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Widespread knowledge
of how and when to
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support analytical intensity
and social connectivity

High Engagement
Self-motivated,
competent, and
entrepreneurial qualities

Workforce

Collaborative Learning Real-Time Customer Data
o

L 4
Boundary-crossing collaboration to Ability to access and interact

innovate and solve problems with real-time customer data

Py Data-Driven Decisions Integrated Operations Data

A
Ability to access and interact with
comprehensive operations data

Systematic experimentation,
analysis and decision-making

2= Digitized Operations Collaboration Tools
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Digitized documentation and Digital support for
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Digital-First Mindset i
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monitoring of operations
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