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ANOVA
Sum of Mean
df F Sig.
Squares Square
Between
0.288 2 0.144 0.232 0.793
Groups
Education Within
156.351 252 0.620
Groups
Total 156.639 254
Between
Entertainment 2.710 2 1.355 4.700 0.010
Groups
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ANOVA

Sum of Mean
df Sig.
Squares Square
Within
72.668 252 0.288
Groups
Total 75.379 254
Between
1.679 2 0.839 1.027 0.359
Groups
Escapism Within
205.903 252 0.817
Groups
Total 207.582 254
Between
1.209 2 0.604 1.460 0.234
Groups
Esthetic Within
104.271 252 0.414
Groups
Total 105.480 254
Between
1.077 2 0.538 1.790 0.169
Groups
Destination
Within
Image 75.789 252 0.301
Groups
Total 76.866 254
Between
4.505 2 2.252 5.500 0.005
Groups
Satisfaction Within
103.206 252 0.410
Groups
Total 107.711 254
Behavioral Between
.822 2 0.411 0.930 0.396
Intention Groups
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ANOVA

Sum of Mean
df F Sig.
Squares Square
Within
111.411 252 0.442
Groups
Total 112.234 254

INAT19N 4.13 nuNuaaznaauuana1ddululadedualiiuiiuiig

(Entertainment) 1tazA1uWane 19 (Satisfaction) 8814

A o

[

G AR

9

A15199 4.14 anuuanaIava Al ufaduA1UANTMWNG (Entertainment) taziladesaiv

ANNNIND D (Satisfaction)

Multiple Comparisons
Bonferroni
Mean
Std.
Dependent Variable (I) Sex (J) Sex Difference Sig.
Error
I-J
Female -0.209° 0.069 0.009
Male
LGBTQ+ -0.235 0.197 0.701
Male 0.209" 0.069 0.009
Entertainment Female
LGBTQ+ -0.026 0.195 1.000
Male 0.235 0.197 0.701
LGBTQ+
Female 0.026 0.195 1.000
Female -0.272" 0.083 0.003
Male
LGBTQ+ -0.256 0.235 0.832
Male 0.272" 0.083 0.003
Satisfaction Female
LGBTQ+ 0.016 0.232 1.000
Male 0.256 0.235 0.832
LGBTQ+
Female -0.016 0.232 1.000
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Multiple Comparisons

Bonferroni
Mean
Std.
Dependent Variable (I) Sex (J) Sex Difference Sig.
Error
I-J)

*. The mean difference is significant at the 0.05 level.

{ 1 1 J o < 1 o
INAT NN 4.14 WUINNANDANUUANA AU WINAT BN ANNUANAIAUIN S

a v 9 % a . = . . 1 A v o o
@ 1uT998a114A2 1 TUINY (Entertainment) 1az AN NaND 19 (Satisfaction) 08190 d 1Ay

N19a0n

13199 4.15 T3 1A INTNG (Entertainment) 1azA 1IN0 19 (Satisfaction) Junnay

INF
Descriptives
N Mean Std. Deviation

Entertainment | Male 102 4.26 0.529
Female 145 4.47 0.542
LGBTQ+ 8 4.50 0.535
Total 255 4.39 0.545

Satisfaction Male 102 4.04 0.736
Female 145 431 0.557
LGBTQ+ 8 4.29 0.744
Total 255 4.20 0.651

A 1 = o a . = 1A = 9
INATNN 4.15 WUIUNAFIUAINNUUNN (Entertainment) nagvyn 4.26 ¥IULY

J A Aa a
MIUNARINUAURA

v v
=

N 4.47

Y U A Aa =
UDYNIUNANTUY NUAURNAY 4.31

Tudmanuianely (Satisfaction) tnAmelinundoogh 4.04 a9
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ANOVA
Sum of Mean
df Sig.
Squares Square
Between
4.111 3 1.370 2.255 0.082
Groups
Education Within
152.527 251 0.608
Groups
Total 156.639 254
Between
4.204 3 1.401 4.942 0.002
Groups
Entertainment | Within
71.175 251 0.284
Groups
Total 75.379 254
Between
4.060 3 #3553 1.669 0.174
Groups
Escapism Within
203.522 251 0.811
Groups
Total 207.582 254
Between
1.966 3 0.655 1.589 0.193
Groups
Esthetic Within
103.514 251 0.412
Groups
Total 105.480 254
Between
1.700 3 0.567 1.893 0.131
Groups
Destination
Within
Image 75.165 251 0.299
Groups
Total 76.866 254
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ANOVA

Sum of Mean
df F Sig.
Squares Square
Between
3.238 3 1.079 2.593 0.053
Groups
Satisfaction Within
104.473 251 0.416
Groups
Total 107.711 254
Between
2.041 3 0.680 1.550 0.202
Groups
Behavioral
Within
Intention 110.192 251 0.439
Groups
Total 112.234 254

11NA15199 4.16 Wuuaazeigauuanaanulufedediunautuiia

o

(Entertainment) 9 gl d neYy

M3197 4.17 ANNUANA19UBI g HTad AN NG (Entertainment)

Multiple Comparisons
Bonferroni
Mean
Std.
Dependent Variable (I Age (J) Age Difference Sig.
Error
I-J)
26-41 year 0.324 0.192 0.559
<=25
42-57 year 0.361 0.212 0.537
year -
>=58 year 0.672 0.212 0.010
Entertainment
<=25 year -0.324 0.192 0.559
26-41
42-57 year 0.037 0.105 1.000
year .
>=58 year 0.348 0.105 0.006
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Multiple Comparisons

Bonferroni
Mean
Std.
Dependent Variable (I) Age J) Age Difference Sig.
Error
I-J)
<=25 year -0.361 0.212 0.537
42-57
26-41 year -0.037 0.105 1.000
year
>=58 year 0.311 0.137 0.147
<=25 year -0.672" 0.212 0.010
>=58 "
26-41 year -0.348 0.105 0.006
year
42-57 year -0.311 0.137 0.147

*. The mean difference is significant at the 0.05 level.

A J A 1 o [~ (] 1 A Aa
AMNANTNN 4.17 WmwmqmummLmﬂmqnmmﬂumqmqmﬂﬂm 58 1 nUANY

J= 1

HANANNUSI9018N 08N 26

Q

A v

(Entertainment) ® AL A

d' v Y U a o 1
M3 NN 4.18 12981 HANNDMNS (Entertainment) Glmmazmq

Y
= (] Y 1 = v 9 Y a
U nazsa901gaana 26 — 41 1 Tuilavearuanuiiumg

Descriptives
N Mean Std. Deviation
<=25 year 8 4.75 0.388
26-41 year 187 4.43 0.532
Entertainment | 42-57 year 30 4.39 0.533
>=58 year 30 4.08 0.565
Total 255 4.39 0.545
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INATIN 4.18 WUNFIDIYUINATT 58 T TAWLUNAG (Entertainment) 1nT80Y

]
A

dl é Y 1 1 Y U = ] Z’_, U = d' d'
N 4.08 BIUBDININVINDIYUBYNIT 26 1l HAZHINDIGANLUA 26 — 41 U nuAURDN 4.750024.43

ANA N

y a d (Y] d Y] o
mﬁnﬁ 4.19 mi’sm‘nzﬁmm!mﬂﬁmmmanﬂmzﬂiz‘mﬂiﬂ1t‘rmimmntjuﬂmd1thmnﬂm

I 4
nguaui llifignniiga

ANOVA
Sum of df Mean F Sig.
Squares Square
Education Between | 2.357 2 1.178 1.925 0.148
Groups
Within 154.282 252 0.612
Groups
Total 156.639 254
Entertainment | Between | 0.584 2 0.292 0.984 0.375
Groups
Within 74.795 252 0.297
Groups
Total 75379 254
Escapism Between | 0.169 2 0.085 0.103 0.902
Groups
Within 207.412 252 0.823
Groups
Total 207.582 254
Esthetic Between | 2.426 2 1.213 2.966 0.053
Groups
Within 103.054 252 0.409
Groups
Total 105.480 254
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ANOVA
Sum of df Mean F Sig.
Squares Square
Destination Between | 3.077 2 1.539 5.254 0.006
Image Groups
Within 73.789 252 0.293
Groups
Total 76.866 254
Satisfaction Between | 0.581 2 0.291 0.683 0.506
Groups
Within 107.130 252 0.425
Groups
Total 107.711 254
Behavioral Between | 2.134 D 1.067 2.442 0.089
Intention Groups
Within 110.100 259 0.437
Groups
Total 112.234 254

1INA13199 4.19 WuuAazanalszrnsmansueInguae 1T WA

o dy A o
nguaud lineanini

(Destination Image) 9819

Q

A o

[

G ARLY

9

= 1 [ o 9 (% 4 d' 1 d‘
ga danuuanaenulufiteaiuninanyalvesdoiunneunen
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a 1 L Y v o v a ~ a Y] J
AN1319N 4.20 ﬂ’J1N!mﬂﬂN"’ll’tNﬂQNﬂ’Ji’)ﬂNED”I!!uﬂGnNﬂi,plﬂuﬂﬂﬂlﬂﬂ’)u1ﬂﬂ@ﬂ1uﬂ1waﬂ‘ﬂm

vosamuine e (Destination Image)

Multiple Comparisons

Bonferroni
Dependent | (I) Who do you | (J) Who do you go | Mean Std. Sig.
Variable go with? with? Difference | Error
I-J)
Destination | Friends Family -0.222° 0.069 0.005
Image Alone -0.027 0.164 1.000
Family Friends 0.222° 0.069 0.005
Alone 0.195 0.164 0.705
Alone Friends 0.027 0.164 1.000
Family -0.195 0.164 0.705

*_ The mean difference is significant at the 0.05 level.

= 1 0. L B 1 = = = A
IINATTNN 4.20 ‘WTJ’JTﬂQlJG]’JE’JEH\‘H]"IL!,UﬂG]"IiJﬂQNﬂuTIhlﬂW]El’JiJ'lﬂVIgﬂTliJﬂ’)'liJ

1 1% < 1 A o A @ A A A 1 o 1 A o ~
Llﬁﬂﬁ'lﬁﬂufllglﬂuﬂﬁj‘llﬂuﬂllﬂllﬂlfﬂﬂ'lﬂﬂlwau V]?Jﬂ')']llll@]ﬂﬁ1\1ﬂ‘1JﬂEZI3Jﬂ1!1/I3Jﬂ1‘]JL‘VIfJ'J

ny

o @ @ 4 {1 { : " 1 v o w
asouns lufateaun manyaivesdn1uvo e (Destination Image) 9619NHBd RN

ana

~ v LY \ ° v ~ a ) [ J
AN1I1NN 4.21 mmamnmwaanqumamﬂmamnmuni:pJﬂﬂﬂ"lﬂ!ﬂﬂau1nﬂqﬂ1un1wanym

vosamuiine e (Destination Image)

Descriptives
N Mean Std. Deviation
Destination Friends 122 3.81 0.498
Image Family 121 4.03 0.579
Alone 12 3.83 0.564
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Descriptives

N Mean Std. Deviation

Total 255 391 0.550

'
=~

~ ' ' o ' ~ v A = ~ = 9 '
FINATT NN 4.21 ‘W‘U’J1ﬂijllﬂu‘1/]Mﬂllﬂﬂ’é]ﬁmﬂ?ﬂmv\lfluimnﬂaﬂ 3.81 BIUBDYNIN

]
=1

[ A A o o oA A v 9 [ 4 A a
ﬂf,j‘llﬂu‘ﬂulﬂl‘ﬂﬁlﬁﬂllﬂiﬂﬂﬂiﬁ NUAUNIYN 4.03 TutfadadunimanyalvesaaIuNnewng?

(Destination Image)

M9afl 4.22 MIATIEHANNIANMIVE DBz TN Man3YeangufIed s munn N

o U d‘ \ d'
‘iﬂ‘l»!'J‘I»!'J‘H‘YIUl‘]JTl@\‘i!TIEI'J

ANOVA
Sum of Mean
df F Sig.
Squares Square
Between
0.268 2 0.134 0.216 0.806
Groups
Education Within
156.370 252 0.621
Groups
Total 156.639 254
Between
.164 2 0.082 0.274 0.760
Groups
Entertainment | Within
75.215 252 0.298
Groups
Total 75.379 254
Between
0.136 2 0.068 0.083 0.921
Groups
Escapism
Within
207.445 252 0.823
Groups
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ANOVA
Sum of Mean
df F Sig.
Squares Square
Total 207.582 254
Between
0.557 2 0.278 0.669 0.513
Groups
Esthetic Within
104.923 252 0.416
Groups
Total 105.480 254
Between
0.420 2 0.210 0.692 0.502
Groups
Destination
Within
Image 76.446 252 0.303
Groups
Total 76.866 254
Between
3.386 2 1.693 4.090 0.018
Groups
Satisfaction Within
104.325 252 0.414
Groups
Total 107.711 254
Between
4.528 2 2.264 5.297 0.006
Groups
Behavioral
Within
Intention 107.706 252 0.427
Groups
Total 112.234 254

MINAITNAN 4.22 WULRaYd N TEINTNEAS VOINGUAIDE1ITUUNA Y

o v A 1 ~ = 1 [ [ =1 . .
surudunldvneuned Tanuuanaranulufasearuainunans e (Satisfaction) uag

o o

Y
NYANTINANAL1Y (Behavioral Intention) 08191 Hud AT
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d' ' v o | o o [ d' 1\l d' =<
139N 4.23 ﬂ'J"INlW]ﬂﬂNsllE’Nﬂtj‘Nﬂ'Ji’)f]Némlluﬂﬂ"IN%"IH'JH'JHTI“‘]JTI?N!‘VIEJ’J cl‘hl‘i”l'?!13»]‘1/‘!¢l‘1/‘|i’)‘l‘i]

(Satisfaction) Az WGANIINANAIND (Behavioral Intention)

Multiple Comparisons
Bonferroni
Dependent | (I) How long do | (J) How long do Mean Std. Error | Sig.
Variable you go to you go to Difference
Southern? Southern? (I-J)
Satisfaction | 2-3 days 4-5 days -0.238" 0.084 0.016
more than 5 days -0.182 0.165 0.817
4-5 days 2-3 days 0.238" 0.084 0.016
more than 5 days 0.056 0.169 1.000
more than 5 2-3 days 0.182 0.165 0.817
days 4-5 days -0.056 0.169 1.000
Behavioral | 2-3 days 4-5 days -0.234" 0.086 0.020
Intention more than 5 days -0.391 0.168 0.063
4-5 days 2-3 days 0.234 0.086 0.020
more than 5 days -0.157 0.171 1.000
more than 5 2-3 days 0.391 0.168 0.063
days 4-5 days 0.157 0.171 1.000
*. The mean difference is significant at the 0.05 level.

= I T 0 o A oA S
IINATTNN 4.23 Wmmqumamqmuuﬂ@mmmmuﬂﬂmqmm Ny
=

1 @ I ] [ Aa 1 [ ] [ v 9
UANANAUIIYUFIN 2-3 TU NUANUUANAAVUFIY 4-5 U TuTatearuanunine e

Y
(Satisfaction) uaswmﬂiiummm% (Behavioral Intention) 96193118

o o

aa

TAYNNADN
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M13197 4.24 JaduduanuNanela (Satisfaction) HazWYANIINAIINAI]Y (Behavioral

. . . v w1 o
Intention) Tuuaaznguauswunmudnnuiuilne ufien

Descriptives
N Mean Std. Deviation
Satisfaction 2-3 days 137 4.09 0.677
4-5 days 101 4.33 0.588
more than 5 17 4.27 0.679
days
Total 255 4.20 0.651
Behavioral 2-3 days 137 4.12 0.689
Intention 4-5 days 101 4.35 0.614
more than 5 17 4.51 0.579
days
Total %55, 4.24 0.665

q‘ 1 1 ] 1Y S 1 d‘ é Y U ] [y d‘d
IMNATT NN 4.24 WUITBINB I 2-3 IU UAURAY 4.09 BIUDINITF N 4-5 IU NY

1 d' d' o 9 = . a (] [ S d' é Y [
AURNDIN 4.33114‘]?[%5]8@111!931111/\]\11/\101% (Satisfaction) LAY 2-3 IU UAUNAY 4.12 HIWUDYNI

'
IS Y=

%19 4-5 1 NUAUR

4.6 msmaauamagm

~ v 9 a ‘;”J . .
a0 4.35 JudadeauNgANTsuAINAY 1Y (Behavioral Intention)

MInageoudaNuAgIuiI1TITea 199 dananonTUNIND 19 (Satisfaction),

[ L4 A A a g’/ . . A ] 9
ANANHUVDITDIUNNDIUNYD LLE’I%WE]@]ﬂiﬁJﬂ’N?J@N“lﬁ] (Behavioral Intentlon)“l’ii’l’)“liu a1y

aa v v 1 @ d @
#0@ Correlation TUMINATOU ANNTUWUTIZHINA W Lag Multiple regression Lﬁ@ﬁﬂ%&l

v Y
nionsnanefasahvinelasisvazidealuminaaeuaias 11l



1 v [ (Y]
ﬂ"li”lx‘]ﬁ 4.25 m‘neammmmuwuﬁmmﬂmﬂdnq ﬂ‘]Jﬂ'J]Nﬁx’iWi’)ﬂl‘i] (Satisfaction)
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Correlations
Satisfaction

Pearson Correlation Education 0.473
Entertainment 0.405
Escapism 0.336
Esthetic 0.511
Destination Image 0.451

Sig. (1-tailed) Education 0.000
Entertainment 0.000
Escapism 0.000
Esthetic 0.000
Destination Image 0.000

A = v u & v Y o '
INATITINN 4.25 Llﬁﬂ\iﬂﬂﬂ’ﬂllﬁhwuﬁﬂlﬂiﬂﬂ%fJﬂWuﬂig’c’fUﬂ1imﬂ1ﬁﬂ@\1L

Ny

o P e { v o Jo
(Visitor Experience) LN INANHAUVITDIUNNOUNYT (Destination Image) HANMUFTUNUTA

AN e v (Satisfaction) 08190 e d 1Ay N1 EDA (p<0.001) Tunnifade Tae Tave

AU

o v J [ Y] a
MIANEN (Education) PANVTUNUT 47.3% (Pearson Correlation = 0.473) adedunnuiuma

(Entertainment) 40.5% (Pearson Correlation = 0.405) Madedumsvaunil (Escapism) 33.6%

(Pearson Correlation = 0.336) Taded1u qu NTYAIN (Esthetic) 51.1% (Pearson Correlation =

0.511) MuanyalvoITaIUNNBIUNg) (Destination Image) 45.1% (Pearson Correlation = 0.451)
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= a ¢ v v ¢ Tooa .. .
MNI1NN 4.26 HAaNITUATISH ‘ﬂﬂﬂﬂ@nHﬂﬁxﬂ'ﬂﬂ]ﬁﬂ!ﬂ]?ﬂ@ﬂ!‘ﬂﬂ] (Visitor Experience) a3

o d Al v ]
MNanyaveIamUHINe e (Destination Image) NadNanonINTIND 0 (Satisfaction)

Model Summaryb

Model R R Square Adjusted R Std. Error of
Square the Estimate
Satiafaction 0.633" 0.401 0.389 0.509

a. Predictors: (Constant), Destination Image, Escapism, Education, Entertainment, Esthetic

b. Dependent Variable: Satisfaction

A Y 3 o 2 ' A .
AT N 4.26 naadlfiuinfateaiu Uszaumsainsneuned (Visitor
(% 4 { 1 { a
Experience) LAZN1NANHAUDITD1UNN 09N (Destination Image) #101500F5U18AI1U
w515 veanuiiane e (Satisfaction) 19 38.9% (R2= 0.389)

-

y a d a Qd
ﬂ'l‘i'l\‘lﬁ 4.27 W'élﬂ"l'i'J!ﬂﬁ'lZﬂﬂ'lﬁN‘lJﬁ%ﬁﬂ'ﬁﬂ"l'ii’lﬂﬂi’)ﬂ‘l’\l?jﬁ]m (Multiple Regression Analysis)

Ds.

(v J (Y] q 3
voetladaaiulszaunisainisneatie (Visitor Experience) azn1nanyaivesaniui

- = = o B « .y
NN (Destination Image)"ﬂﬁﬂwaﬂﬁ)ﬂﬂu‘WQWﬂ% (Satisfaction)

Coefficients"
Model Unstandardized Coefficients | Sig.
B Std. Error
(Constant) 0.646 0.303 0.034
Education 0.202 0.047 0.000
Entertainment 0.141 0.069 0.044
Escapism 0.017 0.041 0.682
Esthetic 0.304 0.060 0.000
Destination Image 0.201 0.069 0.004
a. Dependent Variable: Satisfaction

d‘ d J 4 o a { W 4 Q'J
INAITNN 4.27 umﬂﬁ'mmnﬁammi‘ﬂ@1ﬁ@uﬁumgmﬁimummg%mu

95% W1T9T8A1UNTANY (Education) (3 =0.202, p<.01) A11AIMTUINA (Entertainment)
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[ 4 ~
(B =0.141,p<.01) qu‘ﬂ%mw (Esthetic) (B =0.304,p<.05) HAZAINANHUUVUDIFADIUN
' A . . ! ' = . . 1 =
NoIUNY? (Destination Image) (B =0.201, p<.05) ganananuNane 19 (Satisfaction) 98193
v o w Aan d‘ a 1 1 [ 1 [ ) = .
UITAUNNADA LASINDNIITUIA BGumLmazﬂﬂﬂﬂwumﬂmamuqumﬂmw (Esthetic) (B
U 1 = . . ~ 4 A ~ A
=0.304, p<.05) AINANOANITUNING 19 (Satisfaction) VINNFA LUBDININUAN B FINGAND 0.304
4' =) [ o A 1 o Y = . [ i =
Werneunudeveon drutlteniunisvau vl (Escaplsm)"l,umwam AUNIND 19
(Satisfaction) @Y NNUBAMYNITDA
[ g}.l a ~ 4 1 ~ .. . AAa A
AIUUINANNAFIUN 1 Useaumsainsneuined (Visitor experience) Jonsnalu
F9UINADANNNIND 19 (Satisfaction)
Y Y
WUINNIENNATINEY 4 auuagiludail
a d' a = . aa a
AUNATIUN 1-1: ﬂggﬁﬁ HO (B =0.202,p<.01) MIANHY1 (Education) Jonswalu
1F91U2n90 ANNNIND 19 (Satisfaction)
a d' a v a . =
TUUATIUN 1-2: ﬂ;]u,ﬁ‘ﬁ HO(B:0.141,p<.01) ANNWUUING (Entertainment) U
answalumauinae anuianels (Satisfaction)
a t:; [ = . (=}
ANUATIUN 1-3: §DUTU HO(B=0.017, p>0.05) NMSYiau¥iu (Escapism) {RHY
answalurauinae anuianele (Satisfaction)
a d' a = . aAa A
AUNATIUN 1-4: ﬂgm‘ﬁ HO (B =0.304, p<.05) gUNTININ (Esthetic) Jonswalu
FU2nee Auane 1a (Satisfaction)

I

auudAgiui s Ufias Ho (3 =0.201,p<.05) mndnualvesaniuivieuiion

]

a

(Destination Image) HonswaluFauinaenuiiane 19 (Satisfaction)

1 v v d (Y] [ a o
minﬁ 4.28 ﬂ151Q!!ﬁﬂﬁﬂ?1ﬂ]ﬁﬂlwuﬁﬂlf’)ﬂﬂﬂﬂﬂﬁi"N"] ﬂ‘]JWt]ﬂﬂﬁﬁNﬂ'ﬂNﬂﬂi] (Behavioral

Intension)
Correlations
Behavioral Intention
Pearson Correlation Education 0.289
Entertainment 0.372
Escapism 0.210
Esthetic 0.443
Destination Image 0.407

Satisfaction 0.536
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Correlations
Behavioral Intention

Sig. (1-tailed) Education 0.000

Entertainment 0.000

Escapism 0.000

Esthetic 0.000

Destination Image 0.000

Satisfaction 0.000

~ = v w v v o ' ~
INAITN 4.28 UFAAIDIANVFNNUTUBITveA 1 HlsaumMIsalnITNeunen
[Y] 4 . H
(Visitor Experience) N 1NNl Y09d@01UNND91M87 (Destination Image) A1 A 40 19
[ 1 d v a g‘; 1 v o W
(Satisfaction) UANUTURUTAUNYANTTNAAY 19 (Behavioral Intention) 98NN WHHIAYNIY
an Y] [ = . =] @ v J
a9d (p<0.001) Tunn1fads Tas Jadsd1un13ANYI (Education) WA TS 28.9% (Pearson
Correlation = 0.289) ageduaiuaiuma (Entertainment) 37.2% (Pearson Correlation = 0.372)
J99eA1unN151aunil (Escapism) 21.0% (Pearson Correlation = 0.210) 19388 1UgUNT 9NN
o o { {
(Esthetic) 44.3% (Pearson Correlation = 0.443) D1NANHUUDIT D TMUNNDNYD (Destination
Image) 40.7% (Pearson Correlation = 0.407)A 314 Wanoela (Satisfaction) 53.6% (Pearson

Correlation = 0.536)

4' a d v Y dJ ' d‘ .« . . Y
AN1IINN 4.29 NANITIUAIITH 'ﬂ"ﬂﬂﬂﬂ]uﬂi%ﬁﬂﬂ1imﬂ1iﬂﬂﬂ!‘nﬂﬂ (Visitor Experience), ﬂﬂﬂﬁl
v o ¢ B Sy vy = . .
AUNMNANHUVDITDIUNNOUNY I (Destination Image), adeduanuianela (Satisfaction)

NaINaneNgANIINANINAIID (Behavioral Intention)

Model Summary

Model R R Square Adjusted R Std. Error of
Square the Estimate
Behavioral Intension 0.602" 0.362 0.347 0.537

a. Predictors: (Constant), Satisfaction, Escapism, Entertainment, Destination Image, Education,

Esthetic
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A Y g v 9 o ' A .
1NA15 19N 4.29 uaasiwuntadeau Useaunsainmsnouiion (Visitor
¢ 6’ { ' 4 . . . .
Experience) NTWANHaIv098014NM0487 (Destination Image) tazAUTiane 1y (Satisfaction)
Y
ansnesurenuulsUsiuvengAnssuniuaale (Behavioral Intention) 16 34.7% (R>=

0.347)

3 a d (Y] a s
15197 4.30 N’aﬂ1i?!ﬂ§1$ﬁﬁ1ﬁ&lﬂi$ﬁﬂ%ﬂﬁﬂﬂﬂﬁﬂ‘l"ﬁmm (Multiple Regression Analysis)
v Y q 1 d' . . . v Y (Y] d d'
maaﬂ%wmuﬂszaumsmmsmamm (Visitor Experlence), ﬂmﬂmumwanummmﬁmuw
\i q' . . v Y =1 . . d' 1 T a
NBIUNYI (Destination Image), adaaiunnuianala (Satisfaction) NAINAABDNEANITIN

ANNAdlD (Behavioral Intention)

Coefficients”
Variables Unstandardized Coefficients | Sig.
B Std. Error
(Constant) 0.793 0.323 0.015
Education -0.032 0.052 0.541
Entertainment 0.165 0.074 0.026
Escapism -0.060 0.044 0.170
Esthetic 0.205 0.066 0.002
Destination Image 0.177 0.074 0.018
Satisfaction 0.366 0.067 0.000
a. Dependent Variable: Behavioral Intention

A4 o A

1INA1397 4.30 uaasldimusuilerinsnadeuauuAguisauaLFoIY
95% Wu1T938R 1AV (Entertainment) ([3 = 0.165, p<0.05) gUN38n1M (Esthetic) ([3
=0.205, p<0.005) mwﬁﬂyafmmamuﬁvimgﬁm (Destination Image) (B =0.177, p<0.05) AW
wanoe 19 (Satisfaction) ([3 = 0.366, p<.001) dqwadﬂwqﬁﬂiiummé’ﬂﬂ (Behavioral Intension)

v

] =1 o o aa d' a 1 1 [ 1 v 9 =
penihiedngneada uazionnsana [ vewaazfasenuindiseaiuniiuianels
9 v
(Satisfaction) ([3 = 0.366, p<.001) dIHaAONYANTIUAIWAL 1Y (Behavioral Intension) ¥1NTgA

tﬂ' S d’ A d’ = [ [ d' 1 o 9 = .
IHBIINUA Bq\iﬂﬁ:‘fﬂﬂ@ 0.366 WomeuNUTedU aaufateaIumsANy, (Education) Ltaig



(<)

Y
msnaunil (Escapism) lidiwane wganssun11waala (Behavioral Intension) ag19iiiadAny
nana
[ g’z a ~ 4 1 ~ .. . aa A
AIUNINAVUAFIUN 2 YTzauMIainIINeune) (Visitor experience) Honswalu
FUINADANANHAIVBIADIUNNDUNEY (Destination Image)
v 3}4 a [ a I [ ¥
NUIIITUUAFIUI0E 4 uuAg I UAL
a ~ o = . aa A
auuAg N 2-1: 8ou5U HO (3 = -0.032, p>0.05) M3ANH1 (Education) luiidniwna
Y
TuFauanae wyanssuANAL19 (Behavioral Intention)
a dl a % =) . =
AUUATIUN 2-2: ﬂ;]tﬁ‘ﬁ HO (B =0.165, p<0.05) ANNUUINY (Entertainment) 3
F)
INTNA IUBIVINAD WOANTIUAINALLY (Behavioral Intention)
a d' (%] =} . (=}
ANUAFIUN 2-3: YOUTU HO (B =-0.060, p>0.05) N3HaAUNTI (Escapism) 11l
9
aNsNaluTIuINAe WOANTINAINAL1Y (Behavioral Intention)
aunAgIui 2-4: Uuars Ho (3 = 0.205, p<0.005) gunTon 1N (Esthetic) ionswa
Y
TuBswInae NanssuANAT1Y (Behavioral Intention)
avuAgun 3 Ufas Ho (B =0.366, p<0.001) A2 wane 14 (Satisfaction) i

v
answa luFIuINABNGANTIUAINAL1Y (Behavioral intention)

]
=1

awuagiui 6 Ufias Ho (3 =0.177, p<0.05) nmanuaivesdaruiineiien

v
(Destination Image) N@%ﬁwaﬁlm%dﬂﬂﬂ@l’é]Wi]GlﬂiiiJﬂ’JmvaGli] (Behavioral intention)

Y [ v d [ ¢ 3
ﬂ1§1ﬂﬁ 4.31 anﬂ\?!!ﬁﬂ\?ﬂ?13~l1ﬁ3~lwuﬁﬂlﬂﬂﬂ%‘ﬂﬂﬁ1uﬂ§$ﬁﬂﬂ1§mﬂ1iﬁﬂﬁlﬁﬂﬁl (Visitor

U (Y d H H
Experience) NUMWANHOIVDI@OIUN NN (Destination Image)

Correlations
Destination Image
Pearson Correlation Education 0.415
Entertainment 0.418
Escapism 0.293
Esthetic 0.410
Sig. (1-tailed) Education 0.000
Entertainment 0.000
Escapism 0.000
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Correlations

Destination Image

Esthetic 0.000

1NA15199 431 naasnennuduiudvestasediuilszaunsainsnoudion
(Visitor Experience) finnuduiugfunmsnvalvessouiinewudien (Destination Image) 0614
ThisdAgyneada (p<0.001) Tunnifade Tae Tadedun1sAnu (Education) nnuduius
41.5% (Pearson Correlation = 0.415) Tadedrundiuaiuiig (Entertainment) 41.8% (Pearson
Correlation = 0.418) adedumsvaunil (Escapism) 29.3% (Pearson Correlation = 0.293) SIERT

ﬁ'mquw%mw (Esthetic) 41.0% (Pearson Correlation = 0.410)

a a d v Y d v ~ N . ALY
AN 4.32 HaNITUAIITH ﬁ%%ﬂﬂ]uﬂ5$ﬁ'ﬂﬂ15mﬂ1§‘ﬂﬂﬁﬂ’lﬂ? (Visitor Experience) NadNa

N/ . .
AeMNaDYAIVeIa e IHTINe e (Destination Image)

Model Summaryb

Model R R Square Adjusted R Std. Error of
Square the Estimate
Destination Image 0.544" 0.296 0.285 0.465

a. Predictors: (Constant), Esthetic, Education, Entertainment, Escapism

b. Dependent Variable: Destination Image

A Y < 1 v 9 J 1 ~ L.
1NMIT 1N 4.32 uaaslnrundeteaiu dszaumsalinisnewne? (Visitor
a v t4 {0 { . .
Experience) #1115005 V19U Us UV IN NN BAl VB IADIUNN D91 Y) (Destination

Image) 1@ 28.5% (R>= 0.285)
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v d
d v
M15137 4.33 wan13AAzHMmaNlszann1s0aneanig (Multiple Regression Analysis)
v Y d 1 d‘ . . . d‘ ' v [y ¢ d‘
voatfademuilszaumsaimsneaned (Visitor Experience) fiaananamnanyaivasaoui

N e (Destination Image)

Coefficients’
Model Unstandardized Coefficients | Sig.
B Std. Error
(Constant) 1.347 0.263 0.000
Education 0.166 0.042 0.000
Entertainment 0.233 0.062 0.000
Escapism 0.014 0.038 0.702
Esthetic 0.196 0.053 0.000
a. Dependent Variable: Destination Image

113190 4.33 uaasliiiududiomameaeuauuAgIui 4 sERUAMIFEI
1 v 9 = . Y v a .
95% WUNUIVIAIUNITANY (Education) (B =0.166, p<0.01) ATUANNUMNY (Entertainment)
=) . [l [ [ o A
(B =0.233, p<0.01) gun3 o0 (Esthetic) ([3 = 0.196, p< 0.05) danadon ManHal VoD I
N0319187 (Destination Image) 08190 sd 1Ay N19ADA Laziloinsana B vomaazifade
U [ Y] a 1 1 Y] 4 {
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