ﬂWﬁ/ WHINTHIIIFIHND UNITLU

a9

fad)}

A
N

=4
0

Lo

%

I A A = oA Aaa = o A o A A
llfl/‘l“b'quEJu“Vl 4.31 FIUINNIIT UNUTIU/ UFS/ UNANET LASHUNNUUITHNBDNFU NUAURKY 3.93

IS4

nag 4.11 gy ludusrunfaeunFudiiu dnidew Taa/ Tndanu Inruaaaeuldy

v v
a a4 0 =

A Y
YN NUAURAYN 4.36 uaﬂumu

7

o A = ) ' = 9 v Aa
YIIUDYN 4.06 FIUDINIDIFNUITIVNT/ WUMNUTIIT

U

-

9 9
v

o @ QQ o = = tﬂy v o o A =
mmm%m@uﬂ%u AL uum JYU/ UES/ UNANEI llﬂ?WNﬁﬁiﬂ%@!lW%uiﬂHTﬁﬂ@gﬂ 4.02 %3

HAunaen 4.35 (1PA15199 4.19)

=Dh.
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IR 418 ANUUANANYE9013NW luToA1UNTARDEAINNGNE19DY (Subjective norms),
ﬂm‘”ﬂﬁ'mmﬁ%’uiﬁmﬁ’uﬁmum?}mmﬁeu (Knowledge of environmental issues), 11398@113
B sudidy (Ability to approach sustainable fashion), iasedruriruadaeunlsudEy
(Attitude towards sustainable fashion) I,!,a3ﬂ?nEJG%}IQGlﬁﬂ%’e)l,!,ﬂﬂ?uﬁb\igu(Purchasing intention toward

sustainable fashion)

Mean

Difference Std.

Dependent Variable (I REAL @) D1HN (I-1 Error Sig.
3193/ WA -.56659% 10354 .000
PRRLRVEE
WU -28302  .10365  .139
UIHNONYU
inisew ide/  indemery werlw/ -26695 28614 1.000
indAny i
Sud19dasy -37632  .18822 971

Mg/ gInvdIuay  -45881% 13389 014

o ) iH1vesnons
Tateaunisnase ,
o 11997 43362 39521 1.000
AINNQND19D4 .
hisew/ Hae/ 56659% .10354 .000
(Subjective norms) "
nAAYI
WU 28357*% .07967  .009
) YT HNONYU
MNI1UMI/ - —
3 INHeUDIEY WO/ 29965 27835 1.000
WU Y
o iy
SPamiy ———
FU9D AT 19027 17616 1.000
Mg/ gInvdIuay 10778 11633 1.000
1IN

SRNKRLY 13298 38961 1.000
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IR 418 ANUUANANYE9013N luToA1UNTARDEAINNGNE19DY (Subjective norms),
ﬂm‘”ﬂﬁ'mmﬁ%’uiﬁmﬁ’uﬁmum?}mmﬁeu (Knowledge of environmental issues), 11398@11013
B sudidy (Ability to approach sustainable fashion), iasedruriruadaeunsuddy
(Attitude towards sustainable fashion) I,!,a3ﬂ?nEJG%}IQGlﬁﬂ%’e)LLW‘]?ufj}ﬁgu(Purchasing intention toward

sustainable fashion) (G]' 9)

Dependent Variable D RGAL Q)] D1FN Mean Std. Sig.

Difference  Error

(I-J)
YT/ WP -30876%  .09535  0.027
F9IaNY
o Y/ WHANY -13639 09545  1.000
MadeAumssug I
1. oL YTHNONFU
eI u NS/ P '
4 ) L inHeUDIY WU/ -40734 26352 1.000
aunnaoy uaa/ .
. TSURAT
(Knowledge of NANK e
PINOATY -.14068  .17334 1.000
environmental issues) 3 P
MUY/ FINVTIUAY -.05928  .12331 1.000
[1UBININT
199U -17401 36397 1.000
inisen/ Hae/ 38787*% 0.7735  .000
a4
NANY
NUNIY 20371  .05952 .014
Tadeaumaang g ) UIHNOAYU
b o V1515 / - —
U FUIIBU (Ability to . N1 WU/ 20331 20796 1.000
WUAU o
approach sustainable . - - TR
PN 2
fashion) PYINDATY 27275 13161 816
A/ FINVAIUAY 14000 08691  1.000
[1UBININg

SREERLY 36998 29108 1.000
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~ ' ~ v Y £y T . .
MITNN 4.18 ﬂ'J']ll!.Wlﬂﬁ']\‘]ﬂl@\?@']“lfwaluﬂ‘ﬂ‘ﬂfJﬂTL!ﬂ']ﬁﬂafJfJﬁ']llﬂ'sjll@'N@\i (Subjective norms),

Mademumsiuinernulymiaunadon (Knowledge of environmental issues), Ja98@114013

W08 (Ability to approach sustainable fashion), s 1usirrHARABLYFUEIEY

Y k2 v v
(Attitude towards sustainable fashion) UaSAITUNY Tadoumludaey (Purchasing intention toward

sustainable fashion) (G]' 9)

Dependent Variable ) 1N @) 1N Mean Std. Sig.
Difference  Error
(I-)
31¥M5/ WAL -29706% 07805  .003
RRLRVGE
WinIu -22461 07814  .089
Jesemusiruaase nisew  UI¥NMONFU
urFudaiu (Attitude Hda/  indemey e -14901 21571 1.000
towards sustainable Tnfiny i
fashion) Sudedase -00318 14189 1.000
Ae/ FINVAIUAY 08603  .10094 1.000
A1VBININT
219971 -.19068  .29793 1.000
3195/ WP -32810% 07943 001
LRI k)
WHNIU 20738 .07952  .198
A ladeunldudity  1inkew  USnenau
(Purchasing intention uae/ mﬁﬂmmq/ Wothw/ -.39548 21952 1.000
toward sustainable Tnfinyn i
fashion) 31 %Naﬁ’iz - 15069 .14440 1.000
e/ gInadIuay  -.19393 10272 1.000
A1VDININT
299U -.14548 30320 1.000
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[

MINH 4.19 J990A1UNIARDIANNGUDIDY (Subjective norms), ﬂmﬁ"ﬂﬁ’mmﬁuigﬁm 1
Taymaadon (Knowledge of environmental issues), Tasod1umaidaumsudadu (Ability
to approach sustainable fashion), ﬂﬂﬁ’ﬂﬁwuﬁ’ﬂuﬂadauw«ﬁ’ufﬁﬁu (Attitude towards sustainable
fashion) uazﬂmuﬁ‘?’ﬂﬂéauwcﬁué’ﬁu (Purchasing intention toward sustainable fashion) uueay

1 =
FINDIYNW

Mean Std. Std.

N Std. Deviation  Error

1niseu/ daa/ nanu 59  3.7331 87453 11385
313/ W
L 141  4.2996 57958 .04881
F3IAMND
NUNNUUTHNONFU 140 4.0161 69311 05858
asedumsndosnn  inBemeg/ Worw/
Dy - Y 6  4.0000 89443 36515
AQNDIDY (Subjective LUUIU
norms) Sudevase 16  4.1094 55504 13876
A8/ §INITIUAY/
-~ 43 4.1919 53407 .08144
R1UBININIT
MU 3 4.1667 14434 08333
Total 408  4.0962 69002 .03416
Tnisen/ Haa/ dnsny 59 3.9593 85402 11118
31N/ WP
vyl 141  4.2681 47799 .04025
FFIAMNY
o Coua o winnuuIEmenyy 140 40957  .60190 .05087
Jadea1umMITVneINY - —
- ) inHe01Y Wor1U/
ymaanaasy Y 6 4.3667 29439 .12019
T RET
(Knowledge of - s -
FUINDATE 16  4.1000 58878 .14720
environmental issues) » S
AU1Y/ FINVAIUAY
v - 43 4.0186 70753 .10790
1R1UBININIT
199U 3 4.1333 41633 24037

Total 408 4.1319 .62130 .03076
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[

MINH 4.19 J990A1UNIARDIANNGUDIDY (Subjective norms), ﬂmﬁ"ﬂﬁ’mmﬁuigﬁm 1
Taymaadon (Knowledge of environmental issues), Tasod1umaidaumsudadu (Ability
to approach sustainable fashion), ﬂ%%ﬂﬁiﬂﬁﬂl&ﬂ@@i@&ﬂ‘ﬁlgﬁu (Attitude towards sustainable
fashion) Llazﬂﬂuéjjﬂﬂéﬂllﬂ‘ﬁ'j‘t‘!ﬁbﬁu (Purchasing intention toward sustainable fashion) uueay

1 = 1
FINDIFNW (71D)

Mean Std. Std.

N Std. Deviation  Error

v A a

niSew/ Waa/ Wnanmn 59 3.9266 76016 .09896

313/ W
141 43144 32799  .02762

ane

AN

NUNUUTHNONBU 140 4.1107 48995 04141

asedumadntaumdn  indemee/ Worhw
. L, 6 41111 68853 28109
¢8U (Ability to approach  MNTU

sustainable fashion) %J‘]J%Naﬁiz 16 4.0417 44514 11128
A8/ §INITIUAY/
v " 43  4.1744 53446 08151
R1VDININT
’JINQTL! 3 3.9444 50918 .029397
Total 408 4.1573 51298 .02540
Tnisen/ Haa/ dnsny 59  4.0593 75049 09771

31N/ WP
yr el 141 43564 40115  .03378
$92a 1m0

Sy o winOuLTENenYY 140 4.2839 44298 03744
Yadeauneuanne - —
L o INHIU01Y WO/
uwlsugaBy (Attitude ,9, 6 4.2083 67854 27701
G
towards sustainable - 5 =
JUINOATE 16 4.0625 52042 13010
fashion) » S
MUY/ FINVAIUAY
v - 43 4.1453 54890  .08371
1YDININTG
SANNRIT] 3 4.2500 25000  .14434

Total 408 4.2518 51168 .02533
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(% [

MINH 4.19 J990A1UNIARDIANNGUDIDY (Subjective norms), ﬂﬂiﬁ"ﬂﬁ’mmﬁuggﬁm 1
Taymaadon (Knowledge of environmental issues), Tasod1umaidaumsudadu (Ability
to approach sustainable fashion), ﬂ%%ﬂﬁiﬂﬁﬂl&ﬂ&@i@&ﬂ‘ﬁlfﬁﬁu (Attitude towards sustainable
fashion) uazmmﬁﬂﬂémwﬂﬁ"uﬁyﬁu (Purchasing intention toward sustainable fashion) uueay

1 = 1
FINDIFNW (71D)

Mean Std. Std.
N Std. Deviation Error
iniseu/ uan/
el 59 4.0212 71059  .09251
AANEN
15105/ WP
\° - 141 4.3493 36703 03091
§9Admne
anusslogould WHANUVUTEHNLONYU 140  4.2286 54102 .04572
o A . = 1 =)
g8 U(Purchasing INHIUDIY WOUIU/
o 6 4.4167 51640 21082
intention toward LU
sustainable fashion) Sudedasy 16 4.1719 48921 .12230
Y a [l @
A0/ FINVAIUAY
v o 43 42151 51634  .07874
19NN
’JINQTH 3 4.1667 38188 .22048
Total 408 4.2390 52005 .02575
AUNAFIUN 4 HO : anvazilszmnsausielamdeasdon lulianuuanaanulu
Javaauna1ee

1Y 9 9 d‘ J =) = 1 1Y [
H4 : ﬁﬂ‘]slﬂ!%ﬂi%%1ﬂiﬂ11ﬁ?ﬂul@mﬁﬂ@]’t]l,ﬂ’t]u Mﬂ??ﬂllﬁﬂﬁ?ﬂﬂuiuﬂﬂﬂﬂ

9 1
ATUANE



~ Aa P ' o Y vy
M1 19N 4.20 mimmzwﬂmmmﬂmwmawmzﬂazmm“lumuaw"lw
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ANOVA
Sum of Mean
Squares df  Square F Sig.
Tadedumindoonungudos  Between
8.262 4 2.065 4.487 .001
(Subjective norms) Groups
Within
185.525 403 460
Groups
Total 193.787 407
tasearmmssuiimeanuilym Between
- v 5.263 4 1.316 3.492 .008
Aol (Knowledge of Groups
environmental issues) Within
151.843 403 377
Groups
Total 157.106 407
Tadvarumsinaulsudasu Between 3410 4 853 3313 011
(Ability to approach sustainable Groups
fashion) Within 103.693 403 257
Groups
Total 107.103 407
tadedurirunfdeuldndain Between 3.013 4 753 2932 021
(Attitude towards sustainable fashion)  Groups
Within 103.548 403 257
Groups
Total 106.561 407
q & d &
anuas ladeurlyudbu (Purchasing  Between 4.223 4 1.056 4.020 .003
intention toward sustainable fashion) Groups
Within 105.852 403 263
Groups
Total 110.075 407
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11NA15 197 4.20 WuNAzuUUTITIRIUNIAAPEAIUNGNE 1D (Subjective norms)
Y Yy a 1A A ' o v v v YA o
Yo5zAUTIe Idmasaoaeuiinuuanaeny, azuuuesediunisiuimernuiym,
F97Ad0w (Knowledge of environmental issues) ¥8452a 1518 ldinasaainauinnuuana1aiy
v 9 Y =K d oA .. . . o 4
Azuuudtea UMD FugIE Y (Ability to approach sustainable fashion) Yo352AUs18 1A
~ 1 A ~ 1 [ v 9 (Y a v o A .
RAIADABUNANNLANA1N Y, AZUUUT VIR IUNAUAAA DU T UEIBY (Attitude towards
[ Y Fd
sustainable fashion) Y8432 UT18 lAmAsABIADULANVUANA1AY HazAzuUUANYAdl %D
4 oA . . . . . & g g 1 A b
R EATRRGEY (Purchasing intention toward sustainable fashion) veaszauselanasaniaoul
1 [} ] A @ o (% (% 9 d' 1 A :; 1 A ] [} =
ANuuanANnY edntivediay Taeszausiolamasaemoudini1uiomIny 15,000 U i
ANMUUANAIINUTEADI18'TA 15,001 — 30,000 VINUAL 30,001 — 45,000 V1N HazseaUs1ela
11ANIT 60,001 VN TANVUANAINUTLAVII 1S 15,001 — 30,000 V1IN LA 30,001 — 45,000
v ludunisndoesn1ungue v (Subjective norms) od19liod 1Ay, szAUT101A 45,001 -
60,000 V1N HANMNLANAI1NVIEAVI18'1A 15,001 — 30,000 V1N 1ag 30,001 — 45,000 V1N 1
A1un1ssusineInulymiaauIndon (Knowledge of environmental issues) 98193 Wad 17 gy,
szause'ld 30,001 — 45,000 UM VANVUANANAUTEAVITIEA 15,001 — 30,000 LN, 45,001 —
60,000 LN HazUINNI 60,001 V1N Tuaumsnd el Fugae (Ability to approach sustainable
fashion) pe19iod ATy, s2AVTI0 IAmABADIABUAINIINTBIMINY 15,000 LN HANULANAIS
fuszaus1eld 15,001 — 30,000 VIMLAL 30,001 — 45,000 V1IN tazTzaus1e lauIANIT 60,001
V1IN TANVUANA1IRUIZaVI18'lA 15,001 — 30,000 VIN 1Az 30,001 — 45,000 UIN TuA1U
WerunAnouWFUEI8Y (Attitude towards sustainable fashion) 98191 od 1Ay uazszaus10la
MATABIADULINNIT 60,001 VN HANVUANAIIADTEAUTI8'TA 30,001 — 45,000 U Tuay
9 4 1 v
aaladeuvl gy (Purchasing intention toward sustainable fashion) ’E]EJNﬁuEthﬂfg (1POTN
A v v " Y A i o P ' ~
4.21) Tugun1sndosnIungue1989 (Subjective norms) 52AUI18 1ANINNIT 60,001 VN 1
9 VY a P o Yo 1A Y = Y
N3ARDIAINNGND19D90gT 3.65 HAzTZAUIT18 IAAINIIMIBININD 15,000 UM IN15ARDIATN
' 9y a 1A = Y U [ 9 A A
ngud19890gn 3.91 Farloanaszaus1eld 15,001 — 30,000 UM waz 30,001 — 45,000 UM il

Aundeh 4.18, Tudmilasemumsindineanuiyiaauadon (Knowledge of environmental

. Y Y = o Y o 2 v A =2 g

issues) 52AU310 14 45,001 — 60,000 UM HMsFuFReINVTYMITIIAdoNEYN 3.91 Heloy

e v det s 4 d

N2152A 151818 15,001 — 30,000 1N LAz 30,001 —45,000 V1N NUAURALN 421 uag 4.12
o w v v Y 9 <2 A o . . @

muaay, Tuauifneaiumsndansugiey (Ability to approach sustainable fashion) &A1
v = Y = 4 & 1 = : o Yo 1A

51018 30,001 — 45,000 V0 HMsEDWFUEBTUBEN 4.24 FawnnNTzAUTIE TARINIINT 0

10U 15,000 VN, 45,001 — 60,000 VIN LAZUINNIT 60,001 LN NUANURDEN 4.05, 4.04 LA
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3.92 uaay, Tudunaundaeul¥ugady (Attitude towards sustainable fashion) 52AU518'18

ANNUIOININY 15,000 U TiAuaaaoulsuddugh 4.11 nazszausie laninnil 60,001

v
=

1 4.00 ¥iven1IzAUI18'ld 15,001 — 30,000 VN ALTLAL

S o an v A '
UIN umﬁummuﬂwmauag
P °
g

51818 30,001 — 45,000 UM BEN 4.32 uay 428 Mud1av uazluanuaaladoursudadu

Y 9
(Purchasing intention toward sustainable fashion) 3¥AU3 181169{3J1ﬂﬂ’ﬂ 60,001 UIN Hanuaalade

= =

ulduegh 3.91 Fafesndnszdune’ld 30,001 — 45,000 U AAURGEN 431 (MAMINTA 4.22)

A 1 [ Yy A 1 A v 9 Y 1 Y a
137197 4.21 ANUUANANUDITY “]Ji'lﬂllﬂmﬁilﬁﬂl@]’ﬂu Gl,uﬂi]i]ilﬂ'luﬂ'liﬂﬁﬂ‘(’JG]HJﬂQlI@'N@\?

'
4 A

(Subjective norms), Ja98A1UMI5U3 NN uTyduIaaen (Knowledge of environmental

U
' ]
v Y

. v = e, " . v 9

issues), Jovomumanaunlsundgsdu (Ability to approach sustainable fashion), J298911
' v Y Y ] ]

naunaaeuylwLgIgY (Attitude towards sustainable fashion) tazANNAIlado g

(Purchasing intention toward sustainable fashion)

Mean

Difference Std.

Dependent Variable (D 51816 @) 51818 I-)) Error  Sig.
15,001 — 30,000 -27747*% 10517 .009
UIN
30,001 — 45,000 -27329*% 10255 .008
ANIH3 0N 1N
15,000 LN 45,001 — 60,000 -.07722 .13420 565
v 9 9 ‘]J’]cn
ﬂﬂﬂﬂﬂWUﬂ’]iﬂﬁ’ﬂﬂ ;
Dy A 1NN 60,001 25868 .18608 165
ﬁTllﬂijllfﬂQ@\i
YN
(Subjective norms) —
ANIMNIDUNINDY
-25868 .18608 1.000
15,000 LN
110NN 60,001 15,001 — 30,000
-.53615*% 17491 .023
UIMN UIMN

30,001 — 45,000
-.53197* 17335  .023
UM




A ' o Y A 1A v 9 Y 1Y A
AT NN 4.21 ﬂ'ﬂlll!ﬁﬂﬁNﬂJ@\ﬁ%ﬂUﬂﬂulmﬂaﬂﬁﬂlﬂﬂu Ghnjﬂ‘ﬂﬂﬂ?ﬂﬂ?ﬁﬂﬁ@ﬂ@ﬂhﬂ@ﬂ@N@ﬂ

wsl' (%

(Subjective norms), Jadeaumssu3ineanulymiasuiadon (Knowledge of environmental
issues), 119 SeaumsnoalFungadu (Ability to approach sustainable fashion), Jodedu

' v Y 4 v v
NAUAAABLNFUEIEU (Attitude towards sustainable fashion) LazAUAY e FoUNTUITEY

(Purchasing intention toward sustainable fashion) (G]l 0)

45

Mean

Difference Std.

Dependent Variable D) 51014 Q)] 51014 )] Error Sig.

45,001 — 60,000

-.33590  .19376 .838

STREY
ANIH3 0NN
.. M. -10276 12141 398
Madeaumssug 15,000 V1IN
nenuam 15,001 — 30,000
2 v -.29858%* 10696  .005
auagew 45,001 — 60,000 UIN
(Knowledge of UIN 30,001 — 45,000
-.28249% .10485 .007
environmental UIN
issues) 110N 60,001
00775 17529  .965
STRLY
MNNNIBININD
.19002* 07667 .014
15,000 YN
LRI RRIRRGE 15,001 — 30,000
Lo 06509 06020 280
N EYRAGIT 30,001 — 45,000 UIN
(Ability to approach 1IN 45,001 — 60,000
.20406* 08665 .019
sustainable fashion) UIMN

11ANI1 60,001

32037*%  .12960 .014

UIMN
Tasedunruanao 15,001 — 30,000
L oA C e -20614* 07857 .009
LW\I‘BHEI\?EIH AINITNIDININDY UIMN
(Attitude towards 15,000 11N 30,001 — 45,000

-17322*% 07661 .024

sustainable fashion) UIN




A ' o Y A 1A v 9 Y 1Y A
AT NN 4.21 ﬂ'ﬂlll!ﬁﬂﬁNﬂJ@\ﬁ%ﬂUﬂﬂulmﬂaﬂﬁﬂlﬂﬂu Ghnjﬂ‘ﬂﬂﬂ?ﬂﬂ?ﬁﬂﬁ@ﬂ@ﬂhﬂ@ﬂ@N@ﬂ

wsl' (%

(Subjective norms), Jadeaumssu3ineanulymiasuiadon (Knowledge of environmental
issues), 119 SeaumsnoalFungadu (Ability to approach sustainable fashion), Jodedu

' v Y 4 v v
NAUAAABLNFUEIEU (Attitude towards sustainable fashion) LazAUAY e FoUNTUITEY

(Purchasing intention toward sustainable fashion) (G]l 0)

46

Mean

Difference Std.

Dependent Variable D) 51014 Q)] 51014 )] Error Sig.

45,001 — 60,000

-.12798 .08832  .203

UM

319N 60,001

11066 13067 427

YN

M MAIDNINL

-11066 .13902 427

15,000 UM

15,001 — 30,000

-31679* 13067  .016

11NAI1 60,001 STRYY
UIN 30,001 — 45,000
-28387* .12951 .029
1N

45,001 — 60,000

-.23864 .14475 100

U
fnIHS Y
-. 18660 .14056 1.000
15,000 LN

ﬂfl”luglﬂiﬁléﬂllwsﬁlu 15,001 — 30,000 -.36686 .13212  .057

§98 (Purchasing NN 60,001 1IN
intention toward UIN 30,001 — 45,000 -.40224* 13094  .023

sustainable fashion) UIMN
45,001 — 60,000 -27005 .14636  .657

UM




MINN 422 TaTeAUNING0IAINNGUS1NDI (Subjective norms) TveAIUNITT

9 A
Ny

47

[

Ny

TYaymaanadon (Knowledge of environmental issues), Tadaa1un1sannaunsungagu (Ability

to approach sustainable fashion), Jaseauiaunanoulsudady (Attitude towards sustainable

Y 4 ' v
fashion) uazaNuaa ladaunFudiey (Purchasing intention toward sustainable fashion) uueay

¥19D1FN
Mean Std. Std.
N Std. Deviation  Error
11K OININ
61 3.9057 .79734  .10209
15,000 U0
15,001 — 30,000 4.1832 68978 .06027
131
STREY
TadvaunIndeonuNguesos 30,001 — 45,000 41790 59813 04804
155
(Subjective norms) VN
45,001 — 60,000 3.9830 66121  .09968
44
STREY
lﬂﬂﬂih 60,001 U 17 3.6471 85266 .20680
Total 408 4.0962 .69002 .03416
AN NNIBNIN 40164 72138 09236
61
15,000 LN
15,001 — 30,000 42122 65809 .05750
131
o s STREY
Madeaumsiugnenuilaym
2 v 30,001 — 45,000 4.1961 48696 .03911
Faaaol (Knowledge of 155
STREY
environmental issues)
45,001 — 60,000 3.9136 .68390 .10310
44
STREY
3J1ﬂﬂ’51 60,001 M 17 3.9059 69324 16814
Total 408 4.1319 62130 .03076
Jasearumssrd e sudtu 1K OININ 4.0519 64732 08288
(Ability to approach sustainable 15,000 YN 61

fashion)
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[

m3f 422 Jesedunsadesnungueieds (Subjective norms) Tasedumsiudineany
Janaanden (Knowledge of environmental issues), 115 881umsid 5 s uiidadu (Ability
to approach sustainable fashion), ﬂ%%ﬂﬁiﬂﬁﬂl&ﬂ@@i@&ﬂ‘ﬁl%ﬁu (Attitude towards sustainable
fashion) uaxmmg’ﬂ%cﬁeuw%’u f]')i?]lu (Purchasing intention toward sustainable fashion) uueay

1 = 1
FINDIFNW (71D)

Mean Std. Std.

N Std. Deviation Error

15,001 — 30,000 4.1768 54880  .04795
131
1M
30,001 — 45,000 4.2419 38091 .03060
155
1M
45,001 — 60,000 4.0379 53418 .08053
44
STRL)
lﬂﬂﬂ’:h 60,001 3.9216 54683 13262
17
1M
Total 408 4.1573 51298 .02540
AN NNIBNIN 4.1107 65911 .08439
61
15,000 YN
15,001 — 30,000 43168 .50366 .04401
131
1M
Taseanurirunfnoulsudadn 30,001 — 45,000 42839 42361 03403
155
(Attitude towards sustainable UIN
fashion) 45,001 — 60,000 42386 54173 08167
44
STRL)
1I1ﬂﬂ’j1 60,001 4.0000 51539 12500
17
STRE)
Total 408 42518 51168 .02533
anugalodoundudat A1NHTOININ 4.0984 64109 .08208
(Purchasing intention toward 15,000 U 61

sustainable fashion)
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[

m3f 422 Jesedunsadesnungueieds (Subjective norms) Tasedumsiudineany
Janaanden (Knowledge of environmental issues), 115 881umsid 5 s uiidadu (Ability
to approach sustainable fashion), ﬂ%%ﬂﬁwuﬁ’ﬂuﬂﬁdauw«ﬁ’ué’ﬁu (Attitude towards sustainable
fashion) uaxmmg’qﬁlw‘ﬁeuwsﬁl’u f]')i?]lu (Purchasing intention toward sustainable fashion) Tuuaas

1 = 1
FIDIBN (§19)

Mean Std. Std.

N Std. Deviation Error

15,001 — 30,000 42786 48103 .04203
131

UIN

30,001 — 45,000 43129 43544 03498
155

UIN

45,001 — 60,000 4.1818 48634 07332
44

UIN

11NN 60,001 3.9118 85669 20778
17

UIN

Total 408  4.2390 52005 02575

a d v d‘d v 3’; A" a v Q'J Q'J A == +
4.5 fﬂi'J!ﬂ51$ﬂﬂﬂﬂﬂﬂﬂwﬂﬂ®ﬂ'J]Nﬂ\ﬂﬂ"li@ﬁ‘l—!f’n!W‘I‘lf‘l-!ﬂ\‘iﬂi! (ﬂﬁﬂ!ﬂﬂ‘l&ﬂﬂ‘i%lﬂ]
b %
5991)
a d < Y \ [y} q‘q v 3’4 &'
4.5.1 M3AATHANWHUVBIAD VNV VT UM INAD T NNNanaANAIl Y0
a Y 0:1 Q'J A KR + t%
FuaunFudau (nsaidneinszith seam)
a 4 < 9 9 1 [ d'd 1 3‘1 j’
M1391A312HANURUAIBVIRA O VLU DA U AR TaTeNIHanoA A T dD
a < & a 4 1 H [
Fualsuditu asaaneinszth seai) ansoinszy 1d lnsldaunae (Mean) uazaiu
H 4 1 < [ ] [
189 UNINTFIY (Standard Deviation) 109 Ao UMV DARUDINEANUTUE1 15001 900
S Y 'Y A . . v Y v Y o A o
ATUNITABEAINNGND19DY (Subjective norms), VadearumsugneInTymaaIaaeu
(Knowledge of environmental issues), 799 ArunsvinaunFudady (Ability to approach
sustainable fashion) ttagzafadsausiruaRAoUFUEITU (Attitude towards sustainable fashion) 9

= ' ¥ X v o A
nwammmm%meuﬂ%uawu
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A ] = ' A v Aa 1 ) A A ) )
AT 1N 4.23 ﬂ1lﬂaﬂlla3ﬁ']u&‘]_lfJ\u‘UuiJ'lﬂﬁg']uGU@\iﬂsﬂﬂﬂﬂilWaﬂ@ﬂjquﬁ\jiﬁ]cﬁﬂﬁuﬂﬂlllwcﬁu

§38u (nIdlAnuInTzith souM)

Std.

v da 29 & oy ol L a Mean mlana
iadaninanonnualareaumunyud e Deviation
adiun13nA8MNNGND 1994 (Subjective norms)
d' a o [ = a < d‘ [
meutazamynluaseuairdulvalinnuaariuneIny P
t ba 425 0961  niiga
8L ERYRALY
v a dy ) o'Jd % Yo Aa a d’
msaaaulagaunsusiduunanu ldsuonsnanniiouay
L 377 0870 1
ATOUATIVDINU
d’ li‘ % = =% =) 1 %3 =) dy Q'/
YUUBIVDIAUDUNA UM INLBNT HagoMsAad U ladouldu
b 412 0877 ¥
g8
9 9 [~ 9 [ v Aa dy v O A [ ti'
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