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Figure 9: M: 1 of Food Services in ASEAN Region
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Figure 10: Gi 20d Services Market Value and Number of Tourists in Thailand
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Figure 11: Correlation between Food Expenditure and Number of International Visitors
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Table 4: R¢ ness Growth Forecast by Type
2020 2021 2022 2023E 2024-2026F
Department stores -14.0% -11.5% 3.5% 3.6% 4.0-5.0%
Discount stores/ -11.0% -9.0% 3.0% 2.0% 2.0-3.0%
hypermarkets/
supercenters
Supermarkets -11.0% -8.0% 6.0% 6.5% 6.5-7.0%

Source: Forecast by Krungsri Research
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Figure 24: Nu ting and Newly Registered Restaurants
{As or December, Each Year)
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Figure 25: M: f Registered Food Service Corporates Forecast
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HIDEY H 5 udu 23 wy

% APARTMENT idey Apartment quudn 54 Usztnn Comfort Food ua Japanese Twist Dwaamuw Specialty Coffee
Wu d1unvnKs

m - S e

SHOP LOCATION Dwaanuw Specialty Coffee

Huus of bread duusn 60 WU 15 wy
Brunch
_ Fwdu 9 wy
The wood  land qyuon 52 UsziinComfort food whu
tkila aliaoa
- wdu 35 wy
BREVE Breve dyudn 52 European food 15U brunch
Steak Spaghetti

v 9
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A 9 dy ~ o < A
NN 19 L!ﬁﬂ\iﬁTuﬂTLLWI@ﬂiﬂULlagwuﬂﬁq IZUIIUIU Uszane1ins nazwaaniuny

e lunsaziu

2.3 Msuea@IUMsaaIa gnAngving tazdmrdamsnaIa

STP ANALYSIS

P

POSITIONING

AN 20 LAAIMIAATIZH STP Analysis

Au1: FuAun https://www.primal.co.th/th/marketing TUN 12 WEIBU 2567
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34,470 awuuin

99.89%

10 aauuin
0.5%

TAM

yamsouaaramuwlne U 2566 FaaiaSpecialty Coffee
34,470 awuunn U 256¢
yamaaamMuwWwsLigu 2,000 awuin

20,000 &uun

ﬂ"lW‘ﬁ 21 Llﬁﬂ\‘iﬂﬁamiW%ﬁ TAM SAM SOM
u1: FUAUN https:/medium.com/@nattanuch/ 8 JUT 19 LBV 2561
https://www.bangkokbiznews.com/business/business/1135501 9 12 NTNHIAN 2567 LA

https://www.amarintv.com/spotlight/economy/detail/65025 9 TUN 24 NOBNIAN 2567
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2.3.1 MIAATZHMSULIAIUANA

2.3.1.1 Msuanguadeyallsznsmans (Demographic)
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o T3 Tnandenldus msdumunsfiounazd11e111151149 Comfort Food

2.3.1.3 MINNgUANANIINRL3 1nA (Behavioral)

v
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9 w v 3 a .
o naudlianudRgny guamnuvluazaanuuiey (Specialty Coffee)
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o  NRUAUNADINTWUNWNNDULUD Community Café nensolndununnudeiazin

Q

NINTTY

2.3.3 MSMKUAMUKEINIINISAA1A (Positioning) 11151 B2C MHUAR KU

mamsaaall 2 galdun
9 Aov a dy A a
31U 1UNWNNTANINT TN (Workshop) Tudufingaumu TagWaisanainna
4 o a 4 1 v Aa
gNTIZAUFING INNAYNTAIUAZ19IAVLANAII(NITIANINT TN Workshop) 1AZAM
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[~} a ad <3 3}1

. 51ﬂ1ﬂ]@ﬂllWﬂ!ﬂﬂﬂﬂﬂiﬂJDiﬂ‘]sf)@‘]J FIAWNNND (UIN/ATI) (Low: < 1,300 tag High: >

1,300 UN)
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DINITLASIANTDIAN
d g Aa v o o’dy
o sNuTugn NI VFN D
FOOD, DRINK VARIETY
(SKU)

wytadovdu winn3 20 SKU
wya1KIs v 20 SKU

o HIDEY
= APARTMENT

REAL GROCERS

WORKSHOP
PF;ARCIZCI:(#‘%E WORKSHOP
4 PACKAGE PRICING
HIGH
(UNDER 1,300 BAHT) a,y (1,300-3,500 BAHT)

SOUL SALT

LOFT EYES

NON FOOD
(DRINK ONLY)
(SKU)

wytasovdu toun31 20 SKU

MUA 14 1AAINIMHUAGIINIINIINTAAIA (Positioning Marketiiioauiugiiisy

d o
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2.4.1 nagnEMUFUAT (Product)
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2.4.1.1 “UINDINIT

Chicken curry rice Chic and Veg Veg curry rice Hamburg curry rice

3 Cheese Pork Cutlet Curry Rice
curry rice
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. g9, EB
Hamburg Steak Set Hamburg On Toast Hamburg Bao

> - o 72

ﬂ"l‘W‘ﬁ 22 HEAUNYWNINDINIT
Nn: https://online.anyflip.com/dmbqc/wenj/mobile/index.html#google vignette

a Juf 16 NINGYIAY 2567

ﬂ"IW‘I?I 23 uﬁmmgwmmunmm
nu: https://online.anyflip.com/dmbgqc/wenj/mobile/index.html#google vignette

a Juh 16 NINYIAY 2567
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2.4.1.3 viuanuw

ESPRESSO —
BLACK ORANGE
125.- 3

YUZU COLD BREW ORANGE TONIC COLD BREW Ng COLD BREW WHITE COLD BREW DIRTY
145.- 125.- [120. - 130.- 130.-

AN 24 LAAANYHNIAN LN
Nn: https://online.anyflip.com/dmbqc/wenj/mobile/index.html#google vignette

a Juf 16 NINGYIAY 2567

A A A
2.4.1.4 TUIANYIATONAND U (Non-Coffee)

Strawberry Milk Coconut Matcha Fluffy Tangerine Strawberry Matcha

MNA 25 LAAAVYHNIAYIATOIANDUY (Non-Coffee)
N https://online.anyflip.com/dmbqc/wenj/mobile/index.html#google vignette T} TUN 16

NINHIAY 2567

2.4.1.5 NINTTU Workshop
a 3 a A 9y [ g =Y I
N334 Workshop 111115 Msnniusavulasiiingszasnnag
v o 19 Yo v v o 1 g
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uanaenueen li e liinannuvnainvnatonas langugni v Tasazdailuuiamng

a ] o A A A a’/ =\ I U a Y v Y 9
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ﬁT‘r‘ii‘]Jﬂ'liélﬂff]'E']Tl’i"li!,Lﬁ%‘lluﬂﬁuﬂﬂlﬁﬁﬂ‘ﬂ'lﬂlﬂl‘m!ﬂ‘ﬂ ﬂ'lil‘lal"]ﬂﬂﬂiiilﬂ"li workshop Qﬂﬁ}']g]}ﬂﬂ
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d
2.4.2 NAgNFHNUIIAT (Price)
4 o A o o .. o
nagns lumIMnuaIn1vedusinezldnagns Cost-plus pricing Tagn131i
9

aunumsdamaudr vwannum lsidesms lumsaedudmseusms uazawnsofmua

v Y
SIMimnzautuamIatazgna1 14 Tuszeze1 NaduMazusMIveanedu

v IR
24.2.1 llﬁﬂ\j51?]1511!?]1@“6"\17‘“%19]85@”

M15199 6 uaasmsfieuiisusinuiefisunui i The Wood Land soegayuin 52

BRAND LOCATION DRINK FOOD PRICING DESSERT

ayusn 52 120-160 130-180 80-170

T Chicken with Rice
T e gl

———— BREAKFAST, FUN BITES & MORI
Set A .

g =3
gg Benedict & Bacon Croffle Ham & Cheese Croffle Mnim%
asowidaliwwdnd ua:wnou L

MU 26 HAAINTNAIDEUNYDINIT3 11 The Wood Land

nn: https://sukhumvitcafe.com/?p=1913 ® UM 21 AUBIBU 2565

A = A = v 9 a
MINN 7 waasnsifSeumeusinloeunusu Breve 0ygyuIn 52

BRAND LOCATION DRINK FOOD PRICING DESSERT

BREVE dyudn 52 100-140 120-490 65-320

Breve's Breakfast | 390 — Full Fry-Up | 280 : i g o e



Tuna & Salmon Tartare 1340

MU 27 HAAINTNAIBEINYDIHIT3 1Y Breve

Mediterranean Salad with Roast Beef 1380

nn: https://www.brevebkk.com/home/menu

2.4.2.2 UFANTIANATONANT 1Y Hidey

No. Name of Item Selling Price
1 Americano Asia % 80.00
2 Americano Wonder Room v 120.00
3 Americano hai v 120.00
4 Black Honey Lemon v 100.00
5 Black Orange - 125.00
6 Esspresso Tonic v 100.00
6 Coconut Espresso v 125.00

MILK
7 Latte Hai v 100
8 Latte Hot v 100.00
9 Latte Hai PIT v 150.00

10 [Latte Hot PIT v 150.00
" Cappuchino Ice v 100.00
12 Cappuchino Hot v 100.00
13 [Mocha Ice v 125.00
14  |Mocha Hot v 125.00
15 |Home Sweet Home v 145.00
1 Dirty v 130.00
1 Coconut Dirty v 150.00
17  |Matcha Esspresso v 145.00
18 |Strawberry Latte v 145.00

COLDBREW
19  |Yuzu Coldbrew 2 145.00

20 Orange Tonic Coldbrew > 125.00
21 Cold brew v 120.00
12 |White ColdBrew v 130.00

130.00
Esspresso Asia v 60.00
Esspresso Wonderroom v 120.00
Esspresso Hai PIT v 120.00
Esspresso Hai OKINAWA v 60.00

a A A ) .
NINA 28 LEAAITIANATOIANTILIAN LN (Coffee) 31U Hidey House
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MR 29 LAAITIAUATBIANNLIADUY (Non- Coffee) 311 Hidey House

33

Non Coffee

1 Matcha latte Ice v 125.00
2 Matcha Latte Hot v 125.00
3 Orange Matcha v 145.00
4 Milky Boo v 105.00
5 Thai Tea v 105.00
6 Coconut Matcha v 135.00
7 fluffy Tangerine v 135.00
8 yuzu honey soda v 125.00
100 |yakult lemon soda v 115.00
10  |Black Chocolate v 125.00
1" Strawberry Matcha v 135.00
12 Strawberry Milk v 125.00
13 |Red Lemon Soda v 80.00
13 |Orange Soda v 80.00
honey Lemon Soda v 80.00
Juice
|Orange Juice v 100.00
Coconut Juice v 100.00 ‘.

2423 uﬁmswmmmmamuu%m Hidey

No. Name of Item Selling Price

]
1 Chicken katsu Rice Curry Y. 245.00
2 Cheesy Pork rice curry v 305.00
3 Hamburg Rice Curry v 295.00
3 Chick and Veg curry rice v 225.00
5 Veggie Rice Curry v 185.00

Small Plate I
6 Spicy Grill Veggies v 115.00
7 Chicken Katsu Sando > 205.00
8 French fried curry v 115.00
8 Hamburg On Toasted v 205.00
10 |Hamburg Stake Set > 225.00
10 Spicy Mentaiko Pasta v 185.00

2024 New Menu |
1 Tofu Resotto v 185.00
2 Curry Pan v 115.00
3 Yuzu Somen v 185.00
65 |Tomato On Toasted v 65.00
5 Chicken Bowl v 185.00
6 Salmon Bowl v 265.00
7 Hamburg Bowl e 225.00
8 Tuna Bowl v 245.00
8 Grill Salmon Salad v 245.00
10 |Smash Croissant v 225.00
11 pasta bolognese v 185.00
12 Ice Cream on toast v 105.00
Tuna tatakii v 265.00
Bao Icecream v 100.00
Hamburg Bao > 115.00

NN 30 uﬁﬂqsmwmmmammmm%’m Hidey House



34

2.4.2.4 371918 Workshop Package

' Y ] ]
A9N3554 Workshop NTATUTIAGIMALOGN 1,800 VIN/ AL
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2.4.4 NAENSMUMSTUAINN5V1E (Promotion)

1 1 =Y - { ' 4 < . . .
FOINNTAUATUNITVIY (Promotion) N UB0IN1971] Y Digital marketing
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[ o

¥ 9 a 9 = = o o
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Jd Yy
2.4.5 nagnsanunU (People)
] o Y a 9 A 9 gll Y
arwinau lnan N la luisesvesmuruazeovisnelusiv saunala
INA9581HeNA tloINA Customer Relationship uagziildgnailszinle Tasvaousuuag i

o a Ao
aITANIING

d
2.4.6 naqme’fmnszmums (Process)
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< o @ 1
l¥szu0 CRM lumisinudoya Data uazlszmduiusdoyanis q ldgnan

9y
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J (Y]
2.4.7 ﬂﬁgﬂﬁﬁ]%ﬁﬁﬂg]ﬂ‘ﬂﬁmﬂﬂﬂ"l (Physical Evidence)

Yy 9 Y
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2.5 BHUMIAUUUMININTIUMIAAIANAZNITB LI

A5 8 UNUMTAUHUMTTUATUMTADIALAZNITVIY

AOIRRE Tasina1 |leswna |lasina | lasuna

2 3 4

Brand Identity

AngasuaznaaouuyeIIsHazinTesan v

ey vy

Training WHNOUA T UY Tn

9 1 A o

o <
11 LINE OA Lmuﬂwﬁ}ayjagﬂm WIUUTH

Online Marketing

N4 KOL, Influencer 15 Tua

TuwpaWIU Social media

Promotion

N9N554 Workshop

Google Search Ads

2.6 unajil
MINMIANBIAAIALAZNYANTTUAYS 1nA WUI55NY Hidey Apartment, Cafe and
Community 3 lon1atdn Talunaia Specialty Coffee 1182 Pet-Friendly Café 1109910412 117y
=) Q' dﬁl L} L} d‘ 1 % U
mM3U3 Inanudgunmgaludsgma lnaminivedeaeiiio arug lldumsveedivesnaia
o A A w 9 0o v o A A o A o o2 Y P
dadinesiidvedldanudrynumsdenanuiwnreuiamnsamndaiineslUdae1a
a 4 1 a
1NNITNUATIEH STP (Segmentation, Targeting, Positioning) WUI1FINIAI1NITD
1 1 Y [ Y A [ a A 1 v o
nuanguaaathvinelasgregany Taoniulln aenulszaunidion nquausndad uaz
' o A Aaq Y "y & v ¥ o s
nguawuivesmign N unnd il nieunsdivua nagninisnaia
] 4 . . A = o Y ] s
uuVassEaumMsal (Experience Marketing) 1W0AIQALAZTNEIFIUGNA TAgiUNagNFNIg
a 1 1 ] a o 4
MR FINAUUNMTA3199AUBNUANATINIUAUNINYDINAAN I NITARTALLUYUBY

L] 4 1 Y]
(Community Marketing) 482015 1¥509n1900u lariuazeon lawsiunu s2uden1s 1y
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UNN 3

o .. A Jd v da
HAUMIAUVHHITHOIIANT ﬁﬁJ llﬁ%ﬂiWﬂﬁM‘ﬂNﬂigi}ﬂ
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10% V9915 W I1UNIT

.. 10% 81,831.00 VAl )
NUABIEY NIAATIHUY 71014
Y
Rudouminauas . AL TAMNBATINT VY
y 3% 1,116,000 .00 VAl o
91D RuAoY
1 1 =)
AN 2% 180,000.00 VAl
v 3 1 1A J <
ani el Mduaesiiia
mens1sgll Inn 2% 216,000.00 /Al HaEMIMIANNELD1A
1117951
1 91 a 1 1
e e s . A lg1e3110g 150 M
mlgneaanan 0% 120,000.00 /Al '
YU
Asouusuglnsaing) » ATNFITNH AL TN
3% 2,000.00 VAl

wazauaegmeluig

gilnsaineludu
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4.4.2 dszanamsmlsneglunsdnnons sy Workshop

M13197 13 naasdeyailszanamsalgiienmsianons sy Workshop

3183 31 YeT NINITIA)
" o Jd o o
mMianglnsaidimiy
1,500.00 THB/event
Workshop
19 a
AN NINGINT 3,000.00 THB/event domsseetudidhian
A Tawan Uszmnduiug 1,500.00 THB/event NINTIN
v
. ; o o . 15 AU/ A5
Aveenszand iU 450.00 THB/event 5
: 1 4 . o
A IMTUALIATOIANT 1T U
v o 1,275.00 THB/event
A3




T Y
4.4.3 1J‘§$3J1ﬂ!ﬂ1iﬂﬂ‘lf‘inﬂﬂ1iﬂﬁ1ﬂ

= ) 1 QY
AT NN 14 Lm’ﬂ\‘]"ll@igﬁﬂigll”Iil!ﬂ”l'iﬂﬂ%ﬁﬂflﬂﬁ@]ﬂ?ﬂ
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- sz | Awd
NAINTIY Year 1 Year 2 Year 3 Year 4 Year 5 NUYLVE
(1N) w13
Mg lals
oy 12 3
191N KOL 3,000.00 - 36,000.00 | 36,000.00 | 36,000.00 | 36,000.00 | 36,000.00 IﬂJﬁiﬁ!
sou/l ,
WU KOL
dyan
C IR
A4 (
1 500/ oou'lail
MInana 33,000.00 g 33,000.00 | 33,000.00 | 33,000.00 | 33,000.00 | 33,000.00
., il tagzgua
oou'lail
321
AFN
2 )
Ao Tuya A Tuyan
12
ooula 1,500.00 | 18,000.00 | 18,000.00 | 18,000.00 | 18,000.00 | 18,000.00 | 111 Social
50U/l
(FB,IG) Media
218NN
o 1501/ ,
ADEANINY | 20,000.00 5 20,000.00 | 0.00 | 20,000.00 | 0.00 | 20,000.00 | l¥unn2
3l
Tanan
1151
GRICHYLR uauilay
o 4 501/ B
s FuUNUS 5,000.00 “TJ 20,000.00 | 20,000.00 | 20,000.00 | 20,000.00 | 20,000.00 PG
U AN
WA

A
4 190U
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4.5 Uszanaunszuaduandase (Free-Cash-Flow to the Firm : FCFF)

A1 19N 15 M51MTAUINTZINUNTLUARUAADATY (Free-Cash-Flow the Firm : FCFF)

dﬁ ' ' ' ' '
51915 19 1 19 2 19 3 19 4 9 s
0
519'1d1nM3 1,728,000 | 1,814,400 | 1,905,120 | 2,000,376 | 2,100,395
VIYDINI
519'1d1nM3 120,000 126,000 132,300 138,915 145,861
VIYVDINITU
519'1d01nm3 864,000 907,200 952,560 | 1,000,188 | 1,050,197
A A
VIYLAIDIANY
518 141NN 648,000 680,400 714,420 750,141 787,648
Workshop
samsela
. 3,360,000 | 3,528,000 | 3,704,400 | 3,889,620 | 4,084,101
NHKUN
AunuAIAgAY (917,400) | (963,270) | (1,011,434) | (1,062,005) | (1,115,105)
alFaenia
(134,400) | (141,120) | (148,176) | (155,585) | (163,364)
N1TINAR
AIngAvALLS
(74,047) | (77,750) | (81,637) | (85.719) | (90,005)
LL@%“H?J@@TEJ
RUIADY (1,209,000) | (1,245.270) | (1,282,628) | (1,321,107) | (1,360,740)
A7 (180,000) | (183,600) | (187.272) | (191,017) | (194,838)
Mgyl Inn (216,000) | (220,330) | (224,716) | (229,221) | (233,805)
Andaman (120,000) | (122.400) | (124,848) | (127.345) | (129.892)
Depreciation-
(364,000) | (340,000) | (340,000) | (340,000) | (340,000)
Own
sy
’ (3,214,847) | (3,293,730) | (3,400,721) | (3,511,999) | (3,627,750)
NHKUN
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Mlsainm

. - 145,153 234,270 303,679 377,621 456,351
AU

ﬁﬂﬂ]‘ﬁ 20% (29,031) (46,854) (60,736) (75,524) (91,270)
U
Depreciation- 364,000 340,000 340,000 340,000 340,000
Own

4.6 AUNURUNUTINEY (WACC)

msmruadunuRuyuiande 1dg19vnndeyangugaansudoyanisgua

guamuazing TuTagvendszmaanigomsnuionSeuoumanudesroigaamng sy

Y v
1azon5 190N UeUIIAINAMNITYS 910 Zero Coupon 10 U 910 Thai BMA

MR 16 MINMIMUIVAUNURUNUTIRAY (WACC)

Data Value
Risk Free Rate 2.31%
Market Risk Premium 4.96%
Beta 0.87
Cost of Equity 6.63%
Cost of Dept 0%
WACC 7.81%

u: quduan (1) https://www.market-risk-premia.com/th ®! TUN 31 TUNAY 2567

(2) http://www.tradingeconomics.com/thailand/government-bond-yield & 1 2568

(3) https://pages.stern.nyu.edu/~adamodar/New Home Page/datafile/Betas.html 4 UNIIAN 2568
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4.7 UszanadnnmsaulauuudEur3e5282e1) (Sustainable Growth Rate)

5NN 17 mﬁnﬂ15fﬁuaf,mJsz11mé”@iwmi@ﬂmmue‘fqﬁuﬁaizﬂwn

318N13

ino

N1

in2

103

in 4

ins

Average

Net Income
A = =t
W30 NIl bl
2
aonILlY NI =

EAT

116,122

187,416

242,943

302,097

365,081

Retained
Earning before
Dividend

Payment

116,122

303,538

546,482

848,578

1,213,659

Total Equity
(MNIVLLAAN

FIUEMIAU)

3,182,000

3,298,122

3,485,538

3,728,482

14,030,578

4,395,659

Average TE
(MNVLLTAN

FIUEMIAU)

3,240,061

3,391,830

3,607,010

3,879,530

4,213,119

ROE

4%

6%

7%

8%

9%

6.00%

Dividend

Payout

75%

75%

75%

75%

75%

Retention
Ratio= 1
- Dividend

Payout Ratio

25.00%

Sustainable or
Long-term
growth = ROE
x Retention

Ratio

1.50%




4.8 Uszanayanigang (Terminal Value)

M3190 18 msumsmualsznayamgane

55

318M3 it o i1 1 2 i 3 it 4 it 5
Cash Flow from 480,122 527,416 582,943 642,097 705,081
Operation (CFO)

Initial Investment

(CAPEX; CF at (3,182,000)

Year 0)

Changes in NWC (16,800) (17,640) (18,522) (19,448) 408,410
Terminal Value 13,963,501
Free Cash flow

to the Firm (3,182,000) | 463,322 509,776 564,421 622,649 15,076,993
(FCFF)

4.9 dyHuazralszdinlnsansasmuszeza1d (NPV,IRR,DPB,PB)

M13199 19 M3NMImIuasitazHalssiulniamsanuszeze)

3183 yaﬁﬁﬁmm"!ﬁ
gamﬂﬂ@ﬂ'u (U1N) (Net Present Value :NPV) 9,588,221
onsIHaneuLNUNIe Iy (Internal Rate of Return 46%
:IRR)
528ZIMAUNUIUDAAAA (Discount Payback 4121
Period)
519U U (Payback Period) 407 1
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a 4 % d
4.10 P13I1AS1ZHANBOU 147 (Sensitivity Analysis) W39 1NNA (Scenario

Analysis)

oA a o s 9y a 4 = A A 4
ﬂﬁﬂ”lmuﬁiﬂ%ﬁ]”ll,ﬂu@f’N’JLﬂﬁ1314Naﬂﬁ$Vlﬂﬁ1ﬂ3Jﬂﬁlﬂﬁﬂuuﬂﬁﬂm@ﬁ'ﬂTuﬂﬁm

Tumsauiiulasams dluldamaamsal lasuaaswanomalasuulaslusen

1) ElﬂﬂsllWﬂLﬂl!ul‘]J@ﬁJﬁﬂWﬂﬂﬁﬂf 100%

° A L4

2) goAUIIAINNNAIANITAL 5%
o A J

3) goAVIIAININNAIANITA 10%
A t4

4) EJE]WIHEJQ’\?ﬂ'N‘ﬁﬂTﬂﬂTﬁm 5%

5) @oAYBFININAIANMSTAL 10%

§ a o ' o
GﬂiN‘ﬁ 20 GHiNfﬂi’JLﬂi1$Wﬂ’J13JE)?Ju111’T3 (SensitivityAnalysis) ﬁ%@ﬂ1ﬂ“ﬂﬁu (Scenario

Analysis)

msuldeuuaslusenine -10% -5% 0% 5% 10%
L ATRRGRIT TRb)) 160.0 168.9 177.8 186.6 195.5
yamilagiiugns (NPV) (@11 28.6 57.0 104.5 201.4
) 9.5
HanouuNulumMIaInu 23% 41% 59% 77% 100%
(IRR)
srezMAUNUAAan (DPB) 4377 4.09) 3.931) 3307 2.757)
@)
mlsgnd @wum) 2.0 7.8 13.6 19.4 25.2

dJ

4.11 MIIANIZHIA

MIMUIUNIYA

) 2

Q

Y

q

4

ANN

a a
=

a

H

Aununavua lag lulim lsvsonanu

[

AUNU ADNITNITSAUNTITIVIIN

A Yo v A q 9
ii’)'i”lﬂulﬂ‘i/lﬁﬂﬁﬁ”ILWE’JGLWﬂi@UﬂQN
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ANy

51615 i1 4 2 4 3 i 4 i s
s1elasau 3,360,000 3,528,000 3,704,400 3,889,620 4,084,101
Aunusunls (1,125,847) | (1,182,140) | (1,241,247) | (1,303,309) | (1,368,474)
flsauding 2,234,153 2,345,860 2,463,153 2,586,311 2,715,627
e itls i 66% 66% 66% 66% 66%
ﬁuuumﬁ (2,089,00) (2,11,590) | (2,159.475) | (2,208,690) | (2,259,275)
YanPARNNY 3,141,701 3,175,675 3,247,690 3,321,706 3,397,782
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4.12 agdwalszdiunnuilulifldavesmslasaimsasugsnaluszezen

v A A o g Y a < Y a 1
mi@ﬂﬁuﬂlﬂumiamuiﬂﬁmiuﬁ]”|L°1J1mﬂm!,ﬂi”lzwuaua‘mﬂﬂ”lﬁmumﬁ 9

Rl

=K o 9 A

FUAUDINAUNURIUAINUVDITATINS (WACC) 908N 7.81% HedzRounions dunukuyu
4 v I Y A g 9 Y1 ¢ o A =
nlasamsdeaussg i laiie 1insaanudual msnauwunagnsmsauiuaOuimzay
4 a @ 1
FIWIMINMAMIANTAD TAvee0av181az0nT 11159187 URAa TUI282817 (Sustainable
Growth Rate) 1 6% Ao Freaivayulilnsamsansoadrwanouunu ldauihvue
a J a ' g ' @ a
1INMIAATIZHNMIRUNUN Insesmsiannsoadeayamdogiugns (Net
Pt = ¥a v =
Present Value - NPV) 187 9,588,221 11 dauaasldimiun Insamsannsoaiunanouunui
INNAUNURUAINUEUITN BRTIWane U181 (Internal Rate of Return - IRR) 8¢ 46%
= 1 ' = o o Y
Fagan11 WACC 9819110 1daanannuamnsnved Iasenms lumsimls laa
= = = A a A a
FLEZINAUNUVDI IATINIBYN 4.07 T nazienasanszazIaIAUNUIULAA
. f 1A = = < A A =
aa (Discount Payback Period - DPB) 8¢ 4.12 1) uaasneaussas lumsautuainu &3

1 A [} dy a 4 1 A Y
FromuaNaulaveelasenis venvini ﬂ133lﬂi1$ﬁﬂ313\lll"lﬂﬂﬂ1§Lﬂﬁﬂullﬂﬁﬁuﬁﬂﬂiﬁ

v
S A

< 1 @ a 2 A A ds!

Lﬁu')'liﬂiilﬂWﬁZTTJJ1335@\1§‘Uﬂ'}5lﬂaﬂullﬂﬁﬂﬁluﬂﬂﬂﬂﬂﬂﬂ\?ﬁluﬂimﬂLWNﬂlu 10% LLazanas
o ~a pa Thmnl], v ¥ Y

10% Iﬂﬂﬂ\‘lﬂ\?ﬂ\lNﬁ@lﬂ‘].lll‘ﬂu‘ﬂl‘ﬁNWZﬁllLm%ﬂuﬂ1ﬂﬂﬂ1§aﬂnu VINVDYANINUA ﬁ§ﬂ1ﬂ31

tgd A o
Tﬂﬁﬂmﬁuwmmmmmmgazuﬂﬂamwium’a‘mnuimz&z&n
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o ANMTBIMIAIBFND

@ a Y Aa

- eantulenazanziAsgnIn a0 dIwa 1vHUS Innonaams 1991e
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a Y
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5.3 unagy
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Timeline: 0 1 2 3 4 5* dwonumiy* | nmeetiu maethio o
uaaguiduusn (3,182,000)

13 Auil iJ 463322 509,776 564421 622,649 15,076,993 2,000,000
nazumiuaagninvealaianiia (3,182,000) 463322 509,776 564421 622,649 15,076,993
Fumuiduyuiunde wie WACC 663%

NPV (Normal) PVNCF - Investment

NPV (Normal) 9,588,221 12770221 - (3,182,000)
IRR 46%
Timeline: PB (year) 0 1 2 3 4 5
Total Net Cash Flow (3,182,000) 463322 509,776 564421 622,649 15,076,993
Accumulated Net Cash Flow (3,182000)  (2,718,678) (2208902)  (1644480)  (1,021,832) 17,237,161
Payback Period 407

407
Timeline: DPB (year) 0 1 2 3 4 5
Total Net Cash Flow (3,182,000) 463322 509,776 564421 622,649 15,076,993
Present Valuc of NCF (3,182,000) Taasn 448394 465611 481,730 10939952
Accumulated Net Cash Flow (3,182000)  (2.747467) 229907)| (1833461  (1351,731) 9,588221
Discounted Payback Period 412
Remark: 412
(*)NCF ; = FCFF ;+Terminal Value
(++) ey TEmT S ue i1y 2 410U o Terminal Year
apnansdsaiiuannidy i/ dmansituveslasinsasgu:
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