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1. NQERMINTTIMMUNANIKIUAzHa (The theory of reasoned action: TRA)

2. mqyﬁwqﬁﬂimmmmu (Theory of planned behavior: TPB)
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5. myf]msmmws'uﬁ”@ﬂﬁu (Diffusion of innovation theory: DOI)

6. 1UT10INGBYT99419 (Motivation model: MM)



7. wqyf]ﬂmumumnﬁmu (Social cognitive theory: SCT)

8. ﬂﬂEf]WﬁiJNﬁWui%ﬁ’jN TAM 1ag TPB (Combined -TAM-TPB: C-TAM-TPB)
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(Unified theory of acceptance and use of technology model)

3n: MIS Quarterly Research (Venkatesh et al., 2003)

Venkatesh, Morris, Davis and Davis (2003) l@3iuaueuuus1iasd UTAUT 310019
NIRRT o & A A VU = o ) =
FITWANUTUNUTNAUTANG 8 Nu] o lFlumsAnyinisseusunazmslsmalulad
1 a P AAY Yo o [ 9 =
Yowuaazyana lumagine sudunguinldsuanumsesensvedisnnenlumsinyinis
[y 9 = d‘ o = 9 [ d' 3’,
gouTLarN3 1Hma TuTad 11eanuVT1a09UBINg Y UTAUT M3 lsifadenasaunqung
[ o o ~ A 1 o 4 A
Javenanuazaudaasuiidludiuversveuuuilaouioiua11ugNAe LAz dIN1T0
4 a [ 9 any = a A a =
WeNTUNDANTINMIBRNT ULz Igma TuTad Ided19lidsz@nsam (Fane adgauas

d [

Y o 3| v AAa A 1
qUUN 2AIRIANS, 2555) LUVTIA0Y UTAUT Weawnsaagieenuniluiliieniionsnase

q

H Y
S v (2

msveufunarmsldanumalulad Tasdinanua 3 Taseiidawadonnuaslalunmsuana
anﬂ’i’in (Behavioral Intention) 1aun anuamandaludszansam (Performance expectancy)
AMUAIAHIIIUANIU WY (Effort expectancy) LAZANTNAVDIFIAY (Social influence) ?)ﬂ“ﬁli
§43i 1 Jaso Afnalaeasasenisnganssuns1imaTuTad (Use behavior) Ao #nNaIs1uIe

AuazaInIun15 19911 (Facilitating conditions) Taeliadudsia3y 4 duds 1aun wa



o o
(Gender) 01g (Age) Uszaun5al (Experience) tazAnuains 19 luns1¥a1u (Voluntariness of
I [ o o
Use) Wuaiuvegvostfadevian
= 1 Y = Y] ~ A Y
BIABDNT Venkatesh et al. (2012) "lmlm'iﬁﬂmuazwmumqyg UTAUT e 14
Y Y] a Y a d? R a Id =1 ) = o
A0AAADINVLTUNYBIADT 1A InUY Junaungumsnan Mgy IuMsgoNsuLaENs
T¥aumalulad (Modified unified theory of acceptance and use of technology model: UTAUT2)
Tag lasimsmuilade 3 dszmslaun nsegalad1unnusen (Hedonic motivation) YaA151A1
a . = % % g’l % l:‘ 1 1 g’/
(Price Value) azAMUIABFU (Habit) Iagazliifadenannivua 7 1ads Naananeauadlalu
Y
NSUAAINGANTTY (Behavioral intention) A4H A21A1AK I TUU T2 ANTNIN (Performance
expectancy) AUAIAKHIITUAIIUWE181Y (Effort expectancy) ONTNAUDITIAY (Social

. 2 o e, & .. v
influence) AN INEIS1UI8AINAZAINTUN15 19911 (Facilitating conditions) 11539919811

v
v v A

A21U%0V (Hedonic motivation) Yaf151A1 (Price Value) HAazAIINIABFY (Habit) DNNIGIN 2
Jesohaanadengdnssumslgmalulas (Use behavior) Tasasa laun amwaesiuieniy
Y e . o S 3 v 2 g
dzaan1um3 1991 (Facilitating conditions) 1aZAMUABTY (Habit) Tasauilsasy 3 dauils
Y 4 . I 1 [ v
1aun e (Gender) 818 (Age) wazilseaunisal (Experience) Wudivverevestadevian 4
v 9 v
Y998 Nozadananon1uaalaanang@nssu (Behavioral Intention) 1AlA #AINEIBIUIBAN
azaanlunsldan (Facilitating conditions) 1599919811UAMwO U (Hedonic motivation) yyan1
v v
5101 (Price Value) LagANIABTY (Habit) Faunsnaglifadonanns 7 Jade veaunusias
Y o tiy
UTAUT2 laqsil
1. anumManIaludsea@nsan (Performance expectancy) 111809 ANUFOVD
1 1 9 = gJ/ 1 A a a a oA 9 1 9
uaazyanaNg Idauma TuTaguuszamnsasiomulszansnmmsdiaauldundld
an Yy o a A o o A
maluTadld 1wy nsaaszeznarlunsdutiums MsNuANNINYDINANT N1TIHY
Aa a A [ 4 ] 9 o A J ag
Uszanswa mamufFTnaesnaans uazaunsoselinsautiumseau
2. anuman 3 lunune 1814 (Effort expectancy) HuN8d A1N18U9A5 19
P 9 v Y = 3‘; 1 1 9 19
numaTulad FeezilsznonlUare msfuinszuvveunaTulatiudeaens vau lides
9 o 9 = g‘/ = v 9 9 [l = 9
Tdanuneewuninlumsldan maluladuu lulianugudeon ldna liunlumsGous

3. 9NTWan1dInN (Social influence) HN18D4 N1TFVFVOUAAZYANAIINGN

Q

] H 9
YAABNIBUDN 13U ATOUATI 1o Yanalndsa AlianudiAyaeyanatinldlianunanis



20

9
(%

A A 1 9 A R A o Y ' [
W30ANF 1125 1Fumna TuTad Feaavdaldun ussiaguuesyanalagsounsuaas
a [ [ d' 9 o v A A 9
NnansIN uazatenuainun lesinssaAuonTnanInyANaTo U
4. g maag oA NN azaIn U3 19913 (Facilitating conditions) H31893 AL
d’ 1 1 = g’; 1 o A 1 1 a 9 a 9
weupAazyAna NN Tu Tadiuy awweduieanuazaInvIesIedudsulinanislsan
Tagazilsznoudie Mmssuinimsnigunganssuvesaweslumsuaaamganisulan anm
A o 9y ) Y
fegruneanuazainlumsldauma Tulad waganumuingauvesd 15
Y . . . =2 A =<
5. 11599919A14A MW ¥PY (Hedonic motivation) HUEDI ANUAYN HIDAINNY
wolasonmsldaumalulas
1 ! =2 ~ ~ Y a = g
6. 4af131A1 (Price Value) M11893 M3stfTouNensin1vesgus Inamneany
AN Yo D) ~ L q Y D) P a2
sz Teaninlasuanmalsaumalulas vazarldaelunsldlss Tewiarnma TuTagiu
a N =1 d‘ g’/ = a [ A
7. ANUABFU (Habit) 118D MINYanadulmMsuaaanganssuIaeon Tula

A A A Ay ya 9 A A Aa oA [l ° I a 2 d
?fmummﬂﬁwulmiﬂuiilﬂuaﬂmmﬂﬂﬂg‘ﬂ@]ammmmue aunaatuanunery suilu

U

Tadeneziugasudundwadenganssulumslsnalulas

q

Performance
Expectancy’

Effort
Expectancy?

Behavioral Use

& Intention / Behavior
Social

Influence 3

Notes:

Moderated by age and gender.
Moderated by age, gender, and
expenence

Moderated by age, gender, and
experience

Effect on use behavior is
moderated by age and experience.
New relationships are shown as
darker lines.

Facilitating
Conditions *

[N

w

Hedonic
Motivation

-

o

Price Value

Habit

| Age | I Gender | | Experience |

d' o =2 o = [ Y =
31]5]11/‘”] 2.5 LL‘]J']Jﬁ]TaE’NVIi]Hg]ﬂﬁ‘l/‘l%ﬂl"mi]B;]i?iJﬂ"lifJﬂﬂJi’]JLlﬂSiGIN"lumﬂIuiﬂﬂ
(Modified unified theory of acceptance and use of technology model)

flan: MIS Quarterly Research (Venkatesh et al., 2012)
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= a o . d‘ Y o =< 1 (% 1
INNITANBINUITYYDI Xuemei Sun (2022) N 1A msdAnuIngualed1ely
~ o 1 9 1 a 1 g’; dy
Uszmadudiuau 860 au wuNusIgpliduanureudinadiuinaonuadlalunisee
a A 1 1 4 I 1 ~ o a
FUAATUIMNIHIUYDIN Live-Streaming 1110991010 U ABIN 1IN EMTONBUA NN UIN
Inudldauld doandesnt R. P. Saumell et al. (2019) AnuNF 150z Idinzuuuanuiane 1y
o A o A A , A a YR = =
Autewnansuiene luuduan Wernianuiannsanuaynauiu anuianela wazay
a a [ Y Aa a Y a 4 J = ! v 9
maamay Jusennams 1Fuims wazluusunmsIHusnmsaumsneanes nundateaiu
9 1 a 1 g’; Y Aa < AN ~ = Y a
usegalamuanurendinaiauinaennualaldusmsiuladneunes Feindus Ina
YR =R ya =] < 1 Yy a =Y A 9
Fandeanuaynaduy anugunlieuaoiiia Nazdwalidus Inalnaunanaaenis 14

a s A sy y— 2
@ulﬁ@iluﬁlw’f]ﬂq@ﬂﬁgﬁ'\?ﬂ@’lﬂﬂ’liﬂ@\ﬂﬂﬁl'ﬂﬂ’]ﬂﬂlu

aunagiuh 5 H5): Tavearunsagelad1un11uvey (Hedonic Motivation) d9na
a ' g dy <3 1 A [ o < ' 1
wauanaenuaslalumsgeuiinnaeuneInianzialudimiagnar1useanig E-

Marketplace
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Taoilumsimsizddoyanieana laun
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a 4 a
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A A @ o 1 [ Y d' Y a [ o 4 1 Y]
PINNTONANUTUNUTAD NUUBE 1N 1F IUMITOTUIIANUTUNUTIL e malsuazan
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. I v Aq Y a T W A o a 4
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youalsniaeiladenng Tasuaazauilandslin1ves Factor Loading 0g# 0.3 31l
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[ F4
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U sz MaunIngamdsdsiu — ﬂML’]J‘i‘]Ji’J‘L!’i’JiJﬂW%1im1ﬂ1ﬂLLWUﬂ1W!ﬁ}uﬂN
P ) ) 1 g}.l = Y A Y 1
NIVYNTNURA () FIDIMINANVLANANUDING 2 mumm%amamuuamm

#10814 (S)

A ~
yin luaan

Q/ 1

A g o = A 1w o vy as A
Tmma‘ﬂ NIVYNTHUAUAITUNANNAU Iﬂﬂﬂ1iﬂi$h1‘ﬂ!ﬂ1@’3l£ﬂ36(1%156%11@1??’5118’315 UAITN

A ) o A a1 I .
masgungadnsullsunsy AMOS A3% A1lszuanunITazugaga (Maximum
Y] 1 4 A A {
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! . 2 A A o A &
5.1 A1 Chi-square (X*) tWOBUTUANYAFIUGUES (Null
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aa a a 4 J Aa o
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MRA) m@:ﬁ]EmmimmummmsmaﬂmnummaummQ’mﬂmu‘nmwuw"b Iﬂﬁm NIDU

9
L’Jaﬂuﬂﬁﬁﬂkﬂ’ﬁ]ﬂ 12 1A9U AWANNTIAY N.f. 2566 ﬁq FUNAY N.A. 2566
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U

g}/ ay Y 4 % 1 % ] o [
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U

o 1 A <3 @ A
4.4.3 mynagauadsausazainnuaaianaoluanydsni

MILNUIVULUnA (Normality)
1 A I 1 A
4.4.4 Msnagounnnuuilsisiuvvesnnuaaranaowuained
(Homoscedastic)
I a 9% 1 4
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suvdevumudIulvgedluszaulSyyias 1uau 289 au sesasnfeganNsyyas

U 98 AU HAzmINNUTYYIAT TIUIY 21 AU ANEIAY

M3197 4.4 To3aA1AWD (Frequency) 1182A150002 (Percentage) T1LUNATNOITNYDINGN

A20619
=S o w U Y
TN NUIU (AN) daaiu (Goway)
1. FUS1I¥MI/MINNUTFITHND 62 15.2
2. WHANUDNFY 160 39.2
3. WniseuAinanen 145 35.5
4. §3NVAIUA) 35 8.6
A

5. U9 6 1.5
374 408 100.0

9 1 d'

v A rd 1
1015190 4.4 HANITAUATIZHIOYAAIAIIND (Frequency) LLﬁ%ﬂ"l%}i’JEJag

U

(Percentage) $1UNATNBIFNVBINGUAIDEI WD druInaidaounuuaenmlsznoue1dn

= o

WUNNUDNTU T1UIU 160 AU i’ENENlHﬁ@ WNEeU/ANANEY T1UIU 145 AU SUTIBNT/

WINNUTFIAMND TIWIU 62 AU FINVAIUAI 35 AU LAZDU TIUIU 6 AU MUEIRL
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a ¥ 1 = "y o ¥y A
TN 4.5 UBYAAININD (Frequency) Uasn15080s (Percentage) %']LLHﬂﬁWiJi']fJulﬂlﬂﬁﬂﬂﬂ

1Pou
seldindenomon 1Y (AY) daau Gowaz)

1. #1171 15,000 DN 91 223
2.15,001-30,000 LN 143 35.0
3.30,001-50,000 119 120 29.4
4. 50,001-75,000 V¥ 34 8.3
5.75,001-100,000 1111 11 2.7
6. 11NN 100,001 VN 9 2.2

5 408 100.0

A a ¢ Y ' { vy
INATITIINN 4.5 NﬁﬂWi’Jlﬂinﬂﬂlﬂyﬁﬂiﬂ’ﬂha (Frequency) LLASAN1IINS

o Y { 1 1 @ ] 1 1 1
(Percentage) i]muﬂmmwllmﬂ%ﬂmgﬁaummﬂqumamq NUN muiwmé’@ammuaaumu

Y A 1 1 J o 1 1 J
ﬁiw‘lﬂmaﬂ@mﬁauagizmw 15,001-30,000 U1 91UIU 143 AU 50\1?1\1%18@11!‘]1')\15814’31\1

30,001-50,000 119 F1UIU 120 AU G111 15,000 VN T1UIU 91 AY 88 TUAIITENIN 50,001-

75,000 VM 914U 34 AY 88 1UAIITENIIN 75,001-100,000 V1IN 1Y 11 AU HATBE WA

1NN 100,001 V1N I1UIU 9 AU ANAIAL

$ J aa a Jd o a J 1 an
3197 4.6 MADANTAATIZHAWUTITINGUIZHIN INALAZ 1Y A28T5NT 1 (Crosstab)

01
18-30 | 31-40 | 41-50 519 59
gl gl ¥ dul
WA | 1.9 NUIU 72 28 4 4 108
(a)
dadiu | 66.7% | 25.9% | 3.7% 3.7% 100.0%
($ovay)
2. MY U 236 38 9 3 286
(AU)
dadiu | 82.5% | 13.3% | 3.1% 1.0% 100.0%

Gowaz)
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d' 1 aa a o a 1 1 Y ax 9
M3 NN 4.6 ﬂ'l’ﬂﬂﬁﬂ"li'Jlﬂi13ﬁ@3l!ﬂi!‘ﬁﬂﬂq%i$ﬂ'ﬂ\1 INFALLASDEY ﬂ')fJ'J‘ﬁﬂWﬁulell'J (Crosstab)
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1Y
18-30 | 31-40 | 41-50 517 5
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WA | 3. 1WANa@en | 119U 12 2 0 0 14
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{ 1 aa a d v a 1 1 9 a,
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d‘ 1 Aan a d o a U v ] = 9 as 9
A3 NN 4.7 ﬂWﬁﬂﬁﬂTS’JLﬂ§1$W@]’Jllﬂﬁlsﬁ\‘lﬂquﬁg‘I’i’JN INALASIEAUNITANEA ﬂ’JEJ’J‘ﬁﬂTillsU’J
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SLAUMSANYI
fnh GRLER 37U
Wwanas |
YSyanes o YSyanes
WA | 1. 978 U (AU) 6 72 30 108
dadaiu (%}’EJEJ 5.6% 66.7% 27.8% 100.0%
ay)
2. NYd U (A) 14 205 67 286
dadaiu (%}’E]EJ 4.9% 71.7% 23.4% 100.0%
aY)
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H 1 aa a Jd o a 1 1 Y A,
ﬂ'lﬁ'l\‘i‘ﬁ 4.7 ﬂ?ﬁﬂﬂﬂ133lﬂ31$ﬁﬂﬁllﬂﬁl‘ﬁﬂﬂ@‘u3$ﬁ'ﬂ\i LWﬁL!agizﬂUﬂTiﬁﬂHT ﬁ?ﬂ?%ﬂ?illsll'aj

(Ckosﬁab)(ﬁﬂ)
5LAUMIANEN
fnh 4INN 3
Waaes |
USanes o YSanes
WA | 3. WAMe@en | 11U 1 12 1 14
(AW)
dadiu 7.1% 85.7% 7.1% 100.0%
($owaz)

1INA13199 4.7 ADANTUATISHAUTIFINANTLHIAN WA LASTEAUMTANY

=

Y ax Y vy a AAa A = o
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~

A Aa A = o A o
LWﬁ“I/INLaE)ﬂmJ’mmiﬁﬂHﬂu‘jmuﬂ?mﬂnm HITUIU 12 AU 91N 14 AU

q o9

$ 1 ana a d v a 1 J = A
M3197 4.8 AADANTIATIZHAMTFINGUIZTNI INFIAZDITN A2835115 1973 (Crosstab)

1N
Juswwms/ | o -
winaw | Wnisew/ | gine | 3
WP » . C | oue
vy ezl WYY | UNANET | dIUAD
PRI AR
W | 1. 918 UIU 19 58 24 7 0 108
(AU)
aaau 17.6% 53.7% 222% | 6.5% | 0.0% | 100.0%
(Goway)
2.1 | U 43 100 112 25 6 286
(AW)
dadaiu 15.0% 35.0% | 392% | 87% | 2.1% | 100.0%
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d' 1 an a d v a 1 1 = 9 as Y
M3 NN 4.8 ﬂ?ﬁﬂﬂfnﬁ'Jl,ﬂ'i"lgﬁﬂ'lllﬂilglf\‘lﬂquﬁz‘ﬁ'ﬂﬁ INALASDITN ﬂ'JfJ’J‘ﬁﬂ']ﬁulﬁU'J (Crosstab)
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SRRl
Juswms/ | o A -
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Aan P VY A A a3 v A v =R A
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A A = oI v A o = A o
‘VIN!,ﬁf]ﬂ‘ﬂﬂ‘i$ﬂf]‘]JEJ'IGHWLﬂuuﬂLﬁEJu/uﬂﬁﬂ‘H'l UATUIU 9 AU 1N 14 AU

$ 1 an a L&Y a 1 1 A 1 an
ﬂ“li”lﬂ‘ﬁ 4.9 ?ﬂﬁ'ﬂ@lﬂﬁi)tﬂﬁ$1’i§]’3!£ﬂil%\1ﬂqui$ﬂ’ﬂ\i megaziw"lﬁ'maﬂ@mﬁau @%J’JEJ’J‘ﬁﬂﬁ

Tad (Crosstab)
510 18indeneifon
§n7 | 15,001- | 30,001- | 50,001- | 75,001~ | waAnT
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WA | 1.9 | 11U 14 40 9 5 3 108
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d' 1 an a d v a 1 1 9 A 1 A ) as
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3. LA NUIU 8 4 1 1 0 0 14

=
NLavN | (AU)
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(Sovaz) %

A J aa a d v a 1 J A 1
FMNHNITNN 4.9 ﬂ?’(ffﬂ@]ﬂTi'Jl,ﬂi1$ﬂ¢]’3l£ﬂﬁl%ﬁﬂ@ﬂﬁ$ﬂ’ﬂ\i LN uazﬁw”lﬁ'maﬂmmﬁau @9]}’38

an v 9 A AA Yy A 1A
'Jﬁﬂ’lillallj (Crosstab) NUI Z‘!ﬁ@‘ﬂL!Uﬂa@ﬂfl']l|lWﬁWﬂJ\iﬂui’lﬂ]lﬂLﬂaﬂﬁ’ﬂ!ﬂ@u 15,000 — 30,000
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9 A Aa 9 = [ A o 1 A o
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QU i

4.2 M5ANTZHVOYANNNAATUVDINGNAIVES

U
9 Y
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ya o v Ay Yo = a o a d Y aa a
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(Descriptive Statistics) #41352A0UAI8 AURAY (Mean) HazadIWITEUVUNIATFIY (Standard
p LX)

. 9 [ 4 A 9 @ ] [ A Aq Y
Deviation) laglgvaninammsudannuramsl¥lunisiaseauvssnunasnly lunis

a < Y A d [l 1 . ~ 9 a ~ a S a J
TR Toya N uInT Il TEuUAT (Rating scale) 91903 1UUNN 3 (51HUNS Aatlog,

2563) Tag91nn15Ysziumasiinuasanaod (Index of Item Objective Congruence: I0C)
9
9

HazMArAINNEINIIUDAULONT (Content Validity Index: CVI) MINAIFEIMYTIUIN 3 N1
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VY o 2 Y Aq o = Ao 1 ¢ A v 9 & Y o
NUNUBDAIDTUNN 31 ﬂl@ﬂalslfﬁluﬂ15ﬁﬂ]&|13%fJW’]u&ﬂﬂ!“V]ﬂ’]ﬁﬂﬁanuﬂl’Nﬂu%Q 31 UDANDIN LA
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Tugrupamsutlannuruisvesdamainluuaazifaseiiseazieadail

m3ah 4.0 AuRdouazaldeunuuasginvestfatesdaiuanuaianis ludsz@niam

(Performance Expectancy: PE)
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ANNAY (Mean)

DTV UINATFIY

(Standard Deviation)
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AITNTINIY
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=1 J
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1 X < 1 d'

AONIFOUNNININDUNED
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FTOIN14 E-Marketplace
1 2_’, ~ 1o &
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M9 4.11 Aundenazdrudouuunasgivvesfasedruanunianislunnuneioy

(Effort Expectancy: EE)
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Marketplace HA214FA 19U

9 1
az 1997

4.20

0.706

EE3. MUAANTLUUNI8A0
9
ATFDOHIUFOINTI E-
Marketplace Haiuaeliniu
v Aa dy <
asaaaaulagounnn
1 d' % u
neoungIManzialudariia

]
QNA

4.32

0.717

EE4. 1TUAAIINIUNAIY
. . 2
FIUIYOH19UINTUN1TH O
< 1 ~
uRnnINoANeINIanzaly
[ [ < 1 1
TINTAYINAHIUYDINI E-

Marketplace

3.88

1.030

EREY

4.18

0.590




65

{ 1 a <3 [
1INA15199 4.11 WU gaevuvudeunmianuaamiulunmsavuesdiediu
[ (] [ <3 9 A d‘ T W =S [ d‘
ANuMANIIluaNuneeegluszauruale Tasliaunaaming 4.18 uasima oy
T W = = Y o A J @ o YA A A
WATTIUNIND 0.590 Taslineazideavostemnmiiludaulsduna laniaundogegane
[ k4 k2
MUAANTLUVNNEABNTFORIUYDINIG E-Marketplace Hauselimuansadadulade
3 1 A o o I R A A T A1 A
HANNINOUNEININIATUTINIAYIAA (BE3) FaUAURTSMINY 4.32 tazlara ey
1 a 1 1 4 <3 1 {
WIATFIN 0.717 50909UIAD NIUAANMIUEINNTOEIUSTZUUMIFOURANNINITNOUNIINS
o [ <3 1 ] 1 a 1 ¥
nzialudiniagiNar1uyoIN19 E-Marketplace 1aa28au109 (EE1) M1ufin11n151a0no
<3 1 { o o < ] 1 % ]
uininaneaneImanzialudaniaginar1uLeInIe E-Marketplace Hianwdanutazidilode
1 a 1 1 ~ o L] y < 1 ~ [ [
(EE2) taz Miuaamuianusingedeunlunmsgouinmaneuiionniinza lusavia
< ] ] % 1 [~1 o 3’;
QINARIUTOINII E-Marketplace (EE4) Hafapunuudounindiulvnaiiudieiung 4 4o

A0

maef 42anndouazarwdouuuniasgiuuedtfateaiuoninan1adany (Social

Influence: SI)

v A v a
. AUNaY AIHVLIVUNINIGTH ﬂ1§!!ﬂa
AN

(Mean) (Standard Deviation) AN

FJ
SI1. MUAAIINIULEBNFO
< 1 ~
uinnaneuneIneansialy
Tandagiiar1ugeInIg E-
< Y
' o 4.14 0.856 HUAY
Marketplace t#19 991011 U
(] ~ Yo a
$094n197 lasuanutenluy

g1l

1 A dy 3
SI2. NMULADNHDLUNNLIND

'
1 IS

noungIManzialudaniia

< '
INAWNTUYDIINII E-

e

<3 Y
3.79 1.106 WA
Marketplace 1189910 1851

Auuzinnauluasouns?




66
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Y = A a L4 [ [ J = a o T Aaa
ANune 18N iz audnniiz insziiiieauiaglseaenvemsdny1ide tagmdoa
4 U U Aaa { 1
Yo4UINS51an (Bartlett’s Test of Sphericity) WUI1A1@DA Chi-Square 1% 1un15NAa VAT
IR 8430.199 FeTiiadAgn1eana uagdinn P-Value 110U 0.000 #91108n110.05 (P-Value

1w = v o Jdo a o Y Y
<0.05) Haaa AU UANUFUNUTOU ﬁ"l?J"Iﬁﬂ'Jlﬂ'i”lgﬁﬂ’lﬁ]fJ]lﬂ
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[ Y o

Hioinsianzidaseaindudsdauna’ld (Observe Variables) fiiludosion
Tusnuaeunw $1uw 31 Fefan Fulsznendle Tasedruanumanialulszaniam
(Performance Expectancy: PE) 4 daa101y dadedr1uanuaranialuanunersny (Effort
Expectancy: EE) 4 901914 12388118Nn3Wan19d9a (Social Influence: SI) 4 Yoy a3y
SruanmassneanuazaInluns 199 (Facilitating Conditions: FC) 3 Yasa Tased
115999 19MUAMW OV (Hedonic Motivation: HM) 3 Y0101 adeauyan131al (Price Value:
PV) 3 fof101n Tsef ARG (Habit: HA) 4 Tofay Tasediunnuaalalunisde
uﬁmﬂﬁ]ﬁmzﬁmmqmmiu{fwfﬂggﬁﬁw'mﬂimmmau"laﬁ E-Marketplace (Intention to buy
marine travel packages in Phuket via online channels E-Marketplace: INT) 3 Fof101u tazilave
mi%auﬁmﬂ%viauﬁmmwzmiu%’w%Qgﬁ@vhmimmqaau”laﬁ E-Marketplace (Buying
behavior marine travel packages in Phuket via online channels E-Marketplace: BUY) 3 o191y
Taglumsdimneiiiesunguaanlsdise Idmmuanaz 1935 msadaesdilsenevvedauls
U Fixed number of factors Tagazimua 137 o Tassausuudeselunuudeuniy uaz

o Y a . 5 .
ﬂmuﬂmiwguuﬂumﬂﬁ Oblique 41U Direct Oblimin

¥ 1
M5194.20 A1UIHY AT Y (Factor Loading) N®UN1T+ 3 ULNU (Unrotated Component

Matrix)
Component Matrix"
Component
1 2 3 4 5 6 7 8 9
HA3 794
HA4 761
SI1 758
BUY1 755
BUY3 750
HAL1 .740 -.320
PE1 735
PV3 731
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3 1
M5194.20 A1UIHYU AT Y (Factor Loading) N®UN1TH Y ULLNU (Unrotated Component

Matrix) (A9)

Component Matrix"

Component

1 2 3 4 5 6 7 8 9
INT3 730
INT1 728 -.335
BUY2 721 -.400
PE2 11
INT2 .694 -.338 -.362
FC2 .689 321
HA2 .688 -.481
PE4 .686 -.343
EE2 .684 336
EE1 .676 313
FCl1 .670 .303
PV2 .667 398
FC3 .666 .300 $3672
PE3 .660 387
SI3 .656 .349
PV1 .630 425
SI2 .629 -425
EE3 .610 344
S14 .596 421
HM2 575 367
EE4 571 -.330 467
HM3 554 .382
HM1 541 428 312

Extraction Method: Principal Component Analysis.

a. 9 components extracted.
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Y
AU N9y (Factor Loading)ﬁadmiﬁumlﬂuﬁjﬂﬂﬂt‘ﬁ Oblique 1YY Direct
Oblimin

Pattern Matrix"

Component

1 2 3 4 5 6 7 8 9

INT2
INT3
BUY2
BUY1
BUY3
INT1
HM1
HM2
HM3
SI4
FC1
FC3
FC2
PE4
PE3
PE2
PEI
EE2
PV1
PV2

PV3

821
744
736
.665
.639

454

785
.691
428
420
741
.740
.642
07
761
731
578
.386
.825
.666
.390
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Y
MI9 421 AUImUNTdY (Factor Loading) ﬁaqmiﬁummuﬁ’am% Oblique 1YY Direct

Oblimin (s19)
Pattern Matrix"
Component

1 2 3 4 5 6 7 8 9
EE4 .830
SI2 .590
SI1 .388
S13 .545
EE1 -.405
EE3 525
HA1 -.441
HA2 -412
HA4 -407
HA3 -.305

Extraction Method: Principal Component Analysis.
Rotation Method: Oblimin with Kaiser Normalization.

a. Rotation converged in 75 iterations.

INAIT 421 DINHANTINTIZRTTE ez vuamsHLUNUAIEDS Oblique
WY Direct Oblimin 1 1ansasanguiloseli Iddai)

Tasanguit 1 Usznoudae fulsdunaldnniseduauaslelunisde
uﬁﬂm%ﬁmgﬁmmwzmiu{fwﬁ'ﬂggﬁﬁvhwﬁmmmau‘laﬁ E-Marketplace (Intention to buy
marine travel packages in Phuket via online channels E-Marketplace: INT) 3 auls uaz Jadems
%auﬁﬂmﬁ]ﬁmlﬁmmqmLaﬁluﬁ'em‘”@ggﬁ@vhmimmmau"laﬁ E-Marketplace (Buying
behavior marine travel packages in Phuket via online channels E-Marketplace: BUY) 3 s
ﬁe&uﬁqﬁmu@%aﬂﬁﬂﬂﬁjnﬁ 1 Twai Ao Tadedunnuaalalunsdeufinnaieuiisanis

[ @ < ] 1 Ed
mgaiummﬂgmﬁmu%mmaaau”lau E-Marketplace (Intention to buy marine travel packages

4 1 U = Qd’ U (=%} %
in Phuket via online channels E-Marketplace: INT) (iioaninanduilszansanduiusveaduls



81

o J 1Y c;y/ ¥ <3 1 1 o 1% <3 ] 1
dunanguifadsaiuanuaslylumsgeuinmnaveansananzia ludsriagnamugeanig
I A

pou lailisgeiiqa

Jadenqui 2 Usznouaie dwdsdunaldninifadediunssgaladiuanuyen
(Hedonic Motivation: HM) 3 Auis uagifadodiudniwan1adenu (Social Influence: SI) 1 A7

Fd ] v
nils auiudeaivuadeatengui 2 Tua Ao Javed1uusageladiun11ure (Hedonic
4 1T o a £ o v o o J o

Motivation: HM) tHes91narduilszansanduiusvesdndsdunanguioseaunsagele
Y A ~
AUANUFRUNAGINGA

Tadengui 3 Aetfisemuanmassiuieanuazainlunis 991 (Facilitating
Conditions: FC) %41/5enouale daulsdunaldnindatesvanimaediuleanuazainlu
M3 leau (Facilitating Conditions: FC) 3 aauls

Yadonqui 4 dseneudae daundsdunaldainfasodiuanumanialu
Y52 @NT AN (Performance Expectancy: PE) 4 a5 uazfadedaiualiunaianisluniy

Y 1 1
We107 (Effort Expectancy: EE) 1 dau1ls auiudeimuadetisonguin 4 Ini fe dadoaiu
[ Aa A 4 T W a £ 9 Y4

anumanluilseansnn (Performance Expectancy: PE) Hesnnmdulseansanaunus

@ [ 1 v 9 [ a A 1 d'
ﬂl@ﬂ@]?t!ﬂiﬁﬂlﬂ@]ﬂqm“]ji]i]EJ{S"’Huﬂ’3111ﬂ1@11’i’3\ﬂuﬂ5$ﬁ‘1/]ﬁ91wﬁﬂ?ﬁj\‘i‘ﬂﬁ@

[
1 =

Javengui 5 Ao Ta9uA1uYan151A1 (Price Value: PV) ¥91l5znoude aamils
[Y] 9 v Y 1 : %
duna ldaniladeduyaa1sin (Price Value: PV) 3 aauls
Yatengui 6 Usgnoudie aaulsdunaldninfisedaiuanumeanisluanu
Wene (Effort Expectancy: EE) 1 #a14)5 uazifadsaudninan1adenn (Social Influence: SI)
o 1 d’ LY a Q‘f I v 4 Y [ 1 o Y [
2 dtls uaiosnnarduilszansanduiusvosdlsdunanguifateaiuanuaanialu
S 1 A A Y a a o A = ax
ANUNHIINUAIGINGA 1AINDDNDINAUVVADUINNIUITETUUNN 3 52T

= a o @ @ Y o 1 U = o A a o 9
ANEYIIVY ’Jllﬂiﬁ\ilﬂ@llﬂﬂ\iﬂﬁTJ NAIMN ﬂ’J”IiJG]ﬂiﬂﬂJUVILﬂﬂ%1ﬂﬂﬁ$ﬁﬂﬂ1§ﬂ!1uﬂ131%\ﬂu

£ '
Y o A

[ o J . ] @ o
szuu aeuudsimuaretlitongui ¢ Tna fe Taseduilszaunisel luns 191U (Experience

in use)

asengui 7 daulsdunaldannifesedueninaniedany (Social Influence: SI)
1 @autls wazdadeduanunianTaluaduners1y (Effort Expectancy: EE) 1 #audls ua

4 1w a £ v o J @ [ 1 @ a A o J §
iosnnmduilsz@nsanduiusvosinlsdunanguilatedueninandeaniingaigs

'
= [

A Y a a o = ax = a @ @ Y
uazmammdﬁnmmuaaummmnﬂuuw% 3 9SIUYUITNITANYIINY Gl’)l,l,ﬂiﬁ’\il,ﬂﬁllﬂ

ya

[ 1 U KX A a @ Aaa A ] A A 1 I Y
ANNAI NATIDN 'E)i/]‘ﬁWﬁVlNﬁ\‘iﬂiJ*U’é)\iﬂuﬁl,ﬂa“]fﬂVlMﬂﬂﬁ‘wa U WU IO UT IV 1T AU



v
@ &2 o A 9

auiudetuaveladengui 7 luid Ao Tededudninansdeanainyanagionina
(Social Influence from Influential Persons: SI_IP)
Yavenqui s Ysznoudle dulsdunaldnndadodruanumanislunim
We01W (Effort Expectancy: EE) 1 dau1ls iindedsninuuudouniuaiuddeluuni 3 szifou
ad = Aa v (% [ Y o 1 1 = g/} tg ] 1
MmNt Aulsdunaldaina1n nade szuuuazvuaeu U FoHIUFEINI E-
[Y] c;y/ =< o zﬂl (% 1 d‘ 1A [ ) [}
Marketplace AaHUTIMNUAFDTINqUN 8 11 Av Jadeamruanumanisluanunersy

TuduneunI5¥e (Effort Expectancy in Purchase Process: EE_PP)

1A A

@ v 9 a . X Y @ [
ﬂi]i]EJﬂQ‘JJTI 9 o JatuAIuANUAITY (Habit: HA) G?N‘]Jﬁﬂﬂ’ﬂﬂ’w anlsdana
Y v 9 a . @
Tanmladeduanunedu (Habit: HA) 4 au1ls
@ a 4 v Aa o . v 9
NAIINNITAATIEHTTFI1529 (Exploratory Factor Analysis: EFA) W1319U®
o A d @ (% Y @ 1 % YA R ] o a
mmamLﬂml’Juﬂﬁmmﬂ"lﬂmmmmﬂqmmmﬁmwuﬂwm m“lummumammaﬂﬂmi
= av A = . A Y a A a =
ANY1VUVING YA (Theoretical Conceptual Framework) nimssneds 3 luuni 2 HUINANEHY
Awv A A Y [ g/J a 4 v Aa o Y o =R [
HAZIUIVYNNEIVOI AIUUIINHANITAATIZHITIUFIF1529 (EFA) @’Jﬁ]ﬁlmﬂiﬂﬂ‘g\maz

WnauensouNUIAANIANE1I98 111 (Modified Conceptual Framework) #9310 1W# 4.1

usagalodunamniig

(Hedonic Motivation: HM)

amwisgemwazainlunisldon

(Facilitating Conditions: FC)

anumandalulsza@nsam

(Performance Expectancy: PE)

YA

: . = ¥, 2 o 9
(Price Value: PV) anuaalalumsdoudininaviouiermengialy

FanSagiaigeimiseen larl E-Marketplace

o M
Uszaumsailunmsldau (Intention to buy marine travel packages in Phuket

(Experience in use: EXP)

via online channels E-Marketplace: INT)

nTwanndaunnynaadidnina

(Social Influence from Influential Persons: SI_IP)

o 4 &
ﬂ'J111ﬂ1ﬂW’JQ1Hﬂ’J'IlJWU1U1N1H‘lluﬂﬂuﬂﬁ“]fﬂ
(Effort Expectancy in Purchase Process:

EE_PP)

ANUATTU

(Habit: HA)

sUmndi 4.1 3UnmuaaimssulganseuuuifansdnyIe (Modified Conceptual

Framework)

[

fn: ‘]Ji‘]J‘ﬂgdi]”lﬂ MIS Quarterly Research (Venkatesh et al., 2012)
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d‘ 9 o 9}3’1 a a o [} a = a v
%']ﬂg‘ﬂﬂW‘l“Vl 4.1 ¢ lelﬂﬂQﬁiJiJﬂﬂ']ucluﬂ']ﬁ’Jﬂﬂi‘ﬁu@nuﬂﬁ@‘ﬂllu’)ﬂﬂﬂ']iﬁﬂ‘]sﬂ’)ﬁ]ﬂ
1A (o a L4 @ [ { [ g
TminySuilsannmamsins1ziifate (Factor Analysis) A9a15199 4.21 laaail
anuAgIud 1 Tadod1uusegeladrua1uaey (Hedonic Motivation) d4Had D
) dy 3 1 A 1% @ I ] ' 4
ﬂ’J'IllGN15]GL‘L!ﬂ'li"’]5@LL‘Wﬂlﬂi]‘ﬂ@QLVIEJ’JT]'N‘VI%L@iHﬁNW’J@{]LﬂGIW'IIJ%ENTHQQ’EIHVI,QH E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
v 9 9 . . . [ 1 5’5
Ho: ﬂ%ﬂﬂﬂWHLLﬁQ‘gQiﬂﬂWUﬂ’NﬂJGﬁ@U (Hedonic Motivation) lliJﬁ\iWﬁﬂfJﬂ’J']iJ@N%
zi’ < ' A @ @ 3 ' 1 4
111mmmzwmﬂwmmfmnNmm111mmwgmﬁmu%mmwau"lau E-Marketplace
(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
v Y 9 ., . . 1 1 g’;
H1: 33801115999 19A11AU%9Y (Hedonic Motivation) dananan 1113 laly
dy < 1 ~ @ Y < ] l J .
mwmmﬂmwmm&mNmm“lummmmﬂmu%mmq@@u”lau E-Marketplace (Intention
to buy marine travel packages in Phuket via online channels E-Marketplace)
a a v 9 A o L e, e
auNNAIIUN 2 TdeauanInasg uleanuazalInlunis lsau (Facilitating
.. 1 ] & dy < 1 A @ @ <} ] 1
Conditions) ﬁ\iNa@]@ﬂ’)']ll@]\‘lﬂlﬁ]11!ﬂ']3“If@LL‘WﬂLﬂﬁ]‘ﬂ@QL“VIEJTVIN“VISmGlu%\‘]ﬁ’JﬂQLﬂGIN']LlGD'ENVI'N
4
pou'lay E-Marketplace (Intention to buy marine travel packages in Phuket via online channels E-
Marketplace)
v 9 A o Y - . .. H
HO: 1998 ud@MWaIs1uennuasalIn huns 19au (Facilitating Conditions) h],S\I
' ' 2 dy < 1 A @ @ < ] 1 J
’(,’NWﬁﬁ@ﬂ’NJJGNGl,i]GlUﬂTiG])”E]LLWﬂLﬂﬂTIENWIEI’J‘VIN‘VIZLaiu*ﬂﬁ'ﬂ’)ﬂ@'m@NWU‘H’EN“VHQ@E]‘L!Ulﬁ‘L! E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
HI: ﬂ%%ﬂﬁTuﬁﬂiWfQN’tﬁuﬁEJﬂNiJﬁZﬂJﬂsluﬂﬁ(l%ﬁu (Facilitating Conditions)
' ] K dal < 1 ~ [ @ < ] ] J
mWa@1@mmm%memmmmmmmmmmma“lmwmqmmmu%mmmau“lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
a d‘ v 9 [ a A
aundAgIum 3 Jadsauauaiandalulsgs@nsain (Performance Expectancy)
' ' g dy < ' A @ @ a3 1 ' L4
mwa@1@ﬂ:mJm%“l,uﬂ"mmuwmﬂwmmﬂmnmm“lumm@qmmmu%mmmeullau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
HO: Tasearuanumansaludse@nsain (Performance Expectancy) MiddHase
¥ tg <3 1 A [ @ <] 1 1 4
ﬂ’ﬂll@]\iﬁlﬁlﬁlufﬂi%@L!Wﬂlﬂ%“l/l’é]QL‘V]EI’J“I/I1\‘]‘1/]$L§GI,H%\1°H’J@QLﬂ§IN1u°b’f]ﬁ°lfﬂﬂ’€]f]uulau E-

Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
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HI: Tasaarunnuaian3aludse@nFn1w (Performance Expectancy) a4Hane
o tg <] 1 A (% o <3 ] 1 4
mmm%“lumweuwmﬂwmmmmqmmiu%waﬂgmﬁmu%wneau"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
a a v 9 1 . 1 1 ] X <
aUNAZIUN 4 ﬂmamuy)am (Price Value) ﬁ\‘INﬁ@ﬁ]ﬂ]ﬂJﬁ\ﬂ‘"ﬂiuﬂ1§°ﬁ@LL‘Wﬂ!,ﬂ‘"l]
1 1 o o <] ] ] 4 .
1/1mrﬁm‘mqmLaGlummﬂgmﬂmu%qmaeau"lau E-Marketplace (Intention to buy marine
travel packages in Phuket via online channels E-Marketplace)
v 9 1 . [ [ g dy < 1 ~
HO: 11938A113anA1 (Price Value) Tuaamanennuaalalumssouiininaneanen
o Y < 1 1 J
1/1N‘wzmcluﬂwmgmﬁwm%mmwau"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
o Y 1 ’ 1 1 2’, zil I~ 1 z:'
HI1: ﬂmﬂmuyam (Price Value) ’mwaﬁ’ommmﬂﬂumweuwmﬂwmmm
1% @ <3 [l ] 4
mwzm“lummﬂqmﬁmu%qmaaau"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
a 3 @ J 1 1
aundAgiun s Toveaudszaunisallunisleaiu (Experience in use) dinadno
] dy ] 1 A (% [ 1< ] 1 t4
ﬂﬁ?ﬂ@]ﬁiﬁ]i“ﬂ?i“]ﬂ@LLWﬂLﬂ%VI@\‘]WIEJ’JVH\‘]“VIZLﬁ“l‘LlﬂﬂﬁﬂﬂglﬂﬁNTLJ%’?J\TVI'N@’E)‘L!I’I,’du E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
@ L 1 1 gl,:
HO: adeautszannisal 1uns 19919 (Experience in use) Midenasannuadla
dy < ' ~ (% o <] ] l J
11!ﬂ”li‘ﬁ)”ﬂLLWﬂLﬂﬂ‘V]ﬂﬁlﬂﬂ?ﬂ?ﬁﬂ%kﬁiuﬁ]ﬂﬁﬁﬂglﬂ@WTH%@Q‘WTQ@@‘H%&H E-Marketplace
(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
[ o 1 1 2’,
H1: adeauiszanunsal 1uns 1993 (Experience in use) dananannuaalalu
y < ' A @ [ <3 1 1 4
ﬂ1i‘3§f]!,!,1/\lﬂLﬂﬂ‘Vl’ENW]EJ’J‘V]Nﬂgmiuﬂﬁ?‘f?}ﬂ{]!ﬂﬁWWH%@\?‘WWG@@‘H%QH E-Marketplace (Intention
to buy marine travel packages in Phuket via online channels E-Marketplace)

Ia a

aundgiui 6 Javearudninaniedenuainyanagioniwa (Social Influence

U

1 ] 3’/ ¥ [~ 1 { [ [
from Influential Persons: SI_IP) a4nanon1uaa o lumsdeuininaneaineInansaludania

< 1 1 J
A urean1eesu lail E-Marketplace (Intention to buy marine travel packages in Phuket via

Y

online channels E-Marketplace)

HO: Taded1udnTnaniadeauainyanagionswa (Social Influence from

<] 1

Y Y v
Influential Persons: SI_IP) ligananonnuaalalumssounnnanesinsinianzialudevia
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<} 1 1 4

ANANTUFDININODU lav E-Marketplace (Intention to buy marine travel packages in Phuket via
online channels E-Marketplace)

HI: Tassaudninaniesdanuainynaagiionsna (Social Influence from

. J 1 ) X <3 ' =~ @ Y <]
Influential Persons: SI_IP) mwamammmiﬂumwmmﬂmimmmmmmzmiummmmﬁ
1 ] 4
AugeIn1sean lall E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)
a d‘ v 9 [ g dy
anNAIIUN 7 ﬂﬁ]fl]EJﬂTLlﬂ’JHJﬂWWT’Ncluﬂ’JHJW?JWHNGlu“Uu@]@uﬂWiG]f@ (Effort
' ' o ¥ < 1 {

Expectancy in Purchase Process) d@dnanan11uadlalunissousininaneuioinienzialu
Y [ < 1 ] 4
WHIADINANIUTDININO DU Tav E-Marketplace (Intention to buy marine travel packages in
Phuket via online channels E-Marketplace)

9 Y
Ho: Taseauanumeanialuanunesuluduaeunisde (Effort Expectancy in
v ' &Y dy < ' A @ @ < ]
Purchase Process) ]liJ’(?NNa@]ﬁ)ﬂ'Nll@]\ﬂilaluﬂ1iGIf’E]LI,‘WﬂLﬂ*ﬂ“V]E)\iL“V]EJ'J“VHQ'V]3La1uﬁ]iﬂ’)ﬂ{]!ﬂ@ﬂ1u
1 o
¥oIN1900U la E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)
9 k4
H1: Taseauanumanialuanunesuluduaeunisde (Effort Expectancy in
[ 1 & dﬁl < ' A @ 1% I ]
Purchase Process) ’(?NNﬁ@]'ﬁ)ﬂ’NllG]QslilslufﬂiGIiE]LL‘Wﬂl,ﬂﬂ“V]'E'NL‘V]ﬂﬂﬂWﬁﬂglaiu%QW’Jﬂﬂ“LﬂﬁWTL!
1 4
¥93n1900u la E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)

a d' v 9 a . [ [ 3}, dy <3
aUNAZIUN 8 TR TUANNIABFY (Habit) E’NWﬁﬁﬂﬂ??ﬂﬁdi%iUﬂTi“BﬂuWﬂ!,ﬂi]
J A @ @ <] 1 1 4
“I/IENL‘V]EJ’W]N‘VWLﬁiuﬂﬂﬂﬂ]ﬂ{]Lﬂ@]N1uG]ffN1/]NEJE)uhlau E-Marketplace (Intention to buy marine
travel packages in Phuket via online channels E-Marketplace)

v Y a . [ ] 3’, dy < 1 ~
HO: 1998a114A1A8%Y (Habit) lidawasennuaalalumsseuinnaneane)
[ [ I 1 1 4
1/1N°nzLaclui]wm@,u,ﬂ@lmu%mmmau"l,au E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
v Y a . 1 1 g’; dy <3 v A
H1: T8AUANINIAY T (Habit) ﬂ'\‘]Nﬂ@]i’)ﬂ?ﬁﬁ]xﬂﬂiﬂﬂ?ﬁ“ﬁﬂuwﬂLﬂi]VIE’NWIEJ’J
@ o < ' ' L4 . .
1/1Nmmclummﬂqmmmu%mNaau"lau E-Marketplace (Intention to buy marine travel

packages in Phuket via online channels E-Marketplace)
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a d a Aav a d a
4.4 Naﬂ1i?!ﬂﬁ13???]13»1@'3»1119]%11»!ﬂ1§3§]ﬂiﬂﬂcl‘if’ﬂ15'J!ﬂi1$ﬁﬂ1§ﬂﬂﬂi’)ﬂ!‘]5\‘lw1’;iiz]m

(Multiple Regression Analysis: MRA)
919M3UTUd§InToUUUIAANITANYIITY (Modified Conceptual Framework) 118
sauuag i lumsdiseIndnnmsinaiziilade®ed399 (Bxploratory Factor Analysis: EFA)

P

° a 4 a . . . 2
@) EJ%WITmi?lm’iwﬁmiﬂﬂﬂflﬂl‘NWﬁﬁ]m (Multiple Regression Analysis: MRA) #1835 Enter

3QQ

v 9

o a 4 o v d ' o o
\| :ﬁ YADIMNINATDUTUUATIU Lﬁ@ﬂi?‘ﬂﬁ'@‘ﬂﬂ'313JﬁNWH‘ﬁﬁﬁﬁ?Nﬂ?LlﬂﬁgﬁJLlazﬁ'J!HJﬁ

KD e

1 = a 9 A A [ o J o o
gy tazaglranisnadeunalsiauilseasylatanianudunusiudnlsain Tag
WIaUBHAMIAATIZHIAZ NATOUANNATIUAIUMEDA F-test LAZA t-test (a8 MBI

,2564)

Vv Al
v A

o v v d a
4.4.1 m‘im!ﬁuaﬁumﬁﬂ’Jmﬁuwuﬁgﬂwalf?’mme AN 1

$ o HTY) a 7 e . .
ﬂ1§1\3‘ﬁ 4.22Llﬁ@]ﬂ@]'ﬂllﬂﬂﬁUlﬂﬁ]’lﬂﬂ’lﬁ')&ﬂi?%’ﬂﬂ’]iﬂﬂﬂﬂﬁll%QWHﬂm (Multlple Regression
N o
Analysis) ATIN 1

Model Summary

Adjusted R Std. Error of the
Model R R Square
Square Estimate
1 856" 733 727 .36709

a. Predictors: (Constant), HA, SI_IP, HM, EE_PP, FC, EXP, PV, PE

MAAII19T 4.22 MIAms T RTseR danadenuaalalunsseudinng
soufisamanzinlusmiagifaiiugosmiseoulay E-Marketplace (Intention to buy marine
travel packages in Phuket via online channels E-Marketplace) TaeI5n150A008LTIN o
(Multiple Regression) #1075 Enter W19 Adjusted R Square M0 0.727 G?Q‘I’TN”IEJ?YJWN’J'WT’J

a g’z (J ] ) Jd o
nsoasene 8 1 Tanuusudrlumsnensalandsau ?a&ax 72.7
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. R . 2 4
M13199 4.23 #AMIUATIHANVLYTUTINEVUNIAAYY (One-way ANOVA) ATIN 1

ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 147.296 8 18.412 136.634 .000"
Residual 53.767 399 135
Total 201.063 407

a. Predictors: (Constant), HA, SI_IP, HM, EE_PP, FC, EXP, PV, PE

b. Dependent Variable: INT

! <3 v o J 1 @ a %
ﬂ'lﬂ@]”li']\?“ﬁ 4.22 1WUNTATNFTOUANVTUNUTIE I soaszuazals
9 Y] a 4 = =
ﬂ']?JTﬂfJGle'ﬁaﬂﬂ']iﬂ']ﬁ']LﬂﬁWgﬁﬂ'J']llllﬂﬁ‘]J3'JULL°]J°]J‘VI"I\1LQEJ'J (One-way ANOVA) 38713159
9 E4
ﬂ\‘]ﬁi]llﬂﬂ']l!ﬁ')lﬁlﬂﬂﬁllﬂ'l'iﬂﬂﬂ6833‘1’”1\‘]@3&!1_]3@@'53L!ﬁg@nllﬂ'i@ﬂll ﬂ\‘]ﬁ

o a o [ 1 & dy < 1 P~
HO: muﬂiaﬁizuﬂm"lumwammmmiﬂumiclf’awwﬂmwmmsrmnmmﬂlu
o @ < ' 1 J
WHIADINANIUTDININODU Tav E-Marketplace (Intention to buy marine travel packages in
Phuket via online channels E-Marketplace)
% a [] 9 té @ 1 1 g’; 43/ [~ [ d'
HI1: muﬂi@ﬁssammawmmmNa@1’e)mmm1%114mwauwmmwmmm
o [ <] ' 1 Jd . .
mwzm“lummmgﬂwwu%aqm1aa@u1au E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
1 . J aa 1w d[ A 19 1 = 9
910A1 Sig. UBIATDA F-test ININV 0.000 FIUATUDYNIT 0.05 ﬂﬁﬁ?ﬂ?iﬂﬁ§ﬂ1ﬂ31
a a w 1 =) U a 1 9 é w 1 1 g
ﬂalﬁ‘ﬁﬁuﬂ@]iﬁ'lu HO I@EJEJ@?JTU H1 na1iae Glﬁllﬂiﬂﬁig'ﬂﬂ?\?u@ﬂﬂu@@ﬂﬁﬂWaﬁflﬂ’ﬂiﬁ]ﬁii}
491 < ' ~ [ Y < ' 1 J
“lumwmmmﬂwmeﬂmN‘vma111ﬂwmgmmmu%mmmau%u E-Marketplace

(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
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Y a J a Y J < ' {
ﬂ'lﬁ'l\‘i‘ﬁ 4.24 Wafnﬁ'JLﬂﬁ'13'Wﬂ'lﬁﬂﬂﬂ’E]EJLGIN‘Wﬁﬂﬂ‘!ﬂ'ﬂllﬁQi‘ﬂiﬂﬂWﬁélﬂf@LLWﬂLﬂ‘ﬂW@QLﬁﬂ?ﬂWQﬂ%La

o @ < 1 ' 4 Y 4
Tudamdaginariugesniieen latl E-Marketplace 7399 1

Coefficients’
Standardized
Unstandardized Coefficients
Model Coefficients t Sig.
B Std. Error Beta
1 (Constant) 2.659 324 8.197 .000
HM .085 .052 .063 1.638 .102
FC .004 .046 .004 .090 929
PE .269 .058 212 4.651 .000
PV .063 .052 .052 1.211 226
EXP 116 .035 137 3.338 .001
SI TP .044 .043 .029 1.028 304
EE PP -.017 .034 -.017 -.508 612
HA -.465 .039 -.528 -11.994 .000

a. Dependent Variable: INT

{ a 4 a H f <
INATNN 4.24 Wﬁﬂ?i’)LﬂiTgﬁﬂWiﬂﬂﬂ@ﬂW\iWVjﬂﬂlﬂ??ﬂ@l\‘]%ﬂuﬂ”ﬁ‘%@uwmﬂ%
] A @ [ < ] ] o :}/ A I Y Aaa
1/1mmmmammiummﬂgm@mu%mmaaauklau E-Marketplace 7539 1 Wumslyaoa ¢
A ' . A a = Y o dy
test HIBA Sig. INDNATOUNUNAI 1Y m”lﬂwamu
a a v 9 Y . . . y !
AUNNAFIHUN 1 ﬂ%%ﬂﬂWi‘lllﬁﬁﬂﬁiﬁ]ﬂTL!?I'JTJJGD"E)‘U (Hedonic Motivation) NG9
¥ dy 3 ' =~ [ @ < 1 ' 4
ﬂ')'liJGNElfl]El,uﬂ'liG]f@L!WﬂLﬂi]‘Vl@\‘]W]‘(’J'JVI'N‘I/]$LE111H]\1‘H’J@{]Lﬂ§IWWU%@\?VHQ@’E]UVI,’GU E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
o 9 9 . . . [ 1 3’,
HO: ﬂﬁ]ﬁ]ﬂﬂTuLLiﬂ@ﬁi’ﬂﬂ]uﬂ'ﬂﬂJﬂf@ﬂ (Hedonic Motivation) hlﬂﬁﬂﬂﬁ@]ﬂﬂ??ﬂ@ﬂclﬁ]
dy < ' A @ @ < ' ' J
111mwmmmﬂﬁmmmfl’mnmga111mwmgmwmwmmwau%u E-Marketplace
(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
v 9 9 . . . 1 1 gIJ
H1: 338011115399 19A114AU¥DY (Hedonic Motivation) dananon 11131l
,i’ [~} 1 A [ @ < ] ] 4 .
ﬂ'liG]ff]L!Wﬂlﬂ%1/]’8’]\1!1/]8]’31/]']\11/]&611!5]\1??’3@@Lﬂ@]NWH‘]ﬂ’E’]\?VI'N’E]’E’]HU]Jﬁu E-Marketplace (Intention

to buy marine travel packages in Phuket via online channels E-Marketplace)
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2INA1 Sig. VOIATADA t-test (N1AU 0.102 FadiAwnnnaiedrnni 0.05 eyl
Y (% a [ a a 1 A v Y
ulﬂ'JTfJf]iJﬁ‘U HO (ﬁllll@]ﬂﬂ/!ﬂaﬂ) uaxﬂgm‘ﬁ H1 (ﬁiJNﬂﬂ'ILlﬁ’fN) NA1IND ﬂ‘ﬂ‘ﬂﬂﬂ']l!ui\‘]ﬂ\ﬂ%
Y . . . [ ] 3’/ dy <3 1 ~
AMUANNYOU (Hedonic Motivation) "lmNwammmmiﬂumwmmmﬂwmmﬂ’mnmm
@ Y <] ] 1 4
“lumm@gmmmm; pan1eeou lal E-Marketplace (Intention to buy marine travel packages in
Phuket via online channels E-Marketplace)
a a v 9 ) Yy Jo .
AUNAIIHUN 2 ﬂﬂﬁ]ﬂﬂ']uﬁﬂTW’G’NEJ']uﬁﬂﬂﬁWNﬁzﬂ’Jﬂiuﬂ1§1G}5\11u (Facilitating
. 1 ] 2 dy < 1 A @ @ I ] '
Conditions) ’L’NWﬁG]E]ﬂ’Nllﬁ\“lclﬁ]El,uﬂ1§‘;]5@LL‘WﬂlﬂFﬂ1/]@\“IL‘I/]?J'JTI'I\W]&ﬁsl,uﬁ]\“IW’J@QLﬂGIWTL!“H@\?‘VHQ
4
poulai E-Marketplace (Intention to buy marine travel packages in Phuket via online channels E-
Marketplace)
v 9 A o Y . . .. H
HO: YJdeduamnassruieanuazadn s 149 (Facilitating Conditions) 1
' ] & dal < 1 A o o <3 1 ] J
?NWa@mﬂmum%“lumwauwmﬂﬁmmmm‘mqmLa“lummmmmmu%mm@aau”lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
HI: TadeduannadesiuleaiuazadInlunis 14y (Facilitating Conditions)
' ] = dal < 1 A [ [ I 1 ] J
ﬁ\iWﬁ@]@ﬂ’J']ll@]\ﬂﬂﬂluﬂ?ﬁ“]ﬂﬂllWﬂlﬂﬁ]VI@\‘lmEJ’JVI']\WI$Lﬁﬂluﬁ]\iﬁ?ﬂﬂulﬂ@W']‘L!GH?J\WIN’E)’E)Hulﬁ1! E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
1 . U aa 1 (% Lé = U U e./ o [ d' =4
1071 Sig. YDIMANA t-test (NINV 0.929 FIUATNINNNAUIAIATYN 0.05 ﬁ]\iﬁ?ﬂ
1deeu5D HO (@unagiuvan) wazlfias HI (@uuAgIusod) na1ine JadeudnIngs
o 9 [ 1 g.}} dy
g 1u28ANaraInlun15 19971 (Facilitating Conditions) Jidananend1uaelalunisse
3 1 A o Y < [ ' 4
uwmﬂwmmmmﬁmmimwmgm@mu%mmmau"lau E-Marketplace (Intention to buy
marine travel packages in Phuket via online channels E-Marketplace)
a d' v 9 [ Aa A
AUNAZIUN 3 Tavearuanumanivludseansnin (Performance Expectancy)
' ' ¥ dy <] 1 A @ @ < ' 1 J
’(,’NWﬁGl@ﬂ’ﬂll@\?ﬁlﬁ]cluﬂ'l‘i“]f@u“l/‘lﬂlﬂﬂVI@QL‘VIfJ’J‘VH\?‘VIZLﬁiuﬁ]ﬁﬁ’)ﬂﬂvmﬁWWH%@QVI'N’E]’E]HUlau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
Ho: Tasemunnunianialuilse@n3nw (Performance Expectancy) liidanane
¥ tg 3 1 A [ @ <] 1 1 4
ﬂ'J'liJ@NGl’i]Gluﬂ'liG]f’é]L!Wﬂlﬂ%“l/l’é]QLT]EI'JVI'I\‘]W$LQ1H%\1W’J@QLﬂ§IW'Iu%’f]ﬁﬂ']ﬂ@f]uulﬁu E-

Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
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HI: fasaarunnuaian3aludse@nFn1w (Performance Expectancy) a4Hane

o tg <] 1 A [ @ <] ] ' 4
ﬂ?ﬂJﬂ\iGlﬂ611!fﬂﬁG]i’é]L!Wﬂlﬂ%“l/l’é]\‘l!.‘ﬂfJ’J“I/H\‘]‘V]%LﬁGlH%QW'JﬂQLﬂGINWHGI)'@QVI'I\‘]@fJuVlau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)

S 19 ! v

INA Sig. VOIAADA t-test 117D 0.000 FediAdosnnanivd Ay 0.05 ez

g

v 9

18111 fias Ho (@uudAgiundn) nazeousy HI (@uuAgiused) na1ie Jatsaiuniiy
9 Y
o a A 1 1 2 <] 1
A1 39152 @NT AN (Performance Expectancy) dananand1uad lalun1ssouiininanes
! @ [ ] T 1 4 . .
i t’m/mmmiummwgmﬁmu%mmqaeullau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
a ~ v 9 ' g ' ' ) X <3
aUNAITIUN 4 ﬂﬂﬂﬂﬂ?ﬂgﬁﬂ1 (Price Value) mwammmm%ﬂummauwﬂmi]
v 1 1% 1% <3 ] (] J
1/1mrﬁmmwma‘lummﬂgmﬂmu%mmwau"lau E-Marketplace (Intention to buy marine
travel packages in Phuket via online channels E-Marketplace)
v 9 1 . [ [ g.// dy < 1 ~
HO: 199891143381 (Price Value) Tuaamanennuaalalumsseuininaneune
o Y 1< ] ' 4
1/1N‘wzmsluﬂwmgmﬁwm%mmmau"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
o Y 1 h 1 [ 3’, dy 3 1 d‘
HI1: ﬂﬂﬂﬂﬂ?ﬂﬂuﬁﬂT (Price Value) ﬁ\‘lNﬁﬁﬂﬂ’JHJG]ch‘ﬂcluﬂ1ﬁﬁl)'ﬂll1/‘|ﬂlﬂﬁ]1/l’f)\1ﬁ/lm
1% @ I [l ] 4
mwzm“lumm@qm@mm%mna@u"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
2INA1 Sig. YOIAADA t-test 1M10 0.226 FTAwINnNATed AT 0.05 eyl
Y [ a [ a a 1 = v 9 1 .
1aeousy HO (AuuAgIUvan) uazlias Hi (@uuagiused) nane Jadeaiuyan (Price
v v o dy <3 1 A 1% 1% I 1 ]
Value) lli]ﬁ\‘lWﬁ@]'ﬂﬂ’ﬂllﬁﬂiﬂiuﬂTﬁ%mlWﬂLf‘Iﬁ]‘VI@\‘IL‘VIEJ’J‘I/H\‘WISLﬁ1uﬂﬂﬁ3ﬂﬂulﬂﬁW1u%@QWN
4
pau'lay E-Marketplace (Intention to buy marine travel packages in Phuket via online channels E-

Marketplace)

a4 o v g y . . : '
aunAgIuin s Javearudseavunsallun1s 1991 (Experience in use) GIHAND

a9

X =

g’/ v { [ o I ] ' 4
mmm1%111ms615@u‘wﬂmmneuﬁmmammimwmgmmmu%mmweu"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)

@ L [ 1 gIJ
HO: adeautszanunisal 1uns 19913 (Experience in use) Midamasnonnuadla

,i’ < 1 A [ [ <] 1 1 J

Gl,uﬂ1i‘3]$’t]l,!1/‘lﬂlﬂ%°l/lfJ\‘]L“I/IEl’J“I/I1\‘]1/]%!611!ﬁ]ﬂﬂ?@glﬂ@lﬂ?ﬂ%@ﬁﬂ?d@ﬂuqﬁu E-Marketplace

(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
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[ 4 1 1 5’5
H1: Tadeautszanunsal luns 19913 (Experience in use) dananannuaalalu
X < ' A @ Y < ] l J .
ﬂ'lﬁ"lff)L!Wﬂ!.ﬂ%1’1@QL“I/IEJTV]'I\WI%L@iMﬂ\?W?ﬂQLﬂﬂN']u‘ﬁ@iﬂ']ﬂ@@uulau E-Marketplace (Intention
to buy marine travel packages in Phuket via online channels E-Marketplace)
[ . 1 an 1 @ é S 9 1 1 v o w -d' =3
1N Sig. VDIANTDA t-test (N1NU 0.001 FIUATUDYNAIATUITIAUN 0.05 i]\‘lﬁjﬂ

A

1871 J1er5 HO (@uuAgIUYMan) nazeousy HI (@NNAFIUIT09) na1dne Jadeaiu
o 9 . . ' 1 gj tg <3 1 ~
Uszaumsal luns 19911 (Experience in use) d4Hanon1uad 10 lunsFounnnaneuneIn1g
o o <} ] 1 o .
mmﬁlummﬂgmﬁ FureIneeon lai E-Marketplace (Intention to buy marine travel packages

in Phuket via online channels E-Marketplace)

yAa

auuAgIui 6 Tadodruoninanediauainyanaduonsna (Social Influence

U

1 1 3’; y < 1 A @ o
from Influential Persons: SI_IP) mwamammm%iumi%uwﬂmwmmmmwzmiummﬂ

<] J
ANAFRIUFDINIIDY lar] E-Marketplace (Intention to buy marine travel packages in Phuket via

U

online channels E-Marketplace)

HO: 998@1udninaniadeanInyanafuonsna (Social Influence from
Influential Persons: SI_IP) lidanadeanuaslelumsaeuiinnarieaiisimanzialusnia
Qlﬁ@mu%l pan190ou latl E-Marketplace (Intention to buy marine travel packages in Phuket via
online channels E-Marketplace)

HI: T9dea1udninaniadenuainynnagionsna (Social Influence from
Influential Persons: SI_IP) fhwaGi@mm@%ﬂ%olumi%@LLﬁﬂLﬂfﬂ‘ﬂ'@qLﬁﬂWNVI:LﬁMﬁ'ﬂﬁﬁ“ﬂgLﬁﬁ
ruyeanseau lail E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)

N1 Sig. VIAIADA t-test WD 0.304 Fafimnnaned vy 0.05 Seagul

9 a A

1d180u50 HO (Fuudgiuvan) nazlfias H1 (@undgiused) nanide Tasediudninanis
ﬁmumﬂuﬂﬂaﬁj’ﬁﬁm%wa (Social Influence from Influential Persons: SI IP) Tiaananoninw
¥ ,i’ <3 1 A [ Y <] 1 1 J
@NGl’i]Gluﬂ'liclf'flL!Wﬂlﬂ%“l/lﬂﬂlﬂﬂ?ﬂ1ﬂﬂ$tﬁﬁlu%\1ﬂ'§ﬂﬂ”lﬂﬁW'lu"lff]\ﬁ/n\?’f]@uulau E-Marketplace
(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)

a = v Y o 2 A
anNNAZIUN 7 Tvsa1uauaIan39 luanunero i luduaoun1sse (Effort

[ 1 3’; ¥ < 1 {
Expectancy in Purchase Process) d4nafnon11uadlalunisdsousintnaneaienniansialu
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1% [ I ] ] 4
WHIADINANTUTDINIODU lavd E-Marketplace (Intention to buy marine travel packages in
Phuket via online channels E-Marketplace)

9 k4
HO: adeiuanuman Jaluanuneneuluiuneunsde (Effort Expectancy in
o ] H tg < 1 A @ @ <} '
Purchase Process) 'lumwammmm%iums%uwﬂmwmmmmmzm“lmwmgmﬂmu
1 4
¥oan1900u lay E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)
9 k4
HI: fademuanuman Jaluanunenouluiuneunsde (Effort Expectancy in
' ' H tg < ' A @ @ < '
Purchase Process) ’E’NWﬁﬂ@ﬂ’l?ﬂ\lﬂﬁslfﬂcluﬂWﬁ“]f@LLWﬂLﬂﬁ]V]@QW]ﬂ’WﬂQ‘VIgLaﬂluﬁ]\iﬁ’lﬂQLﬂﬂWWH
] o
¥oaNn1900u la E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace)
' . 1 aa ' v 2 A V1w o o oA =2
10A1 Sig. VOIANADA t-test (NN 0.612 FIUAINWINNNAIUYIT1ATYN 0.05 i]\i’ﬁ?ﬂ
Y [ a [ a a 1 =\ v Y
1&71wousy HO (@uuAgIUvan) uazlguas HI (@uudgiuged) naiine Jatoarunnu
9 k4
aandaluanunersnludunoun15%e (Effort Expectancy in Purchase Process) 1iaanan®
] dy ] 1 A [ @ <] v ' t4
mmm%“lums«muwmﬂweQmmmﬂmmﬂluﬂwmgmmmu%mmwau"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
Y @ a ' ' 4 { <]
ANNAFIUN 8 Tadad1uANuAeTY (Habit) danadenuaalalumsseuninng
v 1 1% o <] ] ] 4
‘nmrﬁmmqmm‘lummmm@mu%mma@au"lau E-Marketplace (Intention to buy marine

travel packages in Phuket via online channels E-Marketplace)

o Y a - (] [ 3’, dy [~ [ d‘
HO: TJ998a11ANAeTU (Habit) "lumwaﬂ’oﬂ3mm%1umwauw71mwmmm
o o < ] ' Jd . .
mwzmiummﬂﬂ“m@mm%qmm@u"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
v Y a . 1 1 g.}l dy < 1 ~
H1: ﬂi]i]flﬂ'luﬂ')'liﬂﬂﬂﬂfu (Habit) mwammmmiﬂummmmﬂmwmmm
[ o I 1 1 4
1/1N°nzLaclui]wm@,u,ﬂ@lmu%mmmau"l,au E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
U . 1 an 1 % é = 9 U U w o [ d' =1
1A Sig. VDIAT DA t-test ININY 0.000 FIUATUBDYNINATUYTN UNn 0.05 i]\‘iﬁ?ﬂ
1871 uers Ho (aunAgiuvan) uazeousy HI (FunAgIused) na1ife daseaiuanunesu
1 1 g‘; ¥ < 1 { (% (% < ] 1
(Habit) ﬁ'\‘]Wﬁ@]’t]ﬂ?'lﬂ@l\?clﬁlcluﬂ'li‘%’t]&!“l/‘lﬂlﬂ%ﬂ’t]\ﬂﬁEI'J‘V]'NVWL'QGlu%ﬂ“ﬁﬁﬂfq]lﬂ@lW']uGI)'fN‘V]'N

paulay E-Marketplace (Intention to buy marine travel packages in Phuket via online channels E-

Marketplace)
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9
LY [

U = o v J 1 o o a
NUU m'J‘ﬂfJ%\‘]ﬁ'lﬂJTﬁﬂﬁ?ﬂﬁllﬂ?ﬁﬂ'ﬂllﬁ'llwu‘ﬁﬁ%W'N\WI'JL!‘IJ%'@I'INL!a%ﬁ'JLL‘lJﬁ@ﬁﬁ%

r'd
Glugﬂl,mummiwuﬁu Tagnasaamaulszanionnoe (Standardized Coefficients: Beta)

9
v A

- o a o k)
INANTNN 4.24 (DAY MUBSUY B, 2564) llﬂmu

Y = 0.063(Hedonic Motivation) + 0.004(Facilitating Conditions) + 0.212(Performance Expectancy)
+0.052(Price Value) + 0.137(Experience in use) + 0.029(Social Influence from Influential Persons:

SI_IP) - 0.017(Effort Expectancy in Purchase Process) - 0.528(Habit)

a = @ Y v v 9 v
MAmInageuauuagIunyIg 3 Tado laun Jededruarunianielu
a A [ o
Y528N30 M (Performance Expectancy) Tadomutlszaunsal lun13 19911 (Experience in use)
v Y a e A 1 3’; dy <3 1 ~
tazifa9ua1uANNAeTY (Habit) Ndanananuadlalunisyeunnnaneuieimanzaly
1% o < ] ] 4 ¥ {
e daguiadIugeInIseon lail E-Marketplace vosauluvaiuiingunwuniuasuay
Ywama uazdl 5 Tvo 1dun Tasedusegeladiuanuyen (Hedonic Motivation) asaau
anmassiennuazaInlunslda (Facilitating Conditions) a38a113yaa1 (Price Value)
asedudnswnanedinuainyanagiondwa (Social Influence from Influential Persons :SI_IP)
9 Y
wazadearuanumanialunnunersiuluduneun1s¥e (Effort Expectancy in Purchase
~ (BN [ g’; &I <3 1 ~ o [ < ] '
Process) 1 lidananonuasla lunmsdouininaeuieamanzia ludamiaghauseana
4 dy ~ a [ g}/ YA o K o
pou'lall E-Marketplace vosauluyaiufingunwuriunsuazUsuuma aauugisedaii
o A (B [ g‘/ dy <3 1 ~ o [ < 1 1
Yoo lidwwaaeanuaslylunsgouinmnaneansmanzaludsiagihaiugeani
4 4 1 =Y g’/ [
poU 1ol E-Marketplace vosau lumwanuingunwuriuasuazlsuumans s 99 oonan
[ v J 1 @ Y a 4 o [ Ly 4
aumsnnuduiussznIndnlsamazduliddss nazioiiauoaumsanuduius gl

9
v A

Y H
L“NL%‘L!@]SQ A597 2 Al
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v
(Y4

o v v ¢ a Y
4.4.2 m'i‘mm‘m)aum5mmauwuﬁ§ﬂwas’3umd ﬂi\‘iﬁ 2

! LY { a 4 a
M319h 4.250a A9 D UN 1A9INN1531AT 12N 150D DI TIN Y (Multiple Regression

2
Analysis) ATIN 2

Model Summary
Adjusted R Std. Error of the
Model R R Square
Square Estimate
1 853" 727 725 36870

a. Predictors: (Constant), HA, PE, EXP

MNANTT 4.25 1IMT IR TS uR danadenuaalalunisSouinng
vimﬁim‘vmmLaiuﬁawi’@ggﬁﬁmwﬁawNa’au"laﬁ E-Marketplace (Intention to buy marine
travel packages in Phuket via online channels E-Marketplace) TagITN150AD0ULFIN o
(Multiple Regression) @263% Enter N13171 Adjusted R Square 191771 0.725 #a1118A113161

a g’/ v A ' o d o Y
ulsoasene 3 a1 Ianuuiud lumsnensalaudsam Seeaz 72.5

. A . 2 4
M13199 4.26 HANTIATIEHANVUYTUTIULVUMAUAYT (One-way ANOVA) ATIN 2

ANOVA"
Model Sum of Squares df Mean Square F Sig.
1  Regression 146.144 3 48.715 358.357 .000"
Residual 54.919 404 136
Total 201.063 407

a. Predictors: (Constant), HA, PE, EXP

b. Dependent Variable: INT

{ 3 v o ' o a o
%1ﬂ@]1§'1\1‘ﬁ 4.26 L’]J‘L!ﬂ1i@]i’3%ﬁ@ﬂﬂ’)1llﬁll°wuﬁi%‘ﬁ’)Nﬁ’Jl!ﬂ‘if]ﬁi%llﬁ%@l’lllﬂi
Yy o a 7 = =
Gﬂlliﬂﬂcl%”ﬁﬁﬂﬂ1iﬂTﬁ’JLﬂ515‘???]’NN!HJﬁJi’JuLHJ“UﬂNm&J’J (One-way ANOVA) HFIN1UTD

9 Y
G]Qﬁllll@]ﬁﬂﬁ’)ll%f]\‘]ﬁllﬂﬁﬂ@]ﬂE]EJ'D'%‘H’JNGI’JL!ﬂi’EJﬂi%l!ﬁ%@]’)!lfﬂ3@]13J Al
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@ a o v 1 H zi’ < 1 A
HO: muﬂiaﬁixnﬂm"lumwammmm“lﬂ“lumwauwmﬂwmmmmqmza114
1% [ <} ] ] d . .
WHIADINANTIUYDINIIODU layd E-Marketplace (Intention to buy marine travel packages in
Phuket via online channels E-Marketplace)
% a ] 9 é Y 1 1 g i( <3 [ d‘
Hl1: muﬂi@ﬁixemquawmmmwa@1ammm“l%“lumweuwmﬂwmmm
(% [ < ' 1 4 . .
mqmmclummﬂqmmmu%mmmau‘lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
1 . 1 Aan 1w é S Y 1 = Y
910A1 Sig. VDI DA F-test IN1HU 0.000 BINAIUBYNIT 0.05 ‘Dx‘lﬁ']iJ'lﬁﬂﬁEﬂllﬂ’J'l
] 9
ﬂgmﬁﬁumgm HO I@]EJEJ'O?JTLI H1 ﬂaTJﬁ’ﬂ ﬁﬂllﬂi@ﬁi%@ﬂ?ﬁﬁ@ﬂﬂﬁﬂ@]’)ﬁﬂWaﬁ’ﬁ]ﬂ’ﬂhﬁii"ﬂ
3y [~} 1 A @ @ a3 1 ] 4
Gluﬂ1§G§fJLLWﬂlﬂi]‘VlfJ\‘lWl‘(’J’J‘]/H\‘Wl%ﬁlaslu%QW?@{]W@]NWU%@QWWQ@@H“@H E-Marketplace

(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)

4 a J a & 4 < ' {
ﬂ1§1\1<ﬁ 4.27 Naﬂﬁ’JLﬂi13Wmiaﬂﬂﬁ)mm‘wHﬂmﬂ’JmG]ﬂﬂumiéﬁaLLWﬂm%“V]ENLﬁfJWINmLa

@ @ <] 1 1 4 y A
Gh!ﬁ]ﬂﬁ')ﬂglﬂﬂW’]u%@ﬂV]Tﬂ@@uqau E-Marketplace ATIN 2

Coefficients
Standardized
Unstandardized Coefficients
Model Coefficients t Sig.
B Std. Error Beta
1 (Constant) 3.130 .260 12.039 .000
PE 322 .042 258 7.635 .000
EXP 131 .033 155 3.933 .000
HA -.484 .036 -.550 -13.377 .000

a. Dependent Variable: INT

{ a L4 a H, 4 <
INAT NN 4.27 wams’Jmiwwmiaﬂaammwmmmmmiﬂumi%uwmﬂi]
v ~ @ 9 <3 I ] 4 ¥ A I Y aa
1/1mmmmmma“lumm@gmmmu%amnaau‘lau E-Marketplace 133N 2 Wumsleana ¢
A 1 . d' a é 9 (% dy
test HIBAT Sig. INDNATDUTUNATIU cm”l@wamu
a d' o 9 [ a A
aNNAFIUN 1 Matearuanuaianialulsed@nsam (Performance Expectancy)
' 1 ¥ ,i’ < 1 A [ @ <} ' 1 4
mwa@1@mm@lﬂﬂumicﬁauwmﬂﬁmmmmmmzu,aclummm”m@mu%mmmau”lau E-

Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
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HO: adeaunnuman 33 luse@n5n 0 (Performance Expectancy) MddHane
o tg <3 1 A (% o <3 ] 1 4
mmmﬁlﬂumweuwmﬂwmmmmqmmiummﬂgmﬁmu%mweau"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
HI: Tasearunnuaian3aludse@nFn1w (Performance Expectancy) a4Hane
o tg <3 1 A (% o 1< ] 1 4
mmmﬁlﬂumweuwmﬂwmmmmqmmiummﬂgmﬁmu%mweau"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
2INA1 Sig. VBIAADA t-test (NN 0.000 Feliartoonnaniodrnni 0.05 Teagy
Y a a [ [ a 1 A v Y
"langmﬁ HO (fuAgIUYAN) Hazeonuiy HI (@uNAgIUInd) na1ine Ja9sa1un1uy
9 Y
@ a A 1 1 U <3 1
A1 39 1uls2@NnF 1 (Performance Expectancy) dinaaon11uadlalunisdouiininines
{ [ [ <] ' 1 J
Lﬁ ﬂﬂﬂ?ﬂﬂglﬁiuﬂ\‘lﬂ?ﬂﬂulﬂﬁ WTL!GHEN‘I/]NE]EJHU],QH E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
4 o o 1 J
aunigud 2 Tadodruszaunissi lun1s 19911 (Experience in use) d9HAA0
] tg < ' A (% [ <3 ] 1 t4
mmm%‘lums615@LLWmﬂweqmmmamm“lmwmgmmmu%mmwau"lau E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
[ o (L 1 5’ﬂ
HO: adea1utszaunsal 1uns 19913 (Experience in use) Jiidamasannuadls
dy < ' A @ [ <] ] 1 4
“lumwmzwmﬂwmmfn‘mwmaElummﬂgmmmuwwmaau”lau E-Marketplace
(Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
[ o 1 1 2’,
H1: adeauilseanunsal 1uns 19913 (Experience in use) danananiuaalaly
4 < 1 1 [ o I ] ] J
ﬂ”li‘%i’)L!WﬂLﬂﬂ‘Vl@\iL‘ﬁEJ’J‘VIN‘I/Iglﬁsluﬁ]\iﬁﬁﬂglﬂﬁNTH%@Q‘V]N@@‘H‘Iau E-Marketplace (Intention
to buy marine travel packages in Phuket via online channels E-Marketplace)

91091 Sig. VOIAIADA t-test (NAY 0.000 FeTA1ioannanisdrdni 0.05 Jeagll

13 q

A

187911 Q1ers HO (AuuAgIuYan) nazeousy HI (FuuAgIused) na1dae T9ded1u
o Y . . ' ' o dy <] ' ~
Uszaumsal luns 15911 (Experience in use) @4HAA0AMNAL 1 TUNTFOUNNNINDUNGING
[ [ < 1 1 rd
mgaiummﬂgmﬁ FureInseon lai E-Marketplace (Intention to buy marine travel packages
in Phuket via online channels E-Marketplace)
a a v Y a . 1 1 t X <
auuAgIUN 3 Ja98A1unNUABFY (Habit) danadonuadlalunisgounning
v { @ o ] ' ] 4 . .
1/1mn’ﬁmmqmLa"lummﬂgmwmu%amnaau"lau E-Marketplace (Intention to buy marine

travel packages in Phuket via online channels E-Marketplace)
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o Y a . [ 1 5’5 j} <3 1 td‘
HO: Ja98a1uANuAeTU (Habit) lliJﬁ\iWﬁﬂﬂﬂ’J'ﬁJﬁﬂ*ﬂuﬂﬁcﬁﬂlmﬂlﬂﬂ‘l/l’f)\‘lL‘I/IEJ’J
o [ I ] 1 4
1/1N°nzmiumm@gm@mu%mmmau"lau E-Marketplace (Intention to buy marine travel
packages in Phuket via online channels E-Marketplace)
o Y a . 1 1 gj j} <3 1 d‘
H1: F298a1un NN TY (Habit) ’E’NWﬁﬂ@ﬂ’)']i]@]\‘lclﬁﬂqluﬂ'ﬁcb'ﬂLL“WﬂLﬂ%‘VI’ENL‘I/IEJ’J
o [ I ] 1 4
1/1N°nzmiumm@gm@mu%mmmau"lau E-Marketplace (Intention to buy marine travel

packages in Phuket via online channels E-Marketplace)

IAA1 Sig. VBIAADA t-test 1117V 0.000 Faaipenaniedrnah 0.05 a3yl

o q

Y a a [ [ a U v Y a
1871 uers HO (qruuAgiuvan) uazeonusy HI (Fun@gIused) na1ife daseaiuanunesu

' 1 H 4 < ' { @ Y I 1 '
(Habit) ’L’f\‘lWﬁ@]ﬂﬂ’ﬂllGNGI,%GI,‘L!ﬂWi“?)”E'JLL‘Wﬂl,ﬂi]‘VI’O\Hﬁﬂﬂﬂkiﬂglaiuﬂflﬂﬂ@ﬂvlﬂﬁWTL!“H’EN‘I/]'N
4
poulai E-Marketplace (Intention to buy marine travel packages in Phuket via online channels E-

Marketplace)

[ g}/ 9 o KR v o J 1 @ @ a
NUHUFIY \‘Iﬁ'nl'liﬂﬁ':.i‘]Jﬁllﬂﬁﬂ’)'lllﬁll‘wu‘ﬁigW’JNGI’JLL‘]JiGﬂiJL!EWGI’JLL‘]Ji’E’Jﬁi%

9 a 1 [ a Q’ . .
lugduvvaumaFady Tagiarsanaduilsz@nionnee (Standardized Coefficients: Beta)

e

v A

1MNM5190 4.27 (Faen Nilvdiymn, 2564) Taaail
Y = 0.253(Performance Expectancy) + 0.155(Experience in use) - 0.550(Habit)

a 1A [ Y ' v 9 v
NI NATDUTUNAIIUNUIY 3 ﬂ%ﬁ]ﬂ ulﬂllﬂ ﬂ%ﬁwmummmﬂ‘ﬁaﬂu
a A [ o
se@NsNN (Performance Expectancy) Madeaudszavunaal lumsldau (Experience in use)
v Y a . d‘ 1 1 3’,« dy <3 1 d'
uazﬂ%ﬂmummmﬂ%u (Habit) VlfNNamﬂmmm%olums%mmﬂLﬂwmmmmszaM

(% @ I 4 4 .
ﬂﬂﬁ?ﬂﬁlﬂ@]ﬂ”lu%@ﬂm’m@@uhlﬁu E-Marketplace 51]@\1ﬂucluLm@ﬁuﬁﬂ?QLWWNWWUﬂﬁllag

] ao H <t
Ysuama Jenoduiluluaagaiie (Final Model) ¥09msany1idonsail
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Y 1 d‘ | U d‘d
4.4.3 msnaaevmudsmusazmanuamanaemiudindsnimsuanuasuuy

na (Normality)

= ' 4 .
M3199 4.28 mmsnadev Ia luInson dwoiuew (One-Sample Kolmogorov-Smirnov Test)

One-Sample Kolmogorov-Smirnov Test

INT HM FC PE PV EXP | SI IP [EE PP| HA
N 408 408 408 408 408 408 408 408 408
Mean | 4.0674] 4.4835| 4.2729] 4.3348( 4.2721] 3.9346( 2.9007| 4.3235| 2.0104
Normal
b Std.
Parameters .70286( .51887| .62011| .55300| .57787| .83113| .45761| .71710| .79794
Deviation
Most Absolute 125 1991 154 121 1521 123 277 281 .108
Extreme Positive .092 160 .120[ .115 1100 100 .223 221 .108
Differences |Negative| -.125| -.199| -.154 -.121| -.152] -.123[ -277 -.281f -.103
Kolmogorov-Smirnov
2.535| 4.014] 3.111| 2.434] 3.074] 2.486|] 5.596| 5.669 2.185
74
Asymp. Sig. (2-tailed) .000[ .000] .000f .000[ .000] .000f .000] .000 .000,

a. Test distribution is Normal.

b. Calculated from data.

A g
Kolmogorov-Smirnov Test) ndumsnagounia

~ J 4
1NA15 19N 4.28 uaasninisnadou Ialulnsod dimosuo (One-Sample

'
aaa

08N

[~
T¥naapumsnanualszanginiu

a A 1 a o a o T A 1 . o (=
wuvilnanse ludna (Faen NUFIUYYI, 2564) WA P-value H30A Sig. Gummu'ﬂsnﬂmu

1 [ ré S 9 1 [ v o w = Y a a [ A
A7 NINY 0.000 FINATUDYNITEAUUYTAIALY 0.05 i]\iﬁ?ﬂ]’lﬂ’ﬂﬂglﬁ‘ﬁ HO (ﬁhﬂ@]§1uﬁﬁﬂ) fo

MsguAlee Nl szmnslinanuaauulng tazeonsy HI (FuuAgIuged) Ao MIgua10e1e

15znsn limssanuauuulnd
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444 msnageumanuudsdsiuvesanunaranaesmtduningd

(Homoscedastic)
Scatterplot
Dependent Variable: INT
.
E
= ° o
o o
[vd
3 o o % o
N o o D
2 o » SLalo @
= o 0, o
3 © @ 0 6L, @ Q> Q%’Q)
5 oD Rl R, %,
i o @ o @ % OO % D
C P ) %’%g: %02 ©
S % 002 ® '® %20 2% °:° v
[ o & ° ° &% Q?choooo o o ©
o o @ 2q 0Xe0 o % o
o o o C 0 o 5 @
@ 0 g O @ o
o o o]
o o]
Q o
4
1 I 1 I I | I
4 3 -2 1 1] 1 2

Regression Standardized Predicted Value

$ 1 4 < 1 A
siamnd 4.2 manageumanuulslsivesanuaaranaowiuminai lagld Scatterplot

A 1 1 1 A Id 1 A
1n3UMNN 4.2 wunanmaanuuilsdsivveinnuaaiamasuiluningh
Tag1d Scatterplot Y01 TwiaagAN1Y (Final Model) TAN 15219 1NLHUAINAITNTZ G
Scatterplot WUNAIANUAMIAAABUAIU THNTZDIBR04 1UFI9 =4 uazlinIANNTZ1EA7
1 =< Y1 o A I 1 A Y
puvgu aglldnmanuulsdsauvesnnuaaamaswiluaingd Tasanuduuilsves
g’/ dy < 1 A o [ <3 ] 1 4
anuaslalumsdeunninanouiieanianzialudsiagnaiiugeanieesi lail E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
a a A (% Y = a v g’/ dy 9 1 d' A Y a
1NANNINTNAVDIA U TAUVDINITANEIIIBATIU T08A2 72.5 AIUNIKAD T08QL 27.5 1NA

NBNTNAVDIATDU
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4.4.5 nageuanNdudaszaniuveImMANNAIIANaDY (Residual Errors)

4 J 4 4 I a 1w
MI19N 4.29 G’]151ﬂtlﬁﬂﬂﬂ1ﬂ31uﬂa1ﬂmﬁﬂu (Residual Error) Lﬁﬁ]‘ﬂﬂﬁ’ﬂﬂﬂﬂiﬂﬂu@’ﬁizﬂ’ﬂﬂu

Model Summaryb

Adjusted R (Std. Error of the
Model R R Square Durbin-Watson
Square Estimate
1 853" 727 725 36870 1.908

a. Predictors: (Constant), PE, EXP, HA
b. Dependent Variable: INT

[

A o 4 I a '
AINATTNN 4.29 :% YNINITINATDY Durbin-Watson Lﬁ@ﬂﬂﬁ@ﬂﬂﬂ'lhlﬂuﬂﬁﬁgﬁﬂ
@ @ g 1 1w & [ 1 J X I
AuveIaLls wum Durbin-Watson 110U 1.908 @Timgql,umwzwaw 1.5 -2.5 G?illﬂuﬂ'li

1 a [ A A A A A J a 1 [ [ Y a
YouIVAUUATIUYIAN 1ID HO AD Hannuaaandeumluddszaeny Llﬁgllilﬂﬂtlﬁlﬂﬂ

[ a d o
11 Autocorrelation (a8 NUFIUYS1, 2564)
o v d v Ly . o .
4.4.6 ymanuauiuGszn90 s (Multicollinearity)

M3190 4.30 AT NUFAAINANITNATDUA Tolerance AZAT Variance Inflation Factor

Coefficients’
Unstandardized [Standardized
Collinearity Statistics

Model Coefficients Coefficients t Sig.
B Std. Error Beta Tolerance VIF

1 (Constant) | 3.130 260 12.039 | .000
PE 322 .042 253 7.635 | .000 .614 1.629
EXP 131 .033 155 3.933 | .000 437 2.290
HA -.484 .036 -.550 -13.377 1 .000 .400 2.499

a. Dependent Variable: INT
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a 'd Aa Yo Y v Aa [ v Y 3 a [l
ﬂ1§3lﬂi'l$ﬂﬂ'ﬂi]ﬂﬂﬂ@ﬂl‘lﬂw1’jllﬂﬂ?ﬁllﬂcl?m'lllﬂiﬂﬁﬁglmagﬂ’lﬁﬂ\uﬂuﬂﬁﬁgﬂﬂ
A1 TAg1NAIT 19N 4.30 LAAINANITNATDUAT Tolerance LLAZA1 Variance Inflation Factor (VIF)
Y09 1WA gANIY (Final Model) W11 Tolerance ¥041ada1uanunIanislulsz@nsnm
A [ v 9 o 9 . .
(Performance Expectancy) ¥AUNINY 0.614 Pavtsarutseaumsal lumsleau (Experience in

v 9 a

[l Y
use) UAUNMIAY 0.437 1aziadea1uANALTY (Habit) HAWNINY 0.400 H9A1 Tolerance YBINA
(% a 9 Y A s 1 1 o a (Y (= o v Jdo o
3 aaudls Band1ng 1 wie Tawnnnd 0.1 naaed aaudlsdasenna 2 liianuduiusnuea
a 4 Y] a [ % 1A [ a J v
nlsdaszoua uazaulsdaszunazaa by Multicollinearity (Rae1 MHUYE ¥,
2564)
#1115 UA1 Variance Inflation Factor (VIF) ¥831adad1uad1un1anvaluy
a A = [ Y [ L
Y52 ANTAM (Performance Expectancy) HAUNIAY 1.629 Yadeduilszaunisal lumsldau
(Experience in use) NAUNINY 2.290 Hazase@1uANMAS%Y (Habit) UAUNIADY 2.499 Do
[ Y d' (% a = | 9 1 1 Y a o (=]
gousu Ao innnaauilsoasziinl VIF Hesnd 10 uaaein aauwlssaszynaa lall
v Jdou o

ANuFURUTIUA I sBaIZoUY nazAulsodsuaazaa lumalyn Multicollinearity (Faon

NS, 2564)

g

4.5 unagy)

= ao A a ¢ Y ' a <Y Y
ﬂ]ﬁﬁﬂyqjﬂﬂil‘lumm 4 Wan13UAITISHUVDYA NUINITIUATISHUDYAATU

QU

14 o 1 1 3 a = a
ﬂ5$%1ﬂ‘iﬁ1ﬁ$‘]ﬁl@\1Wjjﬁﬁ)‘ﬂlm‘ﬂﬁ”ﬂﬂiﬂiﬁnuﬁu 408 AU muiwmul,ﬂumﬁwmua 81g 18 — 30 1 74l

= ] @ 2 ~ = v A o =K = 9y A 1 A
msfnyegluszauliyyias UsznoverFminEeunindnyr uaziise lamdsasiaon
1 [y o a 4 v Aa o o ax
15,000 — 30,000 111 siowIve ldiimsamaizHilvsedad13ae (EFA) Taoimuainnisnyu
as o as Y J @
1IAUAIEID Oblique LY Direct Oblimin LA IMUAITNMITENABIRYTENOVYRIA LTV
o { o [ @ 1 [ AL ] [ 4
Fixed number of factors Taeagiviua 137 9 Tave shldamnsodanguanudunus lni ldaail
v 9 gx 2{ < 1 A [ @ 1< ] ] 4
Madsaruanuaslalunmsdouininaneuisamanga ludaniagnariugesnisesu lail E-
Marketplace (Intention to buy marine travel packages in Phuket via online channels E-Marketplace)
Tadeauis99919a A0 (Hedonic Motivation) asediuanimassiuiennuazainlu
71319979 (Facilitating Conditions) 9388 11A1uA A3 UL @NT AN (Performance
v 9 1 . v 9 J Y .
Expectancy) J938a113yaf 13101 (Price Value) Jadaaiuilszaunisal luns 14911 (Experience

in use) ﬂﬂ%’aﬁ’m'ﬁﬁwamqﬁmmmuﬂﬂag’fﬁ%m%wa (Social Influence from Influential Persons:

9 F4
SI IP) Jaseduanumandaluanuneeuluduasunsye (Effort Expectancy in Purchase
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Iy o o

Y
[ a @ a 4 1
Process) ﬂ%‘ﬂﬂﬁWHﬂ?ﬁJlﬂﬂ‘lﬂu (Habit: HA) Eﬂ'lﬂuuW'J*ﬂfJ‘VIWﬂ']'i'JLﬂi'lgﬂslsl}f’)Haﬁ@ﬁ}'Jﬂﬂ']i

U

Y o

a o a 1 o a a
WUATISUNITOADDYLTINT F) D (MRA) nu11 ﬂﬂﬂfJﬂTLlﬂ'J']ﬂJﬂW’]ﬂ’Jﬂﬁluﬂigﬁﬂ‘ﬁQTW
v 9 o 9 . . g
(Performance Expectancy) Tovsarutlszaunisal lums ey (Experience in use) waziave
9 a LA 1 H A 3 ' ~ o o ]
ATUANULAYTU (Habit) ‘VI?NWaﬁ@ﬂ'ﬂﬂ@ﬂi%iuﬂ'ﬁﬁﬁﬂLLWﬂLﬂﬂTIf’NWIﬂ?ﬂ?ﬁﬂglaiuﬂﬂﬁﬁﬂﬂulﬂﬂ
1 (] J
AUFoIN1eeu laul E-Marketplace (Intention to buy marine travel packages in Phuket via online
channels E-Marketplace) 1119991071 Sig. ¥99A1@0A t-test HOONI1TLAUNBE1IAD 0.05 39
a a o [ a A d 9
ﬁ'ﬁﬂiﬂﬂalﬁ"ﬁ HO (ﬁumgmwaﬂ) Iﬂﬂﬂﬂuﬁ‘ﬂ H1 (ﬁiJiJﬁﬂTui’f)\‘]) Llﬁgﬂ@'J'l!‘]JUIiJLﬂﬁ’sIﬂVnﬂ
Y Y v
(Final Model) ¥04n15AA¥1398A5 94 mﬂuué’nﬂ"lﬁ'ﬁmﬁmﬁaumuﬂimmmzmmm
A I @ A a . A a Fd
ﬂﬁ'lﬂl,ﬂﬁ@ulﬂu@]'JLL“]Ji‘VIiJﬂ15LH]ﬂLHNLL°U°1J‘]Jﬂ$5] (Normahty) G]'liJNE]‘L!UlGUGUENﬂTi'JLﬂTlgWﬂ'Iﬁ
a A o
DAD0BFINY N (MRA) i3y nmsnadenlalylnsen amesuem (One-Sample Kolmogorov-
' I 1 (% 1 A ]
Smirnov Test) ‘W‘U’ﬂﬂ'lil,!ft]ﬂllﬂﬂﬂlﬂﬁﬂig"]ﬂﬂilﬂuﬂ'liﬁj:ﬂJGl’J@fJ'Nﬂi3“]5']ﬂ51/IU13J3dJﬂ15LH]ﬂLH]\°ILL°U1J
a 1 4 I J {
1nd msnaasuaianuuilsdsivveaanuaaianaouiuaindn (Homoscedastic) N15
I a @ J 4 1 1 Aa
ﬂﬂﬁ@ﬂﬂﬂ?ﬂlﬂu@ﬁigi]'lﬂﬂ‘lﬁl’i]\“lﬂ'lﬂ’)'lﬂﬂa1ﬂ!ﬂﬁﬂu (Residual Errors) W’iJ'J'lul,ﬂJ!ﬂﬂﬂin'l
Autocorrelation 11agN1INAFBVAT Tolerance LA A1 Variance Inflation Factor (VIF) wunawls
a o 1 v o Jdou o a 4 1 Aa 2
dasznnaa llanuduiusnudnlsdaszous uag lumatym Multicollinearity @iyl

I o v
mmﬂmmwmwu@%
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msagiua eflsiewa nazverauenz

aw A a H, 4 < 1 {
i]'lﬂﬂ'liﬁﬂy'l'ﬁ]fll%@ﬂﬂ'liﬁﬂB'I‘Wi]Glﬂiillﬂ'J'IEJGN1%%6!&Wﬂ!ﬂi]VI’ENL‘ﬁEJ’J‘VINT]zLa

=1

(% @ <] ] ] E4 4
ﬂlu%\iﬂﬂﬂﬂulﬂ@W’]uclf@\iﬂ']\‘]f]ﬂullau E-Marketplace Gll’f)\iﬂucluL“U@ﬁuﬂﬂﬁ\uﬂwuﬂ']uﬂillag

9

=y o 4 a 4 an [
Ysuama shldnswdsdeyamuilsznnimans uazwansinizidoyanisanaveifade

QU

{ o a ] f <] ' 1 o [ <] ] ' L4
ﬁﬁ\‘]WaﬂUWq@]ﬂﬁﬁuﬂ?’]uﬁﬂiﬂ‘%@LLWﬂLﬂ%V]@QLﬁﬂ?VI’NVI%miu%QW'Jﬂ{]iﬂ@]ﬂWuﬂf@Qﬂ’Nﬂﬂullau

dy ~ a = ya o Y o
E-Marketplace voanu luaiuiingunnumiuasuazilsvama 3agive lasiimaagina
a a o = 9 (% dy
911318WAN13398 LAz lUBITUBIUE Al
=2 a o
5.1 Maagduamsany1Ivy
5.1.1 d3Udeyana lvesdaouuunasuniy
5.1.2 agUmamsanTziveyamuauuAgIu
a = a v 9y 9 ] a
5.2 M39AI1eNaN AN tazdeauny lrinmaImng
5.2.1 M3onUs1wNansANYIIY
9y 9 1 a
5.2.2 ToAUNY 1HUNIAIBING
5.3 YorauLUZINMTANEIIY
5.3.1 Yorauenuz Tunnljiia

5312 %’amuauuzmﬁmmiﬁﬂyﬁ%’ﬂuawm%wmi

5.4 unagl
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5.1 msagUlwanmsinyIdy

5.1.1 agdeyam livesdneunuvaouoy
[ 4 1 % ]
5.1.1.1 anvazdoyan19lszansmansvoInguaAIE19 408 AU
o [l [IR=~{ a a I 9 ) ' (] ~
wunaumd duInadl el 286 au aatludosas 70.1 Swunauely du vzl
[l (] 1 A o a Id 9 o o =
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Institutional Review Board, Institute for Population and Social Research, Mahidol University (IPSR-IRB)

Established 1985

COA. No. 2023/06-135

Certificate of Approval

Protocol No.:  IPSR-IRB-2023-135

Title of Project: A Study of Intention to Buy Marine Travel Packages in Phuket via Online
Channels E-marketplace of People in Bangkok Metropolitan Area

Approval Includes:
1) Principal Investigator: Mr. Pecrawas Suksiri
Affiliation: College of Management, Mahidol University
2) Submission Form Version Date 27 May 2023
3) Research Proposal Version Date 27 May 2023
4) Questionnaire Version Date 27 May 2023
5) Participant Information Sheet Version Date 27 May 2023
6) Informed Consent Form Version Date 27 May 2023

IPSR-IRB is in Full Compliance with International Guidelines for Human Research
Protection such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and

the International Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Approval: 29 June 2023
Date of Expiration: 28 June 2024

Signature of Chairperson: ...............& T /ﬁ./,_ o SRR

(Associate Professor Dr. Chalermpol Chamchan)

IPSR-IRB Chair
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List of Co-Investigators

ANl TPSR-IRB Approved Investigators must comply with the Following:

6.

Conduct the research according to the approved protocol.

Conduct the informed consent process without coercion or undue influence, and provide
the potential subjects sufficient time to consider whether or not to participate.

Use only the Consent Form bearing the IPSR-IRB Approval stamp.

Obtain approval of any changes in research activity before commencing and informed
research participants about the changes for their consideration in pursuing the research.
Timely report to serious adverse events to IPSR-IRB and any new information that may
adversely affect the safety of participants.

Provide IPSR-IRB the progress reports at least annually or as requested.

Provide IPSR-IRB the final reports when completed the study procedures.

Office of the Institutional Review Board,

Institute for Population and Social Research, Mahido| University (IPSR-IRB)
999 Phuttamonthon 4 Road, Salaya, Nakhon Pathom 73170, Thailand

Tel (662) 441-0201-4 ext, 223

E-mail: ipsrirb@mahidol.ac.th
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