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4.3 #aM3IN2HTaIFI915390 (Exploratory Factor Analysis: EFA)
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13197 4.13 ahindniade (Factor Loading) ﬁaumsﬂqmmu (Unrotated Component

Matrix)
Component

1 2 3 4 5 6
PBC1 774
EFP3  .765
EFP1 .765
PBC2 .757
EFP2  .750
WP3 .749 - 411
WP2 .736 -.484
EC2 .715
WP1 .693 -485
EC1 .683
SN2 .668
EC3 .666 436
SN3 .662
AT2 .638
AT1 .631 446
PBC3 .602 413
AT3 443 415
SN1 502 579

Extraction Method: Principal Component Analysis.?
a. 6 components extracted.
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M3197 4.14 A ade (Factor Loading) HAINSHAUINUAIYID Varimax

Component
1 2 3 4 5 6
EFP2 912

EFP1 .880
EFP3 .678
PBC2 .539
PBC1 .467
WP1 .949
WP2 .928
WP3 .827
PBC3 443 .608
AT1 942
AT2 912
SN1 .932
SN2 174
AT3 .733
EC1 .506
EC2 .656
EC3 .627
SN3 .600
Extraction Method: Principal Component Analysis.
Rotation Method: Promax with Kaiser Normalization.?
a. Rotation converged in 8 iterations.
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{Environmental Responsibility)

ArUOskInludowadan
(Environment Consciousness )

simni 4.1 summwaasmsdSulyenseumnfamsanuise

(Modified Conceptual Framework)
fan: U5 1J°L]§ 3119710 Does environmentally responsible purchase intention matter for
consumers? (Anil Kumar, Gyan Prakash & Gaurav Kumar, 2021)
d' ya o 9}3’/ a a o ] a
nngawd 4.1 §ave laasanuagiulumsivelviaunseuuuafanms
= Ao A (o a o [ 4 [ ~ Y v dy
AnvelnunludgennwansinT1zniade (Factor Analysis) Aa015197 4.14 1d@sil
a { [ < 1 1 1 a
auuagIui 1 Jaseaiunuanlenie (Willingness to Pay) d9Ha@0IFI0In
gl.z d o g’u A a 1A
anualalumsyesatumasiiiuiinsAodauinden (Eco-Friendly Album Purchase
Intention)
v 9 3 1 - 1 1 e
HO: Ta38a1ua1u@n 19918 (Willingness to Pay) lidsnananiudalaly
1 o g‘/ { g a v A
mMssredatumasniluinsaeduindon (Eco-Friendly Album Purchase Intention)
o <3 1 [l a 1 g};
H1: ademuanuanlanie (Willingness to Pay) danaiiaulnaennuadle
1 [ g}/ L Q a v A
TumsdesatiumasiiulinsaeaaIndey (Eco-Friendly Album Purchase Intention)
auuagun 2 Tosemunauaanonganssu (Attitude) BINAABDIFILINAIY
2’, 1 [ 2’, § Q a A
delalunmsgedatumasiniiuiinsaodauInaoy (Eco-Friendly Album Purchase
Intention)
v 9 [ a a (| 1 2’, 491
HO: Yademusiuafdnenganssy (Attitude) luidsnanonnuaslalunisye

Y
v @

) a v A
atwasntuinsae o (Eco-Friendly Album Purchase Intention)
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HI: Josomuinunfneng@nssy (Attitude) FamaFaIndennualelu
masesatumasiiiiufinsde daunaden (Eco-Friendly Album Purchase Intention)

AUURTIUA 3 JadoMULTTNATIUNGUB19D9 (Subjective Norm) AIHALTY
wndeanuaalalumsaesatumasiiuiasdodaunaden (Eco-Friendly Album
Purchase Intention)

HO: Ja98a 1T I%A51UNqUB1999 (Subjective Norm) idanaennusile
Tumsgesatumasiiiiufinsde daunaden (Eco-Friendly Album Purchase Intention)

H1: Tdsa1u1551Ag1ungu81984 (Subjective Norm) S4NAIFILINADAIIY
Filalumsdosarmasifuiasdodanndon (Eco-Friendly Album Purchase
Intention)

awagmﬁ 4 TasodruauiuiaseuaoaIIAR0N (Environmental
Responsibility) danaFanandeanuaslelumsaesatumasiifufinsdedunadow
(Eco-Friendly Album Purchase Intention)

Ho: JasedunusuRaYe U TUING0Y (Environmental Responsibility)
Iidanadonnusalalunisdesatiumasiiiufinsdodaunadon (Eco-Friendly Album
Purchase Intention)

H1: TaseduanuiuRaseudoduindon (Environmental Responsibility)
danaFauandenuaslalunsdesatumasiiuiasde daadou (Eco-Friendly
Album Purchase Intention)

auuagiudi s Tesodruniiuaseniinludwaadon (Environment
Consciousness) dawaiFaandeanudilolumsaesatumasiiudinsdedaunade
(Eco-Friendly Album Purchase Intention)

HO: ﬂﬂﬁlﬂﬁiiuﬂNuﬁﬁzﬁﬂlﬂ{luéﬁlnﬂﬁ}ﬂu (Environment Consciousness) g
danadonuaalalumsdesarumasiiiluinsdeaunadon (Eco-Friendly Album
Purchase Intention)

H1: Jasoauanuaseniinludanadey (Environment Consciousness)
dnaFaandennuaala lunsdesarmasiiiuiasdedaunadon (Eco-Friendly

Album Purchase Intention)
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a a d
4.4 NIINATDVANNAZIU GQII'JEIﬂ153!?\518‘I’iﬁNﬂ1§€]ﬂ€]i’)ﬂ!!UUW‘kjﬂm (Multiple

Regression Analysis: MRA)

(% a o J a o .
NAIINNISAUNTIZH AL T2 N UIFIF1529 (Exploratory Factor Analysis: EFA)

[

velahnseunuaAansAny1Isen 1alSuzeluil (Modified Conceptual Framework) 11ag

q

1 [

a av a 4 a
ﬁnmgmmﬁnaim VIMNTAATIZHNITOADDULFINY Y (Multiple Regression Analysis:

Y  ax 2 gno Y o a A v o o
MRA) 73879 Enter G]NN”Jﬁ]fl@ﬁ]\‘i'lﬂ1ﬂﬁ‘1ﬂﬂﬁ@ﬂﬁ1mﬂﬁ1u LWE]G]TJ%Z‘T’E]‘]Jﬂ’ﬂ?JﬁiJWH‘ﬁGUE)W]'JLL‘]Ji

G

o o

9 % ' A o a Y Ao o [ (2
au nazalsmy nazajdranisnaaeunidinlssaszlatnanianudunusiuaanls
a1y Tagtiuuenans ALy LaYNAReUTUNATIUMIUAADA F-test LAZAT t-test (AR N

Hwfiymn, 2564)

14 v
v A

o v v d
4.4.1 ﬂ1§1—ﬂ!ﬁ1—!i’)ﬁ3~lﬂ1§ﬂ]13~lﬁuWuﬁgﬂ!%ﬁ!a{uﬂﬁﬁ 33N 1

y Y Y a d a
M3197 4.15 A0 UN1A910NM5 NI TN IDABLTINYYM (Multiple Regression Analysis)

[
(%4

AN 1

=h.

Model Summary

Model R R Square | Adjusted R | Std. Error of
Square the Estimate
1 .808? .653 .648 44316

a. Predictors: (Constant), EC, SN, AT, WP, ER
A a J v A [ g’/ dy [ g.}l A d
1NA15 1N 4.15 MsaasigrHvendinanenuadla lunmsyeoatvmasinily
1AsADAUINA0N (Eco-Friendly Album Purchase Intention) 1n8351150A0001FINY AL
(Multiple Regression) #2835 Enter WU31A1 Adjusted R Square 1411111 0.648 I1118ANNIAD

Y
uis0asens 5 a0 ﬁmmLmuf]’ﬂumiwmmnfmuﬂmm %}@ﬂﬁg 64.8
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¥
(%4

' - . .
5191 4.16 wamsaazianuulsdsiuuuumaten (One-way ANOVA) Asan 1

ANOVA'
Model Sum of | df Mean Square | F Sig.
Squares
1 Regression | 145.824 5 29.165 148.503 | <.001"
Residual 77.575 395 .196
Total 223.399 400

a. Dependent Variable: EFP

b. Predictors: (Constant), EC, SN, AT, WP, ER

{ v o 1 o a @
iﬂﬂ@nﬁN‘ﬁ 4.16 N15ATIVABUANNTUNUTIEHINA MY 5052 uazmuﬂimm

9 [ a 4
Tagldnann1sn1snsigrinuudsUsIutuun19fe) (One-way ANOVA) @13159

[

Y
\‘IﬁiJiJG]jEWUTJiJﬂJ’ENﬁ'?Jﬂﬁﬂ@ﬂ’ﬁ]ﬂi%ﬁ'ﬁNﬁl’Jllﬂi@ﬁiz wazaulsay asll

BQQ

o Aa o 1 1 gj dy o 2’/ A g a ]
HO: muﬂi@ﬁiznﬂm"lumwammammcl,ﬁ]“lumﬁﬂmaaumwamLﬂuumm
Fauadon (Eco-Friendly Album Purchase Intention)
[ a 1 Y Lé % 1 a 1 g’/ dy (% g’/ d‘
HI: ﬁ?i!ﬂﬁ@ﬁi%@ﬂWQu@ﬂWHQﬁ?ﬁQWﬁL“BQU?ﬂﬁ@ﬂ'JTN@QGlafﬂoluﬂWﬁ“B@ﬂaﬂﬂJﬁNﬂﬂﬂ
I a A
Wulasaod QLL’J@Z‘?@&J (Eco-Friendly Album Purchase Intention)

9 @ aa

WA Sig. Y99 ANOVA T <0.001 Feriosniianisdinynieadan

520U 0.05 WU HATAVVATIUKAN (HO) 1azeduTUANNAFIUT0I (H]) FInu1eA1ula7
a 1 Y o A o Y a H dy o & A g

wlseaszediatos 1 aandmisninlylumsionsananuailalunissedatimmasinilu

Hasaoaaadou (Eco-Friendly Album Purchase Intention)
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y a J a ) I o O Y a
ﬂ]ﬁ]\‘]ﬁ 4.17 Waﬂ]ﬁglﬂﬁ]zﬁfnﬁﬂﬂﬂi’)ﬂﬂfﬂWﬂﬂmﬂ'J]NﬂQiﬁﬂuﬂ]ﬁ‘?ﬁ)i’)ﬁﬂwlwaﬂﬁ!‘ﬂuuﬂid@

v
U

Funaden (Eco-Friendly Album Purchase Intention) AsIn 1

Standardized
Unstandardized Coefficients
Model Coefficients | t Sig.
B Std. Error Beta
(Constant) -0.015 0.206 -0.072 0.943
WP 0.28 0.04 0.267 6.929 <.001
AT 0.261 0.038 0.254 6.852 <.001
: SN 0.096 0.034 0.101 2.772 0.006
ER -0.118 0.06 -0.079 -1.963 0.05
EC 0.451 0.044 0.438 10.364 | <.001

a. Dependent Variable: EFP

9
Y

4 a J a g}.z ¥ (%
1NN 4.17 HAMITAATIZHNTRARRTINY g ANAdla lun s Ty
{ a A o A g}/ 1 I aa
masniuiinsaedaInden (Eco-Friendly Album Purchase Intention) AS39 1 1Jumsl5ada t-
A ' . A a = Y o A:glJ
test H30A1 Sig. IloNATDUAVUATIU F3 lananail
a { ] < 1 e 1 1 a
auuAgiui 1 Tasearuanuaulesie (Willingness to Pay) S9HAABITIVINAIY
H AN o {3 a A . .
aalalumssesariumasniluinsaedauindon (Eco-Friendly Album Purchase Intention)
v 9 < 1 i 1A ' -
HO: Tadsa1uanuan 19918 (Willingness to Pay) litFeuinaeanuaalalunis
1 o gJ/ A g a 1 A
FooatumasniluiinsaoauInasy (Eco-Friendly Album Purchase Intention)
o < 1 1 a J g};
H1: Jasea1unuanlan e (Willingness to Pay) danaiauinaonuadlaly
1 @ gJ/ A g A A
mMsredatumasniluinsaedindon (Eco-Friendly Album Purchase Intention)
INA Sig. YOIAADA t-test VAUNINY <.001 FadAdoenaniadAyh 0.05 39
Y a a o @ a A 3 [
ﬁ;ﬂ"lmm;]m‘ﬁ HO (FUUAgIUYAN) LagedNuIy HI (FNNATIUTDN) fAonwaulavie
1 a 1 g’; 4 [ g.}l { g a A
(Willingness to Pay) danaidauinaenuddlalunisdesatvmasnduiinsreaauindew
(Eco-Friendly Album Purchase Intention)
v Y
auuagIun 2 advdurinuafnennAns sy (Attitude) AINAADIFILINAINATTD
¥ [ g’/ g a v A . .
Tums%aaumwaaﬁgﬂumsmmumﬁau (Eco-Friendly Album Purchase Intention)
9 9 Y
HO: Tasamusinuadnenganssy (Atttude) lidewanennuaslalumssesaiy

]
=1

I a v A
masnduiinsnedauadon (Eco-Friendly Album Purchase Intention)



HI: Josomuinunfneng@nssy (Attitude) FamaFaIndennualelu
masesatumasiiiiufinsde daunaden (Eco-Friendly Album Purchase Intention)

IR Sig. VOIAIAAA t-test DAY <001 Fafintesndianivdrdai
0.05 J9agl a1 ias Ho (Fuudgiunan) uazeoniyu HI (FUUAFIUT09) HAUAAAD
WHANTIY (Attitude) danaiFauandonnuaslalunsdosatumasiiiuiasde
?'f AAdoN (Eco-Friendly Album Purchase Intention)

AuuRTIUA 3 YoM UUTINATIUNGUB19D9 (Subjective Norm) FIHALTY
vandeanuaslalunsaesarumasiifuiinsdedanadon (Eco-Friendly Album
Purchase Intention)

HO: 199811 U551 1AF1UNGU81984 (Subjective Norm) Thidanadeninudaly
Tumsdesaumasiiilufinsdodaadon (Eco-Friendly Album Purchase Intention)

H1: Tdsa11u1551Ag1ungu81984 (Subjective Norm) S4NAIFILINADAIIY
Falalumsdosarumasifuiasdedaandon (Eco-Friendly Album Purchase
Intention)

[

9INA1 Sig. VOIAIADA t-test TAIITY 0.006 Fafinteonaniodidnd
0.05 39aglanfies HO (@uuAgIunan) uazeousy HI (@uuag1used) Tadeaiu
U339AFI1UNGUBE19D9 (Subjective Norm) damaFanndennumilalunsdesatinmas
‘ﬁl‘ﬂi&‘ﬁ@]i@i ’e]?'f AAdoN (Eco-Friendly Album Purchase Intention)

auudgiui 4 Jesedruanuiuinseuaedainden (Environmental
Responsibility) danaanndoanuaila lumadesatmasiiiuiinsdoFaunadey
(Eco-Friendly Album Purchase Intention)

HO: ffasesuanuiuRasoURodIAdon (Environmental Responsibility)
Nidanadeanuaalalumssesarumasiiiiuiasdodaunadon (Eco-Friendly Album
Purchase Intention)

H1: Tasedunnuiuiavseunedundoy (Environmental Responsibility)

1 a 1 g’; 4 @ g’; { g a 1 A
ganaFauInaenuadlalunisyesativmasnluiiasaediadow (Eco-Friendly

Album Purchase Intention)

=

910A1 Sig. YBIAADA t-test UANUNIND 0.05 Falaunnuaiodani 0.05

9

eagl 1@ fias HI (@uudAgiused) uazeousy HO (@uuAgIuyan) HO: Tadodiu
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v Y
ANUTUAAYOUADTINGDN (Environmental Responsibility) Jidenanonnuaalalums
¥ o g‘/ {J a A
Fooatumasntuinsaedaundou (Eco-Friendly Album Purchase Intention)
auuagiun s Tadearuaniuaserinludaiadon (Environment
1 a 1 gj ¥ o g’z 2 a 1 A
Consciousness) a4MaIFIUINAaANNAd I luMsFesafumasnituliasnedaindow
(Eco-Friendly Album Purchase Intention)
Ho: Tadsauanuasemiinludunadey (Environment Consciousness) 14
1 1 g‘/ ¥ [ c;y/ $ g a A .
danasannuadlalumsyedatumasniduiinsaeaaudInde (Eco-Friendly Album
Purchase Intention)
H1: dadedruanuaszminludaniadey (Environment Consciousness)
1 a [ ;’i ¥ [ g: Y a A
deanarFauinaennuaalalumsyedatiumasniuinsaedauindon (Eco-Friendly
Album Purchase Intention)
1 K 1 an = [ é = Y 1 1 v o w d‘
INAT Sig. VDIAIADA t-test UAUNIND <.001 FIUAIUDINNAUBTIAYN
= Y a a [ [y a v 9
0.05 mﬁgﬂ"lmm;]mﬁ HO (7uuagIU1an) Uazeousy H1 (ANUAgI1UT0N) 998911
' 9
mmmswuﬂiuammé}au (Environment Consciousness) mwmmmﬂmmmmiﬂu
1 [ gJ/ { g a A
MsFesatumasniulinsnodainden (Eco-Friendly Album Purchase Intention)
a a 4 a
ﬁgjﬂwamwﬂaauﬁm@lgmﬁ'aami’Jmswwmmmamwwmm (Multiple
g’/ d' 1 = % d’ 1 =) 1 g’/ dﬂl % g’/
Regression) 1599 1 WUl 4 Javeadswadauinaenuannuailalumsseoatunas
{ g a 1A . 4 1 [
MiluiinsnedaInden (Eco-Friendly Album Purchase Intention) Iaitn Tadaa1uny
< 1 - [ o aa a o @ o
wulane (Willingness to Pay) ﬂ%%ﬂﬁiuﬂﬁuﬂﬂﬂ@Wﬂ@]ﬂiﬁu (Attitude) Tadeduussna
F7UNGUS1984 (Subjective Norm) tazifadodiuanuaseniinluaaiadeoy (Environment
. =1 o A (= [ g}J dy @ g’/ A & a
Consciousness) Hazh 1 7Jaden lifinaneanuanuadlalunsdedativmasniiluing

v
1A

ADAINAON (Eco-Friendly Album Purchase Intention) fioifadeaiunusuiayeune

] Y
Fuadou (Environmental Responsibility) ﬂQuuI%jﬁfﬂEﬁﬁﬁiﬂfﬂ%ﬂﬂﬁﬂanﬂ@ﬂ%Wﬂﬂﬁ

Y [ Y
UATIZH LAZTNMINATOUATIN 2 A3l
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v
(%4

o v v ¢ a Y
4.4.2 m'i‘mm‘m)aum5mmauwuﬁ§ﬂwas’3umd ﬂi\‘iﬁ 2

Y % 3 a d
M3197 4.18 i ldanmsInzriniseaness anyiga (Multiple Regression Analysis)

[
(%4

ﬂix‘i‘ﬁ 2
Model Summaryb
Model R R Square | Adjusted R | Std. Error of
Square the Estimate
1 .806° .649 .646 44476

a. Predictors: (Constant), EC, SN, AT, WP
b. Dependent Variable: EFP
A a J o A 1 2 dy v & A g
NAT NN 4.18 mi’mmzwﬂmwmwammmmGlilclumﬁ@maaumwmmﬂu
a 1 A Y i . am a
UATADTIULINABY (Eco-Friendly Album Purchase Intention) Iﬂ&l’J‘ﬁﬂﬁﬂﬂﬂﬂﬂL%ﬂWﬁﬁ]m
(Multiple Regression) @285 Enter WU31A1 Adjusted R Square 1411111 0.646 F41118ANI

a Y v A 1 ) Jd @ 9
Llﬂiﬂﬁiz“ﬂﬁ 41 11mmgmuﬂﬂumiwmmmmuﬂmm 080 64.6

Y a 4 o a
3197 4.19 BamsaaszraNuelsUsIHuuumMafed (One-way ANOVA) A9 2

ANOVA'
Model Sum of | df Mean Square | F Sig.
Squares
1 Regression | 145.067 4 36.267 183.344 | <.001°
Residual 78.332 396 .198
Total 223.399 400

a. Dependent Variable: EFP
b. Predictors: (Constant), EC, SN, AT, WP
1NA1519T 4.16 MIATIVABUANNAUWUT ST H i) sB a5y nazdaualsay
Tagldrann13n13ans1za1unlsdsiunuuniaufen (One-way ANOVA) 418150

[

Y
mnmgmmmmaummmamzmwmuﬂi@ﬂiz sagausay Al

SBee

@ a @ 1 1 g’; j} o g’; A J a 1
HO: muﬂiaaiznﬂm"lumwamﬂammﬂfﬂ°lumwaaaumwmmﬂunmm

Fauadon (Eco-Friendly Album Purchase Intention)
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v v Y v '
HI: ﬁ?LLﬂﬁ@ﬁi%@ﬂNﬁ}@ﬂﬁﬁ\iﬂ’lﬁ\iﬂﬁlﬂf\i‘ﬂ’)ﬂﬂ@ﬂ31%@\11%1“ﬂ13“§’0@ﬁ‘ﬂu!,Wﬁ\‘iﬁ

Lﬂuﬁﬁi AOAUNIARON (Eco-Friendly Album Purchase Intention)

9 w

WUIIAT Sig. Y89 ANOVA TA 1Ay <0.001 ¥erfeeninanisdidynieadan

520U 0.05 WUHIATAVUATIUKWAN (HO) azepuTUaNNAFIUT09 (H1) FInu1en1unian
a 1 Y v A o Y a 3’, dy [ 3’, A

wlsoaszesnaos 1 arnansoihulslunisnnsananuaalalumssesativmaanlu

asaoaado (Eco-Friendly Album Purchase Intention)

1 a d a g’J H [y :’J H a
M3197 4.20 HaMsINIZHMsEADRTINHAAANNAd UM sTed athuwasiiluTinsde

v
(%4

Fanaden (Eco-Friendly Album Purchase Intention) ASaN 2

Standardized
Unstandardized Coefficients
Model Coefficients | t Sig.
B Std. Error Beta
(Constant) -0.258 0.166 -1.561 0.119
WP 0.266 0.040 0.253 6.660 <.001
1| AT 0.239 0.037 0.233 6.541 <.001
SN 0.080 0.034 0.084 2.372 0.018
EC 0.433 0.043 0.420 10.144 | <.001

a. Dependent Variable: EFP

9
[ Y

A a L4 a 3}, {
1NAITINN 4.20 Naﬂ’l‘i’)mi’]zﬂﬂ'lﬁﬂ@ﬂ6Ell‘]f\‘iW’l/jﬂmﬂ’)?n@ﬂiﬂiuﬂ?i‘%@ﬂaﬂﬂ

{ g a v A g}/ 1 I Aaa
masniuiinsaedaInden (Eco-Friendly Album Purchase Intention) A5 2 1}ums 14ada t-

[

A ' . A a = Y dy
test ¥IDA1 Sig. INDNATDUTUUATIU ¥4 ldwansil

a { o I~} 1 1 1 a
auuagud 1 Tesearuanuauleie (Willingness to Pay) S9HAABITIVINAILY
g}/ ¥ [ g}/ $ g a A
dalalumssesatiumasniluinsaedauinden (Eco-Friendly Album Purchase Intention)
v 9 3 1 e [ a 1 g}/
HO: Yasearuanudnlanie (Willingness to Pay) liamadauinaaanuaalalu
1 @ g‘/ L Q a v A
Mssedatumasniluinsaeduinden (Eco-Friendly Album Purchase Intention)
[ 3 1 1 a ] g}/
H1: Tasa1uaudnlese (Willingness to Pay) danaiFauinasniuddlalu

y v ¥ { g a 1 A
mMs¥esatiumasnulinsrodainden (Eco-Friendly Album Purchase Intention)



=

N Sig. VOIMARA t-test BAWMAY <001 Fafisfoonhanivdrai 0.05 5q
aj1 181 fias Ho (uuAgIundn) uazeeusy HI (@uudAgiused) Aeanumulaiie
(Willingness to Pay) AanaFaandennugilalumssesatumasiiuiinsde danadou
(Eco-Friendly Album Purchase Intention)

auuAgud 2 Tasedniruadaengdnssy (Atiwude) dawadoFinanuasle
Tumsdesatumasiiiiufinsde daunaden (Eco-Friendly Album Purchase Intention)

HO: TasemusinuainengAngsu (Attitude) idsnadennuialolumsdesaiiy
meﬁu,ﬂuﬁm@ia% QLL’J@]E‘%}@M (Eco-Friendly Album Purchase Intention)

HI: Tademusinuafnenganisy (Attitude) danaFaundeanudalalunisse

9
v Y

A 2 a A Y K .
atuaINulasaeaInaew (Eco-Friendly Album Purchase Intention)

1]
S 9 ' o w A

2INA1 Sig. VOIAADA t-test IAWNINY <.001 Faliantoonaniodrnni 0.05 9
Y a a [ (2 a @ aa a
ﬁ;iﬂ"lmwﬂgmﬁ HO (@UuAg1U1an) Lazeausy HI (FUNATIUTOI) NAUAAADNYANTIY
. [ a 1 g dy [ 3’; A A A 9
(Attitude) danatFIVINADANNAITIUMITFROIaMNaIMTuTnsapdIInaDN (Eco-
Friendly Album Purchase Intention)
a { v 9 Y 1 9 a A . [l a 1
ANUAFIUN 3 VITIAUVITNAFIUNGUDIID (Subjective Norm) FIHAIFILINGD
¥ 4 o & A g a 1A
anuaslalunmsgesatimmasilulinsaedaniadon (Eco-Friendly Album Purchase

Intention)

Y
HO: a38A11U55Ag1UNgNE1989 (Subjective Norm) liidananennualely

'
a 1A 9

mséﬁyaﬁaﬁ’mwaQﬁzﬂuummﬁmmaau (Eco-Friendly Album Purchase Intention)

H1: Yo 1uDI59Ag1ungu81989 (Subjective Norm) danaiFanaeanunale
TumsaesatumasifudiasdoFaunaden (Eco-Friendly Album Purchase Intention)

N Sig. VOIMAnA t-test Ny 0.018 Feiimifosnhianiedai 0.05 5a
aglldnufias Ho (@uudAgiunan) nazoeusyu HI (aunAgiuse) Tateduussiagiungy
814949 (Subjective Norm)e'NwaLG‘BQmﬂ@iaﬂ';mﬁy’ﬂﬁﬂuﬂﬁc}dsy'e)é”aﬂy’mwmﬁ!,ﬂuﬁmda
?% wndon (Eco-Friendly Album Purchase Intention)

aundgni 4 Tesedmanuaseminludauaden (Environment Consciousness)
danaFandennuaalalumssesatumasisiuiasdedaunadon (Eco-Friendly Album

Purchase Intention)
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Ho: Jasedruanuaszminludundon (Environment Consciousness) lijdana
donugalalunisdesatumasiiiuiasdoaunadew (Eco-Friendly Album Purchase
Intention)

H1: Taseauanuaszminludunaden (Environment Consciousness) d4HaIF
vndennuaalalumssesaumasiiiuinsdoaunado (Eco-Friendly Album Purchase
Intention)

N Sig. VOIMaABA t-test BAWMAY <001 Fafifoonhanisdrai 0.05 5q
agl1dnlfias Ho (@unAgiuvan) tazeonsy HI (@uudgiuses) Tadsaruanuaseniin
Tu@eundeu (Environment Consciousness) danaFaandeanuaalalunsdesatimasi
Lﬂuﬁ@li@i@’?{ QLL’J@’IE%}EHJ (Eco-Friendly Album Purchase Intention)

ajUranisnaaeuauuAgIuA9M1INNTILHNIT0AD0OIFINY A (Multiple
Regression) a%aft 2 nuima 4 Ta5918un Tasoduanuduleie (Willingness to Pay) 1298
AUAUARADNOANTTY (Attitude) TAT0A1UVTTNATIUNGNE19D4 (Subjective Norm) LAY
TasedunnuaseniinludeuIndey (Environment Consciousness) daraFandonuaale
Tumsapsatumasiiiiuiinsdedanadon (Eco-Friendly Album Purchase Intention) 3414w

mnadeviliiluTuaagamo (Final Model)

4.43 managevuamdsmu nazmanuamanaeududindsidinisuanuas
uuvUln@A (Normality)
= ' ¢ .
15199 4.21 manaaeumlalaulnseyl ameiuevl (One-Sample Kolmogorov-Smirnov Test)

One-Sample Kolmogorov-Smirnov Test

EFP WP AT SN ER EC

N 401 401 401 401 401 401
Normal Mean 4.0015 |4.1796 | 4.2805 | 4.2718 | 4.5736 | 4.123
Parameters”’ Std. 0.74733 | 0.71208 | 0.72919 | 0.79037 | 0.50393 | 0.72483

Absolute | 0.091 0.133 0.23 0.236 0.273 0.135
Most Extreme

Positive | 0.091 0.125 0.162 0.178 0.199 0.113
Differences

Negative | -0.087 -0.133 -0.23 -0.236 -0.273 -0.135
Kolmogorov-Smirnov Z <.001 <.001 <.001 <.001 <.001 <.001

Asymp. Sig. (2-tailed) <.001 <.001 <.001 <.001 <.001 <.001
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a. Test distribution is Normal.

b. Calculated from data.
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ee
de

591 Sovay 64.6 d

TUNYAD $o8ay 35.4 INAIINDNTNAVDIA

4.4.5 naaavunniudaszainiuoesmanunaInnasy (Residual Errors)

N
Model Summaryb
Model R R Square | Adjusted R | Std. Error of | Durbin-Watson
Square the Estimate
1 .806° .649 .646 44476 1.963

a. Predictors: (Constant), EC, SN, AT, WP

b. Dependent Variable: EFP

@

{ o . 4 I a 1
N3 19N 4.20 :ﬁ ININITNATDY Durbin-Watson Lﬁ@ﬂﬂﬁ@ﬂﬂ??ﬂlﬂﬂﬂﬁi%@]@

[ (Y 1 1 Y % 1 1 J I
AUUeIALLs WUI1IA1 Durbin-Watsin (110U 1.963 @Q@Qiucﬁﬂﬁigﬁ?']\? 1.5 - 2.5 13uns

1 Aa o A A A A A J Aa 1 o T Y a
YoNIVAUUATIUYAN YT HO ABD ummmmmmaaumﬂuaﬁiwaﬂu LlﬁglliJﬂﬁ){l'ViLﬂﬂ

[ a d v
ﬂiy‘l’ﬂ Autocorrelation (NAY1 NUFBILYB, 2564)

4.4.6 Taymanuduiusszninedanls (Multicollinearity)

M13199 4.23 MINWAAIWANINATDUA Tolerance HaZA1 Variance Inflation Factor

Standardized Collinearity
Unstandardized Coefficients
Model Coefficients |t Sig. Statistics
B Std. Error Beta Tolerance | VIF
(Constant) -0.258 0.166 -1.561 0.119
WP 0.266 0.040 0.253 6.660 <.001 0.614 1.630
1| AT 0.239 0.037 0.233 6.541 <.001 0.695 1.439
SN 0.080 0.034 0.084 2.372 0.018 0.700 1.429
EC 0.433 0.043 0.420 10.144 | <.001 0.517 1.935

a.

Dependent Variable: EFP
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Responsibility) uazfaveduanuasemiinludanadon (Environment Consciousness)
o a <Y 9 a 4 a 1A v A
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Y . = av g’/ dy g.// Y v Y o %
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1 A < @ A a . A
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a 4 a 9 J
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Y 3 a o ]
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Institutional Review Board, Institute for Population and Social Research, Mahidol University (IPSR-IRB)

Established 1985

COA. No. 2023/06-141

Certificate of Approval

Protocol No.:  [PSR-IRB-2023-141

Title of Project: A Study of Factors Influencing K-Pop Fanclub Purchase Intention toward Eco-
Friendly Album in Thailand

Approval Includes:
1) Principal Investigator: Ms. Piriya Jiamjitrak
Affiliation: College of Management, Mahidol University
2) Submission Form Version Date 6 July 2023
3) Research Proposal Version Date 6 July 2023
4) Questionnaire Version Date 9 June 2023
5) Participant Information Sheet Version Date 9 June 2023
6) Informed Consent Form Version Date 9 June 2023

IPSR-IRB is in Full Compliance with International Guidelines for Human Research
Protection such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and
the International Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Approval: 18 July 2023
Date of Expiration: 17 July 2024

/
Signature of Chairperson: ............... o L

(Associate Professor Dr. Chalermpol Chamchan)

IPSR-IRB Chair
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List of Co-Investigators

All IPSR-IRB Approved Investigators must comply with the Following:

1. Conduct the research according to the approved protocol.

2. Conduct the informed consent process without coercion or undue influence, and provide
the potential subjects sufficient time to consider whether or not to participate.

Use only the Consent Form bearing the IPSR-IRB Approval stamp.

Obtain approval of any changes in research activity before commencing and informed

& oW

research participants about the changes for their consideration in pursuing the research.
5. Timely report to serious adverse events to IPSR-IRB and any new information that may
adversely affect the safety of participants.
6. Provide IPSR-IRB the progress reports at least annually or as requested.
7. Provide IPSR-IRB the final reports when completed the study procedures.

Office of the Institutional Review Board,

Institute for Population and Social Research, Mahidol University (IPSR-IRB)
999 Phuttamonthon 4 Road, Salaya, Nakhon Pathom 73170, Thailand

Tel (662) 441-0201-4 ext. 223

E-mail: ipsrirb@mahidol.ac.th
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