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1. The effect of motivation | Akhlagand Ahmed 1) Perceived of Intention to use
on trust in the (2013) Usefulness
acceptance of 2) Perceived ease of use
Internet banking in a 3) Trust
low income country
2. Application of Isaiah Lule, Tonny 1) Perceived Usefulness | 1) Attitude
Technology Kerage Omwansa 2) Perceived Ease of Use | Toward
Acceptance Model and Timothy 3) Perceived Adoption
(TAM) in M-Banking Mwololo Waema SelfEfficacy (ATA)
Adoption in Kenya (2012) 4) Perceived Credibility | 2) Adoption
5) Transaction Cost
6) Perceived Normative
Pressure
3. The Effects of Mohd Shoki Md 1) Computer Behavioural
Computer Self-Efficacy | Ariffa, Yeow S.Ma., SelfEfficacy intention to
and Technology Norhayati Zakuana, 2) Perceived Usefulness | use
Acceptance Model on Ahmad Jusoha, and 3) Perceived Ease of
Behavioral Intention in | Ahamad Zaidi Use
Internet Banking Baharia (2012) 4)Perceived Credibility
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4. The effect of Ather Akhlaq, Ejaz 1) Perceived of Intention to use
motivation on trust in Ahmed (2013) Usefulness
the acceptance of 2) Perceived ease of use
internet banking in a 3) Trust
low income country
5. An Empirical Study on | Yonghee Kim, 1) PM Intention to use
the Adoption of Jeongil Choi, Young- | 2) RU
“Fintech” Service: Ju Park, JiyoungYeon | 3) REOU
Focused on Mobile (2015) 4) SEC
Payment Services 5) SI
6. Innovation adoption Arun Kumar Kaushik, | 1) Perceived Usefulness | Intention to
across self-service Zillur Rahman, 2) Perceived Ease of Use | adoption
banking technologies in | (2015) 3) Perceived risk
India 4) Need of Interraction
7. Understanding users' Zhou Tao(2012) Central cues Initial trust
initial trust in mobile 1) Information quality
banking: An elaboration 2) Service quality
likelihood perspective Peripheral cues
1) System quality
2) Reputation
3) Structural
4) Assurance
8. Identifying information | Mohannad moufeed Information Quality 1) Customer

quality dimensions that
affect customers
satisfaction of e-

banking services

ayyash (2015)

1) Accuracy
2) Timeliness
3) Completeness

4) Relevancy

satisfaction of
E-Banking
service

2) Intention to

use
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9. Smartphone Banking: JinBaek Kim; 1) Perceived Usefulness | Intention to use
The Factors Influencing | Sungmin Kang; Hoon | 2) Perceived Ease of Use
the Intention to Use S. Cha (2013) 3)Self Efficacy
4)Trust
5)Securyty risk
10. Customers perceptions Kgasago stephen 1) Convenience 1) Attitude
towards mobile ledwaba (2013) 2) Trust 2) Behaviour
banking using a 3) Cost/Price Intention or
technology acceptance 4) Perceived Usefulness | Actual usage
model 5) Perceived Ease of Use
11. Resistance, Hella Chemingui, 1) Resistance to Intention to use
motivations, trust and Hajer Ben lallouna, innovation
intention to use mobile | (2013) 2) Trust
financial services 3) Relative advantange
4) Compatibility
5) System quality
6) Perceived enjoyment
12. Determinants of Young | IrfanBashir and C. 1) Trust Self-efficacy Behaviour
Consumers’ Intention Madhavaiah (2014) 2) Social Influence intention to use
to Use Internet Banking 3) Perceived Risk
Services in India 4) Perceived Usefulness
5) Perceived Ease of Use
13. Acceptance of mobile Sumedha Chauhan, 1) Trust Intention to use
money by poor citizens | (2015) 2) Perceived ease of

of India: integrating
trust into the
technology acceptance

model

use
3) Perceived Usefulness

4) Attitude towards use
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14. Determinants of F Muiloz- 1) Perceived ease of use | Intention to use
intention to use the LeivaaS.Climent- 2) Perceived Usefulness
mobile banking apps: ClimentbF.Liébana- 3) Attitude
An extension of the Cabanillasa (2016) 4) Perceived benefit
classic TAM model 5) Perceived risk
15. Predicting and Ming-ChiLee (2009) | 1) Perceived ease of Use | Intention use
explaining the adoption 2) Perceived Usefulness
of online trading: An 3) Perceived benefit
empirical study in 4) Perceived risk
Taiwan 5) Trust
6) Attitude
16. Fintech adoption in Wissawa karaket Central Route Autual use
mobile payment (2016) 1. consumption
startup industry experience
2. Information Quality
3. Services Quality
Peripheral Route
1.Services Quality
2. Perceived Usefulness
3. Perceived Ease of Use
17. The Moderating Role of | Lévy mangin 1) Perceived usefulness Intention use

Risk, Security and Trust
Applied to The TAM
Model in The Offer of
Banking Financial

Services in Canada

jeanpierre, bourgault
normand, porral
cristina calvo, mesly
olivier, telahigue
issam, trudel

mycalle (2014)

2) Perceived ease of use
3) Risk

4) Attitude
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18. Exploring the Influence | Jean-Pierre 1) Perceived usefulness Intention to use
of Price and MaximeLévyMangin, | 2) Perceived ease of use
Convenience on Mario Martinez 3) Price
Perceived Usefulness Guerrero, Normand 4) Convenience
of On-line Banking Bourgault and
within the TAM JoséManuel Ortega
Framework : A Cross Egea (2013)
National (Canada and
Spain) Decision Model
19. | Adoption of Internet Mohammad 1) Perceived usefulness | Intention to use
Banking by Iranian TaqiAmini, Mustafa | 2) Perceived ease of use
Customer : Am Ahmadinejad, 3) Perceived risk
empirical Investigation | Mohammad 4) Computer selfefficacy
JavadAzazi (2011) 5) Availability of access
to Internet
5) Quality of Internet
connectio
20. | Factors Affecting the Supattra Phosuwan 1) Perceived usefulness Behavioral
Acceptance and and Sanon 2) Perceived ease of use | intention
Selection of Chimmanee (2014) 3) Marketing Mix
Commercial Bank’s 4) Attitude toward using
Internet Banking in
Bangkok
21. | Factors influencing the | Ming-Chi Lee (2009) | 1) Perceived ease of use | 1) Attitude

adoption of internet
banking: An integration
of TAM and TPB with

perceived risk and

2) Perceived Usefulness
3) Perceived risk
4) Perceived benefit

5) Perceived behavior

2) Intention
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perceived benefit Control
6) Subject Norms
22. | A study of mobile and Chulmo koo, Yulia 1) Information Quality 1) Perceived
internet banking service | Wati and Nambo 2) System Quality Usefulness
: Applying for IS Chung (2013) 2) End of user
Success Model satification
3) Trust
23. | Customer Behaviour Bader M TTF Model Behavioural
towards Internet Almohaimmeed 1) Information Quality Intention
Banking: A Study of the | (2012) 2) Service Visibility
Dormant Users of Saudi 3) System Reliability
Arabia 4) Accessibility
Trust Model
1) Perceived bank
2)Perceived structural
3) Trust
4) Perceived Risk
TAM Model
1) Perceived Ease of Use
2) Perceived Usefulness
24. | Integrating TAM and Charles K. Ayo, 1) Perceived usefulness 1) Attitude
TPB with Perceived Victor W. Mbarika 2) Perceived Behavioral | 2) Intention
Risk and Aderonke A. Oni | Control

to Measure Customers’
Acceptance of Internet

Banking

(2015)

3) Subjective norm

4) Perceived ease of use
5) Social risk

6) Time risk

7) Performance risk
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8) Financial risk
9) Security risk
25. | An Empirical Anu Manchanda and | 1) System quality 1) Intention to
Application of Delone Saurabh Mukherjee 2) Information quality use
and Mclean Model In (2014) 3) Service quality 2) User
Evaluating Decision satisfaction
Support System 3) Use
In The Banking Sector 4) Net benefits
of Oman
26. | A study of mobile and Chulmo koo, Yulia 1) Information Quality 1) Perceived
internet banking service | Wati and Nambo 2) System Quality Usefulness
: Applying for IS Chung (2013) 2) End of user
Success Model satification
3) Trust
27. | Quality Management Kanokkarn Snae 1) Service Quality 1) Trust
And Trust Of Internet Namahoot and 2) System Quality - Ability
Banking Thailand Tipparat 3) Information Quality - Benevolence
Laohavichien (2015) - Integrity
2) Behavioral
Intention Use
28. Customers satisfaction Mohannad moufeed Information Quality 1) Customer

of ebanking services

ayyash (2015)

1) Accuracy
2) Timeliness
3) Completeness

4) Relevancy

satisfaction of
E-Banking
service

2) Intention to

use
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29. | Predicting and Jiabao LIN, Shuang 1) Information quality 1) Perceived
Explaining the XIAO and Yuzhi 2) System quality usefulness
Adoption of Mobile CAO 3) Service quality 2) Perceived
Banking (2010) ease
of use
3) Intention
msnﬁ 2.2 smtnqﬁ;ﬁJmu?a‘i’aﬁﬁm%’mﬁ’mmmw%’aya ((Information Quality)
a1 Tt 4398 o
Up to date Completeness
Assessing the quality of
1 . Layla Hasana (2011) v
web sites
An Analysis of
Behavioral Intention to
2 use Thai Internet Al S 4 v
Laohavichien (2015)
Banking with Quality
Management and Trust
Effect of trust level on
mobile banking v v
satisfaction: a multi Namho Chunga and Soon
’ group analysis of Jae Kwon (2009)
information system
success instruments
Measuring customer
perceived online Zhilin Yang, Minjoon
4 service quality: Scale Jun, Robin T. Peterson 4

development and

managerial implications

(2004)
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Up to date Completeness
Evaluating User
Acceptance of Online
Fida Hussain Chandio v
5 Banking Information
(2008)
Systems: An Empirical
Case of Pakistan
Identifying information
quality dimensions that
Mohannad moufeed v
6 affect customers
ayyash (2015)
satisfaction of ebanking
services
Reducing perceived
online shopping risk to
Ming-Tsang Hsieh,
7 enhance loyalty: a v v
WenChin Tsao (2014)
website quality
perspective
Quality Management Kanokkarn Snae
8 And Trust Of Internet Namahoot, Tipparat v v
Banking In Thailand Laohavichien (2015)
Fintech adoption in
9 mobile payment startup | Wissawa karaket (2016) v v

industry
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Accuracy | Speed Design | Security
Mobile Phone
Banking Usage Majharul Talukder, Ali
1 Behaviour: An Quazi and Milind v v
Australian Sathye (2014)
Perspective
Measuring customer
perceived online
Zhilin Yang, Minjoon
service quality:
2 Jun, Robin T. Peterson v v v v
Scale development
(2004)
and managerial
implications
An Analysis of
Behavioral Intention
to use Thai Internet
Namahoot and
3 Banking with v v
Laohavichien (2015)
Quality
Management and
Trust
Quality
Kanokkarn Snae
Management And
4 Namahoot, Tipparat v
Trust Of Internet
Laohavichien (2015)
Banking In Thailand
Fintech adoption in
Wissawa karaket
5 mobile payment v v v v

startup industry

(2016)
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Accuracy | Speed Design | Security
The key
determinants of
Minjoon Jun, Shaohan
6 Internet banking v v v v
Cai (2001)
service quality: a
content analysis
d‘ Ay A a 9 o 4 Y .
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o U A awv ya v U
any FOI1UIVE N3 ‘ﬂiﬁ]f]
Value
Convenience Price
addition
Fintech adoption in
1 mobile payment Wissawa karaket (2016) v v v
startup industry
Factor underlying
Heilli Karjaluoto, Minna
attitude formation
2 Mattila, Tapio Pento v 4
towards online
(2002)
banking in Finland
Measuring customer
Ruchi Garg, Zillur
experience in banks:
3 Rahman, M.N. Qureshi v v v
scale development
(2014)
and validation
Factors influencing
consumption Min Li, Z.Y. Dong, Xi
4 v v
experience of mobile | Chen (2011)
commerce
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Value
Convenience Price
addition
Jorge Teixeira, Lia
Customer experience
Patricio, Nuno J. Nunes,
modeling: from
5 Leonel Nobrega, v v
customer experience
Raymond P. Fisk, Larry
to service design
Constantine (2012)
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= ﬂTi‘%@ﬂ@ﬂnuﬁ'ﬁJWTL!IllUWﬂLL@WWﬁLﬂ%u’dTNWﬁﬂLLﬁﬂQWaﬂTﬁﬁT
a 1 I~ [] ] 4 @ < ¥
ﬁﬁﬂiﬁJ‘VI']\‘]ﬂTﬁNuulﬁ}ﬂfﬂﬁi'JﬂLﬁ?@glﬁll@ (G L!ﬁﬂﬂﬁ?ﬂﬂ?ﬁlﬂﬁ@uqﬁﬁllﬁﬂﬂWﬁﬁuﬂuﬂ'ﬁﬁﬁ%ﬂ
I 9 = = 1w T o
L‘]J‘Ll@'lu) UAURQAUNINDY 4.58 S.D. I(N1NY 0.645
3) 3UUVYBITLVY (Design) VAURABINING 4.41 S.D. (MIAY 0.702
A ] a o A Aa o o
5 fnﬁ"“D'E]ﬂ’t’]ﬂ‘ﬂ‘uﬁ'JiJWTL!IlI‘UWEJLL’E]WWﬂLﬂ%uugﬂllﬂﬂ‘ﬂuﬂ’ﬂﬂﬂuﬁﬂﬂ
' 9 ' ' s ;! = 3| 9 ISP = 'w
uﬂmmagmm (U ;sﬂl,mu Graphical user interface / TNUa Theme nJu@u) UaunRagnNInNY
441 S.D. (MN1 0.723
& ' a o A Aq Y1 ' '
- ﬂ'lﬁG]f’f]ﬂf)\ﬁ@l.li'JIIWWHINUWEJLL’EJWWQL?]%HNETJL!JJ‘]JVIG],G]N'IEJ DIUNTY
' 1 %] v A o o v A 1 1 I 9 S = T o [
@glﬁll’f] (l‘]ﬂ! AV UIFADFALIUN VHIANINUIFADDIUNY lﬂu@]u) UAURNAYNINDY 4.42 S.D. I(N1NU
0.742
4) anulasnns (Security) UANRAUNINY 4.46 S.D. NNV 0.641
4 ]
ﬂ'li%’f]ﬂ@ﬂnui'JMW'luINU'IEJL!@WW@Lﬂ%ufli%ﬂﬂﬂ’lﬁij;’luiﬂﬂiﬂﬂ’JWNﬂa’f]ﬂﬂﬂ@Q
' v . v LA Yoy a4 o
[UD (l‘]ﬂ! ﬂ'liﬁlfl)'igﬂﬂ Pin code uaxmﬂ% TEUUNUNUAIYUIUD !,‘]Juﬁu) UAURASNIND 4.44

S.D. M0 0.652
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9y v
- MsFonoInuIMEIL TuwBLeNNARFUTINTTudUAINg A0
Y Y Y
o Y] [ 1 [ o 1 Y] 1 % % a3 [
Y9IN1571518MINNATIBGEIND (1FU nouINIForzdesldsiadiuamnaiitludu) (vu
1 A I 9 = A T o 1 o
uTeunenseRuiuma [uau) Inunagminy 4.48 S.D. (NN 0.681
v Y 4 . a0 .d' LY LY
5) ﬂﬁiugﬂiziﬂﬂm (Perceived Usefulness) AN 1ags 1NNy 4.59
S.D. 1117 0.605 Usznoulide
4 & ] a @ ] Y=
- 1InsEaUMIalNIFONeINUI AU INLNBUDUNAIATUNIUTAN
L= k4 1 g’; o [ "y 4 I~ Y ~
il Towl uazgreaniuaoulunsiiginssy avu ludeensenuuunesu 1fudu ) 1
AR 4.58 S.D. 111 0.633
4 A ' a o Y=
- 1InsEaUMIANMIFNOINUIIWH I TUD IR WWAIRFUIIUI TN
NFwHV sz AN lumsmMgInssunamstu asulsgrndanarlunmsaunie Mmgsnss
Y A Y A ~ Y [y
1annd dudu) Taundeminy 4.59 S.D. 10D 0.631
6) M35V3AU418 (Perceived Ease of Use) UA1naam1ny 1ags1uin1ny 4.65
S.D. 19101 0.539 Usznou lde
£ & 1 a o Y=
- 010152 auMIANMIFONDINUIIWAIY INLIBLONNARTUNIUTAN
13 A ] A o 9 = I Y Y A A Y T
MiluFesiwnausaanud lauazGoud laareaues TAundemnny 4.64 S.D. 1AL
0.579
£ & ' Aa o Y=
- 00132 a NI FONDINUIIWAIY INLIBLONNAIRTUNIUTAN
1A gJ/ d' 9 1 (N9 9 s 1 d' [ % 1w
NivuasunlFude Tusudeu Taunasminu 4.66 S.D. (MA1 0.555
7) M3 1FUTN15939 (Actual Use) Haunadamnu 1ags1uniiny 4.54 S.D. 191
0.576 Usznoulidre
9 v
- U lFUSTn1TMTFeN0INUIINAIU TULIBLONNALATUDE1
AuuFUD YAURASNING 4.55 S.D. 1N1A1 0.619

¥ 1] ]
- mui%’mmimic%ﬂmnuimmuTnmmmwwam%mﬁmm

HHUMIAINUOEANIEND UAURABINING 4.52 S.D. N1 0.604

Y a d Jd a A o o a
TIUN 3 HanMINAIETivInlsznoum I ueY tazuuUdIa0ATIIAIIaI 1
a d d a A o
3.1 myIasztinanilszne T aeue
dalsesndsznouniseausuuazmsaaaulalunsldaumalula

s ' o
Uszneudie 4 eedilsznen 1dun Uszaunisaif14 (Customer Experience: CE) AN 1Wy09
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Gﬁ}’aya (Information Quality: IQ) ﬂﬂ‘lmW‘UmﬂTTlﬁmi (Service Quality: SERQ) UAEAMUNINUDY

a d J a @
55U (System Quality: SYSQ) lag@1yisauaninanisasizyesnlsenouiFaduduld

s l1id
1) mﬁ)ﬂizﬂﬂﬂﬂﬁz’c’mmiﬁﬁﬁ% (Customer Experience: CE)
al e 297(033)
839 (.031)
1.000 (.000) e 821(.032) % a2 fe— 325(052)
619 (.037)

a3 [ .617(.046)

1 J a @ C4
si,mndi 4.1 esAtlsznouTtuduvenlssaumyalfly

a o [ 1
HANT3AATIZH laani13ia 1dA1 RMSEA = 0.000, CFI =1.000, TLI = 1.000 (g
Y 1 s a A o JdYg 9 A Y
SRMR = 0.000 teraqlriiriuaesnlseneuiyssnuduveaszaunmsagly unnuaennaos
A v 9 a o o @ I P
naunaunudeyaFalsz9nd lusgauNIn (CFIL, TLI, RMSEA taz SRMR 1ilu liauinal
ivua) Inslimaninavesinlsduna launulSumnsgiusering 0.619-0.839

4
2) mﬂﬂizﬂauammwmmeﬁ’aga (Information Quality: 1Q)

/ ad  je— .132(10.583)

932 (5.678)

1.000 (.000) o

.670 (4.079)

a5 le— .552(5.463)

d' 4 a A o 9
E‘l.lﬂ]‘i/‘l'ﬂ 4.2 f]\‘lﬂﬂ'i%ﬂ@‘ﬂ!fb’\iﬂuﬂuﬂl@ﬁﬂﬂ!ﬂ'lwell@\isllﬂyﬁ
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a o 1% 1
HANIAATIZH Laan133a 1aA1 RMSEA = 0.000, CF1=0.995, TLI = 1.005 1Ay
Y I 1 4 a A o 9 = 4
SRMR = 0.000 #araa191#iu1109a52no uFaauduveInun1nyevoya InNuaoaAnao
A v 9 a o o o I P
naunaunudeyaBalszand lusgauuIn (CFIL, TLI, RMSEA tag SRMR 1iu liaruinald
fvua) Tastimaninavesdulsduna lduuulSumasgiuserning 0.670-0.932

3) 94A1/3ENOUAMAINYBINMITUIMS (Service Quality: SERQ)

a6 l— 256 (.026)

863 (.015)

1.000 (.000) 957(.009)—* a7 [+ 084 (.017)

1926 (.010)

a8 [— .142(.019)

1 J a @ a
qﬁlﬂﬂ]‘Wﬁ 4.3 fNﬂ‘ﬂﬁSﬂE]‘ULﬂNgufJu‘UﬂﬂﬂmﬂTW‘U@\ifﬂillifﬂﬁ

HaMIIAIIZH luean1sialda1 RMSEA = 0.000, CFI =1.000, TLI = 1.000 (%
< 1 a @ =
SRMR = 0.000 uaaaliifiuiiesnllsenoudaduduresnanmueinsuims Innuaeandes
A o 9 a v Y] I P
naunaunudeyaFalszany luszauuIn (CFIL, TLI, RMSEA taz SRMR 1ilu liawinain
Mnua) TaslisoninavesdndsdunalduunySuinasgiusgning 0.863-0.957

4) mﬁﬂizﬂammmwmmsmu (System Quality: SYSQ)



E

766 (.031)
/ al0
738 (.033)
1.000 (.000)
.664 (.037)
P all
773 (.031)
al2

d‘ J a A o
El]ﬂ]‘i/‘ﬁl 4.4 f’Nﬂ‘ﬂﬁSﬂf’)’]JLGINﬂu&uﬂlﬂﬂﬂﬂ!ﬂW‘W‘U@ﬂi%‘UU

HAanN13531A312% 1uaan133a1aA1 Chi-square = 65.722, df = 2, p-value = 0.000.
RMSEA = 0.288, CFI = 0.893, TLI = 0.678 1taz SRMR = 0.046 g lfiiuiesfsgnouif
tuduvesnunImIedszuY linnudeandesnannaunuveyaietlszsnd luszduihunaie

(CFI, TLI ttaz SRMR Hu'l)aunainsimua) Tasiaonsnavesdutlsduna lduuuildy

WIATFIUTEHIN 0.664-0.773

J Aa A o J
5) ﬂ\iﬂﬂi‘éﬁﬂi’)ﬂlﬂﬁﬂuﬂuﬂl@\inﬂﬂﬂﬂﬂi$ﬂ’f]’]J

414 (.047)

455 (.048)

1559 (.049)

402 (.048)
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/ al le— .388(.044)

782 (.028)
810 (.026)

a2 [ 344 (.042)

1.000 (.000)

e 495 (.042)

711 (.030)
536 (.050)) 878 (.023)—* a5 ¢ -229(.040)
\ a6 [«— 256 (.025)
.893 (.02.724/(.032) /
\ 862(015) o .7 le— .087(016)
.956 (.008)

.893 (.029))
928 (010)— ] o le .138(.018)

640 (.037) / a0 — .377(.037)

790 (.024)
s 431 (.039)
1.000 (.000) 754 (.026) 21
675 (.032)
545 (.043
716 (.029) all [— (:043)

al2 [— .488(.042)

d' J a A o 1 A 1
g‘lJJ'IWWI 4.5 i’Nﬂ‘IJigﬂ@‘]JLGINEJL!EJ‘L!GUi’Nﬂ’J”IiJS’JEJMBGLHI%’QTJVHL!

HanN3 A1 1uaan13 3 1dA1 Chi-Square = 543.148, df = 48, p-value = 0.000,
<3 1 A
RMSEA = 0.164, CFI =0.858, TLI = 0.804 1ia% SRMR = 0.079 taad1i1iiui109a1)52no 134
A v = [ ) 9 S A Y
UTUVDINTANYINITEBUS VUATMTAAAU I IUNTIFNWNalulad YaNuadoandod
= [ a Y [ I P [
naunaunudoyaFalszany luszauiwnars (CFI TLI wag SRMR Wlu l)munaiidiiua)
o d‘d ?,’ v o (% 1 dy o a A 9 1 [} ]
paflszneuniihminanudiagylumsusresdlsznomdisuduluuaazilade uaasn

Y f 2
niinesndsznenldnsmaeae 1
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M3197 4.4 mewamimmﬁ@umﬁﬂizﬂauﬁmﬁué’ummmiﬁﬂmmiﬂaui"uuazms

daaulalumsldnumalulas

‘ B nuullSy S.E. | C.R. | p-value
osnilsznou
MAIFIY

CE BY
Al 1.000 0.782 0.000
A2 1.161 0.810 0.070 | 16.48 | 0.000%*
A3 1.179 0.699 0.100 | 11.784 | 0.000%*
1Q BY
A4 1.000 0.711 0.000
A5 1.289 0.878 0.086 | 14.936 | 0.000*
SERQ BY
A6 1.000 0.862 0.000
A7 1.048 0.956 0.038 | 27.832 | 0.000*
A8 1.023 0.928 0.039 | 26.434 | 0.000%*
SYSQ BY
A9 1.000 0.790 0.000
Al10 1.019 0.754 0.065 | 15.583 | 0.000*
All 1.052 0.675 0.081 | 13.043 | 0.000*
Al2 1.020 0.716 0.070 | 14.521 | 0.000*

[

* UladAynadanIzal 0.05
a 4 J a A o . A
NaN13AAIIZ IR T No LTI UEY (Confirmatory Factor Analysis - CFA) {109
9 o Aw A Y = Y @ % [~
A3A0UANNABANFDIVOIIUTIA0INTIveNausld Falszneudlediuils 12 @ uiiuily
1 % dsj
4 NQu Al
1 o
1. nguilszaumsaif s (CE) Usznoulidae
1 %l @ 4 %
- ANUAAINTUIE (A1) UAnhvinesadszneuuuuliumnasgu
N 0.782

1 301 LY J

A Yo A [
- ﬂﬂ!ﬂ?‘ﬂllﬂiﬁ (A2) 3J3JﬂTL!1‘ViLlﬂﬂﬂﬂﬂi%ﬂ@ﬂuﬂﬂﬂiﬂui@iﬂiu

v

A 0.810 Az UUBAAYNNADANTZAY 0.05

Ro
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Y 1 9 PRI} Y J )
- ANUAVAIAIUIIA (A3) UAnhrineenseneunuvlFuuasgIv
N 0.699 azlisd AN NadANTZAL 0.05
2. nquamM Yoy (1Q) Usznou'lidae
[ ] 3 o J @
- doyadSudzalui (A4) TanhminesadszneunuulSunasgiu
A 0.711
9 4 =] Bo’ o 4 [
- ANATUDIUANYIU (AS) UAnhmiTnenlsenevuuulsy
AT 0.878 waziiodAamaadaiissdy 0.0s
] a 9
3. NAUAMNINMTUIMS (SERQ) 1sznoulidae
A A B o J @ 1 o
- ANUFBD0 (A6) UANINKMINBIAYIZRRUNUVYT LRI IIMIAY
0.862

[ @ P, o J @
- mMIsulsznu (A7) Nanhvinesadszneuuuuldiuninsgiu

A 0.956 Az UBAAYNNADANTZAY 0.05

ow

1 o

-msaevauey/Idasy (A8) Hanitmiinesnlsneunuuliy
WIATFIIMD 0.928 naziifaddymaddansza 0.0s
4. NEUAMMNIZUY (SYSQ) Usznev lildne

- ANUYNABILL UG (A9) ﬁﬁw%wﬁhmﬁﬂazﬂammuﬂ%"ummgm

1101 0.790

' g %

] A J o
- A1WIIALTI (A10) 3Jﬂ1u11’iuﬂﬁ]\‘lﬂﬂ'i$ﬂ@ﬂllﬂﬂﬂiﬂﬂiﬁiﬂTu

aad

N 0.754 uazlded AN Nananszal 0.05
= g [ 4 Y]
- luuveszuY (A11) UAnihmineedlsenounuulSumnasgIu
N 0.675 uazlied AN NananTzaL 0.05
[ = | 5; @ 4 [
-anuiasans (A12) aiminesflszneunuulivuiasgiu

o v QQd o

MY 0.716 tazlad AN NananIZaY 0.05

a J o a v
3.2 mnmswmmumamsmimmsn
ATATIVABUANVABAARBINANN AUV TUIAATNNIT IATIAFI (Structural

v 9

Equation Mode) ﬂmaym%eﬂizﬁ“ﬂﬁ MUUARFI 1M SVNIATIVADU AD A1 lAIaAIS (Chi-
Square; TuasTiiod1Aym1eada, Hair et al. (2014)) a1 ladaunidusing (y 2/df: arsiiesni
5.00, Kline (2005)) Ma%siliannuaoandsinaunauduwing (Relative Fit Index: CFI 4ag TLI:

, A25UAININANUIBNINY 0.8, Hu & Bentler (1999)) A5INNEDIVDIAUNAIANUAAIAAADY
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Maareaveansszuan (RMSEA: A2350A11I98A 31 0.05, Browne & Cudeck (1992)) lazan
WINTFINVDIATINNFDIVOAURAUMAUEIUAMADAAIGD9 (Standardized RMR; A3 1A
WUpoN11 0.08, Hair et al. (2014)) 3ZUAAIDIANNAIAYANUTOANGOINANN AUV TNLAD
9 (% d’d [ % d' o = g’/ tg’
aumslaseadnlusgaung vinmsltaausudeaunmurua msanerluasetinaainanis

Y
Aa51en lanaa 111l

386 (.045) —» 41 .\

783 (.029)

796 (17360 (.000):
_710(036) 4

366 (.045) —» g3 e

572 (236)——

al3 1F7\-339 (.077)

496 (.051 e
(051) —» a3 | 548 (.040)

| als (e .480(.035)

525(.042) — e

.690 (.030)
A8L(038) —» a5 |¢——— 005 542 { 051))3

264 (.026) —» g6
\.894 (.02.717/(.032)

072(016) —» 47 e B30I
963 (.008

867 030))
149 (.019) —» g &— 922\\}11;\\

340 (.032) —» a0 \ .630 (.037)

-.057 (.116)
|

3190035) 545 (043)

-217 (.106)

-355 (.059)

640 (.183)

1.780 (.360)

812 (.020)
395 (.035) —»] L ~._\
(033) e 778 11.000 (.000)2
_627(033)
GOT(042) —f o1q
695 (.029)

S17(.041) —» 12

q' a 4 ) a Y
qﬁl‘llrﬂ]‘i/‘ﬁl 4.6 ﬂTi’JLﬂiW%ﬁLLUU%Wﬁ@QWQIﬂﬁQﬁﬁN

lupsainuuusiaouri lassad vvosdninaveamssensunazmdaaulaly

' o

9 = S 1 A 4
mslsaumalulad lifinnudeandesiudeyadalsziny T uagaiamisimes luluea
k)

v o

vuahifidedidynieada Clunandisaingud) e liaoandoatuuniia NOUY uag
Y1 f3sesuiludesilsuTuman (Model Modification) tiiel#nan133+u18

Y

T
NaN133ININYI
A Y ' A

TaaninugnAng duFedenniiga FaasasuTmaa'ld 2 uwama de 1) msdsy
a 4 a 4 ' A g
mswes NI ngaNuelsUsiu-anundsdsiusivvesanuaaiamaouvesa s

(% Y @ a 4 a s = [ @ Yo I dy
ﬁ'ﬂlﬂ@]ul@ uag 2) ﬂ'liﬂiUW'liﬂJm@iﬁﬂﬂmﬂiﬂcﬁ G]NWaﬂ'IEJWﬁ\‘]ﬂ'liﬂiﬂl!ﬁﬂﬂulﬂﬂﬂﬁﬂulﬂu 13|

a 4 o a 1 1 aa ] [ I'4
ﬂTﬁ’Jlﬂi1$‘ﬁll‘ﬂ°ﬂﬁ]1%1?]%“15\11?]5\1?(%}1@ WU ﬂW\Iﬁﬁuﬂl@ﬂﬂ1ﬁﬂﬁﬂl@ﬂ@ﬁﬁ1ﬁ’luﬂl@ﬂulﬂ’duﬂ?]i
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() 17 596.587 (NoUUT 773.699) AADA Degree Freedom (df) 1M1A1 73 (ABUTU 76)
AADANATDD p-Value 1110V 0.000 1FUABINUNDULTY A1dDATATZAUAIUNANNAY
nfSeuien (CF) M1AU 0.886 (Nou1l5u 0.848) aasiitaszauanuaeandout/isumen (TL)
MR 0.836 (MBUUTV 0.790) MAANuAaIARasuveId D lugUvessInveslinunay
MAUAAIEDIVDIANNAAIAIAABY TAs1lTE i (RMSEA) 1171 0.136 (NoU1lS1 0.154)
1T W 1 [ Y I U 4 9 %
SRMR 191171 0.080 (Nau15v 0.076) Taasauuaaslmriuinluaaeenlsenouaennasiny
Foyadalszany luszauthunats daulsdunaldiian R2 521919 0.372-0.925 naas1dds

Y
A131900 il

15199 4.5 Llﬁﬂ\imﬂfﬂi‘ﬂi%iﬂﬂ!?iWﬂiJLLUUﬁTﬁ@QL%QIﬂiQﬁ%}N

framils B | wumSmnasgu [SE. | CR. | p-value R’

Al3 ON 0.861
CE -1.645 -0.997 0.948 | -1.735 | 0.083 | 0.531-0.613
1Q 0.173 0.124 0.494 | 0351 | 0.726 | 0.498-0.822
SERQ -0.346 -0.513 0.125 | -2.762 | 0.006* | 0.671-0.925
SYSQ 2.721 2.198 0.717 | 3.794 | 0.000* | 0.372-0.671
Al4 ON 0.714
CE -0.583 -0.396 0.438 | -1.332 | 0.183 | 0.531-0.613
1Q 0.605 0.486 0.239 | 2.530 | 0.011* | 0.498-0.822
SERQ -0.229 -0.380 0.049 | -4.671 | 0.000% | 0.671-0.925
SYSQ 1.080 0.978 0.257 | 4203 | 0.000% | 0.372-0.671

Al3 ON 0.861
Al4 -0.388 -0.346 0.232 | -1.675 | 0.094 0.714

Al5 ON 0.520
Al3 0.522 0.548 0.042 | 12.478 | 0.000% |  0.861
Al4 0.262 0.245 0.047 | 5582 | 0.000% | 0.714

[

* P AYN A DaNIEA 0.05

a Y Y a Yo 1 dy
NATTWUFTAINANITUATIECHUNWNAU ﬁ1h1iﬂﬁﬂ1ﬂﬁ§ﬂwaqﬂﬂﬂﬁ61ﬂu

1. Tadeninanemssuilss Temd (a13) UsznenTdae
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SIS

1) AUMNIZUU (SYSQ) Tinauinaem3iuilse Temineeiiiod g
NNEADA (b= 2.721, p-value < 0.000)
a =} 1 o Y o ] =}
2) AUNINNITVINT (SERQ) UHaauaon155vilss Teriind1all
W AN DA (b =-0.346, p-value < 0.006)

3) Yszaumsald14 () hifinanenmsiuisy Towil (p-value =

1 1 [ 4
4) punmdeya (1Q) lulinanemssuilse Tomi (p-value = 0.726)
o 1 [} 1 Y] 4

5) miiugmmqw (A14) lluﬁwammﬁuiﬂiﬂﬂ%u (p-value =

0.094)
v AA 1 [ ' Y
2. dglinanomssuianudie (A14) Uszneuliae

1) AUNNTZVY (SYSQ) HHauInaemssuianudeedsliisd i
NNEADA (b= 1.080, p-value < 0.000)

2) AUNINNITUTNT (SERQ) Hinaauaen1ssuiaiiuitend el

v o w

WodAYNIana (b =-0.229, p-value < 0.000)
3) punMdoya (1Q) Inaulnaemsiuinnudiwegniiiadiagnig
a0f (b= 0.605, p-value = 0.011)
4 9 = 1 [ 1
4) Yszaumsaid ¥ (CE) hilinanomsiuinudie (p-value = 0.183)
3. Javentimanems 1SN (A15) Uszaenlidre

@ 4 ' a a 1
1) MssuiseTead (A13) Trauinaon1s1¥uIn1593 906190

@ @

WA AN DA (b =0.522, p-value < 0.000)

v 9 1 =\ 1 Y a a [} =
2) NIITUINITUIY (A14) UNAVINABNITIFUINITVII0819%

@ o

WedAYN1ada (b = 0.262, p-value < 0.000)
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UNN 5

a 9
a3l endsawa uazverauenuy

= [ v A 9 = a .

mMsanyINseausutazmsaaaulalunisleauma Iulagn19n1599 Mobile
¥ 9
Banking I10M3%0 918 noanuuetinasnuiedoslumangunuuriuns uazlSumma 91n
[ % 1 o =] I3 d' d' =< [ 9 14 ti'
QUA0INTINIY 385 AU UIpgseasdiive iefnw 1) Jatednyuzdoyallszmnimans 7
9 v

dawanonisaadulagenosnuiirvdiunednamsusuinisveslszsins lutua

=3 [ [ Y = a d' 1 1
pyunnNrINAItazlIvama 2) Taasnmsseuiumsldaumalulagnansiunainano

2 v
nmsaadulageneanusmmuteNanTY 5115V szrns TuwangunwunIuAsIaz
v 9

Ysumma uaz 3) Jovsgunmuesssunamsaumd AdewasomsaadulaFenoanusaunIu
polwansusuinsveslszrns luwangunnumunsuazdSumma auwsoaglnald

Y
aaae i

=
51 ﬁ’jﬂf\lﬂﬂ1iﬁﬂ‘]ﬂ]

9 a

o , ' 3 A g
1. geounuvaeuaua u vl uan i (70.4%) 5990901A0HIY (27.5%) Loz

MANIEEN (2.1%) Joguiniganosae 46 Yau'll (23.4%) se9annon19 26-30 11 (28.3%)
31-35 1) (18.4%) 41-45 1 (9.1%) 21-25 1) (4.9%) Tszaumsan¥ Sy aT (48.8%) Haggand
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COE No. MU-CIRB 2024/046.2604

Mahidol University Central Institutional Review Board (MU-CIRB)
Certificate of Exemption

Protocol No.: MU-CIRB 2024/137.0904
Title of Project: Study on Acceptance and Decision-Making in the Utilization of Financial Technology:
A Case of Mobile Banking for Buying and Selling Investors at the Suburban: Area of Bangkok

Metropolitan

The criteria of Exemption: Research involving the use of survey and interview procedures:
- Recorded information CANNOT readily identify the subject (directly or indirectly/linked) OR
- Any disclosure of responses outside of the research would NOT place subject at risk (criminal, civil
liability, financial, employability, educational advancement, reputation)
Approval Includes:
1) Principal Investigator: Mr. Baworanan Khanngoen
Affiliation: College of Management, Mahidol University
Research Site: College of Management, Mahidol University
Submission Form Version Date 23 April 2024
Protocol Version Date 9 April 2024
Self-Administered Questionnaire Participant Information Sheet Version Date 23 April 2024

Questionnaire Version Date 9 April 2024

MU-CIRB is in full compliance with International Guidelines for Human Research
Protection such as Declaration of Helsinki, The Belmont Report, CIOMS Guidelines and the

International Conference on Harmonization in Good Clinical Practice (ICH-GCP)

Date of Approval: 26 April 2024

Be 5

(Associate Professor Dr. Penchan Pradubmook Sherer)
MU-CIRB Chair

Signature of Chairperson:

* See list of Co-Investigators at the back page
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List of Co - Investigators

1. Asst. Prof. Kittichai Rajchamaha

All MU-CIRB Approved Investigators must comply with the Following:
Conduct the research according to the approved protocol.
Conduct the informed consent process without coercion or undue influence, and provide the
potential subjects sufficient time to consider whether or not to participate.
Use only the Consent Form bearing the MU-CIRB Approval stamp.
Obtain approval of any changes in research activity before commencing and informed research
participants about the changes for their consideration in pursuing the research.
Timely report of serious adverse events to MU-CIRB and any new information that may adversely
affect the safety of the subjects or the conduct of the trial.
Provide MU-CIRB the progress reports at least annually as requested.
Provide MU-CIRB the final reports when completed the study procedures.

MU-CIRB Address: Office of the President, Mahidol University, 4th Floor, Room Number 411
999 Phuttamonthon 4 Road, Salaya, Nakhonpathom 73170, Thaitand

Tel: 66 (0) 2849 6224, 6225 Fax: 66 (0) 2849 6224

E-mail: mucirb@gmail.com

Website: http.//www.sp.mahidol.ac.th
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