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at a CAGR of almost 12% during the forecast period. August 13, 2021
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1. Industry Analysis through the application of experiential learning

2. Market & Customer Analysis through the application of experiential learning
3. Product / Service Analysis through the application of experiential learning
4. Competitor Analysis through the application of experiential learning

5. Financial Analysis through the application of experiential learning

6. Operation & Team Analysis through the application of experiential learning

CE = Concrete Experiene, RO = Reflective Observation, AC = Abstract Conceptualization, AE = Active Experimentation

MMNN 2.3 OETEL Method

nu: Sukavejworakit, et al. (2018)
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MNWN 3.2 US sex toy market
11: Share & Trends Analysis Report By Product (Vibrators, Penis Rings, Anal Toys, Dildos), By Type
(Male, Female), By Distribution Channel (E-commerce, Specialty Stores, Mass Merchandizers),

By Region, And Segment Forecasts, 2023 — 2033
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MNN 3.3 Sex toy market
11: Share & Trends Analysis Report By Product (Vibrators, Penis Rings, Anal Toys, Dildos), By Type
(Male, Female), By Distribution Channel (E-commerce, Specialty Stores, Mass Merchandizers),

By Region, And Segment Forecasts, 2023 — 2033
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Saudi Arabia, Iraq, Iran, Kuwait, United Arab Emirates, Mauritius, The Maldives,
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Age
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@ 18- 22 years old
@ 22 - 30 years old
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@ 50 - 60 years old
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What region do you live in?
dwmau 130 da

@ Americas (North America, South
America, Central America, Caribbean)

@ Asia Pacific (Central & South Asia,
Mortheastern Asia, Southeastern Asia,
Australia and Oceania)

@ Europe (Northern Europe, Southern
Europe, Eastern Europe, Western
Europe)

@ Middle East/Africa (Middle East,
Morthern Africa, Southemn Africa)
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Monthly income
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@ less than 500 USD §
@ 500-1000USD §

@® 1000 - 5000 USD $
@ 5000 - 10,000 USD $
@ Upper 10,000 USD $
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educations level
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@ No schooling
@ Frimary education
@ Bachelor's or equivalent level

@ Master's or equivalent level
A @ Doctoral or equivalent level
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What types of sex toys have you used?
dmay 130 0a

Dildo 28 (21.5%)
Vibrators - 124 (95.4%)
Hands-Free Vibrators —6 (4.6%)
Finger Vibrators 4 (3.1%)
0 25 50 75 100 125

d’ d' 1 (J ] 9
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If you want to buy a sex toy, where do you buy it from? (You can answer more than 1 question)
Amay 130 1a

Sex shop 7 (5.4%)
Department Store 7 (5.4%)
eCommerce Websites 86 (66.2%)
Direct Sales 11 (8.5%)
Catalogs 7 (5.4%)
Social Media Platform 72 (55.4%)
0 20 40 60 80 100
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MNN 3.13 LLﬁ'ﬂQﬁ'ﬂ"l‘L!“VI“VIﬂ’e]iJWJ’E)fJ'N‘]_]iZGMﬂ'i“]S’E)

=1

U o
N §I98Y

s A Rl o s @ Aa A ' @
ll'JL‘]JL@]’E)ﬁ ﬁi@Qﬂﬂim‘HﬂﬂﬂﬁlﬂﬁLLU’]J’GT“LJL‘]JU‘VIH?J‘JJ‘JJ"IWVIQ’@ Llﬁgjﬂﬂﬁ'lluil']ﬂ‘l]ﬂﬂz

k2
cLliff)tNTL‘l‘VlN eCommerce Website 1101 Social Media Platform



o UEAAIIIMNNYUAIDI15ZHINITUAIIY

How much does it cost to buy each sex toy?
dmay 130 #a

@ Any Price

@ Under $25

© $25 to $50

@ $50 to $100
@ $100 to $200
@ $200 & Above

M 3.14 1AAIAINNQUAIRENYIZINTTUATIY
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What brand of sex toys do you buy and regularly? (Be ready to explain the reason for your purchase

in the next space)
fmay 130 Ua

Dame —16 (12.3%)
Maude —6 (4.6%)
Smile Makers —32 (24.6%)
Ohnut 9 (6.9%)
Je Joue 14 (10.8%)
Tabu 11 (8.5%)
Crave 5(3.8%)
Unbound
Lelo 17 (13.1%)
Tenga (Iroha) 11 (8.5%)
0 10 20 30 40
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-48 (36.9%)
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What are the main reasons that make you choose a particular brand of sex toys?
Amay 130 ¥a

® price

@ popular
@ Function
@ Design

= A v A &
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Product factors that affect your decision to purchase Sex toy ( Innovation and Design )
Armay 130 1

&0
78 (60%)

60

40

31 (23.8%)

2 21 (16.2%)

0(0%) 0(0%)
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Product factors that affect your decision to purchase Sex toy ( Packaging Design )
Aoy 130 ta
B0
52 (40%)

47 (36.2%)
40

31 (23.8%)
20
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0
1 2 3 4 5
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o uaafSuandiwanomsandulageluGos Tracking sex wellness Data

Product factors that affect your decision to purchase Sex toy ( Tracking Sex wellness data)
Awmay 130 ¥a

41.5%
b 51 (39.2%)

20 23 (17.7%)

0(0%) Bl
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This product is a healthy sex toy product. You can customize the timing of your orgasm with Al,

inspired by the movement of your fingers. And you ca...d is suitable for you? If it is inappropriate, why?
Awmau 130 1a

@ appropriate + interested
@ Maybe
® No

d' A 1A dy a [ '3 4
NNN 3.20 memmﬁu“lwie'lumwewammmmemmuﬂ Plearn
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How much price are you willing to pay for this product?
Ay 130 ¥a

@ Any Price

@ Under $25
$25 to $50

@ S50 to $100

@ 5100 to 5200

@ 5200 & Above

/' 29.2%

PNA 3.21 LLﬁﬂQﬂ’J”I?Jf"l"lﬂﬁ’hﬁhi"l‘ﬂ”l‘ﬁ?lﬂ?]%%fl]"lfl@]@WE@]ﬁﬂ!"ﬁﬂlﬂﬁLlUiUﬁ Plearn

A Y o
NN }IY

37

Y
11M3 1¥ngualeg1anIgmseenuUULas M3 IFNUNDN 41% o1adadulade

= 4 & = ' A < : o
31% uanudulanez e IﬂﬂiTﬂTﬂﬂWﬂ’Jﬁ]g‘*}m@Qﬂ 50-100 ADADITHIY Taguuiniglu

i1 1 Y
ﬂ'Ii’E]’E]ﬂl,nJ‘]_lNaﬁﬁ/mq{{ﬂ1ﬂ!,nJ‘U‘1/]ﬂﬁ"ﬁ]‘UGﬂﬂﬂ%ﬁlﬂﬁﬁwaﬁﬂﬂﬁﬁﬂﬁui%‘%@ NUIMNITDBNLUUL

[ 4 [ 1 J v Aa 4
VFTYNUN g (5) Wianssuazmseenuuulnanonensaadulade g (4) 40% uay

k4
940911 gaUIN (5) 36% Tudruvesudanssuuazmsesnuuniainlunmsdaduleie g

J { v {
(4) 60% LLAZTDIAINN gINIn (5) 23.6% mmmuﬂﬁ'mLffu"lﬂ‘ﬁmmﬂismmzmiaammuﬁ

u& 4 v v o ' s v v &
i]\‘]bl"l]@“]5@]1@Iﬂﬂlﬂw1$ﬂ1ﬂﬂ1uu3@ﬂﬁﬁﬂ 1uﬁ3um@qﬂ15lﬂﬂm@yaﬂ’]uq6ﬂﬂ1337]1\1!Wﬁ@1mﬂ1!

2 . A 3 9 92
N131a00 (option) LHOINNNANMINVUDYAFTUNNIENINNAIAN 1R (3) 41.5% TOIDINT TI(4)

39.2%



38

UNN 4

UAHNITANAN

4.1 m3uuangaivang (Segmentation)

Market Segmentation

Sex wellness
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4.2 mstaennganiviang (Targeting)

Market Targeting
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4.3 MIMEAWHUINIMIAMA (Positioning)

Market Positioning
Sex wellness
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d
4.4 ﬂﬁq7]ﬁ7nﬂﬂ1§ﬂ a1 (4Ps)

do Aa o J
4.4.1 NAGNTAINANNUN

What types of sex toys have you used?
Amay 130 va

Dildo 28 (21.5%)
Vibrators - 124 (95.4%)
Hands-Free Vibrators —6 (4.6%)
Finger Vibrators | —4 (3.1%)
0 25 50 75 100 125

td' d' 1 % ] 9
MNN 4.4 1aAI5IANVON Sex toy Tlﬂ@]il@l’)’ﬂﬁl'l\iﬂi%%']ﬂii%

A Y o
NN }IY

Vibrator 55%
Anal toys

Dildo

Lubricant

Love egg(s)
EDSM-equipment
Penis-/vagina-/breast-pump
Masturbator or sex doll

Cock ring or sleeve

Strap-on

0% 10% 20% 30% 40% 50% 60% 70%

Share of female respondents
NN 4.5 Most popular sex toys among women in the United States in 2022, by product type

17: Published by Statista Research Department, Apr 17, 2023
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ﬂﬂ"lﬁ 4.6 Sex Toys Market Size

VU181 1. Share & Trends Analysis Report By Product (Vibrators, Penis Rings, Anal Toys, Dildos),
By Type (Male, Female), By Distribution Channel (E-commerce, Specialty Stores, Mass
Merchandizers), By Region, And Segment Forecasts, 2023 — 2030.
2. Global Adult Vibrator Market 2021-2025 The analyst has been monitoring the adult
vibrator market and it is poised to grow by $ 5. 22 billion during 2021-2025, progressing
at a CAGR of almost 12% during the forecast period. August 13, 2021

Nn: Report Linker
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MNN 4.7 Design product
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Application Concept
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4.4.4 pagnsAumslavan 1agmMsaua3NNMsIe (AIDA Model)
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* Premium
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RICHSTARTER

Step Bros Dildo Key-chains: Nerdtale's early bird collection

A miniature-keychains-shaped of the sex
toys produced from the Merdtale's first
collection inspired by the Mario video
games

Croated by

nerdtale

21 backers pledged €589 to help bring this project to life.
£ Lastupdated July 24, 2023

PNA 5.4 Step Bros Dildo Key-chains: Nerdtale's early bird collection 4L ﬂﬂﬁ%ﬂﬁhﬁﬂﬁi:@]m{‘m
WU Kick starter
ETRE https://www.kickstarter.com/projects/nerdtale/step-bros-dildo-key-chains-nerdtales-early-

bird-collection
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-mBkuld 2,201,727 | 2,170,644 | 2381560 | 2,520,477 | 2,659,394
- gﬂwﬁmsﬁﬁﬁwﬁu 1,812,500 | 181,250 181,250 181,250 181,250
_afendudd gt 730,437 95,625 65,625 95,625 80,625
- afeningAui iy 656,250 65,625 65,625 65,625 65,625
- FrsgAutug 270,833 270,833 270,833 | 270833 | 270,833
swumasilahl () 18,843,112 | 15,273,259 | 16,574,592 | 18,223,925 | 19,828,259
RUaAnUNGe - AR e 6,875,638 | 15,593,004 | 25,184,038 | 35,300,737
RUeAnIaogNBIzHINGA (N-1) | 6,875,638 | 8717366 | 9,591,033 | 10,116,700 | 10,687,366
Ruaanuriae - Uaeaa 6,875,638 | 15,593,004 | 25,184,038 | 35,300,737 | 45,988,104
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8M3 P i 2 i 3 i 4 i s
FunIng
FunSwdnyudou
- Quaauazidulusuing 6,875,638 | 15,593,004 | 25,184,038 | 35,300,737 | 45,988,104
_qwiin1sd 1,812,500 | 1,993,750 | 2,175,000 | 2,356,250 | 2,537,500
- ghonaumdiiagy 730437 | 826062 | 891,687 987312 | 1,067,937
- afoniagan 656,250 | 721,875 787,500 853,125 918,750
swAUNS Ny Uy 10,074,825 | 19,134,691 | 29,038,224 | 39,497,424 | 50,512,290
Funsndons
- fiaunaznsdfuilye - - - - -
- Aailgnads - - - - -
- seasnsgunaal 200,000 | 200,000 200,000 200,000 200,000
- UIHUY 500,000 | 500,000 500,000 500,000 500,000
- gulnsaldninau 500,000 | 500,000 500,000 500,000 500,000
- lFenouduiivau 1,812,500 | 1,812,500 | 1,812,500 | 1,812,500 | 1,812,500
swauUNSNIa3 3,012,500 | 3,012,500 | 3,012,500 | 3,012,500 | 3,012,500
Wn Audeus Az 582,500 | 1,165,000 | 1,747,500 | 2,330,000 | 2,912,500
swaunSndnnsgns 2,430,000 | 1,847,500 | 1,265,000 | 682,500 100,000
sFUNINE 12,504,825 | 20,982,191 | 30,303,224 | 40,179,924 | 50,612,290
witduazdmveudves
wiidumaiou
Cdmiimsd 656,250 | 721,875 787,500 853,125 918,750
s auuen 656,250 | 721,875 787,500 853,125 918,750
wiausTETEM 541,667 | 270,833 - 270,833 | - 541,667
Smi Y 1,197,917 | 992,708 787,500 582,292 377,083
FINVOUNIVDY
- Quasnu 2,500,000 | 2,500,000 | 2,500,000 | 2,500,000 | 2,500,000
-mlsazau 8,806,008 | 17,489,483 | 27,015,724 | 37,097,632 | 47,735,207
FIAIUVBUIVDA 11,306,908 | 19,989,483 | 29,515,724 | 39,597,632 | 50,235,207
sumiaumazaveudves 12,504,825 | 20,982,191 | 30,303,224 | 40,179,924 | 50,612,290
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TATRERIRY)

nIZUARUAAGNE i 1 i 2 i3 i 4 Ui s
-mlsgns 8,806,908 | 8,682,575 | 9,526,241 | 10,081,908 | 10,637,575
- andousim 582,500 582,500 582,500 582,500 582,500
NIZUARIUAAINS 9,389,408 | 9,265,075 | 10,108,741 | 10,664,408 | 11,220,075
AITHARUAAGNT i -3,312,500
AILUARUAAGND i 9,389,408
AILUARUAATNT 2 9,265,075
nssuainangns - i 3 10,108,741
nssuaiuangms - i 4 10,664,408
nssuaiuangns - I s 11,220,075
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a Y =~ dy
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uAanAtagugns (NPV) 1 31,569,070 110 Taglisaswaneuunilumsadu (IRR) 284.17%

Q
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NszoznaInunu (Payback) 1.706 1 130 2 1 8 1Aou uazligadunuodi 4859 Fu

Y a J
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BC Ratio 1053 1M
o IWandUUNU 1UNITAINY (IRR) 284.17%
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ARUNY 4859 By
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HUDEOUMINNGANISUNIAATUIWB Sex toy

Part 1: General Data
1. Gender
O Female
O Male (End of quesionair)
2. Are you under 18 years old?
O Yes (end of questionnaire)
O No
3. Have you ever used a Sex toy?
O Yes

O No (end of questionnaire)

Part 2: Basic information

1. Age
O 18 -22 years old O 22-30 years old
O 30-40 years old O 50-60 years old

2. What region do you live in?
O Americas (North America, South America, Central America, Caribbean)
O Asia Pacific (Central & South Asia, Northeastern Asia, Southeastern Asia, Australia and Oceania)
O Europe (Northern Europe, Southern Europe, Eastern Europe, Western Europe)
O Middle East/Africa (Middle East, Northern Africa, Southern Africa)
3. Monthly income
O less than 500 USD $ O 500-1000 USD $
O 1000 - 5000 USD $ O 5000 - 10,000 USD $

O Upper 10,000 USD $



4. Educations level
O No schooling O Primary education
O Bachelor’s or equivalent level O Master’s or equivalent level

O Doctoral or equivalent level

Part 3: Sex toy purchasing behavior and marketing factors that affect consumer purchasing
decisions.
1. What types of sex toys have you used?

O Dildo O Vibrators

O Hands-Free Vibrators O Finger Vibrators

2. If you want to buy a sex toy, where do you buy it from? (You can answer more than 1 question)

Sex shop
O Department Store O eCommerce Websites
O Direct Sales O Catalogs

O Social Media Platform

3. How much does it cost to buy each sex toy?

O Any Price O Under $25
O $25to0 $50 O $50to $100
O $100 to $200 O $200 & Above

4. How many sex toys do you have?
O1 O 2 O more than 3
5. At what time do you most like to use sex toys?
O Morning O Afternoon
O Evening O Before Bedtime
6. What are the main reasons that make you choose a particular brand of sex toys?
O Price O Popular

O Function O Design



7. What brand of sex toys do you buy and regularly? (Be ready to explain the reason for your purchase

in the next space)

O Dame

O Smile Makers

O Je Joue
O Crave

O Lelo

8. Explain the reason for your purchase.

O Maude
O Ohnut
O Tabu

O Unbound

O Tenga (Iroha)

- Product factors that affect your decision to purchase Sex toy (brand reputation)

——

1

2]

4

5

- Product factors that affect your decision to purchase Sex toy (orgasm )

1

2

3

4

5

- Product factors that affect your decision to purchase Sex toy (Packaging Design)

3

4

S

- Product factors that affect your decision to purchase Sex toy (safety)

1

2

3

4

5

- Product factors that affect your decision to purchase Sex toy (Tracking Sex wellness data)

1

2

3

4

5

- Product factors that affect your decision to purchase Sex toy ( Innovation and Design )

1

2

3

4

5

- Price factors that affect your decision to purchase Sex toy (The price is suitable for the quality)

1

2

3

4

5




- Price factors that affect your decision to purchase Sextoy (Affordable price compared to

other brands)

- Factors in distribution channels that affect your decision to purchase Sex toy (Easy to buy)

1 2 3 4 5

- Factors in distribution channels that affect your decision to purchase Sex toy (Products are

organized into clear categories.)

IEREREN

- Factors in distribution channels that affect your decision to purchase Sex toy (Placing products

1 2

in position that is easy to see.)

1 2 3 4 5

- Promotional factors that affect your decision to purchase Sex toy (Advertising in various media)

| 1 2 3 4 5

- Promotional factors that affect your decision to purchase Sex toy (Product display at the point of sale)

Telsle]s)

| 2
- Promotional factors that affect your decision to purchase Sex toy (Discounts, exchanges, giveaways)

1 2 3 4 5




This product is a healthy sex toy product. You can customize the timing of your orgasm with Al,
inspired by the movement of your fingers. And you can track your sexual health values through the
application. Do you think this is a product that interests you and is suitable for you? If it is
inappropriate, why?

O appropriate + interested

O Maybe

O No

What is your opinion on our sex toy product (Plearn Wellness sex toy)?
What is your opinion on the product appearance and design of This sex toys? Do you think it is
appropriate or should the product appearance be changed? What direction is the design? (see
illustration above)
How much price are you willing to pay for this product?

O Any Price O Under $25

O $25 to $50 O $50 to $100

O $100 to $200 O $200 & Above



What channels do you think of this sex toy products should be communicated to? (Please choose
only 3 answers)
O Television
Radio
Telephone/Mail
Newspapers/Magazines/Books Signs in department stores/media at points of sale
Internet/E-mail /Social media
Event

Dealer

o O O O O O O

Brochures/leaflets
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