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M3199 5.3 1J53mmm5s1ﬂ"l€1'®m1suazmsna§ U1 1-5 vo 3t dane anl 13d S1va
18m3 Panams i1 2 Vi3 Vi 4 Vi s
8 ADL

3
IM1INATIUVIND T

2
Moji Matcha (12 ¥/set) 175200 21024000 | 262,800.00 | 34164000 |  444,132.00|  488,545.20

2
Pancake Matcha (6 F/set) 175200 15768000 | 19710000 | 25623000 |  333,099.00|  366,408.90
Grilled sticky rice matcha 175200 21,02400|  26280.00 34,164.00 441320 4885452
s (@sndoulv@emomn
Tanazdaustadiin) 175200 16644000 | 208,050.00| 27046500 | 35160450 |  386,764.95
me1mmazumna§unﬂszmm 700800 | 55538400 | 694230.00|  902,499.00 | 1,173,248.70| 1,290,573.57
3197 5.4 Yszanamasnglddszinnnsesan Ui 1-5 veausHn daue as1l dha $1fa
T18M3 USanams i1 2 i3 i 4 s
e A1l

mﬂi'méu
Clear Matcha (Hot) 6,936.00 971,040.00 | 1,213,800.00 1,577,940.00 2,051,322.00 2,256,454.20
Clear Matcha (Iced) 3,480.00 504,600.00 630,750.00 819,975.00 1,065,967.50 1,172,564.25
Matcha Latte (Hot) 3,480.00 539,400.00 674,250.00 876,525.00 1,139,482.50 1,253,430.75
latte (Iced) 3,480.00 556,800.00 696,000.00 904,800.00 1,176,240.00 1,293,864.00
Coconut Matcha 3,480.00 539,400.00 674,250.00 876,525.00 1,139,482.50 1,253,430.75
Coconut Whip Matcha 3,480.00 591,600.00 739,500.00 961,350.00 1,249,755.00 1,374,730.50
Fuji-san Matcha (Signature) 3,480.00 609,000.00 761,250.00 989,625.00 1,286,512.50 1,415,163.75
imm‘;mﬁluﬂismw Matcha 27,816.00 | 4,311,840.00 | 5,389,800.00 7,006,740.00 9,108,762.00 | 10,019,638.20
Coffee
Americano (Hot) 2,088.00 125,280.00 156,600.00 203,580.00 264,654.00 291,119.40
Americano (Iced) 2,088.00 135,720.00 169,650.00 220,545.00 286,708.50 315,379.35
Espresso (Hot) 2,088.00 146,160.00 182,700.00 237,510.00 308,763.00 339,639.30
Espresso (Iced) 2,088.00 156,600.00 195,750.00 254,475.00 330,817.50 363,899.25
Latte (Hot) 2,088.00 167,040.00 208,800.00 271,440.00 352,872.00 388,159.20
Latte (Iced) 2,088.00 177,480.00 221,850.00 288,405.00 374,926.50 412,419.15
Cuppuchino (Hot) 2,088.00 167,040.00 208,800.00 271,440.00 352,872.00 388,159.20
Cuppuchino (Iced) 2,088.00 177,480.00 221,850.00 288,405.00 374,926.50 412,419.15
Mocca (Hot) 2,088.00 167,040.00 208,800.00 271,440.00 352,872.00 388,159.20
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Mocca (Hot) 2,088.00 177,480.00 221,850.00 288,405.00 374,926.50 412,419.15
ﬂmﬂ?mﬁluﬂizm‘n Coffee 20,880.00 | 1,597,320.00 | 1,996,650.00 2,595,645.00 | 3,374,338.50 | 3,711,772.35
Cacao
Cacao (Hot) 2,784.00 194,880.00 243,600.00 316,680.00 411,684.00 452,852.40
Cacao (Iced) 2,784.00 208,800.00 261,000.00 339,300.00 441,090.00 485,199.00
Vocalno (Signature) 1,392.00 111,360.00 139,200.00 180,960.00 235,248.00 258,772.80
‘nmﬂ?mﬁuﬂizmﬂ Cocao 6,960.00 515,040.00 643,800.00 836,940.00 | 1,088,022.00 | 1,196,824.20
Italian Soda/Water
Lime Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Lime Honey Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Yuzu Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Passion Fruit Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Strawberry Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Rasberry Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Seasonal Local Fruit Soda 912.00 77,520.00 96,900.00 125,970.00 163,761.00 180,137.10
Water 912.00 9,120.00 11,400.00 14,820.00 19,266.00 21,192.60
sauntosiszan Ttalian
Soda/Water 7,296.00 551,760.00 689,700.00 896,610.00 | 1,165,593.00 | 1,282,152.30
53unﬂ§aeﬁuﬂﬂﬂimnn 62,952.00 | 6,975,960.00 | 8,719,950.00 | 11,335,935.00 | 14,736,715.50 | 16,210,387.05
m31ah 5.5 Uszanamssgldnndszian U7 1-5 vesu3iin Sawe asnl B1d s1ia
31M3 PHnams i1 i 2 i 3 i 4 s
1 AoL)
Uszimiseann 62,952.00 | 6,975,960.00 [8,719,950.00 | 11,335,935.00 | 14,736,715.5|16,210,387.05
0
szinmemsnazivines 7,008.00 | 55538400 | 694230.00| 902.499.00| 1,173,248.70 1,290,573.57
5 69,960.00 | 7,531,344.00 (9,414,180.00 | 12,238,434.00| 15,909,964.2 |17,500,960.62
0
M3197 5.6 UszanamsaunuenIsHazLING3 U 1-5 veau3tn dawe aswl 15 1a $1in
M3 Vwnams i1 i 2 i3 4 s
Vgl o)

3
IMIUASIVINDT
Moji Matcha (12 et 1,752.00| 134,658.72| 141,391.66 | 155,530.82| 171,083.90| 188,192.29
Pancake Matcha (6 F1sel) 1,752.00|  65402.16| 68,672.27| 75539.49| 83,093.44| 91.402.79
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Grilled sticky rice matcha 1,75200|  921552| 9,67630| 10,643.93| 11,708.32| 12,879.15

NN

o@svndonluRemen 1,752.00| 73,584.00 | 77,263.20| 84,989.52| 93,488.47| 102,837.32

Tauazdawidadilu)

=

smomnazunesNnlszs | 7,008.00 | 282,860.40 | 297,003.42 | 326,703.76 | 359,374.14 | 395311.55

N

m19d 5.7 dszanamsaunuilszinnniesan Ui 1-5 vesu3in daue asl 151d s1ia

518Ms Pnams i 2 i3 4 s
g Aol

sf:%méu
Clear Matcha (Hot) 6,936.00 443,904.00 466,099.20 489,404.16 513,874.37 539,568.09
Clear Matcha (Iced) 3,480.00 224,460.00 235,683.00 247,467.15 259,840.51 272,832.53
Matcha Latte (Hot) 3,480.00 244,644.00 256,876.20 269,720.01 283,206.01 297,366.31
Matcha Latte (Iced) 3,480.00 246,384.00 258,703.20 271,638.36 285,220.28 299,481.29
Coconut Matcha 3,480.00 233,508.00 245,183.40 257,442.57 270,314.70 283,830.43
Coconut Whip Matcha 3,480.00 306,240.00 321,552.00 337,629.60 354,511.08 372,236.63
Fuji-san Matcha (Signature) 3,480.00 301,194.00 316,253.70 332,066.39 348,669.70 366,103.19
snnnsosaulszian Matcha 27,816.00 |  2,000,334.00 | 2,100,350.70 | 2,205,368.24 | 2,315,636.65 | 2,431,418.48
Coffee
Americano (Hot) 2,088.00 43,848.00 46,040.40 48,342.42 50,759.54 53,297.52
Americano (Iced) 2,088.00 44,892.00 47,136.60 49,493.43 51,968.10 54,566.51
Espresso (Hot) 2,088.00 77,256.00 81,118.80 85,174.74 89,433.48 93,905.15
Espresso (Iced) 2,088.00 78,300.00 82,215.00 86,325.75 90,642.04 95,174.14
Latte (Hot) 2,088.00 100,224.00 105,235.20 110,496.96 116,021.81 121,822.90
Latte (Iced) 2,088.00 101,268.00 106,331.40 111,647.97 117,230.37 123,091.89
Cuppuchino (Hot) 2,088.00 93,960.00 98,658.00 103,590.90 108,770.45 114,208.97
Cuppuchino (Iced) 2,088.00 95,004.00 99,754.20 104,741.91 109,979.01 115,477.96
Mocca (Hot) 2,088.00 110,664.00 116,197.20 122,007.06 128,107.41 134,512.78
Mocca (Hot) 2,088.00 111,708.00 117,293.40 123,158.07 129,315.97 135,781.77
ﬂmﬂgmé‘;uﬂizmﬂ Coffee 20,880.00 857,124.00 899,980.20 944,979.21 992,228.17 | 1,041,839.58
Cacao
Cacao (Hot) 2,784.00 65,145.60 68,402.88 71,823.02 75,414.18 79,184.88
Cacao (Iced) 2,784.00 66,537.60 69,864.48 73,357.70 77,025.59 80,876.87
Vocalno (Signature) 1,392.00 39,672.00 41,655.60 43,738.38 45,925.30 48,221.56
snunsosmnlszam Cocao 6,960.00 171,355.20 179,922.96 188,919.11 198,365.06 208,283.32
Italian Soda/Water
Lime Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
Lime Honey Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
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Yuzu Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
Passion Fruit Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
Strawberry Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
Rasberry Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
Seasonal Local Fruit Soda 912.00 24,450.72 25,673.26 28,240.58 31,064.64 34,171.10
‘Water 912.00 3,648.00 3,830.40 4,213.44 4,634.78 5,098.26
ﬂmﬂgméuﬂizmw Italian
Soda/Water 7,296.00 174,803.04 183,543.19 201,897.51 222,087.26 244,295.99
smm‘;mﬁunnﬂs:mn 62,952.00 | 3,203,616.24 | 3,363,797.05 | 3,541,164.06 | 3,728,317.14 | 3,925,837.36
$ H a v d o w
M99 5.8 Yszanamsdunusnnniszion Ui 1-5 vesu3En daue as1il dha $1ia
518M3 Wanams| W1 i) Ui 3 U4 s
e ApY)
A [
ﬂi%!ﬂﬂ!ﬂ%@ﬂau 62,952.00 | 3,203,616.24 | 3,363,797.05 | 3,531,986.90 | 3,708,586.25 | 3,894,015.56
ﬁ
Yszanomsuaziunes 7,008.00 | 282,860.40 | 297,003.42| 311,853.59| 32744627 | 343,818.58
5 69,960.00 | 3,486,476.64 | 3,660,800.47 | 3,843,840.50 | 4,036,032.52 | 4,237,834.15

d‘ 1 vy a =
15199 5.9 mlFnelumsuimsmsve Ui

D.

v
=

AV A Y d o v A =
1-5 Y9IUIEN 990 a5 131a 1na (!‘WNT‘W]J

\
az 5%)
i1
AN U (AN) 2 i3 1l 4 s
a A
RuiAeu U
@@m)
faamssu 1 22,000 22,000 23,100 24,255 25,468 26,741
wﬁﬂﬂﬁnﬁﬁﬁmmw‘%ms 2 14,000 28,000 29,400 30,870 32,414 34,034
- T
winnuiawsouemsiazinieny 3 18,000 54,000 56,700 59,535 62,512 65,637
winnuhanuazen 1 10,000 10,000 10,500 11,025 11,576 12,155
winnudMumaaa 1 18,000 18,000 18,900 19,845 20,837 21,879
winnutiyduazmsu 1 25,000 25,000 26,250 27,563 28,941 30,388
bRy 157,000 164,850 173,093 181,747 190,834
a A dl 4 1 1 A

duneuifeseneil 1,884,000 1,978,200 | 2,077,110 | 2,180,966 | 2,290,014




d' ' v [ vV A =
M1319N 5.10 ﬂﬂ“liﬂ1ﬂﬂ1ﬂ§ﬂﬂ%ﬂi’iﬂﬂ1ﬂﬂ]iﬂﬁ]ﬂ i

130 15% naz 1N 2-5 10% voaavie)
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D

AV A d o w
11 1-5 ¥o3USHM Bane sl 1dd a1na (1

fq A fq A A A = d'
518M3 i1 2 i3 4 s
Marketing and Sales
v o i
Q’]JI“JJHEIHLL@%?J%“NETNWHII (Online) 753,13440 | 470,709.00| 611,921.70 795,498.21 875,048.03
Tuls Tusunaznnssuaauaiumsaana

d' lc!y Y d' = d' A v A Y d o w

M1919N 5.11 A1 ‘Ifﬂﬁli’)‘l«!c] 1J‘Yl 1-5 UDIUIHN 93NO ﬂ’iW‘I 1g1a 31NN
5183 IV IN/ADY U1 U2 N3 U4 Ui s
'l 8,000.00 | 96,000.00| 96,000.00 | 96,000.00 | 96,000.00 | 96,000.00
A 1,000.00 | 12,000.00| 12,000.00 | 12,000.00 | 12,000.00 | 12,000.00
A Insfmyivazdumositia 1,190.00 | 14,280.00| 14,280.00 | 14,280.00 | 14,280.00 | 14,280.00
U 9 200.00 2,400.00 | 2,400.00 | 2,400.00 | 2.400.00 | 2,400.00
520 10,390.00 | 124,680.00 | 124,680.00 | 124,680.00 | 124,680.00 | 124,680.00
il

5.4 3uMm IVANY

d' o = d' A v A Y d o v
fM1919N 5.12 aum"lammqm ']J‘Vl 1-5 UDIVIHN 93UD ﬂ§1‘ll‘l 1g1a 1NN

5183 i1 Vi 2 Vi3 i 4 it s

51818 7,531,344.00 | 9,414,180.00 | 12,238,434.00 | 15,909,964.20 | 17,500,960.62
AunuIe 3,486,476.64 | 3,660,800.47 | 3,843,840.50 | 4,036,032.52 | 4,237,834.15
alga1elunsduiivan 2,761,814.40 | 2,573,589.00 | 2,813,711.70 | 3,101,143.71 | 3,289,741.81
AudousIN 651,014.00 | 651,014.00 651,014.00 651,014.00 651,014.00
f1lsnewnald9ien1an1siduasmBRu|  632,038.96 | 2,528,776.53 | 4,929,867.80 | 8,121,773.97 | 9,322,370.67
)|
MMBEUE 20%) 126,407.79 | 505,755.31 985,973.56 | 1,624,354.79 | 1,864,474.13
lsgns 505,631.17 | 2,023,021.22 | 3,943,894.24 | 6,497,419.18 | 7,457,896.53
5.53uqa

d' = d' AV A Y d o w
f1919N 5.13 Q‘Uﬁ]ﬁ TJ‘VI 1-5 YDIUIHN 93ND ﬂi"l‘l/\l 191 31NN

519MS it o | i1 ‘ 2 Vi3 i 4 i s

Funsng
Funswdnyuiou
[uaa 488,250.00 |1,644,895.17 (4,318,930.39 | 8,913,838.63 (16,062,271.81 |24,171,182.34
i?l]ﬁu‘l’l%WETﬁiguﬁﬂu 488,250.00 | 1,644,895.17 (4,318,930.39 | 8,913,838.63 (16,062,271.81 |24,171,182.34

Funswdlivyufou
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Funswdois 1,823,680.00 | 1,823,680.00 | 1,823,680.00 | 1,823,680.00 | 1,823,680.00 | 1,823,680.00
RUaIUNBUMIAUTUIIY 943,070.00 | 943,070.00 | 943,070.00 |  943,070.00 | 943,070.00 |  943,070.00
AudousIaz e - 651,014.00 | 651,014.00 | 651,014.00 | 651,014.00 | 651,014.00
Tamdunsnd livyuou 2,766,750.00 |2,115,736.00 |2,115,736.00 | 2,115,736.00 | 2,115,736.00 | 2,115,736.00

= v

FINAUNINY

3,255,000.00

3,760,631.17

6,434,666.39

11,029,574.63

18,178,007.81

26,286,918.34

el

i FURLFINVDATIVD4

el

niFunyuRou (Tuwasie)

£

HUTUMYUITZEZE1) - - - - - -
o

sauniau - - - - - -

dauvoudiues

Runu 3,255,000.00 |3,255,000.00 |3,255,000.00 | 3,255,000.00 | 3,255,000.00 | 3,255,000.00

flsazan - 505,631.17 |3,179,666.39 | 7,774,574.63 |18,178,007.81 |23,016,370.15

FINTINVRAUDIVOI 3,255,000.00 |3,760,631.17 | 6,434,666.39 | 11,029,574.63 |21,433,007.81 |26,271,370.15

o v v
FINKUAHUASAIUVDIUDIVUBI

3,255,000.00

3,760,631.17

6,434,666.39

11,029,574.63

21,433,007.81

26,271,370.15

5.69UNIZUARUAA
M3199 5.14 WnIzuaRUaa U 1-5 veau3tm dare asl 1hd S1Ha

185 io i1 2 i3 i 4 i s
NIZUTRUTADINNITAUTUNY
ﬁﬂiﬁq‘n% - 505,631.17 | 2,023,021.22 | 3,943,894.24 | 6,497,419.18 | 7,457,896.53
Audous I - 651,014.00 |  651,014.00 |  651,014.00| 651,014.00 |  651,014.00
FINNTTUARUAANNMITAUHUN - 1,156,645.17 | 2,674,035.22 | 4,594,908.24 | 7.148.433.18 | 8,108,910.53
U
NIZUARUAADINNTAIMY
Auasmuludunindnng (1,823,680.00) - - - - -
Ruaanunaumsd i (943,070.00) = c - - -
FINTUARUAANNMNTAINY | (2,766,750.00) - - - - -
NIZUTRUTADINNIVIAH U
RuaasuaINMseRNUNY 3,255,000.00 - - - - -
RuaannIsgous1ng - - - - - -
FINTZUARUAANNMSIAIRY|  3,255,000.00
nIzuaRUaagn® 488,250.00 | 1,156,645.17 | 2,674,035.22 | 4,594,908.24 | 7,148,433.18 | 8,108,910.53
AszuaRUaARuIIn - 488,250.00 | 1,644,895.17 | 4,318,930.39 | 8,913,838.63 | 16,062,271.81
nszuaiRuanlaeaa 488,250.00| 1,644,895.17 | 4,318,930.39 | 8,913,838.63 | 16,062,271.81 | 24,171,182.34

5.7 mydsziuanudumvesmsaanululasems

mstszitiuanuduamdmsumsamululnganis¥iu Eng More Caft Hose 1iog)
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(% 1 A Yo = 1 g
“I/IiWEﬂﬂﬁﬁN‘]‘l’]Lﬂaﬂll‘ﬂ u,axwaﬂammumiwz"lmummwamaﬂﬂalumﬁwme"lﬂu

A15191 5.15 wam‘uLmumsammmz5zﬂznmﬁuuum@ﬂmams

o a \J 4‘ o 4
318M3 AU yamnanald
Y 3 dl Y Y 9 a dl a
AUNUOARAITININ (Weight Average Cost of dUNURUAINUINAYYDININIG
Capacity : WACC) N Aunumsaanumlvs 12%

151115

Usziiunasaamululasinms

=
Uu

@

yaa1fa91iugNF(Net Present Value: NPV)  [yaaogiiuveanssuaquann| 47,381,154

12 lasugninaeasiglnsans
WanUUNUNI1Y (Internal Rate of Return:  [80131IHANDUUNUIZHINNT LA 116%
a lﬁ'
IRR) WNUTAN

Yo
12185 umaenoigTnsins

52021901AUNUY (Playback Period: PB) 3202AINTAUNUV0ITATIN 287
3

52OZIMAUNUIDVANAA (Discount Payback |328z19a1MsAUNUY0IIATIN 3.11

Period: DPB) SUVUAA aa

1IDAAINAUIUNAINUA L

a1

ajmannuduarvesmsasnululasins nmsdsziiuanuduaiasmulu

1 1 o a I
159715311 Eng More Caft Hose W91 3yafA11991/ugNT (Net Present Value) Hnailiuuan Tao
Nyaa 47,381,154 10 wazlionswanouunun ey (Internal Rate of Return) 191171 116% 9

v
1w @

AgINII9AI10NRAY TIMTUTLLINAUNU (Payback Period) 0¢#1 2.8 1] agszeziiauy

20

finan (Discount Payback Period) g7 3.1 1] Fadoduanensainy
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LLNUﬂWi%ﬂfﬂﬁﬂ’:ﬂil!ﬁﬂﬂiﬁhﬁ@ﬂﬂﬁ@ﬁﬂﬂﬁ?ﬂ Eng-More Craft House “])'QﬁWNTSLL‘INf]@ﬂUlﬂLﬂ‘H
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Risk) mmﬁmﬁ’mmsﬁu (Financial Risk) tiag mmgﬁmﬁ’mmﬁmmuﬂmmw (Quality

Risk)

6.1 ANTSINMUMIAVHUU (Operation Risk)
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ANNAHINTUMTAUHIUINY (Operation Risk)
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ANMALIANTHMINY (Financial Risk)
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