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Encodes Decodes
M R
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|| code | [FSEe || Communication
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!cial-cultural ‘ | [ Elements and || - | [ Social-cultural
tem structure e system
— Tasting

MNN 2.5 7N Berlo’s SMCR Model

i Tengan, Callistus; Aigbavboa, Clinton; Thwala, Wellington Didibhuku (2021)
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1. N3 FOATUVY 2 N4 (Two-way Communication)

Two-way communication:

2 Encourages employee engagement \

Generates valuable feedback
Provides critical insights

Creates a culture of community

MNA 2.6 MN ﬂ15€7§)ﬂ1§!!ﬂ1| 2 NN (Two-way Communication)

11 cerkl.com
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PERSUASIVE COMMUNICATION
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