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Product Experience

(Product or service that satisfies a customer's
demand)

Place

(The place where the product is sold and, in some
cases, advertised)

Price
(The cost paid by the customer)

Promotion

(Advertising, public relations and promotional
strategies)

(Discover and map out the full Customer Journey
on your own brand — in your own country.)

Everyplace (Everywhere)

(Develop your knowledge of new media and
channels the way a chef masters new ingredients)

Exchange

(Start by calculating the value of your customers —
and what their attention, engagement and
permission are worth to you)

Evangelism (Engagement)
Find the passion and emotion in your brand.

Inspire your customers and employees with your
passion.

Fig. 1. Comparison 4Ps and 4Es concepts
(Source: Developed by authors using Fetherstonhaugh (2009), Poulou (2018), Carter (2021))
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