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M1519N 4.13 A1 KMO 1182 Bartlett's Test

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.944
Bartlett's Test of Sphericity Approx. Chi-Square 5858.610
df 91
Sig. 0.000
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Component Matrix"

Component
1 2 3 4
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SM2 821
SM3 793
PCB1 798
PCB 2 .802
PCB3 .829
PCB 4 .793
ATEl 764
ATE2 .814
ATE3 795
EB1 .845
EB2 .845
EB3 .876
EB4 .853

Extraction Method: Principal Component Analysis."

a. 4 components extracted.
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Component
1 2 3 4
PCB 1 0.891
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ATE1 0.929
ATE2 0.782
ATE3 0.726
EB1 0.859
EB2 0.777
EB3 0.648
EB4 0.602
SM1 0.721
SM2 0.622
SM3 0.582
Extraction Method: Principal Component Analysis.
Rotation Method: Promax with Kaiser Normalization.a
a. Rotation converged in 10 iterations.
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4.3.2 MINATOUANNYBIM (Reliability)

i1 v 4
msmﬁanmmg%umm%’agaﬂzwmsmﬁnﬂmauﬂizam Cronbach’s Alpha

S 1

v & ] U = 1 dl 9J 9 da! = A' o d%}
mmmuﬂsmumagizmn 0031 wazAdnlng 1 nInvuIziaNuFeNUNINTUL Ay

a 1

Idarduilsz@nsneonsuldogna1mnnii 0.7 (Hair, Anderson, Babin, & Black, 2010)



M13197 4.17 AduU52ENT Cronbach’s Alpha YaauaazALLLls
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Cronbach's Alpha if Item Deleted

AUNIABDIANNGND 1D

mudumssuianuawnsalumsaiuaunganssy

£y a .. 9
auand lumsitugilsenauns

Y a I 9
AMuNganssuMItluglszneuns

0.858

0.897

0.884

0.931

1 9 '4
NI 4.17 WUN Awsnavualia1dulsedns Cronbach’s Alpha #1911 0.7
9 Yyl 19 v v A A A = Y a o v
ﬁzﬂau“lwmmw@u“amuﬂmﬂmummwauummwmn%zmmia“l%“lumsa‘ﬁmmauﬂsmu”lﬂ
a J o a o . [
1NNTAATIEHOIAYTZNOLIFIT1529 (Exploratory Factor Analysis : EFA) WU

Y Y o J { (9 a a b
TadgludomomiensznounasnunsouIUIAAFINGBE (Theoretical Conceptual Framework)

VOINGHYNYANTIUAWINY (Ajzen, 1991) AININN 4.1

RANA TUMINIZINNANTTU

(Attitude toward behavior))

MINADEATINNGUBINDI

(Subjective Norm)

m3suianueEnsalums
AIVANNYANTTY (Perceive

Control Behavior)

v

¥
anuaalalumsnszin

NQANT 3N (Intention)

A4

M 4.1 A Theory of Planned Behavior Diagram (VIQHE]WE]&ﬂﬁiJWIlILLWH)

N Ajzen (1991)

Ya o K
HIVYY

\|
= A
AU ANNINN 4.2

Tumsanuiselua

NYANT T

(Behavior)

Ysunlasudunseuuuinalny (Modified Conceptual Framework)
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(Perceive Control Behavior) A
/ (Entrepreneurial Behavior)
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Fjﬂ £NOUNT (Attitude towards

Entrepreneurship)
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nu: aauilaswain Theory of Planned Behavior Diagram (Ajzen, 1991)
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(Multiple Regression Analysis)
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NA4INAITAUATIZHOIAL T2 N UIFIF1T0 (Exploratory Factor Analysis : EFA)

[

o a 4 a . . . .
e IdihmsdmazianunanesFanga (Multiple Regression) 1111 Enter Multiple Regression

A v o 1 o A a I 9 9 [ J
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a J a awv a J a
4.4.1 ﬂ153!ﬂ51$ﬁﬂ1NﬁNNﬂ§1‘Mfn53‘%919]Elcl‘if’ﬂ'l53!ﬂ51$ﬁﬂ15€]@ﬂﬂ@ﬂ!‘ﬂﬂﬂ?jf’!ﬂ!

Y % { a 4
M3197 4.18  udasdwuu IdanmMins1zHMInaneenygal (Multiple Regression Analysis)

ﬂ%ﬂ‘ﬁ 1
Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .825 0.680 0.678 0.519

a. Predictors: (Constant), Sum_ATE, Sum_IM, Sum LC

o A 1

~ a o a I 9
INATTNN 4.18 ﬂ1ﬂﬂ153lﬂi?8ﬂ’iﬂﬂﬂﬁ]ﬂﬁ\?WﬁGIEJ‘WQﬁﬂiihﬂ?ﬁlﬂu@ﬂizﬂﬂﬂﬂ1ﬁ

Y @ J Y a [ A o R g a
ﬂjmwmumuazn%ﬂmmuazQuWﬁizﬂ‘uﬂmﬂuuwmwumiwmﬂ mtﬂuﬁuwﬂuﬁmﬂu

@ a v W o a
Eﬁﬂﬂllﬁzﬂﬁ@Lﬂﬁ%ﬂﬂ&%ﬁ%@ PReMA Tﬂm%miaﬂa@ﬂwmm (Multiple Regression Analysis)
v Y

WU Adjusted R Square IN1NY 0.678 c?mmamwmwmuﬂsamzm 387 ﬂmwmmuﬁﬂu

d o 9 [ A A9 a a A 4 A
MINGINTUANUTAY T8 67.8 TIUNNADTOIAL 32.2 NAINONTWaALL5aU 9

. A . 2 4
M3190 4.19 W13 AATIZHANNITUTINVMAAYT (One-way ANOVA) ATIN 1

uriasnnunlsidsiu Sum of Squares df Mean Square F Sig
Regression 255.859 3 85.286 316.457 .000
Residual 120.468 447 0.270

Total 376.327 450

a. Dependent Variable: Sum_EB

b. Predictors: (Constant), Sum_ATE, Sum_IM, Sum_LC

{ < v o Vo a o
%1ﬂ@]151\‘1°ﬁ 4.19 L‘]Juﬂ’]iﬁiﬂﬂﬁﬂﬂﬂﬂ’]ﬂﬁuwuﬁ5514')']\3{5]ﬁllﬂiﬂﬁi$t!ﬁ$@]3llﬂi§nm
o a 4 %
Taeldnannisns iaseanundsdsunuun1ufen (One-way ANOVA) 4811150
9 9
ﬁﬂﬁﬂﬂ@i]uiﬂlﬂﬂlﬂﬂﬁﬂﬂ"lif]ﬂﬂ683$W31Q@]3LL‘]J3@65$Lm%@]ﬁ]uﬂi@nﬂ @Nﬁ
o a o [ 1 a I F) F)
Ho: @]'JLL']JSﬂﬁﬁgnﬂﬁﬁhluﬁ\iNa@i’)'WE]@]ﬂﬁillﬂ"lﬁLﬂu@jﬂi%ﬂﬂﬂﬂTiﬂl@ﬂ&juV]uﬂT
[ 4 Y a o A o TR g a YA o
uam’mﬂmwmz@,mmﬁzﬂ‘uﬂmﬂuuwmwmﬂiwm “]NLTJ‘L!ﬁll"I‘IfﬂblILlﬁiJTﬂllﬁj']ilflllag

NAMNTYADN 1T PReMA
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@ a 1 Y & o 1 a < 9
H1: ﬁjllﬂﬁﬂﬁjgﬂﬂ'lquaﬂﬁu\?ﬁjﬁqWaﬂﬂwq@]ﬂﬁﬁwﬂqilﬂu@'ﬂﬁgﬂaﬂﬂqi UBDN

9 @ J Y a Y A o = a
IZJLL“V]HfJ'lLLﬁ$L'J“I)'ﬂﬂ‘l“ﬂI,LagEJ"Uiﬁ']333@‘Uﬂa”lﬂiuﬂﬁ‘]ﬂﬂﬂﬁllu1ﬂ1ﬁﬂ]u G]f\‘]!‘]JUﬁﬂJ'l"ﬁﬂﬁluﬁiﬂﬂiJ
XY a v @ d A
NIVYLUATHAALN T BAUNYITD PReMA

[ a [

21071 Sig. Y99 ANOVA Jauniu 0.000 Ftleonanisdinynieananszau

0.05 WU PrAsaunAgIU Ho nazeonsuauuagIu Hl dumeanuiidanlsoaszedinion
v 1 a I @ ' a o

1 Mdwagonganssumadudilszneumsvesdunuenagnsiuiuaziusnsszaunal

a o = a Y o a [ J
Gluuwmwumclwq; ""?\Hﬂu’ﬁll1“]5ﬂclu’ffll'lﬂll@]ﬂﬂl!ﬁgwaﬁlﬂﬁ%ﬂmcﬂﬂéﬂ PReMA

Y a 4 a
VnﬁN‘ﬁ 4.20 HaNITAATITHNITOADDYLBINYIAD (Multiple Regression)

Unstandardized Standardized

Sig
B SE. B t
(Constant) -0.217  0.139 -1.561  0.119
AMUMIAOIATNNGND19D3 0405  0.046 0374 8750  0.000
Y a <3| 9
Auanalumstludilsy neums 0.184  0.047 0.167 3.878  0.000
Mumssuianuannsalunmsarugunganssu 0418 0043 0378 9743  0.000

a. Dependent Variable: Sum_EB

a J a 3
AMNATTNN 4.20 WﬁﬂTi'JLﬂ'i”l%ﬁﬂWiﬂ@]E]@EJW‘PjﬂmwQﬁﬂﬁﬁﬂﬂ?ﬁlﬂﬂlﬁjﬂigﬂﬂﬂﬂTi
gi A I Y Aaa A 1 . A & 9 [ té/
AINN 1 LﬂuﬂTﬁi%ﬁﬂ@l t-test HIDA1 Sig. LW@Wﬂﬁ@UﬁNN@@WU "lNllﬂWﬂﬂﬂl.!
a d' v Y 9 1 9 a Y Aa a a [}
ﬁ'llllﬂi?lﬁ/] 1 ‘Ij‘ﬂﬁ)ﬂﬂTL!ﬂ”l'iﬂﬁf’JEJﬂnJﬂq&lﬂN'ﬂﬂiﬁlﬂﬂﬂﬁ@Uﬂ'NiJﬂﬂHNu’N]ﬂiﬁJ
. . 1 [ a I [ I'd a
(Subjective Norm) dananenganssumsidudisenoumsvesgunuenaznssusinaggusvis
[ a o VR a Y o a [ YY) Jd A
ixﬂﬂﬂmﬂuuwmwum%m mgﬂuﬁmwﬂuﬁmm@afwuazwamﬂﬁ%ﬂmmm@PReMA
(Pharmaceutical Research & Manufacturers Association)
Ho : adeaumsadesaunguosdeliinansounuAaT L Ianssy (Subjective
1 1 Aa I Y Y [ 4 Y a [y
Norm) UhJﬂ\?Nﬁ@]@WQGIﬂi‘illfﬂ'i!ﬂu@ﬂi%ﬂ'E'J‘Uﬂ'liGU'ENEJLIfl/]uEl'l!l,a&')“]fﬂﬂ!cﬂllagﬁjﬂiﬁ1ii$ﬂﬂﬂiﬂ\?
A o 1 3 a o a Y 4
TuisHnevmnalug eiluaundnluamaudivonazndandriuainioPReMA
v Y vy 19 A Y a a a @ . .
Hi :ﬂ%ﬁ]Elﬂ'luﬂ'l'iﬂﬁf)ﬂﬁ'mﬂtjﬂ’fﬂ\iﬂxﬂﬁLﬂﬂﬂiﬂﬂﬂﬂ']llﬂ@ﬁﬁﬂﬁﬁﬂiiﬂ (SubJectlve
[ 1 a 3 o I's a [
Norm) ﬁ\‘]Wﬁﬁ’E]Wi]ﬁﬂiillﬂWiLﬂuWilﬂi%ﬂ@Uﬂ'l'i"lJ’f]\iéll,WIHEl'l!LaZL'J‘lfﬂmmtlﬁ%ﬁﬂiﬁWiiZﬂUﬂﬁ’N
Aa o 1 I a [ a Y 4
Tuusinevinaelvg FelumndnluanaudiTouaznaandsiueivsoPReMA

1091 Sig YoIAIADA T-Test VAWNINU 0.000 FtloonNAnisdrynanan
A
f

fvua 139 0.05 Syl a1 ias Ho (@undgiuvan) uazeousy Hi (@uuAgIus0q) Ao
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YA 1M IAdoon1uNgu1904 1HNANTOUANNAAITIUIANT Y (Subjective Norm) 9NAAD
a I Y Y o I'4 Y a o Aa o
wanssumMaudlszneunisvesdunueiaz s uNuasAUIMIIIzAUNa1 LI

= a Y o a Y] S A .
vinang FadluansnluanaugIdouasHaandsA UM 130 PReMA (Pharmaceutical Research &
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a ~ [ v Y a )=} A
auuagIua 2 Taseaumsiuianuansalumsarvaunganssulumsizoud
1 1 a I [ '3 a [ A o
daragonganssumailuduseneumsvosdunueuaznysusitazusmsszaunan luusun
1R I a Y o a [ o d A .
grvialvasuiluanynluauiauglidsuasnann d¥AUN N30 PReMA (Pharmaceutical
Research & Manufacturers Association)
v Y [ a )=} Y .
Ho : adsmunssuinnuansalumsaiugunganssulumsissud (Perceive
(R 1 a I [ 4
Control Behavior) lidawasdomsnganssumailudisznoumsvesdunuemaznsiusivag
Y a ] A o = a Y o a Y Jd A
HUIvsszaunaluusEnevina v sailuandnluaunauditsuasnann driaeinie
PReMA
v Y v Y a )=} Y .
Hi : Jadsmumssuzanuamnsa lumsaiununganssulumsiseug (Perceive
[l [ Aa I o 4 a
Control Behavior) daHafonnanssumsiludiszneumsvosdunuenaznyniusinazuinis
o Aa o TR g a 9 o a v W Jd A
szaunanluisEnevinalyuy duiluandnlumnauddstaznaandsiusivse PReMA
21091 Sig YOIAIEDA T-Test VANNIAY 0.000 FloonArisd Ay mIeadan
fvua 139 0.05 Teagl1anUias Ho (@undgiundn) uazeousy Hi (@uNAgIU509) Ao
Tademumssuianuamnsalumsaiuguuganssulumsisoni (Perceive Control Behavior)
' ] a 3 9 9 (% J Y a o
damasonnanssumsiubgisenoumsvesgunueuaznsiuuazfuImsszaunalsly
A o = a Y o a Y d A .
vigmevnaluasatluansnludmnaugIteuasnaand¥n um 1o PReMA (Pharmaceutical
Research & Manufacturers Association)
A { @ a I .
aunagiun 3 Javememuaaaalumsiudilszneunis (Attitude towards
. [ 1 a I [ 4 a
Entrepreneurship) daWaaenganssumsitudilsznoumsvesdunuenaznsiusitaz§uinis
1Y) A o R & Aa U o a v W d A
sgaunanluusEnevnalvaduiluandnluauaudidsuaznanndrsiannse PReMA
(Pharmaceutical Research & Manufacturers Association)
o 9 a I Y . .
Ho : Tademeauaana lumsi)ugilsenoums (Attitude towards Entrepreneurship)
[ 1 a I Y Y [ I's Y Aa (Y
ludanadenganssumaitludlsznoumsvesdunueuaznsiusitazfuimsszaunaialy

Aa o = = a 9 o a Y d A
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1 a I
H1 : Jadeneaueand lumsitlugiszneums (Atitude towards Entrepreneurship)
1 1 a I [ 4 a [
dawasonganssumsiudlszneumsvesdunueaznysuvinazfusmsszaunaialu
A o V&g a 9 o a Y Jd A
V3Emevne gy suiluamnsnluanaudidenasnanndrsiueinio PReMA

o w

91NA1 Sig Y9IAADA T-Test HAUNINV 0.000 F91ipenIATad RN

y 5
A o 9/::' = Y a a [ [ a A
“I/IﬂTVil.!ﬂUl’JVIO.OS ‘U\iﬁ'g'ﬂllﬂ’ﬂﬂj;]!ﬁ‘ﬁ HoO (ﬁumgmwaﬂ) uazyausy Hi (ﬁiJllﬁﬂ']ui?N) e

] a I . . [ 1 a
ﬂ%%EJVI”I\‘]@SIJ"IHLﬁ]@]ﬂ@GlUﬂ"IiLﬂu&jﬂi%ﬂ@ﬂﬂ'ﬁ (Attitude towards Entrepreneurshlp) TNNARBNANTIU

)] D) v Y a o A W TR g
ﬂmﬂu@ﬂizﬂaumimm@Lmumuam%nmmuazqmmanwmniumuﬂmﬂjumiwmﬁmﬂu

a 1] a Y '
au¥n luaunau Ejﬁi) BUATNAANTBAWUN 13D PReMA (Pharmaceutical Research & Manufacturers
Association)

[l 'd
dennsanaduilszaninnuoanse (Unstandardized Coefficients Beta) 910911314

9 Y =X = a Y Y o 2
4.20 YNAU mmmmﬁlﬂuﬁmmmﬂaat’mmﬁuvlﬂ ANU

Y = 0.405 (Subjective Norm) + 0.184 (Attitude towards Entrepreneurship) +

0.418(Perceived Behavioral Control)

a a 4 a
ajnan1snadeUANUAFIUAIENITIATIZHNITOADDITINY QY (Multiple
Y
Regression) W11A) 3903214 3 a1l Yszneudie Tasemeduifasemumsndesaiy
nque v liinanseunAAFLIAns TN Tadedumssuanuamsalumsniununganssu
o a I T 1 a Id
Tumsiseus uaz Tadsaunana lumaduddszneumsdarmadenganssumsiluglsznouns
9 Y J Y a o A o TR 3 a
YBIRUNUBLaZFABNLAZHLI I TEAUna TuLT e na lvadutluandn luauay

A o a @ @ 4
[ﬁ}’J UUALHAAA TN UN NI D PReMA (Pharmaceutical Research & Manufacturers Association)
v Y

& Y Aa = Y Y A o 1 Y 1 i a I Y
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Y 1 d‘ | % d’d
4.4.2 msnagevamdsmunazmanuamamasduaindsnimsuanuag

nuuln@ (Normality)

q‘ ' J .
MmN 421 msnadevua laluInso dweiuoyl (One-Sample Kolmogorov-Smirnov Test)

One-Sample Kolmogorov-Smirnov Test

Y k% Y b4 v Y
AMUNINADY ﬂﬂ»!!%ﬂﬂmu ATUMITIVIANNTINITD
' Y A I v 2
munguods  madludiszreums  lumsaivaungAnssu
N 451 451 451
Normal Mean 4.08 4.25 4.15
Parametersa,b Std. Deviation 0.844 0.829 0.827
Most Extreme Absolute 0.202 0.211 0.169
Differences Positive 0.137 0.181 0.151
Negative -0.202 -0.211 -0.169
Kolmogorov-Smirnov Z 8.096 0.202 0.211
Asymp. Sig. (2-tailed) 0.000 .000c .000c

A 1 4
101510 4.21 Mmanadeua laluInsew dmeoiuen (One-Sample Kolmogorov-

. A Aaadq ¥ 1 d a
Smirnov Test) ‘1/1LﬂuﬂﬁﬂﬂﬁﬂmﬂwﬁaﬁﬂGlﬁlmm‘fﬂ‘ummﬁ]ﬂl,l,i]ﬂﬂizmﬂi’mﬂuuuuﬂﬂm

3o lulnd Taeliszauniodfn 0.05 MINHAMINATOUNUIAT P-Value 13091 Sig V09A 1115

(2 1

= 1 [ é Y 1 (% g{; = Y a a (% A
NNAINAUNIND 0.000 BIUBYNIT 0.05 @QHU%Qﬁ‘gﬂhl@’JWﬂglﬁ‘ﬁ Ho (ammgmwan) o

MIguA0819L5mNTUMIUInUILLUUNALEZEoNSY HI (FUNATIUTEI) AD MIFUAIDE1

Y ~ (= a
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4.4.3 ﬂ15°ﬂﬂﬁ®‘ﬂf’i1ﬂ'J]3»1!l‘IJ‘i‘lJ‘i'J‘Mﬂl?NﬂﬂNﬂﬁ]ﬂ!ﬂai’)ul‘ﬂ‘I—!fi e (Homoscedastic)

Scatterplot
Dependent Variable: Sum_D
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. "»e s@meee - 9
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i L
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Regression Standardized Predicted Value

]
=1

d‘ 1 A I 1 A 9
M 4.3 msnageumudsdsivvesanuaaiamasuniluainad laa 1y Scatter plot

{ ' 1 4 I 1 A
inﬂﬂTW‘ﬁ 4.3 NUNN fﬂi‘ﬂﬂﬁfl“ﬂﬂWﬂ’NiJl,HJT]Ji’Juﬂlflﬁﬂ’)'lhﬂa1mﬂﬁﬂulﬂuﬂ1ﬂ\1‘1/]

% a 1 [ v o (Y
‘T);QW’i]ﬁﬂﬂﬁ]”lﬂlmuﬂ”IWﬂﬁﬂigﬁ]”lﬂ (Scatter Plot) WTJ’JTﬁﬂ’N]Jﬁ?J‘W‘H‘ﬁﬂuclu‘ﬂNiJ’JﬂLLﬁgﬁﬂklilw
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o v 9 =\ ~ = I 9 [ 1 o
YoIANNFUWUT VDI BYaNaNHUL AN AN EuT WdUATI HINEANI AvB IS x uaz y
: a o 1 &Y a I
imslasunlasldlufiamadendu nanae anwdunlsvesnganssumsitludlsznouns
9 Y J Y a o A o R 3 a
YIRUNUBLaZFA BNz TEAUna TusEnena lvadutluanan luauay

o a ¥ o d a a Aa 5 a a v g’; g
Eﬁﬂﬂuﬁzﬂﬁmﬂﬁ%ﬂmm‘ﬂ%ﬂ PreMA Lﬂﬂﬁnﬂﬂ‘ﬂ‘ﬁ‘Wﬁ"’U@Q@’Jllﬂiﬂﬁigﬂl@ﬂﬂﬁﬁﬂ‘]&l"ﬂ%ﬂﬂiﬂﬁ

4.4.4 nageuaNnuudaszanduvasmnnuAaIAnaeY (Residual Errors)

H 1 4 4 I a 1w
ﬂ"li"lﬂ‘ﬁ 4.22 mmmammﬂﬁau (Residual Errors) lfﬁ’t]ﬂﬁ‘l/]ﬂﬂ’t]ﬂﬂ’ﬂmﬂuﬂﬁi%ﬂﬂﬂu

Model Summary

Adjusted Std. Error of the Durbin-
Model R R Square
R Square Estimate Watson
1 .825 0.680 0.678 0.519 2.228

a. Predictors: (Constant), Sum_ATE, Sum_IM, Sum LC
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{ o . 4 I a 1
NAT NN 4.22 :}fi gNINITNATDY Durbin-Watson Lﬁ@ﬂﬂﬁ@ﬂﬂ?WNlﬂu@ﬁﬁgﬂﬂ
o o T 1 1w % 1 1 X g @
AUVD9ALYT WLIIAT Durbin-Watson A NUNINY 2.228 “?Q@gﬁ%‘ﬁ']'l\‘l 1.5-2.5 “ﬁﬂlﬂuﬂ'ﬁﬂ@ﬂﬁﬂ
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Tnstitutional Review Board, Institute for Population and Social Research, Mahidol University (TPSR-TRB)

Established 1985

COA. No. 2023/06-151

Certificate of Approval

Protocol No.:  [PSR-IRB-2023-151

Title of Project: A Study of Intention to Buy Functional Drink (Protein Shake) Among
Generation Y in Bangkok Metropolitan

Approval Includes:
1) Principal Investigator: Ms. Phannaphat Sunthornkalam
Affiliation: College of Management, Mahidol University
2) Submission Form Version Datc 31 August 2023
3) Research Proposal Version Date 31 August 2023
4) Questionnaire Version Date 9 June 2023
5) Participant Information Sheet Version Date 31 August 2023
6) Informed Consent Form Version Date 9 June 2023

[PSR-IRB is in Full Compliance with International Guidelines [or Human Research
Protection such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and
the International Conlerence on Harmonization in Good Clinical Practice (ICH-GCP)

Datc of Approval: 31 August 2023
Date of Expiration: 30 August 2024

Signature of Chairperson: ............... %‘

(Associale Professor Dr. Chalermpol Chamchan)

[PSR-IRB Chair
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List of Co-Investigators

All IPSR-IRB Approved Investigators must comply with the Following:

1. Conduct the research according to the approved protocol.

2. Conduct the informed consent process without coercion or undue influence, and provide
the potential subjects sufficient time to consider whether or not to participate.

3. Usc only the Consent Form bearing the IPSR-IRB Approval stamp.

4. Obtain approval of any changes in research activity before commencing and informed
rescarch participants about the changes for their consideration in pursuing the rescarch.

5. Timely report to serious adverse cvents to IPSR-IRB and any new information that may
adversely affect the safety of participants.

6.  Provide IPSR-IRB the progress reports at least annually or as requested.

7. Provide IPSR-IRB the final reports when completed the study procedures.

Office of the Institutional Review Board.

Institute for Population and Social Research, Mahidol University (TPSR-TRB)
999 Phuttamonthon 4 Road, Salaya, Nakhon Pathom 73170, Thailand

Tel (662) 441-0201-4 ext. 223

E-mail: ipsrirb@mahidol.ac.th
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