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Plant-based Milk Market Size (2023E) US$ 14,934.3 Mn
Projected Sales of for Plant-Based Milk (2033F) US$ 36,176.4 Mn

Value CAGR (2023-2033) 4.3%
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Type of milk (per serving of  Calories  Protein Fat  Carbohydrates  Dietary Calcium (% Iron (% daily Vitamin A (%
240 mly (gh (gh (gh Qg fibres (g)  daily value) value) daily value)
Soy milk (Silk) 80 7 4 + 1 30 - 10
Quinoa milk (Ecomil) 104 4.5 (4] 9 - — - -
Rice milk (Pacific) 130 1 2 27 [} 30 i 10
Oat milk (Datly) 80 25 4 16 2 15 0 10
Sesame milk (Ecomil, with 140 L5 6 165 0.5
agave syrup)
Almond milk (Silk) 40 1 3 2 1 20 2 10
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Value CAGR (2022-2032) 8.4%
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| Am Willing to Pay More for Brands That Improve Society/Environment
“Strongly” and “Somewhat Agree,” by Market, 202 1-2022
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6. Please indicate whether you strongly agree, somewhat agree, neither agree nor disagree, somewhat
disagree, or strongly disagree with each of the following statements. = | am willing to pay more for
praducts or brands that work to improve society and the environment.
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Almond milk
Pros
- Balanced diet
- Low calories

- Taste
Cons
- Almond aller
Coconut milk i -
Pros Soy milk

Pros
i - Rich in protein
| - Balanced diet

- Low calories

- Taste .
Cow's milk

Cons J
alternatives

‘ Cons

[

- Rich in fat i - Taste
(saturated fats) |- Soy allergy
Rice milk

- No proteins

Pros

- Comparable calories
Cons

- Rich in sugar

- Unbalanced diet

(Credit: McGill)
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Which milk should | choose?
Environmental impact of one glass (200ml) of different milks
Emissions (kg) Land use (sq m) Water use (L)

Dairy milk

Rice milk

Soy milk

Oat milk

Almond milk

0.0 02 04 06 00 05 1.0 15 0 40 80 120

Source: Poore & Nemecek (2018), Science. Additional calculations, J. Poore [B|B|C]
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o=

31999910 NYUANYANTTUANUHY (Theory of planned behavior) 18 Ajzen, I, & Madden,
Tae © ry of p J
é a a o g}/ dy 9 1Y 9 LY a aAa a
T. 1. (1986) Fanseuuuinalumsiteaisiiazilseneudis 4 Tade laun auaadanganssuy
(Attitude) N15AR08AINNGUE1989 (Subjective Norm) N353 A1 ew1salunisaingu
Y k4
NOANI5Y (Perceived Behavioral Control) 18 A2 1uA9191un15%0 (Intention) Tasti e us

519821089 Descriptive Statistics A4R15199 4.12
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Mean

Std. Deviation

Analysis N

ATTI1
ATT2
ATT3
ATT4
ATTS
SN1
SN2
SN3
SN4
PBCl1
PBC2
PBC3
INT1
INT2

INT3

4.0623
4.5792
42104
42156
4.4831
1.7455
2.0701
1.5896
1.5065
1.8000
1.7325
2.1610
4.4494
3.7481

4.4753

58742
.64919
75684
.64369
.80062
.99616
1.02711
1.04478
1.00550
1.16100
1.12204
1.01809
.80568
76131

.82288

385
385
385
385
385
385
385
385
385
385
385
385
385
385
385

o a d 2 v (% [ . 4
V]Wﬂ?i')mﬁ?gﬂﬂ'lﬁ\lﬁllwu‘ﬁﬂl@ﬂ@]?!tﬂﬁﬁ\?!ﬂﬁklﬁ) (Observed Variables) 1o

Win1ssanguanudunus Ini 1dwlsdunaldadinlslateinisinegluleie

= [ A I Y [ TAA [ v Jdo A A
RYINU L'Wi’ﬂ‘l’illﬂ‘]jﬁlilEJ‘IWN‘VIMﬂ?"lilﬁll'WLlTJﬂull1fWIf‘jﬂﬁ]”lﬂﬂ"lii?ﬂi]llll”]_lﬁﬁﬂﬂﬂ”m Taaisu

a 1 aa J 4 a
NMINNTAMADAVDY laes- luees-Toaau (Kaiser-Meyer-Olkin measure of sampling

1 ana 4 o {
adequacy: KMO) azadavesuInstan (Bartlett’s Test) AIA1519% 4.13
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1 aa 4 4 a
M1319 4.13 A1doAved layesi-luwes-loanu (Kaiser-Meyer-Olkin measure of sampling
1 aa 14
adequacy: KMO) LagManauaiuIngtan (Bartlett’s Test)

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .893
Bartlett's Test of Sphericity Approx. Chi-Square 6288.966
df 105
Sig. .000

A 1 an 4 14 a
10M13197 4.13 Maaaved lawes- luees-loadu (Kaiser-Meyer-Olkin measure
of sampling adequacy: KMO) U111 U 0.893 F3u1AN31 0.5 (KMO > 0.5) d1u15auda
Y =) -~ a 4 [ [ 4 = a o 1 aa
ANuve e iz audnnfiznsziiieauiaglseaenueimsdny1ide wagaana
4 1 1 an { J
VYDIUINITLAN (Bartlett’s Test of Sphericity) WUIIAT1A DA Chi-Square n1¥lumsnageuiia
N 6288.966 Falidodinnieana uaziin1 P-Value (17U 0.000 ¥91ipen31 0.05 (P-Value

% = v o Jdo a L4 v 9
195 UANNTUNUTOU ﬁ'liJ'lﬁﬂ'JLﬂ‘i'lZWﬁi]i]ﬂ]lﬂ

.

< 0.05) 1aag

[

o a J @ @ [ E { g o
g1 anI1zHITaseaIndmlsdunald (Observe Variables) Miludaiiaiy

)

Tunuuaeu 1w IuIUN 15 Tof1018 Fetlsznoudle TAUAAITINGANTTY (Attitude) 5 V0
A107W N1IARDIAINNGND19D (Subjective Norm) 4 GoA1010 N155UIANNEINITDIUNIS
v 9
AIUANNYANTTY (Perceived Behavioral Control) 3 Yomaw uazanuaalalunsie (Intention)
Y o a ¢ A o " W Yo Yo Yas o s
3 domow Taslumsinnzimedunquainlsdie lddmuanaz 1935 msanaesdilszno

oA 31UD Eigenvalues 110N71 1 HAZMHUANIHYULNUAIOIBLUY Varimax
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Total Variance Explained

Initial Eigenvalues

Component Total % of Variance Cumulative %
1 8.029 53.527 53.527
2 2.878 19.187 72.714
3 1.103 7.350 80.064
4 .686 4.571 84.635
5 .501 3.343 87.978
6 .348 2322 90.300
i/ 297 1.981 92.281
8 243 1.620 93.902
9 217 1.447 95.349
10 .188 1.254 96.603
11 162 1.077 97.680
12 134 .897 98.577
13 .100 .665 99.241
14 .070 465 99.706
15 .044 294 100.000

Extraction Method: Principal Component Analysis.
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y 1
M15149 4.15 AvUNTaY (Factor Loading) NOUNIHIULNU (Unrotated Component Matrix)

Component Matrix"

Component
1 2

PBC1 871

PBC3 .839

SN3 .837

PBC2 .825

SN1 .821

SN2 .807

INT3 -.805

ATT2 -.797

INT1 -.797

ATTS -.763

SN4 746 478
ATT3 -.487 470
ATTI 713
ATT4 -.508 .604
INT2 457 .692

Extraction Method: Principal Component Analysis.

a. 3 components extracted.



Y
M9 4.16 Aninave (Factor Loading) ﬁmmﬁwummuﬁ’am’% Varimax

Rotated Component Matrix"

51

Component
1 2

SN3 908

PBC2 .896

SN1 .891

SN4 .890

PBCI1 .888

SN2 .876

PBC3 .848

ATT4 875

ATTI1 .852

ATT2 794

ATTS 782

ATT3 612

INT2 .890
INT1 719
INT3 464 .698

Extraction Method: Principal Component Analysis.

Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 5 iterations.

[

~ ya a A o 1 4 ) d
VINATTINN 4.16 {2 EJW%13m1laﬂﬂ¢]3uﬂ§11‘llmﬁ$E’Nﬂﬂizﬂﬂ‘ﬂ Iﬂﬂiﬂf!ﬂm“ﬂﬂ"l

So‘ Y] o A ~ 1 4 ~ 9 @ @ 1 %’ o
Wninesnlszneunuiniiga wud eanlszneuin 1 Usznouaiteaiuils 7 daunls aAnimiin

o (Y a g’; 1 = 4 ~ k) % @
29n152NEVVBIAITUAIAILA 0.888 DI 0.908 BIALTEAOUN 2 Usenounle Aauals 6 a2

1 %’ o 4 (Y S g}/ 1 = o ~ 9
us AMMENeIAlsEneUVDIR T UAIAILA 0.612 DY 0.875 paALlsEnoUN 3 Usznounie

(% v 1 ?,‘ [y 4 [ S 3‘_, 1 =
auals 3 aauals anhvinesnszneuveda s UAIAULA 0.698 D 0.89
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Component

2

SN4
SN3
PBC2
SN1
SN2
PBCl1
PBC3
ATT4
ATT1
ATT2
ATTS
ATT3
INT2
INT1

INT3

977
.958
.943
936
921
.905

.859

1.012
963
784
783

.599

1.069
v

.682

Extraction Method: Principal Component Analysis.

Rotation Method: Promax with Kaiser Normalization.

a. Rotation converged in 5 iterations.

[ 1 [ nm Yo dy
NATN 4.17 mmimﬂﬂquﬂ%aﬂlm% JU

adengui 1 v dnTWaaINNGUS1I9 (Reference Group: RG) : SN4, SN3, PBC2,

SN1, SN2, PBCI, PBC3

]
A

Tadengui 2 v ANNATEUINSI309gUNIN (Health Awareness: HA) : ATT4,

ATTI1, ATT2, ATTS, ATT3

oA A g}/

Tadenauh 3 Ae anuaalalumsde (Intention: INT) : INT2, INT1, INT3

Q
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a 4 s S . 1
1NN AATIZHOIAYTZNOVIFIT15ID (Exploratory Factor Analysis: EFA) W1

Y
adsludamainlunsouuunaalumsanuiseinmssaid el aail

NAUARADNGANTIH
(Attitude toward the behavior)

NIARRUANUNGNDNDY

(subjective norm)

nsfumuansalung
AIUALABNAANTTH

(Perceived behavioral control)

ANMUAILDLUN15TD

(Purchase Intention)

v v q ¥
s 4.1 ununmdun19asdu (Original model) 714 un1s398AT 9N

u: Ajzen (1991)

ANFNAINNEND1984 (Reference Group: RG)
SN4, SN3, PBC2, SN1, SN2, PBC1, PBC3

mmmwﬁﬂﬁﬁaaqmmw (Health Awareness: HA)
ATTA, ATT1, ATT2, ATT5, ATT3

sUMnd 4.2 upuan Tuaangnisuilga

u: JSu§991n Ajzen (1991)

H1
enusalalunisde
(Intention: INT)
H2
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a d Aa a v a J a
4.4 ﬂ]ﬁ'J!ﬂi]%‘l"iﬂﬁﬂ"lllﬁﬁ»lﬁ»lﬂﬁ1Hﬂ1§3§]ﬂiﬂﬂ‘1‘9ﬁﬂ1§3!ﬂi1$‘ﬂﬂ1§ﬂﬂﬂi’)ﬂ!‘lﬁw1:iﬂm

(Multiple Regression Analysis)
Ma99INNNATIZH oA T RO LITIF1T0 (Exploratory Factor Analysis : EFA)

[ o a L4 a . . y v o J
iy Vlé]}‘l/]1ﬂﬁ’JLﬂ‘JWWﬂNNﬂﬂﬂ@ﬂl%ﬂW‘}jﬂm (Multiple Regression) NOMIANNFURUTUD

P
a 9 A
R] 513999 UNTIN (Health

U q

NEWAINNGUD1909 (Reference Group: RG) 1AZATNATLNWUN
Awareness: HA) fidanadenusa 19111150 (Intention: INT) HanF AU AN ADIVEINGY
HUS 1nA Generation Y Gluﬁuﬁﬂ;qmwumuﬂmazﬂ?mmffna Tavanms 15 1dsunsudizagl
spss ldmananuAunlsvesatedninannngus 1999 (Reference Group: RG) 1AM

A3ZHIIN3I509gUN N (Health Awareness: HA) #9015199 4.18

M15197 4.18 ArananuAunlsueelaTedninaa1nngus 1994 (Reference Group: RG) 118
mmmzwﬁﬂiﬁmqmmw (Health Awareness: HA)

Model Summary

Adjusted R | Std. Error of the

Model R R Square Square Estimate Durbin-Watson

a

1 .676 457 454 52920 1.924

a. Predictors: (Constant), HA, RG

v 9
i]'lﬂﬁ'li']\?ﬁ 4.18 A1 Adjusted R Square NN 0.457 f]‘ﬁ'UWEJUl@gI/’J'I Aulsoaseng 2
% dy a @ vy .
IU AINTDDTUY mmuﬂiﬂmummmuﬂmmllmaﬂax 45.70 4aZNNIINATDU Durbin-
4 I a 1 W @ o 1 [ Y
Watson lfﬁ@‘ﬂﬂﬁ@ﬂﬂ?WNLﬂu@ﬁi$G]ﬁ)ﬂu"ll’f)\’iﬁ?]l,l,ﬂi WA Durbin-Watson flﬂ'llfﬂ'lﬂ'ﬂ 1.924
= 1 ' = Y1 E 3 a "o I a
FIVYISHIN 1.5 - 2.5 i]\?ﬁ?ﬂllﬂ'l'lﬂ']ﬂ’ﬂllﬂﬂ']ﬂl‘ﬂa’ﬁ)ulﬂuﬂﬁi%ﬁ@ﬂullﬂ%qulﬂﬂﬂi‘g?ﬂ

Autocorrelation
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H a 4 4 [ Y4 a a 1 a
ﬂ151\‘i‘ﬁ 4.19 ﬂﬁ’)!.ﬂﬁ%‘ﬁﬂ’ﬂilﬂﬂﬂ@ﬂlﬁ@‘Vi'lﬂ’NN’GTJJWH‘EGU’ENfJ‘ﬂ‘ﬁWﬁ%WﬂﬂQﬁJé}Nﬂ\‘l (Reference
] H v
Group: RG) 1azA1uA52111n31509g¥n 1M (Health Awareness: HA) fidanasonuaslaly
dy . a [ I < A 1 Y a . g A
N15%® (Intention: INT) wammmuummaawmﬂqu@,miﬂﬂ GeneratlonYGl,u‘WH‘V]

ﬂgqmwwmﬂmazﬂ%mma

ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Regression 89.995 2 44.998 160.678 .000”
Residual 106.978 382 280
Total 196.974 384

a. Dependent Variable: INT

b. Predictors: (Constant), HA, RG

ﬂ?ﬂ@ﬂiﬁ‘ﬁ 4.18 Llﬁm’ﬂiﬁﬁ 4.19 NﬁﬂTiﬁLﬂiTgﬁ’ﬂ”ﬂNﬂﬂﬂﬂﬂ ANOVA Test LIeTAN
< o v o w @ a 2 o a
Tdivuszaviad 1Aty p =0.000 (F, ., = 44.998) Tasaauilsoass w9 2 aamils awnsoodue
& g’/ ASI A a @ o < A 1 Y a
‘ﬂ'ﬂllNul!ﬂﬁm'ﬂﬁﬂﬁWN@N%ﬂuﬂWﬁ%’ﬂ (Intention: INT) wa@ﬂmmuummaawmﬂqwmim
. A A Y 1 o 9 2
Generation Y ‘luwum;qmwumuﬂmazﬂ?nmma ”lmmﬂm@aaz 45.70 (R” = 0.457)
v
Tagansoivuaguuagiuazagnaminagonlaasil
a H a A 1 a [ v
auuAgIUd 1 (H1) BNTNAINNGNS19D3 (Reference Group: RG) HANUANWUS
1 g’u 4 a @ 4 < 1 a
aon1uA11914N15%0 (Intention: INT) wammmuummﬁawmﬂqué’uﬂﬂﬂ Generation Y
A4
Gluwu‘ﬂﬂgqmwmmuﬂmaxﬂ?nmma
F P
H, : 9n5Wa1nNqus1904 (Reference Group: RG) hidawanenuaslalunisdoe
a o J ) J = ¥ {
(Intention: INT) wammmuummﬁmmmﬂqnwj’mim Generation Y Tuiufingunwuniuag
wazfumma
F ¥
H, : 9n3Wa11nNgue1383 (Reference Group: RG) dananon11uad1alun1ido
a @ 4 o J a . ¥ {
(Intention: INT) HAANMNAUNDUNA0IVDINGNAUS 1A Generation Y Tuiuingunnuniung
wazilsuama

S 1 9 o

HANSNATOUTUNATIU WU AT sig. (AU 0.000 Felaipeniaisdinny

g

= Y a a [ [ a 1 = a A
0.05 ﬁ]ﬂﬁ?‘ﬂ]lﬂ’nﬂglﬁ‘ﬁ H, (E‘T?J?JG]:@"IHWE]T‘I) 1zl U H, (ﬁllll@ﬁ"luii’)\i) NATIAND BNTNAIIN
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1 a 1 1 gj ¥ a o 4 o
ﬂﬁlllél']\iﬂ\i (Reference Group: RG) danaaennuaalalumsde (Intention: INT) Wa@INUNUNUD
A U Y a . tg d'
IMABIVOINGUALS 1A Generation Y Tununngamnuriiuasuazlsuama
auuAgIun 2 (H2) ANATENIN3 15091 (Health Awareness: HA) 1)
[ v d g}.l ¥ a [ '3 < 1 a
AnuduRutaon1wAs1alun15%e (Intention: INT) HAASMHAUVDUNADIVOINGNADS 1A

) A A
Generation Y Tuiuingunnumiuasuaz/Suamna
o YA [ 1 o v d
H,: mmmwuﬂgﬁmqmmw (Health Awareness: HA) lid@nanonnuduius
1 ) 4 a o J o 1 a
aonwAslalun13%e (Intention: INT) HAAN UM UNAUNABIVOINGNHUS 1A Generation Y
-
TuiunngannuruastazfSuama
o YA 1 1 v o d
H, : A7UATENIN31509gUN W (Health Awareness: HA) @anadonudunusae

g/J ¥ a 1Y o < 1 a
A1uAe1911un15%0 (Intention: INT) HAAAUNUNNIHADIVOINGUHVS 1nA Generation Y 11
Y

A A
W“meqﬁmwmmumuazlﬁumma

= | 9 (%

HANISNATOUAUNATIU WU A1 sig. 110D 0.000 Flia11ioanda1tiod 1Ay

g

= Y a a [ [ a U A
0.05 %Qﬁ?ﬂulﬂ’ﬂ‘l]glﬁ‘ﬁ H, (FuuAg1UYvian) uaseausy H (AUNAFI1UTDN) NA1IAD AU

' Y 4
mzﬁuﬂﬁﬁmqmmw (Health Awareness: HA) dananonnuadlalunisdoe (Intention: INT)

a @ o o A 1 Y Aa . 49) ~
wamﬂmmummmaawmﬂqnmeﬂﬂ Generation Y 1uwuwﬂgqmwwmﬂmazﬂ%mma

QU

Y v aa a 4 a v a Aa J
ﬂ]ﬁNﬁ 4.20 MADANITAATIZHANUDADDOLUVLNA (Coefficients) ﬂJ@Qﬁﬂ%ﬂﬂWﬁWﬁ‘Mﬂﬂqu

$1994 (Reference Group: RG) uamammwﬁ'ﬂiﬁmqmmw (Health Awareness: HA) NeaWa

Y a

1 g’; f a @ J o 1
aon1uA11914N15%0 (Intention: INT) wammmuummﬁawmﬂquwuﬂﬂﬂ Generation Y

U

& 4
“luwumn;amwmmuﬂmazﬂ?umma

Coefficients'
Unstandardized | Standardized
Coefficients Coefficients Collinearity Statistics
Model B | Std. Error Beta t Sig. | Tolerance VIF
1 (Constant) | 1.748 253 6.900( .000
RG -.199 .031 -265| -6.412| .000 .833 1.201
HA .657 .052 5231 12.658| .000 .833 1.201

a. Dependent Variable: INT
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nalasazl wamsnadouduuaFIUIUFINGANTIV NUNATFILINADAIY

& tg . a o J o A 19 A . g =

741914n135%0 (Intention: INT) HAANUNUNDUNADIVDINGUALS 1NN Generation Y TUNUN
=Y a 4 a

nyunnuuasuazlSuama TagldnsinsizrinsonanonFanyam (Multiple Regression)

wun JatoFanganisy 2 au laun 8nEwannngus1ad (Reference Group: RG) LazA1u

o A

[ 1y o 1 gj
ANMUATEHINSITIGUNIN (Health Awareness: HA) Innuduius lnsassaonuaalalunis
zi’ . a [ J o A 1 Yy a . zg =
% ® (Intention: INT) wa@ﬂmmuummaawamqur@,uﬂﬂﬂ Generation Y TUWUN
=y d' d‘ a o = % a
AFUNNUMIUATHAzSNATNA 1aYIINAITIN 4.20 BANIILH IUTIBAZIDIAVDIA DA TS
9
wu Tasedudninanngus1ade (Reference Group: RG) inarFauanaonuaalalunis
dy . a [ J o A ' Y a . dy ~
% ® (Intention: INT) wamﬂmmuummaawamqu@uﬂﬂﬂ Generation Y TU N UM
nyunNMmINAsHazUTuama Nszauiodian p=0.000 Feaivayuauuagiu HI Taglian
[ a £ o a (% v Y @ Sld'
dulszansmsnanosvesanisddse () miny -0.199 Taveduanuaszriniisosgunin

U q

a 1 gj ¥ a [ Jd ]
(Health Awareness: HA) UHa15312060A21060 31911401340 (Intention: INT) #AAA N UUN )

=1

¥ ]
1a09v0INqUADS 1A Generation Y Tuiiufingumnuriuasuazsuama Nszauiiodiny

X 1 Q a QOJ % a 1 o
=0.000 Feivayuauuagiu H2 Taslinduilszansnsoanosvedntlsoass ( B) Ny

=& a 4 9 a 4 = I Y v dy
0.657 mmﬂmﬁazﬂﬁzﬁﬁ)ﬂ%mmmiwwmiﬂﬂaﬂﬂ Tﬂﬂmmmmﬂutﬂuﬁumi"lﬂﬂﬂu

Y = b, + b,X, +b,X,
d' A g’/ dy . a [} 4 < A
Taeh Y Ao Auaalalunisde (Intention: INT) HAAAUNUNDUYNADIVDI
1 Y a . dy d‘
NAUALS 1A Generation Y TununingaunnumiuasuazSuama
X, Ao ﬁw%wamﬂmjué’wﬁq (Reference Group: RG)
X, A0 ANUATLHIINS509gUNN (Health Awareness: HA)

U Q

a J ° = < Yo d,;
uazmﬂwamiamiwwmmmummamﬂuanmi"lﬂmu

Y =1.748 - 0.199 X, + 0.657 X,
(-6.412)* (12.658)*

@ <] J
LAY L9 R mmﬂuwmuﬁa 11 t statistic

[ R A I a Y v a A [ 9 a

21081 b, =- 0.199 Fedianiuan eFureld1TadednTwas1nngud19o

[ g’z 4 a % 4 o
(Reference Group: RG) inan1eauaen11une1alun1s%e (Intention: INT) HAAA MR UND

4 1
MA0390INgUAYS 1N Generation Y TuufingunnumiuasuazlSumma ondiod19
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[ 1 { o 1 1 a . 1 a <3 1
anurne 1d minnguanilinnudiayaengudus 1na Generation Y daulnajAaiiuii
A o A ' ° ) [ A A ] o A d? 1<} J Y
mMsanunduraotegaaiuaus ludnrhndluSesnimulialrsiunuyy fezaswnaliany
& tg . a o J o A J 9y a . g =
#41914n135%0 (Intention: INT) HAAA VN UND UK ABIVDINGUAVT 1A Generation Y Tuiun

nyunnuruAsHazlSuaTmanaaq

1 2 N g a Y v 9 o YA
91091 b, = 0.657 FIuABYUUIN E)‘D"U'llelﬂ'J']ﬂ%%ﬂﬂWHﬂ??Nﬁi%ﬁUﬂﬁ!iﬂ\‘lﬁellﬂ']‘W

U Qq

s o

Y 9
(Health Awareness: HA) 1HaNn191U3n90a2138041911n15%0 (Intention: INT) HAAN MR UN D
A U Y a . dy d‘ =3 é (% ]
MA09U0INGUAVT 1NN Generation Y TuNuNngunnuriiuasuazlsvamna daond10619
Y [ Y Aa . a 1 A < A ] ° ~ Y
AWMLY 1811 MINNQUALS 10A Generation Y Aaimsavunnaumdesedeaiwaue 1uilvih
o Y 1 < 49! I 1 Yy kY dy .
M 1A gUAINVOINIULUINTININTY Nazaanalnlin1uAa191un15%0 (Intention: INT)
a [ 4 o = 1 Y a e dy d’
HAAAUNUNANADIVRINGUALT LNA Generation Y Tuitunngunnumuasiazlsuamanin
Y
VUAY
A A g}/ [ gj.: Y 1 v Y @ Sld'
taziloNIwINIaeng 2 a1 wud JadeaiunnuaszningsosguaIn
1 3’; ¥ a 1Y 4 ) 1
(Health Awareness: HA) #0n211a419114n135%® (Intention: INT) wammmuummﬁawmﬂqu
4 [ [
AU 10A Generation Y Tuniuiingumwuyiiuasuazilsuauma innudiaguiniige (Beta=

0.523) 509091170 T9988NFNAINNGUD19D9 (Reference Group: RG) (Beta=-0.265) ATNE 1A

M519h 4.21 msranaaeainmsnadeu laluInsow (One-Sample Kolmogorov-Smirnov Test)

One-Sample Kolmogorov-Smirnov Test

RG HA INT
N 385 385 385
Normal Parameters™’ Mean 1.8007 4.3101 4.2242
Std. Deviation 95565 .56965 71621
Most Extreme Differences Absolute 249 209 212
Positive .249 116 139
Negative -.201 -.209 =212
Test Statistic .249 209 212
Asymp. Sig. (2-tailed) .000° .000° .000°

a. Test distribution is Normal.
b. Calculated from data.

c. Lilliefors Significance Correction.
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1NA15 199 4.26 uaasn1n1snaaot IaluInse (One-Sample Kolmogorov-

'
aad

. =2 g 9 13 a A [
Smirnov Test) ¥uiumsnaasunaannlsnaaoumsuanssdsznnsndlunuvilndvse lu
[ a  Jdao I~ (A 1 . @ o 1 1w
(Mae1 NUBITYW, 2564) uaaaliiviuding P-value ¥3oa1 Sig. ¥oIawsnnAITANNINY

S Y 1 1 % ) [ d‘ Y a a A 1
0.000 Tag Hardeenianisdiagi 0.05 awisoagdldnUasauudgiu Ho Aonsgu
A10619 Uszansuanuanuulnd uazeeuiuduuagIu Hi Aonsguaies1etszasnsi i

HanLY LUV nd

M3197 4.22 AANUAAAAABUNIIADA (Residuals Statistics)

Minimum Maximum | Mean | Std. Deviation | N
Predicted Value 2.3255 4.8368 4.2242 | 48411 385
Residual -2.09940 2.00087 .00000 | .52782 385
Std. Residual -3.967 3.781 .000 .997 385
Stud. Residual -4.061 3.883 .000 1.005 385
Deleted Residual -2.19989 2.11060 .00052 | .53581 385
Stud. Deleted Residual -4.146 3.957 .000 1.010 385
a. Dependent Variable: INT
Histogram

Dependent Variable: INTnew

Mean = -3.25E-14
1004 Stdl. Dev. = 0.997
M =385

a0

60

Frequency

40

- —h
o T T
-4 -2 2 4

Regression Standardized Residual

= v A o ' A
ETJJ’IW‘ITI 4.3 ﬂi1WLL‘V]\1LWﬂﬂﬂ"liﬂizi]"IEJ@’J‘U@Qﬂ1ﬂ’ﬂilﬂ”lﬂlﬂﬂ’f]u



Normal P-P Plot of Regression Standardized Residual

Dependent Variable: INTnew

10

0.6

0.4+

Expected Cum Prob

0.2

0.0 T T T
0.0 0.z 0.4 0.6 08 1.0
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E-mail: iperisb@mabidol ac.1h

Ifage 2ol 2

87



MANHIN A

1NA1I3UIVINITOUIN CITI Program

COIMNI

=% PROGRAM

This is to certify that:

Natcha Milinthajinda
Has completed the following CITI Program course:

Human Subjects Research
(Curriculum Group)
IRB Staff Social, Behavioral & Humanity Panel
(Course Learner Group)
1 - Basic Stage
(Stage)

Under requirements set by:

Mahidol University

Completion Date 04-Jun-2023
Expiration Date 04-jun-2027
Record ID 56283535

Mot valid for renewal of
certification through CME.

g Initiative
se, Suite 320
33301 US

v citiprogram.org

Verify at www.citiprogram.org/verify/?wdc7934bb-0b9e-4a79-8e66-54f138cb545c-56283535

88



MANHIN D

!ﬁ)ﬂ?ﬂiﬂ15ﬁ§'3‘i]ﬁi’)‘ﬂN@Q]H%%ﬂﬁ?ﬂiﬂﬁ!!ﬂiu Turnitin

ANSFANEW qﬁiﬂﬁumﬂm&rﬂﬂéaﬂ ARAUYIUNTIMADY DOINANK
uilam Generation Y Tuiui ATIMNIMIUAsSURzUSHMTA

ORIGINALITY REPORT

18, 15 1«

SIMILARITY INDEX INTERMNET S0OURCES PUBLICATIONS

13%

STUDENT PAPERS

PRIMARY SOURCES

.

archive.cm.mahidol.ac.th

Internet Source

8w

e

Submitted to Thammasat University

Student Paper

2%

=

Submitted to Chiang Mai University

Student Paper

2%

=

Submitted to Kasetsart University

Student Paper

1%

=

Submitted to Mahidol University

Student Paper

1w

ethesisarchive.library.tu.ac.th

Internet Source

1w

~ o

doi.nrct.go.th
Internet Seurc? 1 %
N wWww.mis.ms,su.ac.th
8 Internet Source {1 %
Submitted to Rangsit Universi
Student Paper g ty {1 %

89



PAENININTIVTOUNANHIVAIYSUNTN Turnitin (AB)

research.psru.ac.th
m Intermnet Sourcep <1 %
m Mostafa Hussein, "Factors Influencing <1 %

Customers' Behavior toward Eating Healthy

Food in Restaurants at Minia Governorate in

Egypt", Journal of Association of Arab

Universities for Tourism and Hospitality, 2020

Publication

kb.psu.ac.th:8080
In'.|='rEr!'.n|m1= <1 %
Submitted to Rajamangala University of <1 %

Technology Isan

Student Paper

90



91

MANHIN N

a v A d' &' d' = a v
!!U‘lJ‘IJi%!N‘Hﬂ‘U‘Hﬂ’J]N!‘ﬂﬂQﬂﬁQﬂli’)Q!Hﬂﬁ1!!ﬂﬂﬁi’)ﬂﬂ1uﬂﬁlmuﬂﬁﬂﬂ‘HTJi’IEl

(Content Validation Index: CVI)

av A a ] f a o J o 1 a
NTUIY ﬂﬁ'fJ\‘]fﬂﬁﬁﬂ‘H'le]ﬂﬂiﬁllﬂ'ﬂllﬂQﬁl‘ﬂcﬁﬂwaﬁﬂﬂ!“ﬂuuﬂﬂmaﬂﬂ ﬂl@ﬂﬂqm}jjﬂﬁjﬂﬂ Generation Y

& 4
Tunun ﬂgqm‘wwmﬂmazﬂ?umma

o dw o A \/ ' 1 A @ a < ' A ~ 1
AIFUII NTUINUATOINNY aalu FOIINNATINUAITNAALH UYDIMUNINNTAUNEITD

=1 9 1 dal A =\ = [ dy
87 Iﬂﬂ"l]@'ﬂi“b’iﬂﬂ?iLﬁ@ﬂlﬁﬁlﬁgl@ﬂﬂ PNU

o ¢ v e d‘ A Aq o
Waﬂlﬂﬂ!cﬂﬂ']jslﬂﬂgllui'!ﬂ'lﬂ%uﬂj’lll!ﬂ8\1@5\1@]’I‘JJ!HQW’IGUENL!LULUET@U@’IMV]GLGHGlu

MIANMIIIY (Content Validation Index : CVI)

Tiaziuu 4 winedaszidiuiuiedeann
Tiaziuu 3 wnedalszifiuhneudiufedos
Tiaziuu 2 winedalszifiuneudis ifeades
Taziuu 1 winedalszdiui ifete

o s A

=2 3}/ dy a [ 4 o
anlszasmnenyIAUAI I IFONaAN N UND

a

de

Lé = Aa o g’/ =
FIN1IANEIIVE IUATIU

A U Y a . dy d' = a o dy
IYao ﬂlﬂﬂﬂﬁ]uwﬂiiﬂﬂ GeneratlonY1“WHVIﬂ§QLVIW3J‘HTHﬂ3Llagﬂill‘mcl’la Taga1uIvei

U
@ o

311 TA8 119817 BB HAUNIUAT HANFATNITIANITUHIVUNG ING1AINITIANIT

QU

YHIINYIAINYAA



!l‘U‘U‘VIﬂﬁi’)‘Uﬂ’J111ﬂix‘iﬂ]ﬂ!ﬁi’)ﬁﬂli’)ﬁ!!‘ﬂ‘ﬂﬁi’)‘ﬂﬂﬁJ

Content Validation Index: CVI

92

=h.
=h.
=h.

18 318 318

Y o Y d‘
M IVIMDINNLYEIBIEY

ASHUY

a
nagy

v 4 g a A a . %4 \J v a . .
VYA UNAUAAYINGANTITN (Attitude) N1INAVYMNNQND B (Subjective Norm) Htay

v Y

mss‘u3mmmmm1umsmm;quﬁnssu (Perceived Behavioral Control)

Auf 1 : NAUARITINGANTIN (Attitude)

1| MufAamMIauuua M08 Ia Lo

° [l <3
winldgunmuesmuuiaus 4 4 4 4.0
2 | MuUAAINMIANUNDANADIDEITIUAND
I Rl
wihuilsg Towiaogunn 4 4 4 4.0
3 | MUAANMIANUNDUNADIDEIANUAND
UAUAADTUNINUDINIU 4 4 4 4.0
4 | MUAANMITANULDANADI0E AN UTND
winInguamvesnua 4 4 4 4.0
5 | YNUAAIMIANULDANADIDE AN UTND
I An A o 1 1 2
it ldnuguagunmidieyy 4 4 4 4.0
AU 2 : M1INAVEAINNYND1ID4 (Subjective Norm)
1 A o W [ ] [ 1
nguAuRaudyaonuaIulng
6 | AATUIIMIANUNOUNADI0E AN NAND
I 4 A 1 o
TtlusisluEesnniu liaasvi 4 4 4 4.0
Y| (] [~ H 1 4
7 | fmsmandan livezdlu il lanamuazau
UMD WA AN UANDINOFUAIN 4 4 4 4.0




93

Y o v A a a a
1M VoMU T I 15y swh | sef | seh | aznuu
1 2 3 nay
A A 1 g Y o A
g8 | yanaiusuwy ludiudlenumsauuu
DUNA0IDI AU UTUDINOFUNIN 4 4 4 4.0
d' 1 d’ 1 zﬂ' % A zﬂl
9 | yanaimuruyn Tinsauuunwaeune
U 4 4 4 4.0

A 3 : MITVIANNAINIDTUMSAIVANNGANIIH (Perceived Behavioral Control)

Samusla a ldundluly 1énnuee

10
. A 4
ANIDANUNDNNADIDI AN UTUDIND
U 4 4 4 4.0
1 33 1 Y
11 | demudeams Adlulllulanviuanse
AuUND WA NANNANOINDFUN N 4 4 4 4.0
[ a 1 o @ 1 [~ ~
12 | vuaan dwmsunmu Tidudluld1d aee
AuUND WA NAN NANOINOFUN N 4 4 4 4.0
v v o AN ol & A
Yoy UANNAID I UMsHONANN UNUNDITAD
My 4 : AuA3lalun15%9 (Intention)
l = é’, d' d' Q'/ =
13 | mMutanuaslanazdnuud a0 4 4 4 40
1 d' d‘ o A
14 | MUNIMAUNIZANUUD AN DD 4 4 4 40
[ = Y A A ) A
15 | MulanudsInsnIzauuud AMaDa 4 4 4 4.0
1 d'
ANNAYTIN 4 4 4 4.0




94

MANUIN ¥

a v A F4 d' =2 a
!!‘U‘lJﬂiz!uuﬂ‘huﬂ’J1Nﬁi’)ﬂﬂ?§li’)\ﬁli’)Q!!U‘]Jﬁi’)‘ljﬂ11l‘¥ﬂ“muﬂ1iﬂﬂ‘HTJﬂﬂ

(Item Objective Congruence: 10C)

au A a Y 4 a o J o J a
\‘l'lu'lﬂElﬁ'ﬂ\iﬂ']if’diﬂ‘ﬂ']Wf]ﬂﬂiﬁﬂﬂ'ﬂﬂ@Qiﬂ%ﬂwa@ﬂﬂ!“ﬂuﬂﬂﬂlﬁﬁﬂﬁ ﬂlﬂﬂﬂquﬁjﬂﬁiﬂﬂ

. £ 4
Generation Y Tunu ﬂ';;qmwumuﬂmawﬁumma

o dw o A \/ ' 1 A [ a < 1 A ~ 1
AIBUII NTUINUATOINNY aﬁiu“b’@ﬂ']ﬁ‘ﬂﬂiﬂﬂﬂﬂ'ﬂuﬂﬂLWH%’G\‘WI"IU?J'IWVIQ’@LWENGD'@Q
4

= ¥ 1A A = = =
9L} Iﬂﬂ"l]@'ﬂi“b’iﬂﬂ?iLﬁ@ﬂlli?flﬁgl@ﬂﬂ ANU

@

P v Vo oA Y q Y =
H ﬂmmmmﬂwmuuum%ummaaﬂﬂaawmLmuaaumuﬂﬂummﬂm

[

298 (Item Objective Congruence: I0C)

Y a 1 Y
I GEIT +1 nedlszunaeanany

Y a 1 1 1 1 Y 1
I azuuu 0 nnedalszunlumilanaoandeaniolu
Wazuuu -1 nedlszmunliaeandss

= a o g’/ dyd o s A = g}.; dy a o J o A
G])'\‘lﬂ'l‘i')i]fﬂl!ﬂ‘i\‘]ulljﬁilﬂi$’ﬁ\‘lﬂLW@ﬁﬂ’]&l'lﬂ'ﬂﬂJﬁ\ﬂ%%@Wﬁﬁﬂm“ﬂuﬂﬂﬂl‘ﬂﬁﬂﬂ UBDN

Y H 4
1 a = = a2 W o

nguALS 1A Generation Y Tuiu®l nyumunurituasuazifSuauma Tasan3sell vai1lae

Q

UNEAT AYBT VAUNIUAT HANFATNTIANTUHITUNG INIAINITIANT VHIINGIAINHAD

U



95

!!‘U‘U‘Vlﬂﬁi’)‘ﬂﬂ'ﬂN!‘ﬁﬂx‘iﬂ’ix‘i!%\‘i!ﬁi’)‘Yi1‘lli’)Q!!‘U‘U'GT?)‘Uﬁ'lnﬂﬂfﬂ’i1ﬁ1ﬁ%ﬁﬂ?]ﬂﬁ@ﬂﬂaﬂﬂﬂli’)ﬁéﬁi’)

M0 (Item Objective Congruence : I0C)

1MV

sziiumanufAaviuveg

y A
NIBEIYIEY

Mmun1 | mun?2

Mmui 3

10C

nilawa

e

v

U a

uﬁmmmm‘m“!umsmuqquﬁnﬁu (Perceived Behavioral Control)

PUAMUNAUAMTINGAN33M (Attitude) N1IAADHAINNGND 1999 (Subjective Norm) Hazms

AU 1 : NAUARITINGANIIN (Attitude)

NIUAANMIANUUD ANAD
oo Wa aue IR gunm

1 <3
UBNNTULLULEIN

1148

MUAAIINMIAVULD ANADI
1 ° I 4
oo A Aozl ulse Teand

ADYUNN

1148

NIUANNEANLD AN DI
28 NI IR AUA WD

FUANUDIN U

1148

MIUAANMIANUNDAMADI
powa uduoz i guam

1 =
UBINTUA

11418

MUAANMIANUVD)

A [ c', I
mapogminaue iy
an A o Y
i ldmuguagunin

Y

Tddeu

11418




96

FEMIVOMDIN

sziiumanufAaviuveg

v =
NIBEIBIY

mun 1

v v v

Mui 2

10C

nilawa

AU 2 : M1INAOLMIMNYND1ID4 (Subjective Norm)

nguANNNANNA WA U
' a ' A
dnlrgaamiuimsauu
g A ' o ~
Damdoted e uaue 111l

Y 3 A A ] o
“u ']Lﬂ I @\11/]1/]’]‘1«!“111 3NN

14518

ImImanian ey

I A 4 o

'l Tanvuazauuuna
A ' -, A

MAI0819 I AN

FUNIN

1418

A A [~}
UAAANNTIUBUYY hllllfl’i‘h!

Q

Y [ A

ﬂ’)‘c’lﬂ’]JﬂTiﬂiJuiJiT’JLWaﬂﬁ

pE AN UAVDINOFUAIN

1148

a0 A A
UANNN B UBY UhJ IIORNIRNY

A A
DAMADAN DT UNMN

1148

k4 d' v Y
21UN 3 : m‘smgmmmmm‘lum

P ﬂ?ﬂﬂqua N334 (Perceived Behavioral Control)

Aammsla f lidluhlan

10 | MUAZAINTOANULDANA DY ] 1 1 1 1 114 18
po e uaveiog UMW
Samudoams diilull

11 | luldnmuaisadnuund | 1 1 1 RNRIREA

MA9I08 19 AN

FUAN




97

szdiumanufariu

m
Y o Sld'
UM 3TN VoI TEIV 18y 10c | wlawa
oAl e Al . 4
Mun | muin | mun
1 2 3
1 a 1 o @ 1 [~ {
Muaa dwmsuni vl 18 fee
A ) A ' ° A o I ¥
12 | Auuudadesed wai uduoiogun | 1 1 1148
Y v :’J .&' a [ d 0'1 A
Toyamuanuaslalumsvenanfumnuuunaes
MU 4 : ANuAalalun15%e (Intention)
v H 1 v
13 | MmutanuaslanazAuuufANa0d | 1 1 1 [ hdd
14 | MUNURUNIZANUNDUNADI | 1 1 1 [
15 | MudanudsansnIzauuu A 1 1 1 1 [ 1418
ANUNAYIIN 1 1 1 1 [ 418
A ya
ST ORITEIY 1Y

o

Meeting Mall 113989

maouiuilsz

1. Q3.1 YBI AI011ANS Wra1nTaaIa Ineiaemsians unIneldouiiag

901 J . .
2. ey Aawilszaw filszneunisunsulydd v Thai-Denmark Milk Land @191

a Aaa a { 4 a a [} I'd <
3. UNEN0 A ATEMIHATITN HUS Inanlidszaunsainmsys Tnandadusiuun?






