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M3199 2.2 msfSeufeunsaiAinua1eg MuIAa Honeybee Leadership

No | Honeybee element Extent to conform
None Least Moderate Most

1| M3viaynans CASS, GLAS, | EX, HACO, AUTO,
(Developing PHAR, TYP CONS
People)

2 | anwduwiusiy | EX HACO, CASS,
WD AUTO, GLAS,
(Labour Relations) PHAR, CONS, TYP

3| MSTNEINUNIY PHAR EX, HACO, CASS,
(Retaining Staff) AUTO, GLAS,

CONS, TYP

4 | MIMWHUMSAY TYP HACO, CASS, | EX, CONS
N9A (Succession AUTO, GLAS,

Planning) PHAR

5 | myldquainy HACO, AUTO | EX, CASS, GLAS,
WA PHAR, CONS, TYP
(Valuing Staff)

6 | dsgsuusnig TYP EX, CASS, HACO, GLAS,
uazAnduing AUTO PHAR, CONS
(CEO and Top
Team)

7 | 939553% (Ethical EX, HACO, CASS,
Behavior) AUTO, GLAS,

PHAR, CONS, TYP
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Honeybee element

Extent to conform

None Least Moderate Most

8 | ywwesszozlng CASS,GLAS | EX, HACO, AUTO,
Winszoz Ina PHAR, CONS, TYP
(Long-Term
Perspective)

9 | mandsunlag HACO, CASS, | EX, GLAS, PHAR,
94ANT AUTO, TYP CONS
(Organizational
Change)

10 | #@1ANISIU EX, CASS | AUTO, HACO, GLAS,
(Financial Markets TNgP PHAR, CONS
Orientation)

11 | ANUTUAAYOUAD HACO CASS, GLAS | EX, AUTO, PHAR,
Aunadow CONS, TYP
(Responsibility for
Environment)

12 | ANusUHareUne HACO, CASS EX, AUTO, PHAR,
#aAN (Social GLAS CONS, TYP
Responsibility
(CSR))

13 | giidawlddaude PHAR HACO EX, CASS, AUTO,
(Stakeholders) GLAS, CONS, TYP

14 | UnuImuay GLAS CASS, CONS, EX, HACO, AUTO,
Adovienilugsne TYP PHAR
(Visions Role in
the Business)
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No | Honeybee element Extent to conform
None Least Moderate Most

15 | madadula GLAS, | EX, HACO, TYP

(Decision Making) CONS CASS, AUTO,
PHAR

16 | MIIANITAULDA GLAS EX, HACO, CASS, AUTO,
(Self- TYP PHAR, CONS
Management)

17 | M3MausIunu PHAR, GLAS EX, HACO, CASS,
(Team Orientation) CONS AUTO, TYP

18 | IMUBITY GLAS CONS EX, HACO, CASS,
(Culture) AUTO, PHAR, TYP

19 | msutafunag CASS, GLAS, | EX, HACO, AUTO,
HI RGP TYP PHAR, CONS
(Knowledge
Sharing and
Retention)

20 | anwAnsle PHAR HACO, CONS | EX, CASS, AUTO,
(Trust) GLAS, TYP

21 UIANTTU HACO, CASS, EX, AUTO, GLAS,
(Innovation) PHAR CONS, TYP
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No | Honeybee element Extent to conform
None Least Moderate Most
22 | ANUKNWUYD HACO, | AUTO,CONS | EX, CASS, GLAS,
WUNU (Staff PHAR TYP
Engagement)
23 | AN (Quality) EX, HACO, CASS,
AUTO, GLAS,
PHAR, CONS, TYP

Note: EX = ExxonMobil; HACO = Haco Group, CASS = Cassava;, AUTO =
Automotive Parts Company; GLAS = Small Glasses Business; PHAR = Pharmaceutical Company;
CONS = Construction Consultant; TYP = Tung Yee Peng Community-Based Social Enterprise;
None = 11 e11150521) 19 ; Least = #9AAd091108; Moderate = 70Ana 041111 219; Most =
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16. M39AN15AULBY (SelF-Management) [ e— . s W11
17. M35 WAY (Team Orientation) 86%
18. TAUETTY (Culture) 93%
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