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https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=These+factors+are+%E2%80%9Cenvironmental+and+social+awareness%E2%80%9D%2C+%E2%80%9Cprogressiveness%E2%80%9D%2C+%E2%80%9Ctrust%E2%80%9D+and+%E2%80%9Ctradition%E2%80%9D.+The+factor+with+highest+importance+was+%E2%80%9Ctrust%E2%80%9D.+In+both+the+surveys%2C+women+and+men+rate+this+factor+as+very+important.&btnG=%22%20/l%20%22d=gs_cit&t=1697879043965&u=%2Fscholar%3Fq%3Dinfo%3Alw2rQKeA72cJ%3Ascholar.google.com%2F%26output%3Dcite%26scirp%3D0%26hl%3Den%22%20/t%20%22_blank
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=These+factors+are+%E2%80%9Cenvironmental+and+social+awareness%E2%80%9D%2C+%E2%80%9Cprogressiveness%E2%80%9D%2C+%E2%80%9Ctrust%E2%80%9D+and+%E2%80%9Ctradition%E2%80%9D.+The+factor+with+highest+importance+was+%E2%80%9Ctrust%E2%80%9D.+In+both+the+surveys%2C+women+and+men+rate+this+factor+as+very+important.&btnG=%22%20/l%20%22d=gs_cit&t=1697879043965&u=%2Fscholar%3Fq%3Dinfo%3Alw2rQKeA72cJ%3Ascholar.google.com%2F%26output%3Dcite%26scirp%3D0%26hl%3Den%22%20/t%20%22_blank
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https://dk.upce.cz/handle/10195/42541
https://dk.upce.cz/handle/10195/42541
https://dk.upce.cz/handle/10195/42541
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https://link.springer.com/article/10.1186/s12960-021-00620-0
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