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4 duls 1dun Anunaadesdunado, MINguUAIMIR, MITUIFINUMADTYNIN LTS
v Y a 9 1 a L [ a Y Aa A [
SFIFHANUAUA1 AwsneTuIeaNuRuLlIveIAuAaveIUT Inalumaaeniulseniuy

T1)5AuUNaaon Plant-based food 1171 F08a2 36.3 (R>= .363) aananaluasnan 4.4
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M3197 4.3 MADANITUATIZHANNDANBEMIUMNIATTMINDINITUFUNINGR, ANURIIaAD
fanadoy, MisuFeguanegunIn tazmssuiiFnma Joninanerinundvesdys Ina

lumsaensulszmuTdsauniauaen Plant-based food

ANOVA?*
Model Sum of Squares df Mean Square F Sig.
1. Regression 35.161 4 8.790 36.794 .000"
Residual 61.638 258 .239
Total 96.799 262

a. Predictors: (Constant), sumperceivedValue, sumHealth, sumenvironmen, sumPerceivedfood

b. Dependent Variable: sumCustomerAttitude

H J aa a 4 @ @ a a [
VnﬁN‘ﬁ 4.4 ﬂ']ﬁﬂ@ﬂ']iﬂlﬂi'lgﬁﬂﬂ'mN‘L!L!,‘]J'iéll’f)\‘]‘Vlf'T‘L!ﬂWlJ’f)\‘]ﬁﬂﬁiﬂﬂiuﬂﬁ!ﬁ@ﬂiﬂﬂigﬂ"lu

TasAunaaen Plant-based food

Model Summary?*

R R Square Adjusted R Square Std. Error of the Estimate

603" 363 353 48878

a. Predictors: (Constant), sumperceivedValue, sumHealth, sumenvironmen, sumPerceivedfood

= %

§ a o a 1 @ 1A
!ﬁ@’JLﬂ‘iW&’WELUfﬂElﬁ%LfJEl@ﬂI’E'J\W]’Jl,lﬂiﬂ’dig ‘W’U’JWB{TL!?]’JHJﬂ\i’)ﬁ@lflﬁ\u!?ﬂfﬂi}@ll

VR4 @ a

(Environmental concerns) HANudunusnusinuaavesgnaniae Tsauniaudon (Customer
Attitudes Towards Plant-based food) N5 AUWEEATY p = 0.002 FIAUUAYUANNATIUA 1 (H1)

4 H
Taelimduisz@ninsnanosvesdnalsddses (8) MIn 0.186 AIUNTHGYNINNA (Health

o o @ a

. = v Y A = A .
consciousness) ummanWuﬁmmﬁuﬂmmgﬂﬂmmaiﬂmuﬂmaaﬂ (Customer Attitudes

v
a IS

Towards Plant-based food) N5zaUsd 1A p=0.017 Feeiuayuauuagiui 2 (H2) Tasiin

a9

'
duiseansnsnnnssvosalsoasey (B) 1nY 0.137 ﬁWHﬂWiiU%L%QﬂmﬂWW (Perceived

U q

v J o a 9 A 1

Food Healthiness) innudunusnuvinuadvesgnaniiae lsAunia@en (Customer Attitudes

Towards Plant-based food) N5zaUed 1A p=0.000 Feeiuayuauuagiui 3 (H3) Tagiin
4 1 -2 U a 1

dulszansmsonnosvesdnlsdase (B) MY 0.257 AMssuIFIRMAI(Perceived Value)

=) o v Jdou o

Hanuduiusnuirunavosgnmiiiae TsAuniauden (Customer Attitudes Towards Plant-




[ @

based food) Pyzaued

2AD08VDIAMTOATE (B) 1A 0.212 MNAIAY A3 1UAIT 1N 4.5

9

21

191 p = 0.002 FAHUAYUANNATIUN 4 (H4) Taoliarduszdnsns

d’ a 4 a . Y 1Y v J 1 1Y d‘d
M3197 4.5 AT ITHANNADRLLLLLNA (Coefficients) AMUANUTUNUTVRURaz TNl

answasenruaavesdys Inalumsidensulszmulisaumaden Plant-based food

Coefficients”
Model Unstandardized Standardized
Coefficients Coefficients
B Std. Error Beta t Sig.

1 (Constant) 715 216 3.307 | .001
sumenvironmen 183 .059 .186 | 3.110 | .002
sumHealth 138 .057 137 | 2.404 | .017
sumPerceivedfood 274 .066 257 | 4.182 | .000
sumperceivedValue 182 .050 212 | 3.648 | .000

a. Dependent Variable: sumCustomerAttitude
9 a '

432.M15NAADUANNATIUAIUNITTY

Healthiness) d4Waa0n155131399uA 1 (Perceived Value) Y0513 1nn

U q

q

v
A

NUADBINTTIN

1]
A

FIFIAUANINDTUNIN (Perceived Food

P~
DYUNINN

910 Ts@uniuden (Plant-based food) MINTUNAFIUN S(HS) WU AIUMTTUIFInUAIAD

~ @ Y4 @ @ a J a a 4
FUNN nmmﬁmwuﬂ@ﬂmmu ﬂ']i‘iﬂil%\‘lﬂ’ﬂhﬁuﬂ?ﬂl@ﬁﬂjﬂiiﬂﬂ UINWANITIATICUAITY

< v W
DAD0Y ANOVA Test Llﬁﬂ\‘]iﬁlﬁﬂigﬂﬂuﬂ

4.6

9 w

d1A%y p=0.000

(F1,262=42.788) aautand lum1s19n

H 1 aa a 4 o a 11
VniN‘ﬁ 4.6 ﬂ”lﬁﬂ@]ﬂ”IS’JLﬂi”IS‘HFITJ”I?JE]@‘E]@EJ@Q]}”I‘L!ﬂ”ISSTJQ%:L“Nﬂmﬂ”IG]BEﬁJﬂ"IW (Perceived Food

. ' ' v Y a ' . Y a A A A
Healthiness) E‘NNa@]@ﬂﬁi'ﬂgl‘]ﬁﬂﬂ!ﬂ?(f’ercelved Value) 61]’0\1QU?IﬂﬂVIN@@@TﬂWiLW@@ﬂJﬂTWW

910 T5AUNuaen (Plant-based food)

ANOVA?

Model

Sum of Squares

df

Mean Square

Sig.

1 Regression

18.442

18.442

42.788

.000"
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M50 4.6 MADANITAATILHANUDADEIMUMITUSIFINUAROGUNIN (Perceived Food
. 1 1 v Y a 1 . Y a .d'-d 1 d‘ d‘
Healthiness) @4NAADN1TTUJIBINUA(Perceived Value) mm@,uﬂﬂﬂmmmwmwaqﬁumwm

11910 T5AUNA0N (Plant-based food) (D)

ANOVA?
Model Sum of Squares df Mean Square F Sig.
Residual 112.492 261 431
Total 130.933 262

a. Predictors: (Constant), sumHealth

b. Dependent Variable: sumperceivedValue

o zH lusieazideavesdanlsoasy wuanssuisguaineguaIn

U q

@ o J v [ a ' ! @
(Perceived Food Healthiness) 1A 10 @ W USAUN155U31F9n A1 (Perceived Value) N5z A

v
v o o =

@ a { a @ v 9 Aa
HyaInfYy p = 0.000 Gmauumguaumwgmﬁ 5 (H5) IﬂfJfTHJ15‘0ﬂ‘ﬁﬂ'lﬂﬂ'l'lhwuuﬂﬁﬂ'ﬁﬁﬂg!"lﬂ

H 4
mmﬁ’mm IMNY 14.1 (R*=0.141) aaaaalunisen 4.7 vazimdulseansoonosvesn?

uilsdasy B) minudesay 0.375 aduaaaluaiangi 4.8

M5190 4.7 MadanInszianuAuLls U usIFua1negun I (Perceived Food
Healthiness) d9HAADN155U3139A210AUAT (Perceived Value) ¥oI7U3 Inanliaoemsine

gunmihon1Usauniadon (Plant-based food)

Model Summary®

R R Square Adjusted R Square Std. Error of the Estimate

375° 141 138 .65651

a. Predictors: (Constant), sumHealth



23

H a 4 a v a 1 1
M51971 4.8 AAT121A1WDA08UUVUNA (Cocfficients) ATUMI TV ITINUMADTUNIN
(Perceived Food Healthiness) g Na@'@miﬂﬁ%J‘]Ji}L‘TNﬂmm(Perceived Value)ﬂl@ﬂéluaiiﬂﬂﬁﬁ@i@

A A o ~ A
@TVT15&W@qellﬂ1w1/]1/]'lfl]1ﬂ1ﬂiﬁu1/]'l\1Lﬁ@ﬂ (Plant-based food)

Coefficients”
Model Unstandardized Standardized
Coefficients Coefficients
B Std. Error Beta t Sig.
1 (Constant) 1.890 221 8.550 .000
sumHealth 437 .067 375 6.541 .000

a. Dependent Variable: sumperceivedValue

Aa Y] a Y A =
4.3.3. ﬂ?iﬂﬂﬁ@ﬂﬁhh@]ﬁ1uﬂﬁuﬂﬁﬂlﬂﬂ@,ﬂﬂTI/]iJG]E]I“]JiG]u‘VINLaE)ﬂ (Customer
k4

Attitudes Towards Plant-based food) dananen1sanduladovosdus Ina (Purchase Intention)

Y A

a A 1w a = = @ o '
NAUUATIUN 6 (H6) ‘W“lJ’JW]ﬁ‘L!ﬂGlGUENQﬂﬂW%M@ﬂIﬂi@uﬂNlﬁﬂﬂ llﬂ’ﬂllﬁll‘l/‘lﬂ‘ﬁiﬂﬂ@]i\iﬁfl

;4
v A = a 4
ﬂﬁ@l@ﬁui%%ﬂiﬂiﬁu%NLﬁﬂﬂ Plant-based food IMNANANITUATIEHANNUDADDY ANOVA Test

o

uaasIfifuszaTodhdny p=0.000 (F1,262=58.709) Aauaaslunineii 4.9

H J aa a 4 1Y a A =
ﬂ1§1\3ﬁ 4.9 ﬂ’]ﬁ'ﬂ@]ﬂ’]ﬁ’glﬂi'13Wﬂ'ﬂ’ll]ﬂ@ﬂ@Elﬁ}'luﬂﬁuﬂﬁellﬂ\‘lQﬂﬁWﬂN@]@Iﬂi@uﬂ’Nla@ﬂ
4

(Customer Attitudes Towards Plant-based food) dananemsnnauladeuns I%j:’UQi Tan (Purchase

Intention)
ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 19.127 1 19.127 58.709 .000"
Residual 85.034 261 326
Total 104.161 262

a. Predictors: (Constant), sumCustomerAttitude

b. Dependent Variable: sumPurchaseintention

1eAn 1w lus1vazidoarednliddsy wu inundvesgn

Y AA

ATNUND

Tasau

N800 (Customer Attitudes Towards Plant-based food) HAMUFUWUT IasaTIdInanon
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Y H v
anduladouesdus 1na (Purchase Intention)NszAUTBdIAY p = 0.000 FIeVAYUAVUATIU
d‘ a C% v A Ay Y Aa 1" v 9
1 6 (H6) Tagausnatursanurulsmsaaduladevstduslnn minuiesas 18.4 (R =

U

[ a

0.181) AqUEAd 1UA1I5199 4.10 azimaulszanioenssueanulsvasy (B) WAL 0.429 A4

uanaluaisnan 4.11

q‘ 1 aa a 4 &Y 9 [y a 9 d’d 1 = =)
M1919N 4.10 mﬁammnmiwwmmNuuﬂimu‘nﬁuﬂmlmgﬂﬂmmaiﬂmumuaaﬂ
9
(Customer Attitudes Towards Plant-based food) &4 Nammmﬂﬁu%%mawjﬁﬂm (Purchase
Intention)

Model Summary?®

R R Square Adjusted R Square Std. Error of the Estimate

429° .184 181 .57079

a. Predictors: (Constant), sumCustomerAttitude

Y a 4 a @ a { 1
M19197 4.11 1AT129ANW0A008UDUUNG (Coefficients) ATUTAUAAVDIgNAINTIAD T sAU
4
Madon (Customer Attitudes Towards Plant-based food) fNwammmﬂﬁu%%mmé’minﬂ

(Purchase Intention)

Coefficients®
Model Standardized
Unstandardized Coefficients Coefficients
B Std. Error Beta t Sig.
1 (Constant) 1.892 193 9.790 | .000
sumCustomerAttitude 445 .058 429 | 7.662 | .000

a. Dependent Variable: sumPurchaseintention
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4.4 agdanufgruniuide

a J a ] ]
‘ﬂ'lﬂﬂ'lﬁ']tﬂﬁ'l%ﬂfﬂﬁﬂﬂﬂ@fJL‘I)'\?Lﬁ?'Iu@fﬂQQTfJ (Simple Linear Regression) (La$ N1

9
DANPENYAY (Multiple Regression) {a3eamnsndjlavuagiuauite ldai

M9 4.12 agilradngigd InSwavesinundnemsgunmiauaginuaaaumsTuiis

;4 1]
anuanAmemMsanaulaoe1msiiogunIn (Plant-based food) TuwangunwumIuas

ANNAFIUNUIY WanmInaaY

aNNAFIU

aunRgud 1 | anudiiaredainden (Environmental concerns) 83 naderiauad anvayu

(H1) %ﬂﬁgﬂﬁ}Wﬁﬁﬁi@IﬂiauﬂNLﬁﬂﬂ (Customer Attitudes Towards Plant-

based food)

auRguii 2 | Fumsiiquania (Health consciousness)fid s waneiruaRveIgNA vy

(H2) ﬁﬁ@] o l1/sAumaiaen (Customer Attitudes Towards Plant-based food)

Ry 3 | Aumssudinmarequain (Perceived Food Healthiness) 183 wa vy

(H3) AotiruaRvesgnATitiae T1sAumadon (Customer Attitudes

Towards Plant-based food)

AUNATIUN 4 | MITUSIFIUAI(Perceived Value) T waasiinuaauogniniiae Ay
(H4) TalsAunudion (Customer Attitudes Towards Plant-based food)

AUATIUN 5 | MuMsSU5IHuAAegU M (Perceived Food Healthiness) T afveryu
(HS5) ANNFNIUFAONIT TV HIAMANAT (Perceived Value)

a = o a Y A = A i o
TUUATIUN 6 ‘I/lﬁuﬂﬁeu’t‘NQﬂﬂTI/]iJG]E]T‘]JWluV]NmE‘)ﬂ (Customer Attitudes Towards AUUTYU
2 k4
(H6) Plant-based food) fo3nane ANuaalade (Purchase Intention)

nowboadodbioadon

(Environmental concerns) "
0.186

msiasmwid

firunduovanAiidolusdumvidon

(Health consciousness) 0.429** Acudoloio

(Customer Attitudes Towards Plant-
based food)

(Purchase Intention)

mssusiBoAruAdaguMwW

v v

MsFudiTanmeA
0.212%*

(Perceived Value)

MSSUSIBLAUAUAY

(Perceived Value)

Notes *=p<0.05, ¥**=p<0.01, ¥*** =p<0.001

MU 4.4 MNananuIve
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Awv 9 o w 9 o A awv 1
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5.1 eadnauazaslnanuIde

a v < =< =< a A @ a

Y v
NuAteibiumsAny1ne “ninavesinuaaaonsigunIMnaLazMsTuIE

Y 1
1 J A S

AuAIAINanDN1TAAa U009 1M 15 NM191n 11/5AUN191200 Plant-based food 1@

q

= a g A A v A zi‘ v W o Y
NFUNNUHIUAT” IﬂfJiJWﬂuﬂ@Lﬂullu’)ﬂﬂ‘ﬂLGI)'fJIJTfNﬂWiﬂﬂﬁui%‘ﬁf@ﬂ‘ﬂﬁ’)uﬂi 4 amls ]’lﬂllﬂ

AUNIIAADAUIAROY (Environmental concerns) N9 % FUAN na (Health consciousness) 19

e

Uiﬂmﬂma?jﬂjﬂiw(Perceived Food Healthiness) Llae ﬂ1§§ﬂ§ﬂmﬁ1(Perceived Value)

N

[
o % =

nawamsenuNditedrinyninanemssadulini Innoisimogunn

g

'
Y AA

(Plant-based food) iga AvTiFUARYEIgNAINLAG 15AUNINADN (Customer Attitudes Towards

Plant-based food) Tagifatafi1%AYS InaiaiAunanauInigasuaunsn Aonssuiida

q

Y
S W 1

AUAIRDFYNINYDIRUS InAted Tagn1ssuitequainogunInil 63dananon1snMsTudid
Y 1 Y a vy Y a a Y 1 A a
ANUANAIVDIRUT 1nAAIE UONINALS 1nAls 2 uANNANAIYDINITIABNYST INADINS

vy & 9 a o = ) = Yo v
UaIUuU EJ‘U5Iﬂﬂﬂﬂll’f]\ifl\?ﬂﬂ!ﬂizIE]GITL!@’luqellﬂ'lW‘ﬂﬁl'ﬁlghlﬂﬁﬂﬁuJll']@’JEJ

@ 9

U { g @ { a2 < '
Tuguvesmsiguamnandudinlslunmsyiangus Inarugaavesguain

H
aAa A ! 3 1

o Qld' [ 1 = Qd‘d = A
HASATEHUNINIINUFTUNINWAULDY NUINNITUFUNINNA llWﬁﬂﬂﬂﬁuﬂﬁﬂhﬁﬂiﬂiﬁuﬂNmE]ﬂ
Y

U Q

X2 &

(Plant-based food) 108AI1N15UBIDIANUAIIAADTIIAZOUNILINATY FIADAAADIN

Ao ] 1 [ A I %
MUAT8Y09 (Janssen et al, 2016) 1ana1n 1311 anunmadwdanadouduniislunsagaly

v A [ o ava A A < v A
wanlumsaonsulsemuernisieaisa NIDDIUITINOFUNIN ﬂTiLﬂuGl%ﬁﬁ)LW@i’JﬁJIﬂﬂulll

L v I3 ad !

' I a A Y v A < <] o v A o ya @ A
'J’l’i]$lﬂuﬁiﬁll°lﬂ§] TAAULIAADN FIAANINUDITAN ﬂﬂuﬂizl@uﬁ’lﬂﬂ]ﬂﬂﬂ’lﬁlﬁﬂ@ﬂﬁuﬂﬂﬂ@ﬁﬂ

Yy 9
v A

2111301910 TU5AUMUA0n Plant-based food N4111HOI1INMTUNTTZVIAU09 125 T

A = o Y Y 0o A AaAa Aad ] 9 o A @ @
A 19 1/1mumﬁlmﬂw@ﬂummummﬂiﬁmmu (new normal) AAUUUHNIAUAIDSATSHUN

o A 9 J

Y
a 1 =) =) j’ o
VG mMsnuuInau (1515, 2564) Seagil 1891 us TnavzdadulagosmisniinninTusau
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@ J o I a v A
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a o Ay I = = a A o Aa = Aa v YA
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ﬂﬂ!ﬂ“‘?lﬂq‘ﬂlﬂWWﬁﬂWﬁﬂ@ﬂWﬁ@]ﬂﬁui%‘ﬂfﬂ@']ﬁ']iﬂﬂ?%WﬂIﬂﬁﬁuﬂNLaﬂﬂ Plant-based food IULGUQ'I
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