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A13197N 2.1 meuwm"m@wiﬁ% (Business Model Canvas)

VALUE CUSTOMER CUSTOMERS
KEY PARTNERS | KEY ACTIVITIES PROPOSITIONS RELATIONSHIPS SEGMENTS

1.Champagne& 1.Sourcing wine 1.Good taste 1.Return if damaged |1.Restaurants
wine producer 2.Importing 2.Reasonable price |2.0ne bottle delivery |2.Airport lounges
2.Exporter 3.Distributing 3. Good for all 3.Bundle promotion |3.4-5 stars Hotel
3. Importer 4. Delivery occasions 4.Rewarding points& |4.B2C
4, Tax company 5.Tasting limited gifts
5.Logistics
6.Customers

KEY RESOURCES CHANNELS

1. Champagne 1.Social media

2.Winery 2.Line

3.Director&Sale 3.French community

4.Logistics 4.Events
COST STRUCTURE REVENUE STREAMS
1.Inventory cost 4.Tasting activities 1. Product Margins
2.Taxes 5.Admin cost
3.Logistics cost 6.Marketing&Sales

2.2.1 Value Propositions
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HS 2204
Market

RANK COUNTRY CIF(THB)  CIF(EUR) e
1 | FRANCE 973,960,054 | 25,520,387 =
2 AUSTRALIA* 638,303,971 | 16,725,290 ]
3 UNITED STATES 212,963,090 | 5,580,209 -
a4 CHILE* 161,414,077 | 4,229,485
5 | ITALY 135,079,007 | 3.563,044
6 | NEW ZEALAND 76,799.171| 2,012,346 | 3.20%
7 SOUTH AFRICA 47541514 | 1245716 | 2.03%
8 SPAIN 34,296,006 898,648 | 1.47%
9 ARGENTINA 18,658,054 488,891 | 0.80%
10 GERMANY 8,629,025 226,104 | 0.37%
Other Countries 28,240,464 739,977 | 1.21%
Total Import 2,336,785,423 | 61,230,097 | 100.00%

Note: HS 2204 code include all kind of wines and containers.
* FTA: 0% import tax
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- Bottles of
Quantity CIF 75¢

(Litre) (THE} {Equivalent)

Sparkling | 22041000 | 001 | Champagne 352787 | 317,224,315 470,382
Wine 22041001 | 090 | Other sparkling | 783,560 | 102,935,329 1,044 747
Total | 1,136,347| 420,159,644 1,515,129

HS CODE Description

L 4 Y 2 1 [ 3
amadihsanaalnd 1.5 e Tadiu 20% Tasuau)yliyamniensving i

28 % 1nn1 disanas linnilszmeadu il 2018
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A R v o 9 I o w v ~
13190 3.3 LLEWNy’aﬂTﬁﬂ]uLLUQﬁaW]‘lﬂlslﬂll'luliENaTﬂUQQq@ﬁJTﬂLL@ﬁzﬂiglﬂﬁﬂ 2019

Other Countries
CIF Market Delta ARGENTINA S';:N

RANK COUNTRY CIF (THB) (EUR) Share  (YoY) 1%
S NEW ZEALAND
1 | FRANCE 762,504,417 | 21,938,154 | 37.56% | -21.71% ’ 2%
2 | AUSTRALIA* 502,069,080 | 14,445,121 | 24.73% | -21.29%
3 | CHILE* 226,710,831 | 6,522,739 | 11.17% | 40.45% | —  90.42%
4 | UNITED STATES 181,777,667 | 5,229,958 | 8.95% | -14.74%
5 | imAy 162,579,532 | 4,677,605 | 8.01% | 19.51%
6 | NEW ZEALAND* 63,328,765 | 1,822,043 | 3.12% | -17.54%
7 | sPAIN 42,313,777 | 1,217,417 | 2.08% | 23.38%
8 | SOUTH AFRICA 26,028,438 | 748,869 | 1.28% | -45.25%
9 | ARGENTINA 22,786,284 | 655588 | 1.12% | 22.13%
10 | JAPAN 8511212 | 244,878 | 0.42% | 275.27%
11 | GERMANY 7,765134 | 223412 | 0.38% | -10.01%
12 | AUSTRIA 4,528,243 | 130,283 | 0.22% | 85.06%
13 | PORTUGAL 3,665,862 | 105471 0.18% | -35.06%
Other Countries 15,681,398 451,172 0.77%
Total Import 2,030,250,640 | 58,412,712 | 100.00%

Note: HS 2204 code include all kind of wines and containers.
* FTA: 0% import tax
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CIF-HS CODE 22042111 EUR
1| AUSTRALIA 26 327 159 Wine Import in Thailand 2023 (CIF - HS CODE 22042111)
2 | FRANCE 21954 715
3| UNITED STATES 9995177
4| ITALY 8 547 444 e
5| CHILE 7913412 cuue
6 | NEW ZEALAND 360519 AUSTRALIA
7| SPAIN 1394 243
8 | ARGENTINA 888776
9| SOUTH AFRICA 448 219
10 | GERMANY 283025
11 | AUSTRIA 157 795 D e
12 | PORTUGAL 106 946
Other Countries 639 429
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Laurant Perrier

Grand Cru,

Premium Cru

Grand Cru,

Premium Cru

Grand Cru,

MOET 2,800 30 LVMH 1275
Premium Cru
Grand Cru,

Dom Perigon 10,000 S LVMH 750
Premium Cru
Grand Cru,

Veuve Cliquot 4,000 15 LVMH 942
Premium Cru

Laurant Group

331.5

Premium Cru

Grand Cru,

Krug 10,000 0.5 LVMH -
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Grand Cru,

Pommery 3,000 18 Pommery Group 345
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Billecart Salmon 2,800 1 90

Family
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Ruinart 4,500 1 LVMH 2277
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Taittinger 3,500 5 Taittinger Group 180
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Premium Cru
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MOET & CHANDON HISTORY

»Started in 1743 by Cloude Moet (280 years)
>First winemaker in Champagne who produced sparkling wine

The Marquise de Pompadour

The most powerful women in King
Louis XS of France once ingpired by
MOET & CHANDON.

She said “Champagne is the only
wine in the world that makes every
women beautiful”

Emperor Napoleon Bonaparte

He visited many time Epernay and awarded
Jean Remy Moet
one of France highest honors.

He also loved to open bottles of Moet to
celebrate victory.
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A.BERGERE HISTORY

>> Founded in 1848 (176 years ago)
»>Started to be more known in 1949 “Albert Bergere”

>> 1980 Andre Bergere (youngest son of Albert)took aver

>> 2014 Adrien Bergere (son of Andre) entering the business with his diploma of
Oenology (wine studying)

>>passing the passion and authenticity of champagne making through generations
>>Andre loves to study about the soil and vineyards.

»>>Adrien is passionated about the grapes.
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FERRARI HISTORY

>Founded by Giulio Ferrari in 1902 (122 years ago)
> mission to make the wine in Trentino that can compete with best champange
> the first who grow and develop the chardonnay grape in Italy

THE DREAM
1902

EVOLUTION
1952

AMBASSADORS OF
THE ITALIAN ART OF
LIVING
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4.2.2 mspisduuamemsnaa mstaennganihvang nazmsnadiniaves

A9 4.14 MIMAIUULINITAAIA Segmentation

Segmenting (B2C)

Segmenting Group 1 =Champagne Lover Group 2=other sparkling wine drinker |Group 3 =home gathering lover
expats, Thais, Diplomats Thais, expats , executive, family with small kids ,
High profile, entreprenuer entreprenuer retirees, expats

R age 30-59 age 21-45 age 30-59
(gen y, gen x, milennials) millenials, gen z (gen y, gen x, milennials,baby boomers)

Geographic Bangkok, Main city of Thailand |Thailand Thailand
love bubbles, love authencity, |use social media, love to connect |love bubbles, love authencity,
love originality, prefer quality time than being drunk

Psychographic love to socialize, prefer to relax love originality,
know about champagne well social benefits, health trends love to gather quality time
concern about prefered taste  |love good image on social choose prefered taste than image,
love to socialize prefer reasonable option,

Behavior attend business meeting, willing to try new thing, choose reasonable price, quick buyer
quick buyer to favorite taste reflects lifestyle, love sustainable |love to stick to known products
don't like other sparkling wine love to research about products |barrier to go party outdoor
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#1379 6.1 Iﬂi\iﬁi'l\‘ll\‘lulﬂﬂuéllf]\‘]ﬂ'lllﬁu\‘]‘]jﬂﬂﬂuuﬁ%%'l\‘]LWﬁJGl‘L!']J 2025-2028

ERIRTIR) 1l 1 (2024) 1l 2 (2025) 1 3 (2026) ilvi 4 (2027) 1% 5 (2028)
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2uE 0 15,000 15,000 16,500 16,500
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7.5 maemIsaelumsusrinsyl 2024- 2028

a1319% 7.7 naasan g lumsus iz 1 2024-2028

518015 {17 1 (2024) 1l 2 (2025) ili 3 (2026) il 4 (2027) ilii 5 (2028)

73

Wudau 360,000 840,000 1,200,000 1,788,000 1,824,000
Tunfavwiineu 30,000 30,000 73,000 73,000 98,000
aaudutushanis 12,000 30,000 52,800 52,800 52,800
et nguana 48,000 48,000 48,000 15,000 15,000
sranudsduan (outsource) 60,000 10,000 10,000 15,000 15,000
ANGEUINY 60,000 60,000 60,000 100,000 100,000
audEminiuaziinnig 80,000 80,000 80,000 60,000 60,000
anuszAufunas 0 21,000 28,000 42,000 45,000

sauaA Tds1audusians

650,000

1,119,000

7.6 manamisaglumsauiiuanl 2024- 2028

A1319% 7.8 uaasa g lumsdutivan 1 2024-2028

1,551,800

2,145,800

2,209,800

ilvi 2 (2025) ilvi 3 (2026) ilvi 4 (2027) ilvi 5 (2028)

5185 ilvi 1 (2024)
a1t el 50,000 50,000 50,000 50,000 50,000
sy 24,000 50,000 50,000 50,000 60,000
Auenausudiu 60,000 60,000 60,000 70,000 80,000

SUAELTHUIY

134,000

160,000

7.7 msuaisaelumsnainil 2024- 2028

160,000

170,000

190,000
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A1319% 7.9 uaasan ldaelumsaain 1 2024-2028

5115 ihi1 ihi 2 ili 3 ikia ihis
aldaramseaia
AWARE SEO
ThaiFrench Page 5000 5000 5000 5000 5000
Social Media Content 50,000 50000 0 0 0
INTEREST |Tasting Group
Restaurant&Venue Fees 0 0 0 0 0
Foods 60,000 60,000 60,000 60,000 60,000
Beverage 20,000 20,000 20,000 20,000 20,000
Influencer Fees 200,000 200,000 |200,000 |200,000 |0
Content Editor Fees 30,000 30,000 0 0 0
DESIRE Tasting Booth&Collaboration
Tasting Booth 70,000 70,000 90,000 90,000 90,000
Speed dating Host (16guests) |250,000 250,000 |250,000 |250,000 |250,000
Collaboration 30,000 30,000 30,000 30,000 30,000
ACTION Line OA for B2C
Line OA fees 24,000 24,000 24,000 24,000 24,000
Rewarding points&gifts 30,000 30,000 40,000 40,000 40,000
BUNDLE promotion 50,000 50,000 70,000 70,000 80,000
Total 839,000 819,000 789,000 789,000 599,000

7.8 M3 uaeNl 2024-2028

Q13199 7.10 uaaaaudon 1l 2024-2028

518015 i 1 it 2 il 3 il 4 il 5
Fi1L§au5'\ﬁ1qﬂnsniLn'%aa°t=ﬂ" 75,000 75,000 75,000 75,000 75,000
534/600,000

a 1 d' Y] Ja = 3’; 1= 2K A 3 1 d'
AAANTONVOINTNIAUD 1T Az 75,000 aguall 2021 aude U 2028 1 uandow

A 4 1

sneuUALYanT 700,000 U1 101y 101 TasAaa1w1nTi 10 0oudyaduilu 100,000 vn Aa

G

Y Y
v A

@1l az 70,000 1N WeswAUANTDNDUY AnTluANToNNITY Taz 75,000 VMo




J a a
7.9 ﬂ1i1ﬂﬂi$ﬂ1mﬁﬂ1uﬂ1im‘ﬂ1ﬂﬂ1i!\11«ﬂlﬂ\if§§ﬂ"lﬁj 2024- 2028

AN 7.11 Ll’dﬂﬂ‘ﬂ3$3J1ﬂ!ﬁﬂ1uﬂ13ﬂf‘l/l1ﬂﬂﬁﬁut‘ﬂ 2024 — 2028
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18015 | 1 | w2 | a3 ilia | 145
duauauiley

ﬂszuwmﬂaﬂmﬂ(ﬁu) 3,600 4,320 5,184 6,220 7,464
Masadu (1) 1,450 1,450 1,450 1,450 1,450
m"uﬂu@iafu (1) 1,100 1,100 1,100 1,100 1,100
duenlad

ﬂizmmﬂaﬂmﬂ(fu) 8,400 10,089 12,106 14,500 17,400,
A Eaiy (1) 750 750 750 750 750
m"umusiaﬁu (1) 450 450 450 450 450
fuaunulawiudau

szananaauia(i) 0 200 300 400 500
1@ eaiy E1R50))] 0 2,000 2,000 2,000 2,000
m"uﬂu@iaﬁu () 0 1,500 1,500 1,500 1,500
Wuaaunsrsaua1s |?9?,DDD

elafiensuns 650,000 1,119,000 1,551,800 2,145,800 2,209,800
alaEasiiveu 134,000 160,000 160,000 170,000 190,000
alEanisaate 293,000 819,000 789,000 789,000 599,000
saua s 1,077,000/ 2,098,000 2,500,800| 3,104,800 2,998,300
aasmiulaiia = 20%

aasuuiyuiau= 15 % uasaaauis

dasimanauunuiidadnis = 20%

= =~ a 2 I o~ aA o Aa A a 1 1
1 2024 Yusnvesuwugsne Fuiuiln 4veemsdutiunanisase Jarldresau

Wad 1,077.000 mﬂ@&lﬂ'ﬂ%’ﬁwﬁmﬂuﬁmﬁaué’i‘fﬂﬂﬁ(f]"ﬁ”lajiiwﬂauﬁ%%’u) Tuilda 'l
2025 fimInauruimMIanIAIaz BTN B2C ilavesaaniideaimasademingy
oagminuvudaiionsessudmmisaz i Tasdumiadiisuesesms B2c
A1ANII0A 110,000 ADIADY HIANI5AIAKII89AIINTOIN1E B2C 110,000 otdonu Tagily

a @ o v o 1 1 g‘/ =2 o Y PR a d%} =
ADNUBFUNITVUIY 2 % UINHUATINITNINITAAIADINUANVIUADU %QmTiﬂﬂ’]i%ﬁ]’]ﬂLWNﬂluﬂ

|

1 Y
da'lU Tudaldsudevienas Tudalddhedaadsduimdalooaseaiamuaiilu 2 &

a1uUuUIN
] YR A d%‘ = dl = Y [ (% 1 [y d' 4
mi%mmwmuiuﬂ 2026 — 2028 HDIVINUNITINWUNITUAAAD WHUNITUTDA1TOIANT LAY
o v A o A = Y o Y o 9 a A A
Wuﬂ\?"lu‘]JillJfb'ﬂigil"ILWNIﬂﬂiuﬂ 2025 m%mmmiﬂﬂammmu%mﬂmuwamEmemmss

1 9
e daiannnensulywadeuilae ldvudauthvuneediaies 500 vaaaetlluil 2028



7.10 sumlsnanuvesgsn

=

21 2024- 2028

M35197 7.12 uaassum lsnanudl 2024 - 2028
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57815 ihi 1 ilvi 2 ilvi 3 ilvi 4 ihi 5
u'le 11,520 14,231 17,196 20,694 24,873
sunUIL (7,740)| (9,592) (11,600)| (13,967) (16,790)
a1l aTuniseanaruiung (1,077)| (2,098) (2,502)] (3,105) (2,990)
andassan (159) (159) (159) (159) (159)
Avlsnawmina IR an 1S unazadisule (EBIT) 2,544 2’381 2’936 3’463 4'9 24
a1 Tadaamensiu 169 133 98 62 27
n'lsnauinassu'la (EBT) 2,712 2,515 3,034 3,525 4,951
AEEUle (542) (503) (607) (705) (990)
Alsans (vivuan) 2,170 2,012 2,427 2,820 3,961

=) a A
7.11 Qﬂ!!ﬁ'ﬂ\‘l@'ﬂ11»!$7|1\‘1ﬂ15!\‘1u6119\1§5ﬂﬁ)‘lJ 2024- 2028
A a o

AT NN 7.13 LLﬁﬂ\iﬁﬂTHVﬂNﬂWiNuﬂ 2024 - 2028

518015 (Ve Wuum) il 1 il 2 il 3 ilit 4 il#i 5

aunsng

sunsnsiviuiou

LHudALaUAR lUSUIATS 433,000 1,631,000 2,044,000 2,393,000 7,198,000

gauiln1sa 0 0 0 0 0

duednisaslasans 3,500,000 5,000,000] 6,000,000 6,500,000] 7,000,000

Sudiunsniviguiiau 3,933,000 6,631,000) 8,044,000 8,893,000 14,198,000

dunswaluuyuiau

Gunsnsionns 797,000 797,000 797,000 797,000 797,000

aAaNsenazaN 165,000 165,000 120,000 120,000 120,000

sauaunswaluviyuiau 632,000 632,000 677,000 677,000 677,000

saudiunswel 4,565,000 7,263,000) 8,721,000 9,570,000 14,875,000

uilgunazdIvtadaau

VhAUMNUS LY 1,500,000 2,000,000] _ 2,300,000] __ 3,000,000] 3,500,000

LHuinsa 30000 50000 70000 100,000 150000

T 1,530,000 2,050,000] 2,370,000 3,100,000] 3,650,000

S 1,530,000 2,050,000 2,370,000 3,100,000 3,650,000

drunadrnau

Nujusnsia 3,000,000 3,000,000] 3,000,000 3,000,000] 3,000,000

finlseuazau 2,170,000 2,012,000 | 2,427,000 2,820,000 | 3,961,000

suduNasHaau 5,170,000 5,012,000 | 5,427,000 | 5,820,000 | 6,961,000

suvidlfiuuazdrunaciiafu 6,700,000 7,062,000 7,797,000 8,920,000 | 10,611,000
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7.12 m3dszanamsanuinaulalumsasny

a L4 @

Anszvgsne laniiyaaigsnlagiiu 5,451,200 1
WOAI1 IRR 91 137%
Profitability index 7.84

nagons1ms lanuaulu 29

[
ax

I A A4 a 9 a 9 a ko 9 ° [l 1 A
Lﬂuﬁqﬁﬂ%‘mﬁuﬂﬂﬂﬁiﬂl!ﬁ’]ﬁ “I/Iﬂ@uell'l\‘]!,ﬂ‘UIﬁﬂflﬁ'lfJulﬂlla$ﬂ11ﬁﬂﬂ1ﬂﬁﬂlu@\1 N7

o q Y9 ¥ w 9 oA aA -
ﬁQVJUV]Nﬂﬁ@ﬁWﬂ@W%ﬂﬂ%ﬂﬂi‘Wﬂ?ﬂiﬁ]uﬂuq\‘]WﬂﬁNﬂ’Jiﬂluﬂf’NTJ‘VI 2024-2028 m%ﬂmum

q

Auawnnsasmuediautiuen esnnmsaaunsuanuanarazdeeuluaniunisal

Y
[ 19} 9

Jagtiwie Iinquidlmuesadwazeeuiviiudesldnar lugrsaesdeaniusn uazwin
Y J I ~ o Yo Y Y A Y A ] 1 1 A
ﬁimmiumﬂummungfﬂﬂ”lm!,m ﬁuﬂ”miJﬂﬂ!ﬂWWﬂ%ﬁnﬂﬁﬂﬂlﬂﬁlﬂﬁaWﬂﬂ@llﬂﬂﬂWQ@ﬂlu’ﬂﬂ
[] ~ ~ d' a d' 1 A 9
uuu’auuaﬂuﬂ 2029 ﬂ‘ﬂ 9 ﬂl@ﬁﬂﬂﬂ']ii]%ﬁ'lﬂ'liﬂ@jwﬁﬂﬁzﬂﬂﬂﬂWﬁLWﬂ@j’)?LLUiuﬂ@ﬂ@]ﬁ’l AL

9 = A o A A o A ks b3 7
ll'lﬂu't’]EJL‘WfNGI,ﬂL‘Wﬂﬂiﬂﬁﬂﬂi@LWMﬂ?ﬁﬂTﬂWiﬁa1@!,!,@3@1'@@’014Ulau@]’lllﬁﬂ’luﬂ’limuﬁglﬂiuﬂ

YofUs Inage 11/



78

a
Unn 8

HAHUSTISANMNTES

Y
aaaA = o Y 1 o

A I 4 = A Y [ =y
Lqummlf@WLfJﬁ’L‘ﬂuﬂﬂﬂﬂilaﬂ“l/l3J°I/NWE]@ﬁuiﬂuﬂ1ﬂ1u1u%3@ﬁ1uﬂuiﬂ Hagng

cu
=K o 9

@ @ o J ° J <] a
ﬂl%}ﬂ”ﬁ%}?\‘lwuﬂ\ﬂuﬂifg% NHNNIY 319A fl]QﬂTiﬁﬁHﬂﬂﬁTﬂlﬁﬂuﬂ@uﬂgﬁﬂﬁT ONANTLIANUIHNIT

q

Y o o a a < a J : [ {
damsiues Tastundudwazely Tasdudududum Iniurunlgdadiunuaeiginu

Aa a A = = 9 9 o A 1 o 9 1 Y3
LﬂuﬁuﬂmmmmmLuuulﬂmﬂmumi@mmuagmimmumﬂumqmsmmn@sm"lﬂmsa

Yy A
uaxgﬂﬂawqa

8.1 fﬂ‘i‘ﬂ%‘l’ﬂiﬂ]131!%8\11’]1\‘]511—!11156]%119]

d' A 9 o Y o Y Aa C/ =) [ d‘ (% A A Y [ [y =
ANUTINNAUNVIUBVITUAUAYINUUNDAATIAT NINEDWD AT I NAINUTUNWUTN

U

a0 o J [ 4 4 14 S A 9J 1 4
anodwnalgoeinan iuazusulyesuas Tasynatinssyudiwls Taniuaualy
s A 1 U Y =K o 4 o A 1 A o
NNLUTUANBYAABUUINNANE TINAUTIDIBWANUTFTTYmisasua el suilgeims

wwihdeeenldiidszdninminge

anudsyulydimaraiduddasiauiouuiu FoNo gy iaiuayu

[

'3 < Y ¥ 1 a 3 o o 2 o o a
LL‘USU@L!‘BNlﬂﬂJiWEJL’Gﬂbh/ihl,ﬂ’ﬁTLlG]EJiﬁ"]ﬂmlﬂfh!“]JﬂlufJUL‘]Julf)ﬂﬁﬂ‘HmG]@hlﬂ SHEINTANNTTINANU D

s <2 g A~ o Y ' & = ] s o d Ao
L‘]J'f]ﬁlmiuulaﬂll'lﬂLll@LTIEJUﬂ“UH]’IG]ﬁ’]@ﬁ’]UGlWinNWN@ ﬂ\‘lll’f]\?')’]lfﬂaﬁLlﬂilﬂull"]flllﬂiyﬂil

@ t4

o a ~ 1 [ 1 A ]
ANHUSITTTIAURNIENAUNQUIAN T ?fmm’nmm%’mmﬂmumwaﬂymwgmw ”luﬁumma

9y ] v

A o A 1 A 1 A A 3 A a
‘I/Ii]%‘1/11?{1.!?]1’51@'ﬂﬂKﬂiﬂLHNLLL!'L!fJLll,l,a3Lufldﬂ1ﬂlli!l“lf1]l,ﬂﬂluﬂh"llu1@Lﬁﬂ‘l/ltlﬂ’ﬂiﬁ1iiﬂﬁl

g’;dﬁ) ' xS

[ a 1 ] 1T W 1 Q) a
ATDUATIUUNUDYINI 30 LUTUAUY ﬁmmﬂn"lﬁ’mwuimmaumﬂumimmmmmﬁaﬂ

Y YA~ A ' '
Tigauimaaenluiuinnin

' ]
9 [ a [ =1 (D=

= 2 J ~ a2 A Y
AU YIINANNANINIANT Y GmuJummmmm HUNGTAVDIFONLIOT Lﬁvlﬂ

£

]
= l [

= o a 4 o a2 4] o
']Jiﬁ"lﬁfl]ﬂﬂ"lﬁsll18@11!‘?%}1’8)145’J?Jﬂ“]Jll’JULHﬁJL‘]_]ﬂJﬁ}’JEJ HASMNMIUITHITAADN 11’9{Qﬂf?|}”l HaenN1IMm

1 P4
o w o . Aa K

S I ] a < J
UHUNITARIALUY B2C ﬁfanﬁ]Sﬂ”Ilflﬂluélluuufl]SL‘]JU?JﬂLLU'JVnQGD"JﬂLﬁﬁJﬂ'J”INLHNLLﬂSQV]”NﬁHH

YA A ) A o Y
ﬂ”li"UEJ”IEJ@]a”I@Ii‘ﬁ"]f@wL@ﬁuuﬂﬂl!aguﬁﬂﬁuﬂﬂﬂ



79

8.2 MIUIWITANMTLIMINMUAUHUNY

a [ @ o

. o J o a A [
ANuAsIENNaIBee I nanen@ndyanz ey s lufemswaadua Tuwu
A 1A Y a A A F) A a aaaA Y o o 4 gﬁ
UAZHIDNIITNTUAINANID A UAINLTYYINY "B@WLﬂﬁulﬂ'J'NL!WHﬂﬂﬁ'l"lfWWﬁ'lle@@ﬁll‘lﬁJlﬂﬂJuVN
1 4 ° o { g [ 4 a
ludszmanenazaredsemameindrlusiuiuntes ilesos Sunnliimanisainniu
9 [y 4 1 g 9
ﬁ"liJ'lﬁﬂGlGIfLL“IﬂJHJﬂJUﬂTﬂGﬁWWQ18&@@35183@\1&1’?@11&1@@8
A A 1A "9 Y] 4 @ anAa Y
ANULFTYUIDINITVUTINANATIA A1 NFNNAUDDINAN “I/I']\‘l“]f’é]WLfJﬁul,ﬂ'JN
1 o J o J a o ) U
LL‘L!'J“VHQ‘H"Iﬂﬂ”Ii‘UuﬁQWﬁﬂ“l/n\udﬁ@a”l%}"l °VI1Q“ﬁWWﬁTﬂL@@iLLﬁ%UﬁH‘VIHH‘ﬂH %ﬂ%’mﬁmmmq
o 1 3 A A 1 a 9 1 A A
@1ﬂ1ﬁllaﬁiﬂ1ﬂ1§ﬁﬂllﬂ‘ﬂlﬁTI/I?jﬂ?ﬂ!W’f)TlﬂL!‘VI‘L!iZ‘H'Eﬂ\‘]5’0ﬁuﬂTﬂTﬂﬂTﬁﬂluﬁﬂﬂTﬂ!ﬁ@'ﬂNﬂfg‘ﬁ?
S Y a 49! 9 Y a @ o A Y o A A (9 Yo
MANITUATTUAYLINAVULLAD L!ﬁzli']ulﬂﬂiﬁ'lﬁﬂﬂﬂ']ﬁ‘l‘!']ﬁuﬂ']ﬁ?ﬁ@\iﬂ‘ﬂ)’WLﬂﬁﬁﬁ@ﬂ]l'MTH'Ju
& v A FY A 1Y) 4 [ 3 Y1 = a [ A
PTUI FUNUTUAINTININNDINIANNFNNAUDDIHAN ﬂ8!»141‘!ulﬂ’ﬂ!ﬁﬁJfﬂi‘Ui‘Vﬂiﬂﬂfﬂili@ﬂ

Y o Y o S Y A A YN Y A o 1Al A v
ﬂ’J'liJaﬂﬂﬂiJTlNﬂi“h’WWﬁ18L®65Vlﬂﬂlu@ﬂﬁ]1ﬂﬁ1hﬁﬂ6WL!‘VI‘]Ji%i]TE'JEJ‘VILLG]ﬁJL‘]JﬂJuLW’E]GB’JEJWﬁﬂﬂLl

Q U

oA 3 Y o ' =
mammumamm‘lwumm

=) d' = % U U
8.3 MIVINITANWALINING I VSVUALVDVINY
A A /Y o W Y DY X
11199910 W3 (50903 I eanegeaNvotyaa 1391 11as1 32 “Fwl 17 1a
q y o g { § § o o I~
TuyUUATOIANLDANDI DA WS DUAANFOHITBIATOINL GV IATOIAVIBANDIDAD I UNIT
v A o Y YA A A P A v o &
pImd NasIngunIesngd la lngouay Iagasanse lngooy M3 luvaniolseyaunus lae

A

Y a A A s 9 o 119/ 9 9 ' v
T@&/@wmmmmmmaﬂaaamgmjismw“lwms‘;m ﬂ!ﬂW?&'ﬁﬂ?i?Wﬂ]@%’ﬁ‘?ﬂ?ﬁ"li !!ﬁ&'fﬂ?"lilg LN

v
7 o

Y o o (= a Y A o é A A
aswassadeay Iag luimsysingaimvesdu nieussgdusiveunsesauueanagody
k% 1 o3 v o A A J A o v 4 A v Y Aa
AuuailumslinguesnmdyanyaveunTeNAN Loaneaea HiodyanyaveNyIHNANan

] ] Y v 4 Y ’
AToAVIBANBgaa I NIY TadmwAnnua Tungnsgns

o o = 29 Y9 Y o o o Ay o A
unvgaia luassaniuazassaaes U1n l5sdunums luyannuaunuiiauen
o 0 ¢d Ny 9 =g y o ' ~

1ve121905” M3minsaaiaeen lauiulidemuisdesnaouiuiiszmeunslulyxdea

A A Y I Y o o A ~ = o A wad A A o
ZJMEJ‘K]ﬂﬂWﬂiﬂLﬂullﬂ@]Tuﬂlﬂﬂﬂﬂ‘]JLW@‘Hﬁﬂl,’c‘lENﬂTi‘VIWW]ﬂallag‘]Jiz?]ﬁmﬁﬂﬁmell’ﬂﬂﬂiﬂ‘lﬂﬂ’J”IiJ

1 9
9y o o AA

= A A =\ 9 o =y 4 a oA

LE‘TEN"[IBQ"[Ii’)‘]Nﬂ‘]J‘L!G]ﬂ’)‘WLE’]E‘T?JLL‘L!’J‘VlNﬂ’JEJﬂ”Ii‘V]”Iﬂ"liﬂ”li@]ﬁ"IﬂLﬁillLlﬂﬂ@ﬂwqaullagﬂj‘]ﬂﬁﬁ”m
] 1 [ o Y a Y 9}4‘ [ 1 a 1

BDYNIAIINTA IﬂElilz‘Vl"lf"lﬂumLlﬂ”l3@]a1ﬂhlﬂ11!l,°lﬁclﬁﬂ3"m§‘!,ﬂﬂ’lﬂﬂlliL!%lll'].]iy) BUAUVDIDIU

an A J Y o o a L4
’J‘ﬁﬂﬁ!ﬁ’e)ﬂhhuﬂl”lﬂﬁi’)"m”li uuzmwmm”hu



DO

® Twadnwaalndavduuaanasad wuliiudka

wadnwdalrdgvduusanagad Iuddannu
{ulgodngy Wu uld sau@d Wudu

@ Wwadlkanudinernuindavduuoanagad
udlutslul@ognpoikau
DON'T

x Twadlaq Anwnkulalivavindovuoanosod

x Twaddngv 1Gryyou IKaw

% Iwadussgrgiivasswaw
1u ussenediv nau sa Wudu

X Iwadnmwindavduuaanagaanluduieiulne (Alautdusiu)

P~ A A 7 7
NNN 8.1 !,mmﬂ;]mnﬂmivamumm@mmaﬂaaaaa’au"lau

80



81

UIFAUNIN

. =3 A o ] =\ 4 []
Thewisdom.co (2567), 191280 customer personas A9 13 111081915 H1l5e Texriodals,

Y Y .
mﬁ Q]’lﬂmﬂ https://thewisdom.co/content/customer-personas/

a a 1 o 4
Uszrnagsne, migslndvh lnlassimvaaag 100-200, e ldan

https://www.prachachat.net/marketing/news-1471704

Vodkaflirt.com, stofilfusunladiulnifkenigalulan, iihdeldan

http://ww.w.vodkaflirt.com/frontend/public/knowledge/Making_Champagne

. A ()
Mgronline.com, 1Wlavaauaulyy 1uon 50909,

https://mgronline.com/celebonline/detail/9530000021828 th-winenow.asia, W31

Bollinger ?’l}mfjﬁjﬂ James Bond, Lélsljﬁdul@gl)mﬂ, https://th.wine-

now.asia/blog/bollinger-champagne-of-james-bond.html
. . . ) J A Y = Y]
Brandinside.asia, (1A W51 AIUANIOANO 8D Tmymumullwu'lumﬂﬂgﬁma, W ldan,

https://brandinside.asia/alcohol-ads-rules/

Maisons-champagne, the champagne houses key figures, L%}Wﬁﬂﬁ}%m, https://maisons-

champagne.com/en/house/bollinger

Guide.michelin.com, 1aulyuesuigursnnuguainnszm, o ldan,

https://guide.michelin.com/th/th/article/features/champagne-grape-varieties-and-

styles


https://thewisdom.co/content/customer-personas/
https://www.prachachat.net/marketing/news-1471704
http://ww.w.vodkaflirt.com/frontend/public/knowledge/Making_Champagne
https://mgronline.com/celebonline/detail/9530000021828
https://th.wine-now.asia/blog/bollinger-champagne-of-james-bond.html
https://th.wine-now.asia/blog/bollinger-champagne-of-james-bond.html
https://brandinside.asia/alcohol-ads-rules/
https://maisons-champagne.com/en/house/bollinger
https://maisons-champagne.com/en/house/bollinger
https://guide.michelin.com/th/th/article/features/champagne-grape-varieties-and-styles
https://guide.michelin.com/th/th/article/features/champagne-grape-varieties-and-styles

